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iiACOP Sectoral Report - Consumer Goods Manufacturers
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3. 11er Nahrungsmittel GmbH 14
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7. Abel und Schäfer Komplet Bäckereigrundstoffe GmbH & Co. KG 42

8. Abu Dhabi Vegetable Oil Company LLC 49
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12. Albaad Deutschland GmbH 77
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25. Arma Food Industries 167

26. Aroma Bay Candles Co., Ltd 174

27. ARTENAY BARS 181

28. ARYZTA AG 188

29. AS Hansa Candle 195

30. Associated British Foods plc 202

31. AUGUST STORCK KG 218

32. Ava Decor Production, Sociedad Limitada 225
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39. B.C. Mylle 272

40. B.V. Remia Handelmaatschappij 279

41. B+F Bakery & Food GmbH 286

42. Backaldrin Holding GmbH 293

43. Baerlocher GmbH 300

44. Bahlsen GmbH & Co. KG 310

45. Bakkavor Limited 317

46. Bakkersland B.V. 324

47. Balchem Corporation 330

48. Balconi S.P.A. - Industria Dolciaria 337

49. Banketbakkerij Merba B.V. 344

50. Banketbakkerij Nora BV 351

51. Banketbakkerij Wouter de Graaf 358

52. BARBERÁ SNACKS, S.L. 365

53. Barchemy, LLC 372

54. Baronie NV 379

55. BAULI S.P.A 386

56. Bayer AG 393

57. BBC Quality Pastries B.V. 400

58. BC Bavarian Candles Expansion GmbH 407

59. Beiersdorf AG 414

60. Beltek (Huizhou) Foods Co., Ltd 421

61. Berg + Schmidt (M) Sdn Bhd 428

62. Berlys Corporacion Alimentaria SAU 434

63. Beromin GmbH 440

64. Bertschi Bäckerei zum Brotkorb AG 447

65. BETASOAP Sp. z o.o. 453

66. Bioderij Group BV 460

67. Bisca A/S 467

68. Biscuiterie Seghers 474

69. BISPOL SPOLKA Z OGRANICZONA ODPOWIEDZIALNOSCIA 481

70. Blommer Chocolate 488

71. BOEHLI 495

72. Bolsius International B.V. 502

73. Borggreve KG Zwieback und Keksfabrik 509

74. Bradford Soap Works 515

75. Brandt Zwieback-Schokoladen GmbH & Co. KG 522

76. BRF (THAILAND) LIMITED 529
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80. Burton’s Foods Ltd 557
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81. Cémoi 564

82. C.H. Guenther & Son, Incorporated. 571

83. Cafe Valley, Inc. 578

84. CAMILO FERRON CHILE S.A. 585

85. Campbell Soup Company 592

86. Casalini Srl 599

87. CASTY, S.A. 606

88. Celia Laiterie De Craon 613

89. CFP Company Limited 619

90. CHANEL PARFUMS BEAUTE 626

91. Charoen Pokphand Foods PCL. 633

92. Chaucer Foods UK Limited 640

93. Chaveevan International Foods Company Limited 647

94. Chemcolour Industries (NZ) Limited 654

95. CHIPITA S.A. 661

96. Chocoladefabriken Lindt & Sprungli AG 668

97. Clasen Quality Chocolate, Inc. 675

98. Clean Products, LLC 682

99. Cloetta AB 689

100. Cloetta Holland BV 696

101. Colgate-Palmolive Company 703

102. Comidas Holdings 5 B.V. 710

103. Commercial Bakeries Corp. 717

104. Conagra Brands, Inc. 724

105. Conditess, Feine Kuchen GmbH 732

106. Conditorei Coppenrath & Wiese KG 739

107. CONO Kaasmakers 746

108. Conrad Schulte GmbH & Co. KG 752

109. Continental Bakeries BV 759

110. Continental Confectionery Company Gda Sanayi Ve Ticaret Anonim irketi 766

111. Cooperlat Societa 773

112. Coppenrath Feingebäck GmbH 780

113. Coty Inc. 787

114. Country Style Foods 794

115. CPRAM COMPANY LIMITED 801

116. Creightons PLC 808

117. Cremio JSC 815

118. CREMYCO FILLINGS, S.L. 822

119. Crescent Marketing Inc 829

120. CSM Bakery Solutions Limited 836

121. Cukiernia Mistrza Jana Sp. z o.o. 843

122. Custom Food Ingredients Sdn Bhd 850
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123. D + F S.R.L. SOCIETA’ A RESPONSABILITA’ LIMITATA CON UNICO SOCIO 857

124. D H Brothers Industries (Pty) Ltd 863

125. Döhler Dahlenburg GmbH 876

126. D. F. Stauffer Biscuit Co., Inc. 883

127. Daelmans Bakkerijen b.v. 890

128. Dailycer France SAS 897

129. Dairy Crest Group plc 904

130. Dalda Foods (Pvt) Limited 911

131. Dalian Talent Gift Co., Ltd 918

132. DALLI-WERKE GmbH & Co. KG 925

133. Dan Cake A/S 932

134. Dan Cake (Portugal), S.A. 939

135. Danone 946

136. DAUDRUY Van Cauwenberghe 953

137. Dawn Foods, Inc. 960

138. DCS Group (UK) Limited 967

139. De Banketgroep 974

140. De Heus Animal Nutrition B.V 981

141. De Verwenbakker B.V. 988

142. DE-VAU-GE Gesundkostwerk Deutschland GmbH 995

143. Dean Foods Company 1002

144. Deeside Cereals I Ltd 1009

145. Delaviuda Alimentación, S.A.U. 1016

146. Delibake I Örebro AB 1023

147. Denis Asia Pacific Pte Ltd 1030

148. Denkavit Internationaal BV 1037

149. Dianne’s Fine Desserts, Inc 1044

150. Dick den Hertog Beheer B.V. 1050

151. Dijo Baking Sp. z.o.o. 1057

152. Dimabel b.v.b.a 1064

153. DMK Deutsches Milchkontor GmbH 1071

154. DOLCIARIA SALOMONI SRL 1078

155. DOLCIFICIO GI&SSE SRL 1085

156. DONAU Kanol GmbH & Co KG 1092

157. DP Supply B.V. 1099

158. Dr August Oetker Nahrungsmittel KG 1106

159. Dr. Schär AG 1113

160. dreco Werke Wasch- und Körperpflegemittel GmbH 1119

161. Dreiring-Werk GmbH & Co. KG 1126

162. DSM Nutritional Products AG 1133

163. Duni AB 1140

164. Dutch Bakery Group B.V. 1147
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165. E.J. PAPADOPOULOS S.A. 1154

166. Easy Cleaning Solutions Limited 1161

167. Easyfood A/S 1168

168. Eccelso Limited 1174

169. Edelweiss GmbH & Co. KG 1181

170. Edward Marc Chocolatier, LLC 1188

171. Eichetti Confect Spezialitäten, A. Eichelmann GmbH & Co. KG 1195

172. Eisbär Eis GmbH 1202

173. El Pequeño Molino, S.A 1209

174. ELBISCO INDUSTRIAL & COMMERCIAL FOOD S.A. 1216

175. Elementis Specialties, Inc. 1222

176. Ellison Bakery LLC 1229

177. Emil Kiessling GmbH 1236

178. English Bay Batter L.P. 1243

179. EPC Group B.V. ta Royal Sanders 1250

180. Erbo Spraytec AG 1257

181. Erdal GmbH & Co KG 1264

182. Erika Eis Srl 1271

183. erlenbacher backwaren gmbh 1278

184. Essity Aktiebolag (publ) 1285

185. EUROGERM 1292

186. Europastry, S.A. 1299

187. Farm Frites International B.V. 1305

188. Felleskjøpet Agri SA 1312

189. Ferrero Trading Lux S.A. 1319

190. Fiera Foods Company 1326

191. FILET BLEU 1333

192. Fine Lady bakeries Ltd 1340

193. FINSBURY FOOD GROUP PLC 1347

194. FIPAGEST SAS 1354

195. fit GmbH 1361

196. Flowers Foods, Inc 1368

197. FMF Foods Limited 1375

198. Foleys Candies Ltd 1382

199. Fonterra Co-operative Group Ltd 1389

200. ForFarmers B.V. 1397

201. Formosa Oilseed Processing Co, LTD 1404

202. Forno D’Asolo S.P.A. 1411

203. Franklin Foods West, Inc. 1418

204. Fresh Food Industries Pty Ltd 1425

205. Freshpack Limited 1432

206. Fresystem spa 1439
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207. Fromageries Bel SA 1446

208. Froneri International PLC 1453

209. FRoSTA AG 1460

210. Frozen Specialties, Inc. 1467

211. Fruit of the Earth, Inc. 1474

212. Full-Fill Industries, LLC 1481

213. Furlani’s Food Corporation 1488

214. Göteborg’s Food Budapest Zrt 1495

215. G.H. SHELDON WHOLESALE BAKERS LIMITED 1502

216. GALLETAS ARTIACH, S.A.U. 1509

217. GALLETAS GULLÓN, S.A. 1516

218. Gallon-Kosmetik GmbH & Co. KG 1523

219. Gebr. Jancke GmbH 1530

220. General Mills, Inc 1537

221. Genius Foods Limited 1544

222. Georg Plange ZN der PMG Premium Mühlen Gruppe GmbH & Co. KG 1551

223. GFL SA 1557

224. GFPT Nichirei (Thailand) Company Limited 1564

225. GFPT PUBLIC COMPANY LIMITED 1571

226. Gies Kerzen GmbH 1578

227. GILSTER - MARY LEE CORPORATION 1588

228. Ginsters (A Division of Samworth Brothers Limited) 1595

229. Give and Go Prepared Foods Corp. 1602

230. Glanbia Ireland Designated Activity Company 1608

231. GLOBAL COSMED SPÓ?KA AKCYJNA 1615

232. GOJO Industries Inc 1622

233. Golden Bake Limited 1629

234. Goldenfry Foods Ltd 1636

235. Goodman Fielder Ltd 1643

236. Gourmand 1650

237. GrainCorp Limited 1656

238. Great Lakes Cheese Co. Inc. 1663

239. Green’s Foods Holdings Pty Ltd 1670

240. Greencore Group plc 1677

241. Griesinger GmbH 1684

242. Griesson-de Beukelaer GmbH & Co. KG 1690

243. Griffin’s Foods Ltd 1697

244. Griffith Foods Worldwide Inc. 1704

245. Grissin Bon S.P.A. 1711

246. GroÃ�ekathÃ¶fer Convenience Food GmbH 1718

247. Groupe Biscuits Leclerc Inc. 1725

248. Groupe GM Cosmética Portugal, SA 1732
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249. Gruma Oceania Pty Ltd 1739

250. Gruma SAB de CV 1746

251. Gruninger AG 1753

252. Gruppo Desa S.P.A. 1760

253. Gudrun Commercial NV 1767

254. H. & E. Reinert Westfälische Privat-Fleischerei GmbH 1774

255. H. Wilhelm Schaumann GmbH 1781

256. Hada S.A. 1788

257. Hanan Products Co., Inc. 1795

258. HARIBO Produktions GmbH & Co. KG. 1802

259. Harlan Bakeries, LLC 1809

260. Harry-Brot GmbH 1816

261. Hela Gewürzwerk Hermann Laue GmbH 1823

262. Hellema Hallum BV 1829

263. Helwa Wafelbakkerij BV 1836

264. Henkel AG & Co. KGaA 1843

265. HERMAN SEEKAMP, INC dba CLYDE’S DONUTS 1851

266. Hero AG 1858

267. Hill Biscuits Limited 1865

268. HIRTLER SEIFEN GmbH 1872

269. Hochland Deutschland GmbH 1879

270. Holiday Ice BV 1886

271. House of Vantage Limited 1893

272. Hovis Limited 1900

273. Huegli Holding AG 1907

274. HUG AG 1914

275. Hydrior AG 1921

276. IBIS Backwarenvertriebs-GmbH 1928

277. ICE CREAM FACTORY COMAKER SA 1935

278. Icelandic Group Holdings Limited 1942

279. IDILIA FOODS SL 1949

280. IFFCO Egypt for edible oils and fats 1956

281. IFFCO Pakistan Pvt. Ltd. 1963

282. In 2 Food Group (Pty) Ltd 1970

283. INDUSTRIAS CATALA, S.A. 1977

284. INDUSTRIAS LÁCTEAS ASTURIANAS, S.A. 1984

285. INGREMA AG 1991

286. Interal, S.A. 1997

287. International Flavors & Fragrances Inc. 2004

288. International Vitamin Corporation 2011

289. Intersnack Procurement B.V 2018

290. IREKS GmbH 2025
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291. Jacqueline’s Wholesale Bakery, Inc. 2032

292. JACQUET PANIFICATION 2039

293. JDS Foods Ltd 2049

294. Jeen International Corp. 2056

295. JOCIL LIMITED 2063

296. John Drury & Co Ltd 2070

297. Johnson & Johnson 2077

298. JONES POPCORN, INC DBA CLARK & SNACKS 2084

299. Josef Manner & Comp AG 2091

300. JR Die Schokoladenfabrik GmbH 2098

301. JSC NMGK 2105

302. Juan Y Juan S.L. 2112

303. Kambly SA Spécialités de Biscuits Suisses 2119

304. Kao Corporation 2126

305. Kappus Seifen GmbH Riesa & Co. KG 2133

306. Kar Nut Products Company 2140

307. Kellogg Company 2147

308. Kerry Group Plc 2154

309. KIND LLC 2166

310. Koninklijke Smilde BV 2173

311. KORONA CANDLES SPÓ?KA AKCYJNA 2180

312. Kraft Heinz Foods Company 2187

313. Krispy Kreme U.K. Limited 2194

314. Kronenbrot GmbH 2200

315. KU Kerzenunion GmbH 2211

316. Kuchenmeister GmbH 2218

317. Lácteos Industriales Agrupados S.A. 2225

318. L’Oreal 2232

319. La Boulangere & Co 2242

320. LA FLOR BURGALESA, S.L. 2249

321. LA FOURNÉE DORÉE - LFD 2256

322. La Lorraine Bakery Group 2263

323. LABORATOIRES BEA 2270

324. Laboratoires M&L SA 2277

325. Lam Soon Singapore Pte Ltd 2285

326. Lamb Weston Holdings, Inc. 2292

327. Lamb Weston / Meijer VOF 2299

328. LAND-LEBEN Nahrungsmittel Gesellschaft m.b.h 2306

329. Landgenossenschaft Ennstal eGen 2313

330. Lantmännen ek för 2320

331. Le Petit Pain Holdings, LLC 2327

332. LEIMER KG 2333
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333. LES DELICES DES 7 VALLEES 2340

334. Lieken Brot- und Backwaren GmbH 2347

335. Lilly’s Cakes NV 2354

336. Linden Foods Limited 2361

337. Lion Corporation 2368

338. Lion Foods BV 2375

339. Lithardt Holding GmbH 2381

340. LIVEN, S.A. 2388

341. Lorenz Nuss GmbH 2395

342. Lorenz Snack-World Holding GmbH 2402

343. Lotus Bakeries NV 2409

344. Lucas Meyer Cosmetics 2416

345. Ludwig Schokolade GmbH & Co. KG 2423

346. Lutosa SA 2430

347. Ly Brothers Corporation dba Sugar Bowl Bakery 2437

348. Magnolia Sp. z o.o. 2444

349. Mann & Schröder GmbH 2451

350. Mantinga 2458

351. Maple Donuts, INC 2465

352. Marcantonio Foods Limited 2471

353. Margarine Thibault inc. 2478

354. Mars, Incorporated 2485

355. Maruchan. Inc. 2493

356. Mary Ann’s Baking Co., Inc. 2499

357. Maschem B.V. 2506

358. MAXIM Holding GmbH & Co. KG 2513

359. McBride plc 2520

360. McCain Foods Europe BV 2527

361. McColgans Quality Foods Ltd 2534

362. Meiji Co., Ltd. 2541

363. Menken Orlando BV 2548

364. MENZ & GASSER S.P.A. 2555

365. MIDI’ S.r.l 2562

366. Mimasu Cleancare Corp. 2569

367. Ming Fai International Holdings Limited 2576

368. Mobergarna AB 2583

369. MOGADOR s r.o. 2590

370. Mokate sp. z o.o. 2597

371. Mola BV 2604

372. Mondelez International, Inc 2611

373. Morning Foods Ltd 2618

374. Moy Park Limited 2625
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375. Mulder Natural Foods 2631

376. Nairns OatCakes Ltd 2638

377. Natura Logistica E Serviços Ltda 2645

378. Neste Oyj (Neste Corporation) 2652

379. Newbridge Foods Limited 2659

380. Newlat Food S.p.A. 2666

381. Nice-Pak International Limited 2672

382. NIPPON SURFACTANT INDUSTRIES CO.,LTD. 2679

383. Nissin Foods Élelmiszerek Magyarországi Kft 2686

384. Nissin Foods (USA) CO., Inc. 2693

385. Nomad Foods Europe Limited 2700

386. NongShim co., Ltd. 2707

387. Nopa Nordic A/S 2714

388. Nordex Holding A/S 2720

389. Nordgetreide GmbH & Co. KG 2727

390. Norte-Eurocao, S.L.U. 2734

391. NUOVA SESAC,SL 2741

392. NUTKAO s.r.l. 2748

393. Nutreco International BV 2755

394. Nutrion Internacional SL 2762

395. Nutrition et Santé 2769

396. Nuttelex Food Products Proprietary Limited 2775

397. NV Biscuiterie Thijs 2782

398. Oleificio Salvadori S.r.l. 2788

399. Oleificio Zucchi Spa 2795

400. Onion Specialties International BV 2802

401. Oriflame Cosmetics Global S.A. 2809

402. Orkla ASA 2816

403. OTTO Cosmetic GmbH 2823

404. Oy Karl Fazer AB 2830

405. P&G  2837

406. Pågen AB 2845

407. P.J. Lisac & Associates, Inc. 2852

408. Pally Biscuits BV 2859

409. Palmer and Company 2866

410. PAN Surgelati Srl 2877

411. PANEALBA SRL 2884

412. PAOS INDUSTRIES SDN BHD 2891

413. Park cakes Ltd 2898

414. Patties Foods Ltd 2905

415. Paulig Ltd. 2912

416. Peak Foods, LLC 2919
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417. Peerless Holdings Pty Ltd 2926

418. Peeters Produkten BV 2933

419. PepsiCo 2940

420. PERSAN, S.A. 2948

421. Peter Kölln GmbH & Co. KGaA 2955

422. Peters Food Service Ltd 2962

423. PHOENIXY SRL 2969

424. Pierre Schmidt 2976

425. Poppies International NV 2983

426. Popz USA LLC 2990

427. Pork Farms Ltd 2996

428. Port City Bakery, Inc 3003

429. Post Holdings, Inc. 3009

430. Premier Foods Group Limited 3015

431. Prima Foods UK Ltd 3022

432. Princes Limited 3029

433. Productos Virgen del Brezo, S.A. 3036

434. Przedsiebiorstwo Przemyslu Chlodniczego “FRITAR” S.A. 3043

435. PT. Mikie Oleo Nabati Industri 3050

436. PT. Seasonal Supplies Indonesia 3057

437. PT. Sinar Meadow International Indonesia 3064

438. Qingdao Kingking A.C.Ltd 3071

439. Quorn Foods Limited 3078

440. Rübezahl Schokoladen GmbH 3085

441. Raisio plc. 3092

442. Raps GmbH & Co.KG 3099

443. Rascal Confectionery Limited 3106

444. RAUSCH AG Kreuzlingen 3112

445. Razzo Ltda 3119

446. Re.Le.Vi S.p.A 3126

447. Real Good Food Company plc 3133

448. Reckitt Benckiser PLC 3140

449. Regals De Bretagne (part of CBE group) 3148

450. Remia C.V. 3155

451. Rhodes Food Group 3162

452. Rich Holdings Inc. 3169

453. Richardson International Limited 3176

454. Riva Foods Limited 3183

455. Roger & Roger 3190

456. Royal FrieslandCampina N.V. 3197

457. Royal Steensma B.V. 3204

458. Royale Lacroix 3211
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459. Rudolf Ölz Meisterbäcker GmbH & Co KG 3218

460. RUF Lebensmittelwerk KG 3225

461. S & A - SOCIEDADE INDUSTRIAL DE APERITIVOS, S.A. 3232

462. S-L Snacks National, LLC 3239

463. S. Spitz GmbH 3245

464. S.A. Aigremont NV 3251

465. SACI Industrie SpA 3258

466. Sager Food Products Inc. 3265

467. Sammontana SpA 3272

468. SANYO CHEMICAL INDUSTRIES, LTD. 3283

469. Saraya Co Ltd 3290

470. SARGENTS PTY LTD 3297

471. SAS Biscuits Poult 3304

472. SAS Cérélia 3311

473. SAS Devineau 3318

474. SAS PASO 3325

475. Savane Brossard 3332

476. SC Johnson and Son, Inc 3339

477. Scandic Food A/S 3346

478. Schne-frost Ernst Schnetkamp GmbH & Co. KG 3353

479. Schreiber & Rupp GmbH 3360

480. Sconza Candy Company 3367

481. Sels Oel + Fett GmbH & Co.KG 3373

482. SENNA Nahrungsmittel GmbH & Co KG 3380

483. Sensient Flavors Ltd 3387

484. Senzora B.V. 3394

485. SEPPIC SA 3401

486. Seventh Generation, Inc 3412

487. Shiseido Company Limited 3419

488. Shugar Soapworks, Inc. 3426

489. SICA DU GOUESSANT 3433

490. Signature Flatbreads (UK) LTD 3439

491. Sintesi E Ricerca S.P.A Siglabile Ser S.P.A. 3446

492. SmålandsMunken AB 3453

493. SMB (St Michel Biscuits) 3460

494. Snack Foods Limited 3467

495. Soapworks Limited 3474

496. SOCADO S.r.l. 3481

497. Societe Industrielle De Bondues 3488

498. SOFIVO SAS 3495

499. Solent International 3502
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500. Solvay 3509

501. Spaas Kaarsen NV 3516

502. SPAK ORGOCHEM (INDIA) PVT. LTD. 3523

503. Specialty Bakers LLC 3530

504. Specialty Food Group, LLC 3537

505. Spring kitchen co. Limited 3544

506. Stöhr-Brot Ammerländer Großbäckerei GmbH & Co. KG 3550

507. St Hubert 3557

508. St.Paul NV 3564

509. Stratas Foods LLC 3571

510. Struik Foods B.V. 3578

511. Swallowfield plc 3585

512. Sweet Tec GmbH 3592

513. Switsbake Int AB 3599

514. Symingtons Ltd 3606

515. Töpfer GmbH 3613

516. Taiyo Yushi Corp 3620

517. Takanashi Milk Products Co.,Ltd. 3627

518. TAMANOHADA SOAP CORPORATION 3634

519. Tangerine Confectionery Ltd 3640

520. Tante Fanny Frischteig GmbH 3647

521. TC HEARTLAND LLC 3654

522. Teamfoods Colombia S.A. 3661

523. Terravita Sp. z o.o. 3668

524. The Bama Companies, Inc. 3675

525. The Clorox Company 3682

526. The Estee Lauder Companies Inc. 3697

527. The Father’s Table 3704

528. THE GB FOODS S.A. 3711

529. The Hain Celestial Group, Inc 3718

530. The Hershey Company 3725

531. The J.M. Smucker Company 3732

532. Thurn Produkte GmbH 3739

533. Tom Hannah (Agencies) Ltd. 3746

534. Ton Savon, Inc. 3753

535. TOP Taste B.V. 3760

536. TOTTIS FOODS INTERNATIONAL S.A. ta TOTTIS BINGO S.A. 3766

537. TOTTIS-BINGO S.A. 3773

538. TreeHouse Foods, Inc. 3780

539. Trend Laboratories Pty Ltd 3787

540. Trensums Food AB 3794
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541. Twincraft Skincare 3801

542. UAB “Eurobagetas” 3808

543. Ultra Fine Foods Pty Ltd 3815

544. Unichips Italia S.P.A. 3822

545. Unilever 3828

546. United Biscuits 3842

547. United Oil Processing and Packaging, S.A.E 3849

548. VALENTIN TRAITEUR 3856

549. Valio Oy 3863

550. Van Delft Biscuits BV 3870

551. Van Den Doel BV 3877

552. VancoVienno 3884

553. Vandemoortele NV 3891

554. VANDEPUTTE HOLDING S.A. 3898

555. Vanguard Soap 3905

556. Ventura Foods, LLC 3912

557. Verdener Keks- und Waffelfabrik Hans Freitag GmbH & Co. KG 3919

558. Vi-Jon, Inc. 3926

559. VICENZI S.P.A. 3933

560. Victoria Scandinavian Soap AB 3940

561. Vieira de Castro Produtos Alimentares S.A. 3947

562. VISTA PROCESSED FOODS PRIVATE LIMITED 3954

563. Vitacuire SAS 3961

564. Vortella Lebensmittelwerk W.Vortmeyer GmbH 3968

565. Vreugdenhil Dairy Foods 3975

566. W.D. Irwin and Sons Limited. 3982

567. Warburtons Ltd. 3989

568. Watt´s Comercial S.A. 3996

569. Weleda AG 4007

570. Wells Enterprises, Inc. 4014

571. Wernsing Feinkost GmbH 4021

572. Wessanen Nederland Holding BV 4028

573. Weston Foods (Canada) Inc. 4040

574. Wewalka GmbH Nfg.KG 4047

575. Whitehall Specialties, Inc. 4054

576. Wholesome Harvest Baking, LLC 4061

577. Wikana Keks- und Nahrungsmittel GmbH 4068

578. Wilhelm Reuss GmbH & Co. KG Lebensmittelwerk 4075

579. William Jackson Food Group 4082

580. William Sword, Limited 4093

581. World Cones NV 4100

582. Wright’s Pies (Shelton) Limited 4107
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583. Yee Lee Oils & Foodstuffs (Singapore) Pte Ltd 4114

584. Young’s Seafood Ltd 4121

585. YSCO NV 4128

586. Zak?ad Wyrobów Cukierniczych Millano Krzysztof Kotas 4135

587. Zamek Lebensmittelwerke GmbH 4142

588. Zentis GmbH & Co KG 4149

589. ZITO d.o.o. 4156

590. Zott SE & Co KG 4162

591. ZPC FLIS SPOLKA JAWNA 4169

592. Zur Mühlen Gruppe Aps & Co. KG Hamburg 4176
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"Poznan Onion" Spó?ka Z Ograniczona
Odpowiedzialnoscia

RSPO Annual
Communications of

Progress 2017

Particulars Form

Particulars
About Your Organisation

1.1 Name of your organization

"Poznan Onion" Spó?ka Z Ograniczona Odpowiedzialnoscia

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0593-15-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers

1



"Poznan Onion" Spó?ka Z Ograniczona
Odpowiedzialnoscia

RSPO Annual
Communications of

Progress 2017

Consumer Goods Manufacturers Form

Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Poland

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Poland

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

840

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

840
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"Poznan Onion" Spó?ka Z Ograniczona
Odpowiedzialnoscia

RSPO Annual
Communications of

Progress 2017

Consumer Goods Manufacturers Form

2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated 840.00 - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 840.00 - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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"Poznan Onion" Spó?ka Z Ograniczona
Odpowiedzialnoscia

RSPO Annual
Communications of

Progress 2017

Consumer Goods Manufacturers Form

2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 100%

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2015

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2015

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2015

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2015

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Poland

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes

4



"Poznan Onion" Spó?ka Z Ograniczona
Odpowiedzialnoscia

RSPO Annual
Communications of

Progress 2017

Consumer Goods Manufacturers Form

3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

Yes

Please state which product range(s) and market(s) you intend to apply the Trademark and when you plan to start using
the Trademark.

Crispy fried onions - EU market

Year: 2016

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

Continue production using 100 % RSPO SG palm oil. We plan to increase volume of production.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Confidential

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
We only buy palm oil RSPO SG and advertise it by trademark on labels.

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

Yes

Support for Smallholders
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"Poznan Onion" Spó?ka Z Ograniczona
Odpowiedzialnoscia

RSPO Annual
Communications of

Progress 2017

Consumer Goods Manufacturers Form

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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"Poznan Onion" Spó?ka Z Ograniczona
Odpowiedzialnoscia

RSPO Annual
Communications of

Progress 2017

Challenges Form

Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

None

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

By placing RSPO trademark on labels

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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ÚSOVSKO FOOD a.s.
RSPO Annual

Communications of
Progress 2017

Particulars Form

Particulars
About Your Organisation

1.1 Name of your organization

ÚSOVSKO FOOD a.s.

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0731-16-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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ÚSOVSKO FOOD a.s.
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Austria

■ Czech Republic

■ France

■ Germany

■ Hungary

■ Lithuania

■ Poland

■ Romania

■ Slovakia (Slovak Republic)

■ Slovenia

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

628

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

628

9



ÚSOVSKO FOOD a.s.
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated 628.00 - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 628.00 - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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ÚSOVSKO FOOD a.s.
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) --

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia 50%

2.5.9 Malaysia 50%

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2017

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2017

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2028

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2028

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Czech Republic, Hungary, Slovakia (Slovak Republic)

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

No

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related
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ÚSOVSKO FOOD a.s.
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

It is not our target.

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

This information is mentioned in product specifications.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Data Unknown

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

--

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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ÚSOVSKO FOOD a.s.
RSPO Annual

Communications of
Progress 2017

Challenges Form

Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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11er Nahrungsmittel GmbH
RSPO Annual

Communications of
Progress 2017

Particulars Form

Particulars
About Your Organisation

1.1 Name of your organization

11er Nahrungsmittel GmbH

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0246-12-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers

14



11er Nahrungsmittel GmbH
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Own-brand-Manufacturer

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Austria

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Austria

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

751

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

751
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11er Nahrungsmittel GmbH
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated 337.00 - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 337.00 - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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11er Nahrungsmittel GmbH
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 100%

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2012

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2013

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2013

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2013

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Austria, Estonia, France, Germany, Greece, Italy, Morocco, Netherlands, Norway, Slovenia, South Africa, Switzerland, United
Kingdom

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related
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11er Nahrungsmittel GmbH
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

Strategic decision of CEO

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

No actions planned because all our palm oil we use is 100 % RSPO-SG certified.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Other

- Others:

Question not applicable.

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

 Uploaded file: M-Policies-to-PNC-ethicalconducthr.pdf
For administration purpose, attachment files are renamed automatically

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
No guidelines/information because we have already been using 100 % RSPO-SG certified palm oil since 2013.

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

We already use 100 % RSPO-SG certified palm oil.

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

Yes
Report file: M-GHG-Emissions-Report.pdf

Support for Smallholders
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11er Nahrungsmittel GmbH
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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11er Nahrungsmittel GmbH
RSPO Annual

Communications of
Progress 2017

Challenges Form

Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

no obstacles

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

no

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● Uploaded files:
11er_COP_2017_low.pdf
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A. Saumweber GmbH
RSPO Annual

Communications of
Progress 2017

Particulars Form

Particulars
About Your Organisation

1.1 Name of your organization

A. Saumweber GmbH

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0187-11-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers

21



A. Saumweber GmbH
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● Food Goods

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Germany

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Germany

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

950

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

25

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

975
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A. Saumweber GmbH
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance 895.00 25.00 - -

2.3.4 Segregated 55.00 - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 950.00 25.00 - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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A. Saumweber GmbH
RSPO Annual

Communications of
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Consumer Goods Manufacturers Form

2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 100%

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2012

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2012

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2012

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2012

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Germany, Italy

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

No

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related

24



A. Saumweber GmbH
RSPO Annual

Communications of
Progress 2017
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4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

Yes

Please state which product range(s) and market(s) you intend to apply the Trademark and when you plan to start using
the Trademark.

Markets: Bakery, gastronomy, end consumers
Products: margarine and vegetable fats
Mariandl Schmelz soft 10 kg Eimer MB
Mariandl Schmelz 15 kg Wanne MB
Schmelz soft 14 kg Wanne MB
Pflanzencreme flüssig 4 x 3,3 ltr Fl. MB
Pflanzencreme 10 ltr Kanister MB
Finella Back 2,5 kg MB
Finella Zieh 2 kg Platte MB
Finella Creme 2,5 kg MB
Finella Plunder 2 kg Platte MB
Finella Nature 10 kg MB
Florina pro 10 kg lose MB
Frita Premium-Pflanzenfett 10 kg MB
Fritin 500 g Becher 6 kg MB
Finella Gold 10 kg MB
Finella Gold 2,5 kg MB
ButaPlus Back 2,5 kg MB
Finella Sandwichcreme 1,5 kg MB
Premium-Bratfett 2,5 kg MB
Plantaris 5 kg MB

Year: 2012

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

Promote trade-related articles in trade magazines
Advertiseing in trade magazines Participation in fairs
Publication in company informations/hompage/products
customer discussions customer training employee training

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

--

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

 Uploaded file: --

  Land Use Rights

  Ethical conduct and human rights

 Uploaded file: --

  Labour rights

  Stakeholder engagement

  None of the above
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7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
marking informations about our products (MB) in German

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

Yes

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

no

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

no

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded

27
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RSPO Annual
Communications of

Progress 2017

Particulars Form

Particulars
About Your Organisation

1.1 Name of your organization

Aachener Printen- und Schkoladenfabrik Henry Lambertz GmbH & Co KG

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0111-10-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Food Goods

● Own-brand-Manufacturer

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Germany

■ Poland

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Germany

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

3,133

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

207

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

631

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

3,971
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated 530.00 60.00 - 185.00

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 530.00 60.00 - 185.00

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa 100%

2.5.2 Australasia 100%

2.5.3 China 100%

2.5.4 Europe (incl.Russia) 100%

2.5.5 India 100%

2.5.6 North America 100%

2.5.7 South America 100%

2.5.8 Indonesia 100%

2.5.9 Malaysia 100%

2.5.10 Middle East 100%

2.5.11 Rest of Asia 100%

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2011

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2011

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2011

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2011

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Applies Globally

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes
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3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2011

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

Yes

Please state which product range(s) and market(s) you intend to apply the Trademark and when you plan to start using
the Trademark.

Biskuits & Cakes, cream filled wafers

Year: 2011

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

Use of trademark "certified" on all own brand products which contain palm oil. Use of trademark "certified" on private label
products upon customer request.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

--

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

 Uploaded file: --
Related link: www.lambertz.de/unternehmen/unser-selbstverstaendnis/

  Land Use Rights

  Ethical conduct and human rights

 Uploaded file: --
Related link: www.lambertz.de/unternehmen/unser-selbstverstaendnis/

  Labour rights

 Uploaded file: --
Related link: www.lambertz.de/unternehmen/unser-selbstverstaendnis/

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
None
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7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

We are already using 100% RSPO certified palm oil and oil palm products

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

--

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

Limited availability of Palm kernel oil and Palm derivates in SG-quality

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

None

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Particulars
About Your Organisation

1.1 Name of your organization

Abbelen GmbH

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0294-12-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Food Goods

● Own-brand-Manufacturer

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Germany

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Germany

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

1,364

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

1,364
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated 1,364.00 - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 1,364.00 - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 100%

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2016

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2016

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2016

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2016

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Germany

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes
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3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2016

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

No request by Marketing

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

/

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

--

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
/

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

No plans so far

Support for Smallholders
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9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

/

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

/

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Particulars
About Your Organisation

1.1 Name of your organization

Abel und Schäfer Komplet Bäckereigrundstoffe GmbH & Co. KG

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-1012-18-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● Own-brand-Manufacturer

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Applies Globally

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Applies Globally

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

855

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

65

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

920
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance 15.43 0.60 - -

2.3.4 Segregated 99.72 0.11 - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 115.15 0.71 - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) --

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2013

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2014

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2028

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2030

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Applies Globally

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

No

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related
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4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

It isn´t necessary for our customers because we only sell premixes for industries.

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

Implementation of the RSPO standards in our company
groups. We inform our customers about the importance of
the use of CSPO.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Confidential

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

 Uploaded file: M-Policies-to-PNC-ethicalconducthr.pdf
For administration purpose, attachment files are renamed automatically

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
Our company policy (German and French)

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

No request

GHG Footprint
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Abel und Schäfer Komplet Bäckereigrundstoffe
GmbH & Co. KG

RSPO Annual
Communications of

Progress 2017

Consumer Goods Manufacturers Form

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

Maybe

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Abel und Schäfer Komplet Bäckereigrundstoffe
GmbH & Co. KG

RSPO Annual
Communications of

Progress 2017

Challenges Form

Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

To clarify unambiguously. the wording of the requirements of the RSPO standards • To obtain the necessary palm raw materials in
the desired RSPO quality on the market

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

Implementation of the RSPO standards in our company groups. We inform our customers about the importance of the use of
CSPO.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Abu Dhabi Vegetable Oil Company LLC
RSPO Annual

Communications of
Progress 2017

Particulars Form

Particulars
About Your Organisation

1.1 Name of your organization

Abu Dhabi Vegetable Oil Company LLC

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0799-16-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Abu Dhabi Vegetable Oil Company LLC
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● Own-brand-Manufacturer

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Applies Globally

■ United Arab Emirates

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Applies Globally

■ United Arab Emirates

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

4,700

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

33,200

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

37,900
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Abu Dhabi Vegetable Oil Company LLC
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume - - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -

51



Abu Dhabi Vegetable Oil Company LLC
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) --

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2020

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2019

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2025

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2025

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Applies Globally

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

No

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes
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Abu Dhabi Vegetable Oil Company LLC
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2025

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

--

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

Study the feasibility and economics of RSPO and evaluate in target markets.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

--

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
None.

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

Yes

When do you plan to cover the gap using Book and Claim?

2020

GHG Footprint
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Abu Dhabi Vegetable Oil Company LLC
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

--

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Abu Dhabi Vegetable Oil Company LLC
RSPO Annual

Communications of
Progress 2017

Challenges Form

Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

None.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

None.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Agrarfrost GmbH & Co. KG
RSPO Annual

Communications of
Progress 2017

Particulars Form

Particulars
About Your Organisation

1.1 Name of your organization

Agrarfrost GmbH & Co. KG

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0217-12-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Agrarfrost GmbH & Co. KG
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Own-brand-Manufacturer

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Germany

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Germany

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

4,949

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

4,949
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Agrarfrost GmbH & Co. KG
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated 3,481.00 - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 3,481.00 - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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Agrarfrost GmbH & Co. KG
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) --

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2012

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2011

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2012

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2012

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Austria, Bahrain, Bulgaria, China, Congo, the Democratic Republic of the, Croatia (Hrvatska), Cuba, Cyprus, Czech Republic,
Denmark, Estonia, Finland, France, Georgia, Germany, Ghana, Greece, Italy, Jordan, Kuwait, Kyrgyzstan, Latvia, Lithuania,
Macedonia, The Former Yugoslav Republic of, Malaysia, Malta, Mauritius, Netherlands, Oman, Papua New Guinea, Philippines,
Poland, Portugal, Puerto Rico, Qatar, Reunion, Romania, Samoa, Saudi Arabia, Singapore, Slovenia, South Africa, Spain, Sweden,
Turkey, United Arab Emirates, United Kingdom, United States, Vietnam

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes
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Agrarfrost GmbH & Co. KG
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes

3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2012

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

Yes

Please state which product range(s) and market(s) you intend to apply the Trademark and when you plan to start using
the Trademark.

We use the RSPO trademark on our brand products (Agrarfrost) and on other behalf.

Year: 2014

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

The RSPO-Logo will be printed on more products. We only offer 100% RSPO-certified palm oil to our clients.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Confidential

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

 Uploaded file: --

  Land Use Rights

 Uploaded file: --

  Ethical conduct and human rights

 Uploaded file: --
Related link: www.agrarfrost.de

  Labour rights

 Uploaded file: --
Related link: www.agrarfrost.de

  Stakeholder engagement

 Uploaded file: --
Related link: www.agrarfrost.de

  None of the above
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Agrarfrost GmbH & Co. KG
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
We have successfully passed a certification according to
• DIN EN ISO 50001 (energy management system)
• DIN EN ISO 14001 (effective environmental management system)
• ZNU-Standard (ZNU= Centre of Sustainable Business Management at the University of Witten-Herdecke)
• Code of conduct “ Social Workplace Accountability”
We published our sustainable development agenda on our website.

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

We are already using 100% RSPO certified palm oil (SG)

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

Yes

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   Yes, in 2018
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Agrarfrost GmbH & Co. KG
RSPO Annual

Communications of
Progress 2017

Challenges Form

Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

-

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

Active participation in establishing the FONAP (German Forum of Sustainable Palm Oil)

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded

Link: www.agrarfrost.de
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Agristo NV
RSPO Annual

Communications of
Progress 2017

Particulars Form

Particulars
About Your Organisation

1.1 Name of your organization

Agristo NV

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0497-14-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Agristo NV
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Belgium

■ Netherlands

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Belgium

■ Netherlands

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

7,850

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

7,850
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Agristo NV
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance 7.00 - - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 7.00 - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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Agristo NV
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) --

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2014

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2020

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2020

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2020

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Applies Globally

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related
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Agristo NV
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

--

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Confidential

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

 Uploaded file: M-Policies-to-PNC-waterland.pdf
For administration purpose, attachment files are renamed automatically

  Land Use Rights

  Ethical conduct and human rights

 Uploaded file: M-Policies-to-PNC-ethicalconducthr.pdf
For administration purpose, attachment files are renamed automatically

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

--

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

Yes

Support for Smallholders
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9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Agristo NV
RSPO Annual

Communications of
Progress 2017

Challenges Form

Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

Market is not really eager to switch to a more expensive palm oil alternative. Most of our competitors are not offering the RSPO
option.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

As a private label producer we follow the sales model and strategy of our customers (we produce in their brand). However, if they
want to go for RSPO, we try to limit the % palm oil in our final product. The less palm oil we consume per kg of the end product, the
less the extra cost will be to switch our customers to RSPO.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Ajinomoto Co., Inc.
RSPO Annual

Communications of
Progress 2017

Particulars Form

Particulars
About Your Organisation

1.1 Name of your organization

Ajinomoto Co., Inc.

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0284-12-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Ajinomoto Co., Inc.
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Food Goods

● Home & Personal Care Goods

● Own-brand-Manufacturer

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Applies Globally

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Applies Globally

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

21,829

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

5,508

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

6,900

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

34,237
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- 1,360.00 - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance 274.00 - - 2,088.00

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 274.00 1,360.00 - 2,088.00

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 63%

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia 32%

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2015

Comment:
Ajinomoto Co., Inc., the parent company of the Ajinomoto Group, achieved the first SCCS among the Group for its specialty
chemicals business as well as processed foods business in Japan.

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2014

If target has not been met, please explain why:
Ajinomoto Co., Inc., the parent company of the Ajinomoto Group, started to use the first CSPO (MB, B&C) among the Group in
Japan.

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2020

If target has not been met, please explain why:
Applicable for the global Ajinomoto Group as an ambitious target to show the Group's serious commitment towards sustainable
palm oil, provided that procurement of certified sustainable palm oil products is practical in business sense.
As for reality of the current situation, accessibility or availability of CSPO/CSPKO products is quite limited particularly in some
developing countries and regions where the Group procures majority of its palm oil products use. There are great difficulties
particularly on CSPKO products, too. Also, the price of CSPO/CSPKO products sometimes soars to unfeasible level. In case that
certified sustainable palm oil products cannot be fully used, we try to cover the non-CSPO/CSPKO products by various measures
which we consider effective to secure sustainability on palm oil to some extent.
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3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2030

If target has not been met, please explain why:
Applicable for the global Ajinomoto Group as an ambitious target to show the Group's serious commitment towards sustainable
palm oil, provided that procurement of physical certified sutainable palm oil products is practical in business sense. As for reality of
the current situation, in some countries and regions, supply chains of physical CSPO/CSPKO products which meet our necessary
quality specifications/standards are not established yet until now and are possibly not expected to be established in near future.
There are so many difficulties and uncertainties in the supply chains. In case that our palm oil products use cannot be fully covered
by physical certified sustainable palm oil or B&C, we try to cover the non-CSPO/CSPKO products by various measures which we
consider effective to secure sustainability on palm oil to some extent.

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Applies Globally

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes

3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2030

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

No customers and consumers request RSPO trademark on the product.

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

The Ajinomoto Group has just started its integrated global group-wide management on palm oil with the global group plan
& target towards sustainable palm oil. However, the Group uses palm oil products in different specifications in various
business categories such as from processed foods to specialty chemicals, as well as in many countries and regions
including developed and developing countries. Situations concerning sustainable palm oil differ very much in business
categories and in countries. Thus, we take various available measures which we consider effective to promote sustainable
palm oil depending on respective circumstances. Basically, we try to secure steady progress of SCCS certification and MB
sourcing. Also, we will be actively engaged in establishing supply chains of CSPO through collaboration with supply chain
and governmental stakeholders. Particularly in Japan, we will engage in business initiatives towards mainstreaming CSPO
in Japan, as well as dissemination & awareness raising campaigns.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Other

- Others:

N/A

Application of Principles & Criteria for all members sectors
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7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

 Uploaded file: --
Related link: www.ajinomoto.com/en/activity/csr/pdf/2017/ajinomoto_csr17-en.pdf

  Land Use Rights

 Uploaded file: --
Related link: /www.ajinomoto.com/en/activity/csr/report/index.html

  Ethical conduct and human rights

 Uploaded file: --
Related link: www.ajinomoto.com/en/activity/policy/human_rights_policy.html

  Labour rights

 Uploaded file: --
Related link: www.ajinomoto.com/en/activity/policy/occupational_safety_and_health_policies.html

  Stakeholder engagement

 Uploaded file: --
Related link: www.ajinomoto.com/en/activity/policy/occupational_safety_and_health_policies.html

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
Ajinomoto Group Principles and Ajinomoto Group Sustainability Data Book 2017 are available in English and in Japanese.

Related link: /www.ajinomoto.com/en/activity/csr/report/index.html

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

Because B&C does not secure the traceability of the products.

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

Yes
Related link: www.ajinomoto.com/en/activity/csr/pdf/2017/ajinomoto_csr17-en.pdf

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   Yes, in 2019
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

As a user of palm oil derived raw materials, who is positioned in rather downstream side along palm oil related long supply chain,
our accessibility to CSPO depends very much on preparedness of our suppliers. Also, as an end product & consumer goods
manufacturer, awareness and strong support by general consumers are necessary. Unfortunately, both of them are quite poor at
this moment. In some developing countries where we procure dominant volume of our palm oil products use, establishment of
RSPO scheme itself is far behind and CSPO is not practically available. Also, prices of CSPO sometimes roar to unfeasible level.
Particularly, CSPKO products have many difficulties. We have been actively engaged ourselves in business initiatives in Japan,
and have been promoting dissemination & awareness raising campaigns.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

As a global leading industry member worldwide and in Japan, we are active in transforming the world towards sustainable way. As
for palm related field, for example, Ajinomoto Co., Inc. is an executive steering member of Japan Business Initiative for Biodiversity
(JBIB) which actively promotes sustainable business model among Japanese business community. Sustainability of palm oil is one
of the issues, off course. Ajinomoto Co., Inc. has been working together with NGOs, particularly with WWF Japan, in the field of
forest ecosystem conservation which naturally involves strong support to RSPO's vision. Ajinomoto Co., Inc. has been the core
leading member of All-Japan-Collaborative Initiatives consisting of industry members and NGOs. Ajinomoto Co., Inc. took the
Vice-Chair post at the Japan Sustainable Palm Oil Conference held in November 2017 in Tokyo. We also work hard with Green
Purchasing Network as well as The Consumer Goods Forum to promote sustainable palm oil, as a core leader member

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded

Link: www.ajinomoto.com/en/activity/csr/pdf/2017/ajinomoto_csr17-en.pdf
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Particulars
About Your Organisation

1.1 Name of your organization

Albaad Deutschland GmbH

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0481-14-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers

77



Albaad Deutschland GmbH
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● Home & Personal Care Goods

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Germany

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Germany

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

--

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

354

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

354
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume - - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 100%

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2017

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2018

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2020

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2020

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Germany

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related
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4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

Not wanted from the customer.

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

We are telling the customer that they can buy RSPO Supply Chain Certified products.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

--

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

We only buy book & Claim Certificates for the customers they ask for it. If the customer is no RSPO-member than we can't redeem
the certificates.

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

Not in this moment.

Support for Smallholders
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9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

Higher prices for RSPO MB certified products and a lot of suppliers and distributors are not ready and a bad/slow communication
from RSPO side. Al so RSPO should only work to protect rainforest and the people who lives there and not blowing up the RSPO
label with other environmental discussions. There are other labels for this points.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

We are one of the latest in the Supply Chain. We have no influences on the big chemical manufactures.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Particulars
About Your Organisation

1.1 Name of your organization

Alfred Nickles Bakery, Inc.

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0680-15-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● Food Goods

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ United States

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ United States

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

263

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

263
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance 262.86 - - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 262.86 - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) --

2.5.5 India --

2.5.6 North America 100%

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2016

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2016

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2018

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2018

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

United States

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes
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3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2018

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

Not a market driven condition

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

Active discussions with co-manufacturers per the marketability of RSPO

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

--

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

Not required by customers

GHG Footprint
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8.1 Are you currently reporting any GHG footprint?

No

Please explain why

No

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

None encoutered

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

No

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Particulars
About Your Organisation

1.1 Name of your organization

Alfred Ritter GmbH & Co. KG

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0344-13-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Germany

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Applies Globally

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

2,865

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

169

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

3,034
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance 2,865.00 169.00 - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 2,865.00 169.00 - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 100%

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2014

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2014

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2015

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2015

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Applies Globally

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

No

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes
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3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2016

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

We don´t use any Trademarks on our products. It is stated within our sustainability police

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

Support Action to sustainable Palm oil thru the activity of the BDSI in the organization "Nachhaltiges Palmöl Deutschland"

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Confidential

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

 Uploaded file: M-Policies-to-PNC-waterland.pdf
For administration purpose, attachment files are renamed automatically

  Land Use Rights

 Uploaded file: M-Policies-to-PNC-landuseright.pdf
For administration purpose, attachment files are renamed automatically

  Ethical conduct and human rights

 Uploaded file: M-Policies-to-PNC-ethicalconducthr.pdf
For administration purpose, attachment files are renamed automatically

  Labour rights

 Uploaded file: M-Policies-to-PNC-laborrights.pdf
For administration purpose, attachment files are renamed automatically

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
Non

GHG Footprint
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8.1 Are you currently reporting any GHG footprint?

Yes
Report file: M-GHG-Emissions-Report.pdf

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

None

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

By requirement to our raw material suppliers

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● Uploaded files:
Ritter NHB 2016_GB.pdf
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Particulars
About Your Organisation

1.1 Name of your organization

ALICORP S.A.A.

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0831-17-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● Food Goods

● Home & Personal Care Goods

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Peru

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Peru

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

84,747

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

4,005

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

3,089

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

91,841
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume - - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) --

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2019

Comment:
In 2018, we are starting a diagnosis process for our refinery plant in light of RSPO Supply chain certification and we plan on
achieving certification for 2019.

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2030

If target has not been met, please explain why:
Alicorp is committed to promotting sustainable palm oil in its value chain. In this line, we are currently concentrating on promoting
CSPO in our industrial business and looking to work closely with our key suppliers to promote the increase of CSPO locally
sourced. We will look into the use of RSPO oils in our consumer goods according to market demands.

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2030

If target has not been met, please explain why:
Comment for 3.2 applies

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2030

If target has not been met, please explain why:
Comment for 3.2 applies
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3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Peru

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

No

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

At the moment we are looking to promote CSPO in our value chain and respond to our B2B market. However, we do not close the
possibility of using the RSPO trademark in the future and will undertake more research into market trends in this regard.

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

As recent members of RSPO, we have been exploring different alternatives and actions to promote certified sustainable
palm oil in Perú. In this sense, in 2018 we will initiate actions for Supply chain certification of our refinery, looking to have
the RSPO supply chain certification in 2019. Additionally, we are looking to identify different actions to support our suppliers
(oil mills) and help them promote the certification of small growers in Peru in hand with international NGO Proforest.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Other

- Others:

We have disclosed all the information above

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

 Uploaded file: --
Related link: https://www.lineaeticaalicorp.com/documentos/Guia_de_compromisos_eticos_Peru.pdf

  Labour rights

  Stakeholder engagement

  None of the above
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7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
As mentioned previously, we are recent members of RSPO. Thus, in 2017, we have been exploring our role in the promotion of the
principles and criteria. In this sense, we supported JUNPALMA, the local asociation of palm oil growers, with the implementation of
a workshop on RSPO principles.

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

As mentioned previously, we are currently focusing on promoting CSPO in our industrial business and looking to work closely with
our key suppliers to promote the increase of CSPO locally sourced.

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

We have measured GHG in the past and even though we have not done it in 2017, we are looking to measure it in the following
years.

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   Yes, in 2019
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

Half of the country's producers of palm oil are smallholders, thus given that the certification process can be expensive and
complicated, achieving CSPO is a great challenge in Peru. Further, the local market does not recognize the effort the certification
requieres, making the return of investment in certification more difficult. Additionally, in the past years, the commitment to the
promotion of sustainable palm oil on behalf of national key stakeholders has not been a priority, thus postponing the development
of sustainable palm oil.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

As outlined before, in 2017, we have supported the national palm growers asociation JUNPALMA with training courses on RSPO.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Particulars
About Your Organisation

1.1 Name of your organization

Allied Pinnacle NSW Pty Limited

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0358-13-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers

105



Allied Pinnacle NSW Pty Limited
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● Food Goods

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Australia

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Australia

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

1,312

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

1,312
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance 1,308.36 - - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 1,308.36 - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) --

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia 100%

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2013

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2013

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2013

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2013

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Australia

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes
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3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2013

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

All our finished products are use for manufacturing of retail products. We do not use any RSPO trademark on any of our products.

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

Continue purchasing palm oil raw materials that are fully certified for the manufacturing of 100% RSPO certified products.
Comply with all RSPO standards
Complete annual RSPO audit

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Confidential

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

 Uploaded file: M-Policies-to-PNC-ethicalconducthr.pdf
For administration purpose, attachment files are renamed automatically

  Labour rights

 Uploaded file: M-Policies-to-PNC-laborrights.pdf
For administration purpose, attachment files are renamed automatically

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
RSPO Manual and training which is review annually. The RSPO manual include all requirements that the company and staff
members must comply to maintain RSPO certification. All employees (where applicable) complete annual training on basic RSPO
principles.

Report file: M-Practice-Guidelines.pdf
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7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

We are committed to continue purchasing only MB raw materials in compliance of RSPO standards.

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

No plans at this stage.

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

No significant economic, social or environmental obstacles in 2017.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

No further actions plan for 2018

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● Uploaded files:
AP-QMS-11 RSPO Manual (03) 18-03-05.pdf
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Particulars
About Your Organisation

1.1 Name of your organization

Almer Malaysia Sdn Bhd

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0941-17-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Own-brand-Manufacturer

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Malaysia

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Malaysia

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

--

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

1,400

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

700

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

2,100
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume - - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) --

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2019

Comment:
No plan on this moment, depending on customer requirement.

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

If target has not been met, please explain why:
No plan on this moment, depending on customer requirement.

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

If target has not been met, please explain why:
No plan on this moment, depending on customer requirement.

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

If target has not been met, please explain why:
No plan on this moment, depending on customer requirement.

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Malaysia
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3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

No

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

No plan on this moment, depending on market demand.

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

Continue to engage with interested parties.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Data Unknown

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
-

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

--

GHG Footprint
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8.1 Are you currently reporting any GHG footprint?

No

Please explain why

--

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

RSPO certified products has not been implemented in the operation yet.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

Continue to engage with potential customers.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Particulars
About Your Organisation

1.1 Name of your organization

Almondy Aktiebolag

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0821-16-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Sweden

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Sweden

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

580

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

580
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated 507.00 - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 507.00 - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) --

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2016

Comment:
Our first certification: December 2016, but the certificate was finished in the Spring of 2017 due to delays at the certification body.

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2016

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2021

If target has not been met, please explain why:
Since one of our raw material suppliers (co-branded product) has their own palm oil policy (and they are not RSPO certified), we
will not be able to use 100% RSPO certified palm oil at the moment.

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2021

If target has not been met, please explain why:
Since one of our raw material suppliers (co-branded product) has their own palm oil policy (and they are not RSPO certified), we
will not be able to use 100% RSPO certified palm oil at the moment.

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Applies Globally
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3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes

3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2021

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

Today, we have no plan for labelling our products with the RSPO Trademark but, if requested, we inform our customers that we are
RSPO certified and that we use segregated palm oil.

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

Except the palm oil from one of our raw material suppliers, we use as much segregated palm oil as we can at the moment.
This raw material supplier have their own palm oil policy and are not RSPO certified. These raw materials are used in
co-branded products and can therefore not be substituted to similar raw materials containing segregated palm oil.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Other

- Others:

All our products are not sold on all markets. Depending on the orders from our customers, the assortment and volume can vary on
different markets from time to time. The percentage of RSPO palm oil in the total amount of sold cakes during 2017 is: 87%.

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

 Uploaded file: M-Policies-to-PNC-ethicalconducthr.pdf
For administration purpose, attachment files are renamed automatically

  Labour rights

  Stakeholder engagement

  None of the above
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7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
Internal documents before the implementation of using RSPO certified palm oil in our cakes. These documents are available in
Swedish.

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

One of our raw material suppliers (co-branded product) has their own palm oil policy (and they are not RSPO certified), so we are
not able to use 100% RSPO certified palm oil at the moment. The raw material recipes are out of our control.

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

Not at the moment.

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

Continue to put pressure on our raw material supplier, which are not RSPO certified and therefore cannot provide us with SG palm
oil. If a change is not possible, the possibility of buying RSPO credits to compensate for the non-RSPO palm oil will be investigated.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

No actions are taken with for example key stakeholders.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded

125



American Pop Corn Company
RSPO Annual

Communications of
Progress 2017

Particulars Form

Particulars
About Your Organisation

1.1 Name of your organization

American Pop Corn Company

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0871-17-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● Own-brand-Manufacturer

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ United States

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

254

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

254
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance 2,577.00 - - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 2,577.00 - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 5%

2.5.5 India --

2.5.6 North America 9%

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2017

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2017

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2025

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2025

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Belgium, Canada, China, Costa Rica, Czech Republic, Finland, Germany, Greece, India, Indonesia, Lebanon, New Zealand,
Philippines, Qatar, Russian Federation, Saudi Arabia, Sweden, Switzerland, Taiwan, Thailand, United Kingdom, United States,
United States Minor Outlying Islands

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

No

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related
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4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

We're just uncertain at this time of the messaging we want to use, so I can't answer 'Yes'.

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

Plan to make a sustainable palm oil message on our company website.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Data Unknown

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
None Currently

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

No Current Plans.

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No

130



American Pop Corn Company
RSPO Annual

Communications of
Progress 2017

Challenges Form

Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

Transportation costs have risen dramatically for over land transportation in the last 6 months, which has impacted our ability to
increase sustainable palm oil purchases. There is uncertainty with when these costs might stabilize and how it will affect our long
term Time Bound Commitment.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

We have promoted the transition to sustainable palm oil products in our European market through sales channels to customers.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Particulars
About Your Organisation

1.1 Name of your organization

Amorepacific

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0292-12-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Home & Personal Care Goods

● Own-brand-Manufacturer

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Korea, Republic of

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Korea, Republic of

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

27

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

27,522

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

27,549
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - 460.00

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume - - - 460.00

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) --

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2012

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2013

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2018

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2030

If target has not been met, please explain why:
Target hasn't been made yet.

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Korea, Republic of

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related
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4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

--

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

1. 100% Book&Claim by 2018
2. 10% MB by 2018

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Confidential

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

Yes

When do you plan to cover the gap using Book and Claim?

2018

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

Yes

Support for Smallholders
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9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Particulars
About Your Organisation

1.1 Name of your organization

Apetito AG

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0305-12-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● Food Goods

● Own-brand-Manufacturer

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Germany

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Germany

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

366

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

366
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance 24.52 - - -

2.3.4 Segregated 335.97 - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 360.49 - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 100%

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2012

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2012

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2020

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2020

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Germany

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

No

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related
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4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

Currently no customer requirement

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

Staying in contact with the suppliers of ingredients still containing not-certified Palm oil.
Timetable was amended in a way to change all remaining recipes until 2020.
There are still some suppliers struggeling with the change to certified Palm oil.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

--

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

 Uploaded file: --
Related link: 
https://www.apetito.de/-/media/apetito/corporate/ebooks/nachhaltigkeitsbericht-ebook/index.html

  Land Use Rights

  Ethical conduct and human rights

 Uploaded file: --
Related link: https://www.apetito.de/unsere-werte/nachhaltigkeit

  Labour rights

 Uploaded file: --
Related link: https://www.apetito.de/unsere-werte/nachhaltigkeit

  Stakeholder engagement

 Uploaded file: --
Related link: https://www.apetito.de/unsere-werte/nachhaltigkeit

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
none

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

--

GHG Footprint
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8.1 Are you currently reporting any GHG footprint?

Yes
Related link: https://www.apetito.de/unsere-werte/nachhaltigkeit

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

Production: we simplified our recepies and focused on maximum 2 qualities of sustainable Palm oil in 2017 (MB and segregated),
but not all suppliers changed their processes in the same time so we need more time than expected to reach 100%. Procurement:
we focused on sustainable procurement and developed a guidance for our suppliers Promotion: if Palm oil is necessary for our
products sustainable Palm oil is a basic requirement, our suppliers have to adapt the ingredients until 2020 Efforts: We have a
timetable with milestones and a special management for this process. We are in time

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

Sustainable Palm oil and the RSPO Standard is integrated in our sustainability strategy we discussed with our customers,
suppliers, employees and the owner family. We developed a presentation for information of our stakeholders. Our aims and our
results we reported in our sustainability report and to certain NGO´s.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded

Link: https://www.apetito.de/unsere-werte/nachhaltigkeit
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Particulars
About Your Organisation

1.1 Name of your organization

ARCOR SAIC

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0769-16-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● Food Goods

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Argentina

■ Brazil

■ Chile

■ Mexico

■ Peru

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Belgium

■ Netherlands

■ United States

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

7,277

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

14,317

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

21,594
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume - - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) --

2.5.5 India --

2.5.6 North America --

2.5.7 South America 1%

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2016

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2026

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2030

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2030

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Argentina

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related
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4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

There is no global strategy to use the trademark on pack. We may use the trademark in internal and external communications.

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

We have our main focus on traceability. As part of our Sustainable Agriculture Program, the first stage involves the
complete mapping of our supply chain.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Other

- Others:

All the information has been disclosed.

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

 Uploaded file: --
Related link: http://www.arcor.com/biblioteca-virtual

  Land Use Rights

  Ethical conduct and human rights

 Uploaded file: --
Related link: http://www.arcor.com/nuestra-filosofia

  Labour rights

 Uploaded file: --
Related link: http://www.arcor.com/biblioteca-virtual

  Stakeholder engagement

 Uploaded file: --
Related link: http://www.arcor.com/biblioteca-virtual

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
Sustainable management and specific projects promoting sustainable development are registered in our annual sustainability
report.
The report is available in Spanish, English and Portuguese

Related link: http://www.arcor.com/biblioteca-virtual
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7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

Lack of information regarding the system.

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

Yes
Related link: http://www.arcor.com/biblioteca-virtual

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

Since Arcor become RSPO member and defined corporate objectives to increasingly source from CSPO, we have been facing
some difficulties in the procurement of certified palm products from physical supply chains, regarding to very poor offer of these
products in the market and high price volatility of certified products. We expect that the certified palm oil market may find a more
predictable scenario in the upcoming years.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

As part of our commitment with sustainable sourcing of palm products, Arcor has committed to engage with suppliers of these raw
materials as a key step towards traceability. We also have engaged with consultants and other specialists allied to palm oil
certification process in order to collect strategic information of RSPO requirements and a clearer guideline towards the journey into
100% CSPO

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded

Link: http://www.arcor.com/biblioteca-virtual
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Particulars
About Your Organisation

1.1 Name of your organization

Arla Foods a.m.b.a

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0314-12-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Food Goods

● Own-brand-Manufacturer

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Denmark

■ Germany

■ Sweden

■ United Kingdom

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Denmark

■ Germany

■ Sweden

■ United Kingdom

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

34,038

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

858

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

34,896
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

533.00 416.00 - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated 33,505.00 442.00 - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 34,038.00 858.00 - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 100%

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2013

Comment:
Green Palm

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2010

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2011

If target has not been met, please explain why:
Green Palm credits were purchased corresponding to the entire volume of palm oil based products in Arla´s supply chain. In
2011-2012 only credits and following years a mix of segregated certified oil and credits up to 100 % of used palm products.

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2018

If target has not been met, please explain why:
From 2014 the ambition has been to reach 100 % segregated certified oil palm products. Due to lack of availability of certified palm
oil compaound in a few complex products we ended up with 80 % segregated 2014, 90 % 2015, 96 % 20126 and 97 % 2017. All
years, we have topped up with Green Palm/RSPO credits to achieve 100 %.

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Denmark, Germany, Sweden, United Kingdom

156



Arla Foods a.m.b.a
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

No

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes

3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2011

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

We state our commitment on the web and not on individual packaging.

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

Besides continuing to buy CSPO and tell about this intention publically we have added a number of demands in our
commitment - see https://www.arla.com/globalassets/arla-global/company---overview/responsibility/pdf/sourcing/170510
-_palm-oil-company-statement.pdf
These demands are followed up with our suppliers with annual progress reporting in regular meetings. We are also
financially supporting palm plantation managers training in social issues in collaboration with one of our main suppliers.
Information around palm oil will be made available on national web pages connected to launches of new products
containing palm oil.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Other

- Others:

We have disclosed all information asked for. Do not understand the question.

Application of Principles & Criteria for all members sectors
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Arla Foods a.m.b.a
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

 Uploaded file: --
Related link: 
https://www.arla.com/globalassets/arla-global/company---overview/responsibility/pdf/sourcing/170510-_palm-oil-company-statement.pdf

  Land Use Rights

 Uploaded file: --
Related link: 
https://www.arla.com/globalassets/arla-global/company---overview/responsibility/pdf/sourcing/170510-_palm-oil-company-statement.pdf

  Ethical conduct and human rights

 Uploaded file: --
Related link: 
https://www.arla.com/globalassets/arla-global/company---overview/responsibility/pdf/sourcing/170510-_palm-oil-company-statement.pdf

  Labour rights

 Uploaded file: --
Related link: 
https://www.arla.com/globalassets/arla-global/company---overview/responsibility/pdf/sourcing/170510-_palm-oil-company-statement.pdf

  Stakeholder engagement

 Uploaded file: --
Related link: 
https://www.arla.com/globalassets/arla-global/company---overview/responsibility/pdf/sourcing/170510-_palm-oil-company-statement.pdf

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of RSPO certified
sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
All ordering of palm oil within Arla Foods is made according to global contracts with a few preferred suppliers. Responsible for all global contracts is our
Procurement department. A core team of Procurement, Supplier Assurance and Corporate Responsible department representatives actively manage Arla
Foods position on palm oil and follow up suppliers.
Arla brands and third party brands follow the same demands. In case a third party brand owner not accept to use certified palm oil Arla Foods covers this
volume with RSPO credits to fulfil our commitment.

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

Yes
Related link: http://docs.arla.com/csr-report/2017/EN/

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Arla Foods a.m.b.a
RSPO Annual

Communications of
Progress 2017

Challenges Form

Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

The environmental issues have been in focus certifying palm oil production for a number of years and progress is shown.
Regarding the range of social issues the situation is different, with too many bad examples still found when certified plantations and
mills are followed up. Sites that definitly not have fulfilled RSPO standard and criteria. Social issues is a major obstacle in the
communication around responsible palm oil production.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

Aral Foods have engaged in training courses for plantation managers within social issues in collaboration with one of our main
suppliers and a local NGO.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Particulars Form

Particulars
About Your Organisation

1.1 Name of your organization

Arluy SLU

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0739-16-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Arluy SLU
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Food Goods

● Own-brand-Manufacturer

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Spain

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Spain

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

1,346

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

141

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

1,487
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance 327.00 - - 11.80

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 327.00 - - 11.80

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 100%

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2016

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2016

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2025

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2025

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes
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3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

--

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

We are going to increase the amount of biscuits will be made with RSPO palm oil and oil palm products.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Data Unknown

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

--

GHG Footprint
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8.1 Are you currently reporting any GHG footprint?

No

Please explain why

--

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

To show our customers the posibility to work with palm RSPO

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Particulars
About Your Organisation

1.1 Name of your organization

Arma Food Industries

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0488-14-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● Food Goods

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Egypt

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Egypt

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

--

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

500

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

1,000

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

1,500
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - 500.00 - 1,000.00

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume - 500.00 - 1,000.00

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) --

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2014

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2025

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2030

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2030

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Egypt

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

No

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes
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3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2030

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

Yes

Please state which product range(s) and market(s) you intend to apply the Trademark and when you plan to start using
the Trademark.

palm kernel oil &its derivatives -palm oil &its derivatives

Year: 2030

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

customer awareness - searching for customers using RSPO oil-

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Data Unknown

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

 Uploaded file: --
Related link: www.arma.com.eg

  Land Use Rights

  Ethical conduct and human rights

 Uploaded file: M-Policies-to-PNC-ethicalconducthr.pdf
For administration purpose, attachment files are renamed automatically

  Labour rights

 Uploaded file: M-Policies-to-PNC-laborrights.pdf
For administration purpose, attachment files are renamed automatically

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
customer awareness and or stockholders

GHG Footprint
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8.1 Are you currently reporting any GHG footprint?

Yes
Related link: www.arma.com.eg

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

Yes

finical support & technical support
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

customer awareness 2- price of certified palm oil &its derivatives comparing with non certified

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

B2B

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded

Link: www.arma.com.eg
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Particulars
About Your Organisation

1.1 Name of your organization

Aroma Bay Candles Co., Ltd

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0398-14-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

Armenia, Belgium, China, Denmark, Germany, Hong Kong, Malaysia, Mexico, Norway, Poland, Russian Federation, Saudi Arabia,
Spain, Sweden, Switzerland, Taiwan, Turkey, United Kingdom

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

Armenia, Belgium, China, Denmark, Germany, Hong Kong, Malaysia, Mexico, Norway, Poland, Russian Federation, Saudi Arabia,
Spain, Sweden, Switzerland, Taiwan, Turkey, United Kingdom

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

--

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

29,047

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

29,047
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated 90.00 - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 90.00 - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China 1%

2.5.4 Europe (incl.Russia) 80%

2.5.5 India --

2.5.6 North America 1%

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia 1%

2.5.10 Middle East 1%

2.5.11 Rest of Asia 1%

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2015

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2018

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2020

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2020

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Belgium, Germany, Mexico, Poland, Sweden

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

No

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes
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3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2030

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

our clients don't request

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

if having more clients expect products made by RSPO certified palm wax, we will make more products made by RSPO
palm wax

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Confidential

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
No file was uploaded

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

we depend on our clients

GHG Footprint
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8.1 Are you currently reporting any GHG footprint?

No

Please explain why

we depend on our clients

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

the same every year _ the cost of RSPO palm wax is too expensive

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

apply for main membership introduce to clients that we use certificated palm wax

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● Uploaded files:
BVC-RSPO-20150219-1.pdf
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Particulars
About Your Organisation

1.1 Name of your organization

ARTENAY BARS

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0224-11-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● Food Goods

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Belgium

■ France

■ France Metropolitan

■ Netherlands

■ Portugal

■ Spain

■ United Kingdom

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

306

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

33

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

339
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - 33.00 -

2.3.4 Segregated 306.00 - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 306.00 - 33.00 -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 100%

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2011

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2012

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2012

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2012

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Belgium, France, France Metropolitan, Italy, Netherlands, Portugal, Spain, United Kingdom

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related
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4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

We work on private label

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Data Unknown

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

 Uploaded file: M-Policies-to-PNC-ethicalconducthr.pdf
For administration purpose, attachment files are renamed automatically

  Labour rights

 Uploaded file: M-Policies-to-PNC-laborrights.pdf
For administration purpose, attachment files are renamed automatically

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

--

Support for Smallholders
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9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

/

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

/

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Particulars
About Your Organisation

1.1 Name of your organization

ARYZTA AG

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0220-12-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Food Goods

● Own-brand-Manufacturer

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

Australia, Brazil, Canada, Czech Republic, Denmark, Germany, Ireland, Malaysia, Netherlands, New Zealand, Poland, Singapore,
Spain, Sweden, Switzerland, Taiwan, United Kingdom, United States

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

Australia, Brazil, Canada, Czech Republic, Denmark, Germany, Ireland, Malaysia, Netherlands, Poland, Singapore, Spain,
Sweden, Switzerland, Taiwan, United Kingdom, United States

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

28,239

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

432

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

28,671
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

15,918.00 110.00 - -

2.3.3 Mass Balance 10,888.00 316.00 - -

2.3.4 Segregated 1,247.00 - - -

2.3.5 Identity Preserved 2.00 - - -

2.3.6 Total volume 28,055.00 426.00 - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia 100%

2.5.3 China --

2.5.4 Europe (incl.Russia) 97%

2.5.5 India --

2.5.6 North America 100%

2.5.7 South America 100%

2.5.8 Indonesia 100%

2.5.9 Malaysia 100%

2.5.10 Middle East --

2.5.11 Rest of Asia 100%

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2014

Comment:
ARYZTA supports the development of sustainable palm oil and, since 2014, has been purchasing and redeeming GreenPalm (now
Palm Trace) certificates as well as Mass Balance for the volumes that we source in North America and Asia; in Europe, 97% of
palm oil is either Mass Balance or Segregated.

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2014

If target has not been met, please explain why:
In North America, we began the process of covering our palm oil usage with Book & Claim in 2014. In several markets we have
also implemented Mass Balance, Segregated or IP where specified by customers.

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2019

If target has not been met, please explain why:
Globally, in 2017, we still had a few markets in which we have not identified a need for RSPO certified sustainable palm oil.
Roughly 98% of our global palm oil use is CSPO through Book & Claim, Mass Balance and Segregated Supply. Our goal is to
continue to achieve 100% coverage.

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2023
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3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Australia, Brazil, Canada, Czech Republic, Denmark, Germany, Ireland, Malaysia, Netherlands, New Zealand, Poland, Singapore,
Taiwan, United Kingdom, United States

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes

3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2023

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

Yes

Please state which product range(s) and market(s) you intend to apply the Trademark and when you plan to start using
the Trademark.

We obtained the trademark license and have begun utilizing on external websites.

Year: 2018

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

Our primary goal is to work closely with our commercial teams to understand customer expectations around palm oil and
ensure we are providing proactive solutions around utilizing certified sustainable palm oil, where possible.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Other

- Others:

N/A

Application of Principles & Criteria for all members sectors
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7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

 Uploaded file: M-Policies-to-PNC-waterland.pdf
For administration purpose, attachment files are renamed automatically

  Land Use Rights

  Ethical conduct and human rights

 Uploaded file: --
Related link: https://www.aryzta.com/our-responsibilities/people-and-workplace/

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
We have engaged our customers to understand their expectations regarding Palm Oil sustainability and we have asked our
suppliers to complete timetables on their progress towards verification of sustainable palm oil.

Related link: aryzta.com 

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

Yes

When do you plan to cover the gap using Book and Claim?

2019

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

Yes
Related link: cdp.net 

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No

193

http://www.rspo.org/acop/2017/aryzta-ag/M-Policies-to-PNC-waterland.pdf
http://https://www.aryzta.com/our-responsibilities/people-and-workplace/
http://aryzta.com
http://cdp.net


ARYZTA AG
RSPO Annual

Communications of
Progress 2017

Challenges Form

Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

Our biggest challenge, aside from the price premiums of CSPO, has been availability of supply. While mass balance is available
and being purchased in North America, the infrastructure is not yet set up for true Segregated Supply. ARYZTA continues to work
with customers and encourage our industry to move towards sustainable, traceable options in sourcing palm oil. 14 of our North
American bakeries are currently certified to handle Mass Balance palm oil, with an annual audit to be conducted in June of 2018.
We currently not experiencing any challenges in Europe, where we are currently purchasing Mass Balance and Segregated Supply.
If and when additional ARYZTA customers outline expectations around using CSPO, we will continue to make the necessary
investments and provide solutions to meet their ingredient standards in those markets which are not yet using 100% CSPO.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

ARYZTA has ongoing dialogues with customers and suppliers around raw material sustainability, with palm oil being a major focus.
By helping our customers goal-set, and through providing proactive raw ingredient solutions, we are doing our part to help support
the vision and principles of the RSPO.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● Uploaded files:
2016_ARYZTA_CSR_REPORT_FINAL_ (2).pdf
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Particulars
About Your Organisation

1.1 Name of your organization

AS Hansa Candle

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0509-14-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Estonia

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Estonia

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

683

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

1,725

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

2,408
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated 683.00 - - 1,725.00

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 683.00 - - 1,725.00

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 100%

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2014

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2015

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2019

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2021

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Estonia

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

No

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related
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4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

Reference to the palm has negative impact even if it's certified

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

We try to replace the palmoil based materials to other types as the reference to the palm has negative impact even if it's
certified

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Data Unknown

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

 Uploaded file: M-Policies-to-PNC-waterland.pdf
For administration purpose, attachment files are renamed automatically

  Land Use Rights

  Ethical conduct and human rights

 Uploaded file: M-Policies-to-PNC-ethicalconducthr.pdf
For administration purpose, attachment files are renamed automatically

  Labour rights

 Uploaded file: M-Policies-to-PNC-laborrights.pdf
For administration purpose, attachment files are renamed automatically

  Stakeholder engagement

 Uploaded file: M-Policies-to-PNC-stakeholderengagement.pdf
For administration purpose, attachment files are renamed automatically

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
We are providing to all our customers an availability of CSPO products. From new palm based material potential suppliers we
demand a participation of RSPO to be able to start cooperation.

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

--

Support for Smallholders
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9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

1.Availability of RSPO certified material at reasonable price 2. We try to avoid using palmoil as much as possible and try to replace
with alternative materials.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

Employee and customer education

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Particulars
About Your Organisation

1.1 Name of your organization

Associated British Foods plc

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0115-10-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Palm Oil Processors and Traders
Operational Profile

1.1 Please state your main activity(ies) within the supply chain

  Refiner of CPO and CPKO

  Post-refinery processor

  Trader with physical posession

  Trader without physical posession

  Kernel Crusher

  Food and non-food ingredients producer

  Power, energy and bio-fuel

  Animal feed producer

  Producer of oleochemicals

  Distributor and wholesaler

  Other

Palm Oil and Certified Sustainable Palm Oil Use

2.1 Please include details of all operations using palm oil majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets do you sell goods containing palm oil and oil palm products?

● China

● United Kingdom

2.2 Volumes of palm oil and oil palm products

2.2.1 Total volume of crude and refined Palm Oil handled/traded/processed in the year
3,080.00 Tonnes

2.2.2 Total volume of crude and refined palm kernel oil handled/traded/processed in the year
--

2.2.3 Total volume of Palm Kernel Expeller handled/traded/processed in the year
--

2.2.4 Total volume of other palm-based derivatives and fractions handled/traded/processed in the year
23,285.00 Tonnes

2.2.5 Total volume of all palm oil and oil palm products handled/traded/processed in the year
26,365.00 Tonnes
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2.3  Volumes of palm oil and oil palm products certified

2.3.1 Volume handled/traded/processed in the year that is RSPO-certified (Tonnes):

Description Refined/CPO PKO PKE

Palm-based
derivatives
and
fractions

2.3.1.1 Book and Claim from Mill /
Crusher

2544.00 23015.00

2.3.1.2 Book and Claim from
Independent Smallholder

536.00 270.00

2.3.1.3 Mass Balance

2.3.1.4 Segregated

2.3.1.5 Identity Preserved

2.3.1.6 Total volume 3,080.00 - - 23,285.00

2.3.2 How much RSPO certified products have you sold as certified (tonnes)

Description Refined/CPO PKO PKE

All other
palm-based
derivatives
and
fractions

2.3.2.1 Book and Claim - - - -

2.3.2.2 Mass Balance - - - -

2.3.2.3 Segregated - - - -

2.3.2.4 Identity Preserved - - - -

2.3.2.5 Total volume - - - -

2.3.3 How much RSPO certified products have you sold under other schemes (tonnes) 

--

2.3.4 How much RSPO certified products have you sold as conventional (tonnes) 

--

2.4 Total annual crude, refined palm kernel oil and derivatives production (only if applicable)
0 Tonnes

2.5 What is the percentage of Certified Sustainable Palm Oil in the total palm oil sold by your company in the following
regions:

2.5.1 Africa 
--

2.5.2 Australasia 
--
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2.5.3 Europe (incl.Russia)
98%

2.5.4 North America 
--

2.5.5 South America 
--

2.5.6 Middle East 
--

2.5.7 China 
2%

2.5.8 India 
--

2.5.9 Indonesia 
--

2.5.10 Malaysia 
--

2.5.11 Asia 
--

Time-Bound Plan

3.1 Year of first supply chain certification (planned or achieved)

2024

3.2 Year expected to/or started to handle/trade/process any RSPO-certified palm oil and oil palm products

2016

3.3 Year expected to achieve 100% RSPO certification of all palm product processing facilities*

2024

3.4 Year expected to only handle/trade/process 100% RSPO-certified palm oil and oil palm products

2024

3.5 Which countries that your organization operates in do the above own-brand commitments cover?

United Kingdom

3.6 How do you proactively promote RSPO and RSPO certified sustainable palm oil and oil palm products to your
customers?

In 2012 the UK government committed to ‘working towards achieving 100% sourcing of credibly certified sustainable palm oil by the
end of 2015’. The Agricultural Industries Confederation (AIC) was one of 15 organisations/associations to immediately support this
position.

We successfully worked to meet the commitment set by ABF plc, our industry body and the UK Government to source all palm oil
sustainably by the end of 2015.
In 2015, not only did we meet the government, industry and ABF commitment to sourcing 100% of our palm oil sustainably using
RSPO Green Palm (book & claim) certificates, we went one step further and sourced our palm oil derivatives sustainably through
the same method. In 2017 the Green Palm certificates were replaced by Palm Trace certificates. During 2016 and 2017 a
proportion of the sustainable palm oil was sourced via the mass balance method.

Trademark Use
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4.1 Do you use or plan to use the RSPO trademark on your own brand products?

No

If target has not been met, please explain why:

--

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

We continue to work with suppliers to secure further volumes of physically certified inputs across the animal feed sector.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information please indicate the reasons why

Application of Principles & Criteria for all members sectors

7.1 Do you have organizational policies that are in line with the RSPO P&C, such as:

  Water, land, energy and carbon footprints

 No file was uploaded
Related link: www.abf.co.uk/responsibility

  Land Use Rights

 No file was uploaded
Related link: www.abf.co.uk/responsibility

  Ethical conduct and human rights

 No file was uploaded
Related link: www.abf.co.uk/responsibility

  Labour rights

 No file was uploaded
Related link: www.abf.co.uk/responsibility

  Stakeholder engagement

 No file was uploaded
Related link: www.abf.co.uk/responsibility

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
--

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

Yes

URL: www.abf.co.uk/responsibility

Support for Smallholders
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9.1 Are you currently supporting any independent smallholder groups?

No

Do you have any future plans to support independent smallholders?

No
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Food Goods

● Own-brand-Manufacturer

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Applies Globally

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Applies Globally

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

16,471

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

3,697

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

21,714

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

41,882
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

11,771.00 3,636.00 - 12,436.00

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance 13.00 24.00 - 4,858.00

2.3.4 Segregated 2,298.00 37.00 - 3,063.00

2.3.5 Identity Preserved - - - 16.00

2.3.6 Total volume 14,082.00 3,697.00 - 20,373.00

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia 5%

2.5.3 China 16%

2.5.4 Europe (incl.Russia) 55%

2.5.5 India 2%

2.5.6 North America 5%

2.5.7 South America 11%

2.5.8 Indonesia --

2.5.9 Malaysia 1%

2.5.10 Middle East --

2.5.11 Rest of Asia 5%

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2010

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2010

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2015

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2024

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Applies Globally

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes
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3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2015

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

Yes

Please state which product range(s) and market(s) you intend to apply the Trademark and when you plan to start using
the Trademark.

Jordans Cereals

Year: 2011

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

We continue to engage suppliers to encourage the development of physical supply chain options for the palm derived
materials we source. In addition, our network of manufacturing locations that have secured RSPO Supply Chain
Certification have grown to include sites located in UK, Netherlands, Italy, Spain, Switzerland, Poland, United States and
Australia.

We have numerous individual businesses who have already achieved the transition to physical certified supply, but
geographical challenges make this more difficult to achieve in certain locations and particular industries.

Ongoing engagement with our customers will continue to deliver their needs and also, to influence and support moving to
certified sustainable palm products.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

--

- Others:

--

Application of Principles & Criteria for all members sectors
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7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

 Uploaded file: --
Related link: www.abf.co.uk/responsibility

  Land Use Rights

 Uploaded file: --
Related link: www.abf.co.uk/responsibility

  Ethical conduct and human rights

 Uploaded file: --
Related link: www.abf.co.uk/responsibility

  Labour rights

 Uploaded file: --
Related link: www.abf.co.uk/responsibility

  Stakeholder engagement

 Uploaded file: --
Related link: www.abf.co.uk/responsibility

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

Yes

When do you plan to cover the gap using Book and Claim?

2015

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

Yes
Related link: www.abf.co.uk/responsibility

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Retailers
Operational Profile

1.1 Please state your main activities within the palm oil supply chain. Tick all that apply:

 Wholesaler

 Retail

 Food service providers

 Own-brand

 Third party brands

 Biofuels

 Other

Operations and Certification Progress

2.1 In which markets where you operate do you sell goods containing palm oil and oil palm products?

Austria, Belgium, France, Germany, Ireland, Italy, Netherlands, Portugal, Spain, United Kingdom, United States

2.5 Total volume of all palm oil and oil palm products in the goods sold in the year:

2.2.1 Total volume of Refined /Crude Palm Oil in the goods sold in the year

0.00 Tonnes

2.2.2 Total volume of Crude and Refined Palm Kernel Oil in the goods sold in the year

0.00 Tonnes

2.2.3 Total volume of Palm Kernel Expeller sold in the year

0.00 Tonnes

2.2.4 Total volume of other Palm-based Derivatives and Fractions used in the year

147.00 Tonnes

2.2.5 Total volume of all palm oil and oil palm products in the goods sold in the year

147.00 Tonnes
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2.3 Volume of palm oil and oil palm products used in the year, in your own brand of products, that are RSPO-certified

No Description

Crude and
Refined Palm Oil
(Tonnes)

Crude and
Refined Palm
Kernel Oil
(Tonnes)

Palm Kernel
Expeller
(Tonnes)

Other
palm-based
derivatives and
fractions
(Tonnes)

2.3.1 Book and Claim from Mill / Crusher 135.00

2.3.2 Book and Claim from Independent
Smallholder

2.3.3 Mass Balance 12.00

2.3.4 Segregated

2.3.5 Identity Preserved

2.3.6 Total volume 147.00

2.4 Volume of RSPO certified sustainable palm oil and oil palm products purchased from other RSPO certified companies
(tonnes)

No Description

Crude and
Refined Palm Oil
(Tonnes)

Crude and
Refined Palm
Kernel Oil
(Tonnes)

Palm Kernel
Expeller
(Tonnes)

Other
palm-based
derivatives and
fractions
(Tonnes)

2.4.1 Book and Claim from Mill / Crusher

2.4.2 Book and Claim from Independent
Smallholder

2.4.3 Mass Balance

2.4.4 Segregated

2.4.5 Identity Preserved

2.4.6 Total volume

2.5 What is the percentage of RSPO certified sustainable palm oil and oil palm products in the total volume handled by your
company in the following regions:

2.5.1 Africa  --%
2.5.2 Australasia  --%
2.5.3 Europe (incl. Russia)  98%
2.5.4 North America  2%
2.5.5 South America  --%
2.5.6 Middle East  --%
2.5.7 China  --%
2.5.8 India  --%
2.5.9 Indonesia  --%
2.5.10 Malaysia  --%
2.5.11 Rest of Asia  --%

Time-Bound Plan
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3.1 Year expected to start (or year started) using RSPO certified sustainable palm oil and oil palm products, in your own
brand of products

2014

3.1.1 Referring to 3.1, in which markets you operate do these commitments cover?

3.2 Year expected to be (or already) using 100% RSPO certified sustainable palm oil and oil palm products from any
supply chain option in your own brand products

2015

3.3 Year expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2019

3.4 Referring to 3.2 and 3.3, in which markets where you operate, do these commitments cover?

Austria, Belgium, France, Germany, Ireland, Italy, Netherlands, Portugal, Spain, United Kingdom, United States

3.5 Does your company have a Time-Bound Plan to require the use of RSPO certified palm oil and oil palm products in the
products you sell on behalf of other companies brands?

No

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand products?

No

4.2 Please explain why

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

We continue to work with our suppliers to better understand their supply chains to convert volumes covered by Book & Claim this
year to switch to physical certified supply by the end of 2018.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Application of Principles & Criteria for all members sectors
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7.1 Do you have organizational policies that are in line with the RSPO P&C, such as:

  Water, land, energy and carbon footprints
No file was uploaded
Related link: www.abf.co.uk/responsibility

  Water, land, energy and carbon footprints
No file was uploaded
Related link: www.abf.co.uk/responsibility

  Ethical conduct and human rights
No file was uploaded
Related link: www.abf.co.uk/responsibility

  Labour rights
No file was uploaded
Related link: www.abf.co.uk/responsibility

  Stakeholder engagement
No file was uploaded
Related link: www.abf.co.uk/responsibility

  None of the above

7.2 What best practice guidelines or information has your organisation provided in the past year, to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:

Uploaded files:

No files were uploaded

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

Yes

Uploaded files:

No files were uploaded

Link to Website
www.abf.co.uk/responsibility

No

Please explain why

Support Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

Do you have any future plans to support independent smallholders?

No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

We continue to face challenges in certain geographies to secure actual supply or commercially viable physically certified material
options that have satisfied existing customers requirements.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

We continue to educate internal business stakeholders and external third party suppliers on the certified sustainable commitment
that we made back in 2010, and therefore, the requirements and expectations of supply to ABF. We have regularly attended the
RSPO RT events in Asia and Europe, and further more have actively voted at all General Assembly meetings since 2011.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded

Link: www.abf.co.uk/responsibility
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Particulars
About Your Organisation

1.1 Name of your organization

AUGUST STORCK KG

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0197-11-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Germany

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Germany

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

13,945

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

1,402

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

6

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

15,353
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance 13,945.00 1,402.00 - 6.00

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 13,945.00 1,402.00 - 6.00

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa 100%

2.5.2 Australasia 100%

2.5.3 China 100%

2.5.4 Europe (incl.Russia) 100%

2.5.5 India 100%

2.5.6 North America 100%

2.5.7 South America 100%

2.5.8 Indonesia 100%

2.5.9 Malaysia 100%

2.5.10 Middle East 100%

2.5.11 Rest of Asia 100%

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2012

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2011

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2011

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2015

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Applies Globally

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes
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3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2015

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

Yes

Please state which product range(s) and market(s) you intend to apply the Trademark and when you plan to start using
the Trademark.

To be decided.

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

--

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Confidential

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

 Uploaded file: M-Policies-to-PNC-ethicalconducthr.pdf
For administration purpose, attachment files are renamed automatically

  Labour rights

 Uploaded file: M-Policies-to-PNC-laborrights.pdf
For administration purpose, attachment files are renamed automatically

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
--

GHG Footprint
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8.1 Are you currently reporting any GHG footprint?

