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Corporate Website Address www.fedalglobal.com
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Related Company(ies)
Company Primary

Activity
RSPO
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Pontian United Plantation
Berhad

Oil Palm Growers No

PT Citra Niaga Perkasa Oil Palm Growers No

PT Temila Agro Abadi Oil Palm Growers No

Felda Kernel Crushing
Plant

Processor and/or
Trader

Yes

Felda Marketing Services
Sdn Bhd

Processor and/or
Trader

No

FGV Biotechnologies Sdn
Bhd

Processor and/or
Trader

Yes

Felda Vegetable Oil
Product Sdn Bhd

Processor and/or
Trader

Yes

Country Operations Indonesia, Malaysia

Membership Number 1-0013-04-000-00

Membership Type Ordinary Members

Membership Category Oil Palm Growers
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Oil Palm Growers

Operational Profile

1.1 Please state your main activities as a palm oil grower

■ Palm oil grower & miller

Operations and Certification Progress

2.1.1 Total landbank licensed / owned

723000.00

2.1.2 Total landbank for oil palm cultivation

712427.00

2.1.3 Total land managed for conservation that is set aside

5500.00

2.2.1 Mature area

433298.00

2.2.2 Immature area

262762.00

2.2.3 Total area of estate plantations - planted

701561.00

2.3.1 Area certified

324991.00

2.3.2 Number of estates/Management Units

412

2.3.3 Number of estates/Management Units certified

195

2.4.1 Indonesia - Please indicate which province(s)

■ Kalimantan Barat
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2.4.2 Malaysia - please indicate which state(s)

■ Johor
■ Kedah
■ Kelantan
■ Malacca
■ Negeri Sembilan
■ Pahang
■ Perak
■ Perlis
■ Sabah
■ Sarawak
■ Selangor
■ Terengganu

2.4.3 Other - please indicate which country(ies)

2.5.1 Do you have smallholders as part of your supply base?

Yes

2.5.2 Schemed

■ schemed

2.6.1 Area planted in this reporting period

6300.00

2.6.2 Have New Planting Procedures notifications been submitted to the RSPO for plantings this year?

Yes

2.7.1 Do you source for FFB from third parties i.e. FFB that is not sourced from your own plantation(s),
scheme smallholders or contracted outgrowers?

3245751.00

2.8.1 Number of Palm Oil Mills operated

72.00

2.8.2 Number of Palm Oil Mills certified

27.00

2.8.3 Number of Palm Kernel crushers and/or Palm Kernel mills operated

4.00

2.8.4 Number of Palm Kernel crushers and/or Palm Kernel mills certified

4.00

2.9 Total annual Crude Palm Oil production capacity

3146885.00

2.9 Total annual Palm Kernel production capacity

817884.00
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2.9 Total annual Palm Kernel Oil production capacity

369780.00

2.9 Total annual FFB processing capacity

15210035.00

3.1 Which supply chain options do you sell RSPO-certified palm oil products through?

■ Book & Claim
■ Mass Balance
■ Segregrated

Time-Bound Plan

4.1 Date of first RSPO estate certification (planned or achieved)

2010

4.2 Time-bound plan - Year expected to achieve 100% RSPO certification of estates

2017

4.3 What are your interim milestones towards achieving RSPO certification commitment (year and
progressive CSPO%) - please state annual targets/strategies

38% of FELDA/FGV upstream operations are RSPO certified. Most of the upstream operations will be certified
during year 2014 to 2016. By end of 2017, we aim to achieve 100% RSPO certification in all our 72 mills.

4.4 Timebound plan - Year expected to achieve 100% RSPO certification of associated smallholders and
outgrowers

2020

4.5 What are your interim milestones towards achieving this RSPO certification commitment (year and
progressive CSPO%) - please state annual targets/strategies

The time-bound plan for scheme smallholder certification is following our main time-bound plan which we aim at
2017.

By 2020, we aim to achieve RSPO certification for the out grower.

