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NEWS RELEASE

CARREFOUR INDONESIA CONTRIBUTES TO
MARKET TRANFORMATION TOWARDS SUSTAINABLE PALM OIL

Carrefour is committed to exclusively source sustainable palm oil products by 2015

JAKARTA, 1 July 2011 — PT Carrefour Indonesia, a multinational retail company, reiterates its
commitment to be a responsible company with its declaration to exclusively source certified
sustainable palm oil (CSPO) and its implementation of the RSPO (Roundtable on Sustainable
Palm Oil) Trademark. This will encourage Carrefour customers to make the right decision in
choosing products that contain sustainable palm oil through the RSPO Trademark labeling.

As a member of RSPO, the multi-stakeholder initiative that aims to promote the growth and
use of sustainable palm oil in the world, Carrefour has a responsibility to promote the
production and use of sustainable palm oil in the world. This is aligned with RSPO’s mission,
which is to transform the market towards the use of palm oil that is produced in an
environmentally-responsible and sustainable manner, around the world generally, and
specifically in Indonesia, as the world’s largest producer of palm oil.

“We are confident that environmental consciousness among Indonesian consumers is on the
rise. We can observe this rapidly growing sentiment in the day to day life in Indonesia from
environmental friendly choices from transportation modes; recycled materials; and purchase
of products. As such, we have committed to exclusively buy certified sustainable palm oil by
2015,” said Faisal Firdaus, Sustainable Development Manager, PT Carrefour Indonesia.
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With the RSPO Trademark, which will be displayed on the packaging of products that contain
palm-derived ingredients sourced in compliance with the RSPO standards, Carrefour’s
customers can directly be involved in the effort to conserve the environment and in helping to
transform the Indonesian palm oil industry into a sustainable industry.

The global RSPO Trademark which was recently introduced into the market this year provides
the right momentum for Carrefour and a number of consumer goods manufacturers to
intensively educate the public on the benefits and values that separate products, which
contain certified sustainable palm oil.

“Carrefour commits to playing our part in this market transformation as a responsible
retailer, and also encourages other stakeholders within the palm oil supply chain to come
together in raising the level of awareness amongst consumers in Indonesia towards
sustainable palm oil sourced in an environmentally-friendly and socially-responsible
manner,” said Faisal Firdaus.

Darrel Webber, Secretary General of RSPO positively welcomes Carrefour’s commitment,
which is in line with RSPO’s mission. “We hope that the initiative taken by Carrefour will
inspire other retailers and other parties in the Indonesian palm oil supply chain to transform
the Indonesian palm oil industry into a sustainable industry, so its products can be well-
received in international markets, such as Europe, India, and China.

9 Percent of world's palm oil production now certified

The current estimated annual production capacity of RSPO-certified production units, 4.2
million tonnes of sustainable palm oil, equals about 9 percent of global production,
estimated to be about 46 million tonnes annually. An estimated 11,500 tonnes of sustainable
palm oil currently leave RSPO-certified oil mills every day. About 54 percent of the world's
current RSPO-certified palm oil production capacity is in Malaysia. Indonesia is second, with
about 35 percent of the current global supply. Papua New Guinea and Colombia provide the
remaining 10 percent and 1 percent, respectively.
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About Carrefour Indonesia

Carrefour Indonesia established since 1998 and has 81 stores throughout 27 cities in Indonesia.
Carrefour stores in Indonesia have recorded 72 million transactions in 2010, up from about 62 millions
transactions in the previous year. Carrefour products supplied by 4.000 suppliers, including 70% are
Small and Medium Enterprises (SMEs). Carrefour Indonesia has also continued to foster SME
development by providing a special location for SMEs called People's Corner at several Carrefour
stores in Indonesia. Carrefour Indonesia is visioning to become the preferred retailers in Indonesia by
2012. For further information, please refer to our website: www.carrefour.co.id

About RSPO

The Roundtable on Sustainable Palm Oil (RSPO) was established in 2004 with the objective of
promoting the growth and use of sustainable oil palm products through credible global standards and
engagement of stakeholders. The Secretariat is based in Kuala Lumpur with a satellite office in Jakarta.
RSPO is a not-for-profit association that unites stakeholders from seven sectors of the palm oil industry
- oil palm producers, palm oil processors and traders, consumer goods manufacturers, retailers, banks
and investors, environmental or nature conservation NGOs and social or developmental NGOs - to
develop and implement global standards for sustainable palm oil. For further information, please refer
to our website: www.rspo.org
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