No

Please explain why

This data is confidential. August Storck KG works on the basis of ISO 500001 “Energy Management System – Requirements with
guidance for use”.

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

There are still some limitations in procuring speciality fats based on particular fractions and derivatives of PO and/or PKO. We are
continuously in contact with our supplier to increase the availability. In the first step we have started to eliminate flavour that
contains palm oil derivates without certification to promote the market of ingredients with certified palm oil.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

August Storck KG supports the visions of RSPO by its ordinary membership since 2011. By sourcing certified sustainable palm oil
(csPO) and certified sustainable palm kernel oil (csPKO), we involve our suppliers as they need to introduce csPO/csPKO as well
in their Organisation and develop the market towards more sustainability. Our use of RSPO certified palm oil as well as the efforts
of RSPO have become an integral part of our communication towards our key stakeholders, particularly in direct consumer
correspondences but also for communication with trade partners and NGOs like WWF (World Wide Fund For Nature). We also
accompany the work and development of RSPO in events and discussions within our industry sector and with stakeholder.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Particulars
About Your Organisation

1.1 Name of your organization

Ava Decor Production, Sociedad Limitada

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0399-14-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

Belgium, Croatia (Hrvatska), Czech Republic, Denmark, France, Germany, Greece, Italy, Malaysia, Netherlands, Poland, Spain,
Sweden, United States

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

Belgium, Croatia (Hrvatska), Czech Republic, Denmark, France, Germany, Greece, Italy, Malaysia, Netherlands, Poland, Spain,
Sweden, United States

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

20

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

20

226



Ava Decor Production, Sociedad Limitada
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated 20.00 - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 20.00 - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 98%

2.5.5 India --

2.5.6 North America 1%

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia 1%

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2012

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2014

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2014

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2014

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Belgium, Croatia (Hrvatska), Czech Republic, Denmark, France, Germany, Greece, Italy, Malaysia, Netherlands, Poland, Spain,
Sweden, United States

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related
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4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

it is not necesary because we do not manufacture for proper use, but for industrial use.

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

we ae company commited to the responsible use of palm oil and its origin, all the tons consumed are 100% rspo SG
certified, and we show it at international fairs (such as ISM of Colonia) where we expose our products.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Confidential

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

we do not have polluting emissions

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

Neither

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

exhibiting the international fairs and promoting the RSPO supply chain as a simple and reliable method of commitment to the
environment.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Particulars
About Your Organisation

1.1 Name of your organization

Aviateur Banketbakkerijen B.V.

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0274-12-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers

231



Aviateur Banketbakkerijen B.V.
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Food Goods

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Netherlands

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Netherlands

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

--

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

80

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

80
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume - - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia 3%

2.5.3 China --

2.5.4 Europe (incl.Russia) 97%

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2013

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2013

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2016

If target has not been met, please explain why:
target realised; we use 100% of our palm oil derived products coming form 100% RSPO certified sust. palm products. End of 2016
approx. 4% mass balanced, 96% seggregated.

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2017

If target has not been met, please explain why:
target realised; we use 100% of our palm oil derived products coming form 100% RSPO certified sust. palm containing products.
2% mass balanced, 98% seggregated.

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Applies Globally

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes
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3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes

3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2016

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

No added value; since we produce 99% private labels the customer is deciding whether the RSPO label is used or not. In
Netherlands all respectable producers are producing according to the RSPO regulations so there is no use in adding this to the
packaging. Normal business!

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

No actions needed, other than that we will strive to 100% seggregated level ( now 98% and 2% MB).
In some product additives we are depending on suppliers to realise this target. We are using raw materials in which palm
oil products are part of the ingredients list. We are not directly using palm oil as a raw material.
Our main palm oil component is in margarines or in fondant coverings for example.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Data Unknown

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

 Uploaded file: --
Related link: www. aviateur.nl

  Land Use Rights

  Ethical conduct and human rights

 Uploaded file: --
Related link: www.aviateur.nl

  Labour rights

 Uploaded file: --
Related link: www.aviateur.nl

  Stakeholder engagement

  None of the above
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7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
We are communicating with our suppliers that all palm oil derivates we are buying should be RSPO seggregated. Part of our buying
condititons

Related link: www.aviateur.nl

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

I don't understand what you mean. We are using 100% RSPO certified palm oil. Only 98% is seggregated and 2% by mass
balance. In total is 100% Rspo certified.
We are using palm derivates, no palm oils, but products in which palm oil is part/component of the product.

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

CO2 footprint is known.

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

No challenges left only we want to get the last 2% MB to seggregated, so that we can state we have 100% seggregated level.
There are challenges for "palm" in some countries, where trade partners want to exclude the use of palm totally, for example
France, Nordic European countries...... If customer really want we are switching to other than palm alternatives.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

IN NL no need for; using RSPO is business as usual and normal condition to trade partners.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded

Link: www.aviateur.nl
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Particulars
About Your Organisation

1.1 Name of your organization

Avieta

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0670-15-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Applies Globally

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Applies Globally

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

740

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

740
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated 53.00 - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 53.00 - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia 9%

2.5.3 China --

2.5.4 Europe (incl.Russia) 68%

2.5.5 India --

2.5.6 North America 22%

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia 22%

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2014

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2015

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2014

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2014

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Applies Globally

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

No

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related
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4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

No requested by our clients.

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

Is depending on the request of our customers.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

--

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
NA

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

--

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

--

Support for Smallholders
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9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

NA

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

NA

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Particulars
About Your Organisation

1.1 Name of your organization

Aviko BV

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0142-11-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Food Goods

● Own-brand-Manufacturer

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Belgium

■ Germany

■ Netherlands

■ Poland

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Belgium

■ Germany

■ Netherlands

■ Poland

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

19,403

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

19,403
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

16,168.00 - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated 3,235.00 - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 19,403.00 - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) --

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2010

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2010

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2017

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2025

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Applies Globally

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related
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4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

Yes

Please state which product range(s) and market(s) you intend to apply the Trademark and when you plan to start using
the Trademark.

> Potato products
> Globally

Year: 2011

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

Under review

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Other

- Others:

Confidential or under review

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
none specific.

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

--

Support for Smallholders
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9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

under review

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

under review

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Particulars
About Your Organisation

1.1 Name of your organization

Avon Products, Inc.

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0122-10-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● Home & Personal Care Goods

● Own-brand-Manufacturer

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Applies Globally

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Applies Globally

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

--

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

20,000

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

20,000
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - 20,000.00

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume - - - 20,000.00

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) --

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2013

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2013

If target has not been met, please explain why:
Since 2013, we have certified 100% of our palm and palm kernel -based derivatives the purchase of RSPO Book & Claim
Greenpalm certificates.

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2020

If target has not been met, please explain why:
We are estimating we will be able to use 100% RSPO certified palm oil by 2020, but may revise that date based on ongoing
traceability work.

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2020

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Applies Globally

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

No
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3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

Avon communicates its commitment to sustainable sourcing of raw materials through its corporate website
(www.avoncompany.com) and not on package.

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

In 2017, in partnership with TFT, we focused our sustainable palm oil efforts on traceability within our supply chain as
outlined in our action plan, targeting 10 key suppliers that provide >70% of Avon’s palm-based ingredient supply by
ingredient volume.

By the end of April 2017, we engaged with all 10 of our key suppliers in order to introduce our policy and made an initial
request for traceability information.
By the end of June 2017, we completed the initial evaluation of the palm oil sourcing policies or plans for our 10 key
suppliers and identified priority next steps with each one.
By the end of July 2018, we will have mapped our palm derivative supply chain for a majority of our key suppliers to the
mill.

With the first half of our traceability working completing in July, we will begin transformation work in the second half of 2018
and focus on traceability for the remaining 30% of our supply chain.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Data Unknown

- Others:

--

Application of Principles & Criteria for all members sectors
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7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

 Uploaded file: --
Related link: 
http://www.avoncompany.com/corporate-responsibility/environmental-sustainability/reforestation/#palm-oil-promise

  Land Use Rights

 Uploaded file: --
Related link: 
http://www.avoncompany.com/corporate-responsibility/environmental-sustainability/reforestation/#palm-oil-promise

  Ethical conduct and human rights

 Uploaded file: --
Related link: 
http://www.avoncompany.com/corporate-responsibility/environmental-sustainability/reforestation/#palm-oil-promise

  Labour rights

 Uploaded file: --
Related link: 
http://www.avoncompany.com/corporate-responsibility/environmental-sustainability/reforestation/#palm-oil-promise

  Stakeholder engagement

 Uploaded file: --
Related link: 
http://www.avoncompany.com/corporate-responsibility/environmental-sustainability/reforestation/#palm-oil-promise

  None of the above
7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of RSPO
certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
We are working with our suppliers to trace the palm oil we purchase through the supply chain to the mill level. As part of this traceability work
and engagement with our key suppliers, we have communicated to our suppliers our NDPE policy for suppliers, which is outlined in the Avon
Palm Oil Promise, which is available in English on our website.

Working with TFT, we have had ongoing engagement with our suppliers to ensure they meet our traceability and NDPE requirements.

Related link: http://www.avoncompany.com/documents/corporateresponsibility/environment/palmoil-promise.pdf

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

Yes
Related link: 
http://www.avoncompany.com/documents/corporateresponsibility/resourcecenter/pdfs/2016-Avon-Responsible-Business-Update.pdf

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   Yes, in 2018
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

Avon and other personal care products companies mainly source palm derived materials, which results in a complex supply chain
that is difficult to trace. To support us in this journey, Avon is a member of The Forest Trust (TFT). Avon and TFT are working
together to map Avon’s palm derivatives supply chain and have plans to work together on transformation.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

Through our membership with The Forest Trust (TFT), we are working collaboratively to map Avon’s palm derivatives supply chain
to various key milestones. Initial focus has been on mapping Avon’s top ten suppliers’ supply chains to the level of first
importer—companies that are generally the link between countries of palm oil production (e.g. Indonesia or Malaysia) and countries
of manufacturing. With TFT’s support, Avon has been working to ensure that Avon’s values of sourcing palm oil free from
deforestation and exploitation are shared upstream at the level of production. We are dedicated to working in collaboration with our
peers, NGOs, suppliers and other stakeholders to promote practices and standards with the goal of traceability and the elimination
of deforestation suppliers to ensure palm oil, palm kernel oil, and derivatives used in Avon products globally meet our Palm Oil
Promise.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded

Link: http://www.avoncompany.com/documents/corporateresponsibility/environment/palmoil-promise.pdf
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Particulars
About Your Organisation

1.1 Name of your organization

Bäcker Bachmeier GmbH & Co. KG

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0288-12-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Austria

■ Germany

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Australia

■ Germany

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

--

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

--
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance 32.06 - - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 32.06 - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 100%

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2012

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2025

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2025

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2025

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Germany

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related
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4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

no awareness with the costumer

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

RSPO Customer and markets communication

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Data Unknown

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
german

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

no

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

certified ISO 50001 using regional raw materials, stakeholders

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

awareness of Food raw material

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Particulars
About Your Organisation

1.1 Name of your organization

Börlind Gesellschaft fur kosmetische Erzeugnisse mbH

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0815-16-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Home & Personal Care Goods

● Own-brand-Manufacturer

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Germany

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Applies Globally

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

--

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

42

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

42
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - 20.00

2.3.3 Mass Balance - - - 25.14

2.3.4 Segregated - - - 0.50

2.3.5 Identity Preserved - - - -

2.3.6 Total volume - - - 45.64

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa 1%

2.5.2 Australasia --

2.5.3 China 6%

2.5.4 Europe (incl.Russia) 87%

2.5.5 India --

2.5.6 North America 2%

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East 2%

2.5.11 Rest of Asia 2%

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2025

Comment:
Our Goal as cosmetic Producer, is to achieve the FONAP regulations . As we are only using palm oil derivatives, we are not able to
certify the whole supply chain. If we find all our derivatives in certified Quality, the next step would be to work on the supply chain
certification.

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2011

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2020

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2020

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Applies Globally

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes
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3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

Our Goal as cosmetic Producer, is to achieve the FONAP regulations . As we are only using palm oil derivatives, we are not able to
certify the whole supply chain. If we find all our derivatives in certified Quality, the next step would be the supply chain certification.
Our products are CSE certified (certified sustainable economics). One of the criteria of CSE is the use of certified palm oil and palm
oil derivates.

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

As a FONAP member we plan actions with the whole members. Such as an own project with independent smallholders.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Data Unknown

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
none

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

--

Support for Smallholders
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9.1 Are you currently supporting any independent smallholder groups?

Yes

We cover the gap using Book & Claim of Independent Smallholders.
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

none

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

As a FONAP member our Goal is to buy certified palm oil derivatives. Together FONAP is working on an independent smallholder
Project.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Particulars
About Your Organisation

1.1 Name of your organization

B+F Bakery & Food GmbH

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0368-13-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Own-brand-Manufacturer

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Germany

■ Poland

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Germany

■ Poland

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

1,973

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

9

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

1,982
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance 23.00 1.00 - -

2.3.4 Segregated 372.00 1.00 - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 395.00 2.00 - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 100%

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2014

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2016

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2020

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2025

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Germany

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related
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4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

In most of our products we use only little amount of palm (kernel) oil. Futhermore the packagings will be more and more overloaded
by adding a lot of labels.

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

Replacing of remaining compound ingredients with amount of non-certified palm (kernel) oil or amount of MB-certified palm
(kernel) oil.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Data Unknown

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
We did not provide any official guidelines to facilitate the usage of sustainable palm oil. Our internal aim is to use 100% sustainable
palm oil from phyical supply chains in all of our palm oil containing products.

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

-

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

-

Support for Smallholders
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9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

If you compare aquisition of certified palm oil and palm oil containing compound ingredients, it is more challenging to procure palm
oil containing compound ingredients at least in segregation level. Due to dependance on raw material suppliers we cound not take
any actions to solve this problem.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

No, we did not support the vision of RSPO in other ways, than already mentioned.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Particulars
About Your Organisation

1.1 Name of your organization

B.C. Mylle

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0583-15-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Food Goods

● Own-brand-Manufacturer

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Applies Globally

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Applies Globally

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

5,900

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

106

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

6,006
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance 26.51 - - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 26.51 - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 100%

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2015

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2014

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2020

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2025

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Applies Globally

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related
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4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

--

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

Continued sectoral promotion trough Belgapom membership

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Data Unknown

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
--

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

--

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

--

Support for Smallholders
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9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

The use of the blend PO/POS has been changed by normal PO

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

--

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Particulars
About Your Organisation

1.1 Name of your organization

B.V. Remia Handelmaatschappij

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0084-10-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Food Goods

● Own-brand-Manufacturer

● Manufacturing on behalf of other third party brands

● Other:

Ingredient manufacturer

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Netherlands

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Applies Globally

■ Netherlands

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

3,961

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

1,044

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

5,005
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

4,451.00 - - 2,429.00

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance 640.00 - - 300.00

2.3.4 Segregated 3,321.00 - - 671.00

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 8,412.00 - - 3,400.00

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) --

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2012

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2011

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2011

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2018

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Applies Globally, Netherlands

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related
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4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

Yes

Please state which product range(s) and market(s) you intend to apply the Trademark and when you plan to start using
the Trademark.

Shortenings
Margarines and fats used as ingredients in the industry
Frying oil/fats

Year: 2015

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

The actions that will be taken to promote sustainable palm oil will not differ a lot from what Remia has done during the past
years. Within Remia every employee that is involved in the use of palm (as a raw material or end product) is aware of the
sustainability issues. They know about the environmental and social criteria that the RSPO wants companies to comply to
in order to make sustainable palm oil the norm. This knowledge is essential to have discussions with our suppliers and
customers about sustainability. The buyers of Remia's end products are well informed about the options they have to
support the goals of the RSPO. Remia actively promotes the use of sustainable palm oil. However, we do believe that
especially the people who buy our products should be aware about the adverse effects of large scale palm oil productions.
As soon as consumers are not only concerned but also prepared to pay extra for products that contain sustainable palm oil
in stead of conventional palm oil (or fractions), the transformation to a more sustainable palm oil market will speed up.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

--

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

 Uploaded file: --

  Land Use Rights

  Ethical conduct and human rights

 Uploaded file: --

  Labour rights

 Uploaded file: --

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
Many customers of Remia have already shown interest in switching from conventional palm oil to RSPO certified palm oil. Remia
stimulates this development by working closely together with the customers and facilitating the switch.

GHG Footprint
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8.1 Are you currently reporting any GHG footprint?

Yes

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   Yes, in 2022
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

The RSPO certification of the supply chain models MB and SG has given Remia the option to manufacture products that contain
physical sustainable palm oil, palm fractions and derivatives. Especially sourcing through the supply chain SG has become more
expensive during the last year. In general we would not be surprised to see that such a price development will slow down the
transition from Book & Claim to phisical sustainable palm use. Certain palm fractions and derivatives have not always been
sufficiently available. A limited availability of physical sustainable palm products creates problems in times of additional use and
demand. It happened more than once that SG palm products were not available when Remia had the flexibility to switch from
conventional to sustainable productions.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

Remia started to use the book & claim system in 2011. Since that year Greenpalm certificates (now RSPO credits) have covered all
own brand productions to every sales destination in the world. Every year we see a relative increase of the palm oil and palm
fractions that are sourced from physical supply chains. Regarding our Time-Bound plan we are still on schedule.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded

292



Backaldrin Holding GmbH
RSPO Annual

Communications of
Progress 2017

Particulars Form

Particulars
About Your Organisation

1.1 Name of your organization

Backaldrin Holding GmbH

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0793-16-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● Food Goods

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Austria

■ Czech Republic

■ Germany

■ Poland

■ Slovakia (Slovak Republic)

■ Switzerland

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

18

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

2,463

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

2,481
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - 1,413.90

2.3.4 Segregated 18.00 - - 350.02

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 18.00 - - 1,763.92

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 100%

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2012

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2012

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2020

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2020

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Austria, Czech Republic, Germany, Poland, Slovakia (Slovak Republic), Switzerland

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

No

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related
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4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

we deliver only B2B

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

our customers (bakeries - commercial an industrial) and the trade specify the quantities

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Confidential

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

 Uploaded file: M-Policies-to-PNC-waterland.pdf
For administration purpose, attachment files are renamed automatically

  Land Use Rights

  Ethical conduct and human rights

 Uploaded file: M-Policies-to-PNC-ethicalconducthr.pdf
For administration purpose, attachment files are renamed automatically

  Labour rights

 Uploaded file: M-Policies-to-PNC-laborrights.pdf
For administration purpose, attachment files are renamed automatically

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
only in german

The planned seminar with BMTRADA (21.02.2018) at backaldrin International The Kornspitz Company GmbH had to be canceled
due to a lack of participants.

Report file: M-Practice-Guidelines.pdf

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

The raw materials supplier is currently being converted to MB quality.

GHG Footprint
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8.1 Are you currently reporting any GHG footprint?

No

Please explain why

no plans at the moment

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

Economic, social or environmental barriers: - quality (free of pesticides, pollutants, etc.) - correct packaging - correct delivery
(quantity, date) - Quantity Available - Price

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

Seminar with BM TRADA was planned - unfortunately, no companies have reported. There is no plan for 2018/19!

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Particulars
About Your Organisation

1.1 Name of your organization

Baerlocher GmbH

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0609-15-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers

300



Baerlocher GmbH
RSPO Annual

Communications of
Progress 2017

Palm Oil Processors and Traders Form

Palm Oil Processors and Traders
Operational Profile

1.1 Please state your main activity(ies) within the supply chain

  Refiner of CPO and CPKO

  Post-refinery processor

  Trader with physical posession

  Trader without physical posession

  Kernel Crusher

  Food and non-food ingredients producer

  Power, energy and bio-fuel

  Animal feed producer

  Producer of oleochemicals

  Distributor and wholesaler

  Other:
Stearic acid and metal soap producer

Palm Oil and Certified Sustainable Palm Oil Use

2.1 Please include details of all operations using palm oil majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets do you sell goods containing palm oil and oil palm products?

2.2 Volumes of palm oil and oil palm products

2.2.1 Total volume of crude and refined Palm Oil handled/traded/processed in the year
--

2.2.2 Total volume of crude and refined palm kernel oil handled/traded/processed in the year
--

2.2.3 Total volume of Palm Kernel Expeller handled/traded/processed in the year
--

2.2.4 Total volume of other palm-based derivatives and fractions handled/traded/processed in the year
4,000.00 Tonnes

2.2.5 Total volume of all palm oil and oil palm products handled/traded/processed in the year
4,000.00 Tonnes
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2.3  Volumes of palm oil and oil palm products certified

2.3.1 Volume handled/traded/processed in the year that is RSPO-certified (Tonnes):

Description Refined/CPO PKO PKE

Palm-based
derivatives
and
fractions

2.3.1.1 Book and Claim from Mill /
Crusher

2.3.1.2 Book and Claim from
Independent Smallholder

2.3.1.3 Mass Balance 18.00

2.3.1.4 Segregated

2.3.1.5 Identity Preserved

2.3.1.6 Total volume - - - 18.00

2.3.2 How much RSPO certified products have you sold as certified (tonnes)

Description Refined/CPO PKO PKE

All other
palm-based
derivatives
and
fractions

2.3.2.1 Book and Claim - - - -

2.3.2.2 Mass Balance - - - -

2.3.2.3 Segregated - - - -

2.3.2.4 Identity Preserved - - - -

2.3.2.5 Total volume - - - -

2.3.3 How much RSPO certified products have you sold under other schemes (tonnes) 

--

2.3.4 How much RSPO certified products have you sold as conventional (tonnes) 

--

2.4 Total annual crude, refined palm kernel oil and derivatives production (only if applicable)
0 Tonnes

2.5 What is the percentage of Certified Sustainable Palm Oil in the total palm oil sold by your company in the following
regions:

2.5.1 Africa 
--

2.5.2 Australasia 
--
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2.5.3 Europe (incl.Russia)
--

2.5.4 North America 
--

2.5.5 South America 
--

2.5.6 Middle East 
--

2.5.7 China 
--

2.5.8 India 
--

2.5.9 Indonesia 
--

2.5.10 Malaysia 
--

2.5.11 Asia 
--

Time-Bound Plan

3.1 Year of first supply chain certification (planned or achieved)

2015

3.2 Year expected to/or started to handle/trade/process any RSPO-certified palm oil and oil palm products

2017

3.3 Year expected to achieve 100% RSPO certification of all palm product processing facilities*

2022

3.4 Year expected to only handle/trade/process 100% RSPO-certified palm oil and oil palm products

2024

3.5 Which countries that your organization operates in do the above own-brand commitments cover?

Germany

3.6 How do you proactively promote RSPO and RSPO certified sustainable palm oil and oil palm products to your
customers?

Regular communication and co-operation with customers and suppliers

Trademark Use

4.1 Do you use or plan to use the RSPO trademark on your own brand products?

No

If target has not been met, please explain why:

--

Actions for Next Reporting Period
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5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

Promotion of RSPO certified products by offering products to our customers

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information please indicate the reasons why

confidential

Application of Principles & Criteria for all members sectors

7.1 Do you have organizational policies that are in line with the RSPO P&C, such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

 No file was uploaded

  Labour rights

 No file was uploaded

  Stakeholder engagement

 No file was uploaded

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
--

7.3. Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why:

--

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please state if you have any future plans to do so?

--

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

Do you have any future plans to support independent smallholders?

No
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● Other:

Producer of stearic acid and metal soaps

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Applies Globally

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

--

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

--
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - 18.00

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume - - - 18.00

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) --

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2015

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2017

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2022

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2024

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Applies Globally

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

No

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related
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4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

--

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

Promotion RSPO certified products by offering to customers

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Confidential

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

 Uploaded file: --

  Labour rights

 Uploaded file: --

  Stakeholder engagement

 Uploaded file: --

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
targeted presentation to our customers

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

Yes

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

Availability, Price margin, missing demand, Information of our customers, regular conversations with customers and suppliers for
continous improvement

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

Promotion of website, trade fairs

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Particulars
About Your Organisation

1.1 Name of your organization

Bahlsen GmbH & Co. KG

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0123-10-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● Food Goods

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Germany

■ Poland

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Germany

■ Poland

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

10,685

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

896

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

3,181

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

14,762
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - 896.00 - 3,181.00

2.3.4 Segregated 10,685.00 - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 10,685.00 896.00 - 3,181.00

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) --

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2011

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2012

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2012

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2012

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Applies Globally

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes
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3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2012

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

We act consumer focussed. That is why we are continuously in discussions how to promote/communicate our responsible behavior
on our ingredients. By now, we communicate our committment to the RSPO and the usage of RSPO certified palm on our
corporate website on our company brand.
Our branded products are not labeled on pack.

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

Supporting the Smallholder project in Malaysia in cooperation with WWF and Wild Asia
- Support Smallholder in Malaysia to become RSPO certified
- Implementing a physica/traceablel link to Malaysia

Discussions about how to switch for derivates and fractions from MB to SG level

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Data Unknown

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

 Uploaded file: --
Related link: https://www.forumpalmoel.org/das-fonap/selbstverpflichtung

  Land Use Rights

 Uploaded file: --
Related link: https://www.forumpalmoel.org/das-fonap/selbstverpflichtung

  Ethical conduct and human rights

 Uploaded file: --
Related link: https://www.bahlsengroup.com/fileadmin/user_upload/Global_Media_Pool/Download_Section/Documents/Bahlsen_Corporate_Compliance_dt.pdf

  Labour rights

 Uploaded file: --
Related link: https://www.bahlsengroup.com/fileadmin/user_upload/Global_Media_Pool/Download_Section/Documents/Bahlsen_Corporate_Compliance_dt.pdf

  Stakeholder engagement

 Uploaded file: --
Related link: https://www.bahlsengroup.com/fileadmin/user_upload/Global_Media_Pool/Download_Section/Documents/Bahlsen_Corporate_Compliance_dt.pdf

  None of the above
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7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of RSPO certified
sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
Palmoil is one of our our core ingredients to produce baked products.
As it is important, we supported the use of sustainable palm from the beginning of our membership by using certified palm, only (in 2012) and we supporting
a Smallholder Project in cooperation with WWF and Wild Asia.
This committment is visible on our corporate website.

Related link: https://www.bahlsengroup.com/de/verantwortung/produktverantwortung/#palmoel

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

We have measured our carbon foofprint for our factories for the reporting year 2014. This status is an internal document, only.
We are currently in clarification how to proceed with the next measurement and the reporting on our Corporate Website.

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

Yes

We have a project together with WWF and Wild Asia in Sabah Malaysia with the goal to support Smallholders to become RSPO
certified and create a physical link from our plants to this smallholders.

315

http://https://www.bahlsengroup.com/de/verantwortung/produktverantwortung/#palmoel


Bahlsen GmbH & Co. KG
RSPO Annual

Communications of
Progress 2017

Challenges Form

Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

Palm is grown as a monoculture by using pesticides and fertilizer. Palm cultivation is linked to deforestation and therefore the main
reason for an endangered biodiversity. Palm has an unhealthy perception by an increasing target group. (Cancer relation due to
high values of 2/3 MCPD and GE Ester, EFSA) -- We source certified palm only. Goal: 100% conformable to FONAP criteria To
increase transparency and knowledge we have a Project in Sabah Malaysia in cooperation with WWF and Wild Asia Source 3.000
to palm directly by 2019 We are a member of the FONAP and supporting the FONAP-Project. Communication via our sustainability
reporting. Use of mitigated palm

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

We are constantly in dialogue with our important stakeholder groups to identify problems and find solutions together.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded

Link: https://www.bahlsengroup.com/de/verantwortung/
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Particulars
About Your Organisation

1.1 Name of your organization

Bakkavor Limited

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0208-11-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● Food Goods

● Own-brand-Manufacturer

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ United Kingdom

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ United Kingdom

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

3,006

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

65

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

3,071
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance 687.00 29.00 - -

2.3.4 Segregated 2,319.00 36.00 - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 3,006.00 65.00 - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 100%

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2010

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2010

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2015

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2015

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

United Kingdom

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes
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3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2015

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

All products manufactured by Bakkavor are packed under retailer branding. We have not yet been asked to include the RSPO
trademark on any packaging supplied to them.

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

There are no plans in place.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

--

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
No new best practice guidelines or information issued

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

Yes
Related link: 
https://www.bakkavor.com/~/media/Files/B/Bakkavor-V3/PDF/AnnualReports/annual-report-2017.pdf

Support for Smallholders
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9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

None

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

Bakkavor is not active in these areas

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Particulars
About Your Organisation

1.1 Name of your organization

Bakkersland B.V.

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0261-12-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Netherlands

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Netherlands

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

510

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

510
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance 510.00 - - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 510.00 - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 90%

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2016

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2016

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2018

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2018

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Netherlands

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

No

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related
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4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

Choice of our customers. We produce private label products.

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

N.a. We fullfill the requests of our customers.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Confidential

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
N.a.

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

--

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

None

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

None

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Particulars
About Your Organisation

1.1 Name of your organization

Balchem Corporation

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0658-15-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● Food Goods

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ United States

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ United States

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

2,891

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

358

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

129

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

3,378
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance 2,891.00 358.00 - 129.00

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 2,891.00 358.00 - 129.00

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) --

2.5.5 India --

2.5.6 North America 100%

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2016

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2016

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2023

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2023

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

United States

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes
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3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2024

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

Our products are for industrial use. They aren't retail.

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

Continue to source RSPO certified sustainable oils whenever possible.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Data Unknown

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
NA

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

Not at this time.

Support for Smallholders
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9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

NA

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

NA

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded

Link: balchem.com
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Particulars
About Your Organisation

1.1 Name of your organization

Balconi S.P.A. - Industria Dolciaria

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0379-13-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● Food Goods

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Italy

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Italy

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

3,841

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

1,442

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

252

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

5,535
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance 10.88 14.71 - 0.61

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 10.88 14.71 - 0.61

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia 15%

2.5.3 China --

2.5.4 Europe (incl.Russia) 6%

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2014

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2014

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2022

If target has not been met, please explain why:
expected date may change according new perspective related to the number of customer that request RSPO certification and price
of RSPO certified products

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2024

If target has not been met, please explain why:
expected date may change according new perspective related to the number of customer that request RSPO certification and price
of RSPO certified products

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Applies Globally

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes
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3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

no till we keep aMB level of certification; difficult comprehension and small avalilable space on our labeling; currently is not a part of
our brand communication strategy

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

2018, for Nerviano site we will buy only RSPO-MB certified palm oil at least by 2 of our suppliers

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Confidential

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

 Uploaded file: --

  Land Use Rights

  Ethical conduct and human rights

 Uploaded file: M-Policies-to-PNC-ethicalconducthr.pdf
For administration purpose, attachment files are renamed automatically

  Labour rights

 Uploaded file: M-Policies-to-PNC-laborrights.pdf
For administration purpose, attachment files are renamed automatically

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
n.a.
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7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

--

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

Balconi S.p.A Industria dolciaria made an energy audit in 2015 to assess possible activities to improve energy efficiency. Balconi
S.p.A changed the old lamps with a new LED lighting system, improved power factor systems
and install the trigenerator to produce electricity, cold water, hot water.
Balconi S.p.A is considering the following proposals.
1. Organize and improve the functioning and maintenance methods of the production plants, with immediate benefits
2. Built a new zone for air compressors: to change the old machine
improve the control about the air losses
3.Improve our plants with more efficient technologies. We are starting
to change the broken engines with IE4/IE5 efficiency engines to change old machines with new machines industry 4.0
4. We are improving our electrical cabinet with a new mesurement system [BMS]
5. We are starting to change the UPS machines.
6. We are changing our old transformers to improve our electrical power.

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

high cost of implementation of MB-RSPO, not recognized by retailers RSPO on going discussion on media

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

stage not yet defined

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Particulars
About Your Organisation

1.1 Name of your organization

Banketbakkerij Merba B.V.

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0326-13-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Own-brand-Manufacturer

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Applies Globally

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Applies Globally

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

4,735

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

156

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

4,891
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - 112.00 - -

2.3.4 Segregated 3,830.00 - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 3,830.00 112.00 - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa 100%

2.5.2 Australasia 100%

2.5.3 China 100%

2.5.4 Europe (incl.Russia) 100%

2.5.5 India 100%

2.5.6 North America 100%

2.5.7 South America 100%

2.5.8 Indonesia 100%

2.5.9 Malaysia 100%

2.5.10 Middle East 100%

2.5.11 Rest of Asia 100%

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2015

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2015

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2016

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2016

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Applies Globally

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes
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3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2016

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

/

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

no actions planned

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Confidential

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

 Uploaded file: M-Policies-to-PNC-waterland.pdf
For administration purpose, attachment files are renamed automatically

  Land Use Rights

 Uploaded file: M-Policies-to-PNC-landuseright.pdf
For administration purpose, attachment files are renamed automatically

  Ethical conduct and human rights

 Uploaded file: M-Policies-to-PNC-ethicalconducthr.pdf
For administration purpose, attachment files are renamed automatically

  Labour rights

 Uploaded file: M-Policies-to-PNC-laborrights.pdf
For administration purpose, attachment files are renamed automatically

  Stakeholder engagement

 Uploaded file: M-Policies-to-PNC-stakeholderengagement.pdf
For administration purpose, attachment files are renamed automatically

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
None, we are 100% CSPO
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7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

We are 100% RSPO certified as you can calculate in 2.2 2.3 and 2.4.
This is mainly RSPO SG and a small amount of RSPO MB.

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

no plans

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

The higher price is an issue for the use of CSPO, but we have taken the costs ourselves. The biggest challenge is to convince
ingredient suppliers to change to SG CSPO.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

Our account managers have discussions with retailers to promote the use of CSPO

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● Uploaded files:
KHB02 Beleidsverklaring Banketbakkerij Merba B.V..pdf
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Particulars
About Your Organisation

1.1 Name of your organization

Banketbakkerij Nora BV

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0162-11-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Food Goods

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Netherlands

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

Australia, Austria, Belgium, Denmark, France, Germany, Italy, Netherlands, New Zealand, Norway, Poland, Portugal, Slovenia,
Spain, Sweden, Switzerland, United Kingdom, United States

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

1,644

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

365

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

2,009
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated 1,644.00 365.00 - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 1,644.00 365.00 - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa 1%

2.5.2 Australasia 7%

2.5.3 China 1%

2.5.4 Europe (incl.Russia) 89%

2.5.5 India --

2.5.6 North America 2%

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia 1%

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2012

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2012

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2017

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2017

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Applies Globally

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes
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3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2017

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

we produce more private label and do not have a real own brand

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

we are using 100% sustainable palm oil from 2017.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Other

- Others:

We have given the information

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

 Uploaded file: M-Policies-to-PNC-waterland.pdf
For administration purpose, attachment files are renamed automatically

  Land Use Rights

 Uploaded file: M-Policies-to-PNC-landuseright.pdf
For administration purpose, attachment files are renamed automatically

  Ethical conduct and human rights

 Uploaded file: M-Policies-to-PNC-ethicalconducthr.pdf
For administration purpose, attachment files are renamed automatically

  Labour rights

 Uploaded file: M-Policies-to-PNC-laborrights.pdf
For administration purpose, attachment files are renamed automatically

  Stakeholder engagement

 Uploaded file: M-Policies-to-PNC-stakeholderengagement.pdf
For administration purpose, attachment files are renamed automatically

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
We already use 100% sustainable palm oil.

GHG Footprint
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8.1 Are you currently reporting any GHG footprint?

No

Please explain why

Yes we have calculate the foodprint. Now we need to start a project to go work with this information.

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

We started with 100% sustainable palm oil in 2017 also when the costumer do not pay more of communicate it on the packaging.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

During our training of our employees we have made this a point of attentoin to learn them waht its means and the reason of
commitment to this. We offer and support is during our sales meetings.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Particulars
About Your Organisation

1.1 Name of your organization

Banketbakkerij Wouter de Graaf

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0330-13-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Home & Personal Care Goods

● Own-brand-Manufacturer

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Netherlands

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Netherlands

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

783

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

783
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance 0.44 - - -

2.3.4 Segregated 772.80 - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 773.24 - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 99%

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2013

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2013

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2019

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2019

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Applies Globally

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related
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4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

Private label, or bake-off. No additional value of the logo to the consumer. Only BtoB value

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

The last non RSPO-palm oil containing- raw materials we try to convert to RSPO SG. We ask our suppliers to look for
alternatives.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Data Unknown

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

 Uploaded file: M-Policies-to-PNC-waterland.pdf
For administration purpose, attachment files are renamed automatically

  Land Use Rights

 Uploaded file: M-Policies-to-PNC-landuseright.pdf
For administration purpose, attachment files are renamed automatically

  Ethical conduct and human rights

 Uploaded file: M-Policies-to-PNC-ethicalconducthr.pdf
For administration purpose, attachment files are renamed automatically

Related link: https://www.wouterdegraaf.nl/sponsorprojecten/

  Labour rights

 Uploaded file: M-Policies-to-PNC-laborrights.pdf
For administration purpose, attachment files are renamed automatically

  Stakeholder engagement

 Uploaded file: M-Policies-to-PNC-stakeholderengagement.pdf
For administration purpose, attachment files are renamed automatically

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
we try to purchase 100% palm oil as RSPO SG
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Communications of
Progress 2017

Consumer Goods Manufacturers Form

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

Book and claim is no solution in our eyes.
MB is for us the minimum

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

no

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

the availability of certified palm oil in very small amounts as in aroma's. We try to change the carrier to sunflower based products.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

A basic rule is that all suppliers that deliver palm oil should do it RSPO SG certified.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● Uploaded files:
Form.022En - Questionnaire raw materials (English) - v-003.pdf

Link: https://www.wouterdegraaf.nl
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Particulars
About Your Organisation

1.1 Name of your organization

BARBERÁ SNACKS, S.L.

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0735-16-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● Food Goods

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Australia

■ Czech Republic

■ Denmark

■ Netherlands

■ Sweden

■ United Arab Emirates

■ United Kingdom

■ United States

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Australia

■ Czech Republic

■ Denmark

■ Netherlands

■ Spain

■ Sweden

■ United Arab Emirates

■ United Kingdom

■ United States

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

281,532

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--
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2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

281,532

2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume - - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 30%

2.5.5 India --

2.5.6 North America 3%

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East 1%

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2014

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2014

If target has not been met, please explain why:
It was a requirement of some clients.

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

If target has not been met, please explain why:
Depends on our clients. We have not a own brand.

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

If target has not been met, please explain why:
We have not own brand products.

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?
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3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

We have not own brand of products. Depens on our clients.

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

We will offer to our new clients the possibility of RSPO certified palm oil in the products.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

--

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
in Spanish

Report file: M-Practice-Guidelines.pdf

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

--

GHG Footprint
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8.1 Are you currently reporting any GHG footprint?

No

Please explain why

--

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

Mainly the obstacles are economic and social. Each time the market demands more products with sunflower oil and less palm oil.
On the other hand, RSPO palm oil is more expensive than the standard one.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

Not actually.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Particulars
About Your Organisation

1.1 Name of your organization

Barchemy, LLC

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0955-17-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ United States

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ United States

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

231,840

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

231,840
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- 44.00 - -

2.3.2 Book and Claim from Independent
Smallholder*

- 115.00 - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume - 159.00 - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) --

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia 100%

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2017

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2017

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2017

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2017

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

United States

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes
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3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2017

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

--

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

Work with supplier to supply RSPO certified Oil They can delivered us cerified product.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Data Unknown

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

--

GHG Footprint
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8.1 Are you currently reporting any GHG footprint?

No

Please explain why

--

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

None

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

Engagement with customer and vendors .Business to business education. We support use of RSPO by using RSPO certified
vendor.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Particulars
About Your Organisation

1.1 Name of your organization

Baronie NV

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0223-12-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Food Goods

● Own-brand-Manufacturer

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Belgium

■ Germany

■ Netherlands

■ Switzerland

■ United Kingdom

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Belgium

■ Germany

■ Netherlands

■ Switzerland

■ United Kingdom

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

1,320

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

305

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

1,625
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume - - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 100%

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2013

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2013

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2013

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2013

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Belgium, Germany, Netherlands, Switzerland, United Kingdom

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related
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4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

We do use either the UTZ or the Fairtrade label on the packaging of our own brand products. The huge amount of sustainability
labels lead to confusion for the end consumer. Using more label on our packaging would mean even more confusion. Therefore, we
currently use the RSPO Trademark for our private label products when it is requested by the customer.

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

All our customers were informed that we exclusively use RSPO certified palm oil and palm kernel oil. We try to inspire
those who are not yet members of the RSPO to join. Furthermore, we promote the issue RSPO on our website and also on
our company brochure.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Other

- Others:

To split up the Palm (kernel) oil volume used in our own brands and private Label brands that are sourced through RSPO certified
physical supply chain would be very complex and time intensive as an automatic analysis of the data is not possible. This is the
reason why we did not respond to Point 2.3 and Point 2.4.

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

 Uploaded file: M-Policies-to-PNC-ethicalconducthr.pdf
For administration purpose, attachment files are renamed automatically

  Labour rights

 Uploaded file: M-Policies-to-PNC-laborrights.pdf
For administration purpose, attachment files are renamed automatically

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
We have formulated an internal procedure that describes the requirements to be met when using RSPO certified palm oil. Based on
this instruction, new colleagues can get information about RSPO. They learn more about the requirements of the RSPO standard
and how we comply with them. The instruction is available in German and English.

Since the document contains sensitive company data, it is not possible to upload it.
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7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

We do use 100% RSPO certified (MB and SG) Palm and Palm kernel oil.

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

--

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

At the moment, we are converting the palm oil-containing raw materials from Mass Balance to Segregated. We sometimes
encounter the problem that the necessary raw materials can not yet be delivered in Segregated; especially the flavours. Often, we
get the statement from our suppliers that the demand for a changeover is not enough or if then at much much higher cost. In order
to meet our goals, we need to find an alternative raw material in Segregation in discussion with the supplier. If this is not possible,
we will deviate to another supplier, if necessary. In principle, however, we welcome the willingness of the suppliers to cooperate on
this topic.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

We do not undertake further actions than those described in the ACOP.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Particulars
About Your Organisation

1.1 Name of your organization

BAULI S.P.A

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0579-15-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Own-brand-Manufacturer

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Italy

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Italy

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

2,977

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

2,977
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance 813.00 - - -

2.3.4 Segregated 2,083.00 - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 2,896.00 - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) --

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2015

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2015

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2030

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2030

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related
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4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

--

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

-

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Confidential

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

 Uploaded file: M-Policies-to-PNC-ethicalconducthr.pdf
For administration purpose, attachment files are renamed automatically

Related link: https://www.bauligroup.com/it/certificato_SA8000.pdf

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
At the moment our comunication strategy doesn't foresee the use guidelines, we don't exclude to use in the future in the case we
would decide develop a CSR campain

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

--

GHG Footprint
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8.1 Are you currently reporting any GHG footprint?

No

Please explain why

-

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

--

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

--

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Particulars
About Your Organisation

1.1 Name of your organization

Bayer AG

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0855-17-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Own-brand-Manufacturer

● Other:

Manufacturer of Crop Protection Products, Seeds, Pharmaceuticals, OTC Products, Consumer Goods

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Applies Globally

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Applies Globally

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

--

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

16,885

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

16,885
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - 16,574.00

2.3.2 Book and Claim from Independent
Smallholder*

- - - 311.00

2.3.3 Mass Balance - - - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume - - - 16,885.00

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) --

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2017

Comment:
Our division Crop Science started to purchase GreenPalm certificates already in 2014.

We fully endorse the work of the RSPO. Bayer AG has used and will continue to use RSPO-certified sustainable palm oil for its
products (Book & Claim).
In 2017, we bought RSPO Book & Claim credits that cover 100% of our purchase volume of palm oil-based raw materials.

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2017

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2017

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2030

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Applies Globally

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

No

396



Bayer AG
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

We do not expect a Book & Claim Trademark to increase our selling opportunities.

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

• purchase of RSPO Book & Claim credits covering 100% of our purchase volume of palm oil-based raw materials. In 2017,
we already achieved 100%.
• external and internal communication to promote the production of certified sustainable palm oil (see
www.annualreport2017.bayer.com/servicepages/search.php?q=palm&pageID=33948 and
www.bayer.com/en/supplier-management.aspx)
• further support of independent smallholders who strongly benefit from the Book & Claim credit system
• active participation in RSPO programs such as annual roundtables

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Confidential

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

 Uploaded file: --
Related link: www.bayer.com/en/bayer-water-position.aspx

  Land Use Rights

  Ethical conduct and human rights

 Uploaded file: --
Related link: www.bayer.com/en/bayer-human-rights-position.aspx

  Labour rights

 Uploaded file: --
Related link: www.bayer.com/en/bayer-human-rights-position.aspx

  Stakeholder engagement

 Uploaded file: M-Policies-to-PNC-stakeholderengagement.pdf
For administration purpose, attachment files are renamed automatically

  None of the above
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7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
We provide information on the use of RSPO-certified sustainable palm oil both externally and internally (in English and German
language) in order to raise awareness across our stakeholders (see
www.annualreport2017.bayer.com/servicepages/search.php?q=palm&pageID=33948 and
www.bayer.com/en/supplier-management.aspx).

Related link: www.bayer.com/en/supplier-management.aspx

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

Yes
Related link: www.bayer.com/CDP-Climate

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

Yes

Bayer´s long history of work with smallholder farmers has shown the needs of the farmers extend across the full cycle of agriculture
production: selection of the right seeds, land preparation and seeding, management of water, energy and soil, pest, disease and
weed control, harvesting and storage, access to market and to credit. In the context of our sustainability initiatives we provide
smallholders customized support addressing their needs including tailor-made trainings and capacity building. With this, we aim to
support the smallholders to unlock their farming potential, increase their productivity and income and thus improve their livelihood.
More information on our commitment and programs can be found on our website
www.cropscience.bayer.com/en/crop-science/smallholder-farming.
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

We have faced a very low availability of on-market IS-CSPKO credits from independent smallholders. Reaching out to RSPO
enabled us to directly get in touch with smallholders and arrange off-market deals to buy credits from them. Nevertheless, the
amount of credits we could purchase from smallholders was still much lower than intended.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

none

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded

Link: www.annualreport2017.bayer.com/servicepages/search.php?q=palm&pageID=33948 |
www.bayer.com/en/supplier-management.aspx
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Particulars
About Your Organisation

1.1 Name of your organization

BBC Quality Pastries B.V.

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0563-14-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Applies Globally

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Applies Globally

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

398

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

82

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

480
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume - - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia 10%

2.5.3 China --

2.5.4 Europe (incl.Russia) 90%

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2014

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2015

If target has not been met, please explain why:
.

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2015

If target has not been met, please explain why:
This counts for all products we produce, only private label, no own brand products

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2015

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Applies Globally

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes
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3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes

3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2015

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

not required by our clients

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

We are now RSPO MB certified.
More clients require RSPO SG.
But for that we are also depending from our raw material supplers.
B ecause we do not buy palm oil by our selfs. It is an ingredient in our raw materials.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Data Unknown

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
To our clients we can offer products with certified palm oil.
We have a procedure for that in Dutch.

Report file: M-Practice-Guidelines.pdf
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7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

Because all our raw materials with palm as an ingredient are at minimum RSPO MB certified.

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

No

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

Because we don not buy palm oli by our selves and only use raw materials with palm as an ingredient, we are depending from our
raw material suppliers for going from RSPO MB to RSPO SG.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

n.a.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Particulars
About Your Organisation

1.1 Name of your organization

BC Bavarian Candles Expansion GmbH

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0963-17-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Germany

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Germany

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

--

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

2,000

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

2,000
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume - - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) --

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia 100%

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2015

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2020

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2024

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2024

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Germany

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes
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3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2025

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

Not requested by our customers

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

RSPO Certifcation of new group members

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Confidential

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
All defined in our overall management handbook

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

Not requested by our customers

GHG Footprint
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8.1 Are you currently reporting any GHG footprint?

No

Please explain why

up to now, not

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

Customers often do not accept price increase for certified material

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

na

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Particulars
About Your Organisation

1.1 Name of your organization

Beiersdorf AG

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0125-10-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Home & Personal Care Goods

● Own-brand-Manufacturer

● Other:

Only personal care goods

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Applies Globally

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Applies Globally

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

935

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

364

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

27,796

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

29,095
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

935.00 364.00 - 12,165.69

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - 15,630.57

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 935.00 364.00 - 27,796.26

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China 11%

2.5.4 Europe (incl.Russia) 59%

2.5.5 India 6%

2.5.6 North America 11%

2.5.7 South America 5%

2.5.8 Indonesia 1%

2.5.9 Malaysia --

2.5.10 Middle East 2%

2.5.11 Rest of Asia 5%

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2016

Comment:
In 2016 Beiersdorf underwent the RSPO Supply Chain Certification Standard (SCCS) audit. We proved that we fulfilled the RSPO
criteria and were awarded the RSPO Multi-Site SCCS certificate.

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2011

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2014

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2020

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Applies Globally

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

No
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3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

Beiersdorf focuses its transition efforts to physical CSPO on a raw material level, and global scope vs. finished product level, in
order to quickly realize a positive impact where our consolidated volume and global scale allow.

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

We will continue our efforts mainly in 3 directions:
1. Increase raw material sourcing of physical CSPO contents and through a multi-site certification program governance.
2. Conduct a mapping of our palm oil supply chain to identify hotspots and ensure upstream sustainability.
3. Support smallholder and other transformational projects to improve sustainable palm plantation and communities.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Other

- Others:

We have disclosed all required information.

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

 Uploaded file: --
Related link: www.beiersdorf.com/sustainability/products/responsible-sourcing

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
Beiersdorf's commitment around sustainable palm (kernel) oil can be found on our Corporate Website, which is available both in
English and German.

Related link: www.beiersdorf.com/sustainability/products/raw-materials/palm-oil

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

Yes
Related link: www.beiersdorf.com/sustainability/reporting/downloads

Support for Smallholders
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9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   Yes, in 2018
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

1. Transparency and traceability of palm oil supply chain esp. from the downstream derivatives end. 2. Readiness at raw material
suppliers as some palm-based derivatives are not available in physical CSPO quality. Beiersdorf remains firm on our efforts to drive
a sustainable palm industry, as outlined in our Sustainable Palm (Kernel) Oil Commitment.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

Proactive discussions are on-going with our key raw material suppliers to understand their sourcing practices and upstream supply
chain in order to achieve our 2020 commitment towards driving a sustainable palm industry. We also participate in the RSPO, and
are an active member of the FONAP and its working group. In order to gain more transparency, we started to conduct a mapping of
our palm oil supply chain to identify hotspots and ensure upstream sustainability.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded

Link: www.beiersdorf.com/sustainability/products/raw-materials/palm-oil
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Particulars
About Your Organisation

1.1 Name of your organization

Beltek (Huizhou) Foods Co., Ltd

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0185-11-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Food Goods

● Own-brand-Manufacturer

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ China

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ China

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

2,500

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

2,500
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

24.40 - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance 682.40 - - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 706.80 - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa 2%

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 88%

2.5.5 India --

2.5.6 North America 10%

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2011

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2030

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2030

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2030

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

China

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related
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Beltek (Huizhou) Foods Co., Ltd
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

Yes

Please state which product range(s) and market(s) you intend to apply the Trademark and when you plan to start using
the Trademark.

instant noodles, China

Year: 2050

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

according to requirements of our clients.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Data Unknown

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

 Uploaded file: M-Policies-to-PNC-ethicalconducthr.pdf
For administration purpose, attachment files are renamed automatically

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
RSPO training. Chinese.

Report file: M-Practice-Guidelines.pdf

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

According to requirment of clients.

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

Yes
Report file: M-GHG-Emissions-Report.pdf

Support for Smallholders
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Beltek (Huizhou) Foods Co., Ltd
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   Yes, in 2030
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Beltek (Huizhou) Foods Co., Ltd
RSPO Annual

Communications of
Progress 2017

Challenges Form

Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

NO

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

NO

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● Uploaded files:
RSPO-04-01 RSPO palm oil purchasing procedure.pdf

427

http://www.rspo.org/acop/2017/beltek-huizhou-foods-co.-ltd/RSPO-04-01 RSPO palm oil purchasing procedure.pdf


Berg + Schmidt (M) Sdn Bhd
RSPO Annual

Communications of
Progress 2017

Particulars Form

Particulars
About Your Organisation

1.1 Name of your organization

Berg + Schmidt (M) Sdn Bhd

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0052-08-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers

428



Berg + Schmidt (M) Sdn Bhd
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● Own-brand-Manufacturer

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Malaysia

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Malaysia

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

50,000

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

1,000

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

51,000

429



Berg + Schmidt (M) Sdn Bhd
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

50,000.00 1,000.00 - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 50,000.00 1,000.00 - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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Berg + Schmidt (M) Sdn Bhd
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China 30%

2.5.4 Europe (incl.Russia) 20%

2.5.5 India 5%

2.5.6 North America 10%

2.5.7 South America 5%

2.5.8 Indonesia 5%

2.5.9 Malaysia 5%

2.5.10 Middle East --

2.5.11 Rest of Asia 20%

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2018

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2009

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2012

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2018

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Canada, China, Cyprus, Egypt, Germany, Greece, India, Indonesia, Japan, Malaysia, Philippines, Thailand, Vietnam

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

No

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related
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Berg + Schmidt (M) Sdn Bhd
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

Yes

Please state which product range(s) and market(s) you intend to apply the Trademark and when you plan to start using
the Trademark.

Year: 2018

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

Continuous promotional efforts on sustainable lm oil through feed ingredients exhibitions in various countries

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Confidential

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

Under planning

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Berg + Schmidt (M) Sdn Bhd
RSPO Annual

Communications of
Progress 2017

Challenges Form

Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

Efforts should be done to monitor the significant fluctuation in prices of palm products

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

Contributions in term of R & D, marketing and promotional efforts

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Berlys Corporacion Alimentaria SAU
RSPO Annual

Communications of
Progress 2017

Particulars Form

Particulars
About Your Organisation

1.1 Name of your organization

Berlys Corporacion Alimentaria SAU

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0860-17-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Berlys Corporacion Alimentaria SAU
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● Food Goods

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Spain

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Spain

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

--

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

--
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Berlys Corporacion Alimentaria SAU
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance 549.00 - - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 549.00 - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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Berlys Corporacion Alimentaria SAU
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) --

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia 50%

2.5.9 Malaysia 50%

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2017

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2017

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2023

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2027

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

No

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related
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Berlys Corporacion Alimentaria SAU
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

--

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Data Unknown

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

--

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Berlys Corporacion Alimentaria SAU
RSPO Annual

Communications of
Progress 2017

Challenges Form

Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Beromin GmbH
RSPO Annual

Communications of
Progress 2017

Particulars Form

Particulars
About Your Organisation

1.1 Name of your organization

Beromin GmbH

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0795-16-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Beromin GmbH
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Home & Personal Care Goods

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Germany

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

Austria, Belgium, Bulgaria, Czech Republic, Denmark, France, Germany, Hungary, Ireland, Italy, Netherlands, Poland, Portugal,
Romania, Slovenia, Switzerland, United Kingdom

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

--

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

520

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

520
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Beromin GmbH
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - 520.00

2.3.4 Segregated - - - 520.00

2.3.5 Identity Preserved - - - -

2.3.6 Total volume - - - 1,040.00

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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Beromin GmbH
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 50%

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2016

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2016

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2020

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2020

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Austria, Belgium, Bulgaria, Czech Republic, Denmark, France, Germany, Hungary, Ireland, Italy, Netherlands, Poland, Portugal,
Romania, Slovenia, Switzerland, United Kingdom

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes
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Beromin GmbH
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2020

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

This does not correspond to the request of our customers (retailers).

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

We will continue to increase the volumes of RSPO certified palm kernel derivatives & fractions.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Confidential

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

--

Support for Smallholders
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Beromin GmbH
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Beromin GmbH
RSPO Annual

Communications of
Progress 2017

Challenges Form

Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

We are currently in the process of qualifying our suppliers to supply us with palm oil from RSPO-certified sources in order to
archieve the 100% target in 2020.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

None.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● Uploaded files:
Anschreiben_Lieferanten_Nachgehakt_en.pdf
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Bertschi Bäckerei zum Brotkorb AG
RSPO Annual

Communications of
Progress 2017

Particulars Form

Particulars
About Your Organisation

1.1 Name of your organization

Bertschi Bäckerei zum Brotkorb AG

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0684-15-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Bertschi Bäckerei zum Brotkorb AG
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Food Goods

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Switzerland

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Switzerland

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

30

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

7

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

37

448



Bertschi Bäckerei zum Brotkorb AG
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated 30.00 7.00 - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 30.00 7.00 - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) --

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2012

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2012

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2015

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2015

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Switzerland

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

No

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related
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4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

--

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Confidential

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
Da wir ein Hersteller von Backwaren sind, verarbeiten wir zwar Produkte, die Palmöl enthalten, jedoch haben wir keinen direkten
Kontakt zum Palmöl. Wir selbst haben deshalb keine Leit- oder Richtlinien zu dieser Thematik.

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

Wir haben auch zukünftig nicht vor einen Treibhausgas-Fussabdruck zu erstellen, da wir selbst kein Palmöl herstellen.

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

Da wir kein direkter Bezüger von Palmöl sind, sondern Fette einkaufen, die Palmöl enthalten hatten wir diesbezüglich auch nie
Probleme bei der Beschaffung. Viele unserer Kunden wollten jedoch auch keine Produkte kaufen die nachhaltiges Palm enthalten.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

Nein

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Particulars
About Your Organisation

1.1 Name of your organization

BETASOAP Sp. z o.o.

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0339-13-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Poland

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Poland

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

5,644

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

1,411

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

7,055
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume - - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 12%

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2016

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2020

If target has not been met, please explain why:
Betasoap currently does not have any own brand and it is private label manufacturer and subcontractor in 100%. In case Betasoap
launches any product based on palm oil in its own brand (which in current business plan for the coming 10 years is not planned), it
will start using CSPO and CSPKO immediately.

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2020

If target has not been met, please explain why:
Betasoap currently does not have any own brand and it is private label manufacturer and subcontractor in 100%. In case Betasoap
launches any product based on palm oil in its own brand (which in current business plan for the coming 10 years is not planned), it
will start using CSPO and CSPKO by 2022.

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2025

If target has not been met, please explain why:
Betasoap currently does not have any own brand and it is private label manufacturer and subcontractor in 100%. In case Betasoap
launches any product based on palm oil in its own brand (which in current business plan for the coming 10 years is not planned), it
will start using CSPO and CSPKO by 2030.
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3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Applies Globally

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

Betasoap currently does not have any own brand as it is private label manufacturer and subcontractor in 100%. In case Betasoap
launches any product in its own brand, which will be produced based on palm oil products, it will consider using RPO trademark
then.

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

Project Managers to include CSPO/CSPKO in discussions with retail brand customers and propose on voluntary basis to
include CSPO/CSPKO in retail brand products.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Other

- Others:

-

Application of Principles & Criteria for all members sectors
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7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

 Uploaded file: M-Policies-to-PNC-waterland.pdf
For administration purpose, attachment files are renamed automatically

  Land Use Rights

 Uploaded file: M-Policies-to-PNC-landuseright.pdf
For administration purpose, attachment files are renamed automatically

  Ethical conduct and human rights

 Uploaded file: M-Policies-to-PNC-ethicalconducthr.pdf
For administration purpose, attachment files are renamed automatically

  Labour rights

 Uploaded file: M-Policies-to-PNC-laborrights.pdf
For administration purpose, attachment files are renamed automatically

  Stakeholder engagement

 Uploaded file: M-Policies-to-PNC-stakeholderengagement.pdf
For administration purpose, attachment files are renamed automatically

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
We organised a training for all the sales team in order to explain RSPO certification rules, the idea behind certified PO and PKO
and importance of switching to sustainable raw materials. Our project managers are equipped in proper knowledge to indicate all
benefits of CPO and CPKO usage, so they can convince our customers to move from regular products to sustainable ones. As
Betasoap is 100% subcontractor and Private Label manufacturer we have to agree all the details of our products with our business
partners.

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

Betasoap currently does not have any own brand as it is private label manufacturer and subcontractor in 100%. As such, Betasoap
has to agree all the details of our products with our business partners, who are responsible for the brands.

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

For the moment Betasoap does not publish CSR reports, however GHG emission is monitored and is included in Environmental
Policy KPIs.

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   Yes, in 2030
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

Working in B2B model (Betasoap is private label manufacturer and subcontractor), the most visible obstacle is the economic factor.
Using CSPO requires additional costs to be incorporated in relatively cheap and basic product of soap bar. Encouraging customers
to join the movement and share extra fees (premiums) is difficult and is perceived as an obstacle in increasing the number of
products produced based on CSPO. The RSPO logo is not yet well known among customers in Europe, therefore there are
difficulties to convince some of the customers to use RSPO CSPO in the products and cover extra costs.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

Business to business education and promotion of RSPO model, technical suport.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Particulars
About Your Organisation

1.1 Name of your organization

Bioderij Group BV

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0850-17-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Own-brand-Manufacturer

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Netherlands

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Applies Globally

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

2,300

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

2,300
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated 644.00 - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 644.00 - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 100%

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2012

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2012

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2012

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2012

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Applies Globally

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes
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3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2012

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

This is not yet beneficial for the market we are trying to reach with out own branded products. In the future we can re-assess adding
the trademark.

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

We are still RSPO certified. We source liquid palm oil 100% SG and we are planning to source all remaining palm oil
ingredients such as additives and margarine in SG.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Confidential

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

 Uploaded file: --
Related link: https://www.cerelia.com/nl/cerelias-commitment-2/

  Land Use Rights

 Uploaded file: --
Related link: https://www.cerelia.com/nl/cerelias-commitment-2/

  Ethical conduct and human rights

 Uploaded file: --
Related link: https://www.cerelia.com/nl/cerelias-commitment-2/

  Labour rights

 Uploaded file: --
Related link: https://www.cerelia.com/nl/cerelias-commitment-2/

  Stakeholder engagement

 Uploaded file: --
Related link: https://www.cerelia.com/nl/cerelias-commitment-2/

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
In the past year we switched MB/SG liquid palm oil to 100% SG and we are planning to source all remaining palm oil ingredients
such as additives and margarine in SG.
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7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

we already use 100% RSPO certified palm oil

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

/

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

Yes

https://www.cerelia.com/nl/cerelias-commitment-2/
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

/

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

business to business outreach

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded

Link: https://www.cerelia.com/nl/cerelias-commitment-2/
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Particulars
About Your Organisation

1.1 Name of your organization

Bisca A/S

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0503-14-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Food Goods

● Own-brand-Manufacturer

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Denmark

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Denmark

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

1,547

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

149

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

1,696
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated 1,484.00 63.00 - -

2.3.5 Identity Preserved 63.00 - - -

2.3.6 Total volume 1,547.00 63.00 - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa 2%

2.5.2 Australasia 2%

2.5.3 China --

2.5.4 Europe (incl.Russia) --

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia 20%

2.5.9 Malaysia 56%

2.5.10 Middle East --

2.5.11 Rest of Asia 20%

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2014

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2014

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2020

If target has not been met, please explain why:
We produce some biscuits for China with palm oil, which are not included in RSPO, but have a plan to continually to transfer to
RSPO palm oil

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2020

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Applies Globally

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes
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3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes

3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2020

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

Because RSPO are not known of the Ordinary consumer

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

We promote our RSPO certification to our customers in connection with the annual negotiations. In addition, we promote it
on our two websites: karenvolf.dk and bisca.com

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Confidential

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
None

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

Yes

When do you plan to cover the gap using Book and Claim?

2020

GHG Footprint
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8.1 Are you currently reporting any GHG footprint?

No

Please explain why

--

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

The spread of RSPO in Denmark, as it is not a well-known brand

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

We promote it on our two websites: karenvolf.dk and bisca.com

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Particulars
About Your Organisation

1.1 Name of your organization

Biscuiterie Seghers

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0537-14-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Food Goods

● Own-brand-Manufacturer

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Belgium

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Belgium

■ France

■ Germany

■ Lithuania

■ Netherlands

■ Portugal

■ Spain

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

441

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

103

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

544
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance 8.18 1.34 - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 8.18 1.34 - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 20%

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2015

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2017

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2020

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2020

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Belgium, France, Germany, Lithuania, Portugal, Spain, Suriname

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related
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4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

Cost of changing all the packaging materials is too high

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

Increase of the use of CSPO (MB) in private labels

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Other

- Others:

Not applicable because all information has been disclosed

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

 Uploaded file: M-Policies-to-PNC-ethicalconducthr.pdf
For administration purpose, attachment files are renamed automatically

  Labour rights

 Uploaded file: M-Policies-to-PNC-laborrights.pdf
For administration purpose, attachment files are renamed automatically

  Stakeholder engagement

 Uploaded file: M-Policies-to-PNC-stakeholderengagement.pdf
For administration purpose, attachment files are renamed automatically

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
-

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

Customers do not currently request this

GHG Footprint
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8.1 Are you currently reporting any GHG footprint?

No

Please explain why

We only use natural gas as combustible

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

Obstacles: - Higher costs of raw materials with CSPO - RSPO is known in Belgium and the Netherlands, not in other countries -
Higher administration work load: purchase register, sales register, follow-up, RSPO-audit, reports Efforts: - Module in ERP system
for calculation of purchases has been set up

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

No

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Particulars
About Your Organisation

1.1 Name of your organization

BISPOL SPOLKA Z OGRANICZONA ODPOWIEDZIALNOSCIA

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0666-15-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Poland

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Poland

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

--

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

--
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume - - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 100%

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2015

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2019

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2022

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2022

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Poland

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related
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4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

Yes

Please state which product range(s) and market(s) you intend to apply the Trademark and when you plan to start using
the Trademark.

Candles

Year: 2022

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

Information for our customers abouts RSPO certification
Internal trainings and audits

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Confidential

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
Internal procedure and instructions.

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

--

Support for Smallholders
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9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

Higher prices of CSPO

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

Discussion with customers, using of bigger amount of certified palm oil in comparison than last years.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Particulars
About Your Organisation

1.1 Name of your organization

Blommer Chocolate

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0258-12-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Canada

■ United States

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Canada

■ United States

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

--

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

--
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume - - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -

490



Blommer Chocolate
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) --

2.5.5 India --

2.5.6 North America 100%

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2013

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2013

If target has not been met, please explain why:
N/A Blommer does not manufacture a finished retail product

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2014

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2014

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Applies Globally

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes
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3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2014

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

N/A Blommer does not manufacture retail products

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

Founding member of NASPON

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Confidential

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

 Uploaded file: --
Related link: www.blommer.com

  Labour rights

 Uploaded file: --
Related link: www.blommer.com

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
Nothing outside of the NASPON activity

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

Yes. Expectations to do so by 2020

Support for Smallholders
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9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   Yes, in 2021
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

There is a significant premium charged for RSPO PKO that does not appear to fit with the reality of the supply chain. This high cost
is prohibitive to the scaling up of market share in the US.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

NASPON

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Particulars
About Your Organisation

1.1 Name of your organization

BOEHLI

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0767-16-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Own-brand-Manufacturer

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ France

■ Germany

■ Netherlands

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ France

■ Germany

■ Netherlands

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

4

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

4
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated 0.82 - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 0.82 - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) --

2.5.5 India --

2.5.6 North America --

2.5.7 South America 100%

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2016

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2016

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2016

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2016

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes
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3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2016

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

--

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

--

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Confidential

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

 Uploaded file: M-Policies-to-PNC-landuseright.pdf
For administration purpose, attachment files are renamed automatically

  Ethical conduct and human rights

 Uploaded file: M-Policies-to-PNC-ethicalconducthr.pdf
For administration purpose, attachment files are renamed automatically

  Labour rights

 Uploaded file: M-Policies-to-PNC-laborrights.pdf
For administration purpose, attachment files are renamed automatically

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
--
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7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

Yes

When do you plan to cover the gap using Book and Claim?

2012

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

--

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

we haven't encounted obstacles. On the other hand in France a problem appears more and more strongly to which it is not easy to
face. The consumer no longer wants to consume food products containing palm oil, even it's certified palm oil.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

today, we don't communicate about using of RSPO (just a little bit on our website)

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Particulars
About Your Organisation

1.1 Name of your organization

Bolsius International B.V.

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0253-12-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Home & Personal Care Goods

● Own-brand-Manufacturer

● Manufacturing on behalf of other third party brands

● Other:

Manufacturer of candles

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Applies Globally

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Applies Globally

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

--

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

--
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - 10.00

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume - - - 10.00

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) --

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2017

Comment:
RSPO Supply Chain Certified per 12 September 2017 carried iut by TÜV Nord Integra

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2017

If target has not been met, please explain why:
We are more and more being faced by important markets for our company (Scandinavian countries / France), that demand palm
free products. This is pushing us to investigate and develop other raw materials to be used in our products. This resulted a.o. in
Bolsius being awarded with a Swan Certification for the stearin candles. One requirement of Swan is that products do not contain
any palmoil or palmoil based products.

In September 2017 Bolsius received the RSPO SC certification and we started buying Mass Balance material within this
certification system. First branded products have been produced in November 2017. For 2018, many Private Label customers are
switching to use Mass Balance material (instead of Book&CLaim),

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2019

If target has not been met, please explain why:
This will only be possible for us if we can use palm freely in all European countries. If this is not the case, than this year will be very
challenging.

Next step will be to implement more MB material in our recipes.
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3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2020

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Netherlands

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

We do not see it as appropriate to use it on our products when we are not 100% RSPO.

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

After getting the RSPO SC Certificate, we started informing our salesforce to understand the Mass Balance system. We will
continue this and how they can actively promote the use of sustainable RSPO certified palm oil (derivates) in their
discussions with customers and Private Label customers.

We started using sustainable raw materials in our branded products in 2017. We will go on increasing this volume in next
years.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Confidential

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

 Uploaded file: --
Related link: www.fta-intl.org/node/292/domains/bsci/field_member_country/NL

  Labour rights

  Stakeholder engagement

  None of the above
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7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
General sales presentation in English.

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

In 2017 we did a first Energy Audit (EED) and published a report to the Dutch authorities.
In our production plants in Poland and the Netherlands we implemented OEE-systems, in which we started measuring production
and energy efficiency.

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No

507



Bolsius International B.V.
RSPO Annual

Communications of
Progress 2017

Challenges Form

Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

Implementation very dependent of the RSPO policy of the retailer. With some of them we joined FONAP (FOrum NAchhaltiges
Palm) meeting in Germany.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

Business to Business education by explaining (supported by presentations for our salesteams.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Particulars
About Your Organisation

1.1 Name of your organization

Borggreve KG Zwieback und Keksfabrik

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0238-12-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● Food Goods

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Applies Globally

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Applies Globally

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

4,500

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

4,500
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated 4,500.00 - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 4,500.00 - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -

511



Borggreve KG Zwieback und Keksfabrik
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa 2%

2.5.2 Australasia 1%

2.5.3 China 5%

2.5.4 Europe (incl.Russia) 80%

2.5.5 India --

2.5.6 North America 10%

2.5.7 South America 1%

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East 1%

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2010

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2010

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2010

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2010

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Applies Globally

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

No

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related
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4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

No comment

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Confidential

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
N N

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

--

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

N N

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

N NJ

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Particulars
About Your Organisation

1.1 Name of your organization

Bradford Soap Works

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0266-12-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ United States

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ United States

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

2,464

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

107

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

2,571
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume - - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) --

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2020

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2021

If target has not been met, please explain why:
We don't make our own brand.

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2026

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2026

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

United States

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related
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4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

We don't have our own brand. However we do promote sustainability with our customers

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

We will continue to promote sustainable palm oil via corporate presentations to all of our customers.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Data Unknown

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

 Uploaded file: --

  Labour rights

 Uploaded file: --

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
Bradford does not have their own brand. Therefore, we continue to communicate the benefits of sustainably sourced products and
educate our clients.

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

We are currently using Rainforest Alliance palm oil.

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

Yes
Report file: M-GHG-Emissions-Report.pdf

Support for Smallholders
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9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

no issues- we continue to promote sustainability with our customers.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

we continue to promote sustainability with our customers

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Particulars
About Your Organisation

1.1 Name of your organization

Brandt Zwieback-Schokoladen GmbH & Co. KG

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0158-11-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Food Goods

● Own-brand-Manufacturer

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Germany

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Applies Globally

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

489

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

181

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

670
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - 181.00

2.3.4 Segregated 489.10 - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 489.10 - - 181.00

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 100%

2.5.5 India --

2.5.6 North America 100%

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East 100%

2.5.11 Rest of Asia 100%

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2011

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2011

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2011

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2011

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Applies Globally

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes
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3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2011

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

We claim the use of RSPO-certified palmoil and our Membership at RSPO on our Website and it has been rated positively at the
current WWF palmoil scorecard 2017

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

currently: Statement on our website, that we do act sustainably by using only RSPO certified palmoil (whenever palmoil is
part of the product)

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Other

- Others:

we have disclosed all requested information

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

 Uploaded file: M-Policies-to-PNC-ethicalconducthr.pdf
For administration purpose, attachment files are renamed automatically

  Labour rights

 Uploaded file: M-Policies-to-PNC-laborrights.pdf
For administration purpose, attachment files are renamed automatically

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
By claiming our RSPO-Membership and 100% CSPO usage on our website, we motivate our customers and partners to
accompany us on the way to more sustainability (statement available in german language).
Same in the results of the current WWF palmoil-scorecard 2017: with our positive rating we act as a a kind of role model for using
CSPO (scorecard available in german language).

Related link: 
http://www.wwf.de/themen-projekte/landwirtschaft/produkte-aus-der-landwirtschaft/palmoel/palmoel-check/

GHG Footprint

526

http://www.rspo.org/acop/2017/brandt-zwieback-schokoladen-gmbh-co.-kg/M-Policies-to-PNC-ethicalconducthr.pdf
http://www.rspo.org/acop/2017/brandt-zwieback-schokoladen-gmbh-co.-kg/M-Policies-to-PNC-laborrights.pdf
http://http://www.wwf.de/themen-projekte/landwirtschaft/produkte-aus-der-landwirtschaft/palmoel/palmoel-check/


Brandt Zwieback-Schokoladen GmbH & Co. KG
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

As we just installed a new solar power system at our factory, we did not start assessing our Carbon Footprint yet for our main
products (but we're planning to do so in the future).
Our company is ISO 14001-certified and we are a member of the ZNU ("Zentrum für nachhaltige Unternehmensführung" (means:
Center for sustainable management), a german Organisation of the univerity Witten/Herdecke), that work on the improvement of
the Environment from companies view.

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

As we are using 100% CSPO for years now, every obstacle we might encounter is not caused by using non-certified palmoil.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

We are regulary taking part in open meetings and discussion panels on sustainable palmoil at the FONAP and working together
with the BDSI (Bundesverband der deutschen Süßwarenindustrie) on several points of sustainability (we take part in working
groups on specific sustainability issues). Furthermore sustainability is part of our supplier-management.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded

Link: https://www.brandt-gruppe.de/de/nachhaltigkeit-und-engagement.html
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Particulars
About Your Organisation

1.1 Name of your organization

BRF (THAILAND) LIMITED

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0567-14-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Thailand

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Thailand

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

1,026

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

1,026
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume - - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 100%

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2016

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2020

If target has not been met, please explain why:
BRF (Thailand) limited doesn't produce the own brand products but we used 100% RSPO certified sustainable palm oil.

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2020

If target has not been met, please explain why:
BRF (Thailand) limited doesn't produce the own brand products but we used 100% RSPO certified sustainable palm oil.

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2020

If target has not been met, please explain why:
BRF (Thailand) limited doesn't produce the own brand products but we used 100% RSPO certified sustainable palm oil.

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Thailand

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes
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3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes

3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2016

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

BRF (Thailand) limited doesn't produce the own brand products and our customer didn't request the RSPO trademark on their
labeling.

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

Using 100% RSPO certified sustainable palm oil.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Data Unknown

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

 Uploaded file: M-Policies-to-PNC-waterland.pdf
For administration purpose, attachment files are renamed automatically

  Land Use Rights

  Ethical conduct and human rights

 Uploaded file: M-Policies-to-PNC-ethicalconducthr.pdf
For administration purpose, attachment files are renamed automatically

  Labour rights

 Uploaded file: M-Policies-to-PNC-laborrights.pdf
For administration purpose, attachment files are renamed automatically

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
BRF : RSPO Manual in Thai language.

Report file: M-Practice-Guidelines.pdf
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7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

BRF (Thailand) limited doesn't produce the own brand products but we used 100% RSPO certified sustainable palm oil.

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

Yes
Report file: M-GHG-Emissions-Report.pdf

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

No significant obstacles.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

None

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Particulars
About Your Organisation

1.1 Name of your organization

Bright Blue Foods Ltd

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0373-13-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers

536



Bright Blue Foods Ltd
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Food Goods

● Own-brand-Manufacturer

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ United Kingdom

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ United Kingdom

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

444

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

444
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance 12.13 - - -

2.3.4 Segregated 13.95 - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 26.08 - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 100%

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2014

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2014

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2018

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2018

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Applies Globally

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes
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3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2018

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

No current plan in place to market products using the RSPO trademark on our own brand products.

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

Cease use or move to RSPO certified alternatives for the last remaining raw materials that contain non-certified palm.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Data Unknown

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
None

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

We have enough Mass Balance credit to cover the few remaining materials used in our products for customers where RSPO palm
is required.

The final few materials that are not sustainable will be re-sourced or developed out by the end of 2018, at which time we will switch
to full RSPO palm use in all manufactured products.

GHG Footprint
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8.1 Are you currently reporting any GHG footprint?

No

Please explain why

--

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

Some early restrictions in the availability of some raw materials from a sustainable source but these have largely dissipated with
time and as demand increased within the markets for sustainable palm.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

B2B education. Working with suppliers to move to fully sustainable palm sources.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Particulars
About Your Organisation

1.1 Name of your organization

Brioche Pasquier Cerqueux

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0079-10-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Food Goods

● Own-brand-Manufacturer

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Applies Globally

■ France

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Applies Globally

■ France

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

--

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

--
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - 74.00

2.3.3 Mass Balance - - - -

2.3.4 Segregated - - - 2,053.00

2.3.5 Identity Preserved - - - -

2.3.6 Total volume - - - 2,127.00

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) --

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2015

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2010

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2018

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2019

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Applies Globally, France

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes
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3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2019

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

We do not communicate about raw materials for now.

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

For 2018, we only buy segregated palm oil for all of the products we manufactured.
We expected to be using 100% RSPO certified sustainable for palm fractions in 2019.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Confidential

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

 Uploaded file: M-Policies-to-PNC-waterland.pdf
For administration purpose, attachment files are renamed automatically

  Land Use Rights

  Ethical conduct and human rights

 Uploaded file: M-Policies-to-PNC-ethicalconducthr.pdf
For administration purpose, attachment files are renamed automatically

  Labour rights

 Uploaded file: M-Policies-to-PNC-laborrights.pdf
For administration purpose, attachment files are renamed automatically

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
In our company we created a training which explains what is sustainable palm oïl and the aim of RSPO organism.
This training is distributed to every department concerned by the palm oïl use. Our intern Policy and goal is to use only certified
palm oïl for all the products.
Those files are confidential.

GHG Footprint
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8.1 Are you currently reporting any GHG footprint?

No

Please explain why

We currently reports GHG footprint, but those files are confidential.

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

Our custumers don't want to support RSPO extracost. They prefer products without palm oïl. In one hand, we try to remove or to
decrease palm oïl use in our recipies. In the other hand, we expect to be using 100% RSPO certified sustainable palm oil.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

We don't communicate about our raw materials, but even if our clients do not ask us, we are engaged to be using only certified
palm oil for the next years.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Particulars
About Your Organisation

1.1 Name of your organization

Brueggen KG

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0120-10-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Food Goods

● Own-brand-Manufacturer

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Chile

■ France

■ Germany

■ Poland

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Chile

■ France

■ Germany

■ Poland

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

1,961

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

142

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

2,103

551



Brueggen KG
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance 0.07 - - 37.00

2.3.4 Segregated 1,920.00 - - 104.00

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 1,920.07 - - 141.00

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 100%

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2012

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2012

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2012

If target has not been met, please explain why:
The youngest plant in Chile is not RSPO certified and no use of certified palm oil and palm oil products, until now. For all other
plants use of
100% certified palm oil and palm oil products.

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2012

If target has not been met, please explain why:
The youngest plant in Chile is not RSPO certified and no use of certified palm oil and palm oil products, until now. For all other
plants use of
100% certified palm oil and palm oil products.

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

France, Germany, Poland
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3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes

3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2020

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

The Share of the brand is too small.

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

Certification of new plant at Chile. Change from not certified palm oil to 100% certified sustainable Palm oil and oil palm
products at that plan.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

--

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

 Uploaded file: --

  Labour rights

 Uploaded file: --

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
--
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7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

Amount is too small.

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

No reliable calculation method available.

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

Despite heterogene requirements of customers we decided to use CSPO (SG certified) palm oil products only. We informed our
customers about the goals and activities of the RSPO.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

As an international company with international suppliers and customers we have a close exchange regarding sustainable topics
where certified palm oil is one part.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Particulars
About Your Organisation

1.1 Name of your organization

Burton's Foods Ltd

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0016-06-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Food Goods

● Own-brand-Manufacturer

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ United Kingdom

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Applies Globally

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

12,119

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

185

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

996

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

13,300
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - 4.00

2.3.4 Segregated 7,271.00 111.00 - 594.00

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 7,271.00 111.00 - 598.00

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa 100%

2.5.2 Australasia 100%

2.5.3 China 100%

2.5.4 Europe (incl.Russia) 100%

2.5.5 India 100%

2.5.6 North America 100%

2.5.7 South America 100%

2.5.8 Indonesia 100%

2.5.9 Malaysia 100%

2.5.10 Middle East 100%

2.5.11 Rest of Asia 100%

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2012

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2010

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2010

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2017

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Applies Globally

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes
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3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2010

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

This would be a marketing decision at a point in time for our own brands. I am not aware of any such plans at the moment.

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

We are working hard with our suppliers to move from a mass balance scheme to a segregated sustainable scheme on the
very small volume of palm derivatives we use that are not currently commercially available in segregated form.
100% of our bulk palm oil purchases are fully segregated sustainable and will remain so.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Data Unknown

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
Burtons are a responsible company based in UK and we ensure that we follow ethical and socially responsible sourcing practices
across our operations. We are members of SEDEX (Supplier Ethical Data Exchange) and expect our suppliers to be members too.
We are governed by UK law in all our business activities and ensure all our employees have employment contracts and good
working conditions. We have climate Change Agreements at each manufacturing site which ensures that we actively monitor and
reduce our energy consumption against measurable reducible milestones.
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7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

We are already using 100% RSPO certified palm oil using segregated and mass balance physical supply chains so do not have a
gap to bridge?

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

We do have Climate Change Agreements with our gas and electricity suppliers and declare our energy usage to UK Government
Body (HMRC) and commit to reducing our consumption which is moniotred via regular milestone reviewing and reporting.

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

We only have a couple of materials (less than 0.1% of our total palm volumes) that are not commercially available under
segregated supply chain. We have tasked our suppliers to challenge their sourcing strategies to move from mass balance to
segregated sourcing.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

We support the RSPO initiative via our sourcing strategy and working with our suppliers to help fulfill our requirements to ensure
that all palm for both our own brand and customer brand is sourced via Segregated supply chain in the first instance and where it is
not commercially available as mass balance. We have regular review meetings with our palm oil suppliers to ensure that we are up
to date with new developments and prgress on new plam sustainability initiatives

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Particulars
About Your Organisation

1.1 Name of your organization

Cémoi

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0231-12-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Food Goods

● Own-brand-Manufacturer

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ France

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ France

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

1,780

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

2,041

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

3,821
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance 526.00 145.00 - -

2.3.4 Segregated 1,254.00 1,896.00 - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 1,780.00 2,041.00 - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 90%

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2012

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2013

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2015

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2015

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

France

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes
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3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2015

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

We are already several trademark on our products like Transparence (Taste and sustainability program of Cémoi) organic, faire
Trade...
Furthermore, vegetable fat is not the major ingredient of our product. (except cocoa butter)

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

We are now certified SG, we listen to our customer if they would like communicate with trade mark. No particular request
for the moment.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

--

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

 Uploaded file: --
Related link: www.transparence-cacao.com/

  Land Use Rights

 Uploaded file: --
Related link: www.transparence-cacao.com/

  Ethical conduct and human rights

 Uploaded file: --
Related link: www.transparence-cacao.com/

  Labour rights

 Uploaded file: --
Related link: www.transparence-cacao.com/

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
Available in French and English in our quality policies and on our website see link attached.

Related link: group.cemoi.com/our-values/commitment/

GHG Footprint
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8.1 Are you currently reporting any GHG footprint?

Yes
Related link: group.cemoi.fr/rse/

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

Yes

Through our transparence Program in Ivory Coast. Cocoa planters.
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

The main obstacles is economic for several reasons : - The cost of the certification (time and ressources additionning) _ The
increasing of the cost of raw material wich is not refer to our customers - We don't communicate on our packaging as palm oil is not
our major ingredient and we already communicate on our program Transparence for cocoa raw material.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

The Cémoi Group supports the RSPO approach by asking its suppliers of palm oil or palm oil-containing products to use only palm
from the Segregated sector since January 2017. Cémoi is also attentive to the commitment of its suppliers in compliance with the
rules of the RSPO and penalizes immediately the suppliers who do not respect the requirements of the RSPO We supply products
with RSPO palm oil to all our customers even if they don't ask clearly for product including RSPO certified palm oil.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded

Link: group.cemoi.com/our-commitments/ingredients/
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Particulars
About Your Organisation

1.1 Name of your organization

C.H. Guenther & Son, Incorporated.

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0766-16-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Canada

■ United States

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Canada

■ United States

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

21,178

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

21,178
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance 1,866.00 - - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 1,866.00 - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) --

2.5.5 India --

2.5.6 North America 9%

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2016

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2021

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2022

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2027

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

United States

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related
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4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

1. The cost of changing packaging is very high.
2. The majority of our business is food service (business to business).
3. Our customers have not asked for the RSPO trademark.

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

We continue to communicate to current and potential customers that we have the ability to manufacture products with
RSPO palm oil.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

--

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

 Uploaded file: M-Policies-to-PNC-ethicalconducthr.pdf
For administration purpose, attachment files are renamed automatically

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
We continue to clearly communicate to current and potential customers our ability to produce their products with RSPO sustainable
palm.

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

Because this is a cost issue and we are seeing rising ingredient and labor costs and we must remain competitive for the business
to continue to thrive.

GHG Footprint
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8.1 Are you currently reporting any GHG footprint?

Yes
Report file: M-GHG-Emissions-Report.pdf

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

The main economic challenge has been customers/consumers willingness to accept the cost increases associated with RSPO
palm as our business continues to be under extremely significant costs pressures. We continue to work cost reduction initiatives to
mitigate cost increases but this is an ongoing challenge.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

We have supported major food service customers in the transition to RSPO palm along with educating customers on RSPO.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● Uploaded files:
CHG Enviornmental Report January 2017.pdf

577

http://www.rspo.org/acop/2017/c.h.-guenther-son-incorporated./CHG Enviornmental Report January 2017.pdf


Cafe Valley, Inc.
RSPO Annual

Communications of
Progress 2017

Particulars Form

Particulars
About Your Organisation

1.1 Name of your organization

Cafe Valley, Inc.

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0810-16-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ United States

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ United States

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

--

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

--
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - 1.00 -

2.3.3 Mass Balance - - - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume - - 1.00 -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) --

2.5.5 India --

2.5.6 North America 100%

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2016

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2017

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2017

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2017

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

United States

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes
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3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2018

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

The amount of RSPO oil we use is very small and it a small component used in margarine which is supplied by our vendor.

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

We have requested all our vendors to use only RSPO palm oil in any ingredients where they have to use palm oil.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

--

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
We have encouraged all our vendors who uses palm oil in any of our ingredients to only use RSPO certified palm oil and palm
products. This guideline is provided in English.

Related link: www.cafevalley.com

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

We plan to do that later in 2018

Support for Smallholders
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9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

It is encouraging small vendors to use the RSPO palm oil in their products.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

Only the actions as reported

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded

Link: www.cafevalley.com
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Particulars
About Your Organisation

1.1 Name of your organization

CAMILO FERRON CHILE S.A.

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0343-13-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● Food Goods

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Chile

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Chile

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

6,960

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

3,406

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

2,650

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

13,016
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume - - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) --

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2018

Comment:
Last year we bought 22 tons of PK certified MB and this year it is planned to buy 44 tons of certified MB PO

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2018

If target has not been met, please explain why:
It was planned that by the end of 2017 the RSPO PK would arrive, but due to a delay it arrived in January 2018, and it was already
used in production

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2030

If target has not been met, please explain why:
We have promoted the use of PO and its RSPO derivatives both in our industrial business as well as in our clients, but are not yet
willing to pay the additional cost that this entails, for which we feel that we will no longer be able to reach the objective that We had
initially established.

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2030

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Chile
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3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

No

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

The use of the RSPO brand in our products is an option, but the market does not pay a price differential, which is a local reality

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

Like the year, we will continue to raise awareness and spread what it means to use RSPO products

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Data Unknown

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

 Uploaded file: M-Policies-to-PNC-ethicalconducthr.pdf
For administration purpose, attachment files are renamed automatically

  Labour rights

 Uploaded file: M-Policies-to-PNC-laborrights.pdf
For administration purpose, attachment files are renamed automatically

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
We have only delivered information in the negotiations with our main clients about the use of the sustainable OP, but due to the
higher cost it is a barrier for the adoption on the use, besides we inform you that we are members of the RSPO
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7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

Given the cost of premiums, customers are not interested in certified oils

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

No

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

As in the previous year, the economic issue continues to be an obstacle to the use of RSPO products, all of our clients are not
willing to pay the premuim price, and in the last few years, some clients are looking for alternatives to change the use of palm oil. by
other vegetable oils because of the negative connotation that has been given specifically by the saturated ones and also by the
contaminants (Glicydol and 3-MCPD)

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

Inform our clients that we are members of the RSPO Keep key clients informed about the RSPO and their vision

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● Uploaded files:
Politica Palma Sustentable.pdf

591

http://www.rspo.org/acop/2017/camilo-ferron-chile-s.a./Politica Palma Sustentable.pdf


Campbell Soup Company
RSPO Annual

Communications of
Progress 2017

Particulars Form

Particulars
About Your Organisation

1.1 Name of your organization

Campbell Soup Company

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0822-16-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Food Goods

● Own-brand-Manufacturer

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Australia

■ Denmark

■ Indonesia

■ Malaysia

■ United States

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Australia

■ Denmark

■ Indonesia

■ Malaysia

■ United States

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

20,909

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

817

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

21,726
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance 7,941.84 817.37 - -

2.3.4 Segregated 12,967.00 - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 20,908.84 817.37 - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia 55%

2.5.3 China --

2.5.4 Europe (incl.Russia) 4%

2.5.5 India --

2.5.6 North America 35%

2.5.7 South America --

2.5.8 Indonesia 5%

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2013

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2011

If target has not been met, please explain why:
2011 - Campbell Arnott's began using 20% Mass Balance CSPO
2013 - Campbell Arnott's, Pepperidge Farm (North America), and Kjeldsen become RSPO members
2014 - Campbell Arnott's Australia: 100% Segregated CSPO Purchases
2015 - Campbell Kjeldsen (Europe): 100% Segregated CSPO Purchases
2016 - Campbell's global operations purchases 100% CSPO
2016- Campbell's global palm oil supply is 98% traceable to the mill and 58% traceable to the plantation

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2016

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2017

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Australia, Denmark, Indonesia, Malaysia, United States

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

No
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3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

Our products have limited space available on the packaging and with increasing regulatory requirements such as Health Star
ratings, Country of Origin labeling, GMO labeling, and others, we do not have space for additional information on package.
Information on our Palm Oil sourcing and commitments can be found on our website: https://www.campbellsoupcompany.com
/suppliers/responsible-sourcing/

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

Arnott's was part of the Raise Your Palm campaign in the Taronga Zoo's Tiger Trek exhibit and continues to advocate for
sustainable palm practices by working with WWF and other non-governmental organizations. Campbell joined the North
American Sustainable Palm Oil Network, an industry coalition that aims to promote the use of certified palm in the North
American market and plans to actively participate in the coalition over the next year.

