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Environmental and Conservation NGOs
Operational Profile

1.1 What are the main activities of your organization ?

WWF was established in 1972. We are a scientific field organisation on forest, species, protected areas through public awareness
campaigns and industry engagement, market transformation initiatives, environmental publication and policy advocacy.

1.2 Does your organization use and/or sell any palm oil?

No

1.3 Activities undertaken to promote sustainable palm oil, the RSPO and/or members in the reporting period

1) Non-RSPO production companies to adopt practices that minimizes impacts on biodiversity and to avoid expansion into forested
area.

2) Support our network colleague in China and India for more CSPO uptake from buyers in China and India through market
transformation initiatives.

3) Held a workshop with smallholders together with MPOB on creating awareness for biodiversity and to bridge buyers to commit in
buying RSPO certified FFB from smallholders.

4) Linking independent smallholders with international buyers.

5) Environmental Social and Governance toolkit has been launched for financial institutions and bankers to reconsider their lending
policy on risk management.

6) Promoted sustainable palm oil in international schools and private colleges.

7) Awareness campaigns and exhibitions have been done to promote sustainable palm oil.

1. 4 Did members of your staff participate in RSPO working groups/taskforces in the reporting period?

Yes

Please explain how

RSPO Malaysian National Interpretation
RSPO Compensation Task Force
RSPO Biodiversity HCV working group
RSPO Trade and Traceability
RSPO ERWG
RSPO Smallholders Working Group
RSPO Supply Chain Task Force

1.5 Do you have any collaborations with the industry players/private sector to support them in the market transformation
towards CSPO?

Yes

Please explain how

We have finalized our Market Transformation Initiatives. Key stakeholders analysis has been in place and ready to move forward
with the strategies.

1.6 What percentage of your organizations overall activities focus on palm oil?

10%

1.7 How is your work on palm oil funded?

WWF Malaysia General Funds
WWF Global Market Transformation Initiative

Time-Bound Plan
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2.1 Date started or expect to start participating in RSPO working groups/taskforces

2006

2.2 Date expected to undertake and publicise programmes to support RSPO, RSPO certification and/or good standing
RSPO members

2004

2.3 What are your interim milestones towards achieving your commitments to promote sustainable palm oil (the
production/uptake of CSPO)?

1) WWF Malaysia has so far worked and outreached the producer on the ground on several strategies.

2) Non-RSPO production companies to adopt practices that minimizes impacts on biodiversity and to avoid expansion into forested
area.

3) WWF Malaysia organized an RSPO Awareness Workshop to create an awareness of the benefits of growers being certified to
minimize their business operational risks.

4) WWF Malaysia engaged with Bursa Malaysia on Environmental, Social Governance together with local and international banks.

2.4 Which countries that your institution operates in do the above commitments cover?

■ China

■ India

■ Indonesia

■ Malaysia

Actions for Next Reporting Period

3.1 Outline actions that will be taken in the coming year to promote sustainable palm oil(along the supply chain)

1) Uptake of CSPO from China and India buyers
2) Continue to work with smallholders on FFB traceablity
3) Work with Bankers and financial institution on ESG toolkit
4) Work on the ground for landscape best management practices

Reasons for Non-Disclosure of Information

4.1 If you have not disclosed any of the above information please indicate the reasons why

GHG Emissions

5.1 Are you currently assessing the GHG emissions from your operations?

No

Please explain why

--

5.2 Do you publicly report the GHG emissions of your operations?

No --

Application of Principles & Criteria for all members sectors
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6.1 Do you have organizational policies that are in line with the RSPO P&C, such as:

● Energy and carbon footprints

● Ethical Conduct

● Stakeholder engagement

6.2 What steps will your organization take to realize ethical conduct in business-applicable regulations and industry
practices?

We encourage good governance, transparency and good best practices that subscribe to international standards (ISEAL) and
RSPO principle and criteria.

6.3 What best practice guidelines or information has your organization provided to facilitate production and consumption
of CSPO? What languages are these guidelines available in?

1) A review of Best Management Practices guidelines
2) Enhancing RSPO & MSPO Standards
3) Forest fragmentation in oil palm plantations: impacts on biodiversity and options for mitigation

6.4 Has your organization partnered with any RSPO members in the implementation of or benchmarking against the
Principles and Criteria?

Yes

Concession Map

7.1 This questions only applies for companies who would like to declare concession boundaries owned. (both RSPO
Certified and uncertified)

Do you agree to share your concession maps with the RSPO?

No

Please explain why

--
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

1) 2015 producers are struggling to achieve 100% CSPO buyers. Buyers struggles on their commitment for uptake with premiums.

2) Growers are facing challenges to commit to RSPO P&C and even more so with the RSPO +.

2 How would you qualify RSPO standards as compared to other parallel standards?

--

Cost Effective:

No

Robust:

Yes

Simpler to Comply to:

Yes

3 How has your organization supported the vision of RSPO to transform markets? (e.g. Funding; Engagement with key
stakeholders; Business to business education/outreach)

1) Bridging the buyers to traceable independent smallholder FFB to be RSPO group certified.

2) Engagement of buyers to commit and transform the market towards sourcing certified sustainable palm oil.

3) Educating and communicating to the private schools and colleges on the topic of Sustainable palm oil and what is high
conservation values.

4) Envision to mainstream sustainable palm oil consumption to minimize environment footprints.

4 Other information on palm oil (sustainability reports, policies, other public information)

NA


