Annual Communication of Progress 2011-2012 Roundtable on Sustainable Palm Oil

SOK Corporation
Name of the organisation : SOK Corporation
Corporate website address : www.s-kanava.fi

Company Details

Membership number : 3-0037-11-000-00
Membership type : Ordinary Membership
Membership category . Retailers

Please TICK all business activities your organization is involved in, INCLUDING the primary MEMBERSHIP
CATEGORY.

(Please note that you are required to complete the form for all categories you are involved in as well)
You are allowed to tick more than one sector

| Retailers

What is the name of the entity or holding company that has management control over all palm oil

related activities within the organization? Please note that this ACOP submitted is only for the entity and
subsidiaries that are members of RSPO and not the holding company

SOK

Is the holding company a RSPO Member?
Yes

Please name any sub of the organisations in oil palm or related activities. Please note that all of your
subsidiary companies are also bound by RSPO code of conduct, and this ACOP should report on all of
their activities & progress whether they are members or not [Name. Activities. RSPO Members (Y/N)?]

Meira Nova Oy . sourcing (HoReCa) . no | Inex Partners Oy . sourcing (until May 2012) . no | SOK .
sourcing (from May 2012) . yes |

Please indicate all the regions in which the member organisation and its subsidiaries for which you are
completing this report operate in

| Europe

Contacts
Primary contact responsible for organisational commitment to RSPO
Sanni Pekkala sanni.pekkala@sok.fi

Person reporting (if different)

Financial contact for paying fees (THIS INFORMATION WILL NOT BE MADE PUBLIC)
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Related information

State your policy on palm oil (Please provide links, upload attachments or complete the text box)

Please provide links for reports that may be relevant to Sustainable Palm Oil.

According to sourcing policy palm oil is accepted as ingredient only if it is justified by technological
reasons in manufacturing and in end product and it’s perceived characteristics. If the palm oil cannot
be replaced, certified palm oil is used whenever possible. In promoting the use of certified palm oil
priority is given to certain product categories (e.g. frying oils, snacks, margarine products). The policy
applies to our private label products. A more detailed policy for the use of responsible palm oil in the
different business areas will be developed in 2013.

Regarding our policy on palm oil please see the following links:

S-Group’s Responsibility Review (page 35):

http://www.s-kanava.fi/c/document_library/get_file?uuid=5f1fbc08-7db9-446d-ad62-
ad0cb1452del&groupld=15244

Links below are consumer communication regarding sustainability issues of palm oil and S-Group
palm oil policy:

e http://www.yhteishyva.fi/yhteishyva/vastuullinen_kuluttaminen/vastuullisuus_s_ryhmassa/s
ok_suomen_paras_wwfn_palmuolj/fi_Fl/sok_suomen_paras_wwfn_palmuoljypisteytyksessa

/

e http://www.yhteishyva.fi/yhteishyva/vastuullinen_kuluttaminen/vastuullisuus_s_ryhmassa/s
_ryhma_parjasi_hyvin_wwf/fi_FI/s_ryhma_parjasi_hyvin_wwf/

e http://www.yhteishyva.fi/yhteishyva/vastuullinen_kuluttaminen/vastuullisuus_s_ryhmassa/r
ainbow_tuotteita_ilman_palmuo/fi_Fl/rainbow_tuotteita_ilman_palmuoljya_1/

e http://www.yhteishyva.fi/yhteishyva/vastuullinen_kuluttaminen/vaikuttavat_valinnat/vastu
ullinen_palmuoljy/fi_Fl/vastuullinen_palmuoljy/

Upload new file

Palm oil related websites : e http://www.s-
kanava.fi/c/document_library/get_file?uui
d=5f1fbc08-7db9-446d-ad62-
ad0cb1452del&groupld=15244

e http://www.yhteishyva.fi/yhteishyva/vast
uullinen_kuluttaminen/vastuullisuus_s_ry
hmassa/sok_suomen_paras_wwfn_palmu
olj/fi_FI/sok_suomen_paras_wwfn_palmu
oljypisteytyksessa/

e http://www.yhteishyva.fi/yhteishyva/vast
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uullinen_kuluttaminen/vastuullisuus_s_ry
hmassa/s_ryhma_parjasi_hyvin_wwf/fi_FI
/s_ryhma_parjasi_hyvin_wwf/

e http://www.yhteishyva.fi/yhteishyva/vast
uullinen_kuluttaminen/vastuullisuus_s_ry
hmassa/rainbow_tuotteita_ilman_palmuo
/fi_Fl/rainbow_tuotteita_ilman_palmuoljy

a_1/

e http://www.yhteishyva.fi/yhteishyva/vast
uullinen_kuluttaminen/vaikuttavat_valinn
at/vastuullinen_palmuoljy/fi_Fl/vastuullin

en_palmuoljy/

RSPO reporting period : July 2011 to June 2012
Date of submission . 25/9/2012
Retailers

Operational profile:

Please state what your main activities are within retailing:
| Own-brand only | Food | Personal care | Food service

Operations and certification progress

Total volume of Crude Palm Qil sold in your own-brand products per
year?

How much of the Crude Palm Oil volume is RSPO certified? (mt)

Book & Claim (GreenPalm) (mt)

Mass balance (mt)

Segregated (mt)

Identity Preserved (mt)

Total :0

Total volume of Palm Kernel Qil sold in your own-brand products per :1083
year? (mt)

How much of the Palm Kernel Oil volume is RSPO certified? (mt)

Book & Claim (GreenPalm) (mt) :333

Mass balance (mt) : 36

Segregated (mt)
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Identity Preserved (mt)

Total : 369

Total volume of palm-based derivatives and fractions sold in your own
brand products per year?

How much of the volume of palm-based derivatives and fractions are RSPO certified? (mt)

Book & Claim (GreenPalm) (mt)

Mass balance (mt)

Segregated (mt)

Identity Preserved (mt)

Total :0

Total volume of palm oil and derived products sold in your own brand : 1083
products per year? (mt)

Time-bound plan

Time-bound plan - Year expected to achieve 100% RSPO Certified Sustainable Palm Oil in your own
brand products:

What are your interim milestones towards achieving this RSPO Certified Sustainable Palm OQil
Commitment (year and progressive CSPO%) - please state annual targets/strategies:

At this point we cannot provide you with the time bound plan for using 100 % certified palm oil. This
is due to our organization model and combination of business areas. Such a plan requires us
discussion in various parts of our organization which in the given time frame has not been possible
to complete.

Targets for next reporting period

Outline actions that will be taken in the coming year to promote sustainable palm oil:

S-group has various business areas that palm oil is relevant. The main target for the upcoming
reporting period is to define the plan and milestones for promoting the use of certified palm oil in
these business areas.

Meanwhile S-Group promotes the use of sustainable palm oil according to the palm oil policy. In
addition SOK will start a project to promote public discussion on sustainability of certain products
and raw materials with relevant stakeholders and suppliers. Sustainable palm oil is planned to be
one of the subjects of the project.
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Reasons for non-disclosure of information:

If you have not disclosed any of the above information please indicate the reasons why:

Data not known

If other please specify:
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