We will continue to drive traceability in our supply chain by working collaboratively with our suppliers to better understand
the source of our palm. Additionally we identified Palm as one of our priority ingredients for Campbell's Responsible
Sourcing program.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

--

- Others:

--

Application of Principles & Criteria for all members sectors
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7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

 Uploaded file: --
Related link: www.campbellcsr.com/produced/

  Land Use Rights

 Uploaded file: --
Related link: 
www.campbellsoupcompany.com/wp-content/uploads/sites/31/2017/05/Responsible-Sourcing-Supplier-Code-May-2017-2.pdf

  Ethical conduct and human rights

 Uploaded file: --
Related link: 
www.campbellsoupcompany.com/wp-content/uploads/sites/31/2017/05/Responsible-Sourcing-Supplier-Code-May-2017-2.pdf

  Labour rights

 Uploaded file: --
Related link: 
www.campbellsoupcompany.com/wp-content/uploads/sites/31/2017/05/Responsible-Sourcing-Supplier-Code-May-2017-2.pdf

  Stakeholder engagement

 Uploaded file: --
Related link: 
www.campbellsoupcompany.com/wp-content/uploads/sites/31/2017/05/Responsible-Sourcing-Supplier-Code-May-2017-2.pdf

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of RSPO
certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
In 2016 we published a more holistic set of supplier requirements in our publicly available Responsible Sourcing Supplier Code. This year, we've
individually engaged all priority ingredient suppliers and asked them to acknowledge the Code and the expectations set forth therein. The Code
is currently available in English but will be translated into Bahasa in Fiscal 18.

Related link: https://www.campbellsoupcompany.com/wp-content/uploads/sites/31/2018/02/Responsible-Sourcing-Supplier-Code-Updated-January-2018-.pdf

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

Yes
Related link: www.campbellcsr.com/produced/

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

In the last year we have noticed disconnects between RSPO and activist organization demands, with NGOs asking different
companies to cease their relationship with suppliers that are in good RSPO standing. We also believe that the is still a lack of
understanding among consumers about what the intentions of RSPO are and what it means to source sustainable palm.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

We work closely with our suppliers to help them understand the importance of RSPO and traceability in the palm oil supply chain.
Arnott's keeps activist groups updated on our progress to be 100% CSPO and has invited different stakeholders groups to tour our
facilities and gain a better understanding of our palm oil usage.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Particulars
About Your Organisation

1.1 Name of your organization

Casalini Srl

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0690-15-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Italy

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Italy

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

625

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

17,515

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

18,140
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume - - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 100%

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2016

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2016

If target has not been met, please explain why:
All the palm oil and derivatives used in the factory are MB certified, but only a small part is sold as certified (France)

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2016

If target has not been met, please explain why:
All the palm oil and derivatives used in the factory are MB certified, but only a small part is sold as certified

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2016

If target has not been met, please explain why:
All the palm oil and derivatives used in the factory are MB certified, but only a small part is sold as certified

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

France

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes
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3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes

3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2016

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

Yes

Please state which product range(s) and market(s) you intend to apply the Trademark and when you plan to start using
the Trademark.

2025

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

All the palm oil and derivatives used in the factory are MB certified, but only a small part is sold as certified

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Other

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

--

GHG Footprint
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8.1 Are you currently reporting any GHG footprint?

No

Please explain why

--

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

the final client is not aware of the real meaning of CSPO

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

N.A.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded

605



CASTY, S.A.
RSPO Annual

Communications of
Progress 2017

Particulars Form

Particulars
About Your Organisation

1.1 Name of your organization

CASTY, S.A.

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0577-15-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Food Goods

● Own-brand-Manufacturer

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Spain

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Italy

■ Portugal

■ Spain

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

--

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

--
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume - - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) --

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2015

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2015

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2020

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2020

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Cyprus, France, Germany, Italy, Peru, Portugal, Spain, United Kingdom

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

No

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related
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4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

It is not a high priority for the moment and most probably, we are going to eliminate progressively the palm oil from our ice-cream
recipes in most of the products.

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

No actions. It is not a high priority for the moment and most probably, we are going to eliminate progressively the palm oil
from our ice-cream recipes in most of the products.
It will mainly depend on how many private label agreements we can close with customers who require RSPO certified palm
oil.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

--

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
Not applicable.

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

Not applicable.

Support for Smallholders
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9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

No special obstacles found.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

No special actions done.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Particulars
About Your Organisation

1.1 Name of your organization

Celia Laiterie De Craon

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0130-10-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Food Goods

● Own-brand-Manufacturer

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Applies Globally

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Applies Globally

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

2,544

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

2,544
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated 2,544.00 - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 2,544.00 - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa 20%

2.5.2 Australasia --

2.5.3 China 10%

2.5.4 Europe (incl.Russia) 20%

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East 30%

2.5.11 Rest of Asia 20%

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2019

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2016

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2021

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2026

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Applies Globally

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related
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4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

--

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

--

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Data Unknown

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
--

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

--

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

economic obstacle

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

--

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Particulars
About Your Organisation

1.1 Name of your organization

CFP Company Limited

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0525-14-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● Food Goods

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ United Kingdom

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ United Kingdom

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

2,046

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

2,046
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance 42.00 - - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 42.00 - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) --

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia 100%

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2014

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2022

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2022

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2022

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

United Kingdom

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes
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3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2022

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

We used palm oil for fried chicken

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

By customer

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Data Unknown

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
-

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

Yes

When do you plan to cover the gap using Book and Claim?

2022

GHG Footprint
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8.1 Are you currently reporting any GHG footprint?

No

Please explain why

-

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

-

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

Funding

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● Uploaded files:
Policy Quality 04022559 ?????.pdf

625

http://www.rspo.org/acop/2017/cfp-company-limited/Policy Quality 04022559 สำเนา.pdf


CHANEL PARFUMS BEAUTE
RSPO Annual

Communications of
Progress 2017

Particulars Form

Particulars
About Your Organisation

1.1 Name of your organization

CHANEL PARFUMS BEAUTE

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0970-17-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● Own-brand-Manufacturer

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ France Metropolitan

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ France Metropolitan

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

--

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

260

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

260
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - 89.87

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - 169.83

2.3.4 Segregated - - - 0.06

2.3.5 Identity Preserved - - - -

2.3.6 Total volume - - - 259.76

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -

628



CHANEL PARFUMS BEAUTE
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 100%

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2012

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2012

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2012

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2021

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

France Metropolitan

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

No

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related
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4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

No claim on certifications on our finished goods.

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

Challenge of suppliers during annual business reviews, and within NRSC sessions.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Confidential

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

 Uploaded file: M-Policies-to-PNC-ethicalconducthr.pdf
For administration purpose, attachment files are renamed automatically

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
None

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

Yes

When do you plan to cover the gap using Book and Claim?

2012

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

--

Support for Smallholders
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9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   Yes, in 2020
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

We only use PO and PKO derivates, in small quantities. Few suppliers use certified PO and PKO. We face challenges on
traçeability of our supply chains. We developped a purchasing policy to foster our suppliers, whatever the impact on the cost of the
raw material.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

Our company hasn't yet supported any action. We have a pending project for 2020.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Particulars
About Your Organisation

1.1 Name of your organization

Charoen Pokphand Foods PCL.

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0616-15-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● Food Goods

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Australia

■ Japan

■ Korea, Republic of

■ Singapore

■ Thailand

■ United Kingdom

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Australia

■ Japan

■ Korea, Republic of

■ Singapore

■ Thailand

■ United Kingdom

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

5,194

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

5,194
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance 5,194.00 - - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 5,194.00 - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 55%

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia 45%

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2015

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2015

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2030

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2015

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

United Kingdom

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes
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3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2030

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

Yes

Please state which product range(s) and market(s) you intend to apply the Trademark and when you plan to start using
the Trademark.

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

-

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Confidential

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

 Uploaded file: M-Policies-to-PNC-waterland.pdf
For administration purpose, attachment files are renamed automatically

  Land Use Rights

  Ethical conduct and human rights

 Uploaded file: M-Policies-to-PNC-ethicalconducthr.pdf
For administration purpose, attachment files are renamed automatically

  Labour rights

 Uploaded file: M-Policies-to-PNC-laborrights.pdf
For administration purpose, attachment files are renamed automatically

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
We have the RSPO manual and annouancement of RSPO Board of Directors in our company.

Report file: M-Practice-Guidelines.pdf

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

Yes
Report file: M-GHG-Emissions-Report.pdf

Support for Smallholders
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9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   Yes, in 2030

638



Charoen Pokphand Foods PCL.
RSPO Annual

Communications of
Progress 2017

Challenges Form

Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

Environment : Resource, Environmental concern Ecological Issue, Sustainable use of resources.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

-

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● Uploaded files:
RSPO-Policy.pdf

Link: https://www.cpworldwide.com/en/sustainability/report
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Particulars
About Your Organisation

1.1 Name of your organization

Chaucer Foods UK Limited

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0085-10-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Food Goods

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ France

■ United Kingdom

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ France

■ United Kingdom

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

1,168

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

1,168

641



Chaucer Foods UK Limited
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume - - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 100%

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2014

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2010

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2010

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2010

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Applies Globally

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes
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3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2010

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

Not required. Own brand products currently do not contain palm oil.

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

Continue to be supply chain certified and to use certified sustainable segregated palm oil.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Confidential

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

 Uploaded file: M-Policies-to-PNC-waterland.pdf
For administration purpose, attachment files are renamed automatically

  Land Use Rights

 Uploaded file: M-Policies-to-PNC-landuseright.pdf
For administration purpose, attachment files are renamed automatically

  Ethical conduct and human rights

 Uploaded file: M-Policies-to-PNC-ethicalconducthr.pdf
For administration purpose, attachment files are renamed automatically

  Labour rights

 Uploaded file: M-Policies-to-PNC-laborrights.pdf
For administration purpose, attachment files are renamed automatically

  Stakeholder engagement

 Uploaded file: M-Policies-to-PNC-stakeholderengagement.pdf
For administration purpose, attachment files are renamed automatically

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
We continue to be RSPO certified and use only RSPO certified palm oil. These are in English.
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7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

We are using 100% SG palm oil. I do not know why your system thinks from the answers that we do not.

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

Not currently

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

-

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

-

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● Uploaded files:
Sustainability policy.pdf
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Particulars
About Your Organisation

1.1 Name of your organization

Chaveevan International Foods Company Limited

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-1007-18-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers

647



Chaveevan International Foods Company Limited
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Food Goods

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ France

■ Germany

■ Japan

■ Korea, Republic of

■ Netherlands

■ Switzerland

■ United Kingdom

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ France

■ Germany

■ Japan

■ Korea, Republic of

■ Netherlands

■ Switzerland

■ United Kingdom

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

525

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--
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2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

525

2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance 525.00 - - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 525.00 - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 78%

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia 22%

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2015

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2015

If target has not been met, please explain why:
We don't have own brand products.
We produced under customer brand since 2015.

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2015

If target has not been met, please explain why:
We don't have own brand products.
We produced under customer brand since 2015.

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2015

If target has not been met, please explain why:
We don't have own brand products.
We produced under customer brand since 2015.

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

France, Germany, Korea, Republic of, Netherlands, Switzerland, United Kingdom
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3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes

3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2015

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

We don't have own brand products.
We produced under customer brand since 2015.

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

To continue produced under current situation.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Confidential

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
We used 100% RSPO certified sustainable palm oil and oil palm products and explained to all customers.

GHG Footprint
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8.1 Are you currently reporting any GHG footprint?

No

Please explain why

--

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

None so far

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

Business to business education/outreach

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Particulars Form

Particulars
About Your Organisation

1.1 Name of your organization

Chemcolour Industries (NZ) Limited

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0625-15-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● Home & Personal Care Goods

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Australia

■ New Zealand

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Australia

■ New Zealand

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

--

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

3,631

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

3,631
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated - - - 3,631.00

2.3.5 Identity Preserved - - - -

2.3.6 Total volume - - - 3,631.00

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia 100%

2.5.3 China --

2.5.4 Europe (incl.Russia) --

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2015

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2014

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2019

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2023

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Australia, New Zealand

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

No

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related
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Communications of
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4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

No demand from our customers for this branding.

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

Confirm with our customers that they require or prefer RSPO certified products.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Confidential

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

 Uploaded file: M-Policies-to-PNC-ethicalconducthr.pdf
For administration purpose, attachment files are renamed automatically

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
None

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

No. No statutory requirement to report GHG Emissions.

Support for Smallholders
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9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

Customers continue to move their demand from Palm based product to coconut based products due to the poor perception among
the public of the Palm Oil sector. We have advised our customers of our membership and commitment to RSPO.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

Business to business outreach.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Particulars
About Your Organisation

1.1 Name of your organization

CHIPITA S.A.

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0391-14-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● Food Goods

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Bulgaria

■ Greece

■ Poland

■ Romania

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Bulgaria

■ Greece

■ Poland

■ Romania

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

21,098

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

5,113

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

26,211
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - 5.70

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume - - - 5.70

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 10%

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2030

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2014

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2025

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2027

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Bulgaria, Greece, Poland, Romania

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related
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4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

Management Decision

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

We are planning to use Segregated Palm oil in our cake product through 2018.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

--

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

 Uploaded file: --

  Land Use Rights

  Ethical conduct and human rights

 Uploaded file: --

  Labour rights

 Uploaded file: --

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
Chipita S.A. promotes through the social responsibility the use of RSPO palm oil for its products.

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

Management Decision

GHG Footprint
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8.1 Are you currently reporting any GHG footprint?

No

Please explain why

Management Decision

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

The deliver, storage and use of Segrageted palm oil creates additional problems of general management as it must be completely
separated from the conventional Palm oil. The solution to the above complicated issue is to invest for complete segregation.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

By continuously expanding the use of RSPO palm oil in its products.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Particulars
About Your Organisation

1.1 Name of your organization

Chocoladefabriken Lindt & Sprungli AG

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0034-08-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Food Goods

● Own-brand-Manufacturer

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Applies Globally

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Applies Globally

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

11

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

196

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

5,107

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

5,314
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- 57.00 - 190.00

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - 139.00 - 1,518.00

2.3.4 Segregated 11.00 - - 3,399.00

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 11.00 196.00 - 5,107.00

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 100%

2.5.5 India --

2.5.6 North America 100%

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2011

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2011

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2017

If target has not been met, please explain why:
100% since 2011 already, but integrated Russell Stover in the last 2 years, which is why we had a short gap to 100% and reset our
100% goal year.

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2018

If target has not been met, please explain why:
Was 100% end 2015, but integration of Russell Stover caused us to buy some certificates for 2017. 2018 will be 100% again.

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Applies Globally

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

No
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3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes

3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2018

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

we are generally not using any labels on products

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

Lindt, Caffarel, Hofbauer, Küfferle: Maintain segregated
Ghirardelli: increase % of segregated
Russell Stover, Pangburn's, Whitman's: increase % of MB to 100%

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Other

- Others:

we have disclosed all info

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

 Uploaded file: --
Related link: http://www.lindt-spruengli.com/sustainability/sustainability-governance/documents/

  Land Use Rights

  Ethical conduct and human rights

 Uploaded file: --
Related link: http://www.lindt-spruengli.com/sustainability/sustainability-governance/documents/

  Labour rights

 Uploaded file: --
Related link: http://www.lindt-spruengli.com/sustainability/sustainability-governance/documents/

  Stakeholder engagement

 Uploaded file: --
Related link: http://www.lindt-spruengli.com/sustainability/sustainability-governance/documents/

  None of the above
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7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
No written guidelines, but engagement with suppliers

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

Yes
Related link: http://www.lindt-spruengli.com/sustainability/sustainability-governance/documents/

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

Yes

Mainly through our Lindt & Sprüngli Farming Program (for cocoa), but also other raw materials.
Please see Sustainability Report 2017 for all info here: http://www.lindt-spruengli.com/sustainability/sustainability-governance/d
ocuments/
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

Difficulties in the United States to procure RSPO segregated certified palm oil / palm oil products: continuous engagement with
suppliers, looking for solutions.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

Please see latest Sustainability Report on http://www.lindt-spruengli.com/sustainability/sustainability-governance/documents/

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● Uploaded files:
Sustainability_Report_2017_ENG.pdf

Link: http://www.lindt-spruengli.com/sustainability/sustainability-governance/documents/
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Clasen Quality Chocolate, Inc.
RSPO Annual

Communications of
Progress 2017

Particulars Form

Particulars
About Your Organisation

1.1 Name of your organization

Clasen Quality Chocolate, Inc.

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0496-14-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers Form

Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● Food Goods

● Own-brand-Manufacturer

● Manufacturing on behalf of other third party brands

● Other:

Ingredient Manufacturer

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ United States

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ United States

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

--

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

--
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume - - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) --

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2014

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2014

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2022

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2022

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

United States

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related
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4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

RSPO is not applicable to our branded products (chocolate) and majority of our palm containing products manufacturing is for
ingredient purposes, so determined as currently not value added and cost prohibitive for packaging materials and end customers.

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

As a specialty confectionery coatings supplier, we offer a significant range of "stock" line product offerings to the market,
which in 2017, was converted to only using CSPO mass balance products. We will continue to operate and market with this
principal toward promoting additional use and visibility to our customers and the market.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Confidential

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

 Uploaded file: M-Policies-to-PNC-ethicalconducthr.pdf
For administration purpose, attachment files are renamed automatically

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
CQC has committed to only sourcing palm oil and its derivatives from active participating members of RSPO. While no formal
guidelines, we have and continue to participate with customers conducting education sessions on RSPO, the varying CSPO
models, and how they can join and participate.

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

--

Support for Smallholders
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9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

Financial premiums structure and lack of commitment by many customers toward supporting financial implications. Education and
long term sustainable supply outlook discussions are currently our only tool toward educating customers and mitigating internal
financial burden/risk.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

Numerous business to business educational sessions with customers on RSPO and CPSO models, supporting them thru
registration procedures of joining, and providing certain customers with detailed tracking/use information on their respective CSPO
quantities.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● Uploaded files:
2017 - Stock Line Update - RSPO.pdf

Link: www.cqc.com/the-cqc-way/sustainability

681

http://www.rspo.org/acop/2017/clasen-quality-chocolate-inc./2017 - Stock Line Update - RSPO.pdf


Clean Products, LLC
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Communications of
Progress 2017

Particulars Form

Particulars
About Your Organisation

1.1 Name of your organization

Clean Products, LLC

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0594-15-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Home & Personal Care Goods

● Own-brand-Manufacturer

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ United States

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ United States

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

47

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

470

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

517
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance 35.00 5.25 - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 35.00 5.25 - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) --

2.5.5 India --

2.5.6 North America 11%

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2015

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2016

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2025

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2025

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

United States

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related
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4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

Yes

Please state which product range(s) and market(s) you intend to apply the Trademark and when you plan to start using
the Trademark.

bar soap products - use in grocery store brands and some private label brands produced.
sustainable soap base

currently using the trademark on our own bar soap products.

We do not use the trademark for the sustainable base we sell. It may be used by the company manufacturing bar soaps with the
base.

Year: 2018

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

We regularly notify base sale customers and bar soap customers of the fact that we are RSPO certified and manufacture
sustainable soap base for there use at little or no cost increase to them. We also make reference to this on our web sites.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

--

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
Notifying our customers that they can purchase sustainable base at little or no cost increase.

Notify our bar soap customers that they can utilize sustainable base in their products for little or no cost increase.

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

--

GHG Footprint
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8.1 Are you currently reporting any GHG footprint?

No

Please explain why

--

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

Cost. As long as it only represents less than a 5% increase in the base material, we promote the base with little or no cost increase.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

We try to inform them of exactly what sustainable means.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Particulars
About Your Organisation

1.1 Name of your organization

Cloetta AB

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0003-04-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Food Goods

● Own-brand-Manufacturer

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Applies Globally

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Applies Globally

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

1,000

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

700

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

1,700
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

1,000.00 700.00 - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 1,000.00 700.00 - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa 100%

2.5.2 Australasia 100%

2.5.3 China 100%

2.5.4 Europe (incl.Russia) 100%

2.5.5 India 100%

2.5.6 North America 100%

2.5.7 South America 100%

2.5.8 Indonesia 100%

2.5.9 Malaysia 100%

2.5.10 Middle East 100%

2.5.11 Rest of Asia 100%

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2018

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2010

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2013

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2018

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Applies Globally

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

No

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related
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4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

No decision taken yet.

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

Cloetta will move to 100% segregated palm oil in 2018. For specific raw material where Cloetta is not able to find SG palm
oil Cloetta will move to other alternatives.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Confidential

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

 Uploaded file: M-Policies-to-PNC-waterland.pdf
For administration purpose, attachment files are renamed automatically

Related link: https://www.cloetta.com/en/files/cloetta-annual-report-2017.pdf

  Land Use Rights

  Ethical conduct and human rights

 Uploaded file: M-Policies-to-PNC-ethicalconducthr.pdf
For administration purpose, attachment files are renamed automatically

Related link: https://www.cloetta.com/en/files/cloetta-annual-report-2017.pdf

  Labour rights

 Uploaded file: M-Policies-to-PNC-laborrights.pdf
For administration purpose, attachment files are renamed automatically

Related link: https://www.cloetta.com/en/files/cloetta-annual-report-2017.pdf

  Stakeholder engagement

 Uploaded file: M-Policies-to-PNC-stakeholderengagement.pdf
For administration purpose, attachment files are renamed automatically

Related link: https://www.cloetta.com/en/files/cloetta-annual-report-2017.pdf

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
Cloetta has pledged to move to 100% RSPO SG palm oil.

Report file: M-Practice-Guidelines.pdf

Related link: https://www.cloetta.com/en/files/cloetta-annual-report-2017.pdf

GHG Footprint
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Cloetta AB
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Consumer Goods Manufacturers Form

8.1 Are you currently reporting any GHG footprint?

Yes
Report file: M-GHG-Emissions-Report.pdf

Related link: https://www.cloetta.com/en/files/cloetta-annual-report-2017.pdf

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

For Cloetta it is important to get traceability of the palm oil sourced via the oils and fats. Therefore Cloetta has decided to move to
SG.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

In different types of stakeholder dialouges.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● Uploaded files:
cloetta-annual-report-2017.pdf

Link: https://www.cloetta.com/en/files/cloetta-annual-report-2017.pdf
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Particulars Form

Particulars
About Your Organisation

1.1 Name of your organization

Cloetta Holland BV

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0967-17-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Food Goods

● Own-brand-Manufacturer

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Applies Globally

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Applies Globally

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

--

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

635

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

635
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - 635.70

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume - - - 635.70

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 92%

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2013

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2013

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2013

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2013

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Applies Globally

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes
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3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2013

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

Yes

Please state which product range(s) and market(s) you intend to apply the Trademark and when you plan to start using
the Trademark.

Cloetta Holland BV Roosendaal is only a production location.
Head office (sales/marketing) will decide on which products it will be declared. Until now this is used for several items exclusive for
Scandinavian market.

This text is used:
*Cloetta supports the production of sustainable (RSPO) certified palm oil.

Year: 2015

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

Cloetta Holland BV (Roosendaal) is production plant and part of Cloetta.
Decision regarding RSPO/promoting is made by Cloetta Head Office (central departments).

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Other

- Others:

The 635 ton palm (question 2.2) is a combination of own brand and private label.
The 92% Europe Region (question 2.5) is from all Cloetta sales. The other 8% is from all other regions.

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

 Uploaded file: --

  Labour rights

 Uploaded file: --

  Stakeholder engagement

 Uploaded file: --

  None of the above
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7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
Cloetta Holland BV is a production plant.
Guidelines regarding Corporate Sustainability will be handled by Cloetta Head Office (central departments).

Related link: https://www.cloetta.com/en/corporate-responsibility/cloetta-and-corporate-responsibility/

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

--

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

We can confirm that for our plant we have switched to SG palm in 2018.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

RSPO/Corporate Social Responsibility handled by central departments (Head Office) and from there incorporated in various Cloetta
plants.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Particulars
About Your Organisation

1.1 Name of your organization

Colgate-Palmolive Company

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0028-07-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Home & Personal Care Goods

● Own-brand-Manufacturer

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Applies Globally

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Applies Globally

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

40,221

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

33,693

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

72,906

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

146,820
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

8,885.00 3,164.00 - 25,544.00

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance 31,336.00 28,078.00 - 3,463.00

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 40,221.00 31,242.00 - 29,007.00

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa 94%

2.5.2 Australasia 100%

2.5.3 China 68%

2.5.4 Europe (incl.Russia) 7%

2.5.5 India 22%

2.5.6 North America 88%

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East 94%

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2019

Comment:
We are currently assessing the facilities to be certified. We are planning to complete the RSPO Palm Trace audit in 2019, for
Colgate-Palmolive plants in the scope.

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2013

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2015

If target has not been met, please explain why:
In 2015 we started to work with our palm oil and palm kernel oil suppliers to increase the usage and percentage of physically
certified palm and palm kernel oil. We continue working with our direct suppliers in the different regions to source Mass Balance,
Segregated and Identity Preserved Oils to reach 100% usage for palm and palm kernel oil.
As part of our responsible sourcing strategy for palm we combine this effort with the transformation projects and opportunities
identified with our direct suppliers, to support the RSPO certification and transform practices on the ground.

In 2017 we did not reach 100% RSPO certified due to lack of availability of palm kernel oil certificates. This situation prevented us
from covering all our palm kernel oil derivatives volume.
We have been using certificates to cover the gap between physically certified oils purchases in our total purchases.
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3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2020

If target has not been met, please explain why:
Starting 2018 100% of our palm oil and palm kernel oil is from physical supply chains that are certified.
We continue working with our palm derivatives suppliers to increase the usage of physically certified oil.

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Applies Globally

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

No

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

There is no commercial interest at this time.

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

We will continue to meet with our suppliers in different regions to understand their capabilities to supply sustainable palm
and derivatives, to maintain our goal of sourcing 100% certified sustainable palm oil and palm kernel oil. We are qualifying
new suppliers as needed, specifically in the regions where we had some issues finding physically certified oils.

In partnership with our key strategic suppliers we will continue supporting smallholders group to get the RSPO certification.
This action is part of our transformation initiatives to continue driving changes on the ground.

Having continued visibility to the palm oil supply network is important to support transformation work, assess risk in the
supply chain, and evaluate the progress of our palm and derivatives suppliers in achieving compliance with Colgate’s No
Deforestation policy, which includes the usage of certified oils.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Other

- Others:

All information disclosed.

Application of Principles & Criteria for all members sectors
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7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

 Uploaded file: --
Related link: www.colgatepalmolive.com/content/dam/cp-sites/corporate/corporate/en_us/corp/locale-assets/pdf/CPSustainability_2016_Full_Report%20061417.pdf

  Land Use Rights

 Uploaded file: --
Related link: www.colgatepalmolive.com/en/us/corp/core-values/our-policies/palm-oils-policy

  Ethical conduct and human rights

 Uploaded file: --
Related link: www.colgate.com/Colgate/US/HomePage_v2/Supply_Chain_Transparency.pdf

  Labour rights

 Uploaded file: --
Related link: www.colgate.com/Colgate/US/HomePage_v2/Supply_Chain_Transparency.pdf

  Stakeholder engagement

 Uploaded file: --
Related link: www.colgate.com/Colgate/US/HomePage_v2/Supply_Chain_Transparency.pdf

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of RSPO
certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
In 2016 we issued our responsible and sustainable palm oil sourcing policy, which extends to the sources of all Colgate's operations. The
usage of certified sustainable palm oil is a policy requirement to all our palm oil, palm kernel oil and derivatives suppliers.

In 2017 we worked with our palm oil and palm kernel oil suppliers on their policy implementation plan, where we reinforced the usage of
physically certified oils as well as other important elements of Colgate no deforestation policy.
We conducted supplier’s workshops in some specific regions as part of the policy implementation plan activities. The workshops and
presentations were conducted in their local language.

Related link: www.colgatepalmolive.com/en-us/core-values/our-policies/palm-oils-policy

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you have plans
to immediately cover the gap using Book & Claim?

Yes

When do you plan to cover the gap using Book and Claim?

2019

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

Yes
Related link: www.colgatepalmolive.com/content/dam/cp-sites/corporate/corporate/en_us/corp/locale-assets/pdf/CPSustainability_2016_Full_Report%20061417.pdf

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

Yes

In partnership with one of our strategic supplier in Thailand, we are participating in a transformation project to support a group of
smallholders to get the RSPO certification
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

The availability of physically certified palm oil, palm kernel oil and derivative materials remains a challenge. The lack of palm kernel
oil certificates did not allow us to cover all our palm oil derivatives purchases in 2017. Moving forward we will continue to maximize
our purchases of physically certified palm oil and palm kernel oil qualifying new sources in some specific regions. Achieving full
traceability to plantation level for our palm oils and derivatives supply chains is still a significant challenge due to the palm oil
complexity and the different supply chain actors. Colgate will continue working with The Forest Trust, our strategic partner, to
support our activities in supply chain mapping to plantation to increase transparency. Enforcement of national regulations on
deforestation by local governments is a significant challenge. We will continue working in partnership with our suppliers, NGOs and
governments, as well as industry collaboration including the Consumer Goods Forum palm oil working group.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

The company has expanded its supplier outreach activities globally to determine certified oils availability, to meet our global
commitments. We have also engaged with our key suppliers to promote the sourcing of sustainable palm oil, palm kernel oil and
derivatives. Our sustainability and responsible sourcing criteria are embedded into our supplier qualification process to ensure we
work with suppliers who take steps to implement our responsible sourcing policy requirements for palm oils and derivatives. Our
policy requirement includes RSPO certification or equivalent.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded

Link: www.colgatepalmolive.com/en/us/corp/core-values/sustainability
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Particulars
About Your Organisation

1.1 Name of your organization

Comidas Holdings 5 B.V.

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0747-16-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Food Goods

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Belgium

■ Netherlands

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Belgium

■ Netherlands

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

3,551

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

3,551
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

13.19 - - -

2.3.3 Mass Balance 47.88 - - -

2.3.4 Segregated 1,927.58 - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 1,988.65 - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 100%

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2016

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2016

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2027

If target has not been met, please explain why:
There are some small suppliers with unique products which are not willing to certify. We need these raw materials in our products,
these can not be replaced by certified raw materials.

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2027

If target has not been met, please explain why:
There are some small suppliers with unique products which are not willing to certify. We need these raw materials in our products,
these can not be replaced by certified raw materials.

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Belgium, Netherlands

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

713



Comidas Holdings 5 B.V.
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes

3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2027

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

It is enough for our marketing department to be RSPO certified.

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

- We are pressuring our not certified raw material suppliers to become certified.
- We are pressuring our certified raw material suppliers to become SG certified.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Data Unknown

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

 Uploaded file: M-Policies-to-PNC-ethicalconducthr.pdf
For administration purpose, attachment files are renamed automatically

  Labour rights

 Uploaded file: M-Policies-to-PNC-laborrights.pdf
For administration purpose, attachment files are renamed automatically

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
We don't have guidelines, but we try to certify as many end products as we can for our clients.
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7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

Yes

When do you plan to cover the gap using Book and Claim?

2018

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

We don't monitore GHG emissions.

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No

715



Comidas Holdings 5 B.V.
RSPO Annual

Communications of
Progress 2017

Challenges Form

Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

E-trace Book & Claim system was very user unfriendly. RSPO certification is administrative heavy. This makes that it takes a lot of
time for companies to keep the system on point.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

We support our raw material suppliers in their certification process. We educate them about RSPO.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded

716



Commercial Bakeries Corp.
RSPO Annual

Communications of
Progress 2017

Particulars Form

Particulars
About Your Organisation

1.1 Name of your organization

Commercial Bakeries Corp.

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0741-16-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Food Goods

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Canada

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Canada

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

1,747

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

1,747
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance 1,450.00 - - -

2.3.4 Segregated 297.00 - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 1,747.00 - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) --

2.5.5 India --

2.5.6 North America 100%

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2017

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2016

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2018

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2018

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Canada, United States

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes
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3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2018

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

Only if requested by 3rd party customers

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

We promote the use of RSPO certified sustainable palm oil to all 3rd party customers

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

--

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

 Uploaded file: M-Policies-to-PNC-ethicalconducthr.pdf
For administration purpose, attachment files are renamed automatically

  Labour rights

 Uploaded file: M-Policies-to-PNC-laborrights.pdf
For administration purpose, attachment files are renamed automatically

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
we promote the use of RSPO certified sustainable palm oil to 3rd party customers and provide them with a copy of our certificate of
registration as proof of our capability

Report file: M-Practice-Guidelines.pdf

GHG Footprint
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8.1 Are you currently reporting any GHG footprint?

No

Please explain why

Not at this time.

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

none at this time

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

we advise our 3rd party customers of our use of CSPO and offer this to them for their consideration

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● Uploaded files:
Supplier Quality Approval Form - Social Compliance.pdf
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Particulars
About Your Organisation

1.1 Name of your organization

Conagra Brands, Inc.

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0013-06-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● Food Goods

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Mexico

■ United States

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Mexico

■ United States

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

56,757

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

5,624

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

62,381
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

30,033.00 697.00 - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance 26,723.00 4,927.00 - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 56,756.00 5,624.00 - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) --

2.5.5 India --

2.5.6 North America 100%

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2013

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2011

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2014

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2020

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Mexico, United States

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes
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3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2014

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

Yes

Please state which product range(s) and market(s) you intend to apply the Trademark and when you plan to start using
the Trademark.

Peanut butter and margarine

Year: 2017

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

We will begin using the RSPO Trademark on popcorn in 2018.

To help ensure our purchases do not contribute to the deforestation of the world’s rainforests or negatively impact the
communities that depend on them, we have purchased Palm Trace certificates for all of our purchased palm oil and have
begun to move to the Mass Balance system.

We are dedicated to sourcing palm oil only from suppliers whose landholdings and operations meet the following principles:
• Only legal sources that adhere to all relevant international, national and local legislation and regulation.
• No development on high conservation value landscapes or high carbon stock (HCS) forests. While the HCS methodology
is being refined by
field testing and science review, new plantings should only be established in low carbon stock areas.
• No development on peat lands regardless of depth and use of best management practices for existing plantations on
peat.
• No burning in the preparation of new plantings, re-plantings or other developments and the progressive reduction of GHG
emissions.
• Compliance with our Supplier Code of Conduct, which describes our expectations in matters including food safety and
quality, forced labor,
child labor, freedom of association and collective bargaining, discrimination and harassment, wages and benefits, work
hours and overtime, health and safety, environment and anti-corruption.
• Respect Land Tenure Rights, including the rights of indigenous and local communities to give or withhold their Free, Prior
and Informed Consent to all new development or operations on lands to which they hold
legal, communal or customary rights.

By end of calendar year 2016, we secured supply chain certification for 98 percent of our production facilities that use palm
oil. Certification of these
facilities enable use of Mass Balance certified oil for about 93 percent of our consumption.

We will continue to engage with both external and internal stakeholders to promote and encourage the use of RSPO
Certified Sustainable Palm Oil.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Other

- Others:

N/A - All information is disclosed

Application of Principles & Criteria for all members sectors
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7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

 Uploaded file: --
Related link: 
http://www.conagrabrands.com/sites/g/files/qyyrlu371/files/2018-04/2017_ConagraBrands_CitizenshipReport_FINAL-2.pdf

  Land Use Rights

 Uploaded file: --
Related link: 
http://www.conagrabrands.com/sites/g/files/qyyrlu371/files/2018-04/2017_ConagraBrands_CitizenshipReport_FINAL-2.pdf

  Ethical conduct and human rights

 Uploaded file: --
Related link: 
http://www.conagrabrands.com/sites/g/files/qyyrlu371/files/2018-04/2017_ConagraBrands_CitizenshipReport_FINAL-2.pdf

  Labour rights

 Uploaded file: --
Related link: 
http://conagrabrands.conagra.acsitefactory.com/sites/g/files/qyyrlu371/files/2017-07/Supplier_Code_of_Conduct.pdf

  Stakeholder engagement

 Uploaded file: --
Related link: 
http://conagrabrands.conagra.acsitefactory.com/sites/g/files/qyyrlu371/files/2017-07/Supplier_Code_of_Conduct.pdf

  None of the above
7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of RSPO
certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
We are dedicated to sourcing palm oil only from suppliers whose landholdings and operations meet the following principles:
• Only legal sources that adhere to all relevant international, national and local legislation and regulation.
• No development on high conservation value landscapes or high carbon stock (HCS) forests. While the HCS methodology is being refined by
field testing and science review, new plantings should only be established in low carbon stock areas.
• No development on peat lands regardless of depth and use of best management practices for existing plantations on peat.
• No burning in the preparation of new plantings, re-plantings or other developments and the progressive reduction of GHG emissions.
• Compliance with our Supplier Code of Conduct, which describes our expectations in matters including food safety and quality, forced labor,
child labor, freedom of association and collective bargaining, discrimination and harassment, wages and benefits, work hours and overtime,
health and safety, environment and anti-corruption.
• Respect Land Tenure Rights, including the rights of indigenous and local communities to give or withhold their Free, Prior and Informed
Consent to all new development or operations on lands to which they hold
legal, communal or customary rights.

This guidance is available in English as part of our 2017 Citizenship report.
Related link: 
http://www.conagrabrands.com/sites/g/files/qyyrlu371/files/2018-04/2017_ConagraBrands_CitizenshipReport_FINAL-2.pdf

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you have plans
to immediately cover the gap using Book & Claim?

Yes

When do you plan to cover the gap using Book and Claim?

2014

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

Yes
Related link: 
http://www.conagrabrands.com/sites/g/files/qyyrlu371/files/2018-04/2017_ConagraBrands_CitizenshipReport_FINAL-2.pdf

Support for Smallholders
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9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

A small percentage of palm oil supply globally is RSPO-certified, which drives the price higher than non-certified options. Our
strategy is to evaluate which brands are a priority for using sustainably certified palm so that there is maximum alignment with the
consumers most interest in sustainable palm as a product attribute. By applying a tiered approach to our implementation of
sustainable palm oil, we can develop a path to meeting a time-bound 2020 goal in an economically viable way.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

Business-to-business education, promote and encourage use of RSPO CSPO.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded

Link: http://www.conagrabrands.com/our-company/corporate-social-responsibility
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Particulars
About Your Organisation

1.1 Name of your organization

Conditess, Feine Kuchen GmbH

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0244-12-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Germany

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Germany

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

2,481

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

34

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

1,564

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

4,079
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume - - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 100%

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2012

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2013

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2017

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2018

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Germany

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes
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3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2018

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

Yes

Please state which product range(s) and market(s) you intend to apply the Trademark and when you plan to start using
the Trademark.

In the year 2018 we are startet the RSPO Trademark for products, which we manufacture on behalf of our customer.

Year: 2018

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

We will use 100 % RSPO-certified sustainable Palm oil and oil Palm products only in the level "segregated".

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Confidential

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
There is an employee instruction for securing RSPO-containing raw materials. We habe this guideline only in German.

Report file: M-Practice-Guidelines.pdf

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

Yes

When do you plan to cover the gap using Book and Claim?

2017

GHG Footprint
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8.1 Are you currently reporting any GHG footprint?

No

Please explain why

It is not necessary.

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

Our interests as an industrial manufacturer is to standardise processes as much as possible, especially in the purchasinig
department in sense of sustainable palm oil.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

We always use higher-quality palmöl from year to year. At present we have increased the level of mass balance to segregated.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● Uploaded files:
Arbeitsanweisung RSPO.pdf
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Particulars
About Your Organisation

1.1 Name of your organization

Conditorei Coppenrath & Wiese KG

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0346-13-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Germany

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ France

■ Germany

■ Poland

■ United Kingdom

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

2,742

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

1,555

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

1,948

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

6,245
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated 1,919.16 1,088.50 - 1,363.81

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 1,919.16 1,088.50 - 1,363.81

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 99%

2.5.5 India --

2.5.6 North America 1%

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2013

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2014

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2013

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2014

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Australia, Austria, Czech Republic, France, Germany, Netherlands, Poland, Spain, United Kingdom, United States

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes
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3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2014

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

--

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

All palmoil containing raw material must be RSPO segregated. We fixed this requirement in our Company Guidelines.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Confidential

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
Guidelines der Conditorei Coppenrath & Wiese (Language: German)

Related link: https://www.coppenrath-wiese.de/unternehmen/download.aspx

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

We cover our palmoil/palmkerneloil and ther derivates by 100% RSPO Segregation.

GHG Footprint
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Communications of
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Consumer Goods Manufacturers Form

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

--

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

No Problems, our suppliers are using certificated palmoil (Segregation)

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

Business to Business education

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Particulars
About Your Organisation

1.1 Name of your organization

CONO Kaasmakers

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0332-13-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Netherlands

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Netherlands

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

--

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

--
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume - - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) --

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2019

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2020

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2020

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2020

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Netherlands

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

No

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related
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4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

Reconsider our policies on buying RSPO certificates for the palm kernel expeller use by suppliers.

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

Reconsider our policies on buying RSPO certificates for the palm kernel expeller use by suppliers.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Confidential

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

internally we already do

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   Yes, in 2019
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Particulars
About Your Organisation

1.1 Name of your organization

Conrad Schulte GmbH & Co. KG

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0237-12-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Food Goods

● Own-brand-Manufacturer

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

Australia, Austria, Belgium, Bulgaria, Canada, Croatia (Hrvatska), Cyprus, Czech Republic, Denmark, Finland, France, Germany,
Greece, Guatemala, Hungary, Iceland, Ireland, Italy, Japan, Lithuania, Luxembourg, Malta, Mexico, Netherlands, Norway, Poland,
Portugal, Romania, Slovakia (Slovak Republic), Slovenia, Spain, Sweden, Switzerland, United Kingdom, United States

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

Austria, Belgium, Bulgaria, Canada, Croatia (Hrvatska), Cyprus, Czech Republic, Denmark, Finland, France, Germany, Greece,
Guatemala, Hungary, Iceland, Ireland, Italy, Japan, Lithuania, Luxembourg, Malta, Mexico, Netherlands, Norway, Poland, Slovakia
(Slovak Republic), Slovenia, Spain, Sweden, Switzerland, United Kingdom, United States

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

651

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

196

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

299

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

1,146
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance 13.90 1.10 - 4.80

2.3.4 Segregated 8.50 0.40 - 1.70

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 22.40 1.50 - 6.50

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) --

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2013

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2014

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2018

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2018

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Germany

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related
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4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

Less space on the packaging and the consumer does not know the RSPO Trademark.

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

Promote the use of certified Palm oil by suppliers and customers.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Data Unknown

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

 Uploaded file: --

  Labour rights

 Uploaded file: --

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
--

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

We are using 100% RSPO certified palm oil and palm oil products in our own brand products. But the products are not declared as
RSPO certified products.

GHG Footprint
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8.1 Are you currently reporting any GHG footprint?

No

Please explain why

--

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

The requirements of the standard are sometimes unknown and must be explained.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

Information to our key customers.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Particulars
About Your Organisation

1.1 Name of your organization

Continental Bakeries BV

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0153-11-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Own-brand-Manufacturer

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Belgium

■ Germany

■ Netherlands

■ Sweden

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Belgium

■ Germany

■ Netherlands

■ Sweden

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

9,465

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

1,821

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

1,561

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

12,847
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance 111.00 9.00 - 5.00

2.3.4 Segregated 9,354.00 1,812.00 - 1,556.00

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 9,465.00 1,821.00 - 1,561.00

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 99%

2.5.5 India --

2.5.6 North America 1%

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2011

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2012

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2016

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2016

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Applies Globally

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes
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3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2016

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

Yes

Please state which product range(s) and market(s) you intend to apply the Trademark and when you plan to start using
the Trademark.

We use the RSPO Trademark partly, because this depends on the customer.

Year: 2016

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

This depends on the customer.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Data Unknown

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

 Uploaded file: --

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
Non

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

No plans

Support for Smallholders
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9.1 Are you currently supporting any independent smallholder groups?

Yes

We are supporting an organisation called FONAP. We are currently involved in a smallholder project.
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

The availability of segregated palm, kernel and palm fractions for all our existing ingredients with the appropriate GE and ME levels.
We are in close contact with our palm oil suppliers and support the improvement of better refinery processes To do this we use a
toolbox to improve the production. We have also improved the origin of palm oil.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

We informed our suppliers about using SG products and educate about palm oil and the health aspects. We have become a
FONAP member in 2014.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Particulars
About Your Organisation

1.1 Name of your organization

Continental Confectionery Company Gda Sanayi Ve Ticaret Anonim irketi

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0361-13-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers

766



Continental Confectionery Company Gda Sanayi
Ve Ticaret Anonim irketi

RSPO Annual
Communications of

Progress 2017

Consumer Goods Manufacturers Form

Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Food Goods

● Own-brand-Manufacturer

● Manufacturing on behalf of other third party brands

● Other:

Manufacturer of chewing gum (including compressed gum) and candy

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

Australia, Austria, Belgium, Bulgaria, Canada, Czech Republic, Denmark, Finland, France, Germany, Hungary, Iran (Islamic
Republic of), Ireland, Italy, Luxembourg, Netherlands, Norway, Poland, Portugal, Romania, Russian Federation, Slovakia (Slovak
Republic), Slovenia, Spain, Sweden, Switzerland, Syrian Arab Republic, Turkey, United Kingdom, United States

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

Australia, Austria, Belgium, Bulgaria, Canada, Czech Republic, Denmark, Finland, France, Germany, Hungary, Iran (Islamic
Republic of), Israel, Italy, Luxembourg, Netherlands, Norway, Poland, Portugal, Romania, Russian Federation, Slovakia (Slovak
Republic), Slovenia, Spain, Sweden, Switzerland, Syrian Arab Republic, Turkey, United Kingdom, United States

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

8,740

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

244,600

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

239,000

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

492,340
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance 0.44 2.22 - 56.42

2.3.4 Segregated 1.44 - - 0.05

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 1.88 2.22 - 56.47

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China 1%

2.5.4 Europe (incl.Russia) 73%

2.5.5 India --

2.5.6 North America 1%

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East 20%

2.5.11 Rest of Asia 2%

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2014

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2015

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2018

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2020

If target has not been met, please explain why:
Our aim will be to supply SG certificated raw materials and to ensure the transition of the MB RSPO certificated PO, PKO sources
in our products to upgrade level on supply chain. And we began to supply some of our raw materials as RSPO SG certified. But it
should be noted that, possibility of using SG RSPO certificated PO fractions and PKO fractions still seems very difficult as
commercial, it may therefore not to focus on this products within the specified timing. So, target date will be
2018 for PL products and our branded products will follow it afterwards.
Our goal is to end the transition process by 2020 at the latest.

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Applies Globally

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes
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3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes

3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2020

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

Palm and/or palm kernel based ingredients are not used directly in chewing gum process, they are coming from compound
ingredients which are not stated in the ingredient list, in order to avoid misunderstanding in consumer side, using RSPO Trademark
logo is not considered at all. On the other hand, when we achieve to produce 100% physical CSPO candy products, depending on
the customer demand, RSPO trademark logo can be used

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

We believe that palm oil industry plays a prominent role in employment and economic development of the region, therefore
it is
important to support sustainable palm oil production. Depending on that, in 2013 RSPO membership has been applied to
encourage using only certified sustainable palm oil, palm kernel oil and its derivatives in our products. As a first step, our
sustainable palm oil supplying policy has been established and shared with our customers, stakeholders in communication
and also suppliers in 2014 to promote for using sustainable sources and play active role globally. Since 2014, we are
asking our suppliers to complete a detailed assessment of their sustainability policies and implementation. CCC will ensure
that its staff, suppliers and customers are kept aware of this statement and their individual responsibilities by issuing a
procedure on sustainable palm oil procurement.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Confidential

- Others:

--

Application of Principles & Criteria for all members sectors
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7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

 Uploaded file: --

  Land Use Rights

 Uploaded file: --

  Ethical conduct and human rights

 Uploaded file: --

  Labour rights

 Uploaded file: --

  Stakeholder engagement

 Uploaded file: --

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
It is resumed based on the standards of RSPO on the place. It is normally prepared in or native language

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

It is not a requirement for the domestic market yet. But it is evaluated for the sources that we can not able to supply as RSPO
certificated, to achieve 100% CSPO. Our goal is to end the transition process by 2020.

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

Yes

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   Yes, in 2021
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

Our aim will be to supply SG certificated raw materials and to ensure the transition of the MB RSPO certificated PO, PKO sources
in our products to upgrade level on supply chain. But possibility of using SG RSPO certificated PO fractions and PKO fractions still
seems commercially very difficult, therefore this causes a deviation in the time plan. On the other hand, we have encountered
economic obstacles along the way. MOQ and cost increase are the biggest factor for being unable to supply of RSPO SG certified
materials. SG certified products are very expensive when they are compared with MB and increased costs in the finished product is
not accepted by the customers. The availability of some physically sustainable palm fractions has also proved a challenge due to
the lack of development in these supply chains. There is big pressure on the manufacturers because of globalization hence it gets
more challenging for suppliers to fullfill the requirements of RSPO standards. But CCC has also experienced and learned a lots of
things about RSPO and encourage all stakeholders to collaborate.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

CCC mostly engages with its customers to encourage the use of RSPO and to help improving its customers sourcing strategy. And
also CCC engages with its suppliers to promote its request for MB and SG materials.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● Uploaded files:
CCC-Palm Oil Sourcing Statement 2017.pdf
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Particulars
About Your Organisation

1.1 Name of your organization

Cooperlat Societa

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0560-14-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Food Goods

● Own-brand-Manufacturer

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Italy

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Italy

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

--

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

9,362

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

9,362
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- 25.00 - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume - 25.00 - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 100%

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2015

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2015

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2025

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2028

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related
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4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

Yes

Please state which product range(s) and market(s) you intend to apply the Trademark and when you plan to start using
the Trademark.

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

marketing actions

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Data Unknown

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
Presence of RSPO certification on the company website

Related link: www.trevalli.cooperlat.it

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

Not requested by the customer

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

--

Support for Smallholders
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9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

No obstacles

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

Business to business education

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● Uploaded files:
Certificato RSPO.pdf

Link: http://www.trevalli.cooperlat.it/
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Particulars
About Your Organisation

1.1 Name of your organization

Coppenrath Feingebäck GmbH

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0674-15-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers Form

Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Food Goods

● Own-brand-Manufacturer

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Germany

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Germany

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

4,000

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

4,000
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated 4,000.00 - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 4,000.00 - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) --

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2012

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2016

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2016

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2016

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes
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3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2016

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

--

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

We use RSPO segregated certified Palm oil only

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Confidential

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

 Uploaded file: M-Policies-to-PNC-waterland.pdf
For administration purpose, attachment files are renamed automatically

  Land Use Rights

  Ethical conduct and human rights

 Uploaded file: --

  Labour rights

 Uploaded file: --

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
We use RSPO segregated certified Palm oil only. Our employees are trained in themes of RSPO on a yearly Basis.

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

Carbon footprint Report according to law

Support for Smallholders
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9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

No significant obstacles in 2017

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

Training of employees to awaken the awareness in everybodies mind

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Particulars
About Your Organisation

1.1 Name of your organization

Coty Inc.

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0981-17-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Home & Personal Care Goods

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Applies Globally

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Applies Globally

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

--

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

--
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume - - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) --

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2019

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2018

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2022

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2022

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Applies Globally

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

No

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes
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3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2025

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

Coty intend to progress with covering 100% of our business using the Mass Balance chain of custody with a target of 2022.

Following this we may decide to use the RSPO Trademark on product. This is not a consideration at the moment.

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

Coty Inc joined RSPO in October 2017 and have had a cross-functional team working on implementing the necessary
internal infrastructure to be able use Mass Balance certified palm-oil and PKO derived raw materials, and claim
accordingly.

We have begun outreach and communication to our supplier base to ensure they are ready to support our ambitions, and
our manufacturing teams in the relevant factories so that they are able to manage the Mass Balance processes according
to the RSPO Standard.

Our financial year runs from July to June, and it is our intention to begin to purchase RSPO certified product, using the
Mass Balance chain of custody, from FY19. The purchase plan is being devised, but most likely will begin towards the end
of calendar year 2018.

The project to implement the purchasing of RSPO certified product includes systems upgrades and internal team and
supplier training. The plan is to undertake our first RSPO audit on manufacturing sites and HQ in October and November
2018.

Our first year ambition (FY19) is to have 20% of our global palm-oil derived raw materials usage RSPO certified through
the Mass Balance Chain of Custody.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Confidential

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

 Uploaded file: M-Policies-to-PNC-ethicalconducthr.pdf
For administration purpose, attachment files are renamed automatically

  Labour rights

  Stakeholder engagement

  None of the above
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7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
Coty Inc joined RSPO in October 2017 and have an ambition to cover 100% of their use of palm-oil derived raw materials, for their
global business, by 2022.

We have begun by convening a cross-functional project team to roll-out the management processes required to do this.

It means that in 2017 we did not issue any best practice guidelines to facilitate the uptake of RSPO certified sustainable palm oil
products.

We intend to do this as we roll-out our plan from July 2018 and beyond. This will take the form of internal training as we increase
the number of our factories that will manage MB Certified product, and also external supplier engagement as we increase the
members of our supply-base who are able to support our ambitions.

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

Coty recently conducted a value chain environmental footprint assessment.

It is our intention to disclose to the Carbon Disclosure Project (CDP) and this will likely take place in September 2018.

A more detailed summary will therefore be available in the ACOP 2018.

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

We have had excellent support so far from our supply base in being able to support and meet our first year targets. Any challenges
we face through the coming years will be detailed in future ACOP reports.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

Coty has already begun a thorough engagement process of our supply base to share our ambitions and targets for the coming
years to ensure they are able to support our commitments. We are also communicating our RSPO targets internally through the
business, as well as to key external stakeholders and Licensors.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Particulars
About Your Organisation

1.1 Name of your organization

Country Style Foods

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0490-14-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● Food Goods

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ United Kingdom

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ United Kingdom

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

2,188

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

152

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

8,326

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

10,666
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance 476.00 98.10 - 8,306.96

2.3.4 Segregated 1,638.69 54.38 - 19.64

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 2,114.69 152.48 - 8,326.60

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 100%

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2014

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2014

If target has not been met, please explain why:
Using RSPO Certified sustainable palm oil products prior to initial certification. No claims made on finished products

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2020

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2020

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

United Kingdom

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

No

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related
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4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

Not required by our customers

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

Continual implementation of palm sourcing policy.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Other

- Others:

n/a info provided

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

 Uploaded file: M-Policies-to-PNC-ethicalconducthr.pdf
For administration purpose, attachment files are renamed automatically

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
Encouraged suppliers

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

We are doing a great deal already

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

Not practical

Support for Smallholders
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9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

Commercial availability of palm derivatives.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

Business to business education.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Particulars
About Your Organisation

1.1 Name of your organization

CPRAM COMPANY LIMITED

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0624-15-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Food Goods

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Thailand

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Thailand

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

162

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

162
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance 162.00 - - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 162.00 - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 72%

2.5.5 India --

2.5.6 North America 28%

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2016

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2016

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2016

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2016

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Thailand

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

No

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related
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4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

No need to do

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

Maintain certification level

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Confidential

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

 Uploaded file: --

  Labour rights

 Uploaded file: --

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
We clarified supply chain by mention "product name/MB" & " Supply chain certificate number" on invoice and revised procedure to
mention it in Thai language.

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

--

Support for Smallholders
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9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

Some of customer required us to use Fully Segregated certified palm oil but we can do the best only Mass Balance.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

N/A

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Particulars
About Your Organisation

1.1 Name of your organization

Creightons PLC

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0406-14-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers

808



Creightons PLC
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● Home & Personal Care Goods

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ United Kingdom

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Applies Globally

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

--

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

954

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

954
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - 50.00

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - 824.00

2.3.4 Segregated - - - 80.00

2.3.5 Identity Preserved - - - -

2.3.6 Total volume - - - 954.00

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa 2%

2.5.2 Australasia 2%

2.5.3 China --

2.5.4 Europe (incl.Russia) 91%

2.5.5 India --

2.5.6 North America 1%

2.5.7 South America 2%

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East 2%

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2014

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2015

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2016

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2022

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Applies Globally

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes
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3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2022

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

Yes

Please state which product range(s) and market(s) you intend to apply the Trademark and when you plan to start using
the Trademark.

Reviewing use in Creightons own brands

Year: 2020

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

Creightons PLC is committed to the principles of the RSPO and purchasing CSPO materials where ever possible. In 2017
almost 95% of the palm dervied amterials bought were CSPO, the remainder of the palm covered by palm certificates.
Company will continue to support customers and brands in making products with sustainable palm and encourage use of
RSPO labelling.
For palm materials which are not from a sustainable source we will purchase palmtrace certificates.
We will continue to actively source replacements for these materials

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Other

- Others:

No Non-Disclosure made

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

 Uploaded file: M-Policies-to-PNC-waterland.pdf
For administration purpose, attachment files are renamed automatically

  Land Use Rights

 Uploaded file: M-Policies-to-PNC-landuseright.pdf
For administration purpose, attachment files are renamed automatically

  Ethical conduct and human rights

 Uploaded file: M-Policies-to-PNC-ethicalconducthr.pdf
For administration purpose, attachment files are renamed automatically

  Labour rights

 Uploaded file: M-Policies-to-PNC-laborrights.pdf
For administration purpose, attachment files are renamed automatically

  Stakeholder engagement

 Uploaded file: M-Policies-to-PNC-stakeholderengagement.pdf
For administration purpose, attachment files are renamed automatically

  None of the above
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7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
Have met requirements of all major UK customers such as Tesco, Asda, Boots, Sainsbury, Primark and assisted in supplying them
palm tonnage returns for their products.
Have maintained Supply Chain audit certification with no non conformances

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

Yes
Report file: M-GHG-Emissions-Report.pdf

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

CSPO materials are still significantly more expensive, many of our customers require us to use these materials in their products but
are not prepared to share the additional cost. In most cases all additional costs are absorbed by us. Some materials, eg palm
derivatives are not commercially available as CSPO, continuing to work with suppliers to resolve this. Moving forward is really in the
hands of our suppliers being able supply commercially available, constantly available material.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

Have worked very closely with UK and overseas suppliers to encourage movement to mass balance or segregated sources. This
has included commitment to buy six months in advance and buy fixed contract quantities where required. Also worked very closely
with major UK retailers to support their palm policies. Have an education program within our business to train all major sales and
technical staff in the importance of buying sustainable palm oil material

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● Uploaded files:
POL022 PALM S.pdf

Link: https://www.creightons.com/
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Particulars
About Your Organisation

1.1 Name of your organization

Cremio JSC

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0978-17-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Food Goods

● Own-brand-Manufacturer

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Albania

■ Armenia

■ Lebanon

■ Romania

■ Turkey

■ Ukraine

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Albania

■ Armenia

■ Greece

■ Lebanon

■ Romania

■ Turkey

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

2,700

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

550

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--
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2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

3,250

2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume - - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) --

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2018

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2018

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2021

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2021

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

No

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes
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3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2021

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

Yes

Please state which product range(s) and market(s) you intend to apply the Trademark and when you plan to start using
the Trademark.

UHT Products for whipping with vegetable fat

Year: 2018

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

KNOWING CUSTOMERS WITH THE BENEFITS OF USING RSPO FAT.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

--

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

 Uploaded file: M-Policies-to-PNC-waterland.pdf
For administration purpose, attachment files are renamed automatically

  Land Use Rights

 Uploaded file: M-Policies-to-PNC-landuseright.pdf
For administration purpose, attachment files are renamed automatically

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
KNOWING CUSTOMERS WITH THE BENEFITS OF USING RSPO FAT.

Report file: M-Practice-Guidelines.pdf
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7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

--

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

YES ,WE HAVE FUTURE PLANS TO DO THIS.

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

N/A

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

N/A

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded

Link: N/A

821



CREMYCO FILLINGS, S.L.
RSPO Annual

Communications of
Progress 2017

Particulars Form

Particulars
About Your Organisation

1.1 Name of your organization

CREMYCO FILLINGS, S.L.

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0533-14-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● Food Goods

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Netherlands

■ Poland

■ Spain

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Netherlands

■ Poland

■ Spain

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

184

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

12

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

196
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance 13.64 12.31 - 0.03

2.3.4 Segregated 170.58 - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 184.22 12.31 - 0.03

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 100%

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2013

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2013

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2015

If target has not been met, please explain why:
Up to now, we buy 100% certified palm oil but we don't sell all our productos certified. We certified according to the request of our
customers, so the purchase of RSPO certified palm oil will depend of this.

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2015

If target has not been met, please explain why:
Up to now, we buy 100% certified palm oil but we don't sell all our productos certified. We certified according to the request of our
customers, so the purchase of RSPO certified palm oil will depend of this.

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Netherlands, Poland, Spain

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

No
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3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

Because we aren't selling to final consumer.

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

Same actions

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Data Unknown

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
--

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

It must not be applied

Support for Smallholders
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9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

Nothing

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

Commercial strategy

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Particulars
About Your Organisation

1.1 Name of your organization

Crescent Marketing Inc

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0571-14-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● Own-brand-Manufacturer

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ United States

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ United States

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

--

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

222

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

222
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - 222.00

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume - - - 222.00

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) --

2.5.5 India --

2.5.6 North America 100%

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2015

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2015

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2020

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2020

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

United States

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related
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4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

They are an insignificant portion of Crescent's business

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

Continue annual training of sales and manufacturing personnel on the importance of using sustainable raw materials

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Data Unknown

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

 Uploaded file: M-Policies-to-PNC-ethicalconducthr.pdf
For administration purpose, attachment files are renamed automatically

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
We have conveyed to our raw material suppliers that we will not purchase materials unless they are certified

Report file: M-Practice-Guidelines.pdf

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

We do not have the ability to conduct testing at this time but are investigating it

Support for Smallholders
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9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

none at this time

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

none at this time

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Particulars
About Your Organisation

1.1 Name of your organization

CSM Bakery Solutions Limited

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0764-16-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● Food Goods

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Belgium

■ Canada

■ France

■ Germany

■ Italy

■ Netherlands

■ Portugal

■ Spain

■ United Kingdom

■ United States

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Belgium

■ Canada

■ France

■ Germany

■ Italy

■ Netherlands

■ Portugal

■ Spain

■ United Kingdom

■ United States

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

49,248

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

4,994

837



CSM Bakery Solutions Limited
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

23,129

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

77,371

2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance 31,445.00 1,292.00 9,690.00 42,427.00

2.3.4 Segregated 9,152.00 785.00 4,599.00 14,536.00

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 40,597.00 2,077.00 14,289.00 56,963.00

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 62%

2.5.5 India --

2.5.6 North America 98%

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2011

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2011

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2020

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2020

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Belgium, Canada, France, Germany, Italy, Netherlands, Portugal, Spain, United Kingdom, United States

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes
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3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2020

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

Yes

Please state which product range(s) and market(s) you intend to apply the Trademark and when you plan to start using
the Trademark.

The CSM Bakery Products portfolio progressively in the markets where the RSPO trademark usage is recognized as an added
value

Year: 2014

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

1. Partner with our Suppliers to convert palm and palm-derived ingredients still not available in the Market to sustainable
options with the objective of using 100% RSPO certified palm oil products from any supply chain option by 2020.
2. Transition to 100% certified palm oil products from physical supply chain options (mass balance, segregated, identity
preserved) by 2020.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Data Unknown

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

 Uploaded file: --
Related link: www.csmbakerysolutions.com 

  Land Use Rights

 Uploaded file: --
Related link: www.csmbakerysolutions.com 

  Ethical conduct and human rights

 Uploaded file: --
Related link: www.csmbakerysolutions.com 

  Labour rights

 Uploaded file: --
Related link: www.csmbakerysolutions.com 

  Stakeholder engagement

 Uploaded file: --
Related link: www.csmbakerysolutions.com 

  None of the above
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7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
In 2016, CSM published a supplier code of conduct (in English) incorporating many of the RSPO values.

Related link: www.csmbakerysolutions.com 

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

CSM recognizes that protesting the environment is one of the major challenges facing industry and society as a whole. CSM
complies with all applicable legislation and is committed to progressively minimize the impact of our products and processes,
through various operational excellence objectives, including reduction in energy consumption and GHG emissions. CSM has a
management process to collect its Key Sustainability Performance Indicators (KPIs), including GHH emissions. The external
reporting of GHG emissions is in study.

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

1) Availability of derivatives in SG and overall pricing of SG on the market. 2) Negative connotations of pal oil in certain parts of
Europe (including France), where suppliers prefer not to communicate the RSPO logo on the packaging. 3) RSPO is unknown to
the general public in some markets. We continue to increase the percentage of CSPO utilizing in our products (compared to
conventional palm oil).

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

We have regular dialog with our customers about the availability of CSPO for our products, and the benefits of RSPO certification
within the palm oil supply chain.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Particulars
About Your Organisation

1.1 Name of your organization

Cukiernia Mistrza Jana Sp. z o.o.

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0309-12-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● Food Goods

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Australia

■ Austria

■ Czech Republic

■ Denmark

■ Germany

■ Netherlands

■ Poland

■ Sweden

■ United Kingdom

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

Australia, Austria, Czech Republic, Denmark, Germany, Netherlands, Poland, Slovakia (Slovak Republic), Slovenia, Sweden,
United Kingdom

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

595

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

1

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

596
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - 1.00

2.3.4 Segregated 595.00 - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 595.00 - - 1.00

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia 1%

2.5.3 China --

2.5.4 Europe (incl.Russia) 99%

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2014

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2014

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2014

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2014

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

United Kingdom

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes
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3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2014

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

CMJ is private label producer.

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

All CMJ decision depend from Customer.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Data Unknown

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

 Uploaded file: --
Related link: www.sedex.org.uk

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
Documenents in Polish and English.
Policies, specifications.

Report file: M-Practice-Guidelines.pdf

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

Yes
Related link: https://dbcro.ichp.pl/

Support for Smallholders
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9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

None. Certified raw materials available.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

All suppliers informed that Cukiernia Mistrza Jana uses only certified raw materials.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● Uploaded files:
P 01 Polityka jako?ci.pdf
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Particulars
About Your Organisation

1.1 Name of your organization

Custom Food Ingredients Sdn Bhd

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0803-16-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● Food Goods

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Applies Globally

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Applies Globally

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

30

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

30
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance 4.06 - - -

2.3.4 Segregated 26.51 - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 30.57 - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia 30%

2.5.3 China --

2.5.4 Europe (incl.Russia) --

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia 70%

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2016

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2017

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2021

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2026

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Applies Globally

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

No

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related
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4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

Yes

Please state which product range(s) and market(s) you intend to apply the Trademark and when you plan to start using
the Trademark.

Lipid powder

Year: 2021

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

Maintain certification level and increase awareness of customers towards RSPO

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Confidential

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
-

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

N/A

Support for Smallholders
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9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

Low market demand on RSPO products.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

To continue promote the advantages of using RSPO products to customers.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Particulars
About Your Organisation

1.1 Name of your organization

D + F S.R.L. SOCIETA' A RESPONSABILITA' LIMITATA CON UNICO SOCIO

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0997-18-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● Other:

production of pastry product, especially pre-leavened frozen and cooked croissants and other sweets, filled and not.

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Italy

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Italy

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

--

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

--
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated 100.00 - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 100.00 - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) --

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2014

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2014

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2016

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2015

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Italy

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related
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4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

At the moment we're are not interested in.

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

We'll continue to purchase RSPO SG palm raw material for the manufacturing of our products

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Confidential

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
Internal procedure in Italian language

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

NO

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No

861



D + F S.R.L. SOCIETA' A RESPONSABILITA'
LIMITATA CON UNICO SOCIO

RSPO Annual
Communications of

Progress 2017

Challenges Form

Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

At the moment we don't have difficult in order to use SG palm oil raw materials. We'll try to continue to purchase palm RSPO SG

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

We'll try to continue to purchase palm RSPO SG

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● Uploaded files:
D+F SRL- SCAN RSPO.pdf

Link: www.casagiani.it
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Particulars
About Your Organisation

1.1 Name of your organization

D H Brothers Industries (Pty) Ltd

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0155-11-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Palm Oil Processors and Traders
Operational Profile

1.1 Please state your main activity(ies) within the supply chain

  Refiner of CPO and CPKO

  Post-refinery processor

  Trader with physical posession

  Trader without physical posession

  Kernel Crusher

  Food and non-food ingredients producer

  Power, energy and bio-fuel

  Animal feed producer

  Producer of oleochemicals

  Distributor and wholesaler

  Other

Palm Oil and Certified Sustainable Palm Oil Use

2.1 Please include details of all operations using palm oil majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets do you sell goods containing palm oil and oil palm products?

● South Africa

2.2 Volumes of palm oil and oil palm products

2.2.1 Total volume of crude and refined Palm Oil handled/traded/processed in the year
176,976.00 Tonnes

2.2.2 Total volume of crude and refined palm kernel oil handled/traded/processed in the year
5,841.00 Tonnes

2.2.3 Total volume of Palm Kernel Expeller handled/traded/processed in the year
--

2.2.4 Total volume of other palm-based derivatives and fractions handled/traded/processed in the year
16,283.00 Tonnes

2.2.5 Total volume of all palm oil and oil palm products handled/traded/processed in the year
199,100.00 Tonnes
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2.3  Volumes of palm oil and oil palm products certified

2.3.1 Volume handled/traded/processed in the year that is RSPO-certified (Tonnes):

Description Refined/CPO PKO PKE

Palm-based
derivatives
and
fractions

2.3.1.1 Book and Claim from Mill /
Crusher

1639.00

2.3.1.2 Book and Claim from
Independent Smallholder

2.3.1.3 Mass Balance 400.00

2.3.1.4 Segregated

2.3.1.5 Identity Preserved

2.3.1.6 Total volume 2,039.00 - - -

2.3.2 How much RSPO certified products have you sold as certified (tonnes)

Description Refined/CPO PKO PKE

All other
palm-based
derivatives
and
fractions

2.3.2.1 Book and Claim - - - -

2.3.2.2 Mass Balance - - - -

2.3.2.3 Segregated - - - -

2.3.2.4 Identity Preserved - - - -

2.3.2.5 Total volume - - - -

2.3.3 How much RSPO certified products have you sold under other schemes (tonnes) 

--

2.3.4 How much RSPO certified products have you sold as conventional (tonnes) 

198,896.00

2.4 Total annual crude, refined palm kernel oil and derivatives production (only if applicable)
0 Tonnes

2.5 What is the percentage of Certified Sustainable Palm Oil in the total palm oil sold by your company in the following
regions:

2.5.1 Africa 
1%

2.5.2 Australasia 
--
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2.5.3 Europe (incl.Russia)
--

2.5.4 North America 
--

2.5.5 South America 
--

2.5.6 Middle East 
--

2.5.7 China 
--

2.5.8 India 
--

2.5.9 Indonesia 
--

2.5.10 Malaysia 
--

2.5.11 Asia 
--

Time-Bound Plan

3.1 Year of first supply chain certification (planned or achieved)

2017

3.2 Year expected to/or started to handle/trade/process any RSPO-certified palm oil and oil palm products

2016

3.3 Year expected to achieve 100% RSPO certification of all palm product processing facilities*

2022

3.4 Year expected to only handle/trade/process 100% RSPO-certified palm oil and oil palm products

2022

3.5 Which countries that your organization operates in do the above own-brand commitments cover?

South Africa

3.6 How do you proactively promote RSPO and RSPO certified sustainable palm oil and oil palm products to your
customers?

Promotion is based on educating the customers to commence the journey to sustainability.

I offer assistance with applying the criteria required as per 2014 Supply Chain Standard.

Trademark Use

4.1 Do you use or plan to use the RSPO trademark on your own brand products?

No

If target has not been met, please explain why:

The Consumers in South Africa are ill informed and have limited knowledge of the RSPO

Actions for Next Reporting Period
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5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

we will continue to assist clients with the procedures in achieving sustainability.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information please indicate the reasons why

unknown

Application of Principles & Criteria for all members sectors

7.1 Do you have organizational policies that are in line with the RSPO P&C, such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

 Uploaded file: P-Policies-to-PNC-ethicalconducthr.pdf

  Labour rights

 Uploaded file: P-Policies-to-PNC-laborrights.pdf

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
No Guidelines established

7.3. Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why:

Cost prohibitive

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please state if you have any future plans to do so?

No Policy established

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

Do you have any future plans to support independent smallholders?

No
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Food Goods

● Home & Personal Care Goods

● Own-brand-Manufacturer

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Botswana

■ Congo, the Democratic Republic of the

■ South Africa

■ Swaziland

■ Zambia

■ Zimbabwe

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

199,100

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

5,841

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

16,283

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

221,224
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

1,639.00 - - -

2.3.2 Book and Claim from Independent
Smallholder*

1,455.00 - - -

2.3.3 Mass Balance 204.00 - - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 3,298.00 - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa 1%

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) --

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2017

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2018

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2020

If target has not been met, please explain why:
Subject to customer demand

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2020

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Botswana, Congo, the Democratic Republic of the, Djibouti, Malawi, Mozambique, South Africa, Swaziland, Zambia, Zimbabwe

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

No

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related
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4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

None of our products contain certified palm oil

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

We will commit to all customer requirements to apply certified palm oil.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Other

- Others:

Additional Information will be provided as demand for Sustainable Palm Oil increases in South Africa

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

 Uploaded file: M-Policies-to-PNC-ethicalconducthr.pdf
For administration purpose, attachment files are renamed automatically

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
Not in place

Report file: M-Practice-Guidelines.pdf

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

Not a policy from the shareholders

GHG Footprint
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8.1 Are you currently reporting any GHG footprint?

No

Please explain why

No Policy in place

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Social and Developmental NGOs
Operational Profile

1.1 What are the main activities of your organization?

Edible Fats Oils and Soap and Candles Manufacture and supply to retail and industrial markets

1.2 Does your organization use and/or sell any palm oil?

Yes

1.3 Activities undertaken to publicise programmes to support RSPO, RSPO certification, uptake of RSPO certified
sustainable palm oil and oil palm products and/or good standing RSPO members during the year.

Presentations to customers

1.4 What percentage of your organizations overall activities focus on palm oil?

1%

1.5 Did members of your staff participate in RSPO working groups/taskforces in the reporting period?

No

1.6 Do you have any collaborations with the industry players/private sector to support them in the market transformation
towards RSPO certified sustainable palm oil and oil palm products?

Yes

1.7 How is your work on palm oil funded?

No Funding

Time-Bound Plan

2.1 Date started or expected to start participating in RSPO working groups/taskforces

2022

2.2 Date expected to undertake and publicise programmes to support RSPO, RSPO certification, uptake of RSPO certified
sustainable palm oil and oil palm products and/or good standing RSPO members.

2022

Actions for Next Reporting Period

3.1 Outline actions that you will take in the coming year to promote sustainable palm oil along the supply chain

On going engagements with Palm Oil users

GHG Footprint

4.1 Are you currently reporting any GHG footprint?

No

Please explain why

no

Application of Principles & Criteria for all members sectors

873



D H Brothers Industries (Pty) Ltd
RSPO Annual

Communications of
Progress 2017

Social and Developmental NGOs Form

5.1 Do you have organizational policies that are in line with the RSPO P&C, such as:

 Water, land, energy and carbon footprints

 Land Use Rights

 Ethical Conduct

 Labour rights

 Stakeholder engagement

 None of the above

5.2 What best practice guidelines or information has your organization provided in the past year to facilitate production
and consumption of RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines
available in?

none

Uploaded files:

No files were uploaded
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

Clients are only prepared to use Sustainable Palm Oil if forced by their customers. Cost competitiveness an issue

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

Engagements with stakeholders

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Particulars
About Your Organisation

1.1 Name of your organization

Döhler Dahlenburg GmbH

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0118-10-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● Food Goods

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Applies Globally

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

--

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

--
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated 834.20 - - -

2.3.5 Identity Preserved 93.80 - - -

2.3.6 Total volume 928.00 - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 100%

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2012

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2012

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2020

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2020

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Applies Globally

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

No

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related
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4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

We sell only B2B

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

None

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Other

- Others:

-

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

 Uploaded file: M-Policies-to-PNC-ethicalconducthr.pdf
For administration purpose, attachment files are renamed automatically

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
None

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

Only CO2 emissions are

Support for Smallholders
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9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

None

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

None

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Particulars
About Your Organisation

1.1 Name of your organization

D. F. Stauffer Biscuit Co., Inc.

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0791-16-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Food Goods

● Own-brand-Manufacturer

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ United States

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ United States

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

1,731

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

182

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

1,913
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume - - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) --

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2017

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2018

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2018

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2018

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

United States

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes
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3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2018

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

Stauffer branded products are value priced options in the market place. The cost and administrative activity to implement and
maintain RSPO Trademarks on our items is prohibitive at this time.

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

We do not have any plans at this time to promote the use of RSPO certified sustainable palm oil in our branded products.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Data Unknown

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

 Uploaded file: --
Related link: www.stauffers.com/about-us/supply-chain

  Stakeholder engagement

 Uploaded file: --
Related link: www.stauffers.com/about-us/supply-chain

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
We completed our official audit and received our certification to transact sustainable palm oil.

Report file: M-Practice-Guidelines.pdf
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7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

We only started using sustainable palm oil in 2018.

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

We do this for our private label customers at their request as it relates to their products only.

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

Economic challenges to our business are related to the higher cost of CSPO when compared to non-CSPO. We are subject to the
market in this regard and have no means to mitigate this issue.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

None at this time

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Particulars
About Your Organisation

1.1 Name of your organization

Daelmans Bakkerijen b.v.

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0229-12-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Own-brand-Manufacturer

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Netherlands

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Netherlands

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

1,680

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

20

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

1,700
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance 28.00 - - 6.00

2.3.4 Segregated 1,652.00 - - 14.00

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 1,680.00 - - 20.00

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa 1%

2.5.2 Australasia --

2.5.3 China 3%

2.5.4 Europe (incl.Russia) 45%

2.5.5 India --

2.5.6 North America 35%

2.5.7 South America 5%

2.5.8 Indonesia 1%

2.5.9 Malaysia --

2.5.10 Middle East 5%

2.5.11 Rest of Asia 5%

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2014

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2014

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2015

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2015

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Applies Globally

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes

893



Daelmans Bakkerijen b.v.
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2015

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

Yes

Please state which product range(s) and market(s) you intend to apply the Trademark and when you plan to start using
the Trademark.

We already use the trademark.
Caramel Waffles
Apricot puffs
Apple rounds

Year: 2014

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

We use 100% RSPO certified palmoil and derivates. We request our suppliers to only use 100% RSPO certified palmoil
and derivates. We inform our customers about our RSPO certifcation.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Other

- Others:

Not appicable

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

 Uploaded file: M-Policies-to-PNC-waterland.pdf
For administration purpose, attachment files are renamed automatically

  Land Use Rights

  Ethical conduct and human rights

 Uploaded file: M-Policies-to-PNC-ethicalconducthr.pdf
For administration purpose, attachment files are renamed automatically

  Labour rights

 Uploaded file: M-Policies-to-PNC-laborrights.pdf
For administration purpose, attachment files are renamed automatically

  Stakeholder engagement

  None of the above
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7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
We use 100% RSPO certified palmoil and derivates. We request our suppliers to only use 100% RSPO certified palmoil and
derivates. We inform our customers about our RSPO certifcation.
We don't have guidelines, we communicate by mail with our relations.

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

We measure water, gas and electricity usage.

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

Not all suppliers are able to deliver in segregated RSPO quality. We keep pushing them into that direction.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

No

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Particulars
About Your Organisation

1.1 Name of your organization

Dailycer France SAS

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0396-14-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Food Goods

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Finland

■ France

■ Portugal

■ Spain

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ France

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

3

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

7

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

404

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

414
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - 207.00

2.3.4 Segregated 2.50 - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 2.50 - - 207.00

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 100%

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2015

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2017

If target has not been met, please explain why:
We do not have own brand products anymore.

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2019

If target has not been met, please explain why:
We do not have own brand products anymore.

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2019

If target has not been met, please explain why:
Depending on our Customer requirements.

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

France

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes
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3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes

3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2019

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

We do not sell products with our own brand. We sell products for private labels.

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

We will make contracts with RSPO certified suppliers.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Other

- Others:

We do not sell products with our own brand. We sell products for private labels. So I have completed the time-bound plan with
private label.

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

 Uploaded file: M-Policies-to-PNC-waterland.pdf
For administration purpose, attachment files are renamed automatically

  Land Use Rights

  Ethical conduct and human rights

 Uploaded file: --

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
We send the Supplier Requirements - Ethical supply of raw materials or services to all our suppliers for signature. We ask our
suppliers if they are Sedex certified. We check
during the audits their declarations.
RSPO certification is part of our quality Policy in our factory.

Report file: M-Practice-Guidelines.pdf
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7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

Depending on the Customer requirements.

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

This is not a Customer demand. We are ISO 14 001 and ISO 50 001 certified.

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

As we sell products to private labels, the price is a key part in tenders, and RSPO oil is more expensive than non RSPO. Some
other customers ask us to replace palm oil by sunflower oil, for health and environment reasons.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

Engagement with customers with private label.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded

Link: http://www.dailycer-fr.com/
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Particulars
About Your Organisation

1.1 Name of your organization

Dairy Crest Group plc

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0080-10-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Food Goods

● Own-brand-Manufacturer

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ United Kingdom

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ United Kingdom

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

3,029

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

5,656

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

6,136

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

14,821
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance 3,029.00 5,605.00 - 5,931.00

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 3,029.00 5,605.00 - 5,931.00

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 100%

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2015

Comment:
DC joined RSPO as an Ordinary Member in April 2010.
DC started to use RSPO certification achieved August 2015.
Sept 16: DC Moved to Mass Balance model due to availability problems with segregated material.

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2011

If target has not been met, please explain why:
DC joined RSPO as an Ordinary Member in April 2010 and started to use RSPO certified palm oil and oil palm products in its own
brand products in 2011.

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2011

If target has not been met, please explain why:
DC joined RSPO as an Ordinary Member in April 2010, started to use RSPO certified palm oil and oil palm products in 2011 and
also moved to 100% RSPO certified palm oil and oil palm products that year

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2016

If target has not been met, please explain why:
Mass balanced since September 2016
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3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

United Kingdom

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes

3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2011

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

We have no plans to use the RSPO Trademark on our packaging. Instead “Sustainable Palm” is stated in the ingredients
declaration on packs of Clover, and on the side of most of our Vitalite packs (packs that account for 92.4% of our Vitalite volume).
On packs of Clover we also state: “Clover is committed to Sustainable Palm Oil. Please visit
hrrp://ourcommitments.dairycrest.co.uk/environment/natural-resources”.

We plan to state “Sustainable Palm” on our packs of Utterly Butterly, Willow, and the remaining packs of Vitalite at the next artwork
change. Using the RSPO Trademark on the packaging at a legible size would be a challenge due to space availability.

DC does use the RSPO Trademark on its diarycrest.co.uk.

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

DC have included sustainable palm commitments in its 14 Corporate Responsibility pledges (Pledge 10).
http://ourcommitments.dairycrest.co.uk/consumers.aspx
We plan to keep “sustainable palm oil” statements on our Clover and Vitalite packaging, and extend it to Utterly Butterly
and to Willow.
We also plan to continue to promote our commitment to sustainable palm oil internally to employees and to our customers.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Data Unknown

- Others:

--

Application of Principles & Criteria for all members sectors
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7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

 Uploaded file: M-Policies-to-PNC-waterland.pdf
For administration purpose, attachment files are renamed automatically

  Land Use Rights

  Ethical conduct and human rights

 Uploaded file: M-Policies-to-PNC-ethicalconducthr.pdf
For administration purpose, attachment files are renamed automatically

  Labour rights

 Uploaded file: M-Policies-to-PNC-laborrights.pdf
For administration purpose, attachment files are renamed automatically

  Stakeholder engagement

 Uploaded file: M-Policies-to-PNC-stakeholderengagement.pdf
For administration purpose, attachment files are renamed automatically

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
Dairy Crest refers to sustainable palm oil in its Annual Report and on its website. These are in English.

Report file: M-Practice-Guidelines.pdf

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

Yes

When do you plan to cover the gap using Book and Claim?

2018

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

Yes
Report file: M-GHG-Emissions-Report.pdf

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

The recent announcement of removal of Palm Oil in Iceland's products has generated additional public interest in this space. We
have continued to challenge and review our sustainable practices and strategy both in terms of increasing sustainability in our palm
supply chain as well as looking at alternatives to palm. In terms of increasing out sustainability from Mass Balance to Fully
Segregated, we have been conscious of restrictions in our current supply to do this and the impact it has at origin. We are looking
with our supplier to see how we can help with local farmers and communities and educate them on sustainable sourcing.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

As mentioned above, we are reviewing our strategy and looking at ways we can improve sustainable sourcing through discussions
with our supplier and now looking at options with an NGO.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Particulars
About Your Organisation

1.1 Name of your organization

Dalda Foods (Pvt) Limited

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0317-13-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Food Goods

● Own-brand-Manufacturer

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Pakistan

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Pakistan

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

57,465

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

13,591

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

71,056
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume - - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) --

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia 100%

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2025

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2025

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2025

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2025

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Pakistan

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

No

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related
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4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

--

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

We can search and try to purchase RSPO Certified Palm oil and olein for manufacturing.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Data Unknown

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

 Uploaded file: --

  Labour rights

 Uploaded file: --

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
Last year we attended RSPO seminar in thailand.

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

Yes

When do you plan to cover the gap using Book and Claim?

2025

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

We are monitoirng Gas emission from boilers and genets.

Support for Smallholders

915



Dalda Foods (Pvt) Limited
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Dalda Foods (Pvt) Limited
RSPO Annual

Communications of
Progress 2017

Challenges Form

Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

The availablity of Certified Palm oil and Price is challenge in Pakistan, we may face in pricing to compete others. We are comitted
and searching.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

We strongly support the cause. We will support and purchase Certified Palm oil.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Dalian Talent Gift Co., Ltd
RSPO Annual

Communications of
Progress 2017

Particulars Form

Particulars
About Your Organisation

1.1 Name of your organization

Dalian Talent Gift Co., Ltd

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0333-13-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Dalian Talent Gift Co., Ltd
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ China

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ China

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

2,200

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

1,900

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

4,100
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Dalian Talent Gift Co., Ltd
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated 827.12 - - 495.00

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 827.12 - - 495.00

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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Dalian Talent Gift Co., Ltd
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China 32%

2.5.4 Europe (incl.Russia) --

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2013

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2013

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2022

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2022

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

China

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related
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Dalian Talent Gift Co., Ltd
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

no customer need

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

we will introduce RSPO to our customer.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

--

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
no

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

our customers not need it all.

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

--

Support for Smallholders
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Dalian Talent Gift Co., Ltd
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Dalian Talent Gift Co., Ltd
RSPO Annual

Communications of
Progress 2017

Challenges Form

Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

no

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

business to business education

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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DALLI-WERKE GmbH & Co. KG
RSPO Annual

Communications of
Progress 2017

Particulars Form

Particulars
About Your Organisation

1.1 Name of your organization

DALLI-WERKE GmbH & Co. KG

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0303-12-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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DALLI-WERKE GmbH & Co. KG
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Home & Personal Care Goods

● Own-brand-Manufacturer

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Austria

■ Germany

■ Netherlands

■ Romania

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Austria

■ Germany

■ Netherlands

■ Romania

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

--

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

16,421

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

16,421
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DALLI-WERKE GmbH & Co. KG
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - 363.00

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume - - - 363.00

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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DALLI-WERKE GmbH & Co. KG
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 100%

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2016

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2016

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2013

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2020

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Applies Globally

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes
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DALLI-WERKE GmbH & Co. KG
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2020

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

--

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

Gradual conversion of the raw materials containing palm oil and palm kernel oil to the RSPO SCC Mass Balance in all our
plants respecting economic conditions and customer requirements.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

--

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

 Uploaded file: --
Related link: www.dalli-group.com/en/about-us/sustainability/environmental-protection.html

  Land Use Rights

  Ethical conduct and human rights

 Uploaded file: --
Related link: www.dalli-group.com/assets/files/Code_of_Conduct_dalli-group.pdf

  Labour rights

 Uploaded file: --
Related link: www.mydalli.de/en/company/sustainability-environmental-protection.htm

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
In the case of product responsibility the conversion of products containing palm oil and palm kernel oil to the RSPO SCC model
Mass Balance and the notification of this to our customers are a contribution to increasing the sustainability in the sense of the
RSPO. Furthermore, our organization's commitments toward sustainability on the RSPO website reflects these efforts to promote
this sustainability.
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DALLI-WERKE GmbH & Co. KG
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

Yes

When do you plan to cover the gap using Book and Claim?

2013

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

--

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

930



DALLI-WERKE GmbH & Co. KG
RSPO Annual

Communications of
Progress 2017

Challenges Form

Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

The requirements for the purchasing of the applied raw materials containing palm oil and palm kernel oil are very detailed described
in the RSPO certification standard. Due to the very good cooperation with our suppliers and their presented plans for their timely
conversion of raw materials containing palm oil and palm kernel oil, we have also been able to initiate schedules to switch to the
corresponding RSPO SCC model Mass Balance.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

In order to provide the vision of RSPO, multiple sustainability training courses were established within the dalli-group and
communication about this topic to our customers was initiated. In addition, the preparation and publication of a sustainability report
for the dalli-group in 2018 is another corporate objective. Furthermore our suppliers were also motivated to become a member of
the RSPO and strive for the RSPO SCC model Mass Balance.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded

Link: www.dalli-group.com/en/about-us/principles-of-the-dalli-group/environment-energy-guidelines.html
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Dan Cake A/S
RSPO Annual

Communications of
Progress 2017

Particulars Form

Particulars
About Your Organisation

1.1 Name of your organization

Dan Cake A/S

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0392-14-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Dan Cake A/S
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Own-brand-Manufacturer

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Denmark

■ Germany

■ Poland

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

Australia, Austria, Azerbaijan, Bangladesh, Belgium, Canada, China, Croatia (Hrvatska), Denmark, Estonia, Faroe Islands, Finland,
France, Germany, Greece, Greenland, Hungary, Iceland, Ireland, Italy, Japan, Kazakhstan, Netherlands, Norway, Poland, Portugal,
Romania, Russian Federation, Serbia, Slovakia (Slovak Republic), Slovenia, Spain, Sweden, Switzerland

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

982

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

54

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

1,141

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

2,177
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance 0.46 1.26 - 61.48

2.3.4 Segregated 195.97 9.62 - 166.65

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 196.43 10.88 - 228.13

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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Dan Cake A/S
RSPO Annual

Communications of
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Consumer Goods Manufacturers Form

2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 100%

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2014

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2014

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2015

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2015

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Austria, Belgium, Denmark, Finland, France, Germany, Iceland, Netherlands, Poland, Switzerland, United Kingdom

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes
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Dan Cake A/S
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2015

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

The Dan Cake Group has-as a board decision- a Minimum Label policy

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

- We strengthen Stakeholder discussion, esp. with the suppliers and customers to improve the share of CSPO.
- As a FONAP member, we strive for the traceability of the used palm oil as well as the observance to certain additional
criteria.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Data Unknown

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
Before purchasing products or raw materials, we demand only RSPO certified palm oil or plam kernel oil.

