Annual Communication of Progress 2011-2012 Roundtable on Sustainable Palm Oil

Nestle S.A.
Name of the organisation . Nestle S.A.
Corporate website address :  www.nestle.com

Company Details

Membership number :  4-0055-09-000-00
Membership Type . Ordinary Membership
Membership category :  Consumer Goods Manufacturers

Please TICK all business activities your organization is involved in, INCLUDING the primary MEMBERSHIP
CATEGORY.

(Please note that you are required to complete the form for all categories you are involved in as well)
You are allowed to tick more than one sector

| Consumer Goods Manufacturers

What is the name of the entity or holding company that has management control over all palm oil
related activities within the organization? Please note that this ACOP submitted is only for the entity and
subsidiaries that are members of RSPO and not the holding company

Is the holding company a RSPO Member?

Please name any sub of the organisations in oil palm or related activities. Please note that all of your
subsidiary companies are also bound by RSPO code of conduct, and this ACOP should report on all of
their activities & progress whether they are members or not [Name. Activities. RSPO Members (Y/N)?]

Please indicate all the regions in which the member organisation and its subsidiaries for which you are
completing this report operate in

| Europe | USA | Australia | India | China | Latin America | Africa | South East Asia | Malaysia |
Indonesia | Other

Contacts
Primary contact responsible for organisational commitment to RSPO

Christoph TamandIchristoph.tamandl@nestle.com
Avenue Nestlé 55
1800 Vevey

Switzerland

Person reporting (if different)
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Financial contact for paying fees (THIS INFORMATION WILL NOT BE MADE PUBLIC)

Related information

State your policy on palm oil (Please provide links, upload attachments or complete the text box)

Please provide links for reports that may be relevant to Sustainable Palm Oil.

Nestlé no deforestation commitment:

In 2010, Nestlé committed that its products will not be linked to deforestation. This commitment
applies to all critical raw and packaging materials. Nestlé is a member of the Consumer Goods Forum
and supports its commitment to help achieve zero-net deforestation by 2020. Nestlé is a member of
the Round Table on Sustainable Palm Qil.

Nestlé Responsible Sourcing Guidelines for Palm Oil:

In 2010, we have defined Responsible Sourcing Guidelines (RSGs) with the aim to ensure that the
Nestlé sourced palm oil does not contribute to deforestation and respects local communities and the
environment. To this end, the RSGs require compliance with all RSPO Principles & Criteria and, in
addition, the protection of peat lands and of high carbon stock forests (HCF) which are critical
components of an effective no-deforestation framework. We ask all our palm oil suppliers to comply
with the RSGs and we are committed to updating stakeholders on a regular basis on the progress
achieved in implementing the guidelines.

Implementation:

Nestlé recognizes that sustainable change can only occur if we successfully engage and work with all
actors in the palm oil supply chain from plantation owners, to processors and suppliers all the way to
consumer as well as governments and civil society; consequently, this is a key principle underlying all
of our work to prevent deforestation.

Nestlé supports the RSPO as the industry-wide instrument to promote sustainable palm oil
production. We use the RSPO as a means to verify compliance of our palm oil purchases against most
of the Nestlé RSGs (all requirements except the additional Nestlé criteria on peatlands and high
carbon stock forests). By 2012 (calendar year), 80% of our palm oil / palm kernel oil purchases will be
certified sustainable palm oil (CSPO), out of which an estimated 13% will be traceable oil from RSPO
certified plantations while the remainder will be covered by GreenPalm certificates. By 2013
(calendar year), Nestlé will be sourcing 100% CSPO, two years ahead of our public commitment.

In addition, we are working to map our global palm oil supply chains back to the origin and to assess
and develop palm oil plantations against the Nestlé RSGs.

Nestlé’s action plan on traceable sustainable palm oil:

In order to guarantee that the palm oil we purchase does not contribute to deforestation, it is

257 |Page



Annual Communication of Progress 2011-2012 Roundtable on Sustainable Palm Oil

fundamental to know from where the oil is coming. Our objective is to continuously increase the
volumes of physical palm oil purchases that we can trace back to plantations that are assessed and
verified against our RSGs. The RSG compliance of this palm oil will be verified by independent third
party. RSPO certification of plantations serves as a means to verify compliance with most, but as of
today, not all Nestlé RSG requirements.

Nestlé will publically report on a regular basis on our progress achieved in sourcing traceable
sustainable palm oil that doesn’t contribute to deforestation and that respects local communities and
the environment in line with the Nestlé RSGs.

Upload new file . http://www.rspo.org/acop/internal/upload/50011
6_forml.pdf
Palm oil related websites . http://www.nestle.com/csv/ruraldevelopment/so

urcingoverview/Combatingdeforestation/Pages/Co
mbatingdeforestation.aspx

RSPO reporting period : July 2011 to June 2012

Date of submission . 25/9/2012

Consumer Goods Manufacturers

Operational profile:

Please state what your main activities are within :| Food goods
manufacturing

Operations and certification progress:

Total volume of Crude Palm Qil sold in your own-
brand products per year(mt)?

How much of the Crude Palm Oil volume is RSPO certified? (mt)
Book & Claim (GreenPalm) (mt)
Mass balance (mt)
Segregated (mt)
Identity Preserved (mt)

Total :0

Total volume of Palm Kernel Qil sold in your own-
brand products per year? (mt)

How much of the Palm Kernel Oil volume is RSPO certified? (mt)
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Book & Claim (GreenPalm) (mt)

Mass balance (mt)

Segregated (mt)

Identity Preserved (mt)

Total :0

Total volume of palm-based derivatives and :375000
fractions sold in your own brand products per
year?

How much of the volume of palm-based derivatives and fractions are RSPO certified? (mt)

Book & Claim (GreenPalm) (mt) : 204000

Mass balance (mt)

Segregated (mt) : 53000

Identity Preserved (mt)

Total : 257,000

Total volume of palm oil and derived products sold : 375000
in your own brand products per year? (mt)

Time-bound plan

Time-bound plan - Year expected to achieve 100% RSPO certified sustainable palm oil used in all
brands that you manufacture:2013

What are your interim milestones towards achieving this RSPO Certified Sustainable Palm Oil
Commitment (year and progressive CSPO%) - please state annual targets/strategies:

By 2012 (calendar year), 80% of our total palm oil / palm kernel oil purchases will be CSPO and by
2013 (calendar year) we will achieve 100%.

Targets for next reporting period

Outline actions that will be taken in the coming year to promote RSPO Certified Sustainable Palm Qil:
During the next reporting period, we will further increase our share of CSPO to an estimated 90%
with a view to achieving 100% for all our total palm oil / palm kernel oil purchases by end 2013
(calendar year).

Reasons for non-disclosure of information:

If you have not disclosed any of the above information please indicate the reasons why;

If other please specify;
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