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Particulars

About Your Organisation

1.1 Name of your organization

PT RAINFOREST ALLIANCE

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Grower

  Processor and/or Trader

  Consumer Goods Manufacturer

  Retailer and/or Wholesaler

  Bank and/or Investor

  Social and/or Development NGO

  Environmental and/or Conservation NGO

  Supply Chain Associate

  Affiliate

1.3 Membership number

6-0028-13-000-00

1.4 Membership category

Environmental or Nature Conservation Organisations (Non Governmental Organisations)

1.5 Membership sector

Ordinary
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Environmental and/or Conservation NGO

1. Operational Profile

1.1 What are the main activities of your organisation?

The Rainforest Alliance is a non-governmental organization (NGO) working to conserve biodiversity and ensure sustainable
livelihoods by transforming land-use practices, business practices and consumer behavior. The Rainforest Alliance harnesses
market forces as part of its strategy to arrest the major drivers of deforestation and environmental destruction: timber extraction,
agricultural expansion, cattle ranching and tourism. The organization trains farmers, foresters and tourism operators in sustainable
practices that conserve land and waterways, improve livelihoods, and protect workers and communities; it also helps them access
the financing necessary to implement sustainability changes. Farms and forestry enterprises are audited against rigorous [citation
needed] standards maintained by the Sustainable Agriculture Network and the Forest Stewardship Council ‚Äî international NGOs
the Rainforest Alliance helped to found. Those farms and forestry enterprises that pass both annual and surprise audits are certified
by the organization and earn the right to use the Rainforest Alliance Certified seal. Tourism businesses that adopt established best
management practices can use the Rainforest Alliance Verified mark. The seal helps consumers support responsible farmers,
foresters and tourism businesses by identifying products sourcing ingredients from these farms and services that have
implemented best practices.

1.2 Does your organisation use and/or sell any palm oil?

No

1.3 What activities has your organisation undertaken to publicise programmes to support RSPO, RSPO certification,
uptake of RSPO-certified sustainable palm oil and oil palm products and/or good standing RSPO members during the
year?

Since 1987, the Rainforest Alliance has partnered with producers, businesses, NGOs, governments and scientists to create
innovative solutions to the world‚Äôs most pressing environmental crises. We have a long and proven track record in sustainable
agriculture (including the entire palm oil supply chain), forestry and tourism, as well carbon services. For example: ‚Ä¢ Develop
responsible sourcing policies and supplier requirements for individual companies, based on sustainability standards including
RSPO ‚Ä¢ Map supply chains all the way to origin and assess risks ‚Ä¢ Explain certification standards and audit requirements for
farms and supply chains ‚Ä¢ Implement sourcing policies, improve traceability and facilitate supplier compliance ‚Ä¢ Achieve
independent third-party assurances for your sustainability claims ‚Ä¢ Monitor and evaluate achievements against your policies ‚Ä¢
Communicate
goals and progress to external stakeholders.
For the last period of ACOP reporting, Rainforest Alliance actively working at least in three different landscapes in Indonesia
promoting sustainable smallholder oil palm through landscape and jurisdictional based approach.

1.4 What percentage of your organisation's overall activities focus on palm oil*?

10%

1.5 Did members of your staff participate in RSPO working and/or taskforce groups in the reporting period?

Yes

1.6 Do you have any collaborations with the industry players/private sector to support them in the market transformation
towards RSPO-certified sustainable palm oil and oil palm products?

Yes

1.7 How is your work on palm oil funded?

Palm oil producer-, trading-, and using companies. Grants from foundations. Public-private partnership funding from government
development agencies.

2. Time-Bound Plan

2.1 Date started or expected to start participating in RSPO working and/or taskforce groups.

2015
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2.2 Date expected to undertake and publicise programmes to support RSPO, RSPO certification, uptake of RSPO-certified
sustainable palm oil and oil palm products and/or good standing RSPO members.

2020

3. Actions for Next Reporting Period

3.1 Outline activities that you will take in the coming year to promote sustainable palm oil along the supply chain.

Rainforest Alliance works in several regions and South East Asia is the priorities area. In Indonesia, with the several projects that
works in several critical landscape, Rainforest Alliance very much look into the possible collaboration with RSPO in promoting
smallholder sustainable oil palm. Beside, Rainforest Alliance also look into the implementation of jurisdictional based approach in
order to get a wider impact on the ground.

4. Application of Principles & Criteria for all members sectors

4.1 Regarding your organisation’s operations and activities, do you have position statements and/or policies related to
dealings in the palm oil industry that are in line with RSPO P&C? Select all relevant options.

4.1.A Water, land, energy and carbon footprints

File: --
Link: --

4.1.B Land use rights

File: --
Link: --

4.1.C Ethical conduct and human rights

File: --
Link: --

4.1.D Labour rights

File: --
Link: --

4.1.E Stakeholder engagement

File: --
Link: --

4.1.F None of the above

File: --

4.2 What best practice guidelines or information has your organisation provided in the past year to facilitate production
and consumption of RSPO-certified sustainable palm oil and oil palm products? What languages are these guidelines
available in?

File: --

5. Challenges
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5.1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

  Awareness of RSPO in the market

  Difficulties in the certification process

  Certification of smallholders

  Competition with non-RSPO members

  High costs in achieving or adhering to certification

  Human rights issues

  Insufficient demand for RSPO-certified palm oil

  Low usage of palm oil

  Reputation of palm oil in the market

  Reputation of RSPO in the market

  Supply issues

  Traceability issues

  Others

Other:

5.2 In addition to the actions already reported in this ACOP, how has your organisation supported the vision of RSPO to
transform the market for sustainable palm oil in other ways? (e.g. Funding; Engagement with key stakeholders; Business
to business education/outreach)

  Engagement with business partners or consumers on the use of CSPO

  Engagement with government agencies

  Promotion of CSPO outside of RSPO venues eg trade workshops industry associations

  Promotion of physical CSPO

  Providing funding or support for CSPO development efforts

  Research & Development support

  Stakeholder engagement

  Others

Other:

5.3 Please attach or add links to any other information from your organisation on your palm oil policies and activities
(e.g.: sustainability reports, policies, other public information)

-
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