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

We are using 100% RSPO certified (MB+SG) palm oil and oil palm products.

GHG Footprint

936



Dan Cake A/S
RSPO Annual

Communications of
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Consumer Goods Manufacturers Form

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

There exist no consistent Standard for environmental balances. So it does not make sense actually from our Point of view.

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Dan Cake A/S
RSPO Annual

Communications of
Progress 2017

Challenges Form

Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

First of all we have to say, that we do have Little demand for CSPO. A lot of our customers want to have palmoil substituted.
Nevertheless we decided to convert the palmoil we use. This corresponds to the demand from for example the German market.
Meanwhile it is not as difficult as it has been only some years ago, to get raw materials and ingredients containing mass Balance or
segregated palmoil. But still there are some products, some countries of origin and some suppliers that do have difficulties in the
work with CSPO. Furthermore in a lot of cases it is not easy to buy segregated palmoil. One of the great Problems we had with
Glycerin. Last year we solved it by converting palmbased Glycerin to Glycerin based on sunflower, papeseed or coconut.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

We communicate the subject CSPO on exhibitions. Furthermore we are in a B2B dialogue with our retailers about the question of
sense of Substitution of palmoil, because we know, that this does not solve the Problems of this raw material.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Dan Cake (Portugal), S.A.
RSPO Annual

Communications of
Progress 2017

Particulars Form

Particulars
About Your Organisation

1.1 Name of your organization

Dan Cake (Portugal), S.A.

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0233-12-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Own-brand-Manufacturer

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Portugal

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Portugal

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

148

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

29

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

177
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume - - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 100%

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2012

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2020

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2020

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2020

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Italy, Portugal, Spain

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related
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4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

Because the consumer in Portugal doesn't recognize yet the RSPO trademark.

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

Use of RSPO Trademark in private label products

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Confidential

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
-

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

-

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

Yes
Report file: M-GHG-Emissions-Report.pdf

Support for Smallholders
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9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No

944



Dan Cake (Portugal), S.A.
RSPO Annual

Communications of
Progress 2017

Challenges Form

Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

The main obstacle is the higher price of CSPO, with impact in final product cost. We also note that the time taken for delivery of a
CSPO order is too much higher than conventional palm oil.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

Encouraging the use of CSPO in each new project with palm oil use.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Particulars
About Your Organisation

1.1 Name of your organization

Danone

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0295-12-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● Food Goods

● Own-brand-Manufacturer

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

Argentina, Australia, Brazil, Cote d'Ivoire, France, Germany, Ghana, Indonesia, Iran (Islamic Republic of), Ireland, Mexico,
Netherlands, New Zealand, Nigeria, Poland, Thailand, Togo, United States

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Applies Globally

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

61,986

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

2,306

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

64,292
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance 26,389.00 1,844.00 - -

2.3.4 Segregated 35,597.00 462.00 - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 61,986.00 2,306.00 - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa 5%

2.5.2 Australasia 3%

2.5.3 China --

2.5.4 Europe (incl.Russia) 32%

2.5.5 India --

2.5.6 North America 41%

2.5.7 South America 1%

2.5.8 Indonesia 17%

2.5.9 Malaysia --

2.5.10 Middle East 1%

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2011

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2011

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2015

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2014

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Applies Globally

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

No

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related
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4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

Yes

Please state which product range(s) and market(s) you intend to apply the Trademark and when you plan to start using
the Trademark.

RSPO trademark Under discussion for 2019

Year: 2019

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

In 2015, Danone published an updated version of Palm Oil policy. Danone is committed to eliminating deforestation from its
supply chain in 2020 and promoting strong social standards. To contribute to more sustainable palm oil, Danone has been
a member of RSPO since 2014 and highlight this partnership in Danone Palm Oil policy to all stakeholders

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Confidential

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

 Uploaded file: --
Related link: http://www.danone.com/fileadmin/user_upload/Danone_Climate_Policy.pdf

  Land Use Rights

 Uploaded file: --
Related link: http://www.danone.com/fileadmin/Palm_Oil_Forest_Policy_031215_Final_Version.pdf

  Ethical conduct and human rights

 Uploaded file: --
Related link: 
http://www.danone.com/en/for-all/integrated-report/our-figures/key-performance-indicators/responsible-procurement-human-rights/

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of RSPO certified
sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
http://www.danone.com/fileadmin/Palm_Oil_Forest_Policy_031215_Final_Version.pdf

Related link: http://www.danone.com/fileadmin/Palm_Oil_Forest_Policy_031215_Final_Version.pdf

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

Yes
Related link: http://www.danone.com/en/for-all/sustainability/better-world/climate/

Support for Smallholders
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9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

Danone consumes around 65K tons of palm oil and palm oil derivatives worldwide per year, making it a relatively small consumer
compared to other companies in the agri-food sector. Over 99% of the palm oil we source is RSPO certified (100% segregated for
our Early Life Nutrition division, 100% mass balance for DanoneWave). Danone is committed to eliminating deforestation from its
supply chain by 2020. With the support of The Forest Trust (TFT), we conduct a supply chain mapping every year, and reached
traceability to mill level, and in my cases plantation level, in 2017. This has helped us identify and respond to risks in our supply
chain. That said, we recognize the systemic challenges that remain prevalent in the palm oil industry. Danone wants to help
address these challenges (such as deforestation, worker rights..). To do so, we want to contribute to strengthening RSPO
certification so that it is effective in protecting ecosystems and people. This is essential to protecting the critical role and reputation
of RSPO. As a member of POIG, Danone recommends taking into account the POIG recommendation on reviewing criterias.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

In 2015, Danone published an updated version of Palm oil policy. Danone engaged with POIG to achieve its commitment to
eliminating deforestation from its supply chain by 2020

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded

Link: http://www.danone.com/fileadmin/Palm_Oil_Forest_Policy_031215_Final_Version.pdf
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Particulars
About Your Organisation

1.1 Name of your organization

DAUDRUY Van Cauwenberghe

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0090-10-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● Food Goods

● Biofuels

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ France

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ France

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

48,960

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

826

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

49,786
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated 224.40 - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 224.40 - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 1%

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2015

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2016

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2020

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2025

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

France

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

No

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related
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4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

We don't have own brands

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

certification scheme

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Confidential

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
we use certifications systems about sustainability

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

Not market for 100%

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

Yes
Related link: biograce.net

Support for Smallholders
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9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

economic challenge

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

commercial promotion

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Particulars
About Your Organisation

1.1 Name of your organization

Dawn Foods, Inc.

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0905-17-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Food Goods

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

Belgium, France, Germany, Hungary, Mexico, Netherlands, Portugal, Puerto Rico, Spain, United Kingdom, United States

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Belgium

■ France

■ Germany

■ Hungary

■ Portugal

■ United States

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

14,321

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

155

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

14,476
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

12,800.00 - - -

2.3.3 Mass Balance 965.00 24.00 - -

2.3.4 Segregated 532.00 - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 14,297.00 24.00 - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) --

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2011

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2011

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2025

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2025

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Belgium, France, Germany, Hungary, Mexico, Netherlands, Portugal, Puerto Rico, Spain, United Kingdom, United States

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes
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3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2025

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

Yes

Please state which product range(s) and market(s) you intend to apply the Trademark and when you plan to start using
the Trademark.

At this time we do not use the trademark but this may change on Dawn branded product in the future, 2025. Our products are
marketed globally.

Year: 2025

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

Dawn will continue to source sustainable pal derived materials for our products.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Data Unknown

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

 Uploaded file: M-Policies-to-PNC-waterland.pdf
For administration purpose, attachment files are renamed automatically

  Land Use Rights

 Uploaded file: M-Policies-to-PNC-landuseright.pdf
For administration purpose, attachment files are renamed automatically

  Ethical conduct and human rights

 Uploaded file: M-Policies-to-PNC-ethicalconducthr.pdf
For administration purpose, attachment files are renamed automatically

  Labour rights

 Uploaded file: M-Policies-to-PNC-laborrights.pdf
For administration purpose, attachment files are renamed automatically

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
Our Dawn Palm Oil Commitment has been communicated throughout the organization.
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7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

Yes

When do you plan to cover the gap using Book and Claim?

2025

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

Yes

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

Short supplies or availability of certain palm products on the market.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

Purchasing sustainable palm oil

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Particulars
About Your Organisation

1.1 Name of your organization

DCS Group (UK) Limited

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0687-15-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● Home & Personal Care Goods

● Own-brand-Manufacturer

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ United Kingdom

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ United Kingdom

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

--

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

78

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

78
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume - - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) --

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2015

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2018

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2020

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2025

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

United Kingdom

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related
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4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

Not in our current NPD plan for our own brand.

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

DCS Manufacturing are to be audited to RSPO standard in 2018 with a view to offering Mass Balance RSPO to two
customers later in the year. Once we achieve this we can promote our RSPO status and offer it to all our customers.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Other

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

 Uploaded file: --

  Labour rights

 Uploaded file: --

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

--

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

--

Support for Smallholders
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9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

DCS are continually working with our raw material suppliers to understand the availability and cost implications of RSPO palm and
palm kernel derived raw materials. As global use of RSPO materials grows we expect that it will become easier to formulate cost
effective consumer products for our customers that are RSPO

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Particulars
About Your Organisation

1.1 Name of your organization

De Banketgroep

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0281-12-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Food Goods

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Netherlands

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Netherlands

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

5,210

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

5,210
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance 0.31 - - -

2.3.4 Segregated 333.82 - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 334.13 - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China 100%

2.5.4 Europe (incl.Russia) 100%

2.5.5 India 100%

2.5.6 North America 100%

2.5.7 South America 100%

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East 100%

2.5.11 Rest of Asia 100%

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2012

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2013

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2013

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2013

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Applies Globally

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes
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3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2013

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

Consumers don't value this trademark as such. They want sustainable palm (or ingredients) but don't necessary want to see this
represented on the packaging.

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

Switch to fully SG Palm oil in 2018. We expected it to be complete in 2017 but not all suppliers were ready for this, so the
implementation continues in 2018.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Other

- Others:

all data given, otherwise data not known.

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

 Uploaded file: --

  Labour rights

 Uploaded file: --

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
Part of protocols within supplier contracts, supplier questionnaires and audits. Language is language of the country (mainly Dutch,
German or English).

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

Yes

When do you plan to cover the gap using Book and Claim?

2013

GHG Footprint
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8.1 Are you currently reporting any GHG footprint?

No

Please explain why

Environment and Corporal Social Responsibility are themes that will be developed further in coming years. GHG are part of these
themes.

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

SG is not always available, especially within small components of ingredientmixes (e.g. carriers of palmbased raw materials and
such). Trying to upgrade MB RSPO to SG RSPO by asking suppliers to arrange availability.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

Integrate RSPO questions into our supplier questionnaires and audits.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Particulars
About Your Organisation

1.1 Name of your organization

De Heus Animal Nutrition B.V

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0992-17-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Czech Republic

■ Myanmar

■ Netherlands

■ Poland

■ Portugal

■ Spain

■ Vietnam

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Netherlands

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

3,250

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

200

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

4,700

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

8,150
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

2,800.00 - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 2,800.00 - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 34%

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2017

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2017

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2030

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2030

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Netherlands

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

No

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related
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4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

--

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

We support and communicate about initiatives like RSPO, but also for example RTRS, both externally to our clients and
other stakeholders, as well do we inform our own employees about these initiatives. Moreover, we promote it on our
website. Also do we communicate our sustainable initiatives by other means like our website: deheus.com.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Confidential

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
We support and communicate about initiatives like RSPO, but also for example RTRS, both externally to our clients and other
stakeholders, as well do we inform our own employees about these initiatives. Moreover, we promote it on our website. Also do we
communicate our sustainable initiatives by other means like our website: deheus.com.

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

We work with certified RSPO suppliers. In the Netherlands, we act in line with the Nevedi criteria.

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

Yes

Support for Smallholders
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9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Particulars
About Your Organisation

1.1 Name of your organization

De Verwenbakker B.V.

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0622-15-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● Food Goods

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Netherlands

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Netherlands

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

--

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

38

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

38
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume - - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 100%

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2015

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2015

If target has not been met, please explain why:
We only produce for Third Party, so this is not a requirement for us. If we would make own brand products we also will be using
100% palm oil/products

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2015

If target has not been met, please explain why:
We only produce for Third Party, so this is not a requirement for us. If we would make own brand products we also will be using
100% palm oil/products

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2015

If target has not been met, please explain why:
We only produce for Third Party, so this is not a requirement for us. If we would make own brand products we also will be using
100% palm oil/products

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Netherlands
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3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

We only produce for Third Party, so this is not a requirement for us.

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

None

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

--

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
English Checklist

Report file: M-Practice-Guidelines.pdf

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

Don't understand this question, since we already using 100% RSPO certified palm oil for all our products we produce.

GHG Footprint
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8.1 Are you currently reporting any GHG footprint?

No

Please explain why

No

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

None

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

None

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● Uploaded files:
P01A Beleidsverklaring.pdf
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Particulars
About Your Organisation

1.1 Name of your organization

DE-VAU-GE Gesundkostwerk Deutschland GmbH

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0327-13-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Germany

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Germany

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

2,271

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

90

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

1

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

2,362
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance 17.00 71.00 - 1.00

2.3.4 Segregated 2,254.00 19.00 - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 2,271.00 90.00 - 1.00

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 100%

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2013

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2011

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2011

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2015

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Applies Globally

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes
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3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2011

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

Yes

Please state which product range(s) and market(s) you intend to apply the Trademark and when you plan to start using
the Trademark.

cereals,
muesli,
rice cakes,
cereals and fruit bars

Year: 2015

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

Change the rest of the oil palm products to segregated quality.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Confidential

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

 Uploaded file: M-Policies-to-PNC-waterland.pdf
For administration purpose, attachment files are renamed automatically

  Land Use Rights

  Ethical conduct and human rights

 Uploaded file: M-Policies-to-PNC-ethicalconducthr.pdf
For administration purpose, attachment files are renamed automatically

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
none

GHG Footprint
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8.1 Are you currently reporting any GHG footprint?

No

Please explain why

We do have an energy management system, which is even certified (ISO 50001:2011)

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

non

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

no

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● Uploaded files:
RSPO-Politik.pdf
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Particulars
About Your Organisation

1.1 Name of your organization

Dean Foods Company

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0950-17-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● Food Goods

● Home & Personal Care Goods

● Own-brand-Manufacturer

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ United States

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ United States

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

644

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

211

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

8

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

863
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume - - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) --

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2018

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2019

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2024

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2029

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

United States

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related
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4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

We became an RSPO Member late in 2017. We are still developing our plan for the use of the RSPO Trademark.

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

We plan to continue working with our suppliers (and their suppliers) to become RSPO Members and begin the process of
certifying their supply chains.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Data Unknown

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

 Uploaded file: --
Related link: www.deanfoods.com/our-story/corporate-responsibility/

  Land Use Rights

  Ethical conduct and human rights

 Uploaded file: --
Related link: www.deanfoods.com/our-story/corporate-responsibility/

  Labour rights

 Uploaded file: --
Related link: www.deanfoods.com/our-story/corporate-responsibility/

  Stakeholder engagement

 Uploaded file: --
Related link: www.deanfoods.com/our-story/corporate-responsibility/

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

--

GHG Footprint
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8.1 Are you currently reporting any GHG footprint?

Yes
Related link: http://www.deanfoods.com/our-story/corporate-responsibility/environmental-sustainability/

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

We have encountered cost increases when switching from ingredients containing palm oil that is not certified sustainable, to
identical ingredients that contain RSPO Certified Sustainable Palm Oil.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

We have engaged with key customers and key suppliers throughout the process of setting goals and timelines, as well as,
participated in bi-directional training and feedback to insure success.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded

Link: www.deanfoods.com/our-story/corporate-responsibility/
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Deeside Cereals I Ltd
RSPO Annual

Communications of
Progress 2017

Particulars Form

Particulars
About Your Organisation

1.1 Name of your organization

Deeside Cereals I Ltd

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0474-14-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Deeside Cereals I Ltd
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● Own-brand-Manufacturer

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ United Kingdom

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ United Kingdom

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

47

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

54

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

38

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

139
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Consumer Goods Manufacturers Form

2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - 53.70 - 37.58

2.3.4 Segregated 47.44 - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 47.44 53.70 - 37.58

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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Deeside Cereals I Ltd
RSPO Annual

Communications of
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Consumer Goods Manufacturers Form

2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa 5%

2.5.2 Australasia 27%

2.5.3 China --

2.5.4 Europe (incl.Russia) --

2.5.5 India --

2.5.6 North America 10%

2.5.7 South America 10%

2.5.8 Indonesia 16%

2.5.9 Malaysia 16%

2.5.10 Middle East --

2.5.11 Rest of Asia 16%

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2014

Comment:
In 2014 we had our first RSPO supply chain certification standard audit.

Since then we have been audited annually.

It is Company Policy to handle palm ingredients and ingredients containing palm products or derivatives that are from either mass
balance or a segregated system. This is captured on raw material specifications.

Upon receipt of deliveries of palm or palm based products, the raw material clerk checks the status of the palm products on the
RSPO website http://www.rspo.org/certification to ensure the supplier still holds palm oil certification.

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2014

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2014

If target has not been met, please explain why:
In 2014 we had our first RSPO supply chain certification standard audit.

Since then we have been audited annually.

It is Company Policy to handle palm ingredients and ingredients containing palm products or derivatives that are from either mass
balance or a segregated system. This is captured on raw material specifications.

Upon receipt of deliveries of palm or palm based products, the raw material clerk checks the status of the palm products on the
RSPO website http://www.rspo.org/certification to ensure the supplier still holds palm oil certification.
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Consumer Goods Manufacturers Form

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2014

If target has not been met, please explain why:
In 2014 we had our first RSPO supply chain certification standard audit.

Since then we have been audited annually.

It is Company Policy to handle palm ingredients and ingredients containing palm products or derivatives that are from either mass
balance or a segregated system. This is captured on raw material specifications.

Upon receipt of deliveries of palm or palm based products, the raw material clerk checks the status of the palm products on the
RSPO website http://www.rspo.org/certification to ensure the supplier still holds palm oil certification.

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

United Kingdom

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes

3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2014

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

Currently we only manufacture supermarket own label products.

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

We are looking into using the logo on our website. Products that are currently only mass balance, as soon as segregated
products become available on the market place, we will move to using them.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Other

- Others:

Data disclosed

Application of Principles & Criteria for all members sectors
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Consumer Goods Manufacturers Form

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

 Uploaded file: M-Policies-to-PNC-waterland.pdf
For administration purpose, attachment files are renamed automatically

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
It is Company Policy to handle palm ingredients and ingredients containing palm products or derivatives that are from either mass
balance or a segregated system. English.

Report file: M-Practice-Guidelines.pdf

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

There is no gap to cover.

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

Yes
Report file: M-GHG-Emissions-Report.pdf

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

We have not had any significant obstacles. All our palm/ palm based ingredients are either from mass balance or segregated
sources.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

Maintain good working relationships with existing suppliers.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● Uploaded files:
Food Safety and Quality Policy.pdf
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Delaviuda Alimentación, S.A.U.
RSPO Annual

Communications of
Progress 2017

Particulars Form

Particulars
About Your Organisation

1.1 Name of your organization

Delaviuda Alimentación, S.A.U.

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0495-14-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Progress 2017

Consumer Goods Manufacturers Form

Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● Food Goods

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Spain

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Spain

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

151

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

23

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

174
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Consumer Goods Manufacturers Form

2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated 47.28 23.41 - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 47.28 23.41 - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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Delaviuda Alimentación, S.A.U.
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Communications of
Progress 2017

Consumer Goods Manufacturers Form

2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) --

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2015

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2016

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2016

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2016

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Applies Globally

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes
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Delaviuda Alimentación, S.A.U.
RSPO Annual

Communications of
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Consumer Goods Manufacturers Form

3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2016

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

We´ve not marked this objetive for the moment

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

Not defined for the moment

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Data Unknown

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

 Uploaded file: --

  Labour rights

 Uploaded file: --

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
Not published information

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

--

GHG Footprint
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8.1 Are you currently reporting any GHG footprint?

Yes

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Delaviuda Alimentación, S.A.U.
RSPO Annual

Communications of
Progress 2017

Challenges Form

Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

We haven´t encountered any obstacles

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

We include sustainability in our policy

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Progress 2017

Particulars Form

Particulars
About Your Organisation

1.1 Name of your organization

Delibake I Örebro AB

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0736-16-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers Form

Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Own-brand-Manufacturer

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Sweden

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Sweden

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

--

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

--
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated - - - 75.00

2.3.5 Identity Preserved - - - -

2.3.6 Total volume - - - 75.00

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 100%

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2018

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2013

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2013

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2013

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Sweden

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related
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4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

We do not expect to make any changes in the near future

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

We do not expect to make any changes in the near future

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Data Unknown

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

 Uploaded file: M-Policies-to-PNC-waterland.pdf
For administration purpose, attachment files are renamed automatically

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

 Uploaded file: --
Related link: 
https://www.livs.se/wp-content/uploads/sites/5/2017/08/NY-Livsmedelsavtalet2017-2020-20171218.pdf

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

--

Support for Smallholders
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9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges Form

Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

None. No obstacles. All palm oil contained in our products is available in the margarine, which is rspo certified.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

We are eager to support the vision of RSPO but it's not our first priority at the moment.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Particulars
About Your Organisation

1.1 Name of your organization

Denis Asia Pacific Pte Ltd

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0882-17-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers Form

Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Own-brand-Manufacturer

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Belgium

■ Canada

■ France

■ Japan

■ Malaysia

■ Portugal

■ United States

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Belgium

■ Canada

■ France

■ Japan

■ Malaysia

■ Portugal

■ United States

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

227

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--
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2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

227

2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated 93.00 - - 29.00

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 93.00 - - 29.00

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 70%

2.5.5 India --

2.5.6 North America 10%

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia 19%

2.5.10 Middle East --

2.5.11 Rest of Asia 1%

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2016

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2016

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2020

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2020

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Belgium, Malaysia, Portugal

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes
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3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2020

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

Yes

Please state which product range(s) and market(s) you intend to apply the Trademark and when you plan to start using
the Trademark.

We have started using the RSPO Trademark for Belgium market (Palm Oil) and Portugal (Natural Palm Oil)

Year: 2017

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

We will maintain our certification level and will continue to use RSPO sustainable palm oil in our production, besides half
yearly purchase of RSPO Book & Claim Credits as committed

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

--

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

 Uploaded file: M-Policies-to-PNC-waterland.pdf
For administration purpose, attachment files are renamed automatically

Related link: 
https://www.aljazeera.com/news/2017/09/failing-grade-companies-dealing-palm-oil-report-170920234741936.html

  Land Use Rights

  Ethical conduct and human rights

 Uploaded file: --
Related link: denisgroup.net/ESG-report/ESG-report.pdf

  Labour rights

 Uploaded file: --
Related link: denisgroup.net/ESG-report/ESG-report.pdf

  Stakeholder engagement

 Uploaded file: --
Related link: denisgroup.net/ESG-report/ESG-report.pdf

  None of the above
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7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
1) As a founding member of SASPO, our Group is actively supporting the switch to sustainable palm oil in SE Asia.
http://www.wwf.sg/business/saspo

2) We published our sustainable palm oil efforts in our public ESG Report
http://denisgroup.net/ESG-report/ESG-report.pdf

Related link: www.wwf.sg/business/saspo

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

Yes

When do you plan to cover the gap using Book and Claim?

2017

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

Yes
Related link: denisgroup.net/ESG-report/ESG-report.pdf

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

The economic issue remains an obstacle since the RSPO products have an additional cost that certain customers are still not
willing to pay. On top of that, local suppliers are not always well informed about the requirements to fulfill in order to supply RSPO
materials.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

Continue to endorse RSPO on all our communications material e.g. participating in WWF survey

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded

Link: https://www.aljazeera.com/news/2017/09/failing-grade-companies-dealing-palm-oil-report-170920234741936.html
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Particulars
About Your Organisation

1.1 Name of your organization

Denkavit Internationaal BV

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0961-17-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Other:

We are producers of for calf milk replacers and pelletised Feed both for fattening and rearing calves. Apart from this
we also produce Feed for young animals like piglets and lams.

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ France

■ Netherlands

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Netherlands

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

1,689

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

1,689
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

400.00 - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 400.00 - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 100%

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2017

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2017

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2019

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2025

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

France, Germany, Italy, Netherlands

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

No

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related
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4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

Yes

Please state which product range(s) and market(s) you intend to apply the Trademark and when you plan to start using
the Trademark.

Calf Milk Replacers for the EU market

Year: 2018

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

Inviting a supplier/refiner from Rotterdam to inform and train our sales people actively

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Data Unknown

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
non, we are following Nevedi guidelines. Language Dutch

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

Yes

When do you plan to cover the gap using Book and Claim?

2018

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

I have no information about this. I can check that with other colleagues if necessary?

Support for Smallholders
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9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

Buying CSPO B&C via palmtrace was rather complicated. The programm is difficult to use and mistakes can easily be made when
one uses it for the first time. Furthermore in 2017 we followed nevedi guidelines so buying was done by Nevedi. In 2017 not much
was done on economic, social and promotion activities.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

We are currenlty speaking to our clients about using RSPO in the products they buy from us. In the Feed industry, which is highly
competitive and conventional market this is not easy.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Particulars
About Your Organisation

1.1 Name of your organization

Dianne's Fine Desserts, Inc

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0951-17-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● Food Goods

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ United States

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ United States

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

32

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

32
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance 32.00 - - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 32.00 - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa 2%

2.5.2 Australasia 83%

2.5.3 China 10%

2.5.4 Europe (incl.Russia) 50%

2.5.5 India --

2.5.6 North America 27%

2.5.7 South America 6%

2.5.8 Indonesia --

2.5.9 Malaysia 1%

2.5.10 Middle East 12%

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2018

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2018

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2019

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2019

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

United States

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

No

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related

1047



Dianne's Fine Desserts, Inc
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

We sell only foodservice products, not retail.

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

Marketing to our customers.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Data Unknown

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
RSPO policy

Report file: M-Practice-Guidelines.pdf

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

not sure

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   Yes, in 2020
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

none

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

none

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● Uploaded files:
RSPO Policy - Diannes Fine Desserts.pdf
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Particulars
About Your Organisation

1.1 Name of your organization

Dick den Hertog Beheer B.V.

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0304-12-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Own-brand-Manufacturer

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Applies Globally

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Applies Globally

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

1,464,044

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

1,464,044
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated 146,404.00 - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 146,404.00 - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia 1%

2.5.3 China 2%

2.5.4 Europe (incl.Russia) 76%

2.5.5 India --

2.5.6 North America 1%

2.5.7 South America 15%

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East 3%

2.5.11 Rest of Asia 2%

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2014

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2014

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2016

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2016

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Applies Globally

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes
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3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2016

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

-

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

-

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Data Unknown

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

 Uploaded file: --

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
We will support via supplier evaluations and our own checks as organised in our quality system.

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

-

GHG Footprint
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8.1 Are you currently reporting any GHG footprint?

No

Please explain why

--

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

-

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

-

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Particulars
About Your Organisation

1.1 Name of your organization

Dijo Baking Sp. z.o.o.

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0619-15-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Food Goods

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Poland

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Poland

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

1,291

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

113

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

1,404
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - 13.20

2.3.3 Mass Balance - - - -

2.3.4 Segregated 1,291.00 - - 99.80

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 1,291.00 - - 113.00

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 100%

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2014

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2014

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2022

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2022

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Poland

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes
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3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2022

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

Yes

Please state which product range(s) and market(s) you intend to apply the Trademark and when you plan to start using
the Trademark.

Wheat tortillas, Europe market

Year: 2020

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

to source from certified suppliers whenever possible

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Data Unknown

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
none

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

not enough expertise within organisation

Support for Smallholders
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9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

Raw material more expensive and not enough available. Not all ingredients are available in SG level of certification.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

none

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Particulars
About Your Organisation

1.1 Name of your organization

Dimabel b.v.b.a

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0827-16-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Belgium

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Belgium

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

23,755

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

23,755
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance 23.75 - - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 23.75 - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) --

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2017

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2017

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2018

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

France

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related
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4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

Yes

Please state which product range(s) and market(s) you intend to apply the Trademark and when you plan to start using
the Trademark.

Year: 2018

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Data Unknown

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

Yes

When do you plan to cover the gap using Book and Claim?

2018

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

--

Support for Smallholders
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9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Particulars
About Your Organisation

1.1 Name of your organization

DMK Deutsches Milchkontor GmbH

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0444-14-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Food Goods

● Own-brand-Manufacturer

● Manufacturing on behalf of other third party brands

● Other:

Ingredient manufacturer

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Germany

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Germany

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

792

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

215

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

1,007
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

200.00 25.00 - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance 568.70 - - -

2.3.4 Segregated 223.80 - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 992.50 25.00 - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) --

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2012

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2016

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2016

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2018

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Germany

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes
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3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2018

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

--

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

2016 and 2017 we had about 93 percent RSPO certified palmoil. Our aim is to have 100 percent by 2020 latest (defined in
our
Sustainability Strategy DMK 2020). We communicate our engagement and
commitment to RSPO and CSPO internally and to our Stakeholders (Combined annual Report and sustainability Report
2015, DMK-Website). We also promote this through our sales managers in discussions with our customers.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Data Unknown

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

 Uploaded file: M-Policies-to-PNC-waterland.pdf
For administration purpose, attachment files are renamed automatically

  Land Use Rights

  Ethical conduct and human rights

 Uploaded file: M-Policies-to-PNC-ethicalconducthr.pdf
For administration purpose, attachment files are renamed automatically

  Labour rights

 Uploaded file: M-Policies-to-PNC-laborrights.pdf
For administration purpose, attachment files are renamed automatically

  Stakeholder engagement

 Uploaded file: M-Policies-to-PNC-stakeholderengagement.pdf
For administration purpose, attachment files are renamed automatically

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
Internal documents for audits, e.g. for training for employees

Report file: M-Practice-Guidelines.pdf

GHG Footprint
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8.1 Are you currently reporting any GHG footprint?

Yes
Report file: M-GHG-Emissions-Report.pdf

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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DMK Deutsches Milchkontor GmbH
RSPO Annual

Communications of
Progress 2017

Challenges Form

Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

Higher Prices for CSPO and CSPKO.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

We communicate our Engagement to our customers and other Stakeholders.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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DOLCIARIA SALOMONI SRL
RSPO Annual

Communications of
Progress 2017

Particulars Form

Particulars
About Your Organisation

1.1 Name of your organization

DOLCIARIA SALOMONI SRL

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0776-16-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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DOLCIARIA SALOMONI SRL
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● Food Goods

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Italy

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Italy

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

--

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

837

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

837
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DOLCIARIA SALOMONI SRL
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume - - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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DOLCIARIA SALOMONI SRL
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 60%

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2016

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2016

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2026

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2026

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related
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DOLCIARIA SALOMONI SRL
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

There is no request from the market (sales)

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

N.A

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Data Unknown

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

--

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

--

Support for Smallholders
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DOLCIARIA SALOMONI SRL
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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DOLCIARIA SALOMONI SRL
RSPO Annual

Communications of
Progress 2017

Challenges Form

Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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DOLCIFICIO GI&SSE SRL
RSPO Annual

Communications of
Progress 2017

Particulars Form

Particulars
About Your Organisation

1.1 Name of your organization

DOLCIFICIO GI&SSE SRL

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0510-14-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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DOLCIFICIO GI&SSE SRL
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Food Goods

● Own-brand-Manufacturer

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Italy

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Italy

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

--

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

745

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

745
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DOLCIFICIO GI&SSE SRL
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume - - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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DOLCIFICIO GI&SSE SRL
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 100%

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2015

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2019

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2019

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2019

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Italy

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes
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DOLCIFICIO GI&SSE SRL
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2019

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

Yes

Please state which product range(s) and market(s) you intend to apply the Trademark and when you plan to start using
the Trademark.

Prodotto dolciari fritti e surgelati.

Year: 2019

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

we're unable to make forecats/strategies

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Data Unknown

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

 Uploaded file: M-Policies-to-PNC-ethicalconducthr.pdf
For administration purpose, attachment files are renamed automatically

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
non abbiamo una linea guida scritta. L'informativa è stata fatta verbalmente

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

Perché stiamo lavorando per utilizzare tutto palma RSPO dal 2019

GHG Footprint
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DOLCIFICIO GI&SSE SRL
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

8.1 Are you currently reporting any GHG footprint?

Yes
Report file: M-GHG-Emissions-Report.pdf

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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DOLCIFICIO GI&SSE SRL
RSPO Annual

Communications of
Progress 2017

Challenges Form

Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

L'ostacolo è economico e completamente a carico del produttore

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

Promoting sustainable palm oil to all our costumer in order to increase its use in our production as much as possible

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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DONAU Kanol GmbH & Co KG
RSPO Annual

Communications of
Progress 2017

Particulars Form

Particulars
About Your Organisation

1.1 Name of your organization

DONAU Kanol GmbH & Co KG

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0836-17-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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DONAU Kanol GmbH & Co KG
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● Home & Personal Care Goods

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Austria

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Austria

■ Germany

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

1

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

231

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

1

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

233
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DONAU Kanol GmbH & Co KG
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume - - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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DONAU Kanol GmbH & Co KG
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) --

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2018

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2019

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2025

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2025

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Austria, Germany

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

No

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes
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DONAU Kanol GmbH & Co KG
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2025

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

Yes

Please state which product range(s) and market(s) you intend to apply the Trademark and when you plan to start using
the Trademark.

Cosmetic and Detergent consumer goods

Year: 2019

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

Certification will take place in May/2018 - the use of Mass Balance Palm Oil will Start at 01/2019

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Data Unknown

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
n/A

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

Cost factor

GHG Footprint
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DONAU Kanol GmbH & Co KG
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

not yet

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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DONAU Kanol GmbH & Co KG
RSPO Annual

Communications of
Progress 2017

Challenges Form

Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

certification in May /2018

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

certification in May /2018

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded

Link: https://www.donau-kanol.com/
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DP Supply B.V.
RSPO Annual

Communications of
Progress 2017

Particulars Form

Particulars
About Your Organisation

1.1 Name of your organization

DP Supply B.V.

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0189-11-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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DP Supply B.V.
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● Food Goods

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Applies Globally

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Applies Globally

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

4,034

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

130

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

2,566

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

6,730
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DP Supply B.V.
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance 392.00 130.00 - 1,854.00

2.3.4 Segregated 3,642.00 - - 712.00

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 4,034.00 130.00 - 2,566.00

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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DP Supply B.V.
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa 1%

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 74%

2.5.5 India --

2.5.6 North America --

2.5.7 South America 1%

2.5.8 Indonesia 1%

2.5.9 Malaysia --

2.5.10 Middle East 18%

2.5.11 Rest of Asia 5%

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2012

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2012

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2017

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2017

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Applies Globally

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes
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DP Supply B.V.
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2017

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

only Business - to - Business - Products

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

all raw materials with Palm oil are RSPO certified
more informations given to the customer by the sales department

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Data Unknown

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

 Uploaded file: --

  Labour rights

 Uploaded file: --

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
--

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

--

Support for Smallholders
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9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?
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DP Supply B.V.
RSPO Annual

Communications of
Progress 2017

Challenges Form

Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

Price and availibility of the RSPO products

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

Business to Business, inform customer by sales

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Dr August Oetker Nahrungsmittel KG
RSPO Annual

Communications of
Progress 2017

Particulars Form

Particulars
About Your Organisation

1.1 Name of your organization

Dr August Oetker Nahrungsmittel KG

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0170-11-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Dr August Oetker Nahrungsmittel KG
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Own-brand-Manufacturer

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Applies Globally

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Applies Globally

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

--

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

1,183

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

6,072

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

7,255
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Dr August Oetker Nahrungsmittel KG
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- 46.00 - 669.00

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - 842.00 - 1,855.00

2.3.4 Segregated - 295.00 - 3,548.00

2.3.5 Identity Preserved - - - -

2.3.6 Total volume - 1,183.00 - 6,072.00

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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Dr August Oetker Nahrungsmittel KG
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa 2%

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 95%

2.5.5 India --

2.5.6 North America 1%

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia 1%

2.5.10 Middle East --

2.5.11 Rest of Asia 1%

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2011

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2011

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2013

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2018

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Applies Globally

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

No

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related
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Dr August Oetker Nahrungsmittel KG
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

These days, there are so many different seals that it is hard to keep track of them. At
Dr. Oetker we feel that having a small number of seals is the best way to provide guidance for our consumers. In our opinion the
best seal that we have is the Dr. Oetker brand itself. Our brand signalizes that consumers are buying a product of the highest
quality and safety, which not only tastes great but also guarantees satisfaction. We would only decide to include a seal on our
product packaging in cases where it really makes sense to do so and where consumers readily understand what it meant by it.

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

Further reduction of book and claim and on the other hand additional purchasing of segregated products.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Confidential

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

 Uploaded file: --
Related link: www.oetker-supplier.com

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
Good practices which occur for example during the internal and external RSPO audits are shared among all relevant sites.
E-Learnings concerning the requirements of the standards are shared among all relevant parties. The language is English and
German.

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

--

Support for Smallholders
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Dr August Oetker Nahrungsmittel KG
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?
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Dr August Oetker Nahrungsmittel KG
RSPO Annual

Communications of
Progress 2017

Challenges Form

Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

The main challenge is to source RSPO certified palm oil especially for raw materials including only a small amount of palm oil.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

With stakeholder dialogue, regularly via our customer service hotline and the different social media channels

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Dr. Schär AG
RSPO Annual

Communications of
Progress 2017

Particulars Form

Particulars
About Your Organisation

1.1 Name of your organization

Dr. Schär AG

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0381-13-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Dr. Schär AG
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Germany

■ Italy

■ Spain

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Germany

■ Italy

■ Spain

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

1

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

1
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Dr. Schär AG
RSPO Annual
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Consumer Goods Manufacturers Form

2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance 1.29 - - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 1.29 - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 100%

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2013

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2013

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2016

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2016

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Germany, Italy, Spain

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

No

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related
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Dr. Schär AG
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

-

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

No actions planned

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Data Unknown

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
---

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

--

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?
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Dr. Schär AG
RSPO Annual

Communications of
Progress 2017

Challenges Form

Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

-

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

-

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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dreco Werke Wasch- und Körperpflegemittel
GmbH

RSPO Annual
Communications of

Progress 2017

Particulars Form

Particulars
About Your Organisation

1.1 Name of your organization

dreco Werke Wasch- und Körperpflegemittel GmbH

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0657-15-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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dreco Werke Wasch- und Körperpflegemittel
GmbH

RSPO Annual
Communications of

Progress 2017

Consumer Goods Manufacturers Form

Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Germany

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Germany

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

--

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

819

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

819
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RSPO Annual
Communications of

Progress 2017
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - 52.00 -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume - - 52.00 -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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dreco Werke Wasch- und Körperpflegemittel
GmbH

RSPO Annual
Communications of

Progress 2017

Consumer Goods Manufacturers Form

2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 100%

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2015

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2019

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2020

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2021

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Germany

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

No

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related
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dreco Werke Wasch- und Körperpflegemittel
GmbH

RSPO Annual
Communications of

Progress 2017

Consumer Goods Manufacturers Form

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

It is still in the clearing phase.

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

no

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Other

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
no

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

Not required by all our customers.

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

Is currently not available.

Support for Smallholders
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dreco Werke Wasch- und Körperpflegemittel
GmbH

RSPO Annual
Communications of

Progress 2017

Consumer Goods Manufacturers Form

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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dreco Werke Wasch- und Körperpflegemittel
GmbH

RSPO Annual
Communications of

Progress 2017

Challenges Form

Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

We do not have any experience here, yet.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

no

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Dreiring-Werk GmbH & Co. KG
RSPO Annual

Communications of
Progress 2017

Particulars Form

Particulars
About Your Organisation

1.1 Name of your organization

Dreiring-Werk GmbH & Co. KG

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0645-15-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Dreiring-Werk GmbH & Co. KG
RSPO Annual
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Home & Personal Care Goods

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Applies Globally

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Applies Globally

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

3,898

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

2,987

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

347

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

7,232
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume - - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China 100%

2.5.4 Europe (incl.Russia) 35%

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2016

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

If target has not been met, please explain why:
Not applicable, we do not sale own brands, we are toll manufacturer for third parties.

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

If target has not been met, please explain why:
Not applicable, we do not sale own brands, we are toll manufacturer for third parties.

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

If target has not been met, please explain why:
Not applicable, we do not sale own brands, we are toll manufacturer for third parties.

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Applies Globally

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes
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3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

No own brands, we are toll manufacturer for third parties.

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

We will constantly offer our customers the possibility to use RSPO certified sustainable palm oil and oil palm products for
the production of their products but we are dependent on their decisions and allowance.
Where it is almost cost neutral, we will try to replace palm oil with RSPO-certified sustainable palm oil on our own initiative.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Other

- Others:

Not applicable, we do not sale own brands, we are toll manufacturer for third parties.

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

 Uploaded file: --
Related link: www.kappus-seife.de/de/business-service/code_of_conduct

  Land Use Rights

 Uploaded file: --
Related link: www.kappus-seife.de/de/business-service/code_of_conduct

  Ethical conduct and human rights

 Uploaded file: --
Related link: www.kappus-seife.de/de/business-service/code_of_conduct

  Labour rights

 Uploaded file: --
Related link: www.kappus-seife.de/de/business-service/code_of_conduct

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
Code of conduct

german
Related link: www.kappus-seife.de/de/business-service/code_of_conduct
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7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

As a third party supplier we are dependent on the decisions and allowance of our customers. Their decisions are mostly cost
influenced.

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

No.
We are not ISO 14001 certified but 50001 certified. Some data regarding energy corresponding GHG emissions are recorded and
assessed.

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

As a solely contract manufacturer, we are tied to the requests and requirements of our customers and can not make self-assertive
decisions. This also includes the use of CSPO. We offer our customers the possibility to use RSPO certified sustainable palm oil
and oil palm products for the production of their products but we are dependent on their (mostly cost driven) decisions.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

No

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded

Link: www.kappus-seife.de/de/business-service/code_of_conduct
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Particulars
About Your Organisation

1.1 Name of your organization

DSM Nutritional Products AG

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0032-08-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● Other:

Ingredient manufacturer

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Applies Globally

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Applies Globally

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

--

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

1,334

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

1,334
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - 215.00

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - 1,056.00

2.3.4 Segregated - - - 63.00

2.3.5 Identity Preserved - - - -

2.3.6 Total volume - - - 1,334.00

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) --

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2015

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2015

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2017

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2020

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Applies Globally

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

No

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related
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4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

we don't have own brand products

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

In 2013, DSM Nutritional Products made a commitment to source all palm oil and palm oil derivatives in a sustainable
manner. In
2013 and 2014, we used GreenPalm certificates under the “Book & Claim” scheme to cover practically all of the material
we
purchase.
In June 2015 two main production sites of DSM Nutritional Products have achieved to become RSPO Mass Balance
certified. It is
our intention to progress to RSPO Mass Balance certification for all palm oil and palm kernel oil derivatives at all sites and
at the
same time we aim to start to work towards RSPO Segregation Certification as soon as these materials become available in
the
market. Already beginning of 2017 two production sites of DSM Nutritional Products have achieved to became RSPO
Segregated certified.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Other

- Others:

This questionnaire is mainly for companies producing own brand products. DNP is not producing any own brand products.

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

 Uploaded file: M-Policies-to-PNC-waterland.pdf
For administration purpose, attachment files are renamed automatically

Related link: www.dsm.com

  Land Use Rights

  Ethical conduct and human rights

 Uploaded file: M-Policies-to-PNC-ethicalconducthr.pdf
For administration purpose, attachment files are renamed automatically

Related link: www.dsm.com

  Labour rights

 Uploaded file: M-Policies-to-PNC-laborrights.pdf
For administration purpose, attachment files are renamed automatically

Related link: www.dsm.com

  Stakeholder engagement

 Uploaded file: M-Policies-to-PNC-stakeholderengagement.pdf
For administration purpose, attachment files are renamed automatically

Related link: www.dsm.com

  None of the above
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7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
DNP has implemented internal guidlines in English language.

Related link: www.dsm.com

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

Yes
Report file: M-GHG-Emissions-Report.pdf

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

There are only limited palm oil/palm kernel oil derivatives RSPO Segregated available in the market.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

Engagement with key stakeholders

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● Uploaded files:
DSM-Annual-Report-2017.pdf

Link: www.dsm.com
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Particulars
About Your Organisation

1.1 Name of your organization

Duni AB

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0661-15-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● Other:

Tradedgoods supplier
Products: candles

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Belgium

■ Denmark

■ Finland

■ France

■ Germany

■ Netherlands

■ Norway

■ Spain

■ Sweden

■ Switzerland

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Poland

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

85,500

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

85,500
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume - - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) --

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2015

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2015

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2020

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2020

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Poland

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

No

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related
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4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

Yes

Please state which product range(s) and market(s) you intend to apply the Trademark and when you plan to start using
the Trademark.

For candles, ongoing disscussion to use Trademark, maybe in the futhur 2020

Year: 2020

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

Communication based through our sales rep.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Data Unknown

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
These question is still under investigation with responsible person

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

We are Traders of Consumer Goods Manufacturers.

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

We are Traders of Consumer Goods Manufacturers.

Support for Smallholders
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9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

We are traders , no producer.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

s.a.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Particulars
About Your Organisation

1.1 Name of your organization

Dutch Bakery Group B.V.

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0636-15-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Food Goods

● Own-brand-Manufacturer

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Netherlands

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Netherlands

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

931

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

931
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated 931.00 - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 931.00 - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 100%

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2015

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2015

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2018

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2018

If target has not been met, please explain why:
Nearly all raw materials are RSPO certified palm products, but not all end products are declared as containing RSPO certified
products. We are private label manufacturer.

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Germany, Netherlands

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes
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3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

We produce private labels and our customers decided not to print the logo on the packages.

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

We already only use RSPO certified ingredients (where applicable)

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Data Unknown

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
None in particular, since we already use RSPO certified products only (where applicable).

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

Not yet.

Support for Smallholders
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9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

For some raw materials, there was no RSPO certified product available. This was changed in 2017, though available.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

We asked our suppliers to get certified.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Particulars
About Your Organisation

1.1 Name of your organization

E.J. PAPADOPOULOS S.A.

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0869-17-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Food Goods

● Own-brand-Manufacturer

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Greece

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Greece

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

2,420

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

2,104

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

4,524
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated 9.70 - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 9.70 - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) --

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2017

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2019

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2024

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2029

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Greece

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related
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4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

Management Decision

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

-

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Data Unknown

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

 Uploaded file: --

  Land Use Rights

  Ethical conduct and human rights

 Uploaded file: --

  Labour rights

 Uploaded file: --

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
-

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

--

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

Yes

Support for Smallholders
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9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

-

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

TBD

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Particulars
About Your Organisation

1.1 Name of your organization

Easy Cleaning Solutions Limited

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0374-13-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Home & Personal Care Goods

● Own-brand-Manufacturer

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Ireland

■ United Kingdom

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Ireland

■ United Kingdom

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

--

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

312

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

312
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume - - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia 1%

2.5.3 China --

2.5.4 Europe (incl.Russia) 97%

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East 2%

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2014

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2019

If target has not been met, please explain why:
Own brand products will swap to CSPO material as they become available

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2019

If target has not been met, please explain why:
As our raw materials are derivatives our suppliers are dependant on their feed stocks having CSPO grade available to swap. We
are in regular contact with our suppliers to review the situation.

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2020

If target has not been met, please explain why:
As per comment in 3.3

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Ireland, United Kingdom
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3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes

3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

There are insufficient availabilities of CSPO materials at this time to make it viable for us to justify change across our product range
which would require artwork change.

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

ECS will continue to reiterate to our suppliers the need to move to CSPO material grades. In addition we continue to
communicate with our customers who are keen to transfer over to CSPO raw materials. As materials become available
they will be substituted for non CSPO materials in our formulations.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

--

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

 Uploaded file: M-Policies-to-PNC-ethicalconducthr.pdf
For administration purpose, attachment files are renamed automatically

  Labour rights

  Stakeholder engagement

  None of the above
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7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
ECS continues top communicate with the supply chain and customers regarding the need to make the transfer to CSPO grades,
this will actively continue.

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

The driving force for the use of CSPO in ECS is driven by retailers, our policy is reviewed yearly to fall in line with customers
requirements.

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

Data is collected for fossil fuels and gas but is not publicly made available

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

many of our raw materials are PKO derivatives and still some of our suppliers have difficulty to secure CSPO feed- stock when
processing materials, due to this they are often unable to advise a timeline for transfer to CSPO materials. As it is common for
CSPO grades to attract a premium price, this reflects directly on the product profit margin. We will always continue to discuss and
negotiate the situation with our suppliers.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

Where possible new formulations are made from the outset with materials which have a readily available CSPO feedstock source,
this is communicated to our customer base.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Particulars
About Your Organisation

1.1 Name of your organization

Easyfood A/S

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0628-15-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Denmark

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Denmark

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

497

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

497
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated 497.00 - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 497.00 - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) --

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2013

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2013

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2020

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2020

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

No

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related
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4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

B2B

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Data Unknown

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

 Uploaded file: --

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

--

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Easyfood A/S
RSPO Annual

Communications of
Progress 2017

Challenges Form

Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Eccelso Limited
RSPO Annual

Communications of
Progress 2017

Particulars Form

Particulars
About Your Organisation

1.1 Name of your organization

Eccelso Limited

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0218-11-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Eccelso Limited
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● Food Goods

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ United Kingdom

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ United Kingdom

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

1,140

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

418

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

1,558
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Eccelso Limited
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated 930.60 - - 382.20

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 930.60 - - 382.20

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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Eccelso Limited
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 100%

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2011

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2011

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2020

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2020

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

United Kingdom

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

No

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related
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Eccelso Limited
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

Yes

Please state which product range(s) and market(s) you intend to apply the Trademark and when you plan to start using
the Trademark.

We use on our AV NH Suet manufacturer in Liverpool UK

Year: 2011

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

In our factory we only use RSPO Palm.
We purchase our own brand margarine & fats from partner who are themselves RSPO members. We always discuss
RSPO FSG products with our clients.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Confidential

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
With all our clients we discuss RSPO and the usage of during all contract renewal discussions. We would promote RSPO were and
when we can do so.

Related link: www.eccelso.co.uk

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

We will discuss and consider implementation of this going forward.

GHG Footprint
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Eccelso Limited
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

We will discuss our needs to implemented this going forward.

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Eccelso Limited
RSPO Annual

Communications of
Progress 2017

Challenges Form

Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

The economic cost of using FSG Palm needs to be borne by the end uses who are not always willing to accept this.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

We are engaging with our suppliers and customer at all times to support the vision of RSPO

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● Uploaded files:
11 Eccelso Ethical Trading Policy QMP011.pdf

Link: www.eccelso.co.uk
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Edelweiss GmbH & Co. KG
RSPO Annual

Communications of
Progress 2017

Particulars Form

Particulars
About Your Organisation

1.1 Name of your organization

Edelweiss GmbH & Co. KG

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0338-13-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Edelweiss GmbH & Co. KG
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● Food Goods

● Own-brand-Manufacturer

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Germany

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

552

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

552
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Edelweiss GmbH & Co. KG
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated 508.09 - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 508.09 - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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Edelweiss GmbH & Co. KG
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 100%

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2014

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2014

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2014

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2015

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Applies Globally

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes
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Edelweiss GmbH & Co. KG
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2014

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

Room on retail packages is limited

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Confidential

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

 Uploaded file: --

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

--

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

Yes

Support for Smallholders
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Edelweiss GmbH & Co. KG
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Edelweiss GmbH & Co. KG
RSPO Annual

Communications of
Progress 2017

Challenges Form

Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Edward Marc Chocolatier, LLC
RSPO Annual

Communications of
Progress 2017

Particulars Form

Particulars
About Your Organisation

1.1 Name of your organization

Edward Marc Chocolatier, LLC

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0823-16-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Edward Marc Chocolatier, LLC
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● Other:

Corporate entity of own brand products produced by contract manufacturer

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ United States

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ United States

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

--

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

--
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Edward Marc Chocolatier, LLC
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume - - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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Edward Marc Chocolatier, LLC
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) --

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2018

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2018

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2018

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2018

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

United States

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

No

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes
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Edward Marc Chocolatier, LLC
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2019

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

Trademark was removed from packaging as we moved production back to self owned facility

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

Bring all production back to company owned facility and work towards supply chain RSPO certification. RSPO materials are
already being used in all products using palm oil

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Other

- Others:

Product is all produced at a co-manufacturer, their ACOP encompasses all tonnage of RSPO materials used in the production.

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

 Uploaded file: --
Related link: www.edwardmarc.com/sustainability/

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
Sustainability programs on company website. Available in English

Related link: www.edwardmarc.com/sustainability/

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

GHG will be evaluated as company expands, currently minimal GHG footprint due to manufacturing process

Support for Smallholders
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Edward Marc Chocolatier, LLC
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   Yes, in 2020
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Edward Marc Chocolatier, LLC
RSPO Annual

Communications of
Progress 2017

Challenges Form

Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

Initial procurement of CSPO materials went smoothly with our supplier as they were currently RSPO certified. Difficulties are finding
back up suppliers in emergency situations. Working on building emergency stock with RSPO supplier to mitigate risk.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

Edward Marc Brands has committed to sustainability efforts for RSPO as well as Cocoa production through business to business
outreach.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Eichetti Confect Spezialitäten, A. Eichelmann
GmbH & Co. KG

RSPO Annual
Communications of

Progress 2017

Particulars Form

Particulars
About Your Organisation

1.1 Name of your organization

Eichetti Confect Spezialitäten, A. Eichelmann GmbH & Co. KG

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0470-14-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Eichetti Confect Spezialitäten, A. Eichelmann
GmbH & Co. KG

RSPO Annual
Communications of

Progress 2017

Consumer Goods Manufacturers Form

Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

Andorra, Austria, Belgium, Bulgaria, Canada, China, Cyprus, Czech Republic, Denmark, Estonia, Finland, France, Germany, Hong
Kong, Hungary, Ireland, Israel, Italy, Japan, Kuwait, Latvia, Luxembourg, Netherlands, Norway, Poland, Portugal, Romania, Saudi
Arabia, Singapore, Slovenia, Spain, Sweden, Switzerland, Taiwan, Thailand, Ukraine, United Arab Emirates, United Kingdom,
United States

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Applies Globally

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

--

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

95

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

95
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Eichetti Confect Spezialitäten, A. Eichelmann
GmbH & Co. KG

RSPO Annual
Communications of

Progress 2017

Consumer Goods Manufacturers Form

2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - 95,897.00 - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume - 95,897.00 - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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Consumer Goods Manufacturers Form

2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) --

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2014

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2015

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2015

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2015

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Applies Globally

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes
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Consumer Goods Manufacturers Form

3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2015

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

Yes

Please state which product range(s) and market(s) you intend to apply the Trademark and when you plan to start using
the Trademark.

Ice Confectionery, Wafer Products, Confect Specialities

Year: 2015

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

We plan to use the RSPO-Label for further products and to communicate the use of RSPO to the consumer

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Data Unknown

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
---

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

Eichetti is a very smal Company and we do not have the capacities to asses the GHG emissions from our operations.

Support for Smallholders
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9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges Form

Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

none

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

Business to Business communication, Business to Consumer communication.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Particulars
About Your Organisation

1.1 Name of your organization

Eisbär Eis GmbH

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0275-12-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Food Goods

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Germany

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Germany

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

491

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

12

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

2

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

505
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance 4.00 3.00 - 2.00

2.3.4 Segregated 489.00 10.00 - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 493.00 13.00 - 2.00

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 95%

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2012

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2012

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2018

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2018

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Germany

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes
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3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2018

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

As a 99% private Label manufacturing Company, we do not have any influence on the use of the RSPO-Trademark on the
packaging of our customers. We are Aware of the fact, that some eurpean retailers are implementing the Trademark on their
packaging.
For our small brand, we do not see any benefit of using the RSPO Trademark.

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

1) Continue to fullfill the requirements of using sustainable palm oil for the private label products we launch on european
market. German retailers are absolutely demanding RSPO certified Palmoil.
2) Prepare our production site in order to gain the RSPO SG certificate in 2018/2019 again. Especially the Training and
istruction of our staff is a Focus.
3) Change the last MB-Products to SG.
4) Making sure new products and new developments are directly sourced in SG-Quality.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Data Unknown

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
To achieve all relevant parameters for RSPO certification, we focused mainly on the official RSPO documents such as "RSPO
Lieferkettenzertifizierungsstandard" from November 2014 in the German language. Furthermore the "RSPO Principles and Criteria
for the Production of Sustainable Palm Oil 2013".
We also issued concrete process documentation that include the Tasks of all related departments in our company.

GHG Footprint
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8.1 Are you currently reporting any GHG footprint?

No

Please explain why

--

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Eisbär Eis GmbH
RSPO Annual

Communications of
Progress 2017

Challenges Form

Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

Currently the hardest part for us, is to change all ingredients from MB to SG, as some local/small suppliers are "just" MB certified.
Furthermore the prices of our suppliers are very volatile, so it is hard for us to estimate Price for next season.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

We fully Support the RSPO Vision/Strategy for sustainable Palm oil and Focus on 100% SG-Products.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Particulars
About Your Organisation

1.1 Name of your organization

El Pequeño Molino, S.A

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0573-15-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers Form

Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Food Goods

● Own-brand-Manufacturer

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Spain

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Spain

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

--

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

--
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - 20.00

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume - - - 20.00

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 9%

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2015

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2017

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2030

If target has not been met, please explain why:
Now, we use certified palm oil in some of our products although we don't sell them how RSPO

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2030

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

France, Spain

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes
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3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2030

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

Yes

Please state which product range(s) and market(s) you intend to apply the Trademark and when you plan to start using
the Trademark.

Puff pastry products (Manina, Palmera and Lazo) and the market is France

Year: 2017

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

I will try to make aware about the importance of the use of RSPO

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Data Unknown

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

 Uploaded file: M-Policies-to-PNC-ethicalconducthr.pdf
For administration purpose, attachment files are renamed automatically

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
SPANISH

Report file: M-Practice-Guidelines.pdf

GHG Footprint
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8.1 Are you currently reporting any GHG footprint?

No

Please explain why

Currently we doesn't have needed that assesing

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

The margarine Mass Balance is more expensive

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

Suppliers are who request that we work with Palm Oil certified

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded

1215



ELBISCO INDUSTRIAL & COMMERCIAL FOOD
S.A.

RSPO Annual
Communications of

Progress 2017

Particulars Form

Particulars
About Your Organisation

1.1 Name of your organization

ELBISCO INDUSTRIAL & COMMERCIAL FOOD S.A.

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0552-14-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Food Goods

● Own-brand-Manufacturer

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

Albania, Australia, Austria, Belgium, Bulgaria, Canada, Croatia (Hrvatska), Cyprus, Czech Republic, Denmark, Estonia, Germany,
Greece, Hong Kong, Ireland, Israel, Italy, Japan, Jordan, Korea, Democratic People's Republic of, Lebanon, Macedonia, The
Former Yugoslav Republic of, Malta, Netherlands, Poland, Portugal, Romania, Saudi Arabia, Serbia, South Africa, Spain, Turkey,
United Kingdom, United States

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

Albania, Australia, Austria, Belgium, Bulgaria, Canada, Croatia (Hrvatska), Cyprus, Czech Republic, Denmark, Estonia, Germany,
Greece, Hong Kong, Ireland, Israel, Italy, Jordan, Korea, Democratic People's Republic of, Lebanon, Macedonia, The Former
Yugoslav Republic of, Malta, Netherlands, Poland, Portugal, Romania, Saudi Arabia, Serbia, South Africa, Spain, Turkey, United
Kingdom, United States

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

--

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

--
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume - - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 100%

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2015

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2030

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2030

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2030

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Greece

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related
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ELBISCO INDUSTRIAL & COMMERCIAL FOOD
S.A.

RSPO Annual
Communications of

Progress 2017

Consumer Goods Manufacturers Form

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

because of the higher cost

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

alignment with both suppliers and customers to meet markets' needs regarding the use of sustainable palm oil

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Other

- Others:

Regarding section 2, we do not sell palm oil or palm kernel oil raw materials, we use them as substances in our recipes. Also,
please be informed that 309 tonnes is the volume of RSPO palm oil materials used in our production for 2017.

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
none

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

--

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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ELBISCO INDUSTRIAL & COMMERCIAL FOOD
S.A.

RSPO Annual
Communications of

Progress 2017

Challenges Form

Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

RSPO products cost more making our products more expensive. Small volumes used lead to supply/ logistics management issues.
Problems dealt in alignment with palm oil strategic partners.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

alignment with customers so as to understand/ satisfy current and future needs in palm oil use, based on our contractual
agreements

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Elementis Specialties, Inc.
RSPO Annual

Communications of
Progress 2017

Particulars Form

Particulars
About Your Organisation

1.1 Name of your organization

Elementis Specialties, Inc.

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0494-14-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Elementis Specialties, Inc.
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● Other:

Ingredient manufacturer

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Netherlands

■ United Kingdom

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Netherlands

■ United Kingdom

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

--

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

--
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Elementis Specialties, Inc.
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume - - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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Elementis Specialties, Inc.
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) --

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2014

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2015

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2019

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2019

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Applies Globally

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

No

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related
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Elementis Specialties, Inc.
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

Yes

Please state which product range(s) and market(s) you intend to apply the Trademark and when you plan to start using
the Trademark.

organoclays, cosmetic grade gels, palm based finished products

Year: 2015

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

Identify products which have RSPO certified sustainable palm oil and oil palm derived products to existing and potential
new customers. Highlight the marketing advantage of using RSPO certified sustainable products.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Confidential

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

 Uploaded file: --
Related link: 
http://www.elementisplc.com/assets/downloads/2018%20pdf%20downloads/Environmental-supplementary-information-2017-v2.pdf

  Land Use Rights

  Ethical conduct and human rights

 Uploaded file: --
Related link: https://www.elementis.com/esweb/esweb.nsf/pages/supplyChainResponsibility

  Labour rights

 Uploaded file: --
Related link: https://www.elementis.com/esweb/esweb.nsf/pages/supplyChainResponsibility

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of RSPO
certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
In reference to 7.1 and 7.2
(available in English)

Refer to statement on Elementis website regarding policies of Supply Chain Responsibility:

https://elementis.com/esweb/esweb.nsf/pages/supplyChainResponsibility

Refer to statement on Elementis website regarding policies on Health, Safety and the Environment:

http://www.elementisplc.com/assets/downloads/2018%20pdf%20downloads/Environmental-supplementary-information-2017-v2.pdf
Report file: M-Practice-Guidelines.pdf

GHG Footprint
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Elementis Specialties, Inc.
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

8.1 Are you currently reporting any GHG footprint?

Yes
Report file: M-GHG-Emissions-Report.pdf

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Elementis Specialties, Inc.
RSPO Annual

Communications of
Progress 2017

Challenges Form

Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

Availability of RSPO certified specialty chemical derivatives in supply chain. In response, we are continuing to request and point out
advantages of offering RSPO certified products to our suppliers.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

Promote via website and communications to customers.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Ellison Bakery LLC
RSPO Annual

Communications of
Progress 2017

Particulars Form

Particulars
About Your Organisation

1.1 Name of your organization

Ellison Bakery LLC

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0917-17-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Ellison Bakery LLC
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● Food Goods

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ United States

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ United States

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

1,177

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

21

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

1,198
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Ellison Bakery LLC
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume - - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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Ellison Bakery LLC
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) --

2.5.5 India --

2.5.6 North America 68%

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2018

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2018

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2020

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2020

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

United States

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related
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Ellison Bakery LLC
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

Our brand is used as an ingredient for other products.

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

We made the switch during the 2nd quarter of 2017 to use 100% Mass Balance Palm. Our percentage will jump from 68%
in 2017 to around 97% in 2018,

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

--

- Others:

Ellison Bakery does not have there own brand of products therefore I can't answer the date questions.

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
Our company responds to our customers needs so Ellison has made the pledge to change over to RSPO palm in response to our
customer needs.

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

We are making the changes as our customers needs change. We will be around 97% for 2018 and expect that to grow to 99% by
2019.

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

--

Support for Smallholders
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Ellison Bakery LLC
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Ellison Bakery LLC
RSPO Annual

Communications of
Progress 2017

Challenges Form

Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Emil Kiessling GmbH
RSPO Annual

Communications of
Progress 2017

Particulars Form

Particulars
About Your Organisation

1.1 Name of your organization

Emil Kiessling GmbH

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0574-15-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Emil Kiessling GmbH
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Germany

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Germany

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

--

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

821

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

821
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Emil Kiessling GmbH
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume - - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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Emil Kiessling GmbH
RSPO Annual

Communications of
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Consumer Goods Manufacturers Form

2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 100%

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2015

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2016

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2020

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2025

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Germany

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes
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Emil Kiessling GmbH
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2025

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

So far there's no request of the customers.

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

Our target is to further increase the number of MB-based raw materials in our company.
We are in close contact with our suppliers concerning the development of CSP(K)O based raw materials on the market.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Confidential

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

 Uploaded file: --

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
-

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

According to the time-bound plan we are planning to cover the gap by Book & Claim in 2020.

GHG Footprint
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Emil Kiessling GmbH
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

-

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Emil Kiessling GmbH
RSPO Annual

Communications of
Progress 2017

Challenges Form

Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

Many of the CSPO and CSPKO based raw materials have still a limited availability on the market and have a higher price than
conventional raw materials. This means a restriction in the selection of raw material suppliers. But we are in close contact with our
suppliers to get a transparent overview of the situation of the market and to get the possibility to change more of our raw materials
to MB quality.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

We are in constant discussions with our suppliers to promote the use of CSP(K)O and make progresses in adapting more of our
raw materials to MB quality. Besides we are frequently informing our customers concerning the status of CSP(K)O in their products.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded

Link: www.emil-kiessling.de
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Particulars
About Your Organisation

1.1 Name of your organization

English Bay Batter L.P.

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0721-16-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Canada

■ United States

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Canada

■ United States

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

--

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

4,549

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

4,549
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume - - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) --

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia 5%

2.5.9 Malaysia 95%

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2016

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2023

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2020

If target has not been met, please explain why:
No future plans to use 100% rspo products for EBB products

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2020

If target has not been met, please explain why:
No plans for next 5 years

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Canada, United States

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes
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3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

Yes

Please state which product range(s) and market(s) you intend to apply the Trademark and when you plan to start using
the Trademark.

Cookie dough

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

Reseach and Development team is working on the RSPO products with different customers.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

--

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

--

GHG Footprint
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8.1 Are you currently reporting any GHG footprint?

No

Please explain why

--

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

NA

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

NA

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded

Link: https://www.cerelia.com/cerelias-commitment/
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Particulars
About Your Organisation

1.1 Name of your organization

EPC Group B.V. ta Royal Sanders

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0529-14-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Home & Personal Care Goods

● Own-brand-Manufacturer

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Netherlands

■ United Kingdom

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Netherlands

■ United Kingdom

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

--

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

2,054

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

2,054
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume - - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 66%

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2015

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2023

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2023

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2023

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Netherlands, United Kingdom

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related
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4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

From a commercial point of view there is no need for the RSPO trademark on our own brand products due to the fact that the
concerning users have limited knowledge of the meaning of the RSPO trademark and the concerning claims.

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

Our commercial team will share our RSPO certification with clients so that they are fully aware of RPSO items and
characteristics. This can be performed during annual meetings with our clients to create more support for RSPO.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Other

- Others:

We have answered all the questions in the report and all information is available on site as well.

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

 Uploaded file: --

  Land Use Rights

 Uploaded file: --

  Ethical conduct and human rights

 Uploaded file: --

  Labour rights

 Uploaded file: --

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
As answered at 5.1: our commercial team will share our RSPO certification with clients so that they are fully aware of RPSO items
and characteristics. This can be performed during annual meetings with our clients to create more support for RSPO.

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

This depends on the requests of our customers. We received no requests yet to make a claim on endproducts. When there will be
requests to make a claim on endproducts we will make plans to cover gap using Book & Claim.

GHG Footprint
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8.1 Are you currently reporting any GHG footprint?

No

Please explain why

We have determined our air emissions on the NER (Dutch Emissions Directive). This mainly relates to volatile organic compounds
and dust. For greenhouse gases (such as CO2) emissions are not included in the NER. Given our processes, and the fact that we
do not have our own transport, our CO2 emissions will likely be minimal.

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

RPSO raw materials are more expensive than standard raw materials so it is for many customers more difficult to switch over to
RSPO products. RSPO raw materials are not always available on the market.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

We promote RSPO by the following: our commercial team will share our RSPO certification with clients so that they are fully aware
of RPSO items and characteristics. This can be performed during annual meetings with our clients to create more support for
RSPO.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Particulars
About Your Organisation

1.1 Name of your organization

Erbo Spraytec AG

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0725-16-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Manufacturing on behalf of other third party brands

● Other:

Contract manufacturer of powder products for the food, feed, cosmetic, technical and chemical industry.

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Switzerland

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Switzerland

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

648

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

25

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

50

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

723
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance 254.20 - - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 254.20 - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 100%

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2016

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2016

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2021

If target has not been met, please explain why:
We are a toll manufacturer. This decision is made by the customers.

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2026

If target has not been met, please explain why:
We are a toll manufacturer. This decision is made by the customers.

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Switzerland

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes
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3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

Yes

Please state which product range(s) and market(s) you intend to apply the Trademark and when you plan to start using
the Trademark.

The RSPO Trademark is used since 2016 on one of our fat powder products in Switzerland.

Year: 2016

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

Our sales Team is informing our customers about our product range with RSPO certified products and the possibility to use
CSPO in their own products.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Data Unknown

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
-

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

We are a toll manufacturer. This decision is made by the customers.

GHG Footprint
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8.1 Are you currently reporting any GHG footprint?

No

Please explain why

We do not publish this Information.

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

Not all customers are willing to pay the higher Price for products made of or containing CSPO. Due to public pressure, the amount
of palmoil used in the production of farm animal feed has broken down. A substantial proportion has been replaced by other plant
oils.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Particulars
About Your Organisation

1.1 Name of your organization

Erdal GmbH & Co KG

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0824-16-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Home & Personal Care Goods

● Own-brand-Manufacturer

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Applies Globally

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Applies Globally

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

--

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

4,020

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

4,020
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - 3,860.00

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - 160.00

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume - - - 4,020.00

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 97%

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia 3%

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2016

Comment:
Mass Balance Certification of both production sites

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2011

If target has not been met, please explain why:
We cover all bought raw materials for both production sites, Mainz and Hallein, with 100 % Palm Credits since 2011.

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2011

If target has not been met, please explain why:
We cover all bought raw materials for both production sites, Mainz and Hallein, with 100 % Palm Credits since 2011.

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2028

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Applies Globally

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes
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3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

Not requested by customer.

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

Next step is to offer Mass Balance quality products to customers and
slowly increase the amount of certified sustainable palm products with mass balance quality.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Other

- Others:

We cannot give the particulars for palm based products for own brands and for products for others separately. We only calculate
the total quantity of used palm based raw material at both production sites. Therefore the amount given at 2.4 includes both, own
brands and private label brands.

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

 Uploaded file: --
Related link: werner-mertz.de/images/Werner-Mertz/Umwelterklaerung_2016.pdf

  Land Use Rights

  Ethical conduct and human rights

 Uploaded file: --
Related link: werner-mertz.de/files/epaper/nhb-en/

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:

GHG Footprint
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8.1 Are you currently reporting any GHG footprint?

No

Please explain why

--

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Particulars
About Your Organisation

1.1 Name of your organization

Erika Eis Srl

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0746-16-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● Food Goods

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Italy

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Italy

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

--

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

--
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance 184.00 - - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 184.00 - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 100%

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2017

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2016

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2017

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2017

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Italy

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes
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3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2017

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

--

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

We have selected suppliers and raw materials according to the use of palm oil certified RSPO.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Data Unknown

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
We have introduced the PROC16 procedure for the management of RSPO products. is available in italian language

Report file: M-Practice-Guidelines.pdf

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

--

Support for Smallholders
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9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

We have not encountered any major obstacles in the passage to RSPO. Our raw material suppliers and our costumers were
already updated on the RSPO system

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

We have tried to make our customers aware of the opportunities and benefits RSPO offers.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● Uploaded files:
Verifica_RSPO2018.pdf
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Particulars
About Your Organisation

1.1 Name of your organization

erlenbacher backwaren gmbh

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0878-17-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Food Goods

● Own-brand-Manufacturer

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Germany

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Germany

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

438

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

53

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

136

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

627
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - 3.24

2.3.3 Mass Balance - - - 17.55

2.3.4 Segregated 308.59 37.59 - 74.90

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 308.59 37.59 - 95.69

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 99%

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2015

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2013

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2020

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2020

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Germany

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes
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3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2020

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

We are checking and evaluating how and when we want to use the RSPO Trademark.

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

We will continue discussing with our suppliers and customers the importance of RSPO certified palm oil products. We will
search for solutions in order to switch the last raw materials to certified ones.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Other

- Others:

As we only have one production site in Germany, all other regions mentioned in point 2.5 are not applicable for us.

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

 Uploaded file: M-Policies-to-PNC-ethicalconducthr.pdf
For administration purpose, attachment files are renamed automatically

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
We have updated our position paper regarding palm oil. This document is available in German, English and Spanish language.

Report file: M-Practice-Guidelines.pdf

Related link: www.erlenbacher.de/en

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

The missing quantity is very small and we are optimistic that we can soon get these last raw materials with RSPO certified palm oil.

GHG Footprint
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8.1 Are you currently reporting any GHG footprint?

No

Please explain why

We do not have plans yet.

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

For some raw materials, especially for those of which we only need small quantities or which are very special, we encounter
difficulties finding appropriate products or suppliers. We appreciate an open exchange with current and potential suppliers,
customers and Froneri colleagues in order to build up a network helping to find solutions.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

Palm oil still has a bad image, many people prefer to ban palm oil and do not consider the consequences caused by substituting
palm oil. Our aim is to explain to our customers why eliminating palm oil is not a sustainable way of acting in our opinion. It is very
difficult to reach our customers' customers aswell in order to convince them.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● Uploaded files:
Nachhaltigkeit final.pdf
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Particulars
About Your Organisation

1.1 Name of your organization

Essity Aktiebolag (publ)

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0995-18-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● Home & Personal Care Goods

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Applies Globally

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Applies Globally

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

--

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

970

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

970
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - 967.00

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume - - - 967.00

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) --

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2016

Comment:
The vast majority of our assortment such as tissue, baby, feminine and incontinence care products does not intentionally contain
palm oil derived ingredients. A small number of our products including cosmetics (soaps, creams and lotions) and wetwipes may
contain palm oil derived ingredients. Essity is requesting the suppliers of the cosmetics and wet wipes do use certified palm oil
ingredients in products supplied to us.

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2016

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2018

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2020

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Applies Globally

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes
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3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes

3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2020

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

Securing our supply chain for certified palm oil derivatives is in line with our policies, and this is communicated generally in the
sustainability reporting. On specific customer requests this is communicated in each individual case.

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

Continue to promote the use of RSPO certified sustainable palm oil in our supply chain, and evaluate where there may be
possibilities to request palm oil derived ingredients certified as segregated according to the RSPO certification scheme.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

--

- Others:

--

Application of Principles & Criteria for all members sectors
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7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

 Uploaded file: --
Related link: 
https://www.essity.com/sustainability/supply-chain-management/global-supplier-standard/

  Land Use Rights

 Uploaded file: --
Related link: 
https://www.essity.com/sustainability/supply-chain-management/global-supplier-standard/

  Ethical conduct and human rights

 Uploaded file: --
Related link: 
https://www.essity.com/sustainability/supply-chain-management/global-supplier-standard/

  Labour rights

 Uploaded file: --
Related link: 
https://www.essity.com/sustainability/supply-chain-management/global-supplier-standard/

  Stakeholder engagement

 Uploaded file: --
Related link: 
https://www.essity.com/sustainability/supply-chain-management/global-supplier-standard/

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
No specific best practice.

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

Yes

When do you plan to cover the gap using Book and Claim?

2020

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

Yes
Related link: http://reports.essity.com/2017/annual-and-sustainability-report/

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

No significant obstacles.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

A continuous dialogue with key suppliers.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Particulars
About Your Organisation

1.1 Name of your organization

EUROGERM

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0532-14-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● Food Goods

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Applies Globally

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Applies Globally

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

--

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

--
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - 624.20

2.3.4 Segregated - - - 36.80

2.3.5 Identity Preserved - - - -

2.3.6 Total volume - - - 661.00

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) --

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2014

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2020

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2020

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2020

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Applies Globally, France

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related
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4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

--

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

We promote our involvement to use CERTIFIES SUBTAINABLE PALM OIL products thanks to
our communication in the Global compact

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Data Unknown

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

 Uploaded file: M-Policies-to-PNC-waterland.pdf
For administration purpose, attachment files are renamed automatically

  Land Use Rights

 Uploaded file: M-Policies-to-PNC-landuseright.pdf
For administration purpose, attachment files are renamed automatically

  Ethical conduct and human rights

 Uploaded file: M-Policies-to-PNC-ethicalconducthr.pdf
For administration purpose, attachment files are renamed automatically

  Labour rights

 Uploaded file: M-Policies-to-PNC-laborrights.pdf
For administration purpose, attachment files are renamed automatically

  Stakeholder engagement

 Uploaded file: M-Policies-to-PNC-stakeholderengagement.pdf
For administration purpose, attachment files are renamed automatically

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
We support the global compact and we have a team for "Corporate social responsability"
subjects.

GHG Footprint
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8.1 Are you currently reporting any GHG footprint?

No

Please explain why

We did it in 2010

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

We work with our suppliers in oder to buy CERTIFIED SUSTAINABLE PALM OIL products but with the same efficiency

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

We support the Global compact We have a team for "corporate social responsability" subjects

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● Uploaded files:
POLITIQUE QUALITE SECURITE DES ALIMENTS RSE JUILLET 2017.pdf

1298

http://www.rspo.org/acop/2017/eurogerm/POLITIQUE QUALITE  SECURITE DES ALIMENTS RSE  JUILLET 2017.pdf


Europastry, S.A.
RSPO Annual

Communications of
Progress 2017

Particulars Form

Particulars
About Your Organisation

1.1 Name of your organization

Europastry, S.A.

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0320-13-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Netherlands

■ Portugal

■ Spain

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Netherlands

■ Portugal

■ Spain

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

4,055,592,237

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

4,055,592,237
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined Palm
Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance 4,055,592,237.00 - - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 4,055,592,237.00 - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 100%

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2013

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2015

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2019

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2013

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Netherlands, Portugal, Spain

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

No

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related

1302



Europastry, S.A.
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

The logo is been used only in the corporation web, but for now in not necessary add in the labels because the product is sold in
bulk.

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

Start to certificate in SG, not only used SG in the fried oil.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Confidential

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

Not applicable in our productions sites.

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

Find some raw material with the certificate, in expecial filings and coatings or topping.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

Work hand in hand with the suppliers for change most os the raw material as certified (MB or SG).

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Particulars
About Your Organisation

1.1 Name of your organization

Farm Frites International B.V.

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0228-12-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Food Goods

● Own-brand-Manufacturer

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Belgium

■ Netherlands

■ Poland

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Belgium

■ Netherlands

■ Poland

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

18,160

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

18,160
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance 11,002.00 - - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 11,002.00 - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 100%

2.5.5 India --

2.5.6 North America --

2.5.7 South America 100%

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia 100%

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2015

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2011

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2015

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2015

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Applies Globally

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes
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3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2015

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

Yes

Please state which product range(s) and market(s) you intend to apply the Trademark and when you plan to start using
the Trademark.

Only 1 product.
For majority of products the RSPO Trademark is supposed to bring no extra value in our markets

Year: 2016

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

As from mid 2018 switch to Palmoil RSPO Segregated will be implemented

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

--

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

 Uploaded file: M-Policies-to-PNC-laborrights.pdf
For administration purpose, attachment files are renamed automatically

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
All Palmoil we use is 100% RSPO.
This information is communicated via client contacts and our worldwide web.

Related link: http://sustainabilityreport.farmfrites.com/
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7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

We are using 100% RSPO certified Palmoil since 2015. And we do not understand why our answers above indicate that we are not
yet using 100% RSPO certified Palmoil.

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

Yes
Related link: http://sustainabilityreport.farmfrites.com/

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Communications of
Progress 2017

Challenges Form

Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

Economic challenge: Higher price of RSPO Palmoil is not always endorsed by our clients, who are not always willing to pay a
premium.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded

Link: http://sustainabilityreport.farmfrites.com/
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Progress 2017

Particulars Form

Particulars
About Your Organisation

1.1 Name of your organization

Felleskjøpet Agri SA

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0942-17-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Felleskjøpet Agri SA
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● Other:

Animal Feed producer

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Norway

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Norway

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

--

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

6,653

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

6,653
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Consumer Goods Manufacturers Form

2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - 1,490.00

2.3.3 Mass Balance - - - 3,818.00

2.3.4 Segregated - - - 1,345.00

2.3.5 Identity Preserved - - - -

2.3.6 Total volume - - - 6,653.00

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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Consumer Goods Manufacturers Form

2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 100%

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2015

Comment:
Certified by TÜV - Greenpalm for 2015

We were 100 % RSPO covered via GreenPalm

2500 GreenPalm B&C certificates
7355 GreenPalm Smallholder certificates

9855 mt total usage of Palm oil products - mostly made from PFAD

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2016

If target has not been met, please explain why:
Certified by TÜV -Greenpalm for 2016

We started to use RSPO MB or Segregated certified physical goods

4780 GreenPalm Smallholder certificates
2443 mt of Products With RSPO MB or Segregated certification

7223 mt total usage of Palm oil Products - mostly made from PFAD

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2015
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Consumer Goods Manufacturers Form

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2025

If target has not been met, please explain why:
We are on target!

The Norwegian animal feed industry has committed to purchasing RSPO Segregated certified physical goods from suppliers that
have an auditable program to support smallholders, or directly support smallholders by purchasing their smallholder certificates for
volumes of purchased uncertified physical palmoil products.

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Norway

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

No

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

We sell our animal feed production directly to the Norwegian farmers, mostly in bulk.

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

We will continue prospecting Suppliers that can deliver palm oil Products With RSPO segregated certification. We expect to
increase the supplier base by showing the Norwegian animal feed industry's demand.

We audit our Suppliers of physical raw materials With focus on their quality- and sustainability programs and in order to see
if our Code of conduct is respected.
Within the NeXT Three years, we will visit some of the smallholders that supply us With RSPO smallholder certificates. We
will do this in order to learn if/how the Income from their smallholder certificates have helped them into more sustainable
Production.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

--

- Others:

--

Application of Principles & Criteria for all members sectors

1316



Felleskjøpet Agri SA
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

 Uploaded file: M-Policies-to-PNC-waterland.pdf
For administration purpose, attachment files are renamed automatically

  Land Use Rights

  Ethical conduct and human rights

 Uploaded file: M-Policies-to-PNC-ethicalconducthr.pdf
For administration purpose, attachment files are renamed automatically

  Labour rights

 Uploaded file: M-Policies-to-PNC-laborrights.pdf
For administration purpose, attachment files are renamed automatically

  Stakeholder engagement

 Uploaded file: M-Policies-to-PNC-stakeholderengagement.pdf
For administration purpose, attachment files are renamed automatically

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
We have contributed to update the Norwegian animal feed industry's commitment (enclosed in Norwegian):

The Norwegian animal feed industry has committed to purchasing RSPO Segregated certified physical goods from suppliers that
have an auditable program to support smallholders, or directly support smallholders by purchasing their smallholder certificates for
volumes of purchased uncertified physical palmoil products.

Report file: M-Practice-Guidelines.pdf

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

Yes
Report file: M-GHG-Emissions-Report.pdf

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

Yes

By buying their RSPO smallholder certificates.
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Communications of
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Challenges Form

Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

It is still difficult to find RSPO MB or Segregated certified PFAD Products (dry fats and Calcium fats) for the animal feed sector.
However, over the last Three years we have seen that persistent demand have brought forward some dedicated Suppliers. From
2018, we have stopped demanding RSPO MB and concentrate on RSPO segregated material from Suppliers that can show that
they support smallholders. It is our understanding that only the largest Suppliers can supply RSPO IP or Segregated material.
Being an Agricultural Cooperative, we think it is extremely important to support the small producers directly by buying their
certificates.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

During Sept 2017, in Cooperation With the Norwegian Embassy in Indonesia and IDH, we arranged two mini sustainability
RoundTables - one in Djakarta and one in Palembang, and we visited a smallholder Group in South Sumatra - Teratai Biru. The
objective was to learn how we best can support and acertain a sustainable Production of palm oil. The dialog we had With all
stakeholders during this visit resulted in a suggestion to update the palm oil commitment of the Norwegian Feed industry. This was
the final outcome: The Norwegian animal feed industry has committed to purchasing RSPO Segregated certified physical goods
from suppliers that have an auditable program to support smallholders, or directly support smallholders by purchasing their
smallholder certificates for volumes of purchased uncertified physical palmoil products.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded

Link: www.felleskjopet.no/aarsrapport2017/felleskjopet-aarsrapport-2017.pdf
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Communications of
Progress 2017

Particulars Form

Particulars
About Your Organisation

1.1 Name of your organization

Ferrero Trading Lux S.A.

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0006-05-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Ferrero Trading Lux S.A.
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Own-brand-Manufacturer

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

Argentina, Australia, Belgium, Brazil, Cameroon, Canada, China, Ecuador, France, Germany, India, Italy, Mexico, Poland, Russian
Federation, South Africa, Turkey, United Kingdom, United States

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

Argentina, Australia, Belgium, Brazil, Cameroon, Canada, China, Ecuador, France, Germany, India, Italy, Mexico, Poland, Russian
Federation, South Africa, Turkey, United Kingdom, United States

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

--

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

100

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

203,700

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

203,800
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated - 100.00 - 203,700.00

2.3.5 Identity Preserved - - - -

2.3.6 Total volume - 100.00 - 203,700.00

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia 100%

2.5.3 China 100%

2.5.4 Europe (incl.Russia) 100%

2.5.5 India 100%

2.5.6 North America 100%

2.5.7 South America 100%

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East 100%

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2012

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2009

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2015

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2015

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Applies Globally

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

No

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes

1322



Ferrero Trading Lux S.A.
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2015

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

No labels or logos are currently used on any of Ferrero products.

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

Ferrero will continue its practice to promote the use of sustainable palm oil:
- as an active member of RSPO, at annual and biannual RSPO meetings;
- at various CGM forums;
- publicly and on the Ferrero website;
- as an active member of POIG, which requires the use of fully segregated RSPO certified oil from its members;

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

--

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

 Uploaded file: --
Related link: https://www.ferrero.com/group-news/Ferrero-Palm-Oil-Charter

  Land Use Rights

 Uploaded file: --
Related link: https://www.ferrero.com/group-news/Ferrero-Palm-Oil-Charter

  Ethical conduct and human rights

 Uploaded file: --
Related link: 
https://www.ferrero.com/group-news/FERRERO-AND-FAIR-LABOR-PRACTICES-WITHIN-ITS-PALM-OIL-SUPPLY-CHAIN

  Labour rights

 Uploaded file: --
Related link: 
https://www.ferrero.com/group-news/FERRERO-AND-FAIR-LABOR-PRACTICES-WITHIN-ITS-PALM-OIL-SUPPLY-CHAIN

  Stakeholder engagement

 Uploaded file: --
Related link: 
https://www.ferrero.com/group-news/FERRERO-AND-FAIR-LABOR-PRACTICES-WITHIN-ITS-PALM-OIL-SUPPLY-CHAIN

  None of the above
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RSPO Annual
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7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of RSPO
certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
Ferrero releases biannual progress reports to disclose news relevant to palm oil sustainability, by which we also encourage the industry to
invest into 100% phisically segregated, RSPO certified palm oil:

Ferrero 1st palm oil progress report
http://www.ferrero.com/group-news/Ferrero-responsible-palm-oil-progress-update/

Ferrero 2nd palm oil progress report
http://www.ferrero.com/group-news/Ferrero-palm-oil-progress-report---November-2014/

Ferrero 3rd palm oil progress report
https://www.ferrero.com/group-news/Ferrero-Palm-Oil-Charter-2015

Ferrero 4th palm oil progress report
https://www.ferrero.com/news/group-news/Ferrero%E2%80%99s-fourth-palm-oil-progress-report

Ferrero 5th palm oil progress report
https://www.ferrero.com/group-news/Ferreros-sixth-palm-oil-progress-report

Ferrero 6th palm oil progress report
https://www.ferrero.com/group-news/Ferreros-sixth-palm-oil-progress-report

Ferrero 7th palm oil progress report
https://www.ferrerocsr.com/news/Ferrero-s-seventh-palm-oil-progress-report

See also:
Q&A Palm Oil
https://s3-eu-west-1.amazonaws.com/ferrero-static/globalcms/documenti/2456.pdf

Q&A Palm Oil in Ferrero products
https://s3-eu-west-1.amazonaws.com/ferrero-static/globalcms/documenti/2461.pdf

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

Yes
Related link: https://s3-eu-west-1.amazonaws.com/ferrero-static/globalcms/documenti/2807.pdf

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

Yes

Yes, indirectly, as per Ferrero Palm Oil Charter pint 1: Sourcing fully traceable palm oil, while including smallholders.
In the reporting period: 2017, some 50,000 smallholders were contributing to the palm oil used by Ferrero.
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https://s3-eu-west-1.amazonaws.com/ferrero-static/globalcms/documenti/2461.pdf
https://s3-eu-west-1.amazonaws.com/ferrero-static/globalcms/documenti/2461.pdf
https://s3-eu-west-1.amazonaws.com/ferrero-static/globalcms/documenti/2461.pdf
https://s3-eu-west-1.amazonaws.com/ferrero-static/globalcms/documenti/2461.pdf
https://s3-eu-west-1.amazonaws.com/ferrero-static/globalcms/documenti/2807.pdf


Ferrero Trading Lux S.A.
RSPO Annual

Communications of
Progress 2017

Challenges Form

Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

In order to verify NO-deforestation and illegal land use change in Ferrero's sourcing countries, Ferrero embarked piloting a joint
satellite-based verification with its suppliers. Despite full non-disclosure between the parties, Malaysian suppliers have collectively
refereed to the Malaysian Official Secrets Acts (OSA) 1972, prohibiting them the disclosure of their concession maps to Ferrero,
while other countries, such as Indonesia have full public availability of cadastral information of palm oil concessions.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

Market and sector transformation is supported by Ferrero in many ways, as we believe that palm oil can have a positive impact to
People, Planet and Profit. The Ferrero Verification Protocol serves as guidance for our suppliers to implement requirements of the
Ferrero Palm Oil Charter, that is fully compliant with RSPO P&C and provides additional sustainability criteria. Individual Roadmaps
are co-designed with each supplier to close any outstanding sustainability gaps against the Charter requirement. ù Along with the
Roadmap, Ferrero engaged with the suppliers and supports them by commissioning the following assessments: - FFB Traceability
data collection methodology; - EPI - Engagement on Policy Implenetation questionnaire annualy to help suppliers assess policy and
action gaps; - full primary LCA - Life Cycle Assessment of palm oil from plantation - through mill and refinery - to Ferrero Factory
gate; a strategic tool to demonstrate (in)efficiencies, investment needs and opportunities for business cases for improved
sustainability; - regular meetings with suppliers and site visits.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded

Link: Ferrero Code of Ethics https://www.static.ferrero.com/globalcms/documenti/1676.pdf Ferrero Advertising and Marketing
Principles https://s3-eu-west-1.amazonaws.com/ferrero-static/globalcms/documenti/2820.pdf Ferrero Code of Business Conduct 
https://www.static.ferrero.com/globalcms/documenti/1586.pdf Ferrero Palm Oil Charter https://www.ferrero.com
/group-news/Ferrero-Palm-Oil-Charter
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Fiera Foods Company
RSPO Annual

Communications of
Progress 2017

Particulars Form

Particulars
About Your Organisation

1.1 Name of your organization

Fiera Foods Company

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0759-16-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Fiera Foods Company
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Food Goods

● Own-brand-Manufacturer

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Canada

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Canada

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

13,050

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

13,050
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Fiera Foods Company
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume - - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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Fiera Foods Company
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) --

2.5.5 India --

2.5.6 North America 100%

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2019

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2030

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2030

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2030

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Canada

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related
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Fiera Foods Company
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

--

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

Continue to make our customers aware that rspo palm oil is available.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Confidential

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
English

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

No required

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

No

Support for Smallholders
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Fiera Foods Company
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Fiera Foods Company
RSPO Annual

Communications of
Progress 2017

Challenges Form

Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

None

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

None

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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FILET BLEU
RSPO Annual

Communications of
Progress 2017

Particulars Form

Particulars
About Your Organisation

1.1 Name of your organization

FILET BLEU

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0359-13-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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FILET BLEU
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● Own-brand-Manufacturer

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

Belgium, Canada, China, France, France Metropolitan, Germany, Guadeloupe, Hong Kong, Ireland, Israel, Italy, Japan, Korea,
Republic of, Lebanon, Lithuania, Luxembourg, Monaco, Myanmar, Norway, Panama, Portugal, Romania, Russian Federation,
Saudi Arabia, Singapore, Spain, Switzerland, Thailand, Ukraine, United Arab Emirates, United Kingdom, United States, Vietnam

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Applies Globally

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

606

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

606

1334



FILET BLEU
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated 606.00 - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 606.00 - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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FILET BLEU
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa 100%

2.5.2 Australasia 100%

2.5.3 China 100%

2.5.4 Europe (incl.Russia) 100%

2.5.5 India 100%

2.5.6 North America 100%

2.5.7 South America 100%

2.5.8 Indonesia 100%

2.5.9 Malaysia 100%

2.5.10 Middle East 100%

2.5.11 Rest of Asia 100%

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2014

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2014

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2013

If target has not been met, please explain why:
In regards to our environnement commitments, FILET BLEU choose using 100% RSPO palm Oil segregated in 2013-2014.

