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VVF (India) Limited

Palm Oil Processors and Traders

Operational Profile

1.1 Please state your main activity(ies) within the supply chain

e Others:

RSPO Annual
Communications of
Progress 2015

We are a manufacturing set-up in the Oleochemical Industry and process crude palm kernel oil, palm oil derivatives

and
mustard oil.

1.2 Operation and Certification Progress

1.2.1 Do you have a system for calculating how much palm oil and palm oil products you use?

Yes

1.3 Total volume of all palm oil products processed and/or traded in the year in the year (Tonnes)

1.3.1 Total volume of oil palm and palm oil derivatives processed and/or traded in the year

26,668.00 Tonnes

1.3.2 Total volume of palm kernel oil and palm kernel oil derivatives processed and/or traded in the year

51,478.00 Tonnes

1.3.3 Total volume of other Palm Oil Derivatives and Fractions processed and/or traded in the year

1.3.4 Total volume of all palm oil and palm oil derived products processed and/or traded in the year

78,146.00 Tonnes

1.4 Volume processed and/or traded in the year that is RSPO-certified (Tonnes):

All other
palm-based
derivatives
and
fractions
processed
and/or
traded in
the year

Crude Palm  Palm kernel thatis
o il oil RSPO-certified
Description (Tonnes) (Tonnes) (Tonnes)

1.4.1 Mass Balance

1.4.2 Segregated

1.4.3 Identity Preserved

1.4.4 Total volume of Oil Palm processed and/or traded

in the year that is RSPO-certified:

497.00

497.00

1.5 What is the percentage of certified sustainable palm oil in the total palm oil your company sells in:

Europe --%
India --%
China --%

South East Asia --%
North America 1%
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1.6 What is the percentage of certified sustainable palm kernel oil in the total palm kernel oil your company sells in:

Europe --%
India --%
China --%

South East Asia --%
North America --%

Time-Bound Plan

2.1 Date of first supply chain certification (planned or achieved)

2015

2.2 Time-bound plan - Year expected to achieve 100% RSPO certification of all supply chains

2024

2.3 What are your interim milestones towards achieving this RSPO certification commitment (year and progressive
CSPO%)? Please state annual targets/strategies.

To be able to achieve full RSPO certification of all supply chains, the pre-requisite is to have enough demand of RSPO
certified oil in the Oleochemical Sector. We would be working with following objectives. 2016 : Increase customer base of
buyers using certified oil for increasing the volume of RSPO certified oil. 2017 : Demand generation by continuous

interaction with customers for using RSPO certified oil. 2018 : Possible participation in customer's supply chain, subject to
mutual agreement.

2.4 Timebound plan - Year expected to only "handle/supply"” RSPO certified oil palm products

2015

2.5 How do you promote RSPO and RSPO certified sustainable palm oil to your customers proactively?

It is a continuous and interactive process, with customers and stakeholders, of spreading the benefits of sustainability and
commitment to use the natural resources in a disciplines manner. The need for more RSPO certified oil gives the natural push
to adopt sustainable methods of producing the raw material. Subsequent usage of certified finished product drives the message
to end buyer. Integration of supply chains wherever possible, between the customer and the supplier, is one of the steps that

lays down the ground for adoption and better control on sustainability. Brand commitments of own brand are only in India as
of now,

2.6 Which countries that your organization operates in do the above own-brand commitments cover?

o India

GHG Emissions

3.1 Are you currently assessing the GHG emissions from your operations?

No

Please explain why

We have just started our foot print on sustainability and our growth on this front, while appearing to be very promising, is

still too small to be impacting any environmental issue. It will take some time for us to reach the threshold. As we reach
the threshold we will formulate a strategy on GHG emissions.

3.2 Do you publicly report the GHG emissions of your operations?
No
Please explain why

We do not assess the GHG emissions currently,

Actions for Next Reporting Period
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4.1 Outline actions that you will take in the coming year to promote CSPO use along the supply chain
1. Try and increase the volume of CSPO 2. Increase awareness of CSPO in India, where the growth on sustainability is slow

as compared to Europe and other developed areas / geographies 3. Progressively tie up supply chain with RSPO Certified
suppliers to ensure consistent and timely availability of certified raw material

Reasons for Non-Disclosure of Information

5.1 If you have not disclosed any of the above information please indicate the reasons why

Data Unknown

Application of Principles & Criteria for all members sectors

6.1 Related to your sourcing, do you have (a) policylies, that are in line with the RSPO P&C such as:

6.2 Where relevant, what prevents you from trading/processing only CSPO?

1. Formidable cost of sourcing segregated palm oil 2. We observe that tracebility is not understood uniformly across regions
3. Inability of customers to pick up premiums on sustainable palm kernel oil, whether segregated or mass balance

Commitments to CSPO uptake

As you don't source 100% CSPO through physical supply chains (IP/SG/MB), please answer the following questions: Do
you have plans to?

Yes

Please specify:

1. We have achieved the first milestone towards our commitment on sustainability by getting RSPO SC Certification in
2015. 2. The volume is very small currently, however we are interacting closely with our customers on sustainability to help

increase the volume 3. Currently we are working on getting assured supply of certified raw material so as to offer long term
commitments, to our customers, on certified finished products

7.1. Do you have plans to immediately cover the gap using Book & Claim?
No

Please explain why:

Our customers prefer mass balance certified oil as their supply of sustainable oil.

Concession Map

Do you agree to share your concession maps with the RSPO?
No

Please explain why: We are not a plantation company.
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

1. Consistent and timely supply of raw material, with special reference to palm oil derivatives and palm kernel oil 2.
Placement of requirement well in advance to the supplier of certified oil, with the objective of smooth and timely supply

2 How would you qualify RSPO standards as compared to other parallel standards?

Cost Effective:

No

Robust:

Yes

Simpler to Comply to:

No

3 How has your organization supported the vision of RSPO to transform markets? (e.g. Funding; Engagement with key
stakeholders; Business to business education/outreach)

1. Continuous interaction with customers at various forums 2. Continuous interaction with suppliers of certified palm oil
3. Exploring ways and means to tie-up volume commitments for longer duration

4 Other information on palm oil (sustainability reports, policies, other public information)

We have just begun our participation towards sustainability in 2015. The current volume is very small. The policies, as
required, will get developed as the volume increases over next few years.
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