4.6 Time-Bound plan - Year expected to achieve 100% RSPO certification of independently sourced FFB

2020

4.7 What are your interim milestones towards achieving this RSPO certification commitment (year and
progressive CSPO%) - please state annual targets/strategies

By 2025, we aim to achieve RSPO certification for the independently sourced FFB

4.8 Which countries that your organization operates in do the above commitments cover?

Indonesia, Malaysia

5.1 With regards to the GA resolution 6g that call for map submission by ACOP 2014 deadline. Please
upload your estate location concession maps in KML or SHP format here: (RSPO General Assembly
resolution 6g calling for map submissions by ACOP 2014 deadline)

--
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Concession map file

G-Concession-map.rar
For administration purpose, attachment files are renamed automatically

GHG Emissions

6.1 Are you currently assessing your operational GHG emissions?

No

6.1.1 what GHG assessment tool or method are you currently using?

--

6.1.2 when do you plan to start assessing your operational GHG emissions in line with the requirements
of C5.6?

2017

6.2 What is your operational GHG emission value (tCO2e/tCPO)? (refer to P&C C5.6)

--

6.3 What is the projected GHG emission associated with your new plantation development(s) (tCO2e)?
(refer to P&C C7.8)

--

Actions for Next Reporting Period

7.1 Outline actions that you will take in the coming year to advance your plans for certification

FGV and Felda will enhance the sustainability awareness among our smallholders, external FFB suppliers and
dealers with extensive sustainability awareness, meeting and discussion to promote the certification.

7.2 Outline actions that you will take to promote CSPO along the supply chain

i) To conduct sustainability awareness among public or smallholders and growers surrounding our premises
while involving other party such as NGOs and Government department involve in Forestry, Environment etc.

ii) Promotion of sustainable palm oil conducted through business to business initiatives.

iiii) Engagement with the stakeholders

Reasons for Non-Disclosure of Information

8.1 If you have not disclosed any of the above information, please indicate the reasons why

Data Unknown

- Others:

--

http://www.rspo.org/file/acop2014/felda/G-Concession-map.rar
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production,
procurement, use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

As a grower (producers), we wish RSPO to be more transparent to promote sustainable oil palm and not heavily
influenced by NGOs.
There are still many smallholders or out-growers not convinced of the value of RSPO and since there are too
many certifications schemes, RSPO seem redundant and seen as an additional work for them. They will not
spend any money which brings no additional income for them. For initial stages, we may influence them to do
RSPO certification by absorbing all the certifications cost but not for long since the cost become higher and
higher each year with additional requirement impose by RSPO.

2 How would you qualify RSPO standards as compared to other parallel standards?

--

Cost Effective:

No

Robust:

Yes

Simpler to Comply to:

similar

3 How has your organization supported the vision of RSPO to transform markets? (e.g. Funding;
Engagement with key stakeholders; Business to business education/outreach)

We understand that the commitment and contribution of all our stakeholders is invaluable to achieve our goals
and aspirations.
We identify our stakeholders by measuring the extent of our
business impacts upon them and how they influence our operational
performance. Each stakeholder group adds a different dimension of issues and concerns. Through ongoing
PROSPERING SUSTAINABLY
engagement, we are better equipped to respond to their concerns and
build a business that brings benefit to all. We use a range of mechanisms to engage with our different
stakeholders. Internally we have an annual employee engagement survey to understand their views of our
performance and concerns they may have. We conduct an annual Procurement Integrity Assessment to ensure
that our business relationships are mutually beneficial. As part of
RSPO certification of our mills and supply base, we conduct a series
of structured engagement and meetings with internal and external
stakeholders. By having honest and open communications, internally and externally, we can work together to
achieve the best outcomes for our business and for our stakeholders.

4 Other information on palm oil (sustainability reports, policies, other public information):  

FGV sustainability report on:- http://www.feldaglobal.com Click here to visit the URL

http://www.feldaglobal.com