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2014

If target has not been met, please explain why:
A year after using palm oïl segregated we decided to be Segregated certified in order to propose to our customers possibility to
communicate on sustainable palm on their packagings

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Applies Globally

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes
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FILET BLEU
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes

3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2013

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

Yes

Please state which product range(s) and market(s) you intend to apply the Trademark and when you plan to start using
the Trademark.

At this day only one Customer choose to use RSPO trademark. This Customer is on Belgium market and sells biscuits for kids

Year: 2014

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

At each new product development Filet BLEU proposes systematically to Customer possibility of RSPO trademark
communication on their packaging when the product manufactured contain Palm Oil.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

--

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

 Uploaded file: M-Policies-to-PNC-laborrights.pdf
For administration purpose, attachment files are renamed automatically

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
No guidelines formalized

GHG Footprint
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FILET BLEU
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

Yes Filet Bleu would like to do it but we are not organized to do it at this moment

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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FILET BLEU
RSPO Annual

Communications of
Progress 2017

Challenges Form

Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

At this day ou main obstacle is in Europeean and most particularly French way of think. Actually in people's head, using and eating
palm Oil (RSPO or not) in not healthy. in France we are facing any doctors communication explaining how satured fats is not
healthy. In consequence, even if FILET BLEU is RSPO certified and use 100% of our palm needs RSPO sgeregated, many of our
Customer ask for not having Palm oïl in their biscuits. In the receipe contain palm oïl (because we would not reach the same
organoleptic target with butter for example), many customers would prefer not have RSPO trademark in order to not focus the
attention of Customer on the presence of palm Oil.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

no

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Fine Lady bakeries Ltd
RSPO Annual

Communications of
Progress 2017

Particulars Form

Particulars
About Your Organisation

1.1 Name of your organization

Fine Lady bakeries Ltd

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0486-14-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Fine Lady bakeries Ltd
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Food Goods

● Own-brand-Manufacturer

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ United Kingdom

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ United Kingdom

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

119

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

147

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

266
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Fine Lady bakeries Ltd
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance 118,786.00 - - 147,000.00

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 118,786.00 - - 147,000.00

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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Fine Lady bakeries Ltd
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 100%

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2013

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2013

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2013

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2013

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

United Kingdom

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes
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Fine Lady bakeries Ltd
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2013

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

We are an Own Label supplier and governed by the requirements of our customers

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

N/A

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Confidential

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
N/A

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

No

Support for Smallholders
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Fine Lady bakeries Ltd
RSPO Annual

Communications of
Progress 2017
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9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Fine Lady bakeries Ltd
RSPO Annual

Communications of
Progress 2017

Challenges Form

Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

We obtain product from certified suppliers

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

N/A

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Particulars Form

Particulars
About Your Organisation

1.1 Name of your organization

FINSBURY FOOD GROUP PLC

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0522-14-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Food Goods

● Own-brand-Manufacturer

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ United Kingdom

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

Australia, Belgium, Cyprus, Czech Republic, France, Gibraltar, Greece, Hong Kong, Ireland, Luxembourg, Malaysia, Malta,
Netherlands, Philippines, Singapore, Spain, Sweden, Switzerland, United Arab Emirates, United Kingdom

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

2,214

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

217

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

236

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

2,667
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance 157.18 115.35 - 29.55

2.3.4 Segregated 584.82 - - 19.59

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 742.00 115.35 - 49.14

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 100%

2.5.5 India --

2.5.6 North America 100%

2.5.7 South America 100%

2.5.8 Indonesia 100%

2.5.9 Malaysia 100%

2.5.10 Middle East 100%

2.5.11 Rest of Asia 100%

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2014

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2013

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2020

If target has not been met, please explain why:
The bulk of our Palm Oil usage is RSPO certified but a small percentage is not. Our initial aim was to comply with RSPO
requirements within 5 years of starting to use CSPO. However some of our smaller commodity items use trace amounts of palm
which are not always available in a CSPO option. We are working with such suppliers on a case by case basis to source
alternatives where possible. Where this is not available we will be engineering Palm containing ingredients out of said products.

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2020

If target has not been met, please explain why:
The bulk of our Palm Oil usage is RSPO certified but a small percentage is not. Our initial aim was to comply with RSPO
requirements within 5 years of starting to use CSPO. However some of our smaller commodity items use trace amounts of palm
which are not always available in a CSPO option. We are working with such suppliers on a case by case basis to source
alternatives where possible. Where this is not available we will be engineering Palm containing ingredients out of said products.

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Australia, Belgium, Cyprus, Czech Republic, France, Gibraltar, Greece, Hong Kong, Ireland, Luxembourg, Malaysia, Malta,
Netherlands, Philippines, Singapore, Spain, Sweden, Switzerland, United Arab Emirates, United Kingdom
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3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes

3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2020

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

There are currently no plans to use the trademark, but going forward this may change in line with any of the following - retailer
requirements, company strategies/policies which are routinely reviewed and improved upon where necessary.

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

As part of our supplier approval program we only source (where possible), RSPO certified materials/components if
available. This
requirement forms part of the procurement sourcing process and is reiterated within our supplier self audit questionnaire
where
various questions are asked around RSPO and certificates obtained where relevant. Any suppliers deemed high risk within
our
vulnerability/authenticity risk assessment are also required to complete a full supply chain map. This is an ongoing
requirement for
all new and existing suppliers into our business and the details are renewed/reviewed on an annual basis

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

--

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above
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7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
See response to 5.1 which applies to all new supplier and is an annual review process for all existing suppliers. Procurement are
looking at further formalising this process with our supply chain going forward.

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

The one material we use which is not RSPO is a colourant and is used in such small volumes it would not be practical. We also
purchase some branded raw materials which are used in the same branded finished product but the brand owner has not provided
the relevant RSPO confirmation and does not provide the relevant details on goods in paperwork and therefore we are unable to
confirm RSPO status of all the their branded raw materials, however they are RSPO members.

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

We dont currently measure GHG but we do monitor energy, water, waste and carbon footprint.

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

Some of our suppliers of smaller component items which use trace amounts of palm are not always available in a CSPO option. We
are working with suppliers on a case by case basis to source alternatives where possible.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

See details provided in question 5 in the previous section

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Particulars
About Your Organisation

1.1 Name of your organization

FIPAGEST SAS

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-1001-18-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers

1354



FIPAGEST SAS
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● Own-brand-Manufacturer

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Applies Globally

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Applies Globally

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

6,478

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

1,106

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

7,584
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume - - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) --

2.5.5 India --

2.5.6 North America --

2.5.7 South America 100%

2.5.8 Indonesia 100%

2.5.9 Malaysia 100%

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2011

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2012

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2015

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2015

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Applies Globally

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes
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3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2017

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

Yes

Please state which product range(s) and market(s) you intend to apply the Trademark and when you plan to start using
the Trademark.

Biscuits Saint Georges

Year: 2015

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

We're continuing to work with the NGO THE FOREST TRUST

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

--

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

 Uploaded file: --
Related link: www.biscuits-bouvard.com

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
I'm sorry but we can't charge any doucment, file int hte ACOP system

Our Code of conduct, non deforestation policies, ....

We're working also with the NGO THE FOREST TRUST
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7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

--

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

--

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

difficulties to work with our supplyers due to their non respect of the RSPO policies (IOI, Olenex, Simdarby,...)

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

Relation with the french trade union "Alliance française pour une huile de palme durable"

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded

Link: www.biscuits-bouvard.com
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Particulars
About Your Organisation

1.1 Name of your organization

fit GmbH

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0242-12-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Home & Personal Care Goods

● Own-brand-Manufacturer

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Germany

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Germany

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

--

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

13

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

373

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

386
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - 0.06

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume - - - 0.06

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) --

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2018

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2018

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2020

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2023

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Austria, Germany

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

No

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related
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4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

Yes

Please state which product range(s) and market(s) you intend to apply the Trademark and when you plan to start using
the Trademark.

Since 2008, fit is taking action and is promoting sustainability and environmental awareness. We have established an
environmentally friendly product line "Grüne Kraft" (which is german for "green power"): Our fit Grüne Kraft products are based on
sustainable ressources, readily degradable and part of multiple product categories (e. g. dish washing detergent, all purpose
cleaners, toilet cleaners). Therefore, Grüne Kraft products meet the certification standards of the EU Ecolabel. As a commited
member of the RSPO we are currently evaluating our options to exclusively use RSPO certified products. Once we established
strong partnerships with certified suppliers, we will consider the RSPO trademark on our products as a further demonstration of our
efforts towards a more sustainable society.

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

We will take action by 1) cooperating with other RSPO members, 2) cooperating with NGOs promoting sustainability, 3)
preferebly collaborating with suppliers being members of the RSPO, 4) promoting the RSPO and its values in
communication with our customers and partners, e. g. in A.I.S.E. (International Association for Soaps, Detergents and
Maintenance Products), 5) building and maintaining partnerships with suppliers of certified palm kernel oil derivatives and
6) increasing the amount of usage of certified palm kernel oil.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Confidential

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

 Uploaded file: --
Related link: https://www.fit.de/fit-gmbh/philosophie/

  Land Use Rights

 Uploaded file: --
Related link: https://www.fit.de/fit-gmbh/philosophie/

  Ethical conduct and human rights

 Uploaded file: --
Related link: https://www.fit.de/fit-gmbh/philosophie/

  Labour rights

 Uploaded file: --
Related link: https://www.fit.de/fit-gmbh/philosophie/

  Stakeholder engagement

 Uploaded file: --
Related link: https://www.fit.de/fit-gmbh/philosophie/

  None of the above
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7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
Since 2008, fit is taking action and is promoting sustainability and environmental awareness. We have established an
environmentally friendly product line "Grüne Kraft" which is based on sustainable ressources, readily degradable and part of
multiple product categories (e. g. dish washing detergent, all purpose cleaners, toilet cleaners). Therefore, Grüne Kraft products
meet the certification standards of the EU Ecolabel. As a commited member of the RSPO we are currently evaluating our options to
exclusively use RSPO certified products.

Related link: https://www.fit.de/gruene-kraft/gruene-kraft/

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

Unfortunately, this information is confidential.

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

fit GmbH is certified according to DIN EN ISO 9001 (quality management system), DIN EN ISO 14001 (environment management
system) and DIN EN ISO 50001 (energy management). Therefore, we do assess our carbon emissions (which is non-disclosed for
competitive reasons) and aim for the further reduction of our GHG emissions. In example, we have installed solar collectors which
helped to prevent the emission of more than 750 t of carbon dioxide (for more information, please refer to www.fit.de
or for live data on the solar collectors to: http://www.fotovoltaik.fit.de/). Additionally, we participate at "UMWELTALLIANZ
SACHSEN", ENERGIEEFFIZIENZNETZWERK OBERLAUSITZ", "ÖKOPROFIT" and "A.I.S.E. Charter for Sustainable Cleaning“,
which are all organisations promoting sustainability and environmental awareness.

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges Form

Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

There is a growing awareness towards the use of palm kernel oil (pko). However, it is a popular opinion that the use of pko has just
simply to be stopped. Unfortunately, the pko issue is far more complex. By replacing pko by oil derived from alternative vegetable
sources, major negative consequences can be expected 1) on the environment (e.g. using fatty acid derivatives from pko requires
far less land than the use of the same amount of fatty acid derivatives from other vegetable oils. Derivatives from raw oil cause
multiple other issues.) 2) on washing efficiency (Fatty acid derivatives from alternative vegetable sources have longer alkyl chains
which leads to a very low solubility of the detergent. Therefore washing cycles would have to be performed with higher amount of
detergent and at higher temperatures) and 3) on the people living from pko (4.5 milion people and their families live on the pko
industry in indonesia and malaysia alone). We therefore promote the RSPO and its goals in the communication with our customers
and suppliers. We are furthermore evaluating actions towards the education of customers in this regard.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

We are participating at "UMWELTALLIANZ SACHSEN", ENERGIEEFFIZIENZNETZWERK OBERLAUSITZ", "ÖKOPROFIT" and
"A.I.S.E. Charter for Sustainable Cleaning“, which are organisations promoting sustainability and environmental awareness.
Furthermore we speak about CSPO and the RSPO with our suppliers and customers.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Particulars Form

Particulars
About Your Organisation

1.1 Name of your organization

Flowers Foods, Inc

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0553-14-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers Form

Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● Food Goods

● Own-brand-Manufacturer

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ United States

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ United States

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

18,470

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

1,655

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

20,125
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance 18,470.00 1,655.00 - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 18,470.00 1,655.00 - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) --

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia 90%

2.5.9 Malaysia 10%

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2018

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2016

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2017

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2017

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

United States

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes
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Consumer Goods Manufacturers Form

3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2017

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

N/A

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

None planned

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

--

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

 Uploaded file: --
Related link: https://www.flowersfoods.com/company/responsibility

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
n/a

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

Yes
Related link: 
https://www.flowersfoods.com/~/media/Files/F/Flowers-Foods/documents/flowersfoods2016sustainabilityreport.pdf

Support for Smallholders
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9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges Form

Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

The procurement of CSPO product comes at a significant financial premium compared to regular conventional palm oil. In addition,
the supply of CSPO is limited.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

Flowers continually engages with its suppliers of CSPO in order to stay informed about shortages and changes in pricing.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Particulars Form

Particulars
About Your Organisation

1.1 Name of your organization

FMF Foods Limited

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0570-14-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers Form

Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Fiji

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

31

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

31
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance 31.00 - - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 31.00 - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) --

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2014

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

If target has not been met, please explain why:
WORK IN PROGRESS

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

If target has not been met, please explain why:
WORK IN PROGRESS

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Fiji

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes
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Consumer Goods Manufacturers Form

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

--

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Confidential

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
RSPO Policy is in place and guidelines are in English (Language)

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

--

Support for Smallholders
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9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

NO

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

Customer (ALDI STORES AND FONTERRA- AUSTRALIA) based on RSPO audits annually.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Particulars
About Your Organisation

1.1 Name of your organization

Foleys Candies Ltd

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0841-17-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Food Goods

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Canada

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Canada

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

--

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

1,332

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

1,332
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume - - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) --

2.5.5 India --

2.5.6 North America 100%

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2017

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2018

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2025

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2025

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Canada, United States

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related
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4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

Our "brand" of products are wholesale, it will be up to our customers whether or not to use the RSPO trademark.

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

We will continue to talk with our customers about the benefits of using RSPO certified palm oil and promoting their use of it
through the use of RSPO trademarks on their on and off pack advertising. We will also continue to educate our customers
about sustainability and how the RSPO certification scheme works.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Data Unknown

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
No comment

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

Demand for 100% certified palm products is not there.

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

No plans for this information to be released

Support for Smallholders
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9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges Form

Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

Cost continues to be the primary economic factor in the procurement of CSPO. We continue to try to mitigate this factor by trying to
aggregate demand and achieve better economies of scale.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

We continue to reach out to our customers, particularly manufacturers of end products to educate them on the certification process
and provide information to ease their transition.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Particulars
About Your Organisation

1.1 Name of your organization

Fonterra Co-operative Group Ltd

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0082-10-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Food Goods

● Own-brand-Manufacturer

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Australia

■ Chile

■ Indonesia

■ New Zealand

■ Philippines

■ Saudi Arabia

■ Thailand

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Australia

■ Chile

■ Indonesia

■ New Zealand

■ Philippines

■ Saudi Arabia

■ Thailand

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

7,070

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

722

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

500,000

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

8,055
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2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

515,847

2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

3,882.00 722.00 - 2,019.00

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance 2,853.00 - - 5,261.00

2.3.4 Segregated 335.00 - - 775.00

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 7,070.00 722.00 - 8,055.00

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia 100%

2.5.3 China --

2.5.4 Europe (incl.Russia) --

2.5.5 India --

2.5.6 North America --

2.5.7 South America 100%

2.5.8 Indonesia 100%

2.5.9 Malaysia --

2.5.10 Middle East 100%

2.5.11 Rest of Asia 100%

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2008

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2008

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2015

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2019

If target has not been met, please explain why:
Target outlined in Fonterra Palm Product Standard was to achieve 100% segregated supply of palm oil purchases by the end of
2018. We have faced challenges to convert supply chains in such markets as Saudi, Thailand, Indonesia and Chile; and are
currently working with suppliers to achieve the target.

We expect to achieve the following for direct palm oil purchases:

1) 100% Segregated supply by end of 2018 for Australia and New Zealand
2) 100% Mass Balance supply for all regions by end of 2019
3) 100% Segregated supply for all regions by end of 2020

We will continue to work with suppliers during this time and will transition supply as soon as possible

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Australia, Chile, Indonesia, New Zealand, Philippines, Saudi Arabia, Thailand
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3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes

3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2015

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

No current plans to use. Next step is Fonterra will move towards sourcing segregated supply palm oil from credible organisations
with an aim of 100% segregated supply by end of 2020. We use RSPO Supply Chain Certification for products from Bayswater and
Cobden sites in Australia to allow customers to make claims on our private label products

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

In 2017 Fonterra became a member of The Forest Trust (TFT). Since this time we have been working with TFT to progress
the commitments in the Fonterra Palm Product Standard. Over the coming year we will work with TFT to build on existing
traceability work and engage with suppliers to improve visibility into our palm oil supply chain and progress towards our
responsible sourcing goals.

TFT and Fonterra have agreed on a number of activities to help Fonterra increase its transparency and contribute to
industry transformation, and to improving the livelihoods of smallholders.

* Engage with suppliers and stakeholders to increase the reach of the Palm Standard and address issues arising;
* Develop and implement the traceability process to effectively collect and publish data every 6 months;
* Contribute to tools to facilitate transformation
* Publish regular updates on progress and communicate directly with external stakeholders as necessary.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

--

- Others:

--

Application of Principles & Criteria for all members sectors
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7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

 Uploaded file: M-Policies-to-PNC-waterland.pdf
For administration purpose, attachment files are renamed automatically

Related link: 
www.fonterra.com/content/dam/fonterra-public-website/pdf/Fonterra_Group_Palm_Products_Standard_FINAL.pdf

  Land Use Rights

 Uploaded file: M-Policies-to-PNC-landuseright.pdf
For administration purpose, attachment files are renamed automatically

Related link: 
www.fonterra.com/content/dam/fonterra-public-website/pdf/Fonterra_Group_Palm_Products_Standard_FINAL.pdf

  Ethical conduct and human rights

 Uploaded file: M-Policies-to-PNC-ethicalconducthr.pdf
For administration purpose, attachment files are renamed automatically

Related link: 
www.fonterra.com/content/dam/fonterra-public-website/pdf/Fonterra_Group_Palm_Products_Standard_FINAL.pdf

  Labour rights

 Uploaded file: M-Policies-to-PNC-laborrights.pdf
For administration purpose, attachment files are renamed automatically

Related link: 
www.fonterra.com/content/dam/fonterra-public-website/pdf/Fonterra_Group_Palm_Products_Standard_FINAL.pdf

  Stakeholder engagement

 Uploaded file: M-Policies-to-PNC-stakeholderengagement.pdf
For administration purpose, attachment files are renamed automatically

Related link: 
www.fonterra.com/content/dam/fonterra-public-website/pdf/Fonterra_Group_Palm_Products_Standard_FINAL.pdf

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
Fonterra Palm Products Standard released in 2016 (link).
Fonterra Sustainability Report (link), page 45

Report file: M-Practice-Guidelines.pdf

Related link: 
www.fonterra.com/content/dam/fonterra-public-website/pdf/Fonterra_Group_Palm_Products_Standard_FINAL.pdf

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

Yes

When do you plan to cover the gap using Book and Claim?

2018

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

Yes
Related link: http://view.publitas.com/fonterra/sustainability-report-2017/page/54-55

Support for Smallholders
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9.1 Are you currently supporting any independent smallholder groups?

Yes

Yes, Fonterra is working with The Forest Trust to engage with suppliers and stakeholders to increase the reach of the Palm
Standard and to contribute to tools to facilitate transformation and support improving livelihoods of smallholders
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

Challenge in securing segregated palm oil from suppliers. Fonterra is working with TFT to engage with suppliers to encourage
adoption of certified segregated supply. We also face a challenge with achieving traceability to plantation for palm kernel expeller,
due to supply chain complexity. We are working with TFT to improve traceability to mill (now at 94%), and traceability to plantation
(now at 19%), as well as completing self-assessments and supporting tools for transformation to improve supply chain
transparency and performance.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

Fonterra has joined The Forest Trust membership to increase engagement with our suppliers and support industry transformation.
Fonterra has also engaged with other New Zealand palm kernel expeller importers on improving traceability and transparency.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded

Link: view.publitas.com/fonterra/fonterra-annual-review-2016/page/1
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Particulars
About Your Organisation

1.1 Name of your organization

ForFarmers B.V.

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0668-15-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● Other:

Animal Feed Producer

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

--

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

--

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

--

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

--
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume - - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) --

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2015

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2015

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2020

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2030

If target has not been met, please explain why:
As ForFarmers we have not decided yet - our targets are set on 100% in 2020 on book & Claim

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Belgium, Germany, Netherlands, United Kingdom

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

No

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related
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4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

is not asked for

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

is mentioned in annual year report - sustainability is part of our strategy.
In this we focuse on 3 key areas:
1. Environment: reducing emissions and minimising the use of finite resources
2. People and society: ensuring the safety and fair treatment of people, processes and products
3. Animal health and welfare: enabling farmers to keep and feed animals well
Within each area, we have a clear set of KPIs. Performance can only be improved with the cooperation of our supply chain
partners; the farmers, producers and processors.
The Code of Conduct sets out our shared responsibilities with suppliers on responsible sourcing. The Code is a set of
minimum
criteria that must be met by our suppliers. ForFarmers will only source products and services from companies that comply
with the
rule of law and that are actively working to meet our supplier Code of Conduct. ForFarmers commits to support and help
suppliers
who may not meet the requirements of the Code of Conduct immediately and to jointly agree a roadmap to compliance.
By acceptance of this code, the supplier commits to uphold these conditions

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Other

- Others:

All volumes of palm products are confidential and only for this report and not to be disclosed externally in any way.

We have not included the data on Palm kernel because that is not part of our calculations and definitions

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of RSPO
certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
see our annual report

Related link: 
https://www.forfarmersgroup.eu/en/bestanden/ForFarmers_Group/PDF/Jaarverslag/33815-1/Annual_Report_ForFarmers_2017.pdf
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7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you have plans to
immediately cover the gap using Book & Claim?

Yes

When do you plan to cover the gap using Book and Claim?

2020

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

Yes
Related link: 
https://www.forfarmersgroup.eu/en/bestanden/ForFarmers_Group/PDF/Jaarverslag/33815-1/Annual_Report_ForFarmers_2017.pdf

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

We have encountered no obstacles. All volumes of palm products mentioned in this report is confidential and is not to be disclosed
publically in any way

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

No further actions

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded

Link: https://www.forfarmersgroup.eu/en/bestanden/ForFarmers_Group/PDF/Jaarverslag/33815-1/Annual
_Report_ForFarmers_2017.pdf
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Particulars
About Your Organisation

1.1 Name of your organization

Formosa Oilseed Processing Co, LTD

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0724-16-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Taiwan

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Taiwan

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

34,312

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

34,312
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume - - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) --

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2018

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2023

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2030

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2030

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Taiwan

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

No

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related
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4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

--

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

--

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

--

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

--

Support for Smallholders
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9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Forno D'Asolo S.P.A.
RSPO Annual

Communications of
Progress 2017

Particulars Form

Particulars
About Your Organisation

1.1 Name of your organization

Forno D'Asolo S.P.A.

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0679-15-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Forno D'Asolo S.P.A.
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● Food Goods

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Germany

■ Italy

■ United Kingdom

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Germany

■ Italy

■ United Kingdom

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

314

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

314
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Forno D'Asolo S.P.A.
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance 314.00 - - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 314.00 - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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Forno D'Asolo S.P.A.
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 7%

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2015

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2018

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2025

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2025

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Italy

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes
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Forno D'Asolo S.P.A.
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2025

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

Yes

Please state which product range(s) and market(s) you intend to apply the Trademark and when you plan to start using
the Trademark.

vegan croissant

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

push the vegan products

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Data Unknown

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
marketing actions

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

--

Support for Smallholders

1415



Forno D'Asolo S.P.A.
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Forno D'Asolo S.P.A.
RSPO Annual

Communications of
Progress 2017

Challenges Form

Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

None

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

Academy trainning

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded

Link: www.fornodasolo.it
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Franklin Foods West, Inc.
RSPO Annual

Communications of
Progress 2017

Particulars Form

Particulars
About Your Organisation

1.1 Name of your organization

Franklin Foods West, Inc.

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0788-16-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Franklin Foods West, Inc.
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Own-brand-Manufacturer

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ United States

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ United States

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

408

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

408
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Franklin Foods West, Inc.
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance 408.00 - - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 408.00 - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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Franklin Foods West, Inc.
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) --

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2016

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2016

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2016

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2016

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

United States

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes
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Franklin Foods West, Inc.
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2016

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

Undecided.

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

Communicate to customers and possible use of the RSPO Trademark.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Confidential

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
N/A

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

N/A

Support for Smallholders
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Franklin Foods West, Inc.
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Franklin Foods West, Inc.
RSPO Annual

Communications of
Progress 2017

Challenges Form

Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

None.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

Business to Business education.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Fresh Food Industries Pty Ltd
RSPO Annual

Communications of
Progress 2017

Particulars Form

Particulars
About Your Organisation

1.1 Name of your organization

Fresh Food Industries Pty Ltd

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0222-12-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Fresh Food Industries Pty Ltd
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● Own-brand-Manufacturer

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Australia

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Australia

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

--

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

285

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

285
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Fresh Food Industries Pty Ltd
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated - 223.00 - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume - 223.00 - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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Fresh Food Industries Pty Ltd
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia 45%

2.5.3 China --

2.5.4 Europe (incl.Russia) --

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2012

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2013

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2024

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2016

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Australia

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes
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Fresh Food Industries Pty Ltd
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2018

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

Yes

Please state which product range(s) and market(s) you intend to apply the Trademark and when you plan to start using
the Trademark.

not using currently

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

try to get more customers to purchase RSPO certified products

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

--

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

i do not understand what is this question about. we do use 100% RSPO certified products for RSPO certified products that we
manufacture

GHG Footprint
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Fresh Food Industries Pty Ltd
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

--

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Fresh Food Industries Pty Ltd
RSPO Annual

Communications of
Progress 2017

Challenges Form

Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

RSPO oil price is high and more customers are not happy

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

N/A

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded

Link: N/A
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Freshpack Limited
RSPO Annual

Communications of
Progress 2017

Particulars Form

Particulars
About Your Organisation

1.1 Name of your organization

Freshpack Limited

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0568-14-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Freshpack Limited
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● Own-brand-Manufacturer

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ United Kingdom

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ United Kingdom

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

323

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

323

1433



Freshpack Limited
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance 114.00 - - -

2.3.4 Segregated 209.00 - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 323.00 - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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Freshpack Limited
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 100%

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2014

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2014

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2014

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2014

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

United Kingdom

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes
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Freshpack Limited
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2014

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

We will consider this when it becomes a requirement with our own label customers.

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

We will be making our customers aware that we use only RSPO certified palm oil.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Other

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

 Uploaded file: --

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
None

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

This is not a requirement under UK law.

Support for Smallholders
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9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

None encountered

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

Business to business education.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Particulars
About Your Organisation

1.1 Name of your organization

Fresystem spa

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0372-13-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Food Goods

● Own-brand-Manufacturer

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Italy

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

Afghanistan, Albania, Australia, Belgium, Bosnia and Herzegowina, Bulgaria, Canada, China, Ireland, Israel, Italy, Lithuania,
Luxembourg, Monaco, Netherlands, New Zealand, Romania, Serbia, Singapore, Slovenia, Spain, Sweden, Switzerland, Turkey,
Ukraine, United Arab Emirates, United Kingdom, United States

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

2,984

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

2,984
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated 1,019.00 - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 1,019.00 - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) --

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2014

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2014

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2015

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2015

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Applies Globally

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related
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4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

Yes

Please state which product range(s) and market(s) you intend to apply the Trademark and when you plan to start using
the Trademark.

WE USE TO APPLY THE TRADEMARK TO OUR GOODS SINCE 2015

Year: 2015

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

WE'RE ALREADY USING ONLY RSPO CERTIFIED SUSTAINABLE PALM OIL

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

--

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

 Uploaded file: --

  Labour rights

 Uploaded file: --

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
NONE

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

--

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

Yes

Support for Smallholders
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9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

Since not all the suppliers are RSPO certified, we do not chose the suppliers who are not RSPO certified

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

Engagement with the suppliers

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Particulars
About Your Organisation

1.1 Name of your organization

Fromageries Bel SA

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0631-15-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Own-brand-Manufacturer

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Applies Globally

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Applies Globally

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

--

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

44,758

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

44,758
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - 44,758.00 -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume - - 44,758.00 -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) --

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2015

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2016

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2016

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2025

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Applies Globally

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

No

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related
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4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

Bel Group is indirectly linked with palm kernel expeller production via the concentrate feed used to feed dairy cows who deliver the
raw materials (milk) necessary to produce the cheeses.

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

In November 2012, the World Wildlife Fund (WWF) and Bel joined forces to work together on a scheme to develop a more
sustainable dairy industry by reducing its environmental impact.
From the study carried out by Bel and the WWF of the environmental risks of each raw ingredient used in dairy cattle feed,
it emerged that palm can have a particularly high environmental impact.
Supporting the sustainable production of PKE used in dairy cattle feed has become a priority for Bel which became a
member of the Roundtable on Sustainable Palm Oil (RSPO) in 2015.
In 2016, the Group purchased RSPO certificates to cover all PKE volumes used worldwide to produce the milk used
directly or indirectly in the making of its products.
To make its commitment more meaningful, the Bel Group supports, throughout a sponsorship since 2016, a field project to
help palm farmers in Borneo obtain RSPO certification through the adoption of more sustainable practices.
http://www.groupe-bel.com/en/sustainability/the-long-term-dairy-sector/bel-and-wwf-towards-a-sustainabledairy-production/

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Confidential

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

 Uploaded file: M-Policies-to-PNC-waterland.pdf
For administration purpose, attachment files are renamed automatically

  Land Use Rights

 Uploaded file: M-Policies-to-PNC-landuseright.pdf
For administration purpose, attachment files are renamed automatically

  Ethical conduct and human rights

 Uploaded file: M-Policies-to-PNC-ethicalconducthr.pdf
For administration purpose, attachment files are renamed automatically

  Labour rights

 Uploaded file: M-Policies-to-PNC-laborrights.pdf
For administration purpose, attachment files are renamed automatically

  Stakeholder engagement

 Uploaded file: M-Policies-to-PNC-stakeholderengagement.pdf
For administration purpose, attachment files are renamed automatically

  None of the above
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7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
We promote our commitment to RSPO in different ways depending on opportunities. For example, during CSR week internally, on
our corporate web site or during conferences such as Produrable in Paris in April 2018.
For vegetable fat we have an internal Group policy that set different criteria to allow the use of certified palm oil.

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

Yes
Report file: M-GHG-Emissions-Report.pdf

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

Yes

Yes, with the help of WWF, the Bel Group supports, throughout a sponsorship since 2016, a field project to help palm farmers in
Borneo obtain RSPO certification through the adoption of more sustainable practices.
http://www.groupe-bel.com/en/sustainability/the-long-term-dairy-sector/bel-and-wwf-towards-a-sustainabledairy-production/
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

As our consuption of Palm is indirect, we had to develop with the support of WWF of calculator tool in order to be able to purschase
certificates corresponding to the volume the farmers used to feed the cows. Next challenge for 2025 will be to purchase segregated
volumes.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

We promote our commitment to RSPO in different ways depending on opportunities. For example, during CSR week internally, on
our corporate web site or during conferences such as Produrable in Paris in April 2018. For vegetable fat we have an internal
Group policy that set different criteria to allow the use of certified palm oil.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Particulars
About Your Organisation

1.1 Name of your organization

Froneri International PLC

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0282-12-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Food Goods

● Own-brand-Manufacturer

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Applies Globally

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Applies Globally

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

5,133

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

272

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

2,731

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

8,136
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - 25.13

2.3.4 Segregated 5.94 1.05 - 12.48

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 5.94 1.05 - 37.61

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 29%

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2014

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2014

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2022

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2022

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Applies Globally

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes
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3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2022

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

Yes

Please state which product range(s) and market(s) you intend to apply the Trademark and when you plan to start using
the Trademark.

Carrefour product sin France - started 2017
Metro products in France - started 2018
Lidl products in Germany - to be launched later in 2018

Year: 2018

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

We plan to gain RSPO certification for all factories where palm oil and its derivatives are used as raw materials. Initially this
will focus on a multi-site scheme for the sites in Europe (including Russia) in 2018. Factories in the rest of the world will join
the multi-site scheme in 2019 or 2020. We will move to using certified palm based materials where these are available.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

--

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
Guidelines and advice have been offered to the factories in Europe that are not currently RSPO certified to assist them in gaining
certification.
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7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

Not all sites are currently RSPO certified. We plan to roll out RSPO certification for all factories where palm oil and its derivatives
are used as raw materials.

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

We record energy use and GHG emissions from all factories but these are not currently published externally.

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

We are still finding that some palm based derivatives are not available in a certified form. Some of the materials we are required to
use by brand owners are also not available in certified form. We continue to work with our suppliers to address this situation.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

We have continued to work with our supplier base to increase the availability of certified materials. We have decided that all
factories that use palm oil based materials will become RSPO certified.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Particulars
About Your Organisation

1.1 Name of your organization

FRoSTA AG

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0891-17-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Own-brand-Manufacturer

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Applies Globally

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Applies Globally

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

1,014

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

1,014
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume - - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 100%

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2013

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2017

If target has not been met, please explain why:
Not applicable, because there is no Palm in products for our brand, this is part of our policy.

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2017

If target has not been met, please explain why:
Not applicable, because there is no Palm in products for our brand, this is part of our policy.

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2016

If target has not been met, please explain why:
Not applicable, because there is no Palm in products for our brand, this is part of our policy.

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Applies Globally

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes
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3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

Not applicable, because there is no Palm in products for our brand, this is part of our policy.

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

Extension of using RSPO Trademark on further products (according to request of the customers).

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Other

- Others:

see comments above

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

 Uploaded file: --

  Land Use Rights

 Uploaded file: --

  Ethical conduct and human rights

 Uploaded file: --

  Labour rights

 Uploaded file: --

  Stakeholder engagement

 Uploaded file: --

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
FRoSTA policies for our own brand and for our customers

Related link: www.frosta.de
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7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

For the brand there is no use of Palm planned - what Kind ever. For all other cases we prefer the usage of segregated, if not
availabe we have to decide in coordination with the customer.

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

Yes

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

At the beginning difficulties in procurement and questions of finding Prices, was relativated after some time.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

/

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Particulars
About Your Organisation

1.1 Name of your organization

Frozen Specialties, Inc.

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0656-15-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Food Goods

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ United States

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ United States

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

--

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

2,349

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

2,349
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - 2,349.00

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume - - - 2,349.00

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) --

2.5.5 India --

2.5.6 North America 100%

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2017

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2017

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2017

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2017

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

United States

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes
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3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2017

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

There is currently no mandate by customers.

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

Continue to expand our cheese supplier base with the requirement of being RSPO supply chain certified.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

--

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
RSPO policy and work instructions, see attached

Report file: M-Practice-Guidelines.pdf

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

--

Support for Smallholders
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9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

Cheese suppliers have tried to use it to leverage cost negotiations. Our commitment has forced suppliers to consider it a cost of
doing business.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

Business to business education as many cheese suppliers are not familiar with RSPO and its efforts.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Particulars
About Your Organisation

1.1 Name of your organization

Fruit of the Earth, Inc.

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0989-17-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● Home & Personal Care Goods

● Own-brand-Manufacturer

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Canada

■ United States

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Canada

■ United States

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

--

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

574

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

574
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - 68.90

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume - - - 68.90

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) --

2.5.5 India --

2.5.6 North America 100%

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2017

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2017

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2017

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2017

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Canada, United States

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes
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3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2017

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

Decision has not been made by executive management.

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

Continue to work with our suppliers to provide RSPO certified PO derivatives.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Confidential

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

 Uploaded file: --

  Labour rights

 Uploaded file: --

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
Worked with our suppliers to provide RSPO certified PO derivatives.

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

100% RSPO certified PO derivatives are being used.

GHG Footprint
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8.1 Are you currently reporting any GHG footprint?

Yes

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

Reluctance of some suppliers to provide the name of their importer of PO derivatives. Continued to encourage those suppliers to
provide same.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

None

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Particulars
About Your Organisation

1.1 Name of your organization

Full-Fill Industries, LLC

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0740-16-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Food Goods

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Canada

■ United States

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Canada

■ United States

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

267

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

267
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume - - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) --

2.5.5 India --

2.5.6 North America 100%

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2016

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2017

If target has not been met, please explain why:
We have no own brand products using palm oil. All oil is used in products produced for other companies.

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2017

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2017

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Canada, United States

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes
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3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2017

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

We do not have any own brands.

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

All oil we use now is RSPO certified.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

--

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
Provide the RSPO fact sheet to employees. Since we are under contractual obligations we cannot solicit new customers. Our
current customer who requires us to use the RSPO certified oils is the actual entity that is approving the suppliers and contracting
the oils.

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

All Palm oil we use is 100% certified RSPO. We do not have any own brands and I think that is why it is saying we are not using
100% RSPO.

GHG Footprint
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8.1 Are you currently reporting any GHG footprint?

No

Please explain why

No plans at this time.

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

None

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

No

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Particulars
About Your Organisation

1.1 Name of your organization

Furlani's Food Corporation

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0998-18-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● Food Goods

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Canada

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Canada

■ United States

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

652

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

652
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance 652.00 - - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 652.00 - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) --

2.5.5 India --

2.5.6 North America 100%

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2015

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2015

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2015

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2015

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Canada, United States

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes
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3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2015

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

Maybe in the future artwork design.

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

Only dealing with a supplier who is RSPO certified when they are supplying any ingredient with palm.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Confidential

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

 Uploaded file: M-Policies-to-PNC-waterland.pdf
For administration purpose, attachment files are renamed automatically

  Land Use Rights

  Ethical conduct and human rights

 Uploaded file: M-Policies-to-PNC-ethicalconducthr.pdf
For administration purpose, attachment files are renamed automatically

  Labour rights

 Uploaded file: M-Policies-to-PNC-laborrights.pdf
For administration purpose, attachment files are renamed automatically

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
We ask supplier only for mass balanced palm oil.

GHG Footprint
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8.1 Are you currently reporting any GHG footprint?

No

Please explain why

We do annual reporting as part of the NPRI requirement that focuses mostly on emission due to our manufacturing activities but
this does not include transportation.

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   Yes, in 2020

1493



Furlani's Food Corporation
RSPO Annual

Communications of
Progress 2017

Challenges Form

Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

It is harder to get the ingredient when we are short since not all suppliers are RSPO certified.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

Requiring suppliers to be RSPO certified.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● Uploaded files:
Mass Balanced.pdf

1494

http://www.rspo.org/acop/2017/furlanis-food-corporation/Mass Balanced.pdf


Göteborg's Food Budapest Zrt
RSPO Annual

Communications of
Progress 2017

Particulars Form

Particulars
About Your Organisation

1.1 Name of your organization

Göteborg's Food Budapest Zrt

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0582-15-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● Own-brand-Manufacturer

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

Canada, Czech Republic, Denmark, Finland, France, Germany, Greece, Hungary, Italy, Netherlands, Sweden, United Kingdom

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Applies Globally

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

862

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

199

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

1,061
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance 339.00 199.00 - -

2.3.4 Segregated 288.00 - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 627.00 199.00 - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 91%

2.5.5 India --

2.5.6 North America 9%

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2013

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2013

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2024

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2024

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

No

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related

1498



Göteborg's Food Budapest Zrt
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

not required by customers (B2B products)

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Confidential

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

no customer requirement

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

GHG emissions is not applicable in our technology

Support for Smallholders
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9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

business to business education

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Particulars
About Your Organisation

1.1 Name of your organization

G.H. SHELDON WHOLESALE BAKERS LIMITED

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0542-14-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Food Goods

● Own-brand-Manufacturer

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ United Kingdom

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ United Kingdom

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

51

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

51
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance 15.30 - - -

2.3.4 Segregated 15.30 - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 30.60 - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) --

2.5.5 India --

2.5.6 North America --

2.5.7 South America 30%

2.5.8 Indonesia 30%

2.5.9 Malaysia 30%

2.5.10 Middle East --

2.5.11 Rest of Asia 10%

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2014

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2014

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2014

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2014

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

United Kingdom

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes
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3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2014

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

Costs for printing

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

We will continue to work with our supply chain to promote the move to fully segregated Palm oil.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

--

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

Yes

When do you plan to cover the gap using Book and Claim?

2014

GHG Footprint

1506



G.H. SHELDON WHOLESALE BAKERS LIMITED
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

No current plans.

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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G.H. SHELDON WHOLESALE BAKERS LIMITED
RSPO Annual

Communications of
Progress 2017

Challenges Form

Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

Costs of moving from MB/SG to fully SG are a stumbling block for many.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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GALLETAS ARTIACH, S.A.U.
RSPO Annual

Communications of
Progress 2017

Particulars Form

Particulars
About Your Organisation

1.1 Name of your organization

GALLETAS ARTIACH, S.A.U.

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0873-17-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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GALLETAS ARTIACH, S.A.U.
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Food Goods

● Own-brand-Manufacturer

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Spain

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Spain

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

--

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

26

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

26
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GALLETAS ARTIACH, S.A.U.
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

1,475.00 26.00 - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance 517.24 - - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 1,992.24 26.00 - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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GALLETAS ARTIACH, S.A.U.
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) --

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

No

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related
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GALLETAS ARTIACH, S.A.U.
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

Marketing decission

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

List of end product including MB palm oil will be extended.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

--

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

 Uploaded file: --

  Land Use Rights

  Ethical conduct and human rights

 Uploaded file: --

  Labour rights

 Uploaded file: --

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

--

Support for Smallholders
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GALLETAS ARTIACH, S.A.U.
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?
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GALLETAS ARTIACH, S.A.U.
RSPO Annual

Communications of
Progress 2017

Challenges Form

Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

N/A

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

N/A

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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GALLETAS GULLÓN, S.A.
RSPO Annual

Communications of
Progress 2017

Particulars Form

Particulars
About Your Organisation

1.1 Name of your organization

GALLETAS GULLÓN, S.A.

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0323-13-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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GALLETAS GULLÓN, S.A.
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Food Goods

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Spain

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Spain

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

3,926

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

239

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

296

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

4,461
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GALLETAS GULLÓN, S.A.
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated 7.00 - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 7.00 - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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GALLETAS GULLÓN, S.A.
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) --

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2013

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2017

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2019

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2020

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Spain

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes
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GALLETAS GULLÓN, S.A.
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2020

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

--

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Data Unknown

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

--

GHG Footprint

1520



GALLETAS GULLÓN, S.A.
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

--

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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GALLETAS GULLÓN, S.A.
RSPO Annual

Communications of
Progress 2017

Challenges Form

Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

Coordinate the different demands of customers

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

Increasing the consumption of certified palm oil

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Gallon-Kosmetik GmbH & Co. KG
RSPO Annual

Communications of
Progress 2017

Particulars Form

Particulars
About Your Organisation

1.1 Name of your organization

Gallon-Kosmetik GmbH & Co. KG

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0729-16-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Gallon-Kosmetik GmbH & Co. KG
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● Home & Personal Care Goods

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Germany

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Belgium

■ Denmark

■ Germany

■ Netherlands

■ Poland

■ Portugal

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

--

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

106

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

106
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Gallon-Kosmetik GmbH & Co. KG
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - 94.00

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume - - - 94.00

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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Gallon-Kosmetik GmbH & Co. KG
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 89%

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2017

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2016

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2018

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2018

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Belgium, Denmark, Germany, Netherlands, Poland, Portugal

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

No

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related
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Gallon-Kosmetik GmbH & Co. KG
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

Our customers do not want it.

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

We force our suppliers to do so.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

--

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

 Uploaded file: --

  Land Use Rights

 Uploaded file: --

  Ethical conduct and human rights

 Uploaded file: --

  Labour rights

 Uploaded file: --

  Stakeholder engagement

 Uploaded file: --

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
Internal working papers, prohibited for publishing.

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

The availability of raw materials under Book & Claim terms is comparably poor to CSPO raw materials.

GHG Footprint
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Gallon-Kosmetik GmbH & Co. KG
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

We search for solutions.

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Gallon-Kosmetik GmbH & Co. KG
RSPO Annual

Communications of
Progress 2017

Challenges Form

Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

Since we only use palm-based derivatives for our products, it is still a problem to find CSPO alternatives for some of the used raw
materials. The biggest obstacle is the availability of CSPO raw materials. We continue to communicate with our supplies
concerning this topic.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

Continuous communication with suppliers.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Gebr. Jancke GmbH
RSPO Annual

Communications of
Progress 2017

Particulars Form

Particulars
About Your Organisation

1.1 Name of your organization

Gebr. Jancke GmbH

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0183-11-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Gebr. Jancke GmbH
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● Food Goods

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Germany

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Germany

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

592

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

43

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

488

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

1,123
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Gebr. Jancke GmbH
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - 374.00

2.3.4 Segregated 592.00 43.00 - 114.00

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 592.00 43.00 - 488.00

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China 100%

2.5.4 Europe (incl.Russia) 100%

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East 100%

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2011

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2011

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2011

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2011

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Germany

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes
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3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2011

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

Just Business to Business. No final consumer packaging.

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

We will further support the usage of RSPO certified sustainable products among our supply chain. We will, were possible,
switch
from MB to SG products.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Other

- Others:

we do not have any non-disclosures

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

 Uploaded file: M-Policies-to-PNC-waterland.pdf
For administration purpose, attachment files are renamed automatically

  Land Use Rights

 Uploaded file: M-Policies-to-PNC-landuseright.pdf
For administration purpose, attachment files are renamed automatically

  Ethical conduct and human rights

 Uploaded file: M-Policies-to-PNC-ethicalconducthr.pdf
For administration purpose, attachment files are renamed automatically

  Labour rights

 Uploaded file: M-Policies-to-PNC-laborrights.pdf
For administration purpose, attachment files are renamed automatically

  Stakeholder engagement

 Uploaded file: M-Policies-to-PNC-stakeholderengagement.pdf
For administration purpose, attachment files are renamed automatically

  None of the above
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7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
We support customers as well as suppliers achieving RSPO membership and also support in establishing the RSPO guidelines and
principles at their business. This involves correct book-keeping, delivery notes as well as information for the ACOP reports.
Internally we train our stuff about the idea and purposed of sustainable raw materials not just RSPO but also UTZ Cocoa, hazelnut
and Coffee modules etc.

Report file: M-Practice-Guidelines.pdf

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

Maybe in the coming years.
However we have been able to reduce our Green Gas emissions by 40% in the last years through investments (Block heating
device etc.).

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

Yes

We support Initiatives to Fight Child Labour
Local education of Food technoligists
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

Customers sometimes require MB or SG palm products but do not want to pay the necessary premium. This is very sad as the
sustainable supply chain often stops at the big retailers already. They want sustainability but do not want to carry the financial
burden sometimes.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

We support the vision of RSPO as we switched our complete palm oil, palm kernel oil and palm fractions and derivates completely
to MB or SG in 2011 already. we are trying to set standards and to give other companies advice if needed.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● Uploaded files:
Corporate Social Responsibility Codex Ver.Englisch.pdf
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Particulars
About Your Organisation

1.1 Name of your organization

General Mills, Inc

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0256-12-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● Food Goods

● Own-brand-Manufacturer

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Applies Globally

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Applies Globally

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

--

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

--
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

3,740.00 - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance 76,000.00 - - -

2.3.4 Segregated 6,140.00 - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 85,880.00 - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia 1%

2.5.3 China --

2.5.4 Europe (incl.Russia) 6%

2.5.5 India --

2.5.6 North America 86%

2.5.7 South America 8%

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2018

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2012

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2015

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2020

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Applies Globally

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related
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4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

Currently not included in marketing plans

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

Continued supplier communication around the priority need for them to produce RSPO physically certified palm oil.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Confidential

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

 Uploaded file: --
Related link: www.generalmills.com/news/issues/palm-oil-statement

  Land Use Rights

 Uploaded file: --
Related link: www.generalmills.com/news/issues/palm-oil-statement

  Ethical conduct and human rights

 Uploaded file: --
Related link: https://www.generalmills.com/news/issues/palm-oil-statement

  Labour rights

 Uploaded file: --
Related link: https://www.generalmills.com/news/issues/palm-oil-statement

  Stakeholder engagement

 Uploaded file: --
Related link: https://www.generalmills.com/news/issues/palm-oil-statement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
https://www.generalmills.com/news/issues/palm-oil-statement

Related link: 
globalresponsibility.generalmills.com/HTML1/general_mills-global_responsibility_2018_0037.htm?r28#2

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

Yes
Related link: globalresponsibility.generalmills.com/HTML1/general_mills-global_responsibility_2018_0019.htm

Support for Smallholders
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9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

There are several upstream challenges in our extended palm oil supply chain in terms of human rights and deforestation. We meet
these challenges by increasing our visibility and promoting transparency by publishing our full mill list publically .

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

We continue to communicate how our standard for sustainable palm oil is through full alignment of RSPO standards and
certifications.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded

Link: globalresponsibility.generalmills.com/HTML1/general_mills-global_responsibility_2018_0002.htm
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Particulars
About Your Organisation

1.1 Name of your organization

Genius Foods Limited

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0485-14-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Food Goods

● Own-brand-Manufacturer

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ United Kingdom

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ United Kingdom

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

179

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

4

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

114

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

297
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance 81,356.46 3,597.20 - 113,832.64

2.3.4 Segregated 97,541.72 - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 178,898.18 3,597.20 - 113,832.64

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 100%

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2013

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2013

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2013

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2013

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Applies Globally

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes
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3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2018

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

The business will mention that Genius Foods is a member of RSPO on a website and in response to customer and consumer
enquirers. No decision has been taken with regard to adding the RSPO logo to retail packaging.

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

Genius manufacture a range of pastry products which utilise palm oil for the functional properties required in these
products. Therefore as Genius hopes to expand the sales of these products they will be promoting the use of palm oil and
palm oil products.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

--

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
Nothing planned currently

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

No plans currently

Support for Smallholders
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9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

Genius has not had any significant challenges in 2017 with regard to CSPO. All suppliers now provide products containing RSPO
certified palm oil, palm kernal oil and palm oil derivatives.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

Nothing in the last 12 months but aim to continue to use RSPO certified palm oil and palm oil products.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● Uploaded files:
P-G-002 Group Palm Oil Policy v2.pdf
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Particulars
About Your Organisation

1.1 Name of your organization

Georg Plange ZN der PMG Premium Mühlen Gruppe GmbH & Co. KG

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0264-12-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● Food Goods

● Own-brand-Manufacturer

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Germany

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Germany

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

471

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

471
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance 229.00 - - -

2.3.4 Segregated 242.00 - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 471.00 - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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Consumer Goods Manufacturers Form

2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 100%

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2012

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2018

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2018

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2018

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Germany

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

No

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related
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4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

decoration sugar

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

no Action

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Data Unknown

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
n.a

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

n.a.

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

n.a.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

n.a.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Particulars
About Your Organisation

1.1 Name of your organization

GFL SA

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0847-17-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● Home & Personal Care Goods

● Own-brand-Manufacturer

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Italy

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Switzerland

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

--

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

2,174

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

2,174
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - 105.00

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume - - - 105.00

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 100%

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2017

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2018

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2030

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2030

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Albania, Austria, Belgium, Bosnia and Herzegowina, Bulgaria, Croatia (Hrvatska), Cyprus, Denmark, Finland, France, Germany,
Gibraltar, Greece, Greenland, Grenada, Hungary, Iceland, Ireland, Italy, Latvia, Liechtenstein, Lithuania, Luxembourg, Macedonia,
The Former Yugoslav Republic of, Monaco, Netherlands, Norway, Poland, Portugal, Romania, Spain, Sweden, Switzerland,
Ukraine, United Kingdom

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

No

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related
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4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

--

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

We will involve our main customer and Distributor in order to promote the RSPO certified product, explaining also the
benefits in our reference market

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Confidential

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

 Uploaded file: --
Related link: https://www.gflamenities.com/en/company/#our-green-policy

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
Company profile and opportunity to produce RSPO product with our Company if requested by the final Customer

Report file: M-Practice-Guidelines.pdf

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

we do not directely manage purchase and use of liquid surfactants . pushing to involve our suppliers can be rather tough

GHG Footprint
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8.1 Are you currently reporting any GHG footprint?

No

Please explain why

Only for C02 and only for specific range line (Anyah)

https://www.gflamenities.com/en/hotel-collections/brands/anyah/

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

RSPO trademark is very known in the food sector but quite unknown in our market reference. RSPO meaning is not well
understood by the final customer. So we have to work during the year promoting the RSPO sustainable supply chain models,
explaining meanings and opportunity. We will have to study the right communication systema (leaflet, website etc..). This will be the
main activities for next 3 years. Moreover, due to fact we manage directly the purchase of solid soap noodle, the supply chain is
well defined. However in liquid comsetic to obtain exact composition of surfactants by supplier and push for thei involvement in
supply chain RSPO models is quite hard.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

We will involve our customer explaining all Quality certification of pur product and pressing them on RSPO for solid soaps

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Particulars
About Your Organisation

1.1 Name of your organization

GFPT Nichirei (Thailand) Company Limited

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0713-16-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● Food Goods

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Thailand

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Thailand

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

153

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

153
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance 153.00 - - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 153.00 - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 100%

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2016

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2016

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2020

If target has not been met, please explain why:
Up to request customer

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2020

If target has not been met, please explain why:
Up to request customer

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

No
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3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

--

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

-

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Other

- Others:

-

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

 Uploaded file: --
Related link: sedexadvance.sedexonline.com/sso/

  Labour rights

 Uploaded file: --
Related link: sedexadvance.sedexonline.com/sso/

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
-

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

ISO 14001

Support for Smallholders

1568

http://sedexadvance.sedexonline.com/sso/
http://sedexadvance.sedexonline.com/sso/


GFPT Nichirei (Thailand) Company Limited
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

We are member of the RSPO

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

-

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded

Link: www.rspo.org/members/4844/GFPT-Nichirei-Thailand-Company-Limited
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Particulars
About Your Organisation

1.1 Name of your organization

GFPT PUBLIC COMPANY LIMITED

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0517-14-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Food Goods

● Own-brand-Manufacturer

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Thailand

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Thailand

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

2,027

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

2,027
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance 24.00 - - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 24.00 - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 100%

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2014

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2030

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2030

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2030

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Thailand

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes

1574



GFPT PUBLIC COMPANY LIMITED
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2030

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

Depends on customer preferable

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

Our R&D and sale team will continuously inform to our customer on certified sustainable system of palm oil product during
new product development. Our others relevant department will be prompt supported when our customer needed.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Confidential

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
Our R&D and sale team will continuously inform to our customer on certified sustainable system of palm oil product during new
product development. Our others relevant department will be prompt supported when our customer needed.

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

Depends on customer preferred

GHG Footprint
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8.1 Are you currently reporting any GHG footprint?

Yes

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

N/A

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

Our R&D and sale team will continuously inform to our customer on certified sustainable system of palm oil product during new
product development. Our others relevant department will be prompt supported when our customer needed.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded

Link: www.gfpt.co.th
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Particulars Form

Particulars
About Your Organisation

1.1 Name of your organization

Gies Kerzen GmbH

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0291-12-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers

1578



Gies Kerzen GmbH
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● Home & Personal Care Goods

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

--

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

--
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume - - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) --

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2013

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2013

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2021

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2021

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Applies Globally

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related
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4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

--

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Other

- Others:

In our Production in Germany, we have not used any RSPO Palm material.
We have closed production end of 2017.
We trade candles with RSPO MB quality as a wholesaler, but not from own production.

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

--

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?
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Retailers Form

Retailers
Operational Profile

1.1 Please state your main activities within the palm oil supply chain. Tick all that apply:

 Wholesaler

 Retail

 Food service providers

 Own-brand

 Third party brands

 Biofuels

 Other

Operations and Certification Progress

2.1 In which markets where you operate do you sell goods containing palm oil and oil palm products?

Germany

2.5 Total volume of all palm oil and oil palm products in the goods sold in the year:

2.2.1 Total volume of Refined /Crude Palm Oil in the goods sold in the year

0.00 Tonnes

2.2.2 Total volume of Crude and Refined Palm Kernel Oil in the goods sold in the year

0.00 Tonnes

2.2.3 Total volume of Palm Kernel Expeller sold in the year

0.00 Tonnes

2.2.4 Total volume of other Palm-based Derivatives and Fractions used in the year

3,327.00 Tonnes

2.2.5 Total volume of all palm oil and oil palm products in the goods sold in the year

3,327.00 Tonnes
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2.3 Volume of palm oil and oil palm products used in the year, in your own brand of products, that are RSPO-certified

No Description

Crude and
Refined Palm Oil
(Tonnes)

Crude and
Refined Palm
Kernel Oil
(Tonnes)

Palm Kernel
Expeller
(Tonnes)

Other
palm-based
derivatives and
fractions
(Tonnes)

2.3.1 Book and Claim from Mill / Crusher

2.3.2 Book and Claim from Independent
Smallholder

2.3.3 Mass Balance

2.3.4 Segregated

2.3.5 Identity Preserved

2.3.6 Total volume

2.4 Volume of RSPO certified sustainable palm oil and oil palm products purchased from other RSPO certified companies
(tonnes)

No Description

Crude and
Refined Palm Oil
(Tonnes)

Crude and
Refined Palm
Kernel Oil
(Tonnes)

Palm Kernel
Expeller
(Tonnes)

Other
palm-based
derivatives and
fractions
(Tonnes)

2.4.1 Book and Claim from Mill / Crusher

2.4.2 Book and Claim from Independent
Smallholder

2.4.3 Mass Balance 3327.00

2.4.4 Segregated

2.4.5 Identity Preserved

2.4.6 Total volume 3327.00

2.5 What is the percentage of RSPO certified sustainable palm oil and oil palm products in the total volume handled by your
company in the following regions:

2.5.1 Africa  --%
2.5.2 Australasia  --%
2.5.3 Europe (incl. Russia)  100%
2.5.4 North America  --%
2.5.5 South America  --%
2.5.6 Middle East  --%
2.5.7 China  --%
2.5.8 India  --%
2.5.9 Indonesia  --%
2.5.10 Malaysia  --%
2.5.11 Rest of Asia  --%

Time-Bound Plan
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3.1 Year expected to start (or year started) using RSPO certified sustainable palm oil and oil palm products, in your own
brand of products

2013

3.1.1 Referring to 3.1, in which markets you operate do these commitments cover?

3.2 Year expected to be (or already) using 100% RSPO certified sustainable palm oil and oil palm products from any
supply chain option in your own brand products

2021

3.3 Year expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2021

3.4 Referring to 3.2 and 3.3, in which markets where you operate, do these commitments cover?

Applies Globally

3.5 Does your company have a Time-Bound Plan to require the use of RSPO certified palm oil and oil palm products in the
products you sell on behalf of other companies brands?

Yes

3.6 If so, what year is it by? 

2013

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand products?

Yes

4.2 Please state for which product range(s) and markets you intend to apply the Trademark and when you plan to start

We use the RSPo Trademark for Private Label customers

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

Gies Kerzen is in a process of restructuring and we have closed our candle production in Glinde/Germany.

We are no producer anymore, we are only wholesaler.

Our suppliers are RSPO certified and we will force our future supplieres, to Support RSPO and run through the certification process

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Unknown

Application of Principles & Criteria for all members sectors
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7.1 Do you have organizational policies that are in line with the RSPO P&C, such as:

  Water, land, energy and carbon footprints

  Water, land, energy and carbon footprints

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organisation provided in the past year, to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:

Uploaded files:

No files were uploaded

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why:

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please state if you have any future plans to do so?

Support Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

Do you have any future plans to support independent smallholders?

Yes
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

As a wholesaler, we have to fulfil the demand from the retail. Only if the retail accepts the higher Prices for RSPO products, we can
increase the share.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

We are talking to suppliers and customers to convince them to support RSPO and use only certified material.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Particulars Form

Particulars
About Your Organisation

1.1 Name of your organization

GILSTER - MARY LEE CORPORATION

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0913-17-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Food Goods

● Own-brand-Manufacturer

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ United States

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ United States

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

4,333

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

112

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

4,445
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

965.00 106.00 - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved 113.00 - - -

2.3.6 Total volume 1,078.00 106.00 - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) --

2.5.5 India --

2.5.6 North America 10%

2.5.7 South America 90%

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2017

Comment:
We joined RSPO in 2017 and Palm Trace Certificates for the first time in 2017. We are preparing currently for our first SGS
certification audit which we expect to complete in August of 2018

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2016

If target has not been met, please explain why:
We met our goal here. We first purchased green palm certificates in 2016. In 20-17 we joined RSPO and purchased our first Palm
Trade Certificates late in 20178 and claimed earlier this year

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2025

If target has not been met, please explain why:
We are targeting 2025 to be using RSPO sustainable Palm oil and palm products for our production. Achieving this date is doable
as long as the amount of sustainable palm continues to grow and cost of product aligns more closely with that of the conventional
palm and palm products.

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2025

If target has not been met, please explain why:
Again we are targeting 2025 to be using RSPO sustainable Palm oil and palm products for our production. Our expectation is top
be a combination of Mass Balance and IP products. Achieving this date is doable as long as the amount of sustainable palm
continues to grow and cost of product aligns more closely with that of the conventional palm and palm products.
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3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

United States

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes

3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2025

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

Vast majority of our business is store brands, food service and industrial. Very little of our business is in our own brands. As such
we do not control the on pack marketing efforts of our customers. With on pack marketing space at a premium customers must best
choose for themselves what is most important for their own brands. Additionally if RSPO's goal is to have their marks used on
packaging we feel there needs to be greater education of the consumers to understand the need for RSPO, its' functions and why
and how they benefit.

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

1. Complete our policies, processes, and procedures for the corporation with respect to RSPO CSPO.
2. Complete our certification audit with SGS
3. Initiate the set up of a Mass Balance program for one of our plants for one product.
4. Work with our customers, suppliers and our own personnel to educate all on the sustainable palm, and palm products

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

--

- Others:

--

Application of Principles & Criteria for all members sectors
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7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

 Uploaded file: --

  Land Use Rights

  Ethical conduct and human rights

 Uploaded file: --

  Labour rights

 Uploaded file: --

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
All communication material will be developed in English. As we are new to RSPO we have yet to formalize all of our guidelines. To
date our information on RSPO CSPO has been on a customer by customer basis based on customer interest in RSPO CSPO. We
will be formalizing our best Practice guidelines during the rest of the year (2017)

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

Yes

When do you plan to cover the gap using Book and Claim?

2023

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

We do not have plans at this time to report our GHG footprint.

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

The disparity in pricing between conventional palm and Sustainable palm continues to remain a significant obstacle from an
economic perspective. The premium cost of RSPO CSPO and CSPKO greatly affects the ability to be cost competitive in the
marketplace and directly depresses profit margins. We continue to press our suppliers to bring costs down but are rebuffed as the
supply of RSPO CSPO is currently not sufficient to meet the demand. More RSPO CSPO needs to come onto the market to
mitigate the issue

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

Education of our customers and our own personnel.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Particulars
About Your Organisation

1.1 Name of your organization

Ginsters (A Division of Samworth Brothers Limited)

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0176-11-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Food Goods

● Own-brand-Manufacturer

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ United Kingdom

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ United Kingdom

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

1,706

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

2,039

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

3,745
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated 1,706.00 - - 2,039.00

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 1,706.00 - - 2,039.00

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 100%

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2011

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2011

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2011

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2011

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

United Kingdom

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes
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3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2011

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

Brand and retailer decision.

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

None - we only purchase RSPO palm products.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

--

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
None - we only purchase RSPO palm oil.

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

No

Support for Smallholders
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9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

None

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

None

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Particulars
About Your Organisation

1.1 Name of your organization

Give and Go Prepared Foods Corp.

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0696-15-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Food Goods

● Own-brand-Manufacturer

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Australia

■ Japan

■ Korea, Republic of

■ United States

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

--

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

--
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance 354.00 - - -

2.3.4 Segregated 1,000.00 - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 1,354.00 - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -

1604



Give and Go Prepared Foods Corp.
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia 10%

2.5.3 China --

2.5.4 Europe (incl.Russia) 10%

2.5.5 India --

2.5.6 North America 80%

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2017

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2017

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2020

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2020

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

United States

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

No

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related
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4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

marketing has not investigated benefits of RSPO program

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

no current plans, based on marketing & customer demands.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Data Unknown

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
it is part of our process

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

--

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

pricing

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

business to business education, training

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Particulars
About Your Organisation

1.1 Name of your organization

Glanbia Ireland Designated Activity Company

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0535-14-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Food Goods

● Own-brand-Manufacturer

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Ireland

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Ireland

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

18,750

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

4

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

18,754
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance 600.00 - - 4.00

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 600.00 - - 4.00

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 100%

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2017

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2023

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2023

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2024

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Ireland

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related

1611



Glanbia Ireland Designated Activity Company
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

Today approximately 19% of the worlds palm oil is sustainably certified. Since we are a small user of palm oil and cannot expect to
be able to purchase 100% of our palm oil requirements from a certified sustainable source we will therefore not be using the logo
on product until all of our product is 100% covered. We do however say that we are members of the RSPO and working towards a
100% sustainable supply chain which include palm oil. We also have some customers that insist on 100% use of sustainable palm
oil in their products and we do comply with their requirements

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

We will be updating our sustainable sourcing strategy and advocating for the increase purchase of sustainable palm oil

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Other

- Others:

In 2017 Glanbia Ingredients Ireland merged with sister companies Glanbia Consumer Foods Ireland and Glanbia Agribusiness to
form one company under the umbrella of Glanbia Ireland DAC.
Glanbia Ireland is owned 60% by Glanbia Co-operative society and 40% by Glanbia PLC.
At the present time there is a organisational structure redesign underway and by yr end 2018 expect to have a clear line of roles,
definitions and should be developing a joined strategy for the organisation as we move forward. Once we have clear visibility of
reporting lines and responsibilities we will have greater access to the information required for a full GI report

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

 Uploaded file: M-Policies-to-PNC-waterland.pdf
For administration purpose, attachment files are renamed automatically

  Land Use Rights

 Uploaded file: M-Policies-to-PNC-landuseright.pdf
For administration purpose, attachment files are renamed automatically

  Ethical conduct and human rights

 Uploaded file: M-Policies-to-PNC-ethicalconducthr.pdf
For administration purpose, attachment files are renamed automatically

  Labour rights

 Uploaded file: M-Policies-to-PNC-laborrights.pdf
For administration purpose, attachment files are renamed automatically

  Stakeholder engagement

 Uploaded file: --
Related link: 

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
We have worked with a specific customer and a Glanbia PLC Business Unit in another geography to ensure a certified and
sustainable supply of palm oil in the ingredients mix as a vitamin carrier and have had our Glanbia facility - at Ballitore, Ireland
registered to Palm Trace and the member ID is RSPO_PO1000007170.
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7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

No, no immediate plan to use book and claim. We are currently trying to design the new strategy for Glanbia Ireland

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

Yes
Related link: www.epa.ie

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

Yes

We do not have direct contact with growers of Palm however Glanbia Ireland is a co-op so we are supporting over 16000 individual
family farms in Ireland.
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

We work with our suppliers to ensure that they can supply the volumes of CSPO that is both logistically and economically feasible

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

Yes, we have engaged with our stakeholders on the topic

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded

Link: www.glanbiaingredientsireland.com
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Particulars
About Your Organisation

1.1 Name of your organization

GLOBAL COSMED SPÓ?KA AKCYJNA

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0742-16-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Home & Personal Care Goods

● Own-brand-Manufacturer

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Applies Globally

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Applies Globally

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

--

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

1,326

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

1,326
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume - - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 100%

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2016

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2018

If target has not been met, please explain why:
We aspire to increase the use of certified mass balance palm oil in our own brand products over the next few years to demonstrate
our support for the RSPO.
We plan to increase the share of mass balance materials further during the coming years.

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2021

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2026

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Applies Globally

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes
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3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

Yes

Please state which product range(s) and market(s) you intend to apply the Trademark and when you plan to start using
the Trademark.

We are going to intend the RSPO Trademark on some of our own brand products - for kids and for adults during the coming years.

Year: 2019

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

We will try to continue to socialize our requirements with all of our top suppliers explaining the key points and definitions.
We will also use this interaction to request traceability information from these suppliers.
We expect that our suppliers will develop their own commitments for responsible palm sourcing (if not already established),
or commit in writing to meet our requirements.
Subsequently, we will meet regularly with our top direct suppliers to track their actions taken to comply with our
commitment.
We are going to promote the use of RSPO certified sustainable palm oil by using RSPO trademark logo on labels of RSPO
MB certified products, by using RSPO Trademark on our Company website and by promoting our RSPO MB certified
products by sales managers to all customer from cosmetic sector.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

--

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

 Uploaded file: --

  Land Use Rights

 Uploaded file: --

  Ethical conduct and human rights

 Uploaded file: --

  Labour rights

 Uploaded file: --

  Stakeholder engagement

 Uploaded file: --

  None of the above
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7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
We have implemented RSPO procedure internally in our Companies. We communicate our activities on our website
www.globalcosme.eu
Ethical conduct and employee rights are governed by the company's internal regulations, such as the Labor and Payment Rules
and the applicable laws and
regulations.

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

-

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

GHG emmision is monitored by our Comapnies. We pass such data to local authorities but we don't publish tis data.

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   Yes, in 2020
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GLOBAL COSMED SPÓ?KA AKCYJNA
RSPO Annual

Communications of
Progress 2017

Challenges Form

Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

High price and low availability of certified cosmetic raw materials, RSPO certified raw materials' manufacturers and raw materials'
distributors with the RSPO license.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

We educated our suppliers in the field of RSPO. We informed them how RSPO is important and about the benefits of being a
RSPO member and RSPO certification.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded

Link: globalcosmed.eu/pl/press/czlonkostwo-w-rspo-i-a-i-s-e-przyczynia-sie-do-zrownowazonego-rozwoju/
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Communications of
Progress 2017

Particulars Form

Particulars
About Your Organisation

1.1 Name of your organization

GOJO Industries Inc

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0726-16-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers Form

Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● Home & Personal Care Goods

● Own-brand-Manufacturer

● Other:

GOJO Industries, Inc. is the inventor of PURELL® Hand Sanitizer and the leading global producer and marketer of
skin health and hygiene solutions for away-from-home settings. The broad GOJO product portfolio includes hand
cleaning, handwashing, hand sanitizing, skin care formulas and surface sprays under the GOJO®, PURELL® and
PROVON® brand names.

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Applies Globally

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Applies Globally

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

--

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

4,983

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

4,983
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GOJO Industries Inc
RSPO Annual

Communications of
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Consumer Goods Manufacturers Form

2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - 387.00

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume - - - 387.00

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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Consumer Goods Manufacturers Form

2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa 1%

2.5.2 Australasia 1%

2.5.3 China 1%

2.5.4 Europe (incl.Russia) 1%

2.5.5 India 1%

2.5.6 North America 93%

2.5.7 South America 1%

2.5.8 Indonesia --

2.5.9 Malaysia 1%

2.5.10 Middle East 1%

2.5.11 Rest of Asia 1%

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2016

Comment:
In September 2016 GOJO achieved certification for Glycerin that goes into our PURELL hand sanitizer at our certified
Manufacturing Center in Cuyahoga Falls, Ohio.

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2016

If target has not been met, please explain why:
We use RSPO Glycerin, certified Mass Balance from our supplier that goes into our PURELL hand sanitizer at our certified
Manufacturing Center confirmed as of September 2016.

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2030

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2030

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Applies Globally

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes
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GOJO Industries Inc
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Consumer Goods Manufacturers Form

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

GOJO does not currently use the RSPO trademark and is reviewing and evaluating internally.

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

We promote our participation in RSPO in our annual Sustainability Report.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

--

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

 Uploaded file: --
Related link: https://www.gojo.com/en/Sustainability/2016-2017-Report/Overview

  Land Use Rights

  Ethical conduct and human rights

 Uploaded file: --
Related link: https://www.gojo.com/en/Sustainability/2016-2017-Report/Overview

  Labour rights

 Uploaded file: --
Related link: https://www.gojo.com/en/Sustainability/2016-2017-Report/Overview

  Stakeholder engagement

 Uploaded file: --
Related link: https://www.gojo.com/en/Sustainability/2016-2017-Report/Overview

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
We have procedures and processes in place to maintain our facility certificate and comply with RSPO guidelines. We have an
internal audit process to ensure continued compliance.
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GOJO Industries Inc
RSPO Annual

Communications of
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7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

--

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

--

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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GOJO Industries Inc
RSPO Annual

Communications of
Progress 2017
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

Not applicable.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

Not applicable.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded

Link: https://www.gojo.com/en/Sustainability/2016-2017-Report/Overview
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Particulars
About Your Organisation

1.1 Name of your organization

Golden Bake Limited

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0520-14-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers Form

Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● Food Goods

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Ireland

■ United Kingdom

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

--

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

258

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

387

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

645
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated - 170.00 - 254.00

2.3.5 Identity Preserved - - - -

2.3.6 Total volume - 170.00 - 254.00

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 100%

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2014

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2015

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2019

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2024

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Ireland, United Kingdom

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes
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Consumer Goods Manufacturers Form

3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2020

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

Yes

Please state which product range(s) and market(s) you intend to apply the Trademark and when you plan to start using
the Trademark.

Various products, mainly food service

Year: 2015

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

We are rebranding our retail lines at present and are using the RSPO trademark logo on the packs, these will be sold into
large Irish and UK retailers.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

--

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
We monitor and request all palm oil in raw materials to be 100% RSPO certified through our supplier approval programme.

Report file: M-Practice-Guidelines.pdf

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

We are trying to get all supplies on board by supplying RSPO certified palm oil.

GHG Footprint
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8.1 Are you currently reporting any GHG footprint?

No

Please explain why

We are working with Bord Bia in Ireland to sign up to the origin green program, this is an ongoing project.

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

We haven't come across many as of yet.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

Business to business education and outreach, we recently supported Tesco in promoting sustainable palm oil.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● Uploaded files:
Signed FSQP.pdf
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Particulars
About Your Organisation

1.1 Name of your organization

Goldenfry Foods Ltd

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0192-11-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● Own-brand-Manufacturer

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ United Kingdom

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ United Kingdom

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

3,435

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

3,435
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume - - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 100%

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2013

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2013

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2013

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2013

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

United Kingdom

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

No

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related
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4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

There is currently no requirement to use the trademark

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

Continue with sustainable palm oil usage

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Other

- Others:

The are no requirements for the company to report GHG emissions

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

 Uploaded file: M-Policies-to-PNC-ethicalconducthr.pdf
For administration purpose, attachment files are renamed automatically

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
Use of RSPO palm oil in all our products.

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

We are using 100% RSPO Palm Oil

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

There are no requirements to do this

Support for Smallholders
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9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

As a supplier of private label brands our customers state what their policies are and what can and cant be used. we therefore follow
their policies and mask decisions / purchases in line with these policies.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

e work with our suppliers to ensure that products comply with pur customer standards and specs

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Particulars
About Your Organisation

1.1 Name of your organization

Goodman Fielder Ltd

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0009-05-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers Form

Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Food Goods

● Own-brand-Manufacturer

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Australia

■ Fiji

■ New Caledonia

■ New Zealand

■ Papua New Guinea

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Australia

■ Fiji

■ New Caledonia

■ New Zealand

■ Papua New Guinea

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

7,294

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

1,857

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

234

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

9,385
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

1,570.00 - - 23.00

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance 5,724.00 1,857.00 - 211.00

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 7,294.00 1,857.00 - 234.00

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -

1645



Goodman Fielder Ltd
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia 100%

2.5.3 China --

2.5.4 Europe (incl.Russia) --

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2014

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2011

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2015

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2015

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Australia, New Zealand

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes
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3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2015

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

On pack use of the RSPO Trademark is not part of the current communication strategy.

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

Continue to engage with suppliers of palm oil based ingredients to ensure existing commitments regarding Certified
Sustainable Palm Oil can be met.
Execute our implementation plan for the No Deforestation, No Peat and No Exploitation Policy.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Data Unknown

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

 Uploaded file: M-Policies-to-PNC-waterland.pdf
For administration purpose, attachment files are renamed automatically

  Land Use Rights

  Ethical conduct and human rights

 Uploaded file: M-Policies-to-PNC-ethicalconducthr.pdf
For administration purpose, attachment files are renamed automatically

  Labour rights

 Uploaded file: M-Policies-to-PNC-laborrights.pdf
For administration purpose, attachment files are renamed automatically

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
Goodman Fielder has developed an RSPO Awareness training module that is delivered to staff annually (including staff involved in
customer and supplier communications). We engage with relevant suppliers to reaffirm our commitment to CSPO and ensure the
ongoing compliance of ingredients supplied.

GHG Footprint
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8.1 Are you currently reporting any GHG footprint?

Yes

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

Cost and availability of segregated and identity preserved certified ingredients continues to be a challenge across the range of
products and geographies. Our supply chain certification covers mass balance and segregated options and we continue to work
with suppliers on availability.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

Goodman Fielder is represented on the Sustainable Practices Committee of the Australian Food and Grocery Council. Senior
management conducted a palm oil plantation visit in Sabah, Malaysia during 2017.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded

Link: goodmanfielder.com/sustainability-environment/sustainable-palm-oil/
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Particulars
About Your Organisation

1.1 Name of your organization

Gourmand

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0548-14-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Belgium

■ Germany

■ Italy

■ United Kingdom

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Belgium

■ Germany

■ Italy

■ United Kingdom

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

267

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

267
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance 266,803.00 - - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 266,803.00 - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 25%

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2015

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2015

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2025

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2025

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Belgium, Germany, Italy

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related
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4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

strategy

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

marketing

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Data Unknown

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
none

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

no

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

NA

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

NA

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Particulars
About Your Organisation

1.1 Name of your organization

GrainCorp Limited

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0348-13-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Food Goods

● Own-brand-Manufacturer

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Australia

■ New Zealand

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Australia

■ New Zealand

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

--

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

--
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume - - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) --

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2013

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2013

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2015

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2015

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Australia, New Zealand

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes
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3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2015

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

Yes

Please state which product range(s) and market(s) you intend to apply the Trademark and when you plan to start using
the Trademark.

Pilot products

Year: 2015

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

We have worked with all of our customers to promote the use of certified RSPO products and will continue to do so.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Confidential

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

 Uploaded file: M-Policies-to-PNC-waterland.pdf
For administration purpose, attachment files are renamed automatically

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

 Uploaded file: M-Policies-to-PNC-stakeholderengagement.pdf
For administration purpose, attachment files are renamed automatically

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
If requested for information by our customers, we direct them to the RSPO website.

Report file: M-Practice-Guidelines.pdf

GHG Footprint
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8.1 Are you currently reporting any GHG footprint?

Yes
Report file: M-GHG-Emissions-Report.pdf

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

Some customers do not wish to pay the additional costs associated with sourcing RSPO. We continue to have discussions with
those customers regarding the benefits of using RSPO products and we refer them to the RSPO website for further information.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

Nothing other than what has been provided in this submission.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Particulars
About Your Organisation

1.1 Name of your organization

Great Lakes Cheese Co. Inc.

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0840-17-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers

1663



Great Lakes Cheese Co. Inc.
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ United States

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ United States

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

4

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

4
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance 2.00 - - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 2.00 - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) --

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2017

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2017

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2017

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2017

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

United States

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related
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Consumer Goods Manufacturers Form

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

WE do not have any own brand products that use palm oil

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

If palm oil is used, it is required to be sustainably sourced

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Data Unknown

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
All United States market.

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

Customer driven criteria

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

We only purchase items containing palm oil. We do not purchase palm oil directly

Support for Smallholders
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9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Progress 2017

Challenges Form

Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

None

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

If palm oil is used, it is required that it is sustainably sourced

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Particulars
About Your Organisation

1.1 Name of your organization

Green's Foods Holdings Pty Ltd

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0472-14-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Food Goods

● Own-brand-Manufacturer

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Australia

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Australia

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

2,746

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

78

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

2,824
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance 425.00 - - 75.00

2.3.4 Segregated 186.00 - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 611.00 - - 75.00

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia 97%

2.5.3 China 1%

2.5.4 Europe (incl.Russia) --

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia 1%

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia 1%

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2013

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2013

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2022

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2022

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Australia, China, Hong Kong, Indonesia

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes
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3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2022

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

No current marketing plans to use RSPO trademark.

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

1. Green's Foods Holdings will continue to write to and urge all manufacturers and distributors who supply the company
with CSPO
products to become RSPO members and gain RSPO SCCS certification or distributor licences in order to maintain the
auditable supply chain.
2. 99.1% of all palm oil / palm oil derivatives used by the company are from CSPO. We will endeavour to get the remaining
small amount of palm shortening / palm derivatives supplied as CSPO to achieve 100% CSPO. If this is not possible we will
endeavour to find non palm alternatives.
3. Whilst some progress has been made in 2017 the longer term goal is to
economically achieve the purchase of all palm oil and palm oil derivatives to the segregated level as was done with our
market leading baking mix shortenings in late 2016, which obviously benefited our objectives.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Confidential

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

 Uploaded file: M-Policies-to-PNC-ethicalconducthr.pdf
For administration purpose, attachment files are renamed automatically

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
Verbal assistance on RSPO certification supplied to several key suppliers to Green's Foods Holdings to help facilitate their RSPO
Supply Chain Certification and / or Distributor's Licence.

(no related documentation)
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Green's Foods Holdings Pty Ltd
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

In some instances, CSPO alternatives not available.

That said, Greens have once again achieved a greater than 99% CSPO usage.

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

Currently a privately owned company that does not need to report publicly.

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

1. To date the supply of mass balance CSPO to Greens has proven economically viable. The sustainable palm oil supply chain has
continued to develop, driven in part by the major retailers' requirement in Australia to have CSPO only in their private label
products. 2. Getting the remaining small fraction of palm oil / palm derivatives to be from CSPO continues to be difficult due to the
supply chain availability compared to the equivalents from non CSPO palm. 3. Greens has economically achieved segregated
status for the palm based shortening used in its market leading baking mixes. However, the step of getting all palm products used
by the company to the segregated level at this stage seems to be a long way off. This is due to the overall supply chain currently
not being able to supply all products to this level.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

We are an end product user of palm oil products and not directly involved in the palm oil production industry. Hence no additional
activity.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Particulars
About Your Organisation

1.1 Name of your organization

Greencore Group plc

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0154-11-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers Form

Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ United Kingdom

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ United Kingdom

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

1,862

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

1,862
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance 527.62 - - -

2.3.4 Segregated 1,334.21 0.11 - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 1,861.83 0.11 - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 99%

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2011

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2015

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2015

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2019

If target has not been met, please explain why:
After recent acquisitions, Greencore needs to bring new sites into alignment with Group Policy.

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

United Kingdom

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes
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3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2019

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

Not required by our customers

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

Greencore will continue to review its palm oil policy in alignment with our customer requirements and our own strategy. Any
significant changes will be briefed at group technical meetings. We will continue to move from mass balanced supply
chains to segregated.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Other

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

 Uploaded file: --
Related link: https://www.greencore.com/sustainability/resource-efficiency/environment/

  Land Use Rights

  Ethical conduct and human rights

 Uploaded file: --
Related link: https://www.greencore.com/sustainability/people-core/ethics-responsible-sourcing/

  Labour rights

 Uploaded file: --
Related link: https://www.greencore.com/sustainability/people-core/ethics-responsible-sourcing/

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
The Greencore Palm Oil Policy manual provides information to our sites on implementing RSPO supply chain certification
requirements.

1681

http://https://www.greencore.com/sustainability/resource-efficiency/environment/
http://https://www.greencore.com/sustainability/people-core/ethics-responsible-sourcing/
http://https://www.greencore.com/sustainability/people-core/ethics-responsible-sourcing/


Greencore Group plc
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7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

Yes

When do you plan to cover the gap using Book and Claim?

2018

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

Yes
Related link: https://www.greencore.com/sustainability/resource-efficiency/environment/

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

Working with our customers and suppliers we have been progressing from book & claim to mass balance and now to segregated
supply chains. In some instances palm volumes within some ingredients that Greencore purchases at low volumes have been more
challenging to move to a segregated supply.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

We continue to work with our customers and suppliers to gain information about the palm oil supply chain. We submit annual data
to our customers to further track palm oil usage within their supply chains and to help drive a positive change.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded

Link: https://www.greencore.com/wp-content/uploads/2016/10/Greencore-Group-plc-Sustainability-Report-2017.pdf
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Particulars
About Your Organisation

1.1 Name of your organization

Griesinger GmbH

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0555-14-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● Food Goods

● Own-brand-Manufacturer

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Germany

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Germany

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

28

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

28
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance 28.00 - - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 28.00 - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 100%

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2015

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2016

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2016

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2016

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Germany

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

No

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related
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4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

because our customer does not want it to be printed on the packaging

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

we do not promote any of our certifications

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Confidential

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

--

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Particulars Form

Particulars
About Your Organisation

1.1 Name of your organization

Griesson-de Beukelaer GmbH & Co. KG

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0068-10-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Food Goods

● Own-brand-Manufacturer

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Germany

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Germany

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

10,819

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

3,828

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

3,486

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

18,133
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- 1.00 - 1.00

2.3.3 Mass Balance 6.58 981.83 - 600.00

2.3.4 Segregated 3,229.39 368.59 - 390.12

2.3.5 Identity Preserved 17.58 - - -

2.3.6 Total volume 3,253.55 1,351.42 - 991.12

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 100%

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2010

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2011

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2015

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2018

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Germany

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes
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3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2015

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

Yes

Please state which product range(s) and market(s) you intend to apply the Trademark and when you plan to start using
the Trademark.

sweet & savoury biscuits
Use started in 2014

Year: 2014

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

Support of the German "Forum for sustainable Palm oil" to increase the up-take of sustainable Palm oil in Germany, Austria
and Switzerland.

Further increase of Segregation Palm products

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Data Unknown

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

 Uploaded file: --

  Land Use Rights

  Ethical conduct and human rights

 Uploaded file: --

  Labour rights

 Uploaded file: --

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
no Information published
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7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

Yes

When do you plan to cover the gap using Book and Claim?

2016

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

Yes

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

Yes

If we buy RSPO credits we buy credits of Independent smallholders. In 2016 we only buy small amounts because most of the Palm
used (>99%) was of physical supply chain.
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

A lot of derivates (Food additives and flavourings) are not available as RSPO certified . We are always in discussion with our
suppliers to implement certification. In some cases we have replaced Palm products. Since the end of 2017 we receive more and
more enquires from retailers to exchange Palm(kernel) oil . We are still in discussion with These retailers

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

We switched >99.9% of our Palm oil to physical supply chain and have bought smallholder certificates also in 2017 for remaining
volumes. We are engaged in the German Forum for Sustainable Palm oil (FONAP)and try to convince our suppliers to become a
member of FONAP and RSPO and to proceed using Palm oil instead of other oil plants.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Particulars
About Your Organisation

1.1 Name of your organization

Griffin's Foods Ltd

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0221-11-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Food Goods

● Own-brand-Manufacturer

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ New Zealand

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Australia

■ New Zealand

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

5,031

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

5,031
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance 5,031.00 - - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 5,031.00 - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) --

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia 35%

2.5.9 Malaysia 65%

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2014

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2014

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2020

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2014

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Australia, New Zealand

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related
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4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

We currently don't have market requirement and we don't use 100% RSPO material. There is a certain difficulty in claiming RSPO.
Currently only done for private label.

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Data Unknown

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

 Uploaded file: M-Policies-to-PNC-ethicalconducthr.pdf
For administration purpose, attachment files are renamed automatically

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
Annual refresher training to all stakeholders. The language is in English

Report file: M-Practice-Guidelines.pdf

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

We currently do not calculate GHG emissions due to difficult and lack of information.

Support for Smallholders
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9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

we are traders

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

we need funding from RSPO

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Particulars
About Your Organisation

1.1 Name of your organization

Griffith Foods Worldwide Inc.

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0752-16-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● Food Goods

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ United States

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ United States

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

1,894

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

1,894
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance 386.00 - - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 386.00 - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) --

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2016

Comment:
Became RSPO certified in 2016.

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2016

If target has not been met, please explain why:
Became RSPO certified in 2016. That same year we began to consume MB products.

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2020

If target has not been met, please explain why:
We are actively communicating our RSPO initiatives and goals to customers on which we depend.

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2020

If target has not been met, please explain why:
We are actively communicating our RSPO initiatives and goals to customers on which we depend.

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

United States
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3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes

3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2020

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

Griffith Foods does not directly market to consumers. Our customers finalize and market the final product to consumers.

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

Griffith Foods is a BTB company, manufacturing intermediate products for customers who then use our products in their
own finished brands and own marketing and sustainable initiatives. Griffith's commercial team will align with customers to
understand the requirements and expectations for sustainable palm oil and to ensure that Griffith Foods and the palm oil
vendors/market can provide solutions that will address the customers sustainable initiatives on palm oil, where possible.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Confidential

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

 Uploaded file: M-Policies-to-PNC-waterland.pdf
For administration purpose, attachment files are renamed automatically

  Land Use Rights

  Ethical conduct and human rights

 Uploaded file: M-Policies-to-PNC-ethicalconducthr.pdf
For administration purpose, attachment files are renamed automatically

  Labour rights

 Uploaded file: M-Policies-to-PNC-laborrights.pdf
For administration purpose, attachment files are renamed automatically

  Stakeholder engagement

  None of the above
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7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
Griffith Foods has created a training course to educate internal stakeholders about sustainably sourced palm oil. Our goal is
engage customers and align with their sustainable oil goals, where possible.

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

We are aligning with customers goals for sustainably sourced palm oil and our goal is to transition fully by 2020.

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

Yes
Report file: M-GHG-Emissions-Report.pdf

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

Not every palm oil product is available in any quantity under Mass Balance. Segregated is even more complex only available to
very large consumers.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

Griffith Foods has engaged key internal stakeholders to help them understand the RSPO policies and procedures via training
courses. We are also communicating with our customers on their sustainably sourced palm oil needs and aligning accordingly.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Particulars
About Your Organisation

1.1 Name of your organization

Grissin Bon S.P.A.

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0565-14-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Grissin Bon S.P.A.
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Food Goods

● Own-brand-Manufacturer

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Italy

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

Australia, Austria, Belgium, Bulgaria, Canada, China, Cyprus, Czech Republic, Denmark, France, Germany, Greece, Hungary,
Italy, Korea, Republic of, Lebanon, Lithuania, Qatar, Romania, Russian Federation, Spain, Switzerland, Ukraine, United States

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

400

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

400
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Grissin Bon S.P.A.
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated 350.00 - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 350.00 - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -

1713



Grissin Bon S.P.A.
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa 100%

2.5.2 Australasia 100%

2.5.3 China 100%

2.5.4 Europe (incl.Russia) 100%

2.5.5 India 100%

2.5.6 North America 100%

2.5.7 South America 100%

2.5.8 Indonesia 100%

2.5.9 Malaysia 100%

2.5.10 Middle East 100%

2.5.11 Rest of Asia 100%

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2015

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2015

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2015

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2015

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Australia, Austria, Belgium, Bulgaria, Canada, China, Cyprus, Czech Republic, Denmark, France, Greece, Hungary, Italy, Lebanon,
Lithuania, Poland, Portugal, Romania, Russian Federation, Spain, Switzerland, Ukraine, United Kingdom, United States

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related
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Grissin Bon S.P.A.
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

For company policy

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

We promote the use of RSPO certified sustainable palm oil on our web site

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Confidential

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
We promote the use of RSPO certified sustainable palm oil on our web site

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

We have no gap because we are already using 100% RSPO certified palm oil

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

No

Support for Smallholders
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Consumer Goods Manufacturers Form

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Grissin Bon S.P.A.
RSPO Annual

Communications of
Progress 2017

Challenges Form

Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

We have not particular problem

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

Business to business education

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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GroÃŸekathÃ¶fer Convenience Food GmbH
RSPO Annual

Communications of
Progress 2017

Particulars Form

Particulars
About Your Organisation

1.1 Name of your organization

GroÃŸekathÃ¶fer Convenience Food GmbH

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0590-15-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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GroÃŸekathÃ¶fer Convenience Food GmbH
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Food Goods

● Own-brand-Manufacturer

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

--

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

--

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

--

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

--
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GroÃŸekathÃ¶fer Convenience Food GmbH
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume - - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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GroÃŸekathÃ¶fer Convenience Food GmbH
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) --

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2015

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2012

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2019

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2019

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Estonia, Germany, Latvia, Switzerland

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes
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GroÃŸekathÃ¶fer Convenience Food GmbH
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2019

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

strategic decision of CEO

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

In 2018 we will be buying much more RSPO-SG raw material

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Other

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
intern schooling every year, language: german

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

there is no gap, we need explanation

GHG Footprint
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GroÃŸekathÃ¶fer Convenience Food GmbH
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

--

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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GroÃŸekathÃ¶fer Convenience Food GmbH
RSPO Annual

Communications of
Progress 2017

Challenges Form

Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

--

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

--

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Groupe Biscuits Leclerc Inc.
RSPO Annual

Communications of
Progress 2017

Particulars Form

Particulars
About Your Organisation

1.1 Name of your organization

Groupe Biscuits Leclerc Inc.

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0586-15-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Groupe Biscuits Leclerc Inc.
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● Food Goods

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Canada

■ United States

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Canada

■ United States

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

1,156

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

935

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

2,091
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Groupe Biscuits Leclerc Inc.
RSPO Annual

Communications of
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Consumer Goods Manufacturers Form

2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance 45.50 201.35 - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 45.50 201.35 - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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Groupe Biscuits Leclerc Inc.
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) --

2.5.5 India --

2.5.6 North America 100%

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2015

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2015

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2020

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2025

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Canada, United States

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes
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Groupe Biscuits Leclerc Inc.
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2020

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

At this time, we do not have marketing plan that includes the RSPO trademark.

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

We will continue to have discussions with our suppliers and customers to have them use sustainable palm oil into raw
material as well as finished products.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Other

- Others:

n/a

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

 Uploaded file: M-Policies-to-PNC-waterland.pdf
For administration purpose, attachment files are renamed automatically

  Land Use Rights

  Ethical conduct and human rights

 Uploaded file: M-Policies-to-PNC-ethicalconducthr.pdf
For administration purpose, attachment files are renamed automatically

  Labour rights

 Uploaded file: M-Policies-to-PNC-laborrights.pdf
For administration purpose, attachment files are renamed automatically

  Stakeholder engagement

  None of the above
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Groupe Biscuits Leclerc Inc.
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
1. Packaging optimisation, in particular secondary packaging.
We signed in 2011 the Voluntary Code for the Optimization of Containers, Packaging and Printed Matte (EEQ Eco Entreprises
Quebec)

2. Energy
a. Geothermal energy in one of our warehouse
b. High efficiency lights combined with occupancy sensors
c. Energy management information system in progress
d. Natural gas consumption assessment (ovens and boiler)
e. Solar panels in our Phoenix plant.
f. We are member of the Canadian Industry Program for Energy Conservation (CIPEC)

3. Waste reduction
a. Following lean manufacturing practices, several projects have been implemented in different areas: recipes, raw materials,
equipment.
b. We currently participate to the program, “ICI WE RECYCLE” Recycling recognition program for industrial, commercial and
institutional sector (ICI)

4. Transport
a. We buy low floor trailers in order to increase the volume per load when it is possible
b. We use super train in Canada ( two 53 foot trailers)
c. We use intermodal as much as possible
d. We buy the most fuel efficient truck model available
e. We have flexible manufacture plants so we try to manufacture products as close as possible of the final destination.
f. We use consolidation center for our small shipments

5. Ethical conduct and Human Rights/ Labour rights
a. Our HR management are members of a professionnal recognized group "Ordre des Conseillers en RH du Québec" and are link
to a strict deontology code.
b. We respects labor rules in Canada and in USA.
c. We follow good ethical conduct and respect human rights.
d. Our facilities are audited for Ethical conduct.
e. Some of our plants are registered on SEDEX
f. We have internal policies to avoid discrimination (race, gender,etc..), to avoid harassment, violence.
g. We have a help line (phone) for employees (counseling)

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

At this time, many of our private label customers do not require that we use certified palm-palm kernel oil for their production. That's
why there is still non certified volume used for these customers.

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

This is not mandatory for us right now.

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Groupe Biscuits Leclerc Inc.
RSPO Annual

Communications of
Progress 2017

Challenges Form

Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

We faced chalenges in product procurement as RSPO certified oils are not always available to cover our needs and with some
suppliers who have to low volume to be able to supply. Some suppliers do not understand the process of RSPO, so we have to
explain our needs and educate them on the RSPO certification.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

Business to business education, education of our suppliers about RSPO.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Groupe GM Cosmética Portugal, SA
RSPO Annual

Communications of
Progress 2017

Particulars Form

Particulars
About Your Organisation

1.1 Name of your organization

Groupe GM Cosmética Portugal, SA

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0806-16-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Groupe GM Cosmética Portugal, SA
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● Home & Personal Care Goods

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Portugal

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Portugal

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

--

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

650

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

650
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Groupe GM Cosmética Portugal, SA
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated - - - 4.00

2.3.5 Identity Preserved - - - -

2.3.6 Total volume - - - 4.00

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 1%

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2016

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2016

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2018

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2018

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Portugal

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

No

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related
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4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

Yes

Please state which product range(s) and market(s) you intend to apply the Trademark and when you plan to start using
the Trademark.

We use the RSPO trademark in our solid soaps. Our brand is Real saboaria, so we have started with palm oil products first without
any RSPO certification, but we start this 2018 year changing our formulation to RSPO so, at the moment, our solid soaps, of our
own brand, are with RSPO certification.

Year: 2018

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

We will comunicate with our customers about this certification and the advantages of this. We think we already have some
customers interested in this certification, so maybe we will manage to influence some other customers/ brands.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

--

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

 Uploaded file: M-Policies-to-PNC-waterland.pdf
For administration purpose, attachment files are renamed automatically

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
We have done some documentation for our team, so its only internal documentation.

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

No, our main clientes don't have interest in this certification yet, so they are not motivated to go foward this.

GHG Footprint
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8.1 Are you currently reporting any GHG footprint?

No

Please explain why

No for the moment, we don't have plans for that.

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

Here in Portugal we don't have a lot of choice to have, for instance, segregated RSPO soap base noodles, so we have some
difficulties in finding other suppliers, in that way we don't have competitive prices.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

In our perspective this soap base stills very expensive, so our customers don't want to change, at least for the moment, maybe if
we find better prices for the soap base.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● Uploaded files:
Certificado Groupe GM_9001+14001 até 2020.pdf

Link: http://eurosap.com/
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Particulars
About Your Organisation

1.1 Name of your organization

Gruma Oceania Pty Ltd

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0298-12-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Food Goods

● Own-brand-Manufacturer

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Australia

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Australia

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

--

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

2,106

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

2,106
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated - - - 1,511.00

2.3.5 Identity Preserved - - - -

2.3.6 Total volume - - - 1,511.00

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia 100%

2.5.3 China --

2.5.4 Europe (incl.Russia) --

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2013

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2011

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2011

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2011

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Australia

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related
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4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

Company decision

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

Will be under company consideration the possibility to include sustainable claims in ou packaging

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Confidential

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

 Uploaded file: M-Policies-to-PNC-waterland.pdf
For administration purpose, attachment files are renamed automatically

  Land Use Rights

  Ethical conduct and human rights

 Uploaded file: M-Policies-to-PNC-ethicalconducthr.pdf
For administration purpose, attachment files are renamed automatically

  Labour rights

 Uploaded file: M-Policies-to-PNC-laborrights.pdf
For administration purpose, attachment files are renamed automatically

  Stakeholder engagement

 Uploaded file: M-Policies-to-PNC-stakeholderengagement.pdf
For administration purpose, attachment files are renamed automatically

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
As company decision, we haven't provide any information to facilitate the uptake of RSPO certified sustainable palm oil, however is
company policy to procure only RSPO certified ingredients. Also, it will be under company consideration the possibility to include
sustainable claims in our packaging.

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

From 2011 our Company use only 100% RSPO certified ingredients

GHG Footprint
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8.1 Are you currently reporting any GHG footprint?

Yes
Report file: M-GHG-Emissions-Report.pdf

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

None

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

Engagement with key stakeholders touse only RSPO certified materials in our products

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Particulars
About Your Organisation

1.1 Name of your organization

Gruma SAB de CV

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0316-13-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Food Goods

● Own-brand-Manufacturer

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Netherlands

■ United Kingdom

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Netherlands

■ United Kingdom

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

3,451

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

266

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

3,717
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance 110.00 - - 146.30

2.3.4 Segregated 1,788.00 - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 1,898.00 - - 146.30

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 100%

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2013

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2013

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2016

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2016

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Netherlands, United Kingdom

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes
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3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2016

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

No customer requirement.

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

All new raw materials are risk assessed and for those containing palm or palm derivatives only RSPO certified material is
approved for use.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Data Unknown

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

 Uploaded file: M-Policies-to-PNC-ethicalconducthr.pdf
For administration purpose, attachment files are renamed automatically

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
The Mission Foods raw material specification contains a full section of questions regarding the RSPO. Only raw materials
containing RSPO certificated palm or palm derivatives are approved for use.

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

All palm and palm derivatives are already MB or SG

GHG Footprint
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8.1 Are you currently reporting any GHG footprint?

No

Please explain why

--

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

RSPO certificated palm in raw materials is becoming more readily available and so are more cost effective.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

Use of supplier risk assessments

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Particulars
About Your Organisation

1.1 Name of your organization

Gruninger AG

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0148-11-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Food Goods

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Austria

■ Italy

■ Switzerland

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Austria

■ Italy

■ Switzerland

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

2,587

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

6

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

2,218

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

4,811
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - 50.00

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated 2,587.00 6.00 - 2,168.00

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 2,587.00 6.00 - 2,218.00

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -

1755



Gruninger AG
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 97%

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2011

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2019

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2019

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2019

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Austria, Italy, Switzerland

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes
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3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2019

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

Customer requirements: no use of RSPO trademark

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

Focus on awareness of our customers

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Confidential

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

 Uploaded file: M-Policies-to-PNC-waterland.pdf
For administration purpose, attachment files are renamed automatically

  Land Use Rights

  Ethical conduct and human rights

 Uploaded file: M-Policies-to-PNC-ethicalconducthr.pdf
For administration purpose, attachment files are renamed automatically

  Labour rights

 Uploaded file: M-Policies-to-PNC-laborrights.pdf
For administration purpose, attachment files are renamed automatically

  Stakeholder engagement

 Uploaded file: M-Policies-to-PNC-stakeholderengagement.pdf
For administration purpose, attachment files are renamed automatically

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
Product informations (german, english)
Information about RSPO Standard (supply chain options) (german)

Related link: www.grueninger.ch

GHG Footprint
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8.1 Are you currently reporting any GHG footprint?

No

Please explain why

Our company or any subsidary of our Company does not own or manage oil palm plantations.

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

Find suppliers who are able to supply emulsifiers and other ingredients in RSPO segregation quality.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

Engagement with key stakeholders

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded

Link: www.grueninger.ch
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Particulars
About Your Organisation

1.1 Name of your organization

Gruppo Desa S.P.A.

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0600-15-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● Home & Personal Care Goods

● Own-brand-Manufacturer

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Italy

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Italy

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

--

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

1,800

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

1,800
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume - - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) --

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2011

Comment:
ISO 9001-2008

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2020

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2025

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2025

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Italy

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

No

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related
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4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

Yes

Please state which product range(s) and market(s) you intend to apply the Trademark and when you plan to start using
the Trademark.

Chanteclair Vert Line, only on Web Site. We use the trade Mark from May 2017

Year: 2017

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

We are going to evaluate with current suppliers the availability to supply among the different possibilities foreseen in the
RSPO scheme

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Other

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

 Uploaded file: --

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
Vert Certification Scheme. It is in Italian language

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

We are still evaluating this opportunity. We have not take a final decision about it yet.

GHG Footprint
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8.1 Are you currently reporting any GHG footprint?

No

Please explain why

--

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

We are always facing significant price increases about Certified RSPO material or derivatives. We are scouting the market in order
to find out competitive suppliers.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

Engagement with Trade and Customers. Sales force education activity

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Particulars
About Your Organisation

1.1 Name of your organization

Gudrun Commercial NV

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0515-14-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Own-brand-Manufacturer

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

Australia, Austria, Belgium, Bulgaria, Croatia (Hrvatska), Czech Republic, Germany, Netherlands, Poland, Romania, Slovakia
(Slovak Republic), South Africa, Spain, United Kingdom

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

Australia, Austria, Belgium, Bulgaria, Croatia (Hrvatska), Czech Republic, Germany, Netherlands, Poland, Romania, Slovakia
(Slovak Republic), South Africa, Spain, United Kingdom

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

--

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

--
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume - - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia 1%

2.5.3 China --

2.5.4 Europe (incl.Russia) 99%

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2014

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2022

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2022

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2022

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Applies Globally

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related
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4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

Yes

Please state which product range(s) and market(s) you intend to apply the Trademark and when you plan to start using
the Trademark.

Year: 2022

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

We will keep promoting the use of sustainable palm oil to our customers.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Confidential

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

 Uploaded file: M-Policies-to-PNC-waterland.pdf
For administration purpose, attachment files are renamed automatically

  Land Use Rights

  Ethical conduct and human rights

 Uploaded file: M-Policies-to-PNC-ethicalconducthr.pdf
For administration purpose, attachment files are renamed automatically

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
We have guidelines about the use of claims on packaging, including claims about RSPO. These guidelines are in Dutch.

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

--

Support for Smallholders
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9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

We have not experienced any problems the past year.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

We make the effort to convince our suppliers to get a RSPO-certificate. We give our customers the opportunity to choose for RSPO
products.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Particulars
About Your Organisation

1.1 Name of your organization

H. & E. Reinert Westfälische Privat-Fleischerei GmbH

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0255-12-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Food Goods

● Own-brand-Manufacturer

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Germany

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Germany

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

139

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

139
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated 6.97 - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 6.97 - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 100%

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2012

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2012

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2012

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2012

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

France, Germany, United Kingdom

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

No

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related
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4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

--

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

--

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

--

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

--

Support for Smallholders
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9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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RSPO Annual

Communications of
Progress 2017

Particulars Form

Particulars
About Your Organisation

1.1 Name of your organization

H. Wilhelm Schaumann GmbH

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0727-16-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers

1781



H. Wilhelm Schaumann GmbH
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Austria

■ Estonia

■ Finland

■ Germany

■ Greece

■ Poland

■ Russian Federation

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

Australia, Bulgaria, Czech Republic, Estonia, Finland, Germany, Greece, Hungary, Norway, Poland, Russian Federation,
Switzerland

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

867

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

3,670

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

4,537
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Consumer Goods Manufacturers Form

2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - 867.00 - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume - 867.00 - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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H. Wilhelm Schaumann GmbH
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Consumer Goods Manufacturers Form

2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 20%

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2021

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2016

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2021

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2021

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Germany

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

No

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related
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Consumer Goods Manufacturers Form

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

Not yet requested by our customers.

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

Not yet clarified

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Confidential

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
Not done yet. Net yet requested by our customers.

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

Yes

When do you plan to cover the gap using Book and Claim?

2019

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

Not yet requested by our customers.

Support for Smallholders
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9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Communications of
Progress 2017

Challenges Form

Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

It is a matter of availibility of Palm oil fatty acids from mass Balance.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

No comment.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded

Link: www.schaumann.de
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Hada S.A.
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Communications of
Progress 2017

Particulars Form

Particulars
About Your Organisation

1.1 Name of your organization

Hada S.A.

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0057-09-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers Form

Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● Home & Personal Care Goods

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Colombia

■ Ecuador

■ Mexico

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Colombia

■ Ecuador

■ Mexico

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

7,038

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

2,958

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

4,099

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

14,095
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume - - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) --

2.5.5 India --

2.5.6 North America --

2.5.7 South America 5%

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2016

Comment:
We will promote the use of RSPO certified palm oil products if price difference from sustainable palm oil suppliers against ordinary
palm oil suppliers allow us to maintain required market competitiveness.

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2020

If target has not been met, please explain why:
We will promote the use of RSPO certified palm oil products if price difference from sustainable palm oil suppliers against ordinary
palm oil suppliers allow us to maintain required market competitiveness.

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2025

If target has not been met, please explain why:
We will promote the use of RSPO certified palm oil products if price difference from sustainable palm oil suppliers against ordinary
palm oil suppliers allow us to maintain required market competitiveness.

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2025

If target has not been met, please explain why:
We will promote the use of RSPO certified palm oil products if price difference from sustainable palm oil suppliers against ordinary
palm oil suppliers allow us to maintain required market competitiveness.
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3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Colombia, Ecuador, Mexico

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes

3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2025

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

Yes

Please state which product range(s) and market(s) you intend to apply the Trademark and when you plan to start using
the Trademark.

Bar soap, 12 tons for 2018

Year: 2018

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

On 2018 we will purchase 859 tons of RSPO SG soap noodles and 64 credits of CSPO

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

--

- Others:

--

Application of Principles & Criteria for all members sectors

1792



Hada S.A.
RSPO Annual

Communications of
Progress 2017
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7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

 Uploaded file: --
Related link: issuu.com/mduarteb/docs/hada_sostenible_v4

  Land Use Rights

 Uploaded file: --
Related link: issuu.com/mduarteb/docs/hada_sostenible_v4

  Ethical conduct and human rights

 Uploaded file: --
Related link: issuu.com/mduarteb/docs/hada_sostenible_v4

  Labour rights

 Uploaded file: --
Related link: issuu.com/mduarteb/docs/hada_sostenible_v4

  Stakeholder engagement

 Uploaded file: --
Related link: issuu.com/mduarteb/docs/hada_sostenible_v4

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
We will continue working alligned with Global Compact Principles

Related link: issuu.com/mduarteb/docs/hada_sostenible_v4

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

Yes

When do you plan to cover the gap using Book and Claim?

2021

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

We don't have the way to measure it.

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   Yes, in 2025
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Hada S.A.
RSPO Annual

Communications of
Progress 2017

Challenges Form

Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

Our main businnes is bar soap, mass consumption product, where price is the main driver. The higher cost of RSPO palm oil will
leave us without the competitiveness required by the market. At Colombia and Ecuador some of RSPO principles have been
fullfiled, but complete RSPO development has been limited.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

We only manufacture bar soaps from 100% vegetable base soap. We encourage our clients (third customers) the use of
sustainable sources for the manufacturing of their bar soaps.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● Uploaded files:
Invoice 16 00001481 Caribbean Eco soaps UIBS SAS Soap Noodles Certified RSPO.pdf

Link: issuu.com/mduarteb/docs/hada_sostenible_2016_v4
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Hanan Products Co., Inc.
RSPO Annual

Communications of
Progress 2017

Particulars Form

Particulars
About Your Organisation

1.1 Name of your organization

Hanan Products Co., Inc.

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0964-17-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers Form

Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● Food Goods

● Own-brand-Manufacturer

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ United States

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ United States

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

--

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

1,000

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

1,000
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume - - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) --

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2017

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2018

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2030

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2030

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

United States

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

No

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related
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4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

Newly certified and our percentages of use is not high enough. We would like to but the price for this market is not sustainable for
the market we operate.

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

Newly certified, first customers are considering purchase.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Data Unknown

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
Verbal communications to make customers aware that we are certified to manufacturer products using RSPO sustainable Palm
Kernel Oil.

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

Pricing is too high.

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

As of now, no.

Support for Smallholders
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9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

Price is too high but also verbally promoting.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

Yes we have a vision of perhaps eventually transform to all RSPO oils.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Progress 2017

Particulars Form

Particulars
About Your Organisation

1.1 Name of your organization

HARIBO Produktions GmbH & Co. KG.

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0110-10-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Own-brand-Manufacturer

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Applies Globally

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Applies Globally

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

--

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

--
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HARIBO Produktions GmbH & Co. KG.
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated - - - 3,390.66

2.3.5 Identity Preserved - - - -

2.3.6 Total volume - - - 3,390.66

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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HARIBO Produktions GmbH & Co. KG.
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 100%

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2010

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2010

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2010

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2010

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Applies Globally

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

No

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related
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HARIBO Produktions GmbH & Co. KG.
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

--

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

We will actively communicate the importance of using RSPO certified sustainable palm oil in our products and create
awareness around the subject of sustainable sourcing. Furthermore, we are committed to maintaining the segregated
quality standard.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Confidential

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

 Uploaded file: --

  Labour rights

 Uploaded file: --

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
Confidential

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

--

Support for Smallholders
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HARIBO Produktions GmbH & Co. KG.
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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HARIBO Produktions GmbH & Co. KG.
RSPO Annual

Communications of
Progress 2017

Challenges Form

Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

No comment

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

No comment

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Harlan Bakeries, LLC
RSPO Annual

Communications of
Progress 2017

Particulars Form

Particulars
About Your Organisation

1.1 Name of your organization

Harlan Bakeries, LLC

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0965-17-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Harlan Bakeries, LLC
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● Food Goods

● Own-brand-Manufacturer

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Canada

■ United States

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Applies Globally

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

3,625

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

3,625
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Harlan Bakeries, LLC
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance 2,887.18 40.63 - 60.95

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 2,887.18 40.63 - 60.95

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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Harlan Bakeries, LLC
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) --

2.5.5 India --

2.5.6 North America 100%

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2012

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2016

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2020

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2020

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Canada, United States

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related
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Harlan Bakeries, LLC
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

We co-manufacture products for other brands that do not request/require the trademark on their packaging.

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

Harlan Bakeries makes customers aware that our locations are or can be RSPO certified as the company is a member of
RSPO. Use of CSPO is determined by customer requirements.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Data Unknown

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
N/A

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

Harlan Bakeries is a contract manufacturer/co-packer and our customers determine whether or not to include SPO in their
products.

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

Harlan Bakeries is a privately held LLC and is not required to publicly report GHG. Public reporting and how best to do so is under
consideration.

Support for Smallholders
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Harlan Bakeries, LLC
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Harlan Bakeries, LLC
RSPO Annual

Communications of
Progress 2017

Challenges Form

Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

No significant obstacles encountered.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

Harlan Bakeries does make potential customers aware of RSPO membership.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Harry-Brot GmbH
RSPO Annual

Communications of
Progress 2017

Particulars Form

Particulars
About Your Organisation

1.1 Name of your organization

Harry-Brot GmbH

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0386-14-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Harry-Brot GmbH
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Germany

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Germany

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

363

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

210

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

573
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Harry-Brot GmbH
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume - - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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Harry-Brot GmbH
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 100%

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2014

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2018

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2018

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2019

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Germany

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes
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Harry-Brot GmbH
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2019

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

not requiered by customors

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

We plan to communicate the RSPO in our sustainability Report.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Confidential

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

 Uploaded file: --
Related link: www.harry-brot.de/fileadmin/user_upload/hry_umweltbericht_web_2013-02-18.pdf

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
- -

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

All our raw materials we buy in MB or SG-Quality, but we didn't sell our products not as MB or SG-certified.

GHG Footprint
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Harry-Brot GmbH
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

8.1 Are you currently reporting any GHG footprint?

Yes
Related link: www.harry-brot.de/fileadmin/user_upload/hry_umweltbericht_web_2013-02-18.pdf

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Harry-Brot GmbH
RSPO Annual

Communications of
Progress 2017

Challenges Form

Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

Some supplieres of raw materials are only able to deliver Special goods in MB-Quality. We work for a solution to change into SG. If
this it not possible we plan to replace PO-Derivates.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

RSPO is an important element of sustainability activities. They will be communicate internally and externally.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Hela Gewürzwerk Hermann Laue GmbH
RSPO Annual

Communications of
Progress 2017

Particulars Form

Particulars
About Your Organisation

1.1 Name of your organization

Hela Gewürzwerk Hermann Laue GmbH

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0707-16-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Hela Gewürzwerk Hermann Laue GmbH
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Food Goods

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Germany

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Germany

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

98

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

11

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

109
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Hela Gewürzwerk Hermann Laue GmbH
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance 43.58 - - -

2.3.4 Segregated 54.34 - - 11.62

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 97.92 - - 11.62

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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Hela Gewürzwerk Hermann Laue GmbH
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 100%

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2016

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2016

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2025

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2025

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Germany

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

No

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related
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Hela Gewürzwerk Hermann Laue GmbH
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

We produce semi-finished products for the food industry (B2B).

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

Check whether further certified raw materials are available and prefer in the procurement of new raw materials, products
with certified palm oil.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Data Unknown

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
./.

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

We do not have the resources for evaluation.

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Hela Gewürzwerk Hermann Laue GmbH
RSPO Annual

Communications of
Progress 2017

Challenges Form

Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

There are not enough flavorings with certified palm oil or palm oil derivatives on the market.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

./.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Hellema Hallum BV
RSPO Annual

Communications of
Progress 2017

Particulars Form

Particulars
About Your Organisation

1.1 Name of your organization

Hellema Hallum BV

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0225-12-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Hellema Hallum BV
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Food Goods

● Own-brand-Manufacturer

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Netherlands

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Netherlands

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

1,884

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

336

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

22

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

2,242
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Hellema Hallum BV
RSPO Annual

Communications of
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Consumer Goods Manufacturers Form

2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance 11.04 1.97 - 0.14

2.3.4 Segregated 397.96 71.03 - 4.87

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 409.00 73.00 - 5.01

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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Hellema Hallum BV
RSPO Annual

Communications of
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Consumer Goods Manufacturers Form

2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa 3%

2.5.2 Australasia 7%

2.5.3 China --

2.5.4 Europe (incl.Russia) 83%

2.5.5 India --

2.5.6 North America 3%

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East 2%

2.5.11 Rest of Asia 2%

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2014

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2014

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2016

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2016

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Applies Globally, Netherlands

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes
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Hellema Hallum BV
RSPO Annual
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Consumer Goods Manufacturers Form

3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2017

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

Yes

Please state which product range(s) and market(s) you intend to apply the Trademark and when you plan to start using
the Trademark.

Not 100% sure yet. We are still deliberating which product ranges to include in placing the RSPO Trademark logo on the packaging

Year: 2018

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

All our raw materials containing palm oil and palm oil products are RSPO certified now.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

--

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

 Uploaded file: M-Policies-to-PNC-waterland.pdf
For administration purpose, attachment files are renamed automatically

  Land Use Rights

  Ethical conduct and human rights

 Uploaded file: M-Policies-to-PNC-ethicalconducthr.pdf
For administration purpose, attachment files are renamed automatically

  Labour rights

 Uploaded file: M-Policies-to-PNC-laborrights.pdf
For administration purpose, attachment files are renamed automatically

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
We motivated our suppliers to supply us raw materials only containing Certified RSPO Segregated components and are in the final
stage of completion.
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Hellema Hallum BV
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

Yes

When do you plan to cover the gap using Book and Claim?

2018

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

We currently do not have an information system in place to monitor this subject.

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Hellema Hallum BV
RSPO Annual

Communications of
Progress 2017

Challenges Form

Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

for small specific ingredients there does not seem to be a RSPO segregated supply fully available. We are still urging our suppliers
to look hareder in succeding in making these available.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

Not applicable

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Communications of
Progress 2017

Particulars Form

Particulars
About Your Organisation

1.1 Name of your organization

Helwa Wafelbakkerij BV

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0175-11-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Helwa Wafelbakkerij BV
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● Food Goods

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

Australia, Belgium, Brazil, Canada, Czech Republic, Denmark, France, Germany, Ireland, Israel, Italy, Monaco, Netherlands,
Norway, Poland, Puerto Rico, Sweden, Turkey, United Arab Emirates, United Kingdom, United States

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

Australia, Belgium, Brazil, Canada, Czech Republic, Denmark, France, Germany, Ireland, Israel, Italy, Monaco, Netherlands,
Norway, Poland, Puerto Rico, Sweden, Turkey, United Arab Emirates, United Kingdom, United States

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

1,597,800

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

49,580

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

1,647,380
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance 30,100.00 - - -

2.3.4 Segregated 129,680.00 - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 159,780.00 - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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Helwa Wafelbakkerij BV
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Consumer Goods Manufacturers Form

2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 98%

2.5.5 India --

2.5.6 North America 1%

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East 1%

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2011

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2011

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2020

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2020

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Applies Globally

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes
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Helwa Wafelbakkerij BV
RSPO Annual

Communications of
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Consumer Goods Manufacturers Form

3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2024

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

Yes

Please state which product range(s) and market(s) you intend to apply the Trademark and when you plan to start using
the Trademark.

Wafers

Year: 2017

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Confidential

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

Yes

When do you plan to cover the gap using Book and Claim?

2020

GHG Footprint
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Consumer Goods Manufacturers Form

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

--

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges Form

Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Communications of
Progress 2017

Particulars Form

Particulars
About Your Organisation

1.1 Name of your organization

Henkel AG & Co. KGaA

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0837-17-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Henkel AG & Co. KGaA
RSPO Annual

Communications of
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Consumer Goods Manufacturers Form

Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Home & Personal Care Goods

● Own-brand-Manufacturer

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Applies Globally

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Applies Globally

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

--

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

95,000

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

95,000
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - 2,409.00

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - 56,000.00

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume - - - 58,409.00

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -

1845



Henkel AG & Co. KGaA
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) --

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2016

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2015

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2020

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2020

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Applies Globally

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

No

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes
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3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2020

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

The Mass Balance model enables us to demonstrate our commitment
to physical sustainable palm and palm kernel oil by enhancing the
physical flow of certified materials into our value chain. In February
2017, our Global Supply Chain organization and six of our production
sites in Western Europe were successfully audited under the RSPO’s
supply chain certification standard. This standard supports the use of
sustainable palm and palm kernel oil along the entire value chain by
promoting greater transparency and open dialog.
We have set three goals that we believe address key priorities for the
successful transformation of the palm oil industry. These goals are
focused on the specific challenges where we can make our strongest
contribution.
We believe that for the time being the reputation of palmoil is very negative especially in certain Western European countries,
therefore we would appreciate an alliance of companies and NGO working on a new positive communication initiative on palm oil in
Europe.

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

?At Henkel, we recognize our responsibilities regarding the purchase and use of ingredients based on renewable raw
materials.
?Our palm oil targets for 2020:

1. Cover 100 percent of our demand with Mass Balance certified oils:
2. All palm and palm kernel oil used in our products should be derived from sustainably cultivated sources in line with the
RSPO’s Mass Balance model in 2020.
3. Full traceability: We aim to be able to trace the palm oil, palm kernel oil and derivatives we buy to known sources – first
to the mill and then to the plantation.
4. Increase the availability of sustainable palm oil and palm kernel oil by a volume equal to Henkel’s global demand: We
aim to increase the availability of sustainable palm oil and palm kernel oil on the market through collaborative projects that
enable small farmers to certify their crops as sustainable, increase productivity and improve their livelihoods.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

--

- Others:

--

Application of Principles & Criteria for all members sectors
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7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

 Uploaded file: --
Related link: https://www.henkel.com/sustainability/positions/palmoil#Tab-806668_1

  Land Use Rights

 Uploaded file: --
Related link: https://www.henkel.com/sustainability/positions/palmoil#Tab-806668_1

  Ethical conduct and human rights

 Uploaded file: --
Related link: https://www.henkel.com/sustainability/positions/palmoil

  Labour rights

 Uploaded file: --
Related link: https://www.henkel.com/sustainability/positions/palmoil#Tab-806668_1

  Stakeholder engagement

 Uploaded file: --
Related link: https://www.henkel.com/sustainability/positions/palmoil#Tab-806668_1

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
Collaboration with representatives from across the sector is at the heart of our approach to supporting sustainable palm oil and
palm kernel oil. Through partnerships, projects and dialog, we are able to engage with key players ranging from plantations,
smallholder farmers and palm oil mills through to governments, non-governmental organizations and suppliers. These activities
enable us to strengthen the impact of our contribution to sustainable practices in the palm oil industry. They also provide
opportunities to gain valuable insights into changing industry developments and new scientific findings.

Related link: https://www.henkel.com/sustainability/positions/palmoil#Tab-806668_2

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

We have set three palm oil goals that we believe address key priorities for the successful transformation of the palm oil industry,
and target the specific challenges where we are able to make our strongest possible contribution. The targets for 2020 are:

Cover 100% of our demand with Mass Balance certified oils: All palm and palm kernel oil used in our products should be derived
from sustainably cultivated sources in line with the RSPO’s Mass Balance model in 2020.

Establish full traceability of palm oil and palm kernel oil used in our products: We aim to be able to trace the palm oil, palm kernel oil
and derivatives we buy to known sources – first to the mill and then to the plantation – by 2020.

Increase the supply of sustainable palm oil and palm kernel oil by a volume equal to Henkel’s global demand: We aim to increase
the availability of sustainable palm oil and palm kernel oil on the market through collaborative projects that enable small farmers to
certify their crops as sustainable, increase productivity and improve their livelihoods. By September 2016, we had already
confirmed partnerships that increased the supply of sustainable palm oil and palm kernel oil on the global market by a volume equal
to our total expected demand for these materials in 2017 – with more projects planned worldwide.

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

Yes
Related link: https://www.henkel.com/sustainability/positions/climate-positive

Support for Smallholders
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Consumer Goods Manufacturers Form

9.1 Are you currently supporting any independent smallholder groups?

Yes

We aim to increase the availability of sustainable palm oil and palm
kernel oil on the market through collaborative projects that enable
small farmers to certify their crops as sustainable, increase productivity
and improve their livelihoods. By September 2016, we had already
confirmed partnerships that increased the supply of sustainable
palm oil and palm kernel oil on the global market by a volume equal
to our total expected demand for these materials. Additional projects
were added in 2017 and are planned for the next few years.
In 2017, Henkel launched a new project to support smallholders in
Colombia. In addition to projects in Ghana, Honduras, Indonesia,
Mexico, Nicaragua, and Nigeria, the project in Colombia is the seventh
such initiative for which Henkel is currently working with international
development organization Solidaridad to promote sustainable
palm oil.
The aim of the project is to support Colombian smallholders with the
new, innovative Farming Solution platform. The platform was developed
by Solidaridad to strengthen cooperation along the entire palm
oil supply chain. It is also designed to help smallholders increase
their productivity and reduce negative environmental impacts, helping them to achieve their goal of sustainable harvest certification
sooner. Palm oil is an increasingly important raw material in
Colombia:
In 2016, it accounted for 3.3 percent of the country’s
agricultural gross domestic product, with production of 1.1 million
tons of palm oil. Around half of this amount comes from small independent farms, but their owners face a number of challenges.
The
productivity of small independent farmers is 40 percent lower than
that of an average-sized operation. Some smallholders are also
concerned that access to the palm oil market will be limited if their
harvests do not meet the criteria set out by the RSPO. This is because
many major buyers of palm oil have committed to buying only oil
products that are certified as sustainable.
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

Henkel has been a member of the cross-sectoral Roundtable on Sustainable Palm Oil (RSPO) initiative since 2008. In 2017,
Henkel again met with representatives of the RSPO, international development organization Solidaridad and BASF to discuss
ongoing partnerships to promote sustainable palm oil management. Since the participants believe that no single organization is
capable of bringing about change in the palm oil industry on its own, joining forces is intended to promote progress in the
sustainable production of palm and palm kernel oil.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

Smallholder projects promote sustainable production In 2017, Henkel launched a new project to support smallholders in Colombia.
In addition to projects in Ghana, Honduras, Indonesia, Mexico, Nicaragua, and Nigeria, the project in Colombia is the seventh such
initiative for which Henkel is currently working with international development organization Solidaridad to promote sustainable palm
oil.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded

Link: https://www.henkel.com/sustainability
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Particulars
About Your Organisation

1.1 Name of your organization

HERMAN SEEKAMP, INC dba CLYDE'S DONUTS

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0958-17-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Food Goods

● Own-brand-Manufacturer

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ United States

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ United States

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

3,000

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

100

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

3

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

3,103
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume - - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) --

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2017

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2020

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2020

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2020

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Canada, Mexico, United States

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

No

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes
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3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2020

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

Customers have not required as of yet, so no decision has been made.

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

Create customer awareness through website

Discussions with customers through meetings, food shows, and brokers.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Data Unknown

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
RSPO Training document in English describing:
the RSPO, their vision, and mission
definition of CSPO
threats to not using CSPO
different supply chain models, including mass balance
fixed inventory periods
affect of CSPO on Clyde's
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7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

We are currently selling CSPO to customers requesting it.

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

First year of certification, too early to tell.

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

First year of certification, too early to tell.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

Engagement with key stakeholders, outreach to others using the RSPO.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Particulars
About Your Organisation

1.1 Name of your organization

Hero AG

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0979-17-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Food Goods

● Own-brand-Manufacturer

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Germany

■ Spain

■ Sweden

■ Turkey

■ United States

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Germany

■ Spain

■ Sweden

■ Turkey

■ United States

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

2,111

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

162

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

2,273

1859



Hero AG
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance 1,322.00 4.00 - -

2.3.4 Segregated 711.00 153.00 - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 2,033.00 157.00 - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 96%

2.5.5 India --

2.5.6 North America 100%

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East 100%

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2014

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2014

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2019

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2019

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Applies Globally

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes
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3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2020

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

We communicate the use of RSPO palm oil in the sustainability brochure. We have decided not to any use RSPO trademark on
pack.

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

Maintain certification for the subsidiairies who do have a Certified supply chain.
For the subsidiairies who do not use 100% RSPO palm oil products for our own brand products (own production or
produced by third parties) we will collect the details and setup an action plan to obtain our targets set:

100 % RSPO MB certified palm oil by the end of 2018
100 % RSPO SG certified palm oil by the end of 2019

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Data Unknown

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

 Uploaded file: --
Related link: https://hero-group.ch/hero-glance#sustainability

  Land Use Rights

  Ethical conduct and human rights

 Uploaded file: --
Related link: https://hero-group.ch/hero-glance#sustainability

  Labour rights

 Uploaded file: --
Related link: https://hero-group.ch/hero-glance#sustainability

  Stakeholder engagement

  None of the above
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7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
We have Hero Group_Position Statement_on Palm Oil

Report file: M-Practice-Guidelines.pdf

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

Currently we are focus on achieving our goal and on collecting reliable data from our suplliers (mainly finished good suppliers).

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

Yes
Related link: https://hero-group.ch/hero-glance#sustainability

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

We are restricted in the selection of suppliers and we have to discuss the possibility of using CSPO with our long-standing suppliers
who often have difficulties to implement the usage of CSPO. Some suppliers still don't see any chance to use CSPO so we will
have to amend recipes if necessary. The usage of CSPO and the amendment of recipes will cause additional costs which we have
to deal with nevertheless. Other topic is the availability of the right CSPO oil regarding, specialties, BIO and MCPD/GE.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

communication in sustainability report

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded

Link: https://hero-group.ch/hero-glance
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Particulars
About Your Organisation

1.1 Name of your organization

Hill Biscuits Limited

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0289-12-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Food Goods

● Own-brand-Manufacturer

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ United Kingdom

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ United Kingdom

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

2,420

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

244

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

2,664
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated 2,420.07 244.34 - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 2,420.07 244.34 - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) --

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia 100%

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2013

Comment:
Certified in 2013

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2013

If target has not been met, please explain why:
Commenced using RSPO certified palm oil in our products in 2013

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2013

If target has not been met, please explain why:
Commenced using 100% RSPO certified sustainable (MB and SG) palm oil in our own brand products in 2013

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2013

If target has not been met, please explain why:
Commenced using 100% RSPO certified sustainable (MB and SG) palm oil in our own brand products in 2013

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

United Kingdom
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3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes

3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2013

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

We are not currently using the RSPO trademark on our own brand products. This is to be reviewed by the business again later in
the year.

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

The main action is for our company to move to putting the RSPO trademark on our own brand products. This is to be
considered at the next packaging redesign.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Other

- Others:

Not applicable - all information disclosed.

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
Not applicable - the company has not provided any best practice guidelines or information in the last year.

GHG Footprint
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8.1 Are you currently reporting any GHG footprint?

No

Please explain why

This is an area of the business that is under review but as yet no formal reporting being undertaken.

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

None- during 2017 we have not encountered any obstacles and have experienced a very stable supply chain of RSPO SG certified
palm / palm kernel oil product.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

None as yet.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Particulars
About Your Organisation

1.1 Name of your organization

HIRTLER SEIFEN GmbH

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0350-13-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● Home & Personal Care Goods

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Germany

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Germany

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

298

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

166

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

7

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

471
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume - - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 53%

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2013

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2030

If target has not been met, please explain why:
We do not own a brand. All products are produced according to customer specification.

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2030

If target has not been met, please explain why:
We do not own a brand. All products are produced according to customer specification.

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2030

If target has not been met, please explain why:
We do not own a brand. All products are produced according to customer specification.

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Australia, Belgium, Bulgaria, Czech Republic, Denmark, France Metropolitan, Germany, Greece, Hungary, Italy, Luxembourg,
Malta, Netherlands, Poland, Portugal, Romania, Russian Federation, Slovenia, Spain, Sweden, Switzerland, United Arab Emirates
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3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes

3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2030

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

Yes

Please state which product range(s) and market(s) you intend to apply the Trademark and when you plan to start using
the Trademark.

In case we launch our own brand, but we do not own a brand, yet. All products are produced according to customer specification.

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

A planed substitution of tallow by palm oil in the most important initiative for the year 2018.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

--

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

 Uploaded file: M-Policies-to-PNC-waterland.pdf
For administration purpose, attachment files are renamed automatically

  Land Use Rights

 Uploaded file: M-Policies-to-PNC-landuseright.pdf
For administration purpose, attachment files are renamed automatically

  Ethical conduct and human rights

 Uploaded file: M-Policies-to-PNC-ethicalconducthr.pdf
For administration purpose, attachment files are renamed automatically

  Labour rights

 Uploaded file: M-Policies-to-PNC-laborrights.pdf
For administration purpose, attachment files are renamed automatically

  Stakeholder engagement

  None of the above
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7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
At our premises, Employees and customer are invited to view an information movie featuring the main advantages of RSPO
certified Palm Oil and Derivatives.

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

Yes

When do you plan to cover the gap using Book and Claim?

2022

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

The factory is certified according to ISO 50001.

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

Despite the fact that the brand owner uses sustainable palm oil and its derivatives, their product does not feature the RSPO logo,
thereby making it not even more common and a requirement for all palm oil based products.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

When appropriate, supplier customer contacts are used to support the substation of tallow and common palm oil/palm oil
derivatives for RSPO certified palm oil/palm oil derivatives. In addition, customers already using palm oil/palm oil derivatives are
advised on featuring the RSPO logo on their products.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Particulars
About Your Organisation

1.1 Name of your organization

Hochland Deutschland GmbH

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0706-15-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers

1879



Hochland Deutschland GmbH
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Food Goods

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Germany

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Germany

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

360

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

360
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance 360.00 - - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 360.00 - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 100%

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2014

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2016

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2016

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Applies Globally

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

No

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes
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3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2016

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

Is not needed

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

Consolidation of the carried out actions, preparation for only purchase SG Palm oil.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

--

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

 Uploaded file: --
Related link: https://www.hochland-group.com/HochlandGroup/de/nachhaltigkeit.asp

  Land Use Rights

  Ethical conduct and human rights

 Uploaded file: --
Related link: https://www.hochland-group.com/HochlandGroup/de/verantwortung.asp

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:

Related link: https://www.hochland-group.com/HochlandGroup/de/verantwortung.asp

GHG Footprint
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8.1 Are you currently reporting any GHG footprint?

No

Please explain why

--

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

https://www.hochland-group.com/HochlandGroup/de/verantwortung.asp

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

Yes, to use only 100% RSPO certified sustainable Palm oil.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded

Link: https://www.hochland-group.com/HochlandGroup/de/verantwortung.asp
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Particulars
About Your Organisation

1.1 Name of your organization

Holiday Ice BV

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0484-14-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers

1886



Holiday Ice BV
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

Austria, Belgium, Czech Republic, Denmark, France, Germany, Ireland, Netherlands, New Zealand, Norway, Portugal, Spain,
Suriname, United Kingdom

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

Austria, Belgium, Denmark, France, Germany, Ireland, Netherlands, New Zealand, Norway, Portugal, Spain, United Kingdom

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

285

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

45

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

330
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume - - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) --

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2014

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2020

If target has not been met, please explain why:
RSPO MB, dependent on our suppliers

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2020

If target has not been met, please explain why:
RSPO MB, dependent on our suppliers

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2020

If target has not been met, please explain why:
RSPO MB, dependent on our suppliers.

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Netherlands

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes
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3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

Not required by our customers.

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

Put pressure on our suppliers to become able to deliver us palmfree or RSPO SG palm oil (or RSPO MB is SG is not
possible) certified products.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Data Unknown

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
None of the above.

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

We are pressuring our suppliers to deliver their products palmfree or RSPO certified. Currently we have two products left which are
not certified yet but which will be palm free or RSPO certified next year. These ingredients do not contain much palm oil and are
also not used a lot in our products. Therefore we do not feel the urgency to cover the gap with book&claim.

GHG Footprint
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8.1 Are you currently reporting any GHG footprint?

No

Please explain why

-

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

The standard is not clear regarding carriers in additives, mixture in vegetable fats etc. in products we receive from our suppliers.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

On our company website we share the message of RSPO

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Particulars
About Your Organisation

1.1 Name of your organization

House of Vantage Limited

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0853-17-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Food Goods

● Own-brand-Manufacturer

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ United Kingdom

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ United Kingdom

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

1,006

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

486

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

1,492
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated 1,006.00 - - 486.00

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 1,006.00 - - 486.00

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 100%

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2015

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2015

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2015

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2015

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

United Kingdom

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes
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3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2015

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

Not required by retailers as majority of products produced are for private label

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

Support via membership of RSPO and continuing certification

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Data Unknown

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
None

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

No requirement

Support for Smallholders
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9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

None

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

Will continue to use suppliers that can supply palm oil from fully certified segregated sources and have certification to verify this .

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Particulars
About Your Organisation

1.1 Name of your organization

Hovis Limited

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0627-15-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Food Goods

● Own-brand-Manufacturer

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ United Kingdom

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ United Kingdom

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

323

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

643

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

966
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance 25.00 - - 286.00

2.3.4 Segregated 222.00 - - 207.00

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 247.00 - - 493.00

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 100%

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2012

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2012

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2012

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2015

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

United Kingdom

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes
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3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2015

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

Hovis does not currently use the Trademark. However, we continually review its use in line with consumer and market needs.

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

Continued close collaboration with our supply chain partners to continue the use of 100% certified sustainable Palm and
actively explore ways to increase the proportion of segregated palm oil used where technical achievable and commercially
viable.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Data Unknown

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

 Uploaded file: M-Policies-to-PNC-waterland.pdf
For administration purpose, attachment files are renamed automatically

  Land Use Rights

  Ethical conduct and human rights

 Uploaded file: M-Policies-to-PNC-ethicalconducthr.pdf
For administration purpose, attachment files are renamed automatically

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
Hovis works closely with its supply base and ensures that all suppliers of materials containing Palm oil are RSPO certified. These
requirements are clearly documented as parts of our terms of trade.

1904

http://www.rspo.org/acop/2017/hovis-limited/M-Policies-to-PNC-waterland.pdf
http://www.rspo.org/acop/2017/hovis-limited/M-Policies-to-PNC-ethicalconducthr.pdf


Hovis Limited
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

Yes

When do you plan to cover the gap using Book and Claim?

--

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

Yes
Report file: M-GHG-Emissions-Report.pdf

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

A challenge has been the availability of niche, raw materials with specific functionaility that are derived from segregated palm oil.
Hovis is working with its supply base to consolidate material usage to try and enable greater use of materials derived from
segregated palm oil.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

We have continued to work closely with our supply base and communicated a clear commitment to source 100% certifed sutainable
Palm products with a desire to increase our use of physically segregated Palm. This is included within our Terms and Conditions of
trade with suppliers and indeed recently with our 3rd party manufacture base. We have undertaken to align with one of our large
retail customers and jointly redesigned a range of products to enable 100% use of segregated palm oil.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Particulars
About Your Organisation

1.1 Name of your organization

Huegli Holding AG

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0166-11-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Own-brand-Manufacturer

● Manufacturing on behalf of other third party brands

● Other:

Ingredients manufacturer

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Czech Republic

■ Germany

■ Switzerland

■ United Kingdom

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Czech Republic

■ Germany

■ Switzerland

■ United Kingdom

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

2,962

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

550

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

3,512
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance 2,121.00 - - 550.00

2.3.4 Segregated 841.00 - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 2,962.00 - - 550.00

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -

1909



Huegli Holding AG
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 100%

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2012

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2012

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2015

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2017

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Czech Republic, Germany, Switzerland, United Kingdom

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes
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3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2017

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

--

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

By 2017 we commit to the sourcing of 100% RSPO from physical supply chains.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Confidential

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

--

Support for Smallholders
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9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

none

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded

Link: http://www.huegli.com/en/investor-relations/results-reports/
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Particulars
About Your Organisation

1.1 Name of your organization

HUG AG

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0340-13-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Food Goods

● Own-brand-Manufacturer

● Manufacturing on behalf of other third party brands

● Biofuels

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Switzerland

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Switzerland

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

460

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

155

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

615
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated 460.00 155.00 - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 460.00 155.00 - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) --

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2013

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2013

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2017

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2017

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Switzerland

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes
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Consumer Goods Manufacturers Form

3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2017

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

maybe later, the use of palm oil is still not benefical

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

we already only use rspo certified palm oil

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Confidential

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

 Uploaded file: --

  Land Use Rights

  Ethical conduct and human rights

 Uploaded file: --

  Labour rights

 Uploaded file: --

  Stakeholder engagement

 Uploaded file: --

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

Yes

Support for Smallholders
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9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

there is a lot of information about rspo all the days and they are only in English, this needs a lot of time to stay updated and not to
miss any important news.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

We only procure sustainable palm oil, something else is out of the question

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Particulars
About Your Organisation

1.1 Name of your organization

Hydrior AG

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0369-13-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● Own-brand-Manufacturer

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Applies Globally

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Applies Globally

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

--

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

75

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

75
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - 75.00

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume - - - 75.00

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 100%

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2019

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2019

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2025

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2025

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Applies Globally, Switzerland

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

No

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes
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3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2025

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

no need

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

Information to our custumers and potential customers, that we have the possibility to produce RSPO-products.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Confidential

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
english

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

--

Support for Smallholders

1925



Hydrior AG
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

member of Ecoswiss

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

Business to business education

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Particulars
About Your Organisation

1.1 Name of your organization

IBIS Backwarenvertriebs-GmbH

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0352-13-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ France

■ Italy

■ Spain

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Austria

■ Belgium

■ Czech Republic

■ Germany

■ Hungary

■ Netherlands

■ Poland

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

1,409

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

1,409
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance 358.08 - - -

2.3.4 Segregated 53.23 - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 411.31 - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 100%

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2013

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2013

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2018

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2018

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Germany

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes

1931



IBIS Backwarenvertriebs-GmbH
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2018

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

-

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

request RSPO certified palm oil for our products

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Data Unknown

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
-

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

we make an effort to use RSPO CSPO in all our products and by now we almost cover 100%

GHG Footprint
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8.1 Are you currently reporting any GHG footprint?

No

Please explain why

--

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

-

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

-

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Particulars
About Your Organisation

1.1 Name of your organization

ICE CREAM FACTORY COMAKER SA

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0375-13-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Australia

■ China

■ Ireland

■ Korea, Republic of

■ Portugal

■ Spain

■ United Kingdom

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Australia

■ China

■ France

■ Ireland

■ Korea, Republic of

■ Portugal

■ Spain

■ United Kingdom

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

825

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--
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2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

825

2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume - - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 100%

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2014

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2014

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2020

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2020

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Australia, China, France, Ireland, Korea, Republic of, Portugal, Spain, United Kingdom

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes
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3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2020

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

Only if customers ask for this claim.

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

Work together with our main supplier defending palm oil.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Other

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
We have an internal procedure. Only in Spanish.

Report file: M-Practice-Guidelines.pdf

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

We don't have GHG emissions.

GHG Footprint
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8.1 Are you currently reporting any GHG footprint?

No

Please explain why

We don't have GHG emissions.

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

It is not so easy to promote palm oil use after all campains in countries like Italy, etc. It is also difficult to follow all RSPO relevant
information due to the massive emails received from RSPO.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

We are not so big in order to have a big influence in the market. As producer for other brands, we have to follow requirements of
our clients.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Particulars
About Your Organisation

1.1 Name of your organization

Icelandic Group Holdings Limited

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0539-14-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Food Goods

● Own-brand-Manufacturer

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ New Zealand

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ New Zealand

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

--

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

1,200

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

1,200
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated - 1,200.00 - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume - 1,200.00 - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia 100%

2.5.3 China --

2.5.4 Europe (incl.Russia) --

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2015

Comment:
Our company used SG Palm prior to getting RSPO certification

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2016

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2016

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2016

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

New Zealand

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes
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3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2016

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

This has not been a requirement from any of our customers todate.

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

Similar to the previous year, by including our RSPO certification on our company website.
Will is also continue to only purchase certified Palm Oil raw materials from our current suppliers.
The company still may consider using the palm oil logo at some stage.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Data Unknown

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
All purchasing of SG Palm Kernel Oil is undertaken in line with our company's list of Approved Suppliers. Only companies that have
been vetted are authorized to supply the SG Palm Oil. All our guidelines are in English.

Report file: M-Practice-Guidelines.pdf

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

We are not as this is a complex process and have limited resources

Support for Smallholders
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9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

We still continue to find limited Palm Oil derivative materials available to us that are RSPO certified as certification is very costly. It
is also continually hard to source commitment to RSPO certified Palm Oil manufacturers who have high palm oil percentage
ingredients with a high usage amount.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

We continue to promote the use of palm oil in all our products to our customers. We hope through this action in business we can
educate other businesses. Each year we undertake refresher training to ensure our staff understand the benefits of our company
using sustainable palm oil in the manufacture of our products. Hopefully this has some flow on effect into the greater community.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● Uploaded files:
logo Doc.pdf
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Particulars
About Your Organisation

1.1 Name of your organization

IDILIA FOODS SL

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0782-16-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Applies Globally

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Applies Globally

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

--

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

1,965

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

1,965
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - 1,965.00

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume - - - 1,965.00

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) --

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2016

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2016

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2017

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2017

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Applies Globally, Spain

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

No

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related
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4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

Not needed

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

We achieved our target and during 2017 the whole palm oil derivatives used by Idilia Foods as ingredients of our cocoa
spreads has come from RSPO certified sustainable supply chain (Mass Balance)

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

--

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

 Uploaded file: --

  Labour rights

 Uploaded file: --

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

--

Support for Smallholders
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9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

We haven't encountered any obstacle

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

Business to business education and internal staff information

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Particulars
About Your Organisation

1.1 Name of your organization

IFFCO Egypt for edible oils and fats

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0193-11-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● Food Goods

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Egypt

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Egypt

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

91,818

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

6,240

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

19,364

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

117,422
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance 22,276.00 6,207.00 - 600.00

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 22,276.00 6,207.00 - 600.00

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa 100%

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) --

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2011

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2012

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2012

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2012

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Egypt

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

No

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related
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4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

Yes

Please state which product range(s) and market(s) you intend to apply the Trademark and when you plan to start using
the Trademark.

Vegetable shortening of palm and palm kernel base in the market of Egypt in 2022.

Year: 2022

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

Will visit the customers and explain the value of using the RSPO palm oil to increase the volume of RSPO palm oil used in
the coming year.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Data Unknown

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

 Uploaded file: M-Policies-to-PNC-laborrights.pdf
For administration purpose, attachment files are renamed automatically

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
The RSPO training to the IFFCO stuff to give feedback on the RSPO process and its different models used to apply the RSPO
certificate, this information was available in both languages of Arabic and English.

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

We are not using Book&Claim and will manage with RSPO.

GHG Footprint
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8.1 Are you currently reporting any GHG footprint?

No

Please explain why

There is no plan to report the GHG footprint.

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

the low volume of RSPO palm oil used in the production which required extra effort to isolate the RSPO palm oil from the normal
palm oil, and this issue was resolved by making change over and oil flashing.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

Our organization was supporting the vision of RSPO through the continuous training and increase the volumes of the RSPO palm
oil in the market.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● Uploaded files:
IFFCO Egypt Policy.pdf
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Particulars
About Your Organisation

1.1 Name of your organization

IFFCO Pakistan Pvt. Ltd.

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0219-11-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Food Goods

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Pakistan

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Pakistan

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

68,934

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

176

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

43,751

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

112,861
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - 21.10

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume - - - 21.10

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) --

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2019

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2023

If target has not been met, please explain why:
Despite of RSPO awareness, customer are yet to be convinced to begin the use of Certified Oil. The market acceptance is very
slow.

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2028

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2028

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Pakistan

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

No

1966



IFFCO Pakistan Pvt. Ltd.
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

Yes

Please state which product range(s) and market(s) you intend to apply the Trademark and when you plan to start using
the Trademark.

Market = Local B2B Market,
Products : Fats & Oil Catagory

Year: 2028

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

- RSPO certification (Mass Balance) is planned in next Year.
- Making customer aware about the importance of RSPO.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

--

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

 Uploaded file: M-Policies-to-PNC-ethicalconducthr.pdf
For administration purpose, attachment files are renamed automatically

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
All these actions are subject to the certification of RSPO and successful acceptance by the local market customers.
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7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

No market demand.

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

IFFCO ISO 14001:2015 certified under which we are regularly monitoring gas emissions and keeping them in the local standards.

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

1) Since there is very little demand from the customer, progress on RSPO is very slow, 2) Food Laws implementation is weak in
Pakistan, 3) Economical pressures on local organizations, 1) Always entertain the purchase requests from customer about RSPO
certified lots. 2) Targeting RSPO Certification for the organization this year. 3) Be more competitive by keeping production cost low.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

1) Propogating the importance of RSPO to B2B Customers

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● Uploaded files:
IFFCO Pakistant Sustainability Plan on Palm Oil Sourcing and Processing Jul-17.pdf
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Particulars
About Your Organisation

1.1 Name of your organization

In 2 Food Group (Pty) Ltd

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0830-17-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Food Goods

● Own-brand-Manufacturer

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Australia

■ South Africa

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ South Africa

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

29,795

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

133,075

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

162,870
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume - - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) --

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia 60%

2.5.9 Malaysia 60%

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2018

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2016

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2020

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2022

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

South Africa

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes
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3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2022

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

The majority of our products are manufactured for a retailer under their brand. Our customer has set targets to change over to MB
RSPO on all raw materials / fats / components.

Our products are quite complex and it is better to monitor the change over in MB RSPO on the various raw materials / fats /
components rather than identifying on individual products.

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

Further training completed in Feb 2018.

Audit scheduled for June 2018

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Data Unknown

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
Identified all raw materials containing palm oil. Have been in negotiation with suppliers to change over to MB RSPO, - and to make
this their "normal"palm oil.

Internal training documents on RSPO palm oil.
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7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

This is a work in progress project and we are changing our products over systematically.

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

Some of our sites conduct a Farming for the future audit where their GHG emissions are recorded. This has not been implemented
across all sites.

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

Yes

In 2014, Tshala Agrifin was created as a standalone agri-services business focusing on Enterprise Development.

In 2015, Inspired food Promotions was established to conduct in store customer research of our product as well as for our
customer.
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

It appears that MB RSPO is becoming slightly more affordable which has assisted with the change over process.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

It is encouraging that vegetable fat manufacturers are starting envisage MB RSPO as the "normal" palm oil. The change over
needs to be driven by the fat manufacturers to ensure that the demand for sustainable palm oil continues to grow. It is important
that training is provided to colleagues in the food industry to request MB RSPO palm oils as a minimum.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Particulars
About Your Organisation

1.1 Name of your organization

INDUSTRIAS CATALA, S.A.

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0935-17-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Home & Personal Care Goods

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Spain

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Belgium

■ France

■ Portugal

■ United Kingdom

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

--

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

--
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume - - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 100%

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2017

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2018

If target has not been met, please explain why:
More than 90 % of our products are manufactured for Private Label and Third Party brands; our commitment in CSPO is focused
on these brands and Ecolabel certified products. We will use RSPO certified sustainable palm- based derivatives (B&C) in our own
brand of Ecolabel certified products.

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2019

If target has not been met, please explain why:
We will use RSPO certified sustainable palm- based derivatives (B&C) in our own brand of Ecolabel certified products.

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2030

If target has not been met, please explain why:
We will use RSPO certified sustainable palm- based derivatives (B&C) in our own brand of Ecolabel certified products.

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Spain
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3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

More than 90 % of our products are manufactured for Private Label and Third Party brands; our commitment in CSPO is just
focused on these brands and Ecolabel certified products.

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

In 2018, apart from those volumes of RSPO certified products covered by RSPO Palm Trace credits we expect to:
- Acquire RSPO Mass Balance certified products for certain customers.
- Increase the number of suppliers that can offer RSPO certified alternatives to our raw materials. In addition, we must take
in account that many raw materials have currently no RSPO certified alternatives.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Data Unknown

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:

GHG Footprint
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8.1 Are you currently reporting any GHG footprint?

No

Please explain why

--

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No

1982



INDUSTRIAS CATALA, S.A.
RSPO Annual

Communications of
Progress 2017

Challenges Form

Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

We must take in account that many raw materials have currently no RSPO Mass balance or Segregated certified alternatives and
those that exist are usually overpriced. Increase of prices for certified raw materials has become a challenge for his own use and
the business continuity.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

Business to business education

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Particulars
About Your Organisation

1.1 Name of your organization

INDUSTRIAS LÁCTEAS ASTURIANAS, S.A.

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0354-13-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Own-brand-Manufacturer

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Spain

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ France

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

1,005

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

247

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

9

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

1,261

1985



INDUSTRIAS LÁCTEAS ASTURIANAS, S.A.
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance 897.97 246.52 - -

2.3.4 Segregated 106.77 - 9.27 -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 1,004.74 246.52 9.27 -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 100%

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2013

Comment:
We started on 2013 to use certified palm oil to private labels.

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2020

If target has not been met, please explain why:
In this moment, we only manufacture with sustainable palm oil for private labels.

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2023

If target has not been met, please explain why:
In this moment, we only manufacture wiith sustainable palm oil for private labels.

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2030

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Spain

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes
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3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes

3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2030

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

Our client not marked this objective for the moment.

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

ILAS manufactures for private labels with sustainable palm oil, for the moment we don´t manufacture for own brand with
sustainable palm oil, therefore everything will depend on the market and our customers. Anyway we are promote the use of
RSPO certified products to our customers.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Confidential

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

 Uploaded file: --

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
Best practices guidelines for evaluating RSPO certified suppliers.
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7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

Our client not marked this objective for the moment.

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

Not defined for the moment.

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No

1989



INDUSTRIAS LÁCTEAS ASTURIANAS, S.A.
RSPO Annual

Communications of
Progress 2017

Challenges Form

Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

Because the palm products are under negative presure lately in our country, a obstacle is find and homologate certified suppliers in
RSPO, having the complet suply chain RSPO certified.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

Day to day collaboration with our customers promoting the use of palm RSPO and RSPO products, and offer RSPO products.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded

1990



INGREMA AG
RSPO Annual

Communications of
Progress 2017

Particulars Form

Particulars
About Your Organisation

1.1 Name of your organization

INGREMA AG

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0982-17-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers

1991



INGREMA AG
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● Food Goods

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Applies Globally

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Applies Globally

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

--

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

737

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

737

1992



INGREMA AG
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - 286,071.78

2.3.4 Segregated - - - 11,700.00

2.3.5 Identity Preserved - - - -

2.3.6 Total volume - - - 297,771.78

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -

1993



INGREMA AG
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 100%

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2014

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2014

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2030

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2030

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Applies Globally

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

No

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related

1994



INGREMA AG
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

We manufacture only unfinished products.

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

--

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

No

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No

1995



INGREMA AG
RSPO Annual

Communications of
Progress 2017

Challenges Form

Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded

1996



Interal, S.A.
RSPO Annual

Communications of
Progress 2017

Particulars Form

Particulars
About Your Organisation

1.1 Name of your organization

Interal, S.A.

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0078-10-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers

1997



Interal, S.A.
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Food Goods

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Spain

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Spain

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

176

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

176

1998



Interal, S.A.
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume - - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -

1999



Interal, S.A.
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 100%

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2010

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2019

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2025

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2025

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Applies Globally

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related

2000



Interal, S.A.
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

Our own brand is a tiny part of our production and there is no clear plans to develop it in any market yet.

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

Always send to customers 2 proposals one with CSPO and another one according to the customer rerquest.
Defend the CSPO in all our negotiations with existing and potentials customers.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Data Unknown

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

 Uploaded file: M-Policies-to-PNC-waterland.pdf
For administration purpose, attachment files are renamed automatically

  Land Use Rights

  Ethical conduct and human rights

 Uploaded file: M-Policies-to-PNC-ethicalconducthr.pdf
For administration purpose, attachment files are renamed automatically

  Labour rights

 Uploaded file: M-Policies-to-PNC-laborrights.pdf
For administration purpose, attachment files are renamed automatically

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
see attached file below

Report file: M-Practice-Guidelines.pdf

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

As a third parties products subcontractor we depend much on our customers consciousness on environmental challenges.

GHG Footprint

2001

http://www.rspo.org/acop/2017/interal-s.a./M-Policies-to-PNC-waterland.pdf
http://www.rspo.org/acop/2017/interal-s.a./M-Policies-to-PNC-ethicalconducthr.pdf
http://www.rspo.org/acop/2017/interal-s.a./M-Policies-to-PNC-laborrights.pdf
http://www.rspo.org/acop/2017/interal-s.a./M-Practice-Guidelines.pdf


Interal, S.A.
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

There is a calcutation of internal GHG footprint but not considering other impacts like ous raw materials footprint or transportation

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No

2002



Interal, S.A.
RSPO Annual

Communications of
Progress 2017

Challenges Form

Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

Fierce competition in our main markets which is pushing prices down incorporating ne competitors that do not have the same
environmental standards. We encourage and defend the use of CSPO as a way of selling better products to consumers and to
make them also part of the necessary change.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

We priositize every possible time to use CSPO, to upgrade products to a more environment oriented version, like Organic...

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● Uploaded files:
ISO 14001 2010.pdf

2003

http://www.rspo.org/acop/2017/interal-s.a./ISO 14001 2010.pdf


International Flavors & Fragrances Inc.
RSPO Annual

Communications of
Progress 2017

Particulars Form

Particulars
About Your Organisation

1.1 Name of your organization

International Flavors & Fragrances Inc.

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0313-12-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers

2004



International Flavors & Fragrances Inc.
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● Other:

We manufacture flavors and fragrances as ingredients in consumer goods.

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

Argentina, Australia, Brazil, China, Egypt, France, Germany, India, Indonesia, Japan, Mexico, Netherlands, Philippines, Singapore,
Spain, Turkey, United Kingdom, United States

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

1,865

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

6,308

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

8,173

2005



International Flavors & Fragrances Inc.
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume - - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -

2006



International Flavors & Fragrances Inc.
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia 5%

2.5.3 China 2%

2.5.4 Europe (incl.Russia) 76%

2.5.5 India --

2.5.6 North America 17%

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2015

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2016

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2020

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2020

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Applies Globally

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

No

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related

2007



International Flavors & Fragrances Inc.
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

We don't have our own brand as our products are ingredients.

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

Continue to increase the percentage of sustainable product used.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Confidential

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

 Uploaded file: --
Related link: http://www.iff.com/company/policies-and-documents

  Land Use Rights

 Uploaded file: --
Related link: http://www.iff.com/en/sustain

  Ethical conduct and human rights

 Uploaded file: --
Related link: http://www.iff.com/en/sustain

  Labour rights

 Uploaded file: --
Related link: http://www.iff.com/en/sustain

  Stakeholder engagement

 Uploaded file: --
Related link: http://www.iff.com/en/sustain

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
None

Related link: http://www.iff.com/en/sustain

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

We don't see any commercial value in the book & claim program. We are working towards 100% certified palm oil and palm
products.

GHG Footprint

2008

http://http://www.iff.com/company/policies-and-documents
http://http://www.iff.com/en/sustain
http://http://www.iff.com/en/sustain
http://http://www.iff.com/en/sustain
http://http://www.iff.com/en/sustain
http://http://www.iff.com/en/sustain


International Flavors & Fragrances Inc.
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

8.1 Are you currently reporting any GHG footprint?

Yes
Related link: https://www.cdp.net/en

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No

2009

https://www.cdp.net/en


International Flavors & Fragrances Inc.
RSPO Annual

Communications of
Progress 2017

Challenges Form

Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

Availability of palm oil and palm kernel oil fractions as certified product.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

- We have continued to expand our RSPO program by certifying additional facilities and products. - Founding member of North
American Sustainable Palm Network (NASPON) - Active member of Natural Resources Stewardship Circle’s (NRSC) palm oil
working group. https://rspo.org/members/2082/NATURAL-RESOURCES-STEWARDSHIP-CIRCLE-NRSC

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded

Link: http://www.iff.com/en/sustain; http://www.iff.com/company/policies-and-documents

2010

http://www.iff.com/en/sustain;
http://www.iff.com/en/sustain;
http://www.iff.com/en/sustain;
http://www.iff.com/company/policies-and-documents
http://www.iff.com/company/policies-and-documents
http://www.iff.com/company/policies-and-documents
http://www.iff.com/company/policies-and-documents


International Vitamin Corporation
RSPO Annual

Communications of
Progress 2017

Particulars Form

Particulars
About Your Organisation

1.1 Name of your organization

International Vitamin Corporation

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0813-16-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers

2011



International Vitamin Corporation
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Food Goods

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ United States

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ United States

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

--

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

200

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

200

2012



International Vitamin Corporation
RSPO Annual

Communications of
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Consumer Goods Manufacturers Form

2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume - - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -

2013
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RSPO Annual

Communications of
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Consumer Goods Manufacturers Form

2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) --

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2018

Comment:
We received our Certification for MB in April 2018

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2019

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2019

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2019

If target has not been met, please explain why:
Mass Balance

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Canada, United States

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

2014
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Consumer Goods Manufacturers Form

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes

3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2019

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

This has not yet been decided by the Company

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

IVC is committed to only using RSPO certified material for all palm derived ingredients. IVC is committed to helping our
suppliers obtain their distributors license or RSPO certification.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

--

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

Yes

When do you plan to cover the gap using Book and Claim?

2018

GHG Footprint

2015
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Consumer Goods Manufacturers Form

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

--

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No

2016



International Vitamin Corporation
RSPO Annual

Communications of
Progress 2017

Challenges Form

Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

IVC has found that although our suppliers buy RSPO material, they do not understand the complete chain of custody, therefor they
do not have the proper certifications to enable them to claim certified to IVC. IVC has worked hard this year educating and guiding
our suppliers on their role in RSPO supply chain. We have successfully help 8 of our suppliers prepare for and/or obtain
certification.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

Business to business education/outreach.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded

2017



Intersnack Procurement B.V
RSPO Annual

Communications of
Progress 2017

Particulars Form

Particulars
About Your Organisation

1.1 Name of your organization

Intersnack Procurement B.V

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0063-10-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers

2018



Intersnack Procurement B.V
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

Austria, Croatia (Hrvatska), Czech Republic, France, Germany, Hungary, Ireland, Netherlands, Poland, Romania, United Kingdom

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

Austria, Croatia (Hrvatska), Czech Republic, France, Germany, Hungary, Ireland, Netherlands, Poland, Romania, United Kingdom

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

13,180

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

17

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

13,197

2019
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

198.00 - - 17.00

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated 13,163.00 - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 13,361.00 - - 17.00

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -

2020
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 100%

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2009

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2009

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2012

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2017

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Netherlands

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

No

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related

2021



Intersnack Procurement B.V
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Consumer Goods Manufacturers Form

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

No request from our customers

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

We are committed to source 100% RSPO segregates oil

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Confidential

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

 Uploaded file: --
Related link: www.intersnack-procurement.com

  Labour rights

 Uploaded file: --
Related link: www.intersnack-procurement.com

  Stakeholder engagement

 Uploaded file: --
Related link: www.intersnack-procurement.com

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
These topics are the key dimension of our sustainability strategy "Buying into the future" which aims at integrating social and
environmental considerations into our business strategy and operations

Related link: www.intersnack-procurement.com

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

This is part of our "Buying into the future" internal targets

Support for Smallholders

2022

http://www.intersnack-procurement.com
http://www.intersnack-procurement.com
http://www.intersnack-procurement.com
http://www.intersnack-procurement.com
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9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No

2023
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Challenges Form

Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

Our main challenge is to find suppliers able to deliver RSPO SG palm oil and palmolein meeting our specifications in term of some
specific contaminents levels. Some suppliers can not reach certain limits we require Other suppliers can reach it but with a very
high premium which not possible to pass to our customers Suppliers can also loose their certification, so becoming unable to
deliver us Keeping our supply chain stable is challenging in itself We are fully dependant on the availability of the RSPO SG oil
meeting our specifications !!!! Regarding question 9.1 : we are supporting smallholders in other projects but not linked with Palmoil
(you can discover these projects in our website)

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

We are in permanent contact with our suppliers, RSPO itself , NGOs to make sure all our Social/Ethical and environmental
requirements are respected for the product reaching us

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded

Link: www.intersnack-procurement.com

2024
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Particulars
About Your Organisation

1.1 Name of your organization

IREKS GmbH

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0252-12-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers

2025
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● Other:

ingredient manufacturer

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Applies Globally

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Applies Globally

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

187

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

188

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

1,377

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

1,752

2026
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance 3.00 - - 250.86

2.3.4 Segregated 35.00 143.00 - 36.25

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 38.00 143.00 - 287.11

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -

2027
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 27%

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2012

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2013

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2030

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2030

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Austria, Germany

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

No

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related

2028



IREKS GmbH
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

not of any interest for B2B

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

Palm oil in total is currently questioned by our customers not only becaus of sustainability but mainly due to potentially
hazardous contaminants. Therefore, in many products palm oil is replaced by other oils or fats (10% less palm oil products
used compared to 2016).

However, SG and MB products are offered to our customers actively.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Confidential

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

 Uploaded file: --

  Ethical conduct and human rights

 Uploaded file: --

  Labour rights

 Uploaded file: --

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
only confidential internal documents

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

no request from customers

GHG Footprint

2029
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8.1 Are you currently reporting any GHG footprint?

No

Please explain why

not necessary

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No

2030
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

Mass balance products are offered actively to ourcustomers. However, in the last instance our customers decide if they want to
purchase sustainable palm. Since many of our customers are smaller bakeries with directsale, the issue is so far not in their focus.
Furthermore, many raw materials like emuslifiers are so far not available as segregated, even mass balance can be problematic.
We keep on asking our suppliers for these qualities. Generally, there is a strong trend of changing the oil source from palm based
to others like sunflower or rapeseed to avoide any problems especially after findings of hazardous substances in refined palmoil.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

Offering information and help on RSPO certification to customers

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded

2031
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Particulars
About Your Organisation

1.1 Name of your organization

Jacqueline's Wholesale Bakery, Inc.

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0918-17-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers

2032
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● Food Goods

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ United States

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ United States

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

561

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

163

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

724

2033
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume - - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -

2034
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) --

2.5.5 India --

2.5.6 North America 100%

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2017

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2018

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2030

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2030

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

United States

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

No

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related
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4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

Customer requirements

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

Convert any raw materials to RSPO certified where possible.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Other

- Others:

No information not disclosed.

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

 Uploaded file: M-Policies-to-PNC-ethicalconducthr.pdf
For administration purpose, attachment files are renamed automatically

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
We do annual training in English and Spanish that covers RSPO awareness. It was recently done on February 6th, 2018. There are
new specific guidelines for the warehouse. Please see the full RSPO manual attached.

Report file: M-Practice-Guidelines.pdf

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

Based on current customer demands.

GHG Footprint
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8.1 Are you currently reporting any GHG footprint?

No

Please explain why

Our products are frozen and we do not have any greenhouse gas emissions.

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

We have encountered issues with having to get material directly from the manufacturer instead of the distributor. Most of them did
not have their distributor licenses and we did not want to have a break in the RSPO supply chain.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

We have continued to educate our employees on RSPO and engage with key suppliers.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Particulars
About Your Organisation

1.1 Name of your organization

JACQUET PANIFICATION

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0786-16-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Oil Palm Growers
Operational Profile

1.1 Please state your main activities as a palm oil grower

* Please refer to Smallholder Group Manager section for further information.

Operations and Certification Progress

2.1.1 Please state your number of estates/management units

0

2.1.2 Total land controlled/managed  for oil palm cultivation, planted (already planted areas and areas used for roads,
mills, housing and other associated infrastructure)

0.00 ha

2.1.3 Total area unplanted (land area controlled/managed that is designated for future planting of oil palm)

0.00 ha

2.1.4 Total land designated and managed as HCV areas

0.00 ha

2.1.5 Other conservation areas set aside excluding HCV areas reported in 2.1.4

0.00 ha

2.1.6 Total land under scheme/plasma smallholders certified

0.00 ha

2.1.6.1 Total land under scheme/plasma smallholders uncertified

-

2.1.7 Total land area controlled/managed for oil palm cultivation (This is an auto sum of 2.1.2 - 2.1.6.1)

0.00 ha

2.2 Certification progress

2.2.1 Number of estates/Management Units certified
--

2.2.2 Total certified area
--

2.3 In which countries are your estates?

2.3.1 Indonesia - Please indicate which province(s)
--

2.3.2 Malaysia - please indicate which state(s)
--

2.3.3 Other - please indicate which country(ies)
--

2.4 New plantings and developments (Exclude replanting):
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2.4.1 New area planted in this reporting period
- ha

2.4.2 Have New Planting Procedures notifications been submitted to the RSPO for plantings this year?
No

2.5 Supply of Fresh Fruit Bunches (FFB)

2.5.1 Please choose from the list below if you have smallholders and/or outgrowers as part of your
supply base?
no

2.6 Fresh Fruit Bunches (FFB) processing operations

2.6.1 Number of Palm Oil Mills operated
-

2.6.2 Number of Palm Oil Mills certified
-

2.7 Total Fresh Fruit Bunches processing production capacity

2.7.1 Total hourly FFB processing capacity (ton FFB/hr)
0.00 Tonnes

2.7.2 Total hourly kernel processing capacity (ton PK/hr)
0.00 Tonnes

Volume of RSPO-Certified oil palm products

3.1 Sold as RSPO Certified for CSPO & CSPK 

3.1.1 Book and Claim
0.00 Tonnes

3.1.2 Mass Balance
0.00 Tonnes

3.1.3 Segregrated
0.00 Tonnes

3.1.4 Identity Preserved
0.00 Tonnes

3.2 Sold under other schemes for CSPO & CSPK
0.00 Tonnes

3.4 Sold as conventional for CSPO & CSPK
0.00 Tonnes

3.4 Total Volume (Auto sum for 3.1 - 3.3)
0.00 Tonnes

Time-Bound Plan

4.1 Year of first RSPO P&C certification (planned or achieved)

4.2 Year expected to achieve 100% RSPO certification of estates

4.3 Year expected to achieve 100% RSPO certification of scheme/associated smallholders and outgrowers
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4.4 Year expected to achieve 100% RSPO certification of independently sourced FFB

Concession Map

5.1 With regards to RSPO General Assembly resolution 6g that calls for members to submit maps of their concessions by
ACOP deadline, please upload your estate location concession map(s) in Shapefile format here:

-

5.2 Map data declaration

GHG Footprint

6.1 Are you currently assessing your operational GHG footprints using other tools/ methodology(s) than RSPO PalmGHG
Calculator?

No

6.1.2.1 How many management unit is currently reporting its GHG footprint using RSPO PalmGHG
Calculator?

6.1.2.2 What is the average GHG footprint by hectare (tCO2e/ha) and by tonne of Crude Palm Oil
(tCO2e/tCPO) of reporting management units?

GHG footprint by hectare (tCO2e/ha)

GHG footprint by tonne of Crude Palm Oil (tCO2e/tCPO)

6.1.2.3 What would the key emissions sources of reporting management unit?

Actions for Next Reporting Period

7.1 Outline actions that you will take in the coming year to advance your plans for certification

7.2 Outline actions that you will take in the coming year to promote CSPO along the supply chain

Reasons for Non-Disclosure of Information

8.1 If you have not disclosed any of the above information, please indicate the reasons why

Support Smallholders

9.1 Are you currently supporting any independent smallholder groups?
No

9.3 Do you have any future plans to support independent smallholders?
No
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Food Goods

● Own-brand-Manufacturer

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ France

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ France

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

34

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

34
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume - - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 100%

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2016

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

If target has not been met, please explain why:
We use RSPO certified sustainable palm oil in our own brand products but they're not RSPO-certified

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

If target has not been met, please explain why:
We use RSPO certified sustainable palm oil in our own brand products but they're not RSPO-certified

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

If target has not been met, please explain why:
We use RSPO certified sustainable palm oil in our own brand products but they're not RSPO-certified

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

France

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes
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3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes

3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2016

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

We didn't use oil palm in our own brand of products

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

RSPO is implemented on demand of client.
It make parts of personnal product training

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Other

- Others:

RSPO is implemented on demand of client.
Our principal activity is private label

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

 Uploaded file: --

  Land Use Rights

  Ethical conduct and human rights

 Uploaded file: --

  Labour rights

 Uploaded file: --

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
HACCP guidlines
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7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

--

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

--

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Particulars
About Your Organisation

1.1 Name of your organization

JDS Foods Ltd

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0528-14-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● Food Goods

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Ireland

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Ireland

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

936

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

20

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

1,142

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

2,098
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance 747.70 - - -

2.3.4 Segregated 12.40 - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 760.10 - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) --

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2015

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2015

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2015

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2015

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Applies Globally

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes
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3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2015

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

we assess this on a product by product basis

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

We hope to grow the number of products where segregated Palm oil will be used in product formulations

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Confidential

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

 Uploaded file: M-Policies-to-PNC-ethicalconducthr.pdf
For administration purpose, attachment files are renamed automatically

  Labour rights

 Uploaded file: M-Policies-to-PNC-laborrights.pdf
For administration purpose, attachment files are renamed automatically

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
We have advised new customers that we are certified to RSPO - we have provided our certificate to new customers

Available in English only
Report file: M-Practice-Guidelines.pdf
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7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

--

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

NO plans for now

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

No major challenges encountered

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

We continue to educate our customer on RSPO - we would actively promote the fact we are RSPO certified

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Particulars
About Your Organisation

1.1 Name of your organization

Jeen International Corp.

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0597-15-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● Other:

CONSUMER GOODS MANUFACTURER- both as ingredient supplier and some private label work

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ United States

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ United States

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

40

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

45

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

50

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

90

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

225
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume - - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 3%

2.5.5 India --

2.5.6 North America 90%

2.5.7 South America 7%

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2018

Comment:
Certification Process in progress

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2025

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2025

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2025

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

United States

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

No

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes
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3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2025

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

Yes

Please state which product range(s) and market(s) you intend to apply the Trademark and when you plan to start using
the Trademark.

Ingredients for personal care, Emulsifiers, Waxes, rheology modifiers, solubilizers, Emollients.

Year: 2018

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

MASS BALANCE PROGRAM, INITIAL CERTIFICATION, AND 10 YEAR PROGRAM

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Data Unknown

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
Draft and approve policy, Management Endorsement of policy. Joined RSPO as full membership, review of Supply chain partners,
% of supply from RSPO Certified Sources. Vet suppliers that are not RSPO Compliant.

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

MASS BALANCE CERTIFICATION IN PROCESS.

GHG Footprint
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8.1 Are you currently reporting any GHG footprint?

No

Please explain why

--

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

Cost/Price differential, Availability of full RSPO supply, Availability of multiple approved sources under RSPO.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

We are a "Green, sustainable" chemistry platform. Joined RSPO, Think Global, Act Local Program.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded

Link: jeen.com
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Particulars
About Your Organisation

1.1 Name of your organization

JOCIL LIMITED

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0276-12-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● Other:

Manufacture of distilled/hydrogenated / mixed fatty acids, palmitic acid, stearic acid and soap noodles.

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ India

■ Sri Lanka

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ India

■ Sri Lanka

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

--

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

46,500

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

46,500
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume - - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) --

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2017

Comment:
We obtained certificate on 18-Oct-2018 and is valid up to 17-Oct-2022.

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2018

If target has not been met, please explain why:
We are expecting to get some export orders from Hindustan Unilever Limited and they promised to cover RSPO certified products.

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2025

If target has not been met, please explain why:
We expect all suppliers will supply certified material by 2025 and RSPO will take suitable action to achieve it.

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2025

If target has not been met, please explain why:
Subject to availability of certified inputs.

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

India, Sri Lanka
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3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes

3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2025

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

We do not manufacture branded consumer products.

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

We try to find out RSPO certified product sources through various means.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Other

- Others:

Not applicable.

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

 Uploaded file: M-Policies-to-PNC-waterland.pdf
For administration purpose, attachment files are renamed automatically

  Land Use Rights

  Ethical conduct and human rights

 Uploaded file: M-Policies-to-PNC-ethicalconducthr.pdf
For administration purpose, attachment files are renamed automatically

  Labour rights

 Uploaded file: M-Policies-to-PNC-laborrights.pdf
For administration purpose, attachment files are renamed automatically

  Stakeholder engagement

  None of the above
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7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
Attended meetings conducted by multi national companies like HUL, RB etc., for promotion of supply of RSPO certified material.
Submitted information required by them and or agents pursuing the RSPO certification.

Continued to be member in RSPO and now we have obtained MB certification on Oct 18, 2017.

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

Yes

When do you plan to cover the gap using Book and Claim?

2019

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

Yes
Report file: M-GHG-Emissions-Report.pdf

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   Yes, in 2025
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

Certified Palm Oil derivatives are not available in India. We are advising our suppliers to obtain certification for their products.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

We are planning to import certified palm oil derivatives. We are also advising our suppliers to obtain certification for their products.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded

2069



John Drury & Co Ltd
RSPO Annual

Communications of
Progress 2017

Particulars Form

Particulars
About Your Organisation

1.1 Name of your organization

John Drury & Co Ltd

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0306-12-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Other:

soap base noodle and end-product bar soap

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ United Kingdom

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ United Kingdom

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

470

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

278

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

748
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume - - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 100%

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2030

Comment:
NA: Although we can try to influence RSPO inclusion, ultimately, as a contract manufacturer, our customer determines ingredient
formulation.

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2030

If target has not been met, please explain why:
Majority of sales is non-own label.

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2030

If target has not been met, please explain why:
Majority of sales is non-own label.

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2030

If target has not been met, please explain why:
NA: Although we can try to influence RSPO inclusion, ultimately, as a contract manufacturer, our customer determines ingredient
formulation.

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

France, Ireland, United Kingdom, United States
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3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

We have very limited sales in own label.

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

website
training with staff
meetings with customers

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Confidential

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

 Uploaded file: --

  Ethical conduct and human rights

  Labour rights

 Uploaded file: M-Policies-to-PNC-laborrights.pdf
For administration purpose, attachment files are renamed automatically

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
Meetings with customers face-to-face usually involve product, price and positioning conversations. As RSPO forms a key policy for
many of our customers that we work with, we ensure that we bring the relevant information for them to make informed decisions.

English.
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7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

NA: Although we can try to influence RSPO and B&C inclusion, ultimately, as a contract manufacturer, our customer determines
ingredient formulation.

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

We work with the Climate Change Levey. They use their website for reporting their figures.

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

Throughout 2017, the UK experience extreme fluctuations in the USD /GBP currency exchange rate. This put significant pressure
on raw-material prices for manufacturers and retailers. We are trying to work together to try to ensure adherence to their
time-bound RSPO policies (where relevant) but changes in cost prices can make it difficult to ensure margin protection and
sustainability for all.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

We are a small organisation with no spare resource. We do believe in the importance of protecting our future generations and
therefore we work closely with our in-house teams and customers to educate individuals on RSPO.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Particulars
About Your Organisation

1.1 Name of your organization

Johnson & Johnson

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0030-06-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Home & Personal Care Goods

● Own-brand-Manufacturer

● Other:

--Soap Tablets
--Pharmaceutical

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Applies Globally

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Applies Globally

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

8

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

81,433

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

81,441
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - 37,813.00

2.3.2 Book and Claim from Independent
Smallholder*

- - - 4,411.00

2.3.3 Mass Balance 8.00 - - 589.00

2.3.4 Segregated - - - 9,133.00

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 8.00 - - 51,946.00

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -

2079



Johnson & Johnson
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) --

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2020

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2010

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2020

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2020

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Applies Globally

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

No

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related
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4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

--

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

1. In 2018 Johnson & Johnson will see more suppliers transition their derivatives to Mass Balance certified on plans drafted
in 2017. We will continue to grow our strategic relationship with suppliers who provide certified soap noodles.
2. We will continue our work in driving the implementation of our Responsible Palm Oil Sourcing Criteria; first through
continuing to drive transparency in our supply chains to gain better understanding of the mills our materials originate from.
We will pilot a new program that will help us assess more supply chain data keep it updated and accurate.
3. Lastly, we will continue our support of funding smallholder projects, which includes continuing the work done with
Wageningen University to improve smallholder farming practices and work to encourage RSPO certification and small farm
yield improvements with IDH.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Confidential

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

 Uploaded file: --
Related link: www.jnj.com/about-jnj/policies-and-statements

  Land Use Rights

 Uploaded file: --
Related link: www.jnj.com/about-jnj/policies-and-statements

  Ethical conduct and human rights

 Uploaded file: --
Related link: www.jnj.com/about-jnj/policies-and-statements

  Labour rights

 Uploaded file: --
Related link: www.jnj.com/about-jnj/policies-and-statements

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
--
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RSPO Annual

Communications of
Progress 2017
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7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

Yes

When do you plan to cover the gap using Book and Claim?

2020

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

Yes
Related link: www.jnj.com/caring/citizenship-sustainability/greenhouse-gas-emissions

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

Yes

We currently support independent smallholders both by sponsoring on-the-ground projects that improve conditions and target
certification and by purchasing Independent Smallholder Certificates.

2082

http://www.jnj.com/caring/citizenship-sustainability/greenhouse-gas-emissions


Johnson & Johnson
RSPO Annual

Communications of
Progress 2017

Challenges Form

Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

1. Approaches and definitions of Sustainable Palm Oil remain inconsistent further fuelling the challenges of creating scale. We fully
support the work of the RSPO to create a robust, respected certification to ensure palm oil is produced to a standard that meets
many stakeholder requirements. An industry-wide certification scheme has significantly more leverage and power than any
individual acting alone to trace, assess and enforce compliance across derivative supply chains. We strongly encourage P&C
review to further strengthen standards and align with industry expectations, helping to meet our environmental and social
sustainability objectives. 2. While there has been progress in the transition of derivative supply chains to Mass Balance, there is still
a lack of momentum, especially in emerging economies. We face challenges in growing markets with regional suppliers and their
support of RSPO. While a number are beginning their journey with regional certifications, it is not at the pace we require to make
changes across our global supply chains. The challenges of PKO availability – and pricing – present derivative manufacturers with
a challenge to both ensure supply and remain competitive.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

We’ve written RSPO targets into business plans with our most strategic derivative suppliers and have been a strong proponent with
all our oleo chemical suppliers on the importance of RSPO membership (100% of our strategic suppliers are members of the
RSPO). We are executing our 2020 Mass Balance transition plans with these suppliers. 2. We’ve partnered with The Forest Trust
to break new ground on mapping derivatives supply chains for our top suppliers amounting to 85% of volume. We’ve also assessed
their NDPE policy compliance and alignment with our own policy and monitor their implementation plans. 3. We’ve deployed
financial resources to improve environmental and social conditions on the ground, including funding smallholder certification. We
have supported projects with NGOs and smallholders that directly improve farming practices, increase yields and improve labor
rights with the aim of meeting RSPO standards and our Responsible Sourcing Criteria. We continue to support smallholders after
certification by ensuring they receive the financial incentives of RSPO certification directly (in 2017 via Independent Smallholder
Certificates). 4. We have three pilot projects working on transparency in our supply chains, to provide us with leading visibility into
the complex derivative supply and to ensure we are working with accurate and up-to-date information. We continue to host
sessions with suppliers on the importance of high standards in palm and palm kernel production and how to best implement
responsible sourcing in their supply chains, all the way back to mills. 5. We are members of and support the Consumer Goods
Forum’s efforts to align industry expectations and accelerate progress.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● Uploaded files:
Other Information.pdf

Link: www.jnj.com/about-jnj/company-statements/responsible-palm-oil-sourcing-criteria

2083

http://www.rspo.org/acop/2017/johnson-johnson/Other Information.pdf


JONES POPCORN, INC DBA CLARK & SNACKS
RSPO Annual

Communications of
Progress 2017

Particulars Form

Particulars
About Your Organisation

1.1 Name of your organization

JONES POPCORN, INC DBA CLARK & SNACKS

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0812-16-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Food Goods

● Own-brand-Manufacturer

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ United States

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ United States

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

1,660

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

1,660
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume - - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) --

2.5.5 India --

2.5.6 North America 85%

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2017

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2018

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2022

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2022

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

United States

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes
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3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2022

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

Our own brand products are a small volume (<1% of total sales) and sold in the US only.
There is a low demand (none) to provide product with CSPO.
We will continue to evaluate the use when appropriate.

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

We will continue to inform our customer base that the opportunity to use CSPO is there if they would desire its use.
We will continue to purchase the majority of our palm oil as CSPO from our preferred oil supplier.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Confidential

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

 Uploaded file: M-Policies-to-PNC-waterland.pdf
For administration purpose, attachment files are renamed automatically

  Land Use Rights

 Uploaded file: M-Policies-to-PNC-landuseright.pdf
For administration purpose, attachment files are renamed automatically

  Ethical conduct and human rights

 Uploaded file: M-Policies-to-PNC-ethicalconducthr.pdf
For administration purpose, attachment files are renamed automatically

  Labour rights

 Uploaded file: M-Policies-to-PNC-laborrights.pdf
For administration purpose, attachment files are renamed automatically

  Stakeholder engagement

 Uploaded file: M-Policies-to-PNC-stakeholderengagement.pdf
For administration purpose, attachment files are renamed automatically

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
No guidelines or information provided besides making our customers aware of our certification and our support of RSPO.
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7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

In 2017 we purchased approximately 85% mass balance CSPO for use in products produced. Currently we only have one
customer interested in applying the RSPO trademark on their products. Their volume of palm oil is approximately 8% of our total
yearly purchase.

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

None

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

1) Customer demand for uptake of CSPO has not been seen at this point 2) Availiability of CSPO has seen some challenges during
the year 2017

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

We will continue to engage our key customers on the availibility of CSPO and the option for the use of the trademark.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● Uploaded files:
MP-509.pdf
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Particulars
About Your Organisation

1.1 Name of your organization

Josef Manner & Comp AG

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0173-11-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Food Goods

● Own-brand-Manufacturer

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Austria

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Austria

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

208

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

1

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

2,190

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

2,399
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance 0.24 1.46 - 2,189.43

2.3.4 Segregated 208.43 - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 208.67 1.46 - 2,189.43

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) --

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2011

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2011

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2013

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2013

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Applies Globally

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes
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3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2013

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

There are lots of other Trademarks already on the packaging (i.e. UTZ, Fairtrade, Vegan, HG)

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

-

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Confidential

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
-

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

-

Support for Smallholders
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9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Particulars
About Your Organisation

1.1 Name of your organization

JR Die Schokoladenfabrik GmbH

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0621-15-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● Food Goods

● Home & Personal Care Goods

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Applies Globally

■ Germany

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Applies Globally

■ Germany

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

--

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

1,270

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

1,270

2099



JR Die Schokoladenfabrik GmbH
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated - 1,270.00 - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume - 1,270.00 - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 100%

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2017

Comment:
For our only customer we produce chocolates and chocolates with fillings for their own brand. For the fillings we must use
RSPO-certified Palm oil only.

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2015

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2016

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2016

If target has not been met, please explain why:
We do not produce own brand products but only private Label for our only customer.
The Palm Oil containing products we use in this private Label products are 100 % RSPO-certified

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Applies Globally

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

2101



JR Die Schokoladenfabrik GmbH
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes

3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2016

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

Yes

Please state which product range(s) and market(s) you intend to apply the Trademark and when you plan to start using
the Trademark.

We produce only products under a private Label for one customer. We do not produce own brand of products. The first products
with RSPO Trademark are under development. All Products containing RSPO-certified palm-oil-products are planned to be with the
Trademark when packings are changed.

Year: 2020

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

A mandatory selection criteria for our suppliers is that they supply RSPO-certified products only. No Orders to non-certified
suppliers. Our single customer does not allow to use non-certified Palm Oil products.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Confidential

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

 Uploaded file: M-Policies-to-PNC-waterland.pdf
For administration purpose, attachment files are renamed automatically

  Land Use Rights

 Uploaded file: --

  Ethical conduct and human rights

 Uploaded file: --

  Labour rights

 Uploaded file: --

  Stakeholder engagement

 Uploaded file: --

  None of the above
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7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
Since we produce private Label products for one customer only, we do not directly communicate with the public. We have internal
procedures, however, that describe the use of sustainables "3-134-01_03 Nachhaltigkeit", referring among others to RSPO and
UTZ.

Report file: M-Practice-Guidelines.pdf

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

We are certified ISO 500001

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

Yes

Our main product range is chocolate, containing cocoa that for a large part we source directly from cocoa Farmers. For the
Business procedures with them our own Code of Conduct applies.

We will change to Fair Trade and Bio chocolates with an aim to reach
100 % within a short time.
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

A very grave concern of our customer is the MOSH/MOAH content of every product that we produce for them. Our tests have
shown that high MOSH/MOAH values result from a wide variety of factors, from Mineral oil fertilizer, to packing material, transport,
traffic pollution, found in cocoa mass, cocoa butter, as well as Palm oil products. Although no legal Limit exists so far it should be
also be a concern for RSPO to avoid high values of MOSH/MOAH in Palm oil products.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

We produce for one Company only. It is their decision to follow the route to bio, retainable and fairly traded goods. We are member
of RSPO and support with our annual fee.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● Uploaded files:
3-134-01_03 Nachhaltigkeit.pdf
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Particulars
About Your Organisation

1.1 Name of your organization

JSC NMGK

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0730-16-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● Food Goods

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Russian Federation

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Russian Federation

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

200

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

100

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

300
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - 271.00

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume - - - 271.00

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 100%

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2016

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2016

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2030

If target has not been met, please explain why:
Date is unknown. . Some customer do not require RSPO certified palm oil

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2030

If target has not been met, please explain why:
Date is unknown. . Some customer do not require RSPO certified palm oil

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Russian Federation

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

No
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3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

Yes

Please state which product range(s) and market(s) you intend to apply the Trademark and when you plan to start using
the Trademark.

Specialty fats.

Year: 2017

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

Further discussion with customers about the use of RSPO certified sustainable palm oil.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Other

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
We have no best practice guidelines.

Related link: --

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

Yes

When do you plan to cover the gap using Book and Claim?

2030

GHG Footprint
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8.1 Are you currently reporting any GHG footprint?

No

Please explain why

Our organization doesn't have any guideline for assessing the GHG emissions

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

No significant obstacles

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

Actions to supported the vision of RSPO to transform markets are under development

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded

Link: -
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Particulars
About Your Organisation

1.1 Name of your organization

Juan Y Juan S.L.

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0745-16-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● Food Goods

● Own-brand-Manufacturer

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Applies Globally

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Applies Globally

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

5,100

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

12,000

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

17,100

2113



Juan Y Juan S.L.
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume - - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 100%

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2016

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2019

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2023

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2028

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Applies Globally

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes
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3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2028

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

We have not taken the final decision about this matter

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

We tend to promote the use of RSPO certified products to our customers. We have started on 2017, but we spect using an
increasing quantity of RSPO Mass Balance palm products, and also some of Segregated products for 2018.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Confidential

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

 Uploaded file: M-Policies-to-PNC-waterland.pdf
For administration purpose, attachment files are renamed automatically

Related link: http://www.dulcesolgroup.com/commitment

  Land Use Rights

  Ethical conduct and human rights

 Uploaded file: M-Policies-to-PNC-ethicalconducthr.pdf
For administration purpose, attachment files are renamed automatically

Related link: http://www.dulcesolgroup.com/commitment

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
This is our first year using RSPO certified products and we are still making changes on our complexe organization. We spect to be
able to do something better for the 2018

Related link: http://www.dulcesolgroup.com/commitment
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7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

We spect the tendency is go to mass balance and segregated products. We would like to promote this possibility with our
customers and to be able to increase these two options for the near future.

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

Yes
Report file: M-GHG-Emissions-Report.pdf

Related link: http://www.dulcesolgroup.com/commitment

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

The palm oil products are still under negative presure in our country.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

We offer to our customers the posibility to ask us for final products with RSPO certified palm oil and derivates.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● Uploaded files:
Nutrición 03 16.02.07 AnexoI.pdf

2118

http://www.rspo.org/acop/2017/juan-y-juan-s.l./Nutrición 03 16.02.07 AnexoI.pdf


Kambly SA Spécialités de Biscuits Suisses
RSPO Annual

Communications of
Progress 2017

Particulars Form

Particulars
About Your Organisation

1.1 Name of your organization

Kambly SA Spécialités de Biscuits Suisses

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0376-13-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Food Goods

● Own-brand-Manufacturer

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Germany

■ Switzerland

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Germany

■ Switzerland

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

604

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

137

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

1

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

742
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance 25.00 6.00 - 0.10

2.3.4 Segregated 579.00 131.00 - 0.50

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 604.00 137.00 - 0.60

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -

2121



Kambly SA Spécialités de Biscuits Suisses
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) --

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2014

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2009

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2013

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2013

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Applies Globally

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes
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3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2014

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

Company policy

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

Actively encourage suppliers to promote development of ingredients with RSPO-SG certified palm oil.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Confidential

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

 Uploaded file: --

  Land Use Rights

  Ethical conduct and human rights

 Uploaded file: --

  Labour rights

 Uploaded file: --

  Stakeholder engagement

 Uploaded file: --

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

--

GHG Footprint
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8.1 Are you currently reporting any GHG footprint?

No

Please explain why

--

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

Yes

We created a label containing agricultural ingredients from local farmers and we actively promote this brand.
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

Pressure from customers and the general public to replace palm oil although it is RSPO certified.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Particulars
About Your Organisation

1.1 Name of your organization

Kao Corporation

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0024-07-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Home & Personal Care Goods

● Own-brand-Manufacturer

● Other:

Kao has consumer products business and chemical business (products for industries) and use palm oil, palm kernel oil
and their derivatives in both business. We have been confirming the sustainability and the traceability of palm oil for
both business use. As for the certified palm oil, we give priority to consumer products use.

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

China, Germany, Indonesia, Japan, Malaysia, Mexico, Philippines, Spain, Taiwan, Thailand, United Kingdom, United States,
Vietnam

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

China, Germany, Indonesia, Japan, Malaysia, Mexico, Philippines, Spain, Taiwan, Thailand, United Kingdom, United States,
Vietnam

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

7,500

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

218,100

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

191,400

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

417,000
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

100.00 9,000.00 - -

2.3.2 Book and Claim from Independent
Smallholder*

- 1,000.00 - -

2.3.3 Mass Balance - 33,400.00 - 10,900.00

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 100.00 43,400.00 - 10,900.00

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 7%

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia 9%

2.5.10 Middle East --

2.5.11 Rest of Asia 16%

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2012

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2010

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2020

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2020

If target has not been met, please explain why:
By the end of 2020, Kao will purchase 100% of certified palm oil, palm kernel oil and their derivatives for manufacturing our
products for consumer.

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Australia, China, Germany, Indonesia, Japan, Malaysia, Singapore, Spain, Taiwan, Thailand, United Kingdom, United States,
Vietnam

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

No
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3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

Yes

Please state which product range(s) and market(s) you intend to apply the Trademark and when you plan to start using
the Trademark.

We intend to apply the Trademark for one of personal care goods.

Year: 2020

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

We will participate in the executive committee of "Japan Sustainable Palm Oil Conference 2018" and make an effort for
recognition improvement of RSPO in cooperation with manufacturers, retailers and NGOs.
We are also one of the supporting companies for EURT (Silver class).

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

--

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

 Uploaded file: --
Related link: www.kao.com/global/en/sustainability/procurement/supplier-guidelines/

  Land Use Rights

  Ethical conduct and human rights

 Uploaded file: --
Related link: www.kao.com/global/en/sustainability/procurement/supplier-guidelines/

  Labour rights

 Uploaded file: --
Related link: www.kao.com/global/en/sustainability/procurement/supplier-guidelines/

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
We introduced palm oil and RSPO in our lecture on verious seminars in Japan.
We introduced our efforts regarding RSPO in 5th Oleochemicals Outlook.
We have been explaining RSPO to our vendors in the vendor summit every year.

Report file: M-Practice-Guidelines.pdf
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7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

We give priority to the confirmation of the traceability over the purchase of B&C due to follows.
1) Lack of B&C credit whose traceability is clear
2) Change of B&C premium price
3) Non- transparency of B&C credit uses

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

Yes
Report file: M-GHG-Emissions-Report.pdf

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

Yes

We joined the stakeholder engaegement program by Caux Round Table and the Fair by Oxfam in 2017.
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

1) Lack of understanding of consumers for certified products. We have been introducing RSPO and deforestion issues to
consumers and customers on our publishing materials and events. We also introduced RSPO in our communication between
suppliers out of palm sector. 2) We hope to be fixed the premium price of the certified palm oil, because a change of its premium
price is one of the causes to disturb the spread of it. And we also hope to improve the transparency of it.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

We introduce RSPO to our customers in Eco Labo Museum located at the Wakayama plant in Japan.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● Uploaded files:
C3 sustainability2017-e-031.pdf

Link: www.kao.com/global/en/sustainability/procurement/progress/progress-2016/
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Particulars
About Your Organisation

1.1 Name of your organization

Kappus Seifen GmbH Riesa & Co. KG

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0321-13-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Home & Personal Care Goods

● Own-brand-Manufacturer

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Germany

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Germany

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

2,799

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

2,799
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume - - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 50%

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2018

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2020

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2020

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2020

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Germany

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related
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4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

no need

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

recipe changes of certain private label products

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Confidential

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

not needed

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

not needed due to no direct emissions

Support for Smallholders
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9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

most customers not willing to pay Surplus on sustainabilty but demanding it, so we have to pay the bill

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

convincing customers to make use of RSPO Trademark on their products

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Particulars
About Your Organisation

1.1 Name of your organization

Kar Nut Products Company

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0862-17-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Food Goods

● Own-brand-Manufacturer

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ United States

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ United States

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

4

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

450

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

454
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume - - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) --

2.5.5 India --

2.5.6 North America 100%

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2017

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2020

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2030

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2030

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

United States

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related
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4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

Own brand of products not RSPO certified. Will re-evaluate use of RSPO trademark when the time comes.

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

We will continue to work with our suppliers to transitions any ingredients containing palm or palm kernel oil to RSPO
certified palm or palm kernel oil.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Data Unknown

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

 Uploaded file: --
Related link: www.karsnuts.com/about/corporate-responsibility/

  Land Use Rights

  Ethical conduct and human rights

 Uploaded file: --
Related link: www.karsnuts.com/about/corporate-responsibility/

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
N/A

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

We are working with suppliers to make the transition to RSPO mass balance where needed. Not interested in using Book & Claim.

GHG Footprint
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8.1 Are you currently reporting any GHG footprint?

No

Please explain why

--

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

None to report at this time.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

None to report at this time.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded

Link: www.karsnuts.com/about/corporate-responsibility/
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Particulars
About Your Organisation

1.1 Name of your organization

Kellogg Company

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0033-08-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers

2147



Kellogg Company
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Food Goods

● Own-brand-Manufacturer

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Applies Globally

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Applies Globally

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

66,524

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

6,877

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

73,401
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

22,262.00 - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance 37,109.00 6,876.00 - -

2.3.4 Segregated 6,790.00 - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 66,161.00 6,876.00 - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa 100%

2.5.2 Australasia 100%

2.5.3 China 100%

2.5.4 Europe (incl.Russia) 100%

2.5.5 India 100%

2.5.6 North America 100%

2.5.7 South America 100%

2.5.8 Indonesia 100%

2.5.9 Malaysia 100%

2.5.10 Middle East 100%

2.5.11 Rest of Asia 100%

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2014

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2011

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2011

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2020

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Applies Globally

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes
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3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2011

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

Yes

Please state which product range(s) and market(s) you intend to apply the Trademark and when you plan to start using
the Trademark.

Girl Scout Cookies and Pop-Tarts

Year: 2013

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

100% of palm oil and palm oil products used in Kellogg Company ingredients will continue to be certified as RSPO
Segregated, Mass Balance or covered through RSPO Credits.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

--

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

 Uploaded file: --
Related link: 
https://www.kelloggcompany.com/content/dam/kelloggcompanyus/corporate_responsibility/2017/Palm-Oil-Policy-Jan_2017.pdf

  Land Use Rights

 Uploaded file: --
Related link: 
https://www.kelloggcompany.com/content/dam/kelloggcompanyus/corporate_responsibility/2017/Palm-Oil-Policy-Jan_2017.pdf

  Ethical conduct and human rights

 Uploaded file: --
Related link: 
https://www.kelloggcompany.com/content/dam/kelloggcompanyus/corporate_responsibility/2017/Palm-Oil-Policy-Jan_2017.pdf

  Labour rights

 Uploaded file: --
Related link: 
https://www.kelloggcompany.com/content/dam/kelloggcompanyus/corporate_responsibility/2017/Palm-Oil-Policy-Jan_2017.pdf

  Stakeholder engagement

 Uploaded file: --
Related link: 
https://www.kelloggcompany.com/content/dam/kelloggcompanyus/corporate_responsibility/2017/Palm-Oil-Policy-Jan_2017.pdf

  None of the above
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7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of RSPO certified
sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
100% of palm oil and palm oil products used in Kellogg Company ingredients will continue to be certified as RSPO Segregated, Mass Balance or covered
through RSPO credits. These requirements are shared with suppliers in each region, by Kellogg regional procurement category managers. Compliance is
ensured by Kellogg regional quality managers at each facility, in their local language.

Related link: 
https://www.kelloggcompany.com/content/dam/kelloggcompanyus/corporate_responsibility/pdf/2017/2017MidYear-PalmMilestones.pdf

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you have plans to
immediately cover the gap using Book & Claim?

Yes

When do you plan to cover the gap using Book and Claim?

2017

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

Yes
Related link: kelloggcorporateresponsibility.com

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

Yes

Kellogg has recently partnered with Wilmar, BSR, and other peer companies to support a series of workshops targeting
small/medium suppliers in Sumatra and Kalimantan to communicate best practices and heighten awareness of issues such as
wage management, employment contracts, and grievance mechanisms.
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

Palm oil continues to be an ingredient of particular focus for Kellogg Company in our responsible sourcing efforts. The rapid
expansion of palm oil production continues to be associated with human rights violations and the destruction of tropical forest
habitats and peat lands. Although Kellogg uses a very small amount of palm oil globally, we have been working since 2009 to
improve the sustainability and responsible sourcing of our palm oil. All of the palm oil we use is sourced through a combination of
the Roundtable of Sustainable Palm Oil (RSPO) Certified Segregated supply chain, RSPO Mass Balance mixed-source supply
chain and the purchase of GreenPalm certificates. We are challenged by the lack of reliable MB or segregated product in places
like Russia. We work with suppliers who have performance challenges against the RSPO performance standards and are working
to address these gaps. The reliability of certified material and assurance of compliance of associated producers/growers and
suppliers has had an impact on both our continuity of supply and reputation. By restructuring and updating the RSPO grievance
process, we are hopeful that current and future issues will proceed in a timely and transparent fashion. We seek to support the
RSPO through actions such as participation in the revision of the Ps & Cs and the Human Rights Working Group. We are also
committed to supporting and partnering with our suppliers, peers, and other actors in this sector through multi-stakeholder initiatives
within and outside of RSPO to address social and environmental issues, their mitigation, and enforcement.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

Since 2009, Kellogg Company has been working to improve their responsible sourcing of palm oil and made commitments to
protect forests, peat lands and human and community rights. Kellogg is reporting twice a year against its total volumes for RSPO
Certified Segregated supply, Mass Balance and RSPO certificates. Since January 2017, Kellogg also reports against its total
volumes for traceability to mill and for traceability to plantation. The company is engaging with its suppliers to ensure the
understanding of Kellogg’s Responsible Sourcing policy and commitment, to support formation of action plans towards policy
compliance and to address region-specific questions and issues. Kellogg has commissioned Proforest to provide support for further
implementation of the company’s Palm Oil commitments. Kellogg is a member of the Tropical Forest Alliance 2020, working in
partnership to bring together governments, private sector and civil society to remove deforestation from palm oil. Kellogg is also a
member of Consumer Goods Forum and World Business Council for Sustainable Development and participate on their palm oil and
climate smart agriculture workstreams, respectively. In addition, in 2017 Kellogg became a founding member of the North American
Sustainable Palm Oil Network (NASPON). These memberships work to improve the palm oil sector through collaboration and drive
transparency and consistency in reporting and metrics.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● Uploaded files:
2017MidYear-PalmMilestones (1).pdf

Link: https://www.kelloggcompany.com/content/dam/kelloggcompanyus/corporate_responsibility/pdf/20
17/2017MidYear-PalmMilestones.pdf
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Particulars
About Your Organisation

1.1 Name of your organization

Kerry Group Plc

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0074-10-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Palm Oil Processors and Traders
Operational Profile

1.1 Please state your main activity(ies) within the supply chain

  Refiner of CPO and CPKO

  Post-refinery processor

  Trader with physical posession

  Trader without physical posession

  Kernel Crusher

  Food and non-food ingredients producer

  Power, energy and bio-fuel

  Animal feed producer

  Producer of oleochemicals

  Distributor and wholesaler

  Other

Palm Oil and Certified Sustainable Palm Oil Use

2.1 Please include details of all operations using palm oil majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets do you sell goods containing palm oil and oil palm products?

● Applies Globally

2.2 Volumes of palm oil and oil palm products

2.2.1 Total volume of crude and refined Palm Oil handled/traded/processed in the year
25,933.00 Tonnes

2.2.2 Total volume of crude and refined palm kernel oil handled/traded/processed in the year
18,670.00 Tonnes

2.2.3 Total volume of Palm Kernel Expeller handled/traded/processed in the year
--

2.2.4 Total volume of other palm-based derivatives and fractions handled/traded/processed in the year
32,506.00 Tonnes

2.2.5 Total volume of all palm oil and oil palm products handled/traded/processed in the year
77,109.00 Tonnes
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2.3  Volumes of palm oil and oil palm products certified

2.3.1 Volume handled/traded/processed in the year that is RSPO-certified (Tonnes):

Description Refined/CPO PKO PKE

Palm-based
derivatives
and
fractions

2.3.1.1 Book and Claim from Mill /
Crusher

100.00 250.00

2.3.1.2 Book and Claim from
Independent Smallholder

2.3.1.3 Mass Balance 1924.00 527.00 4305.00

2.3.1.4 Segregated 11338.00 21.00 3713.00

2.3.1.5 Identity Preserved

2.3.1.6 Total volume 13,362.00 798.00 - 8,018.00

2.3.2 How much RSPO certified products have you sold as certified (tonnes)

Description Refined/CPO PKO PKE

All other
palm-based
derivatives
and
fractions

2.3.2.1 Book and Claim - - - -

2.3.2.2 Mass Balance - - - -

2.3.2.3 Segregated - - - -

2.3.2.4 Identity Preserved - - - -

2.3.2.5 Total volume - - - -

2.3.3 How much RSPO certified products have you sold under other schemes (tonnes) 

--

2.3.4 How much RSPO certified products have you sold as conventional (tonnes) 

--

2.4 Total annual crude, refined palm kernel oil and derivatives production (only if applicable)
0 Tonnes

2.5 What is the percentage of Certified Sustainable Palm Oil in the total palm oil sold by your company in the following
regions:

2.5.1 Africa 
--

2.5.2 Australasia 
--
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2.5.3 Europe (incl.Russia)
86%

2.5.4 North America 
3%

2.5.5 South America 
--

2.5.6 Middle East 
--

2.5.7 China 
--

2.5.8 India 
--

2.5.9 Indonesia 
--

2.5.10 Malaysia 
1%

2.5.11 Asia 
4%

Time-Bound Plan

3.1 Year of first supply chain certification (planned or achieved)

2010

3.2 Year expected to/or started to handle/trade/process any RSPO-certified palm oil and oil palm products

2010

3.3 Year expected to achieve 100% RSPO certification of all palm product processing facilities*

2020

If target has not been met, please explain why:
Kerry currently has approx. 35 of it's 130 production locations across the world certified to handle either Mass Balance and/or Fully
Segregated palm oil & fractions. As soon as we get demand for CSPO from customers in our other locations who are not certified
yet, we will take steps to obtain certification of our production plants where needed.

3.4 Year expected to only handle/trade/process 100% RSPO-certified palm oil and oil palm products

2025

If target has not been met, please explain why:
Kerry promotes the uptake of RSPO certified CSPO to customers across the world for the products we are selling to them. There
are unfortunately still large regional differences in customer interest and we believe that for certain parts of our business it may take
quite a few years until the markets are developed enough to accept the premium for CSPO.

3.5 Which countries that your organization operates in do the above own-brand commitments cover?

3.6 How do you proactively promote RSPO and RSPO certified sustainable palm oil and oil palm products to your
customers?

We share our palm oil policy, annual progress reports both internally as well as externally to customers and other stakeholders. We
engage with our customer facing staff to explain the importance of CSPO to enable them to have an engaged discussion with
customers.

Trademark Use
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4.1 Do you use or plan to use the RSPO trademark on your own brand products?

No

If target has not been met, please explain why:

No branded products within our Taste & Nutrition businesses.

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

We will continue our journey to '' educate '' our customer base on the importance of using palm oil which is not linked to
environmental or social issues in the supply chain. Furthermore we will continue to raise awareness within our own Group of
Companies through among others participation in on the ground projects to help & support smallholders in the growing regions.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information please indicate the reasons why

unknown

Application of Principles & Criteria for all members sectors

7.1 Do you have organizational policies that are in line with the RSPO P&C, such as:

  Water, land, energy and carbon footprints

 No file was uploaded
Related link: https://kerrygroup.com/sustainability/environment/

  Land Use Rights

 No file was uploaded
Related link: https://kerrygroup.com/sustainability/policies-statements/Palm-Oil-Sourcing-Policy.pdf

  Ethical conduct and human rights

 No file was uploaded
Related link: https://kerrygroup.com/sustainability/policies-statements/Palm-Oil-Sourcing-Policy.pdf

  Labour rights

 No file was uploaded
Related link: https://kerrygroup.com/sustainability/policies-statements/Palm-Oil-Sourcing-Policy.pdf

  Stakeholder engagement

 No file was uploaded
Related link: https://kerrygroup.com/sustainability/policies-statements/Palm-Oil-Sourcing-Policy.pdf

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
We have published our palm oil policy and progress reports which is shared with customers as well. We have close to full
traceability to all the potentially associated mills within our global supply chain.
Related link: https://kerrygroup.com/sustainability/policies-statements/

7.3. Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why:

Our customer base needs to decide if they are ready to make the full switch to CSPO based products. This varies highly from
region to region to country to customer.

GHG Footprint
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8.1 Are you currently reporting any GHG footprint?

Yes

URL: https://kerrygroup.com/investors/results-presentations/Kerry_2017_AnnualReport_web.pdf

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

Yes

Please state the markets where you use or intend to apply the Trademark and when you plan to start

Kerry has started up a project early 2018 together with Bunge Loders Croklaan and Wildasia in the Sandakan (Malaysia) landscape
to work together with a a large palm oil mill and the supply base of the mill. The objective is to have the mill and growers RSPO
certified within the next three years
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● Own-brand-Manufacturer

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Ireland

■ United Kingdom

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Ireland

■ United Kingdom

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

3,059

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

2,116

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

7,696

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

12,871
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- 468.00 - 2,761.00

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance 2,117.00 592.00 - 2,676.00

2.3.4 Segregated 364.00 - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 2,481.00 1,060.00 - 5,437.00

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 100%

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2012

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2013

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2013

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2018

If target has not been met, please explain why:
All our RSPO Credits will be replaced by the end of 2018 through at least Mass Balance certified palm products for full usage as of
January 1st, 2019, in accordance with the commitment laid out in our Palm Oil Policy.

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Ireland, United Kingdom

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes
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3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

We have not made any changes in our packaging during 2017. If there is a need to do this in 2018, we will re-evaluate the option of
using the Trademark

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

We will continue our journey to '' educate '' our customer base on the importance of using palm oil which is not linked to
environmental or social issues in the supply chain. Furthermore we will continue to raise awareness within our own Group
of Companies through among others participation in on the ground projects to help & support smallholders in the growing
regions.

We are concerned about the negative press around palm oil in the markets where we operate. We continue to actively
engage and discuss with customers and other stakeholders the importance of palm oil. The existing concerns on the palm
oil supply chain around environmental and social issues, can be eliminated to a large extent by using certified oil.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

--

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

 Uploaded file: --
Related link: 
https://kerrygroup.com/sustainability/policies-statements/Supplier-Code-of-Conduct-21-12-2016.pdf

  Land Use Rights

 Uploaded file: --
Related link: https://kerrygroup.com/sustainability/policies-statements/Palm-Oil-Sourcing-Policy.pdf

  Ethical conduct and human rights

 Uploaded file: --
Related link: https://kerrygroup.com/sustainability/policies-statements/Palm-Oil-Sourcing-Policy.pdf

  Labour rights

 Uploaded file: --
Related link: https://kerrygroup.com/sustainability/policies-statements/Palm-Oil-Sourcing-Policy.pdf

  Stakeholder engagement

 Uploaded file: --
Related link: https://kerrygroup.com/sustainability/policies-statements/Palm-Oil-Sourcing-Policy.pdf

  None of the above
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7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
We have published our palm oil policy and progress reports which is shared with customers as well. We have close to full
traceability to all the potentially associated mills within our supply chain.

Related link: https://kerrygroup.com/sustainability/policies-statements/

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

--

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

Yes
Related link: https://kerrygroup.com/investors/results-presentations/Kerry_2017_AnnualReport_web.pdf

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

Yes

Kerry has started up a project early 2018 together with Bunge Loders Croklaan and Wildasia in the Sandakan (Malaysia) landscape
to work together with a a large palm oil mill and the supply base of the mill. The objective is to have the mill and growers RSPO
certified within the next three years
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

Kerry uses a larger percentage of palm oil fractions & derivatives compared to our usage of straight processed CPO or CPKO.
Although the availability of the CSPO fractions and derivatives in Europe is better than in other parts of the world, it remains quite
complex and costly to implement these into supply chains. This is a problem which is not so much related to palm oil in itself, but
more to the critical mass at the palm oil processors not being available, resulting in an overall total unattractive supply chain
proposal for users. The issues around the development of 3-MCPD and GE's in the processing of palm, does put further constraints
on available processing capacities. Furthermore we see in Europe in few areas a desire to switch to non-palm alternatives which
does not help to overall sentiment. As the production of certified CSPO continues to grow over the next couple of years in the
countries of origin and ultimately CSPO becomes the norm, it will become easier from a (global) availability & cost perspective, for
customers to start using certified palm oil.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

The RSPO Principles & Criteria (P&C) are part of our palm oil policy and are fully endorsed by Kerry Group. In 2017 we have had
multiple engagements with our direct vendor base, who represent 98% of our global purchases of palm oil. We expect our suppliers
to strictly adhere to our policy and/or have a policy in place which is compliant to ours. Kerry Group is participating in the annual
RSPO Round Tables.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded

Link: https://kerrygroup.com/sustainability/policies-statements/
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Particulars
About Your Organisation

1.1 Name of your organization

KIND LLC

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0650-15-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Food Goods

● Own-brand-Manufacturer

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ United States

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ United States

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

--

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

739

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

739
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - 739.00 - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume - 739.00 - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia 100%

2.5.3 China --

2.5.4 Europe (incl.Russia) 100%

2.5.5 India --

2.5.6 North America 100%

2.5.7 South America 100%

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East 100%

2.5.11 Rest of Asia 100%

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2015

Comment:
We began sourcing mass balance palm kernel oil in August 2015. We became a member of the RSPO in September 2015.

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2015

If target has not been met, please explain why:
We have used mass balance palm kernel oil for all KIND products that require this ingredient since 2015.

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2015

If target has not been met, please explain why:
We have used mass balance palm kernel oil for all KIND products that require this ingredient since 2015.

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2015

If target has not been met, please explain why:
We have used mass balance palm kernel oil for all KIND products that require this ingredient since 2015.

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Applies Globally
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3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

No

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

--

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

KIND currently sources all of its palm kernel oil from RSPO-certified suppliers at the mass balance level. We and our
partners support the RSPO’s efforts to improve the sustainability of palm kernel oil throughout the global supply chain.
Working with our business partners, we continue to explore additional opportunities to improve the sustainability of palm
kernel oil along our supply chain. Through our membership in the RSPO, we hope to help advance responsible industry
standards.

KIND will continue to work with RSPO-certified suppliers exclusively. As part of our commitment to source palm kernel oil
from RSPO-certified suppliers, we will also: 1) regularly evaluate our suppliers to confirm they are in good standing with the
RSPO, 2) ensure they are achieving at minimum a mass balance standard for palm kernel oil, and 3) encourage them to
advocate for greater availability of segregated/identity preserved palm kernel oil in the global supply chain.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Other

- Others:

All KIND products are made in the United States. Our response to question 2.1.1 and 2.1.2 is meant to reflect this; however, KIND
products are sold internationally.

We source 100% RSPO certified palm kernel oil for all KIND products that require this ingredient. This is true for any country where
KIND products are sold. For section 2.5, 3.2.1 and 3.5, our response is meant to address our international distribution for this 2017
reporting period.

For section 2.4, 3.6 and 3.7, we either did not respond or responded “no” because we only use palm kernel oil for our own brands
products. We do not sell palm kernel oil to others nor do we manufacture products on behalf of other companies.

Application of Principles & Criteria for all members sectors
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7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

 Uploaded file: --

  Labour rights

 Uploaded file: --

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

--

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

KIND acknowledges that there are significant challenges and complexities associated with the global palm kernel oil supply chain.
While KIND is a relatively small user of palm kernel oil in the consumer goods manufacturing industry, we understand that our
demand has contributed to the growing use of palm kernel oil in the industry. KIND supports the RSPO’s position that the use of
palm kernel oil should not carry a steep social and environmental cost, and is working within the RSPO framework to improve the
sustainability of the global supply chain. As a first step, in 2015, we transitioned to RSPO-certified suppliers and began sourcing
palm kernel oil at the mass balance level. KIND continues to explore additional opportunities to improve the sustainability of palm
kernel oil in its supply chain.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

KIND regularly shares its involvement with the RSPO with its team members, customers and consumers. KIND remains committed
to the sustainability of its palm kernel oil sourcing. We intend to raise awareness about the challenges associated with palm kernel
oil and our efforts to address these challenges, as well as explore additional short- and long-term solutions in collaboration with our
suppliers and stakeholders.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Particulars
About Your Organisation

1.1 Name of your organization

Koninklijke Smilde BV

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0181-11-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Food Goods

● Own-brand-Manufacturer

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Netherlands

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

Albania, Andorra, Austria, Belgium, Bosnia and Herzegowina, Bulgaria, Cyprus, Czech Republic, Denmark, Finland, France,
Germany, Greece, Ireland, Italy, Luxembourg, Malta, Netherlands, Norway, Poland, Portugal, Romania, Slovenia, Spain, Sweden,
Switzerland, United Kingdom

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

13,900

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

13,900
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

6,100.00 - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance 2,800.00 - - -

2.3.4 Segregated 5,000.00 - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 13,900.00 - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 100%

2.5.5 India --

2.5.6 North America 100%

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2011

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2011

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2014

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Albania, Austria, Belgium, Bosnia and Herzegowina, Bulgaria, Croatia (Hrvatska), Cyprus, Czech Republic, Denmark, Finland,
France, Germany, Greece, Hungary, Ireland, Italy, Luxembourg, Malta, Netherlands, Norway, Poland, Romania, Slovakia (Slovak
Republic), Spain, Sweden, Switzerland, United Kingdom

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes
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3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2022

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

--

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

Lecturing on sustainable palm oil at schools and Universities.
Promote sustainable palm oil to customers.
Develop palm free products

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Confidential

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

 Uploaded file: M-Policies-to-PNC-ethicalconducthr.pdf
For administration purpose, attachment files are renamed automatically

  Labour rights

 Uploaded file: --

  Stakeholder engagement

 Uploaded file: --

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:

GHG Footprint
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8.1 Are you currently reporting any GHG footprint?

No

Please explain why

--

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

Not relevant

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

Not relevant

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded

2179



KORONA CANDLES SPÓ?KA AKCYJNA
RSPO Annual

Communications of
Progress 2017

Particulars Form

Particulars
About Your Organisation

1.1 Name of your organization

KORONA CANDLES SPÓ?KA AKCYJNA

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0134-11-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

Austria, Belgium, Croatia (Hrvatska), Denmark, Finland, France, Germany, Greece, Hungary, Italy, Netherlands, Spain, Sweden,
United Kingdom

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Germany

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

18,000

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

18,000
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated 18,000.00 - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 18,000.00 - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 100%

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2011

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2015

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2015

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2015

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

No

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related
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4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

We are private label candles producer, decision in this matter is on the side of our customer

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

Communication with our Customer, participation in RSPO meetings, conferences, internal trainings for employess

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Data Unknown

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

 Uploaded file: M-Policies-to-PNC-ethicalconducthr.pdf
For administration purpose, attachment files are renamed automatically

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
Not applicable

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

--

Support for Smallholders
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9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

There were no siginficant obstacles during reporting period

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

Employee education

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Particulars
About Your Organisation

1.1 Name of your organization

Kraft Heinz Foods Company

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0020-07-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Food Goods

● Own-brand-Manufacturer

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Indonesia

■ Italy

■ Russian Federation

■ South Africa

■ United States

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Indonesia

■ Italy

■ Russian Federation

■ South Africa

■ United States

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

5,001

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

3,220

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

571

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

8,792
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

1,860.00 - - -

2.3.2 Book and Claim from Independent
Smallholder*

200.00 - - -

2.3.3 Mass Balance 2,466.00 3,220.00 - 571.00

2.3.4 Segregated 475.00 - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 5,001.00 3,220.00 - 571.00

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa 20%

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 13%

2.5.5 India --

2.5.6 North America 63%

2.5.7 South America --

2.5.8 Indonesia 4%

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2018

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2010

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2017

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2020

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Indonesia, Italy, Russian Federation, South Africa, United States

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

No

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related
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4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

Using the RSPO trademark is not currently part of the broader Kraft Heinz Corporate strategy but individual Business Units and
brands can evaluate utilizing the trademark if it fits with their brand strategy/identity or messaging.

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

In March 2017 Kraft Heinz unveiled its Corporate Policy on Sustainable Palm Oil. The policy highlights Kraft Heinz's
commitment to the use of certified products , including RSPO offerings, across all of its products and business units. This
policy is shared/communicated with key stakeholders such as suppliers, customers and external NGOs. Kraft Heinz is a
founding member of the North American Sustainable Palm Oil Network (NASPON) working group which looks to develop
solutions that promote the production and use of RSPO certified sustainable palm oil in this market and will continue its
engagement with this organization in order to move forward our sustainable palm oil commitments.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

--

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

 Uploaded file: --
Related link: www.kraftheinzcompany.com/pdf/Kraft_Heinz_Sustainable_Palm_Policy.pdf

  Ethical conduct and human rights

 Uploaded file: --
Related link: www.kraftheinzcompany.com/pdf/Kraft_Heinz_Sustainable_Palm_Policy.pdf

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
Our Sustainable Palm Oil Policy which focuses on usage and procurement of these products provides guidelines and directions to
our internal business units and external stakeholders on our commitment to the responsible sourcing of palm ingredients which
include the directive of utilizing/leveraging RSPO SCC product offerings. Our policy is available in English.

Related link: www.kraftheinzcompany.com/pdf/Kraft_Heinz_Sustainable_Palm_Policy.pdf

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

Yes
Related link: www.cdp.net

Support for Smallholders
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9.1 Are you currently supporting any independent smallholder groups?

Yes

This year in 2018 we purchased a number of Book & Claim credits from independent small holder farmers to cover some of the
2017 non-certified volumes that were procured by our organization.
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

Kraft Heinz is interested in the availability of an RSPO Certified Segregated supply chain for North America. We have engaged our
NA suppliers to explore opportunities on this front. Our conversations have revealed that there a number of hurdles that limit the
availability of this supply chain in the NA markets. We will continue to engage with key stakeholders and partners to identify options
to address these.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

Business to business education - We have provided incentives to suppliers to obtain physical sustainable palm oil by actively
communicating our interest and purchasing physical RSPO SCC palm oil wherever feasible and available.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● Uploaded files:
Kraft_Heinz_Sustainable_Palm_Policy.pdf

Link: www.kraftheinzcompany.com/corporate-social-responsibility.html
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Particulars
About Your Organisation

1.1 Name of your organization

Krispy Kreme U.K. Limited

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0704-15-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Food Goods

● Own-brand-Manufacturer

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ United Kingdom

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ United Kingdom

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

956

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

956
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance 956.00 - - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 956.00 - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 100%

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2017

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2017

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2017

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2017

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

United Kingdom

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

No

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related
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4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

Awaiting resource to be able to move to this step of the process.

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

We will continue to use RSPO Palm Oil from MB supply chain and where needed cover any unsustainable palm with RPSO
Credits.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

--

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
None

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

No we do not.

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

None

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

We have engaged with discussions on simplifying the Multi Site Certification process to open this avenue up to other similar
organisations.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Particulars
About Your Organisation

1.1 Name of your organization

Kronenbrot GmbH

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0672-15-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Palm Oil Processors and Traders
Operational Profile

1.1 Please state your main activity(ies) within the supply chain

  Refiner of CPO and CPKO

  Post-refinery processor

  Trader with physical posession

  Trader without physical posession

  Kernel Crusher

  Food and non-food ingredients producer

  Power, energy and bio-fuel

  Animal feed producer

  Producer of oleochemicals

  Distributor and wholesaler

  Other

Palm Oil and Certified Sustainable Palm Oil Use

2.1 Please include details of all operations using palm oil majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets do you sell goods containing palm oil and oil palm products?
Australia, Austria, Belgium, Bulgaria, Canada, Chile, Croatia (Hrvatska), Czech Republic, Denmark, Finland, France, Germany,
Guatemala, Hong Kong, Hungary, Italy, Japan, Korea, Republic of, Luxembourg, Netherlands, Peru, Philippines, Poland, Romania,
Russian Federation, Slovakia (Slovak Republic), Slovenia, Spain, Sweden, Switzerland, United Kingdom, United States

2.2 Volumes of palm oil and oil palm products

2.2.1 Total volume of crude and refined Palm Oil handled/traded/processed in the year
45.50 Tonnes

2.2.2 Total volume of crude and refined palm kernel oil handled/traded/processed in the year
--

2.2.3 Total volume of Palm Kernel Expeller handled/traded/processed in the year
3.67 Tonnes

2.2.4 Total volume of other palm-based derivatives and fractions handled/traded/processed in the year
1.45 Tonnes

2.2.5 Total volume of all palm oil and oil palm products handled/traded/processed in the year
50.62 Tonnes
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2.3  Volumes of palm oil and oil palm products certified

2.3.1 Volume handled/traded/processed in the year that is RSPO-certified (Tonnes):

Description Refined/CPO PKO PKE

Palm-based
derivatives
and
fractions

2.3.1.1 Book and Claim from Mill /
Crusher

2.3.1.2 Book and Claim from
Independent Smallholder

2.3.1.3 Mass Balance 45.50 3.67 1.45

2.3.1.4 Segregated

2.3.1.5 Identity Preserved

2.3.1.6 Total volume 45.50 3.67 - 1.45

2.3.2 How much RSPO certified products have you sold as certified (tonnes)

Description Refined/CPO PKO PKE

All other
palm-based
derivatives
and
fractions

2.3.2.1 Book and Claim - - - -

2.3.2.2 Mass Balance - - - -

2.3.2.3 Segregated - - - -

2.3.2.4 Identity Preserved - - - -

2.3.2.5 Total volume - - - -

2.3.3 How much RSPO certified products have you sold under other schemes (tonnes) 

--

2.3.4 How much RSPO certified products have you sold as conventional (tonnes) 

--

2.4 Total annual crude, refined palm kernel oil and derivatives production (only if applicable)
0 Tonnes

2.5 What is the percentage of Certified Sustainable Palm Oil in the total palm oil sold by your company in the following
regions:

2.5.1 Africa 
--

2.5.2 Australasia 
1%
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2.5.3 Europe (incl.Russia)
95%

2.5.4 North America 
1%

2.5.5 South America 
1%

2.5.6 Middle East 
1%

2.5.7 China 
--

2.5.8 India 
--

2.5.9 Indonesia 
--

2.5.10 Malaysia 
--

2.5.11 Asia 
1%

Time-Bound Plan

3.1 Year of first supply chain certification (planned or achieved)

2013

3.2 Year expected to/or started to handle/trade/process any RSPO-certified palm oil and oil palm products

2013

3.3 Year expected to achieve 100% RSPO certification of all palm product processing facilities*

2020

3.4 Year expected to only handle/trade/process 100% RSPO-certified palm oil and oil palm products

2020

3.5 Which countries that your organization operates in do the above own-brand commitments cover?

Austria, Belgium, Germany, Spain

3.6 How do you proactively promote RSPO and RSPO certified sustainable palm oil and oil palm products to your
customers?

Homepage, for this year with RSPO Logo on our products

Trademark Use

4.1 Do you use or plan to use the RSPO trademark on your own brand products?

Yes

Please state the markets where you use or intend to apply the Trademark and when you plan to start

Start is by the end of the year Germany, Austria, Belgium

2018

Actions for Next Reporting Period
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5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

buying more certified palm oil and palm oil products

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information please indicate the reasons why

confidential

Application of Principles & Criteria for all members sectors

7.1 Do you have organizational policies that are in line with the RSPO P&C, such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
--
Uploaded file: P-Best-Practice-Guidelines.pdf

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

Yes

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

Do you have any future plans to support independent smallholders?

No
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Consumer Goods Manufacturers Form

Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Food Goods

● Own-brand-Manufacturer

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

953

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

42

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

995
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Consumer Goods Manufacturers Form

2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance 791.89 - - 42.06

2.3.4 Segregated 161.60 - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 953.49 - - 42.06

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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Consumer Goods Manufacturers Form

2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia 1%

2.5.3 China --

2.5.4 Europe (incl.Russia) 95%

2.5.5 India --

2.5.6 North America 1%

2.5.7 South America 1%

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East 1%

2.5.11 Rest of Asia 1%

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2013

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2013

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2020

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2020

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Germany

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes
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Consumer Goods Manufacturers Form

3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2020

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

Yes

Please state which product range(s) and market(s) you intend to apply the Trademark and when you plan to start using
the Trademark.

by the end of the year
stollen

Year: 2018

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

it is the plan to buy more palmoil in SG Quality

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Confidential

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

Yes
Report file: M-GHG-Emissions-Report.pdf

Support for Smallholders
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9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges Form

Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

confidential

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

confidential

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Particulars
About Your Organisation

1.1 Name of your organization

KU Kerzenunion GmbH

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0205-11-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Germany

■ Poland

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Germany

■ Poland

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

--

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

3,277

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

3,277
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - 380.00

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - 364.00

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume - - - 744.00

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) --

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2014

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2020

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2020

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2020

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Germany, Poland

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

No

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes
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3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2020

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

Yes

Please state which product range(s) and market(s) you intend to apply the Trademark and when you plan to start using
the Trademark.

--

Year: 2020

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

During the next time periode we will only purchase our derivates from members of the RSPO. We will inform all our
employees, sales representatives about the work and advantages of CSPO and our clients as well.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Confidential

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
--

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

--

GHG Footprint
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8.1 Are you currently reporting any GHG footprint?

No

Please explain why

--

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

Yes

--
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Challenges Form

Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

KU Kerzenunion has been founded in 2014 and does not have enough experiance with the RSPO to fill in the form challenges
concerning yet.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

--

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Particulars
About Your Organisation

1.1 Name of your organization

Kuchenmeister GmbH

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0188-11-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Food Goods

● Own-brand-Manufacturer

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Applies Globally

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Applies Globally

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

4,155

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

319

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

2,174

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

6,648
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - 33.00 - 94.00

2.3.4 Segregated 1,385.00 73.00 - 631.00

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 1,385.00 106.00 - 725.00

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa 100%

2.5.2 Australasia 100%

2.5.3 China 100%

2.5.4 Europe (incl.Russia) 100%

2.5.5 India --

2.5.6 North America 100%

2.5.7 South America 100%

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East 100%

2.5.11 Rest of Asia 100%

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2011

Comment:
achieved

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2012

If target has not been met, please explain why:
achieved

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2015

If target has not been met, please explain why:
achieved

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2015

If target has not been met, please explain why:
achieved

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Applies Globally
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3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes

3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2015

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

We do not plan to communicate the use of CSPO with the Trademark. We communicate this on our homepage, in the individual
contact to our retailers and with the hint in the list of ingredients on each product.

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

- Working in the FONAP.
- Talking to our Stakeholder.
- Homepage
- FONAP Palmoil Project

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Other

- Others:

We disclosed documents wherever it is possible.

Application of Principles & Criteria for all members sectors
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7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

 Uploaded file: M-Policies-to-PNC-waterland.pdf
For administration purpose, attachment files are renamed automatically

  Land Use Rights

 Uploaded file: M-Policies-to-PNC-landuseright.pdf
For administration purpose, attachment files are renamed automatically

  Ethical conduct and human rights

 Uploaded file: M-Policies-to-PNC-ethicalconducthr.pdf
For administration purpose, attachment files are renamed automatically

  Labour rights

 Uploaded file: M-Policies-to-PNC-laborrights.pdf
For administration purpose, attachment files are renamed automatically

  Stakeholder engagement

 Uploaded file: M-Policies-to-PNC-stakeholderengagement.pdf
For administration purpose, attachment files are renamed automatically

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
Sustainability Report - Deutsch und Englisch
Homepage - Deutsch und Englisch

Report file: M-Practice-Guidelines.pdf

Related link: www.kuchenmeister.de/de/aboutUs/

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

Yes

When do you plan to cover the gap using Book and Claim?

2015

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

Yes, we are planing to Report in 2020.

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   Yes, in 2020
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

Aim to achieve additional sustainability criteria: - No new developments on peat - Reduction of greenhouse gas emissions including
- No Deforestation - Prohibiting dangerous pesticides (WHO 1 A and 1 B, Rotterdam and Stockholm Convention, Paraquat) - Use
of legal fresh fruit bunches only

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

We are working in the FONAP to transport the aditional criterias into the RSPO Standard.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded

Link: www.kuchenmeister.de
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Particulars
About Your Organisation

1.1 Name of your organization

Lácteos Industriales Agrupados S.A.

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0620-15-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● Food Goods

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Spain

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Spain

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

5

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

395

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

400

2226



Lácteos Industriales Agrupados S.A.
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance 5.00 394.00 - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 5.00 394.00 - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 11%

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2015

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2017

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2020

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2020

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Spain

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

No

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related
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4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

THE PRODUCTS MANUFACTURED BY OUR COMPANY ARE NOT MARKETED IN RETAIL

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

Promote the use of sustainable fat in the products marketed in our company by transmitting in a more transparent way and
with more information for our customers, for a better understanding of the use of sustainable fat in the market from its origin
to our final products.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Confidential

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
Explanatory information to our customers

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

Our customers do not request sustainable fat

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

--

Support for Smallholders
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9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

-Lack of knowledge of the sustainable fat supplay chain -Reluctance to asume the cost increase Measurements: Inform our
customers about the diference between sustainable fat and not sustainable fat, as well as the diference categories that exist in
RSPO.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

Our company inform about engagement with our clients

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● Uploaded files:
politica de calidad 27-02-2018 segun IFS V6.pdf

Link: www.kenfoods.com

2231

http://www.rspo.org/acop/2017/lcteos-industriales-agrupados-s.a./politica de calidad 27-02-2018 segun IFS V6.pdf


L'Oreal
RSPO Annual

Communications of
Progress 2017

Particulars Form

Particulars
About Your Organisation

1.1 Name of your organization

L'Oreal

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0021-07-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● Home & Personal Care Goods

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Applies Globally

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Applies Globally

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

360

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

73,969

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

74,329
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - 36,161.00

2.3.2 Book and Claim from Independent
Smallholder*

- - - 73.00

2.3.3 Mass Balance - - - 37,508.00

2.3.4 Segregated 360.00 - - 227.00

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 360.00 - - 73,969.00

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa 100%

2.5.2 Australasia 100%

2.5.3 China 100%

2.5.4 Europe (incl.Russia) 100%

2.5.5 India 100%

2.5.6 North America 100%

2.5.7 South America 100%

2.5.8 Indonesia 100%

2.5.9 Malaysia 100%

2.5.10 Middle East 100%

2.5.11 Rest of Asia 100%

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2010

Comment:
Since 2010, 100% of our crude palm oil is certified through the RSPO segregated model. Most of our strategic suppliers are supply
chain certified.

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2010

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2012

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2020

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Applies Globally

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes
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3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes

3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2017

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

Within Sharing Beauty With All, its sustainability program, L'Oreal committed by 2020, to inform and empower every L’Oréal
consumer to make sustainable consumption choices. PO/PKO based derivatives being contained in 80% of cosmetics products, it
is important for L'Oreal and its brands to find the right way to communicate on the sustainable sourcing of the renewable raw
materials contained in the final products.
Thus, L’Oréal has decided to publish in June 2016 its first Palm Oil Progress Report in order to be accountable to its stakeholders,
among them consumers, on the targets, efforts and accomplishments in the sourcing of palm oil and palm oil derivatives. For more
details, please see: https://sharingbeautywithall.loreal.com/sites/default/files/cms/palm_oil_progress_report_2015_eng.pdf
In addition, with its ambition to raise awareness about the challenges around sustainable souring of palm derivatives, L’Oréal made
a film, which has been awarded by the Global Sustainability Film Awards in 2016. (https://youtu.be/F-QxRbO6poI )
As part of our “Living Sustainably” commitment, our brand Kiehl’s in Indonesia launched in 2016 a campaign (operated in 2017) to
promote biodiversity conservation in Indonesia, through a partnership with The Nature Conservancy to support the conservation of
the Wehea Forrest & Orangutan. This directly contributes to consumer awareness and engagement toward sustainable
consumption in Indonesia.
In 2017, we have contributed to a free MOOC on Biodiversity and Global Changes developed in partnership with the French
Ministry of Education in which L'Oreal intervention was focused on deforestation issues around palm production and sustainable
solutions: http://www.sup-numerique.gouv.fr/cid117695/mooc-gerer-les-documents-numeriques-maitriser-les-risques.html

Actions for Next Reporting Period
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5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

After 4 years of work done with our suppliers and the support of an external and independent third-party, to identify the
origin of our PO/PKO based derivatives, we have today a clear mapping of our supply chains and we have also observed a
progressive transformation of the industry towards better practices.
However, we still need to maintain our efforts to reach our final objective and be able:
- To engage our direct and indirect suppliers towards sustainable sourcing
- To identify and monitor our sourcing areas back to the mills
- To efficiently monitor and mitigate the risks identified in our supply chains
- And finally to check the compliance of supply chain actors' practices with L'Oréal Zero Deforestation Policy ; which means
to be 100% legal, deforestation-free and sustainably sourced.
To achieve this target, we have identified 3 levers of actions to put in place:
1. Promote the most committed suppliers by incentivizing their sustainable producing / purchasing practices;
2. Increase the volumes of physical sustainable certified palm within our supply chains;
3. Develop, implement & source from sustainable fields projects with a focus on support to smallholders and forest
conservation or rehabilitation .

Our 2018 action plan:
1/ To promote the most committed suppliers, we have created and deployed since 2016 a new tool for assessing suppliers
regarding their commitments and practices related to the sourcing of PO/PKO derivatives called the "Sustainable Palm
Index" (SPI). This tool has progressively been integrated into our direct suppliers’ performance rating, to enable purchasing
teams worldwide to align business decisions with supplier’s commitments and practices. Having used this tool for 2 years
now, we are expecting from our suppliers visible progress and achievements. Thus, their results to the 2017 SPI will be key
for decision-making in 2018 in the perspective to reach our Zero deforestation target by 2020 at the latest.
NB: The tool is the result of a close interaction with suppliers and has been developed as a pragmatic tool to drive change
within the derivatives market and that is why we made public and available to all companies and business partners in the
sector at the beginning of 2017. To discover the tool, please see:
https://sharingbeautywithall.loreal.com/innovating/achieving-zero-deforestation/including-fight-against-deforestation-
supplier-selection-process
2/ We will reinforce our investigation on Zero deforestation compliance (in terms of commitment, implementation and
verification) at the refineries/crushers and mills' levels and develop a specif tool called "Refinery and Crusher Index" to be
used by our direct suppliers to evaluate our indirect suppliers;
3/ Modelleded on what we have done through our SPOTS Project in Sabah (Malaysia), we will continue the implementation
of field projects in a landscape approach and connected to our supply chains with upstream suppliers & stakeholders in
order to reach 30-40% of our derivatives volumes originating from field projects to answer our 2020 targets for Zero
Deforestation, Solidarity Sourcing and Carbon Balanced.
4/ Since 2013, we've been reducing progressively our volumes of RSPO B&C certification and replacing them by physically
certified sources. Since 2016, we have introduced new requirement of RSPO MB model for all the new referenced raw
materials;
5/ Through all our actions, we strongly support RSPO in its transformation process, and thus decided to join the Palm Oil
Innovation Group late 2016 to continue building and testing forward-looking approaches with the most innovative players,
to serve the progresses of the whole palm sector. 2018 will be a key year for the scale-up of our actions and building on
synergies among POIG members will support our 2020 target.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

--

- Others:

--

Application of Principles & Criteria for all members sectors
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7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

 Uploaded file: --
Related link: www.loreal-finance.com/_docs/0000000179/LOreal_2017_Registration_Document.pdf

  Land Use Rights

 Uploaded file: --
Related link: www.loreal-finance.com/_docs/0000000179/LOreal_2017_Registration_Document.pdf

  Ethical conduct and human rights

 Uploaded file: --
Related link: www.loreal.com/group/governance/acting-ethically/code-of-ethics--a-guide-for-action

  Labour rights

 Uploaded file: --
Related link: www.loreal-finance.com/_docs/0000000179/LOreal_2017_Registration_Document.pdf

  Stakeholder engagement

 Uploaded file: --
Related link: www.loreal-finance.com/_docs/0000000179/LOreal_2017_Registration_Document.pdf

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
L’Oréal has committed that in 2020 latest, none of its products can be linked in any way to deforestation. Since 2007, L’Oréal is
implementing action for the sustainable supply of agricultural commodities that might lead to deforestation, such as palm oil, soya
oil and wood-�fiber based products.
Regarding palm oil, L’Oréal wants to explain in detail the actions and innovation implemented for 100% sustainable and responsible
sourcing of palm palm oil derivatives in this report. It is a major concern for L’Oréal and all its stakeholders. Consumers, clients,
NGOs, public institutions, governments suppliers are concerned by the environmental and social stakes linked to palm oil.
Thus, L’Oréal has decided to publish a Palm Oil Progress Report in order to be accountable to its stakeholders on the targets,
e�fforts and accomplishments in the sourcing of palm oil and palm oil derivatives. This report is available in L'Oreal website in
French and English. For more details, please see:
sharingbeautywithall.loreal.com/sites/default/files/cms/palm_oil_progress_report_2015_eng.pdf
In 2016, we have also upgraded the evaluation and selection scorecard for our suppliers of palm oil and palm kernel oil derivatives.
L’Oréal created Sustainable Palm Index, which takes into account their commitments and their achievements in terms of knowledge
of their own supply chain, sustainable procurement practices and compliance with a “zero deforestation” policy. All our direct
suppliers are being evaluated every year using this new grid which has been made public and available to all companies and
business partners in the sector at the beginning of 2017, in order to support efforts made to ensure sustainable palm oil sourcing.
To discover this new tool (English and French versions available), please see:
https://sharingbeautywithall.loreal.fr/sites/default/files/cms/loreal_sustainable_index_2017.pdf

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

Yes

Support for Smallholders
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9.1 Are you currently supporting any independent smallholder groups?

Yes

L'Oreal intention by 2020 is to have 30-40% of our total derivatives volumes coming from sustainable field projects supporting
Independent Smallholders in our key sourcing areas.
- In 2015, L'Oreal launched its first experiment with its direct oleochemicals supplier, Clariant, but also with the intermediary
supplier Global Amines, the upstream Producer Wilmar and the Malaysian social enterprise, Wild Asia, and launched the SPOTS
Project in Sabah (Malaysia).
The purpose of this 5 years' project involving the value chain players from consumer product to renewable palm feedstock
producers, is to integrate small Malaysian producers within the global supply chains in order to promote traceability, RSPO
certification and sustainability. Adoption of better agricultural practices, a closer connection to global markets and the long term
commitment of the players will improve the living conditions of more than 500 small producers. In 2017, we have bought 5336 Tons
of PO/PKO oil equivalent coming from the project area and 347 smallholders among the 500 targeted for 2019 have been RSPO
certified.
- In 2017, in addition to the SPOTS Project in Malaysia, we have been identifying priority areas / landscapes in our supply chain to
focus on for developing or joining sustainable field projects supporting independent smallholders; and we have been actively
pursuing the development of sustainable field projects connected to our supply chain in Indonesia with partnering NGOs and
suppliers. These projects will be launched in 2018.

2239



L'Oreal
RSPO Annual

Communications of
Progress 2017

Challenges Form

Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

For L'Oreal which purchases few volumes of crude palm oil and uses essentially palm oil and palm kernel oil based dérivatives
(fatty acids, fatty alcohols and glycerin), here are the very specific obstacles and actions taken to overcome them: 1/ The
competitiveness of the oleo derivatives market coupled with a very high level of complexity and ramifications of supply chains with a
multiplicity of actors involved => No traceability, lack of transparency of intermediary suppliers not facing media exposure. L'Oreal
action: - 4 years of in-depth investigation of our derivatives supply chain launched with the support of an external and independent
third party to built trust and facilitate the collection data through confidentiality agreement with direct and indirect suppliers. -
Collaborative approach based on continuous dialogue with our suppliers to increase the understanding and awareness about
deforestation issues, to increase their capacity to handle the topic, to commit towards zero deforestation. To do so, we developed
methodologies and adapted tools that we shared with all our oleochemicals suppliers through regular webinar sessions and Q&A
and we involved them directly in the process, being very clear that we will promote the most progressive suppliers able to
guarantee L'Oreal the raw materials they sell to us are free from deforestation. In addition to the development of a methodology
helping to get more transparency along our supply chains, in 2016, L’Oréal upgraded its evaluation scorecard for suppliers of palm
oil and palm kernel oil derivatives, by creating a Sustainable Palm Index (SPI). In 2017, all our suppliers have been assessed for
the second year based on our updated version of the SPI aligned with POIG criteria. Today, the SPI is fully integrated into our
direct suppliers’ performance rating, to enable purchasing teams worldwide to align business decisions with supplier’s commitments
and practices. The evaluation grid is the result of a close interaction with suppliers and has been developed as a pragmatic tool to
drive change within the derivatives market. As announced, we have published this tool in 2017 and made it available on our
website, so everybody can use it. In addition, we have developed a Sustainable Refinery & Crusher Index in order to engage our
indirect suppliers (refineries and crushing plants) towards compliance with our Zero Deforestation policy aligned with POIG Charter
criteria. In 2016 and 2017, this internal tool to L’Oréal has been used as a due diligence in order to evaluate compliance of indirect
suppliers with our policy. In 2018, L’Oréal will be working with external partners to create a public scorecard of the global palm oil
refineries and palm kernel crushers, so that the overall sector, including our direct suppliers for palm derivatives, could benefit from
the approach to both make more sustainable procurement choices and engage non-compliant refineries/crushers towards
sustainability. 2/ A lack of Mass Balance certified derivatives availability among suppliers: L'Oreal action: We have been very
proactive to push our suppliers to deliver and commit to buy RSPO MB grade as a minimum. 3/ The price of Segregated certified
derivatives still prohibitive when available (at a very low volumes) on the market. Considering the low volumes we purchase, our
lever of influence is very weak to impact the market price. 4/ Lack of involvement of the millers to support independent smallholders
into the adoption of sustainable practices. L'Oreal action: In 2015, we launched the SPOTS Project in Sabah Malaysia with Wilmar,
Clariant and Global Amines to support 500 small producers to improve their agricultural practices and and get RSPO certified. This
project shows how, through a long term commitment of the industrial players from the miller to the end-user, and by reinventing the
business relationship and the business model, we can create environmental and social value locally together and sustainably. We
are currently working in Indonesia with our suppliers and NGOs to develop and implement projects at landscape level and
connected to our supply chains in order to scale-up our approach and target even more independent smallholders. These projects
will be launched in 2018.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

1/ We continuously work with our direct and indirect suppliers to improve traceability of our ingredients. Our approach is to work in
close collaboration with our first-tier suppliers to train them to tackle palm cultivation challenges and build with them a common
strategy that is technically feasible and economically viable in order to deliver sustainable palm oil to the market and “deforestation
free” palm to the group. In this framework: - we have created new methodologies and tools of traceability (2014-2016); - we created
and launched in October 2016 the Sustainable Palm Index (SPI), which is a tool aimed at evaluating compliance of our direct
suppliers of palm derivatives with our Zero Deforestation policy. An updated version of the tool better in line with POIG criteria as
well as with the Responsible Guidance for Sustainable Palm published by CERES has been released in 2017. This tool has been
made public, available to all companies and business partners in the sector on L’Oréal’s website:
https://sharingbeautywithall.loreal.com/innovating/achieving-zero-deforestation/including-fight-against-deforestation-supplier-selection-process
- we have developed the Sustainable Refinery & Crusher Index (2016) in order to engage our indirect suppliers (refineries and
crushing plants) towards compliance with our Zero Deforestation policy aligned with POIG Charter criteria. In 2016 and 2017, this
internal tool to L’Oréal has been used as a due diligence in order to evaluate compliance of indirect suppliers with our policy. In
2018, L’Oréal will be working with external partners to create a public scorecard of the global palm oil refineries and palm kernel
crushers, so that the overall sector, including our direct suppliers for palm derivatives, could benefit from the approach to both make
more sustainable procurement choices and engage non-compliant refineries/crushers towards sustainability. 2/ We have also
diversified our palm oil sourcing by developing innovative partnerships with suppliers, which allowed us to increase the volumes of
Mass Balance for the palm-based dérivatives covering 51% of our volumes in 2017 with a target of 60% in 2018. 3/ In
2015/2016/2017, we took advantage of several public opportunities to reaffirm our support to RSPO: during workshops and
webinars held with our suppliers, during a workshop on deforestation held in London or even through the Task Force of the
Consumer Goods Forum on Palm. 4/ The SPOTS Project we launched in Sabah (Malaysia) in 2015 contributes to integrate small
producers’ inclusive models for promoting traceability, RSPO certification and sustainability within global supply chains. The RSPO
certification has been identified as a target for 500 small producers targeted by the project. In addition to this project, we are
currently working in Indonesia with our suppliers and NGOs to develop and implement projects at landscape level and connected to
our supply chains in order to scale-up our approach and target even more independent smallholders and prepare them to be RSPO
certified.
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Challenges Form

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Communications of
Progress 2017

Particulars Form

Particulars
About Your Organisation

1.1 Name of your organization

La Boulangere & Co

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0243-12-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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La Boulangere & Co
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● Food Goods

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ France

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ France

■ Germany

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

2,676

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

2,676
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Consumer Goods Manufacturers Form

2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated 2,676.00 - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 2,676.00 - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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Consumer Goods Manufacturers Form

2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa 1%

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 98%

2.5.5 India --

2.5.6 North America 1%

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2014

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2014

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2015

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2015

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

France, Germany

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes
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Consumer Goods Manufacturers Form

3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2015

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

RSPO palm is not use on our own brand products , only for private labels

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

Following customers decision, we will promote the use of RSPO palm oil on their private label packaging.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Confidential

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
Retailers' request

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

/

Support for Smallholders
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9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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La Boulangere & Co
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Communications of
Progress 2017

Challenges Form

Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

In order not to store two types of RSPO palm oil, we decided to buy only segregated palm oil . So we have increased our purchase
price and decreased our margin

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

/

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● Uploaded files:
(Politique Qualité sans les obj ).pdf
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LA FLOR BURGALESA, S.L.
RSPO Annual

Communications of
Progress 2017

Particulars Form

Particulars
About Your Organisation

1.1 Name of your organization

LA FLOR BURGALESA, S.L.

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0663-15-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers Form

Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Food Goods

● Own-brand-Manufacturer

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Spain

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Spain

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

1,184

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

1,184
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume - - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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Consumer Goods Manufacturers Form

2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) --

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia 100%

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2016

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2018

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2020

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2030

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Spain

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related
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Consumer Goods Manufacturers Form

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

Because we dont Known the Bussines Objetives.

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

We are going to propouse our costumers, the palm at our biscuits with cream filling, are produced with palm oil. We are
going to collaborate to improve the sustainable maintenance.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Data Unknown

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
Published in RSPO web. Spanish

Report file: M-Practice-Guidelines.pdf

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

We are evaluating the cost.

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

We dont use any logotype.

Support for Smallholders
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9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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RSPO Annual

Communications of
Progress 2017

Challenges Form

Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

We promise to informe our customers about the advantages of using RSPO

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

Business to business education

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded

Link: www.florbu.es
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Communications of
Progress 2017

Particulars Form

Particulars
About Your Organisation

1.1 Name of your organization

LA FOURNÉE DORÉE - LFD

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0357-13-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers Form

Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Own-brand-Manufacturer

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

Belgium, Canada, Czech Republic, Denmark, Finland, France, Germany, Ireland, Italy, Luxembourg, Netherlands, Norway,
Portugal, Spain, Sweden, Switzerland, United Kingdom, United States

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ France

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

--

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

2,876

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

2,876
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Consumer Goods Manufacturers Form

2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume - - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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Consumer Goods Manufacturers Form

2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 100%

2.5.5 India --

2.5.6 North America 100%

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2013

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2014

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2015

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2015

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

France

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes
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LA FOURNÉE DORÉE - LFD
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2015

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

We only use RSPO trademark for our customers.
For our own brand : we claim on the freshness of our raw materials

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

Each year we promote (by internal way) what is RSPO and substaibale oïl to our workers and customers

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Confidential

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

 Uploaded file: M-Policies-to-PNC-waterland.pdf
For administration purpose, attachment files are renamed automatically

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
--

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

--

GHG Footprint

2260

http://www.rspo.org/acop/2017/la-fourne-dore-lfd/M-Policies-to-PNC-waterland.pdf


LA FOURNÉE DORÉE - LFD
RSPO Annual

Communications of
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Consumer Goods Manufacturers Form

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

Collecting and updating data is very difficult for us for the moment

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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LA FOURNÉE DORÉE - LFD
RSPO Annual

Communications of
Progress 2017

Challenges Form

Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

In France some distributors still don't want palm oïl in their final goods even if it is RSPO palm oïl. We are not able to solve it now
but we continue to try to sale them palm oïl product (RSPO).

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

We support ACOP. We do internal communication : we explain how we use palm oïl and what is RSPO in our FAQ part of our
website.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Particulars
About Your Organisation

1.1 Name of your organization

La Lorraine Bakery Group

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0757-16-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers Form

Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Belgium

■ Czech Republic

■ Poland

■ Romania

■ Turkey

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Belgium

■ Czech Republic

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

--

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

--
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance 3,520.00 253.00 - -

2.3.4 Segregated 276.00 - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 3,796.00 253.00 - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) --

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia 50%

2.5.9 Malaysia 50%

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2016

Comment:
Initial scope : Finished products for Belgium market : Supply chain model : Mass Balance
Focus on raw material containing high content of palm/palm kernel

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2016

If target has not been met, please explain why:
Focus on claims upon customer's request
Mainly supply chain : Mass Balance
2 references Private Label customer : Segregated

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2019

If target has not been met, please explain why:
Switch to 100% SG will be realised by end 2018 for products of Belgium market.

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Belgium
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3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

At this moment the focus is put on sustainability rather then marketing.

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

Total switch of palm containing raw materials : MB > SG
Extending the scope of participating production plants : including plants in Romania, Poland, Turkey,..

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Data Unknown

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

 Uploaded file: --

  Labour rights

 Uploaded file: --

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
RSPO certificated raw materials are used as a go|no go criteria within the purchase procedure.
The procedure related to this process is available in Duch, however procedures are considered as confidential and will not be
uploaded.

GHG Footprint
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8.1 Are you currently reporting any GHG footprint?

No

Please explain why

At this stage no formal plans are defined in this context. However steps are taken to set up a formal sustainability report in which
this data will be probably included.

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

Still we need to face some misinterpretations concerning the transfer of credits. Due to the lack of strict rules related to labeling
(supply chain moedl should be mentioned on whatever document fe. invoice, delivery note, ..), lots of docuemnt check are
necessary to collect evidence. A more strict guideline regarding mentioning the relevant supply chain model on the product label,
should simplify the verification.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

Continuous communication ith suppliers in case of deviations. Pragmatic approach to face above difficulties.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Particulars
About Your Organisation

1.1 Name of your organization

LABORATOIRES BEA

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0816-16-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Home & Personal Care Goods

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ France

■ Germany

■ Netherlands

■ Saudi Arabia

■ Turkey

■ United States

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

--

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

1,479

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

1,479
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume - - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 9%

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2016

Comment:
Plant certified but projects not yet achieved to produce certified products.

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2018

If target has not been met, please explain why:
We don't have our own brand, only 3rd party brands.
We expect produced certified products for one of our Customer in 2018.

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2030

If target has not been met, please explain why:
We don't have our own brand, only 3rd party brands.

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2030

If target has not been met, please explain why:
We don't have our own brand, only 3rd party brands.

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

United States
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3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

We don't have our own brand, only 3rd party brands.
Our Customer can choose to apply RSPO trademark if they are certified too.

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

Our projects managers talk about this with our Customers and future customers.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

--

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

 Uploaded file: --

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
Annual training to inform all the workers that Laboratoires BEA are certified and what mean those certifications, available in french.

Report file: M-Practice-Guidelines.pdf
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7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

Because we don't have our own brand, so we don't have a specific plan, the market depend on our Customer.

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

No report but we favor proximity purchases.

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

Difficulty to promote RSPO soap noodles because of the price. Soaps are products for current hygien, frequently with low prices.
We try also to suggest to our customers other basis (other than palm).

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

No specific actions.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Particulars
About Your Organisation

1.1 Name of your organization

Laboratoires M&L SA

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0804-16-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Home & Personal Care Goods

● Own-brand-Manufacturer

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ France

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Applies Globally

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

--

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

3,043

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

3,043
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - 112.00

2.3.4 Segregated - - - 908.00

2.3.5 Identity Preserved - - - 25.00

2.3.6 Total volume - - - 1,045.00

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -

2279



Laboratoires M&L SA
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 100%

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2012

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2012

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2020

If target has not been met, please explain why:
Our objective was 100% at 2015 because we only had the view on our soap noodles. Today, more than 99% of our soap noodles
are IP / SG CSPO (except special sizes dedicated to professionals ). . We faced a technical challenge on a specific soap for beard
which uses translucid soap noodles not available on SG or IP RSPO quality.
Since 2015, we have the view on other derivatives as surfactant and we have the objective that 100% of them will be CSPO in
2020 (MB/SG/IP) if the offer of suppliers is available and affordable
We go directly with a strategy of certification from physical supplys chains because the Book and Claims approach, based on
compensation, is not in line today with our commitments.

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2020

If target has not been met, please explain why:
Our objective was 100% at 2015 because we only had the view on our soap noodles. Today, more than 99% of our soap noodles
are IP / SG CSPO(except special sizes dedicated to professionals ). We faced a technical challenge on a specific soap for beard
which uses translucid soap noodles not available on SG or IP RSPO quality.
Since 2015, we have the view on other derivatives as surfactant and we have the objective that 100% of them will be CSPO in
2020 (MB/SG/IP) if the offer of suppliers is available and affordable
We go directly with a strategy of certification from physical supplys chains because the Book and Claims approach, based on
compensation, is not in line today with our commitments.
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3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Applies Globally

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

No

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

Yes

Please state which product range(s) and market(s) you intend to apply the Trademark and when you plan to start using
the Trademark.

From 2012, already used on our soaps MELVITA & L’OCCITANE / worldwide (except special sizes dedicated to professionals ).

Year: 2012

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

In 2014, to go further in sustainability regarding palm oil derivatives, we started a tracking approach to identify the nature of
all the ingredients (surfactants) used by our company containing derivatives of palm oil or fractions and the % of palm oil
incorporation.

Thanks to a working group of 20 persons dedicated to that subject and thanks to our collaboration with our suppliers, we
would be able to know our global palm oil consumption.

In 2020, we aim to have all our derivatives as CSPO (MB/SG/IP) (if the offer of suppliers is available and affordable).

In 2017, to improve the traceability of our derivatives (as surfactants), we began a partnership with an external organism
The Forest Trust (http://www.tft-earth.org/) – an NGO that works with companies to transform their value chains.
The first step toward transformation is knowledge.
With this in mind, we are sending our suppliers a traceability survey so that we can find out the origin of the palm/palm
kernel oil contained in the ingredients we purchase.
This work requires strong collaboration by our suppliers and link in the chain.
The objective is to identify the links in the supply chain, going back as far as the mill.
We keep challenging raw material providers to offer CSPO certified derivatives (such as surfactants).

We keep transferring the RSPO knowledge and skills to our subcontractor (soaps maker).

We participate to the working groups proposed by our suppliers on Palm Oil Subject and conferences. (BASF Palm Oil
Dialog, webinar, RSPO events in Europ…)

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Other

- Others:

--

Application of Principles & Criteria for all members sectors
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7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

 Uploaded file: --
Related link: http://group.loccitane.com/pdf/RSE/RSE-2017-en.pdf

  Land Use Rights

 Uploaded file: --
Related link: http://group.loccitane.com/pdf/RSE/RSE-2017-en.pdf

  Ethical conduct and human rights

 Uploaded file: M-Policies-to-PNC-ethicalconducthr.pdf
For administration purpose, attachment files are renamed automatically

  Labour rights

 Uploaded file: M-Policies-to-PNC-laborrights.pdf
For administration purpose, attachment files are renamed automatically

  Stakeholder engagement

 Uploaded file: M-Policies-to-PNC-stakeholderengagement.pdf
For administration purpose, attachment files are renamed automatically

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
We developed specific guidelines described in General specifications Raw materials that every supplier needs to sign with specific
recommendations on the use of palm oil (French / English)

For external communication, we have an official statement shared international customers services, digital services to feed Q&A
and share with journalists when they ask. (French / English)

Very early on in our R&D projects, we choose in priority to use CSPO SG/IP raw materials.

We challenge and support our suppliers in proposing CSPO offers even if we are not leading the market.

In 2017, to improve the traceability of our derivatives (as surfactants), we began a partnership with an external organism The Forest
Trust (http://www.tft-earth.org/) – an NGO that works with companies to transform their value chains.
The first step toward transformation is knowledge.
With this in mind, we are sending our suppliers a traceability survey so that we can find out the origin of the palm/palm kernel oil
contained in the ingredients we purchase.
This work requires strong collaboration by our suppliers and every link in the chain.
The objective is to identify all the links in the supply chain, going back as far as the mill.

Business to business education: We support our sub-contractors during the RSPO certification process. For example, we choose to
share our training material and good practices.

In 2015, we asked for a 2 days training for our collaborator in charge of RSPO or indirectly impacted by that certification and we
invited our subcontractors to attend to the training (freely) (on our charge).

In total, 14 persons attend from 6 differents services:
- Quality Department
- Sustainable Department
- Purchase Department
- Formulation Department
- Raw Materials Regulatory Department
- Finished Products Regulatory Department
.
Moreover we present a training support to marketing team and others services managers.

We attend to all conferences organized by our surfactant suppliers to be aware on their progress and their offer. (last conference
was BASF at in cosmetics Amsterdam 2018)

Report file: M-Practice-Guidelines.pdf

2282

http://http://group.loccitane.com/pdf/RSE/RSE-2017-en.pdf
http://http://group.loccitane.com/pdf/RSE/RSE-2017-en.pdf
http://www.rspo.org/acop/2017/laboratoires-ml-sa/M-Policies-to-PNC-ethicalconducthr.pdf
http://www.rspo.org/acop/2017/laboratoires-ml-sa/M-Policies-to-PNC-laborrights.pdf
http://www.rspo.org/acop/2017/laboratoires-ml-sa/M-Policies-to-PNC-stakeholderengagement.pdf
http://www.tft-earth.org/)
http://www.tft-earth.org/)
http://www.tft-earth.org/)
http://www.rspo.org/acop/2017/laboratoires-ml-sa/M-Practice-Guidelines.pdf


Laboratoires M&L SA
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

since the beginning, we go directly with a strategy of certification from physical supplys chains because the Book and Claims
approach, based on compensation, is not in line today with our commitments

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

Yes
Related link: http://group.loccitane.com/pdf/RSE/RSE-2017-en.pdf

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No

2283

http://group.loccitane.com/pdf/RSE/RSE-2017-en.pdf


Laboratoires M&L SA
RSPO Annual

Communications of
Progress 2017

Challenges Form

Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

Concerning our soaps, our will to certify according to high grades (SG/IP) has confronted us to limited supply options. Indeed, the
Book and Claims approach is not in line today with our commitments. These limited supply options have generated an important
amount of R&D work to match our quality standards. We met a lot of quality issues and we have not a lot of back-up on that grade.
This is a critical situation for us because we are in a quasi-monosourcing situation and the supply is difficult to secure. Moreover,
switching to the new certified soap noodles has generated an important financial impact. Concerning our derivatives (surfactants),
we have to work hand in hand with our raw material suppliers because we do not have the control on their supply chain and on the
market to increase their supply offers in terms of certified raw materials. For strategic ingredients as surfactants based on palm
derivatives, we do not accept a monosourcing situation and it is very difficult to find at least two suppliers which propose a RSPO
option. It makes the switch slower and complicated as we have not the control on the offer and the market. We are clearly
dependant to the suppliers’ strategy. We shared with them our 2020 strategy to give them a view of our objectives and help them to
switch on RSPO certified. As explained, as part of our partnership with TFT, we are sending our suppliers a traceability survey so
that we can find out the origin of the palm/palm kernel oil contained in the ingredients we purchase. This work requires strong
collaboration by our suppliers and link in the chain. The objective is to identify the links in the supply chain, going back as far as the
mill.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

We developed specific guidelines described in General specifications Raw materials that every supplier needs to sign with specific
recommendations on the use of palm oil. We challenge and support our suppliers in proposing CSPO offers but we are not leading
the market. Business to business education: We support our sub-contractors during the RSPO certification process. For example,
we choose to share our training material and good practices. We attend to all conferences organized by our surfactant suppliers to
be aware on their progress and their offer. As explained, as part of our partnership with TFT, we are sending our suppliers a
traceability survey so that we can find out the origin of the palm/palm kernel oil contained in the ingredients we purchase. This work
requires strong collaboration by our suppliers and link in the chain. The objective is to identify the links in the supply chain, going
back as far as the mill.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Particulars
About Your Organisation

1.1 Name of your organization

Lam Soon Singapore Pte Ltd

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0774-16-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers Form

Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Food Goods

● Home & Personal Care Goods

● Own-brand-Manufacturer

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Singapore

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Singapore

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

7,316

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

7,316
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Consumer Goods Manufacturers Form

2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance 261.00 - - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 261.00 - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) --

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia 3%

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2016

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2025

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2025

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Singapore

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

No

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related
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4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

Yes

Please state which product range(s) and market(s) you intend to apply the Trademark and when you plan to start using
the Trademark.

Cooking oils in retail pack and industrial pack sizes for local market.

Year: 2016

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

More own-brand products will be converted to use CSPO material.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Data Unknown

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
Talks are conducted within the organisation to inform employees about company's objective towards the support and usage of
CSPO material.

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

--

GHG Footprint
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8.1 Are you currently reporting any GHG footprint?

No

Please explain why

--

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

Many customers are not willing to pay a premium for products using CSPO material and the higher cost is absorbed by
organisation.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

RSPO trademark are placed on product labels.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Particulars Form

Particulars
About Your Organisation

1.1 Name of your organization

Lamb Weston Holdings, Inc.

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0842-17-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers Form

Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● Food Goods

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Canada

■ China

■ United States

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Canada

■ China

■ United States

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

51,659

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

51,659
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

4,410.00 - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 4,410.00 - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China 100%

2.5.4 Europe (incl.Russia) --

2.5.5 India --

2.5.6 North America 100%

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2017

Comment:
Lamb Weston achieved Supply Chain certification in December 2017 for Mass Balance at four processing locations. Additional
locations will be certified in 2018.

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2011

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2017

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2022

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Canada, China, United States

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes
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3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes

3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2022

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

No consumer or customer demand for it.

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

Lamb Weston will continue to cover 100% of palm oil volume used in our own brand as well as customer brands via RSPO
credits, while beginning our transition to MB palm oil in 2018. The transition to MB will start with volume dedicated to
customer brands and phase in our own brands over the next 2-3 years, commencing with full coverage under MB by 2022.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Other

- Others:

We have disclosed all relevant information.

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

 Uploaded file: M-Policies-to-PNC-waterland.pdf
For administration purpose, attachment files are renamed automatically

  Land Use Rights

 Uploaded file: M-Policies-to-PNC-landuseright.pdf
For administration purpose, attachment files are renamed automatically

  Ethical conduct and human rights

 Uploaded file: --
Related link: 
https://investors.lambweston.com/~/media/Files/L/Lamb-Weston-IR/governance-documents/18-0116-lw-code-of-conduct-final-updated.pdf

  Labour rights

 Uploaded file: --
Related link: 
https://investors.lambweston.com/~/media/Files/L/Lamb-Weston-IR/governance-documents/18-0116-lw-code-of-conduct-final-updated.pdf

  Stakeholder engagement

 Uploaded file: --
Related link: 
https://investors.lambweston.com/~/media/Files/L/Lamb-Weston-IR/governance-documents/18-0116-lw-code-of-conduct-final-updated.pdf

  None of the above
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Consumer Goods Manufacturers Form

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of RSPO certified
sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
Lamb Weston keeps our sustainable sourcing strategy for palm oil up to date and shared internally and externally, as well as with suppliers. Lamb Weston
also has an internal sourcing goal for certified sustainable products associated with palm and fiber. These area available in English.

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you have plans to
immediately cover the gap using Book & Claim?

Yes

When do you plan to cover the gap using Book and Claim?

2017

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

We will report GHG emissions in 2020.

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   Yes, in 2018
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

Premium cost for certified physical supply chain models. We will continue to work with our supply chain to mitigate and manage
these costs when possible.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

Business to business education and supplier engagement.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● Uploaded files:
LambWestonSustainabilitySlides2018.pdf
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Particulars Form

Particulars
About Your Organisation

1.1 Name of your organization

Lamb Weston / Meijer VOF

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0163-11-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Food Goods

● Own-brand-Manufacturer

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Austria

■ Netherlands

■ United Kingdom

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Austria

■ Netherlands

■ United Kingdom

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

6,750

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

321

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

7,071
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - 125.00

2.3.4 Segregated 3,510.00 - - 102.00

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 3,510.00 - - 227.00

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa 100%

2.5.2 Australasia 100%

2.5.3 China --

2.5.4 Europe (incl.Russia) 100%

2.5.5 India --

2.5.6 North America --

2.5.7 South America 100%

2.5.8 Indonesia --

2.5.9 Malaysia 100%

2.5.10 Middle East 100%

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2014

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2012

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2013

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2015

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Applies Globally, Austria, Netherlands, United Kingdom

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes
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3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2013

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

Considered not relevant enough for Lamb Weston branded product (contain no palm oil), nor is this requested by any of our Private
Label customers, who's products do contain palm oil in the product specification.

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

Insufficient mainstream consumer awareness for CSPO and no interest from (mainly foodservice) customers. Furthermore
there is a high demand to convey brand architecture and provide legally required label information like ingredients, nutrition
values, storage, handling and product preparation information on the physical package.

Since July 2015 we purchase 100% segregated CSPO, which allows us using the RSPO trademark on our packaging
(Butler brand, owned by LWM). Investigation into added value of RSPO Trademark logo displayed on our packaging made
us conclude that this does not add value for us nor for our customers. This means we will not add the logo on our pack for
products parfried in palm oil. Next to this the trend is that we move further away from palm oil to use healthier frying oils
(<12% saturated fats).

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Other

- Others:

Don't understand your question here, as we have a clear time-bound-plan and have followed up on this. Looks like an error in your
questionnaire, as this question should not appear if you complete the above correctly.

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

 Uploaded file: M-Policies-to-PNC-waterland.pdf
For administration purpose, attachment files are renamed automatically

Related link: https://www.lambweston.eu/sustainability/energy---emissions.html

  Land Use Rights

  Ethical conduct and human rights

 Uploaded file: M-Policies-to-PNC-ethicalconducthr.pdf
For administration purpose, attachment files are renamed automatically

  Labour rights

 Uploaded file: M-Policies-to-PNC-laborrights.pdf
For administration purpose, attachment files are renamed automatically

  Stakeholder engagement

 Uploaded file: M-Policies-to-PNC-stakeholderengagement.pdf
For administration purpose, attachment files are renamed automatically

  None of the above
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Lamb Weston / Meijer VOF
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
At the start of 2017 we were using 100% Segregated Certified Sustainable Palm Oil.
In 2015 we switched from 'Book & Claim' palm oil – purchased from RSPO certified producing mills, where the oil was handled with
conventional palm oil – to 100 percent segregated RSPO certified sustainable palm oil. The switch marked an important step in our
ambition to make our overall supply and value chain more sustainable, from field to fork. Using 100 percent segregated certified
RSPO sustainable palm oil (SG CSPO) supports our comprehensive sustainability strategy. We were awarded the 2015 Award
from the Taskforce for Sustainable Palm oil in the Netherlands for our active contribution to create a sustainable palm oil value
chain. The main reference to using 100% SG CSPO is included in our online sustainability report, which is available in English only.
Summary reports are in 8 languages, but do include the RSPO reference.

In July 2017 Lamb Weston / Meijer acquired a production facility in Broekhuizenvorst (the Netherlands), which uses MB CSPO
Palm oil for products with palm in the specification. As a result LWM use in total 98% SG CSPO and 2% MB CSPO palm oil for all
finished potato products with palm oil in the specification for the year 2017. This will be 100% SG CSPO per Q2 of 2018.

Related link: https://www.lambweston.eu/sustainability/potato---waste.html

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

Yes

When do you plan to cover the gap using Book and Claim?

2015

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

Yes
Report file: M-GHG-Emissions-Report.pdf

Related link: https://www.lambweston.eu/sustainability/energy---emissions.html

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges Form

Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

Premium for SG CSPO/ ton is relatively high and most customers are still hesitant to absorb extra costs for SG CSPO palm oil.
Lamb Weston / Meijer aspires industry leadership on sustainable development within the EMEA market. Therefore in FY2016 we
switched to 100% SG CSPO (effective July 2015), after converting in 2013 to 100% BC CSPO, without any customer even
requesting this. We informed our stakeholders on the planned switched to SG CSPO mainly via our bi-annual sustainability report
and through customer questionnaires. This means our customers benefit from our choice for SG CSPO palm oil. We observe a
continued trend on customers moving away from palm oil, due to issues with deforestation linked to palm oil, and palm oil being
less healthy. Palm oil contains 50% saturated fat versus typically10% in rapeseed or sunflower oil. Levels of 3-MCPD-esters and
Glycidol Esters (GE) are also significantly higher in palm oil compared to seed oils. These process contaminants are now regulated
in Europe and cause extra pressure on palm oil suppliers to meet legal maximum values.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

We included a specific paragraph on RSPO certified sustainable palm oil in our last sustainability report. We created a special
website to promote the progress on our sustainable six (key focus areas) and enable interested stakeholders to download our
summary sustainability report (8 languages). We implemented our strategy on segregated CSPO sustainable palm oil in 2015 as
promised and were awarded the annual award from the Dutch TF on Sustainable palm oil for our efforts to achieve the 2015
commitment (100% SG CSPO) and promoting this in our own supply and value chain. In 2015 LWM sent out its 2nd Supplier
Sustainability Scorecard survey, in which we asked key suppliers to respond on 19 questions in 4 segments. One question is
whether they report their GHG emissions. In 2017 we sent out our 3rd Supplier Sustainability Scorecard (SSC) to all companies not
fully meeting our requirements and to new key suppliers. Companies meeting our standard will be asked to fill in this SSC only
once every 3 years to keep track of changes. We are currently evaluating next steps to stimulate our suppliers to become more
sustainable. In 2017 we completed our first the CDP SC Climate Change questionnaire and were scored C-level (industry
benchmark is D) and scored even an A- level for our supplier engagement related to the CDP SC CC.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded

Link: www.lambweston.eu/sustainability/
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Communications of
Progress 2017

Particulars Form

Particulars
About Your Organisation

1.1 Name of your organization

LAND-LEBEN Nahrungsmittel Gesellschaft m.b.h

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0558-14-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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LAND-LEBEN Nahrungsmittel Gesellschaft m.b.h
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Food Goods

● Own-brand-Manufacturer

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Austria

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Austria

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

1,629

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

1,629
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RSPO Annual

Communications of
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Consumer Goods Manufacturers Form

2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated 488.70 - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 488.70 - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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RSPO Annual

Communications of
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Consumer Goods Manufacturers Form

2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 100%

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2014

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2015

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2015

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2015

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Austria

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes

2309



LAND-LEBEN Nahrungsmittel Gesellschaft m.b.h
RSPO Annual

Communications of
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Consumer Goods Manufacturers Form

3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2015

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

--

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Other

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

 Uploaded file: --

  Land Use Rights

 Uploaded file: --

  Ethical conduct and human rights

 Uploaded file: --

  Labour rights

 Uploaded file: --

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

--

GHG Footprint
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8.1 Are you currently reporting any GHG footprint?

No

Please explain why

--

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?
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LAND-LEBEN Nahrungsmittel Gesellschaft m.b.h
RSPO Annual

Communications of
Progress 2017

Challenges Form

Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Particulars Form

Particulars
About Your Organisation

1.1 Name of your organization

Landgenossenschaft Ennstal eGen

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0705-15-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Progress 2017

Consumer Goods Manufacturers Form

Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Austria

■ Czech Republic

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Austria

■ Czech Republic

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

--

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

120

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

120
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Consumer Goods Manufacturers Form

2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume - - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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Consumer Goods Manufacturers Form

2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 100%

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2016

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

If target has not been met, please explain why:
We havn´t any own brand products.

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

If target has not been met, please explain why:
We havn´t any own brand products.

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

If target has not been met, please explain why:
We havn´t any own brand products.

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

2316



Landgenossenschaft Ennstal eGen
RSPO Annual

Communications of
Progress 2017
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3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes

3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2016

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

We havn´t any own brand products.

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Data Unknown

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

 Uploaded file: --

  Labour rights

 Uploaded file: --

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
We don´t have.
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7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

--

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

We are working for that, but havn´t any exact date.

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges Form

Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Particulars Form

Particulars
About Your Organisation

1.1 Name of your organization

Lantmännen ek för

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0073-10-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers Form

Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Food Goods

● Own-brand-Manufacturer

● Manufacturing on behalf of other third party brands

● Biofuels

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

Belgium, Denmark, Estonia, Finland, Germany, Hungary, Latvia, Lithuania, Netherlands, Norway, Poland, Romania, Russian
Federation, Sweden, Ukraine, United Kingdom, United States

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

Belgium, Denmark, Estonia, Finland, Germany, Hungary, Latvia, Lithuania, Netherlands, Norway, Poland, Romania, Russian
Federation, Sweden, Ukraine, United Kingdom, United States

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

9,558

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

13,500

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

23,058
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

35.00 - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated 8,439.00 - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 8,474.00 - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 100%

2.5.5 India --

2.5.6 North America 100%

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2010

Comment:
Lantmännen became a member of RSPO in 2010 and started purchasing certificates for usage of palm oil for the food production.
Our commitment and policy to use RSPO certified palm oil covers palm oil for the food production.

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2011

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2016

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2018

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Applies Globally

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes
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3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes

3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2016

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

We have not used the RSPO trademark on our products, but have obtained a trade mark licence. We discuss using it on local
websites and packaging for Lantmännen Unibake but have not yet decided on next step.

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

For 2018, our target is to fully transfer to RSPO Segregated for all volumes used in the food produciton, in dialogue with
our suppliers, as we still have some small volumes of Massbalance and volumes covered by Book&Claim certificates.
Regarding palm kernel expeller used in feed production, Lantmännen engages in dialogue with other industry players to
ensure responsible
management of this flow in parallel with replacing the products with more sustainable and locally produced alternatives.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

--

- Others:

--

Application of Principles & Criteria for all members sectors
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Lantmännen ek för
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

 Uploaded file: --
Related link: https://lantmannen.com/en/sustainable-development/sustainability-strategy/strategy/

  Land Use Rights

 Uploaded file: --
Related link: https://lantmannen.com/en/sustainable-development/sustainability-strategy/strategy/

  Ethical conduct and human rights

 Uploaded file: --
Related link: 
https://lantmannen.com/en/sustainable-development/sustainability-strategy/governance-and-responsibility/

  Labour rights

 Uploaded file: --
Related link: https://lantmannen.com/en/sustainable-development/sustainability-strategy/strategy/

  Stakeholder engagement

 Uploaded file: --
Related link: https://lantmannen.com/en/sustainable-development/sustainability-strategy/strategy/

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
Lantmännen has a Code of Conduct and a Supplier Code of Conduct covering the policy areas above. The CoC is implemented in
all parts of the organization and the SCoC is part of the contract in supplier relations. CoC is available in 17 languages and the
SCoC in 16 languages. Our food production companies have policies that are implemented by respective purchasing organization.

Related link: 
https://lantmannen.com/en/sustainable-development/responsibility-in-the-value-chain/responsibility-in-the-supply-chain/

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

We use 100% RSPO certified palm oil for our food products and by 2018, we intend to use 100% RSPO Segregated palm oil for
food production. For the feed production, we use palm kernel expeller and are exploring the possibilities, depending on market
conditions and the maturity of the sector, to include expeller in our policy of responsibly produced palm oil and oil palm products.

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

Yes
Related link: 
https://lantmannen.com/en/about-lantmannen/financial-information/annual-report-with-sustainability-report/

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

2325

http://https://lantmannen.com/en/sustainable-development/sustainability-strategy/strategy/
http://https://lantmannen.com/en/sustainable-development/sustainability-strategy/strategy/
http://https://lantmannen.com/en/sustainable-development/sustainability-strategy/governance-and-responsibility/
http://https://lantmannen.com/en/sustainable-development/sustainability-strategy/strategy/
http://https://lantmannen.com/en/sustainable-development/sustainability-strategy/strategy/
http://https://lantmannen.com/en/sustainable-development/responsibility-in-the-value-chain/responsibility-in-the-supply-chain/
https://lantmannen.com/en/about-lantmannen/financial-information/annual-report-with-sustainability-report/


Lantmännen ek för
RSPO Annual

Communications of
Progress 2017

Challenges Form

Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

No specific comments.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

Engagement with stakeholders; customers , consumers and suppliers, and the sector in specific local/regional initiatives.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● Uploaded files:
Lantmännen Key Sustainability Facts 2017.pdf

Link: lantmannen.com/en/sustainable-development/important-issues/palm-oil/
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Le Petit Pain Holdings, LLC
RSPO Annual

Communications of
Progress 2017

Particulars Form

Particulars
About Your Organisation

1.1 Name of your organization

Le Petit Pain Holdings, LLC

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0819-16-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Le Petit Pain Holdings, LLC
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ United States

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ United States

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

--

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

--
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Le Petit Pain Holdings, LLC
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume - - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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Le Petit Pain Holdings, LLC
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) --

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2016

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2017

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2018

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2018

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

United States

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related
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Le Petit Pain Holdings, LLC
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

It is not required by our customers and not something that is used by our company for marketing the products.

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Data Unknown

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

--

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?
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Le Petit Pain Holdings, LLC
RSPO Annual

Communications of
Progress 2017

Challenges Form

Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

No challenges were encountered.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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LEIMER KG
RSPO Annual

Communications of
Progress 2017

Particulars Form

Particulars
About Your Organisation

1.1 Name of your organization

LEIMER KG

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0400-14-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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LEIMER KG
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Food Goods

● Own-brand-Manufacturer

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Germany

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Germany

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

1,334

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

1,334
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LEIMER KG
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated 1,334.00 - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 1,334.00 - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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LEIMER KG
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 100%

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2014

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2015

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2015

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2015

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Germany

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes
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LEIMER KG
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2015

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

Yes

Please state which product range(s) and market(s) you intend to apply the Trademark and when you plan to start using
the Trademark.

Soup Pearls (own-brand)

Year: 2018

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

not relevant

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Confidential

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
not relevant

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

not relevant

Support for Smallholders
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LEIMER KG
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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LEIMER KG
RSPO Annual

Communications of
Progress 2017

Challenges Form

Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

not relevant

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

not relevant

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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LES DELICES DES 7 VALLEES
RSPO Annual

Communications of
Progress 2017

Particulars Form

Particulars
About Your Organisation

1.1 Name of your organization

LES DELICES DES 7 VALLEES

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0341-13-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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LES DELICES DES 7 VALLEES
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ France

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

Australia, Belgium, Canada, China, Denmark, Finland, France, Germany, Greece, Hong Kong, Italy, Japan, Korea, Democratic
People's Republic of, Korea, Republic of, Netherlands, New Zealand, Portugal, Singapore, Spain, Sweden, Switzerland, United
Arab Emirates, United Kingdom, United States

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

913,810

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

913,810
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LES DELICES DES 7 VALLEES
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated 913.80 - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 913.80 - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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LES DELICES DES 7 VALLEES
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) --

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia 100%

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2013

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2013

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2013

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2013

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Australia, Belgium, Canada, China, Denmark, Finland, France, Germany, Greece, Hong Kong, Italy, Japan, Korea, Democratic
People's Republic of, Korea, Republic of, Netherlands, New Zealand, Portugal, Singapore, Spain, Switzerland, United Arab
Emirates, United Kingdom, United States

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related
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LES DELICES DES 7 VALLEES
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

We have virtually no consumer branded end products for consumers

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

NC

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Data Unknown

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
Nous travaillons sur notre site internet et allons promouvoir l'utilisation du palme RSPO SG.
Nous avons également rédigé un code de conduite fournisseur qui demande un engagement environnemental et palme RSPO à
nos parties prenantes.

pour question 7.3: nous utilisons 100% huile de palme RSPO SG depuis 2013

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

Yes

When do you plan to cover the gap using Book and Claim?

2013

GHG Footprint
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LES DELICES DES 7 VALLEES
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

Nous avons travaillé en 2017 sur une politique RSE et allons prochainement suivre les GHG

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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LES DELICES DES 7 VALLEES
RSPO Annual

Communications of
Progress 2017

Challenges Form

Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

No obstacles

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

Nous travaillons sur notre site internet et allons promouvoir l'utilisation du palme RSPO SG. Nous avons également rédigé un code
de conduite fournisseur qui demande un engagement environnemental et palme RSPO à nos parties prenantes.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Lieken Brot- und Backwaren GmbH
RSPO Annual

Communications of
Progress 2017

Particulars Form

Particulars
About Your Organisation

1.1 Name of your organization

Lieken Brot- und Backwaren GmbH

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0257-12-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Lieken Brot- und Backwaren GmbH
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Food Goods

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Germany

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Germany

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

624

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

2

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

626

2348



Lieken Brot- und Backwaren GmbH
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance 213.95 1.05 - -

2.3.4 Segregated 239.95 - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 453.90 1.05 - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 100%

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2012

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2012

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2020

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2020

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Germany

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related
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4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

The ratio on palm oil products in the finished product is very low. It isn't wished and/or required by the retailers.

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

qualifying our co-producers to certify according RSPO SCCS.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Confidential

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

 Uploaded file: --
Related link: https://www.lieken.de/nachhaltigkeit/umwelt/

  Land Use Rights

  Ethical conduct and human rights

 Uploaded file: --
Related link: https://www.lieken.de/nachhaltigkeit/mensch/

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
none

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

The ratio of products with convetional palm oil products comes from co-producer's products who deliver finish products. Some of
them will be certified according RSPO SCCS in 2018/2019. Other products will further consist conventional Palm oil because the
volume of those articles is very low.

GHG Footprint
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8.1 Are you currently reporting any GHG footprint?

No

Please explain why

confidential

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

Qualifying co-producers to certify according RSPO SCCS

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

none

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded

Link: https://www.lieken.de/nachhaltigkeit/umwelt/

2353

https://www.lieken.de/nachhaltigkeit/umwelt/
https://www.lieken.de/nachhaltigkeit/umwelt/
https://www.lieken.de/nachhaltigkeit/umwelt/


Lilly's Cakes NV
RSPO Annual

Communications of
Progress 2017

Particulars Form

Particulars
About Your Organisation

1.1 Name of your organization

Lilly's Cakes NV

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-1009-18-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Food Goods

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Belgium

■ France

■ Germany

■ Italy

■ Luxembourg

■ Netherlands

■ Poland

■ United Kingdom

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Belgium

■ France

■ Germany

■ Italy

■ Luxembourg

■ Netherlands

■ Poland

■ United Kingdom

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

--

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--
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2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

--

2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance 399.00 - - -

2.3.4 Segregated 257.00 - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 656.00 - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) --

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia 50%

2.5.9 Malaysia 50%

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2013

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2014

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2017

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2017

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Applies Globally

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes
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3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2017

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

No, we don't want to emphasise the presence of palm oil in our products

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

NA

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

--

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

 Uploaded file: M-Policies-to-PNC-waterland.pdf
For administration purpose, attachment files are renamed automatically

  Land Use Rights

  Ethical conduct and human rights

 Uploaded file: M-Policies-to-PNC-ethicalconducthr.pdf
For administration purpose, attachment files are renamed automatically

  Labour rights

 Uploaded file: M-Policies-to-PNC-laborrights.pdf
For administration purpose, attachment files are renamed automatically

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
NA

GHG Footprint
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8.1 Are you currently reporting any GHG footprint?

No

Please explain why

No

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

None

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

None

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● Uploaded files:
P DIR 01 Bedrijfs- en Kwaliteitsbeleid - V11.pdf
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Particulars
About Your Organisation

1.1 Name of your organization

Linden Foods Limited

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0678-15-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Finland

■ Ireland

■ United Kingdom

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Finland

■ Ireland

■ United Kingdom

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

5

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

5
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance 1.00 - - -

2.3.4 Segregated 4.00 - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 5.00 - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 100%

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2015

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2015

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2015

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2015

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Finland, Ireland, United Kingdom

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

No

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes
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3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2015

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

All our products are under our customer own brands which require us to use RSPO trademark

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

Continue only using RSPO approved supplier and supply chain for any palm oil. Any new development only to use
suppliers and products that are only RSPO approved.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Data Unknown

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
Any new development only to use suppliers and products that are only RSPO approved.

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

Yes

Support for Smallholders
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9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

Ensuring all our suppliers are RSPO approved through out the supply chain.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

Training to all factory floor staff against RSPO procedure

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● Uploaded files:
QP 17.14 RSPO Procedure v4.pdf
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Particulars
About Your Organisation

1.1 Name of your organization

Lion Corporation

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0012-06-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Home & Personal Care Goods

● Own-brand-Manufacturer

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Japan

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Japan

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

--

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

13,500

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

13,500
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - 1,400.00

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume - - - 1,400.00

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) --

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia 100%

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2012

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2012

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2020

If target has not been met, please explain why:
We have bought 100% RSPO certified palm oil from July 2014 to December 2014, and we have not bought palm oil since 2015. So
we set a goal " all palm oil derivatives to be RSPO certified by 2020" for continuing our effort with sustainable procurement.

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2020

If target has not been met, please explain why:
We have bought 100% RSPO certified palm oil from July 2014 to December 2014, and we have not bought palm oil since 2015. So
we set a goal " all palm oil derivatives to be RSPO certified by 2020" for continuing our effort with sustainable procurement.

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Japan

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

No
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3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

We will use the RSPO trademark when it is well known by Japanese consumers.

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

We will purchase RSPO certified palm oil derivatives more than previous year.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Other

- Others:

-

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

 Uploaded file: M-Policies-to-PNC-waterland.pdf
For administration purpose, attachment files are renamed automatically

Related link: www.lion.co.jp/ja/csr/businesscustom/valuechain/pdf/eng.pdf

  Land Use Rights

  Ethical conduct and human rights

 Uploaded file: M-Policies-to-PNC-ethicalconducthr.pdf
For administration purpose, attachment files are renamed automatically

Related link: www.lion.co.jp/ja/csr/businesscustom/valuechain/pdf/eng.pdf

  Labour rights

 Uploaded file: M-Policies-to-PNC-laborrights.pdf
For administration purpose, attachment files are renamed automatically

Related link: www.lion.co.jp/ja/csr/businesscustom/valuechain/pdf/eng.pdf

  Stakeholder engagement

 Uploaded file: M-Policies-to-PNC-stakeholderengagement.pdf
For administration purpose, attachment files are renamed automatically

Related link: www.lion.co.jp/ja/csr/businesscustom/valuechain/pdf/eng.pdf

  None of the above
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7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
We established the Procurement Principles (in English and Japanese) and the Lion Group Supplier Guidline (in English, Chinese,
and Japanese ) , and disclose them on our website.

Report file: M-Practice-Guidelines.pdf

Related link: www.lion.co.jp/ja/csr/businesscustom/valuechain/pdf/eng.pdf

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

We are planning to purchase RSPO certified palm oil derivatives by 2020.

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

Yes
Related link: http://www.lion.co.jp/en/csr/pdf/2017/csr_2017_18.pdf

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

-

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

Lion supported the Japan Sustainable Palm Oil Conferecnce (JaSPOC) held in Tokyo on Nov. 6th in 2017.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded

Link: http://www.lion.co.jp/en/csr/report/
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Particulars
About Your Organisation

1.1 Name of your organization

Lion Foods BV

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0388-14-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Own-brand-Manufacturer

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Applies Globally

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Applies Globally

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

2,900

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

2,900

2376



Lion Foods BV
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated 2,900.00 - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 2,900.00 - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa 100%

2.5.2 Australasia 100%

2.5.3 China 100%

2.5.4 Europe (incl.Russia) 100%

2.5.5 India 100%

2.5.6 North America 100%

2.5.7 South America 100%

2.5.8 Indonesia 100%

2.5.9 Malaysia 100%

2.5.10 Middle East 100%

2.5.11 Rest of Asia 100%

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2012

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2013

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2016

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2016

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Applies Globally

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

No

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related
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4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

Not applicable

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

Promote active the use of sustainable palm oil to customers

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Data Unknown

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
Not applicable

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

No

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

None

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

None

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Particulars
About Your Organisation

1.1 Name of your organization

Lithardt Holding GmbH

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0209-11-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Food Goods

● Other:

Bakery products

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Germany

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Germany

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

227

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

227
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance 1.03 - - 0.02

2.3.4 Segregated 5.71 - - 0.04

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 6.74 - - 0.06

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 100%

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2012

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2012

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2013

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2013

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Germany

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

No

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related
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4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

No costumer requirement

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

Switch to SG in the year 2017

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Confidential

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

 Uploaded file: M-Policies-to-PNC-waterland.pdf
For administration purpose, attachment files are renamed automatically

  Land Use Rights

  Ethical conduct and human rights

 Uploaded file: M-Policies-to-PNC-ethicalconducthr.pdf
For administration purpose, attachment files are renamed automatically

  Labour rights

 Uploaded file: M-Policies-to-PNC-laborrights.pdf
For administration purpose, attachment files are renamed automatically

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
Specifications for goods receipt, warehousing and sales.
In German

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

Use only of RSPO products.

GHG Footprint
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8.1 Are you currently reporting any GHG footprint?

No

Please explain why

---

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

Easy reference

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

---

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Particulars
About Your Organisation

1.1 Name of your organization

LIVEN, S.A.

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0239-12-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● Food Goods

● Own-brand-Manufacturer

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Spain

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Spain

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

--

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

3,803

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

3,803
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - 187.81

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume - - - 187.81

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 100%

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2012

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2015

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2020

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2020

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Applies Globally, Spain

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related
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4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

Yes

Please state which product range(s) and market(s) you intend to apply the Trademark and when you plan to start using
the Trademark.

For "Zanuy" own brand Tortilla chip products. Since 2015

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

Enhance the use of CSPO in own brand, but it depens on market trends (demand for products without palm oil, for example
with sunflower oil)

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Confidential

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

 Uploaded file: M-Policies-to-PNC-waterland.pdf
For administration purpose, attachment files are renamed automatically

  Land Use Rights

  Ethical conduct and human rights

 Uploaded file: M-Policies-to-PNC-ethicalconducthr.pdf
For administration purpose, attachment files are renamed automatically

  Labour rights

 Uploaded file: M-Policies-to-PNC-laborrights.pdf
For administration purpose, attachment files are renamed automatically

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
Internal training. Language: catalan

Report file: M-Practice-Guidelines.pdf

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

It depens on market trains: there is more demand for products made with sunflower oil

GHG Footprint
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LIVEN, S.A.
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

8.1 Are you currently reporting any GHG footprint?

Yes
Report file: M-GHG-Emissions-Report.pdf

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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LIVEN, S.A.
RSPO Annual

Communications of
Progress 2017

Challenges Form

Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

Economic efforts

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

Business to business education (trough commercial contact)

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● Uploaded files:
POLÍTICA QUALITAT SIGNADA - ENGLISH.pdf

Link: l
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Lorenz Nuss GmbH
RSPO Annual

Communications of
Progress 2017

Particulars Form

Particulars
About Your Organisation

1.1 Name of your organization

Lorenz Nuss GmbH

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0248-12-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Lorenz Nuss GmbH
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Communications of
Progress 2017

Consumer Goods Manufacturers Form

Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Own-brand-Manufacturer

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Germany

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Germany

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

1,206

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

1,206
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Lorenz Nuss GmbH
RSPO Annual

Communications of
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Consumer Goods Manufacturers Form

2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

6.00 - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated 1,200.00 - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 1,206.00 - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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Lorenz Nuss GmbH
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Consumer Goods Manufacturers Form

2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 100%

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2013

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2014

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2014

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2014

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Germany

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes
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Consumer Goods Manufacturers Form

3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2014

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

our product is not suitable to be used with such claims

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

We will communicate the advantage of sustainable palmoil and other sustainable solutions to our customer within our sales
activities

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Confidential

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

 Uploaded file: M-Policies-to-PNC-waterland.pdf
For administration purpose, attachment files are renamed automatically

  Land Use Rights

  Ethical conduct and human rights

 Uploaded file: M-Policies-to-PNC-ethicalconducthr.pdf
For administration purpose, attachment files are renamed automatically

  Labour rights

 Uploaded file: M-Policies-to-PNC-laborrights.pdf
For administration purpose, attachment files are renamed automatically

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
purchase of small-holder certificates

Report file: M-Practice-Guidelines.pdf

GHG Footprint
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Lorenz Nuss GmbH
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

--

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?
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Lorenz Nuss GmbH
RSPO Annual

Communications of
Progress 2017

Challenges Form

Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

Use of certified palm-oil and the trustworthiness of the certification is very crucial for us and our customer and consumer, therefore
we are looking for ways how we could act to overcome this situation.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

In 2017 we bought for the first time small-holder certificates to support the transformation of the market.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● Uploaded files:
Lorenz Nuss Politik.pdf
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Lorenz Snack-World Holding GmbH
RSPO Annual

Communications of
Progress 2017

Particulars Form

Particulars
About Your Organisation

1.1 Name of your organization

Lorenz Snack-World Holding GmbH

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0235-12-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Lorenz Snack-World Holding GmbH
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● Food Goods

● Own-brand-Manufacturer

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Germany

■ Poland

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Germany

■ Poland

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

--

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

4

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

11,578

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

11,582
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Lorenz Snack-World Holding GmbH
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - 2.50

2.3.3 Mass Balance - - - 21.00

2.3.4 Segregated - - - 6,046.00

2.3.5 Identity Preserved - - - -

2.3.6 Total volume - - - 6,069.50

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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Lorenz Snack-World Holding GmbH
RSPO Annual

Communications of
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Consumer Goods Manufacturers Form

2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 100%

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2012

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2013

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2014

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2014

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Germany, Poland

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes
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Lorenz Snack-World Holding GmbH
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2014

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

On our own brand products, we provide Information on the use of certified sustainable palm oil.

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

- Membership FONAP e.V.
- Continuation of supplier dialog

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Confidential

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

 Uploaded file: M-Policies-to-PNC-ethicalconducthr.pdf
For administration purpose, attachment files are renamed automatically

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
Internal Guideline on use of sustainable palm oil in German and Englisch Language

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

100% RSPO certified palm oil is used

GHG Footprint
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Lorenz Snack-World Holding GmbH
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

8.1 Are you currently reporting any GHG footprint?

Yes

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Lorenz Snack-World Holding GmbH
RSPO Annual

Communications of
Progress 2017

Challenges Form

Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

Applying RSPO standard to established internal corporate processes (e.g. implementation of the MB/ SG-sign within article
identification) Communication of the use of sustainable palm oil on our packs and the note for more information on our website
Information on our approach and status on this page in local languages

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

Information on our packs Information on our website Information to our key customers Dialogue with NGOs Dialogue with suppliers
Membership in FONAP e.V.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded

Link: https://www.lorenz-snackworld.de/en/sustainability/products-and-consumers
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Communications of
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Particulars Form

Particulars
About Your Organisation

1.1 Name of your organization

Lotus Bakeries NV

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0167-11-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Food Goods

● Own-brand-Manufacturer

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Belgium

■ France

■ Netherlands

■ Sweden

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Belgium

■ France

■ Netherlands

■ Sweden

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

12,241

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

2,360

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

14,601
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated 9,001.64 - - 1,708.25

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 9,001.64 - - 1,708.25

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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Consumer Goods Manufacturers Form

2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa 100%

2.5.2 Australasia 100%

2.5.3 China 100%

2.5.4 Europe (incl.Russia) 100%

2.5.5 India 100%

2.5.6 North America 100%

2.5.7 South America 100%

2.5.8 Indonesia 100%

2.5.9 Malaysia 100%

2.5.10 Middle East 100%

2.5.11 Rest of Asia 100%

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2013

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2011

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2012

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2015

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Applies Globally

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes
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RSPO Annual
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Consumer Goods Manufacturers Form

3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2012

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

Decision in the past to mention in the ingredient list: palm oil from sustainable and certified plantations.

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

Founding and active member of the Belgian Association of Sustainabel Palm Oil (BASP).
Continue the discussion with suppliers on traceability, no deforestation, inclusion of smallholders & RSPO Next.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Other

- Others:

All information disclosed

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

 Uploaded file: M-Policies-to-PNC-waterland.pdf
For administration purpose, attachment files are renamed automatically

Related link: www.lotusbakeries.com/_webdata/doclist/JV_2017_EN_1.pdf

  Land Use Rights

 Uploaded file: M-Policies-to-PNC-landuseright.pdf
For administration purpose, attachment files are renamed automatically

Related link: www.lotusbakeries.com/_webdata/doclist/JV_2017_EN_1.pdf

  Ethical conduct and human rights

 Uploaded file: M-Policies-to-PNC-ethicalconducthr.pdf
For administration purpose, attachment files are renamed automatically

Related link: www.lotusbakeries.com/_webdata/doclist/JV_2017_EN_1.pdf

  Labour rights

 Uploaded file: M-Policies-to-PNC-laborrights.pdf
For administration purpose, attachment files are renamed automatically

Related link: www.lotusbakeries.com/_webdata/doclist/JV_2017_EN_1.pdf

  Stakeholder engagement

 Uploaded file: M-Policies-to-PNC-stakeholderengagement.pdf
For administration purpose, attachment files are renamed automatically

Related link: www.lotusbakeries.com/_webdata/doclist/JV_2017_EN_1.pdf

  None of the above
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http://www.rspo.org/acop/2017/lotus-bakeries-nv/M-Policies-to-PNC-ethicalconducthr.pdf
http://www.lotusbakeries.com/_webdata/doclist/JV_2017_EN_1.pdf
http://www.rspo.org/acop/2017/lotus-bakeries-nv/M-Policies-to-PNC-laborrights.pdf
http://www.lotusbakeries.com/_webdata/doclist/JV_2017_EN_1.pdf
http://www.rspo.org/acop/2017/lotus-bakeries-nv/M-Policies-to-PNC-stakeholderengagement.pdf
http://www.lotusbakeries.com/_webdata/doclist/JV_2017_EN_1.pdf


Lotus Bakeries NV
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
No guidelines

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

Our answers above to indicate that we use 100% RSPO certified palm oil and palm oil products.

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

Yes
Report file: M-GHG-Emissions-Report.pdf

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   Yes, in 2020
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Lotus Bakeries NV
RSPO Annual

Communications of
Progress 2017

Challenges Form

Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

No specific obstacles during 2017

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

No specific actions in 2017

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● Uploaded files:
JV_2017_EN_1.pdf
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Lucas Meyer Cosmetics
RSPO Annual

Communications of
Progress 2017

Particulars Form

Particulars
About Your Organisation

1.1 Name of your organization

Lucas Meyer Cosmetics

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0852-17-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Lucas Meyer Cosmetics
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● Own-brand-Manufacturer

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ France

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Applies Globally

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

--

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

--
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Lucas Meyer Cosmetics
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - 1.20

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume - - - 1.20

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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Lucas Meyer Cosmetics
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) --

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2017

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2017

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2020

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2020

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Applies Globally

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

No

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related
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Lucas Meyer Cosmetics
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

Lucas Meyer Cosmetics doesn't sell directly to the consumer (B2B).

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

We will implemente RSPO certified sustainable palm oil products.
Educate our distribution partners about the necessary steps to become part of the sustainable palm supply chain.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Data Unknown

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

 Uploaded file: --
Related link: www.lucasmeyercosmetics.com/fr/

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
We communicated to our network of distributors the way to become a member of RSPO and register to get a license for
distribution.
Internal and external trainings and lectures on sustainable palm oil
Customer mailings

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

--

Support for Smallholders
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Lucas Meyer Cosmetics
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?
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Lucas Meyer Cosmetics
RSPO Annual

Communications of
Progress 2017

Challenges Form

Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

/

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

Our sales forces is focused on working with our customers to identify opportunities to market certified sustainable finished goods.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded

Link: www.lucasmeyercosmetics.com/fr/index.php
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Ludwig Schokolade GmbH & Co. KG
RSPO Annual

Communications of
Progress 2017

Particulars Form

Particulars
About Your Organisation

1.1 Name of your organization

Ludwig Schokolade GmbH & Co. KG

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0146-11-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Ludwig Schokolade GmbH & Co. KG
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Own-brand-Manufacturer

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Applies Globally

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Applies Globally

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

--

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

92

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

4,581

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

4,673
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Ludwig Schokolade GmbH & Co. KG
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - 29.00

2.3.4 Segregated - - 92.00 4,552.00

2.3.5 Identity Preserved - - - -

2.3.6 Total volume - - 92.00 4,581.00

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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Ludwig Schokolade GmbH & Co. KG
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) --

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2012

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2012

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2012

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2012

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Applies Globally

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes
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Ludwig Schokolade GmbH & Co. KG
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2016

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

--

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

not applicable because we only use RSPO certified Palm oil

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Data Unknown

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

 Uploaded file: --

  Labour rights

 Uploaded file: --

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
Palmoil-Statement - only available in German language

Report file: M-Practice-Guidelines.pdf

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

--

Support for Smallholders
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Ludwig Schokolade GmbH & Co. KG
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?
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Ludwig Schokolade GmbH & Co. KG
RSPO Annual

Communications of
Progress 2017

Challenges Form

Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

n/a because we use only RSPO certified Palm oil

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

n/a because we use only RSPO certified Palm oil; all suppliers also need to be RSPO certified.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded

Link: www.ludwig-schokolade.de/en/company/quality-and-sustainability
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Lutosa SA
RSPO Annual

Communications of
Progress 2017

Particulars Form

Particulars
About Your Organisation

1.1 Name of your organization

Lutosa SA

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0267-12-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Lutosa SA
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Own-brand-Manufacturer

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Belgium

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Applies Globally

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

8,666

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

224

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

8,890
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Lutosa SA
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated 6,066.39 - - 156.70

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 6,066.39 - - 156.70

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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Lutosa SA
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa 4%

2.5.2 Australasia 1%

2.5.3 China 3%

2.5.4 Europe (incl.Russia) 68%

2.5.5 India --

2.5.6 North America --

2.5.7 South America 7%

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East 3%

2.5.11 Rest of Asia 13%

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2012

Comment:
NA

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2013

If target has not been met, please explain why:
NA

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2014

If target has not been met, please explain why:
NA

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2014

If target has not been met, please explain why:
NA

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Applies Globally
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Lutosa SA
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes

3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2014

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

--

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

Information towards our customers regarding RSPO palm oil used in our products.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Data Unknown

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

 Uploaded file: --

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above
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Lutosa SA
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
-Asking to our suppliers to come to us with a clear vision on sustainable produced palm oil.
-Buying RSPO segregated palm oil.
-Informing our staff about our strategy and action plan.
-Actively promoting our membership externally.

The guidelines are available in English.
Report file: M-Practice-Guidelines.pdf

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

Yes

When do you plan to cover the gap using Book and Claim?

2014

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

--

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Lutosa SA
RSPO Annual

Communications of
Progress 2017

Challenges Form

Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

N/A

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

N/A

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Ly Brothers Corporation dba Sugar Bowl Bakery
RSPO Annual

Communications of
Progress 2017

Particulars Form

Particulars
About Your Organisation

1.1 Name of your organization

Ly Brothers Corporation dba Sugar Bowl Bakery

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0875-17-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Ly Brothers Corporation dba Sugar Bowl Bakery
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Food Goods

● Own-brand-Manufacturer

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ United States

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ United States

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

821

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

821
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Consumer Goods Manufacturers Form

2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated 808.00 - - -

2.3.5 Identity Preserved 13.00 - - -

2.3.6 Total volume 821.00 - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) --

2.5.5 India --

2.5.6 North America 100%

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2017

Comment:
RSPO Certified/ SG

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2016

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2016

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2016

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

United States

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes
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3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2016

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

It depends on the timing of the label change. U.S. FDA is also implementing a new label format.

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

Maintain RSPO certification.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Confidential

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

 Uploaded file: --

  Labour rights

 Uploaded file: --

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
We have revised our raw material specifications for palm oil to specify RSPO certified palm oil (IP or SG) only.

The Specifications are in English.

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

--

Support for Smallholders
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9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

None.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

Supporting our customer's requirements involving the use of RSPO certified palm oil and palm oil products.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Particulars
About Your Organisation

1.1 Name of your organization

Magnolia Sp. z o.o.

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0737-16-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Food Goods

● Own-brand-Manufacturer

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Poland

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Poland

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

--

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

14,287

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

14,287
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - 14.29

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume - - - 14.29

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 100%

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2016

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2016

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2030

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2030

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Germany

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

No

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related
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4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

Client who buys products with RSPO coating did not want it on the packaging. In the future we will try to convince the customers to
use the RSPO trademark

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

All our customers know about the possibility of use RSPO palm oil in their products. We also inform about RSPO
certification our new and possible customers.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Data Unknown

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

 Uploaded file: --

  Labour rights

 Uploaded file: --

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
We inform our new clients and remind our current customers about the possibility of using RSPO products in our products. The new
customers receive RSPO certificate at the beginning of cooperation.

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

Our customers do not require RSPO products while buying or asking for the offer for our products.

GHG Footprint
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8.1 Are you currently reporting any GHG footprint?

No

Please explain why

--

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

N/A

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

We promote RSPO among our current and new customers.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Particulars
About Your Organisation

1.1 Name of your organization

Mann & Schröder GmbH

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0708-16-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Home & Personal Care Goods

● Own-brand-Manufacturer

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Applies Globally

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Applies Globally

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

--

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

1,864

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

1,864
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - 1,047.00

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - 818.00

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume - - - 1,865.00

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China 8%

2.5.4 Europe (incl.Russia) 90%

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia 2%

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2017

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2017

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2013

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2022

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Applies Globally

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes
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3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2022

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

It is not recommended by our customers.

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

Increase volume of Mass Balance certified raw materials.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Other

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

 Uploaded file: --

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
commitment

Report file: M-Practice-Guidelines.pdf

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

Process ongoing.

Support for Smallholders
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9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

CSPO is more expensive. We're operating in a very competitive market, so it is hard to convince our customers to pay more for
that.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

Convincing our raw material suppliers to offer CSPO quality.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Particulars
About Your Organisation

1.1 Name of your organization

Mantinga

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0550-14-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Food Goods

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Lithuania

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Lithuania

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

2,915

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

2,915
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

25.00 - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated 466.00 - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 491.00 - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 100%

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2015

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2020

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2020

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2020

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Estonia, Latvia, Lithuania, Poland, Russian Federation, Sweden, Switzerland, Ukraine

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes
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3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2020

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

We do not have necessity.

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

We prepared Mantinga policy for suppliers/ manufacturers regarding palm oil.
We are looking for raw materials with SG palm oils.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

--

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
We prepared "Mantinga Specific requirements for the composition of raw materials" in Lithuanian and English languages.

Report file: M-Practice-Guidelines.pdf

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

--

GHG Footprint
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Mantinga
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

We do it for our self. We can calculate it. Our companies don‘t have a duty to report about GHG.

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Mantinga
RSPO Annual

Communications of
Progress 2017

Challenges Form

Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

The problem is social or economic obstacles in my country and our customers from east. People earn small money. They can not
pay more expensive for RSPO products.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

Outreach

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● Uploaded files:
Specific requirements for the composition of raw materials.pdf
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Maple Donuts, INC
RSPO Annual

Communications of
Progress 2017

Particulars Form

Particulars
About Your Organisation

1.1 Name of your organization

Maple Donuts, INC

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0634-15-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers

2465



Maple Donuts, INC
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ United States

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ United States

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

--

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

--
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Maple Donuts, INC
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume - - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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Maple Donuts, INC
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) --

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2015

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2020

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2022

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2022

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

United States

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

No

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related
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Maple Donuts, INC
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

Our customers do not require the label to use the RSPO trademark.

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

We will begin using certified palm oil products when it becomes a requirement from our customers.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Confidential

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

--

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Maple Donuts, INC
RSPO Annual

Communications of
Progress 2017

Challenges Form

Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Marcantonio Foods Limited
RSPO Annual

Communications of
Progress 2017

Particulars Form

Particulars
About Your Organisation

1.1 Name of your organization

Marcantonio Foods Limited

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-1010-18-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Marcantonio Foods Limited
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ United Kingdom

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ United Kingdom

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

--

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

25

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

25

2472



Marcantonio Foods Limited
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - 25.00 - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume - 25.00 - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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Marcantonio Foods Limited
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 100%

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2018

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2018

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2018

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2018

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

United Kingdom

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes
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Marcantonio Foods Limited
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2018

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

At present our marketing does not require this an have only achieved certification in March 2018

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

N/A

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Data Unknown

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

 Uploaded file: M-Policies-to-PNC-ethicalconducthr.pdf
For administration purpose, attachment files are renamed automatically

  Labour rights

 Uploaded file: M-Policies-to-PNC-laborrights.pdf
For administration purpose, attachment files are renamed automatically

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
Only obtained certification in March 2018

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

The company is reviewing this for 2019, we are looking to obtain ISO 14001

Support for Smallholders
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Marcantonio Foods Limited
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No

2476



Marcantonio Foods Limited
RSPO Annual

Communications of
Progress 2017

Challenges Form

Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

None to date

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

We purchase one raw material that contains RSPO certified Palm Kernel Oil which we then add to our product. At present we have
no direct involvement with the producers of palm, but will review for future involvement.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Margarine Thibault inc.
RSPO Annual

Communications of
Progress 2017

Particulars Form

Particulars
About Your Organisation

1.1 Name of your organization

Margarine Thibault inc.

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0476-14-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Margarine Thibault inc.
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Food Goods

● Own-brand-Manufacturer

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Canada

■ United States

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Canada

■ United States

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

3,482

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

150

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

2,426

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

6,058
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Margarine Thibault inc.
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance 926.00 2.00 - 556.00

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 926.00 2.00 - 556.00

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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Margarine Thibault inc.
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) --

2.5.5 India --

2.5.6 North America 24%

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2015

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2016

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2016

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2020

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Canada, United States

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes
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Margarine Thibault inc.
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2021

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

We do not use it yet. Marketing will determine if and when we start using it.

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

Promote the use of sustainable oil with our clients and educate them.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Confidential

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

Yes

When do you plan to cover the gap using Book and Claim?

2018

GHG Footprint
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Margarine Thibault inc.
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

We have not yet determined either way.

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   Yes, in 2019
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Margarine Thibault inc.
RSPO Annual

Communications of
Progress 2017

Challenges Form

Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

No significant barrier. Price is an issue for customers. it takes time to educate them. A social challenge we face in engaging with
businesses and customers is access to consistent, reliable, and objective information that engages the known concerns of the
users. This is a challenging area where we could use RSPO's help.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

We engage with businesses' and customers' concerns relating to palm oil in a timely manner and to the best of our knowledge.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Mars, Incorporated
RSPO Annual

Communications of
Progress 2017

Particulars Form

Particulars
About Your Organisation

1.1 Name of your organization

Mars, Incorporated

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0127-10-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Mars, Incorporated
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Food Goods

● Own-brand-Manufacturer

● Other:

Pet food manufacturer

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Applies Globally

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Applies Globally

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

58,165

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

16,058

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

7,611

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

81,834

2486



Mars, Incorporated
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance 58,165.00 16,058.00 - 7,611.00

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 58,165.00 16,058.00 - 7,611.00

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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Mars, Incorporated
RSPO Annual
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa 100%

2.5.2 Australasia 100%

2.5.3 China 100%

2.5.4 Europe (incl.Russia) 100%

2.5.5 India 100%

2.5.6 North America 100%

2.5.7 South America 100%

2.5.8 Indonesia 100%

2.5.9 Malaysia 100%

2.5.10 Middle East 100%

2.5.11 Rest of Asia 100%

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2010

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2010

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2013

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2013

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Applies Globally

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

No

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related
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4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

Our strategy is to focus on helping transform the palm oil supply chain in the areas we source from. It does not yet extend to
consumer engagement on this issue.

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

Since 2013, we have sourced 100% of our palm oil through the RSPO mass balance program and traced the origins of our
palm oil to the mills where it was processed. Our website contains a list of the mills in our supply chain for 2016 at http://
www.mars.com/docs/default-source/default-document-library/mars'-suppliers---2016-full-mill-list.pdf?sfvrsn=2

We continue to collaborate with suppliers on ways to transform palm oil production to a level that meets our policy
requirements (which include 100% RSPO certification), a process we call our GOOD program. This program supports our
commitment to reducing our environmental impacts in line with what science says is necessary, and to improving the lives
of a million people in our value chain, as we strive to make our business Sustainable in a Generation.

Through ongoing traceability efforts (99% of our palm oil was traceable in 2017), we are working to gain clearer sight of
where our volumes originate. Experience shows that we cannot drive change across all origins and must focus on selected
refineries and supply sheds. We are working with our suppliers to minimize the number of refineries we source from, which
will enable us to use our resources more effectively and bring about more rapid transformation.

To further embed sustainable practice in how we source, we have created a scorecard that rates palm oil suppliers’ efforts
across six sustainability criteria: policies, transparency, traceability, transformation programs, verification processes and
grievance mechanisms. To focus on actions rather than words, the scorecard applies greater weighting to the last three
areas. We rolled out the scorecard in July 2017, and will incorporate the results into our annual supplier selection process.

Moving forward, we will track progress and co-create strategies with suppliers to drive collective improvement. We have
communicated our intention to award business based on performance and in so doing are holding both our suppliers and
ourselves accountable.

We maintain our support for TFT's work, both at landscape-level in Aceh to assess and address the likelihood and
underlying causes of any deforestation encroaching on the Leuser ecosystem, and for the Aggregator Refinery
Transformation (ART) program in Pasir Gudang, Malaysia. We also continue to support TFT’s pilot Kumacaya framework
for monitoring and verifying commitments to resolve social and environmental grievances.

Mars and key supplier Wilmar have agreed to work together on a detailed human rights roadmap, which Wilmar will
implement through the existing ART program in Pasir Gudang, in partnership with Verité Southeast Asia. Our collective
intent is to share our learnings across the industry, including through the Consumer Goods Forum and the RSPO Human
Rights Working Group, so that together, we can identify solutions to common labor challenges and scale more quickly. We
continue to play an active role in the RSPO Human Rights Working Group,

Over the next year we’re prioritizing our work with our suppliers and industry collaborations for lasting change. Key actions
will include:

1. Working with suppliers to develop more robust measures of verification and transformation for our sustainability
scorecard – including key performance indicators for tracking progress against our commitments.

2. Working with Wilmar to finalize a practical human rights action plan as part of the existing ART program in Pasir Gudang.

3. Engaging coalition partners to align on the most effective ways to scale up work at a landscape level around the Leuser
ecosystem.

4. Continuing our leadership in the Consumer Goods Forum globally, as well as support efforts to advance the Priority
Industry Principles on Forced Labor in the palm oil sector.

5. As an active member of RSPO, strengthening and deepening the industry's approach to incorporating human rights
standards.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Other
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- Others:

We have disclosed all the requested information.

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

 Uploaded file: --
Related link: http://www.mars.com/global/about-us/policies-and-practices

  Land Use Rights

 Uploaded file: --
Related link: 
http://www.mars.com/global/about-us/policies-and-practices/deforestation-prevention-policy

  Ethical conduct and human rights

 Uploaded file: --
Related link: http://www.mars.com/global/about-us/policies-and-practices/human-rights-policy

  Labour rights

 Uploaded file: --
Related link: http://www.mars.com/global/about-us/policies-and-practices/supplier-code-of-conduct

  Stakeholder engagement

 Uploaded file: --
Related link: http://www.mars.com/global/about-us/policies-and-practices/supplier-code-of-conduct

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
Mars increases demand for RSPO-certified palm oil by maintaining a policy of sourcing 100% mass balance palm oil throughout our
planned business growth.

We also promote the RSPO's values by:

- Continuing to support Wilmar and TFT as they implement the Aggregator Refinery Transformation (ART) program in Peninsula
Malaysia, by supporting training for refineries’ third-party suppliers and co-creating a pilot human rights framework.
- Sharing what we learn from the above pilot across the industry, so that together, we can identify solutions to common labor
challenges and scale more quickly.
- Continuing to play an active role in the RSPO Human Rights Working Group and Labor Task Force, including the revision of labor
standards in the RSPO Principles and Criteria documents.
- Playing an active role in the Consumer Goods Forum working group on forced labor in palm oil.
- Participating at major industry events including the RSPO Roundtable event last June 2017 in London In early 2017, and a Q&A
session at the RSPO / WWF-Malaysia Sustainable Business Forum in Kuala Lumpur where we shared our experience and plans.
- Supporting TFT to pilot the Kumacaya framework for monitoring and verification of policy compliance.

Related link: 
http://www.mars.com/docs/default-source/Policies-and-Practices/marspalmupdate_march_2018.pdf?sfvrsn=4

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

Yes
Report file: M-GHG-Emissions-Report.pdf

Support for Smallholders
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9.1 Are you currently supporting any independent smallholder groups?

Yes

As stated in our palm policy, we want to support farmers to improve their practices to comply with our policy, so that we can include
them in our supply chain. In 2015, Mars and Danone launched the Livelihood Fund for Family Farmers, where we are developing a
pilot project to support palm oil smallholders in Indonesia. The project will use innovative landscape approach to help palm oil
farmers increase productivity, protect natural resources, and improve their livelihoods through increased incomes and resilience.
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

Allowing producers to mix CSPO with conventional palm oil during transportation, processing and packaging via mass balance is
increasing the availability of CSPO, speeding progress toward a sustainable supply and stimulating demand. Suppliers in
developing countries (e.g. China, India, Egypt, etc.) still face challenges in sourcing CSPO, and achieving RSPO certification is still
challenging for independent smallholders. These challenges include logistics, cost and return on investment (as in some cases
CSPO is still sold as conventional oil). As stated in our policy, we are committed to helping farmers adopt better practices so we
can include them in our supply chain. We are exploring innovative solutions with the Livelihood Fund for Family Farming (L3F) and
our suppliers, starting with a pilot project in Indonesia. We remain deeply concerned about continued allegations of labor rights
issues in origin countries. We remain committed to working with the wider food industry to increase pressure on palm oil producers
and traders to ensure their operations improve rural livelihoods and are free from human and labor rights violations. As previously
stated, Mars has joined the RSPO Human Rights Working Group and Labor Task Force and plays an active role in the Consumer
Goods Forum working group on forced labor in palm oil. With Wilmar, we have co-created a pilot human rights program and are
working together on a detailed roadmap for implementation, in partnership with Verité Southeast Asia. We are concerned about
formal complaints that have been raised against RSPO members. As part of awarding 2018 palm oil business, we set clear criteria
for our direct suppliers with regard to their own policies on third-party supplier sourcing. This includes a clear “do not source list”
informed by active public grievances. Based on this information, we have instructed our global palm oil suppliers not to source from
IndoFoods moving forward, and we will monitor this closely through our ongoing traceability work in partnership with TFT. There is
an update on how we manage formal complaints against palm oil suppliers on our website at:
http://www.mars.com/docs/default-source/default-document-library/update-on-rspo-complaints.pdf?sfvrsn=2

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

We are committed to sourcing 100% RSPO mass balance palm oil, to cover our 81,000-tonne annual usage. In some developing
countries, we were among the first customers to demand physical CSPO. In China and India, the leading palm oil consumers, we
have shared our vision on sustainable palm oil, encouraged suppliers to become RSPO members and to apply the RSPO P&C in
their supply chain operations. Our suppliers in China and India have become the first to supply physical CSPO in local markets.
Mass balance means that while enough certified palm oil enters the supply chain to cover our needs, some of the palm oil we
actually receive today comes from non-certified sources. As we can trace 99% of our palm oil volumes to the mill, we can prioritize
non-certified mills requiring further action and work with our suppliers to develop time-bound action plans for improvement. This
work is beginning to drive transformation on the ground. We directly engage with key external stakeholders including NGOs such
as Greenpeace and the Rainforest Action Network, as well as academics, opinion formers and customers, to promote sustainable
palm oil. Mars was among the companies Greenpeace considered “prepared to hold themselves accountable” by publishing their
supplier lists, in its highly publicized March 2018 'Moment of Truth' report on household brands and deforestation in the palm oil
supply chain. An FT article based on the report noted that Mars was one of the companies emphasizing transparency and quoted
Alastair Child, vice-president of global sustainability at Mars Wrigley Confectionery, as saying that Mars will use its influence to
push for further changes.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded

Link: http://www.mars.com/docs/default-source/Policies-and-Practices/marspalmupdate_march_2018.pdf
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Particulars
About Your Organisation

1.1 Name of your organization

Maruchan. Inc.

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0653-15-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Food Goods

● Own-brand-Manufacturer

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ United States

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ United States

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

--

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

--
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

200.00 - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 200.00 - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) --

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2019

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2016

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2020

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2020

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

United States

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

No

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related
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4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

At this time we are concentrating on the implementation of details for transitioning to 100% certified sustainable palm oil.

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

We are continuing our efforts for transitioning to 100% certified sustainable palm oil by increasing volumes purchased
through the available supply chain models.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Confidential

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

We operate within allowable emission limits.

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

At this time, no significant obstacles have been encountered.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

Maruchan has adopted a policy to transition towards using 100% certified sustainable palm oil by 2020.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Particulars
About Your Organisation

1.1 Name of your organization

Mary Ann's Baking Co., Inc.

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0805-16-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Food Goods

● Own-brand-Manufacturer

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ United States

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ United States

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

--

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

113

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

113
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - 112.67

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume - - - 112.67

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) --

2.5.5 India --

2.5.6 North America 58%

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2017

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2018

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2018

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2018

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

United States

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related
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4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

Not required

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

We order RSPO certified ingredients through RSPO certified vendors

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

--

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

We began the RSPO certified program in Oct. 2017 for one of our customers. Due to initial supply chain constraints, the vendor
was not able to meet our orders with RSPO MB certified ingredients. Also, as we worked through our existing inventory of
non-RSPO items, these usage numbers are a bit lower than they will be in a full year of RSPO certified usage.

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

No

Support for Smallholders
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Mary Ann's Baking Co., Inc.
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Mary Ann's Baking Co., Inc.
RSPO Annual

Communications of
Progress 2017

Challenges Form

Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

Our vendors have experienced a critical RSPO MB shortage, resulting in delays and production losses for us. If this continues, our
membership will be strained.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

We do not promote the RSPO certification.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Maschem B.V.
RSPO Annual

Communications of
Progress 2017

Particulars Form

Particulars
About Your Organisation

1.1 Name of your organization

Maschem B.V.

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0753-16-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Maschem B.V.
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● Home & Personal Care Goods

● Manufacturing on behalf of other third party brands

● Other:

Ingredients for Cleaning and Detergent Products

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Applies Globally

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Applies Globally

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

--

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

--
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Maschem B.V.
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume - - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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Maschem B.V.
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) --

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2017

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2017

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2030

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2030

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Applies Globally

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related
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Maschem B.V.
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

Only Business to Business

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

Promote RSPO certified sustainable products to customers through various channels

RSPO awareness training to the internal staff from different functionality

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Confidential

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

 Uploaded file: --
Related link: www.musimmas.com/qws/slot/u50045/style/Sustainability/2.%20Sustainability%20Policy/Sustainability%20Policy%20English%20-%20August%202017.pdf

  Land Use Rights

 Uploaded file: --
Related link: www.musimmas.com/qws/slot/u50045/style/Sustainability/2.%20Sustainability%20Policy/Sustainability%20Policy%20English%20-%20August%202017.pdf

  Ethical conduct and human rights

 Uploaded file: --
Related link: www.musimmas.com/qws/slot/u50045/style/Sustainability/2.%20Sustainability%20Policy/Sustainability%20Policy%20English%20-%20August%202017.pdf

  Labour rights

 Uploaded file: --
Related link: www.musimmas.com/qws/slot/u50045/style/Sustainability/2.%20Sustainability%20Policy/Sustainability%20Policy%20English%20-%20August%202017.pdf

  Stakeholder engagement

 Uploaded file: --
Related link: www.musimmas.com/qws/slot/u50045/style/Sustainability/2.%20Sustainability%20Policy/Sustainability%20Policy%20English%20-%20August%202017.pdf

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of RSPO certified
sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
Not applicable

GHG Footprint
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Maschem B.V.
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

Is planned for 2018, not done yet

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

Yes

Through the MusimMas smallholders projects

http://www.musimmas.com/sustainability
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Maschem B.V.
RSPO Annual

Communications of
Progress 2017

Challenges Form

Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

The cost to maintain production of sustainability palm oil is colossal but the real off take and incentives for production of CSPO and
CSPK by RSPO members of the supply chain are not significant enough to support the program.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

The company supports the vision of RSPO through engagement with stakeholders and NGOs, business-to-business education and
outreach.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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MAXIM Holding GmbH & Co. KG
RSPO Annual

Communications of
Progress 2017

Particulars Form

Particulars
About Your Organisation

1.1 Name of your organization

MAXIM Holding GmbH & Co. KG

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0937-17-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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MAXIM Holding GmbH & Co. KG
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Home & Personal Care Goods

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ France

■ Germany

■ Luxembourg

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ France

■ Germany

■ Luxembourg

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

--

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

1,119

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

1,119

2514



MAXIM Holding GmbH & Co. KG
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - 1,024.00

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume - - - 1,024.00

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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MAXIM Holding GmbH & Co. KG
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 100%

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2018

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2015

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2022

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2025

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Australia, Austria, Belgium, Czech Republic, Denmark, France, Germany, Greece, Hungary, Ireland, Italy, Luxembourg,
Netherlands, Poland, Portugal, United Kingdom, United States

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

No

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related
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MAXIM Holding GmbH & Co. KG
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

--

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

No Need to promote, since our Clients already demand the use of RSPO certified Rawmaterials.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Data Unknown

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
Guiedline is under preparation! These document will be available in German

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

Yes

When do you plan to cover the gap using Book and Claim?

2022

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

--

Support for Smallholders
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MAXIM Holding GmbH & Co. KG
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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MAXIM Holding GmbH & Co. KG
RSPO Annual

Communications of
Progress 2017

Challenges Form

Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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McBride plc
RSPO Annual

Communications of
Progress 2017

Particulars Form

Particulars
About Your Organisation

1.1 Name of your organization

McBride plc

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0493-14-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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McBride plc
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Own-brand-Manufacturer

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Belgium

■ France

■ Italy

■ Poland

■ Spain

■ United Kingdom

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Austria

■ Belgium

■ France

■ Germany

■ Ireland

■ Italy

■ Spain

■ Switzerland

■ United Kingdom

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

--

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--
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McBride plc
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

--

2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume - - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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McBride plc
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) --

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2014

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2025

If target has not been met, please explain why:
Over 95% of our business is Private Label and 3rd Party Brand manufacture. This is our main activity. Our business focus on
CSPO is limited to our Private Label and 3rd Party Brand manufacture only.

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2025

If target has not been met, please explain why:
Over 95% of our business is Private Label and 3rd Party Brand manufacture. This is our main activity. Our business focus on
CSPO is limited to our Private Label and 3rd Party Brand manufacture only.

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2025

If target has not been met, please explain why:
Over 95% of our business is Private Label and 3rd Party Brand manufacture. This is our main activity. Our business focus on
CSPO is limited to our Private Label and 3rd Party Brand manufacture only.

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Austria, Belgium, France, Germany, Ireland, Italy, Spain, Switzerland, United Kingdom
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3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

Over 95% of our business is Private Label and 3rd Party Brand manufacture. This is our main activity. Our business focus on
CSPO is limited to our Private Label and 3rd Party Brand manufacture only.

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

In 2017 we significantly increased the amount of physical CSPO derivatives used in products manufactured for our Private
Label and 3rd Party Brand customers.
We are in the process of implementing an improved system to identify and track when PO/PKO is used as a derivative in
our ingredients across the McBride Group.
Following the RSPO accreditation of 4 initial manufacturing facilitates we have successfully expand accreditation to a total
of 15 manufacturing facilitates in line with our customers requirements.
In 2018 we aim to purchase a greater number of physical CSPO derivatives from a wider supply base. However, there is
still not the availability of some of the ingredients used in our products as physical CSPO. We have been proactive in
educating our supplier base and our customers to promote the use of CSPO and encouraging our suppliers to provide
CSPO alternatives where possible.
Where available and agreed with our Private Label and 3rd Party Brand customers we will offer RSPO physical supply
chain CSPO where volumes and supply chains allow.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Data Unknown

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above
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McBride plc
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
We publish Annual Sustainability Reports outlining our commitments on our website

Related link: www.mcbride.co.uk/our-responsibilities

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

Yes
Related link: www.mcbride.co.uk/our-responsibilities/reports

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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McBride plc
RSPO Annual

Communications of
Progress 2017

Challenges Form

Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

There is still not the availability of all ingredients used in our products as physical CSPO. We need the action of the chemical
industry to make a step change in the conversion to mass balance and segregated based raw materials. Where CSPO grades are
available the cost differential makes their promotion and use challenging.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

Education of our customers in the RSPO standard and routes available to compliance with the assistance of our major suppliers.
Education of our smaller suppliers and encouragement for them to become RSPO members and obtain supply chain certification to
enable them to purchase and supply sustainable palm derivatives.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded

Link: www.mcbride.co.uk/our-responsibilities/reports
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McCain Foods Europe BV
RSPO Annual

Communications of
Progress 2017

Particulars Form

Particulars
About Your Organisation

1.1 Name of your organization

McCain Foods Europe BV

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0177-11-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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McCain Foods Europe BV
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Food Goods

● Own-brand-Manufacturer

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ France

■ Netherlands

■ Poland

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ France

■ Netherlands

■ Poland

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

5,360

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

5,360
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McCain Foods Europe BV
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated 5,360.00 - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 5,360.00 - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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McCain Foods Europe BV
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 100%

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2013

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2013

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2013

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2013

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

France, Netherlands, Poland

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes
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McCain Foods Europe BV
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2013

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

no needs

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

none as being already using 100% RSPO certified since 2013

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Confidential

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
no active communication; Company CSR policy

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

not applicable

Support for Smallholders
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McCain Foods Europe BV
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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McCain Foods Europe BV
RSPO Annual

Communications of
Progress 2017

Challenges Form

Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

none

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

no

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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McColgans Quality Foods Ltd
RSPO Annual

Communications of
Progress 2017

Particulars Form

Particulars
About Your Organisation

1.1 Name of your organization

McColgans Quality Foods Ltd

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0404-14-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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McColgans Quality Foods Ltd
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Food Goods

● Own-brand-Manufacturer

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Ireland

■ United Kingdom

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Ireland

■ United Kingdom

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

--

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

--
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McColgans Quality Foods Ltd
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume - - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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McColgans Quality Foods Ltd
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) --

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2014

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2014

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2014

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Ireland, United Kingdom

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes
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McColgans Quality Foods Ltd
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2014

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

More education of our consumers in relation to RSPO would be required before we would use the trademark.

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

More education of our consumers in relation to RSPO would be required before we would use the trademark.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Data Unknown

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
Within McColgan's Quality Foods Ltd. they have an RSPO Procedure, Intake Procedure for Margarine and an RSPO PowerPoint
Presentation. All trained out to relevant staff members. those who are not English/ British are given the opportunity where all the
relevant information is translated.

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

Yes

Support for Smallholders
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McColgans Quality Foods Ltd
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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McColgans Quality Foods Ltd
RSPO Annual

Communications of
Progress 2017

Challenges Form

Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

More consumer education is required in respect of RSPO and RSPO matters.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

Training on site, communication of the standard.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Meiji Co., Ltd.
RSPO Annual

Communications of
Progress 2017

Particulars Form

Particulars
About Your Organisation

1.1 Name of your organization

Meiji Co., Ltd.

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0728-16-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Meiji Co., Ltd.
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Food Goods

● Own-brand-Manufacturer

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Japan

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Japan

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

--

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

--
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Meiji Co., Ltd.
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance 97.20 - - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 97.20 - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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Meiji Co., Ltd.
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) --

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia 1%

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2016

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2017

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2023

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2023

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Japan

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes
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Meiji Co., Ltd.
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2023

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

Because it is not decided yet

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

-

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Confidential

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

 Uploaded file: --
Related link: www.meiji.com/global/sustainability/for-the-environment/

  Land Use Rights

  Ethical conduct and human rights

 Uploaded file: --
Related link: www.meiji.com/global/about-us/mission-and-vision/

  Labour rights

 Uploaded file: --
Related link: www.meiji.com/global/about-us/mission-and-vision/pdf/Policy_on_Human_Rights.pdf

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
-

GHG Footprint
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Meiji Co., Ltd.
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

--

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Meiji Co., Ltd.
RSPO Annual

Communications of
Progress 2017

Challenges Form

Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

-

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

-

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded

Link: www.meiji.com/global/investors/results-and-presentations/annual-reports/pdf/2017/annual-reports_2017_en_main.pdf
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Menken Orlando BV
RSPO Annual

Communications of
Progress 2017

Particulars Form

Particulars
About Your Organisation

1.1 Name of your organization

Menken Orlando BV

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0584-15-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Menken Orlando BV
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Own-brand-Manufacturer

● Manufacturing on behalf of other third party brands

● Other:

Sourcing of ready made products, shipment, storage, unpacking, mixing and packing for own brand and private label.
We do not source palm oil ourselves, it is an ingredient in the ready made products that we source.

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Applies Globally

■ Netherlands

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Applies Globally

■ Netherlands

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

666

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

666
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Menken Orlando BV
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

55.00 - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance 570.00 - - -

2.3.4 Segregated 41.00 - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 666.00 - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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Menken Orlando BV
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 100%

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2014

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2015

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2016

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2020

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Applies Globally, Netherlands

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes
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3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2020

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

This is not requested by our customers.

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

We will have meetings with our customers to manage the expectations they have.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Confidential

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

 Uploaded file: --

  Labour rights

 Uploaded file: --

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
We are working with our suppliers to get to 100% RSPO MB and SG.

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

--

Support for Smallholders
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9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

There is a disconnect between goals and expectations of EU retail and the development of RSPO SG in the Far east.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

We are working on going 100% MB and SG. We are informing our suppliers about this.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Particulars
About Your Organisation

1.1 Name of your organization

MENZ & GASSER S.P.A.

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0802-16-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers

2555



MENZ & GASSER S.P.A.
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Food Goods

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ United Kingdom

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ United Kingdom

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

7

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

7
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume - - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) --

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia 30%

2.5.9 Malaysia 40%

2.5.10 Middle East --

2.5.11 Rest of Asia 30%

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2017

Comment:
Certification started 11/2016

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

If target has not been met, please explain why:
not used in own brand product

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

If target has not been met, please explain why:
not used in own brand product

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

If target has not been met, please explain why:
not used in own brand product

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?
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3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes

3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2017

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

palm oil not used in own brand product

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

Palm oil not used in own brand product

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Data Unknown

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

 Uploaded file: M-Policies-to-PNC-ethicalconducthr.pdf
For administration purpose, attachment files are renamed automatically

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
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7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

we are using RSPO palm oil where requested by customers

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

--

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

Supply by suppliers

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

BtoB education

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded

Link: www.menz-gasser.it

2561



MIDI' S.r.l
RSPO Annual

Communications of
Progress 2017

Particulars Form

Particulars
About Your Organisation

1.1 Name of your organization

MIDI' S.r.l

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0775-16-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● Food Goods

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Italy

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Italy

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

--

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

706

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

706
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - 706.00

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume - - - 706.00

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 100%

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2016

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2016

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2016

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2016

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes
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3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2016

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

There is no request from the market (sales)

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

N.A.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Data Unknown

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

--

Support for Smallholders
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9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

the final client is not aware of the real meaning of CSPO

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

N.A.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Particulars
About Your Organisation

1.1 Name of your organization

Mimasu Cleancare Corp.

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0108-10-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Home & Personal Care Goods

● Own-brand-Manufacturer

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Japan

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Japan

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

--

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

1,136

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

1,136
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume - - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) --

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2018

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2019

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2020

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2025

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Japan

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

No

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related
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4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

Yes

Please state which product range(s) and market(s) you intend to apply the Trademark and when you plan to start using
the Trademark.

We had decided to use the Trademark as RSPO Credit on our own product of dish cleaner in the year 2018 in Japan.

Year: 2018

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Other

- Others:

We are not in the position to use palm oil and oil palm products but we are able to use
palm-based derivatives as a raw material of cleaner & detergent.

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
Not yet available such practice guideline in.

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

We will study the local market of RSPO certified palm oil and oil palm products. and we are not yet ready to cover the gap using
Book & Claim.

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

Yes
Related link: ea21.jp/list/pdfn/0008589.pdf

Support for Smallholders
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9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

In the coming year too, we will continue to explain the environmental matters and the activities for promotion of RSPO in our
market.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

Through business to business trade, we are trying to promote the RSPO.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● Uploaded files:
Eco Action21 2016.pdf

Link: ea21.jp/list/pdfn/0008589.pdf

2575

http://www.rspo.org/acop/2017/mimasu-cleancare-corp./Eco Action21 2016.pdf


Ming Fai International Holdings Limited
RSPO Annual

Communications of
Progress 2017

Particulars Form

Particulars
About Your Organisation

1.1 Name of your organization

Ming Fai International Holdings Limited

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0934-17-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Home & Personal Care Goods

● Own-brand-Manufacturer

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ China

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ China

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

--

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

638

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

638
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - 245.00

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume - - - 245.00

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) --

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2015

Comment:
we got the RSPO Certification base the company Ming Fai Enterprise International Co, Ltd. on 21 May 2015.

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2015

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2030

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2030

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

China, Hong Kong

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

No

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related
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4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

Yes

Please state which product range(s) and market(s) you intend to apply the Trademark and when you plan to start using
the Trademark.

We purchase of RSPO soap noodle, manufacture and sale RSPO soap products. And our own-brand would be intended for China
market and the customers brand RSPO soap product would be sold to APAC, EU and US, or global market.

Year: 2016

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

1. We would put more efforts to extend our RSPO certified soap product market, including China, Asia Pacific and Middle
East etc.
2. We would plan to increase the proportion of RSPO certified soap products year by year.
3. We plan to increase the promotion of own brand RSPO certified soap products and increase the sales.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Other

- Others:

For:2.5What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the following
regions:

We had not used any RSPO Certified Sustainable Palm Oil.

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

 Uploaded file: --

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
No more information about that.

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

No more information about that.

GHG Footprint
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8.1 Are you currently reporting any GHG footprint?

Yes
Report file: M-GHG-Emissions-Report.pdf

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No

2581

http://www.rspo.org/acop/2017/ming-fai-international-holdings-limited/M-GHG-Emissions-Report.pdf


Ming Fai International Holdings Limited
RSPO Annual

Communications of
Progress 2017

Challenges Form

Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

No more information about that.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

More and more our hotel customers and the retail brand customers used and plan to use RSPO certified soap product. And more
and more our hotel customers and retail brand owner applied to be the RSPO member. As we purchase of RSPO certified soap
noodle to manufacture and sale of RSPO certified soap products, we work with soap noodle suppliers to develop or improve the
soap noodle for market requirement.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded

Link: www.mingfaigroup.com
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Particulars
About Your Organisation

1.1 Name of your organization

Mobergarna AB

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0473-14-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Sweden

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Sweden

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

300

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

39

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

339
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume - - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 100%

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2014

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2014

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2014

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2015

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Sweden

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes
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3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2015

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

Yes

Please state which product range(s) and market(s) you intend to apply the Trademark and when you plan to start using
the Trademark.

We hope we can start using the trademark if we start sell Products in our own brand.

Year: 2018

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

We will discuss the importance of sustainable production with all our customers and suppliers. For us, it is important to
work with all issues regarding the Environment.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Data Unknown

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

 Uploaded file: M-Policies-to-PNC-ethicalconducthr.pdf
For administration purpose, attachment files are renamed automatically

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

We are only using 100% IP or SG.

GHG Footprint
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8.1 Are you currently reporting any GHG footprint?

No

Please explain why

-

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

It has been hard to find some of our ingredients as segregated. We need to work hard with our suppliers to solve this problem.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

By education.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Particulars
About Your Organisation

1.1 Name of your organization

MOGADOR s r.o.

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0781-16-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Own-brand-Manufacturer

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Bulgaria

■ China

■ Croatia (Hrvatska)

■ Czech Republic

■ Germany

■ Greece

■ Israel

■ Latvia

■ Poland

■ Slovakia (Slovak Republic)

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Applies Globally

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

961

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

961
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance 961.00 - - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 961.00 - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) --

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2016

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2016

If target has not been met, please explain why:
we use only RSPO certified palm oil

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2018

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2017

If target has not been met, please explain why:
we use only RSPO certified palm oil.

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Applies Globally

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes
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3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes

3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2016

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

we don't produced the goods with palm product under our own brands. we produce the goods with palm products to private labeles

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

we can only support our customer (owners of private labels). according to their request we use only RSPO certified palm
products (and they can declare this fact on their web seites etc).
now we use RSPO certified palm oil in MASS BALANCE level, since 2019 we will use level "segregation" level - according
to request of our important customer

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Data Unknown

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

 Uploaded file: M-Policies-to-PNC-ethicalconducthr.pdf
For administration purpose, attachment files are renamed automatically

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:

GHG Footprint
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8.1 Are you currently reporting any GHG footprint?

No

Please explain why

--

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

no obstacles - the certified palm products are available for us, we cooperate with approved suppliers in the long run

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

we pay the many for presence as an RSPO member we pay higher price for RSPO certified palm oil

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Particulars
About Your Organisation

1.1 Name of your organization

Mokate sp. z o.o.

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0351-13-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Food Goods

● Own-brand-Manufacturer

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Poland

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Applies Globally

■ Poland

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

49,640

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

1,243

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

50,883
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume - - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) --

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2013

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2020

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2020

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2020

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Poland

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

No

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related
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Consumer Goods Manufacturers Form

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

--

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

RSPO products will be offered to new clients.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Confidential

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

Yes

When do you plan to cover the gap using Book and Claim?

2020

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

No required as per law regulation

Support for Smallholders
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9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges Form

Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

No identified

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

emplyee education, trainings

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● Uploaded files:
RSPO E 471 2017 mokate.pdf
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Particulars
About Your Organisation

1.1 Name of your organization

Mola BV

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0500-14-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● Food Goods

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Netherlands

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Netherlands

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

1,964

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

1,964
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance 0.86 - - -

2.3.4 Segregated 1,963.32 - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 1,964.18 - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) --

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia 50%

2.5.9 Malaysia 50%

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2014

Comment:
Audit date 17-09-2017

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes
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3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2016

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

We have no own Brand Products.

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

- All new Raw materials with Palm Segregated ingredients use
- Last Raw materials with Mass Balance ingredients change to Segregated ingredients

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Other

- Others:

We have no own Brand Products.

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

 Uploaded file: --

  Labour rights

 Uploaded file: --

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
In Dutch:
- WI.EXP.4.01 Goederenontvangst en -verzending V7
- PR.KW5O Beheersing van allergenen en producten met een keurmerk V3
We are not publishing the intern work instructions. It can been seen by the CI on location of Mola.

GHG Footprint
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8.1 Are you currently reporting any GHG footprint?

No

Please explain why

N/a

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

Yes

For example:
- UTZ-certification on Chocolate related ingredients.
- Doing business whit small local company's
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

No obstacles have been encountered

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

N/a

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded

Link: www.mola.nl
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Particulars
About Your Organisation

1.1 Name of your organization

Mondelez International, Inc

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0195-11-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Food Goods

● Own-brand-Manufacturer

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

Algeria, Argentina, Australia, Austria, Belarus, Belgium, Belize, Brazil, Cambodia, Canada, Chile, China, Colombia, Costa Rica,
Cote d'Ivoire, Czech Republic, Denmark, Dominican Republic, Ecuador, Egypt, El Salvador, Ethiopia, Finland, France, Germany,
Ghana, Greece, Guatemala, Honduras, Hong Kong, Hungary, India, Indonesia, Ireland, Italy, Japan, Kenya, Lebanon, Madagascar,
Malawi, Malaysia, Mexico, Morocco, Mozambique, Netherlands, New Zealand, Nicaragua, Nigeria, Norway, Pakistan, Papua New
Guinea, Paraguay, Peru, Philippines, Poland, Portugal, Romania, Russian Federation, Rwanda, Singapore, Slovenia, South Africa,
Spain, Swaziland, Sweden, Switzerland, Taiwan, Tanzania, United Republic of, Thailand, Turkey, Uganda, Ukraine, United
Kingdom, United States, Uruguay, Venezuela, Vietnam

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Applies Globally

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

294,593

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

11,961

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

306,554
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

289,593.00 - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance 1,115.00 1,146.00 - -

2.3.4 Segregated 3,885.00 - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 294,593.00 1,146.00 - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa 100%

2.5.2 Australasia 100%

2.5.3 China 100%

2.5.4 Europe (incl.Russia) 100%

2.5.5 India 100%

2.5.6 North America 100%

2.5.7 South America 100%

2.5.8 Indonesia 100%

2.5.9 Malaysia 100%

2.5.10 Middle East 100%

2.5.11 Rest of Asia 100%

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2013

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2010

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2013

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

If target has not been met, please explain why:
Time bound plan to convert to 100% RSPO certified sustainable palm oil and oil palm products from physical supply chains (Identity
Preserved, Segregated and/or Mass Balance) not determined nor required.

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Applies Globally

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes
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3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes

3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2013

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

Credibility risk because P&Cs do not meet consumer and stakeholder expectations.

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

Maintain 100% RSPO coverage, first achieved in 2013 and maintained since then, and communicate RSPO commitments
in our annual Impact for Growth Progress Report, on our website and in our Palm Oil Action Plan. Participate in RSPO
Board, as representative of manufacturer constituency. Advocate for continuous improvement of RSPO via inputs to the
P&C Review, on behalf of MDLZ and by coordinating collective inputs on behalf of members of the Consumer Goods
Forum.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Data Unknown

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

 Uploaded file: --
Related link: 
www.mondelezinternational.com/impact/our-progress/~/media/MondelezCorporate/uploads/downloads/MDLZ2016_progress_report.pdf

  Land Use Rights

 Uploaded file: --
Related link: 
www.mondelezinternational.com/impact/our-progress/~/media/MondelezCorporate/uploads/downloads/MDLZ2016_progress_report.pdf

  Ethical conduct and human rights

 Uploaded file: --
Related link: 
www.mondelezinternational.com/impact/our-progress/~/media/MondelezCorporate/uploads/downloads/MDLZ2016_progress_report.pdf

  Labour rights

 Uploaded file: --
Related link: 
www.mondelezinternational.com/impact/our-progress/~/media/MondelezCorporate/uploads/downloads/MDLZ2016_progress_report.pdf

  Stakeholder engagement

 Uploaded file: --
Related link: 
www.mondelezinternational.com/impact/our-progress/~/media/MondelezCorporate/uploads/downloads/MDLZ2016_progress_report.pdf

  None of the above
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Mondelez International, Inc
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7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of RSPO certified
sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
In 2014 we published our Palm Oil Action Plan, a long-term roadmap to achieve a sustainable palm oil supply, launched after achieving our milestone of
100% RSPO Palm coverage in 2013. In 2016, we published an update to this Palm Oil Action plan, based on our learnings across this complex supply
chain.

Mondel?z continues to engage CGF’s Palm Oil Working Group, the RSPO and UNDP. We are now also partnering with Global Forest Watch and engaging
CGF’s Social Sustainability Working Group to step up industry efforts in addressing environmental and labor risks impacting palm oil sustainability.

In addition, Mondel?z maintains engagement with various stakeholders in the palm oil sector to ensure we learn and contribute toward our common goal of
achieving palm oil sustainability.

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you have plans to
immediately cover the gap using Book & Claim?

Yes

When do you plan to cover the gap using Book and Claim?

--

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

Yes
Related link: 
www.mondelezinternational.com/impact/our-progress/~/media/mondelezcorporate/uploads/downloads/cdpClimate2017.pdf

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

Yes

Mondelez supports the UNDP and the Indonesia Palm Oil Platform (InPOP) through regular engagement with relevant
stakeholders.
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

We face credibility risk because P&Cs do not meet consumer and stakeholder expectations. Steps taken to mitigate these risks are
detailed in our palm oil action plan and update.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

Mondelez engages with key stakeholder groups in regular dialogue to ensure that market transformation toward sustainability aims
remains a top priority across sectors. Mondelez is an active member of RSPO Board and the Consumer Goods Forum. We are key
supporters and partners to the UNDP InPOP and Global Forest Watch. We continue to challenge and engage various stakeholder
groups, including our global and regional suppliers on our Palm Oil Sourcing Guidelines and other sustainability matters.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded

Link:
www.mondelezinternational.com/well-being/sustainable-resources-and-agriculture/~/media/mondelezcorporate/uploads/downloads/PO_Action_Plan_Update_Nov_2016.pdf
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Particulars
About Your Organisation

1.1 Name of your organization

Morning Foods Ltd

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0058-10-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Food Goods

● Own-brand-Manufacturer

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ United Kingdom

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ United Kingdom

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

685

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

685
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated 89.00 - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 89.00 - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa 100%

2.5.2 Australasia 100%

2.5.3 China 100%

2.5.4 Europe (incl.Russia) 100%

2.5.5 India 100%

2.5.6 North America 100%

2.5.7 South America 100%

2.5.8 Indonesia 100%

2.5.9 Malaysia 100%

2.5.10 Middle East 100%

2.5.11 Rest of Asia 100%

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2010

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2010

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2013

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2013

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Applies Globally

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes
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Morning Foods Ltd
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2013

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

Our customers have developed their own communication systems

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

N/A - we are already 100% Segregated Certified Sustainable Palm Oil

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Confidential

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

 Uploaded file: M-Policies-to-PNC-waterland.pdf
For administration purpose, attachment files are renamed automatically

  Land Use Rights

  Ethical conduct and human rights

 Uploaded file: M-Policies-to-PNC-ethicalconducthr.pdf
For administration purpose, attachment files are renamed automatically

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
N/A

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

We are using 100% RSPO certified palm oil - your question is wrong!

GHG Footprint
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Morning Foods Ltd
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

We do report along with other requirements for the UK Environment Agency. The full report however contains much information
which is confidential

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Morning Foods Ltd
RSPO Annual

Communications of
Progress 2017

Challenges Form

Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

N/A

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

N/A

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● Uploaded files:
POL 6 Policy on Palm Oil usage (Issue 7).pdf
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Moy Park Limited
RSPO Annual

Communications of
Progress 2017

Particulars Form

Particulars
About Your Organisation

1.1 Name of your organization

Moy Park Limited

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0075-10-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Moy Park Limited
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● Food Goods

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ United Kingdom

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ United Kingdom

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

--

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

--
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Moy Park Limited
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated 133,875.00 - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 133,875.00 - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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Moy Park Limited
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 100%

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2014

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2014

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2014

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2014

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

United Kingdom

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

No

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related
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Moy Park Limited
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

not required by our customers

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

we are already 100%

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

--

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
we are already 100% rspo

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

no

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Moy Park Limited
RSPO Annual

Communications of
Progress 2017

Challenges Form

Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

none

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

no

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Mulder Natural Foods
RSPO Annual

Communications of
Progress 2017

Particulars Form

Particulars
About Your Organisation

1.1 Name of your organization

Mulder Natural Foods

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0095-10-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Mulder Natural Foods
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Applies Globally

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Applies Globally

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

1,609

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

1,609
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Mulder Natural Foods
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated 1,609.00 - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 1,609.00 - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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Mulder Natural Foods
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia 100%

2.5.3 China 100%

2.5.4 Europe (incl.Russia) 100%

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia 100%

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2011

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2011

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2011

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2011

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Applies Globally

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes
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Mulder Natural Foods
RSPO Annual

Communications of
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Consumer Goods Manufacturers Form

3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2011

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

no own brand
only private label and B2B

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

using 100% SG palmoil to all retailers
promotion to Retailers (private label) of RSPO-logo on Retail -packaging

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Data Unknown

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
to customer demand
all languages
European retailers

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

no

Support for Smallholders
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Mulder Natural Foods
RSPO Annual

Communications of
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Consumer Goods Manufacturers Form

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Mulder Natural Foods
RSPO Annual

Communications of
Progress 2017

Challenges Form

Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

none

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

engagement with key stakeholders like European retailers

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● Uploaded files:
.docx

Link: mulder.be
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Nairns OatCakes Ltd
RSPO Annual

Communications of
Progress 2017

Particulars Form

Particulars
About Your Organisation

1.1 Name of your organization

Nairns OatCakes Ltd

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0114-10-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Nairns OatCakes Ltd
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Food Goods

● Own-brand-Manufacturer

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ United Kingdom

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ United Kingdom

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

901

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

901
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Nairns OatCakes Ltd
RSPO Annual

Communications of
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Consumer Goods Manufacturers Form

2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance 53.00 - - -

2.3.4 Segregated 642.00 - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 695.00 - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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Nairns OatCakes Ltd
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 100%

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2011

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2011

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2020

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2020

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Applies Globally

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes

2641



Nairns OatCakes Ltd
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2018

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

Our packaging is designed to meet marketing and technical requirements and will direct consumers to the information about
Sustainable Palm Oil and the RSPO on our web-site.

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

We have recently upgraded our website which now contains a more detailed section about the RSPO, Sustainable Palm
Oil and our use of it.
www,nairns-oatcakes.com

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Data Unknown

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

 Uploaded file: M-Policies-to-PNC-ethicalconducthr.pdf
For administration purpose, attachment files are renamed automatically

  Labour rights

 Uploaded file: M-Policies-to-PNC-laborrights.pdf
For administration purpose, attachment files are renamed automatically

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
All our packaging informs consumers that we use sustainable palm oil and directs them to our web-site where there is more
information.
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Nairns OatCakes Ltd
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

Our aim is to find an alternative product and move all our recipes to certified palm oil.

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

We do not currently declare this information

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Nairns OatCakes Ltd
RSPO Annual

Communications of
Progress 2017

Challenges Form

Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

We have ben able to source suitable CSPO for all but one of our recipes, and for the remaining one where we don't currently have
a certified supply we will look to obtain one or to reformulate if possible.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

We will continue to buy and use certified palm oils from RSPO certified members. Our web site has recently been upgraded to
show more information about the RSPO and Sustainable Palm. We will also respond to all consumer enquiries with regard to our
use of Sustainable Palm Oil.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded

Link: https://www.nairns-oatcakes.com/faqs
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Natura Logistica E Serviços Ltda
RSPO Annual

Communications of
Progress 2017

Particulars Form

Particulars
About Your Organisation

1.1 Name of your organization

Natura Logistica E Serviços Ltda

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0072-10-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Natura Logistica E Serviços Ltda
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● Home & Personal Care Goods

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Brazil

■ Colombia

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Brazil

■ Colombia

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

22,712

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

4,986

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

752

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

28,450
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance 8,700.00 1,900.00 - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 8,700.00 1,900.00 - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) --

2.5.5 India --

2.5.6 North America --

2.5.7 South America 100%

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2017

Comment:
Mass Balance model

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2017

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2020

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2020

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Applies Globally

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

No

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related
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4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

Yes

Please state which product range(s) and market(s) you intend to apply the Trademark and when you plan to start using
the Trademark.

We plan use the RSPO Trademark in bar soap

Year: 2020

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

Our goal is to have 100% of the volume of palm oil and palm kernel oil purchased directly by Natura certified in the mass
balance model in 2018.
We also aim to start using segregated palm oil RSPO in own brand of bar soaps in 2019 and for the other suppliers that
supply raw materials wich contain palm oil or palm kernel oil (ex.: LESS, Capric/Caprilic, etc.), we are requesting RSPO
certification from 2020.

In additional, we will continue promoting the RSPO by clearly announcing to our employees, suppliers and customers that
we support RSPO Principles and Criteria;
We give priority for acquiring products from companies who are already members of the RSPO and has compromised with
the RSPO;
We are also prospecting new suppliers only who have commitment to RSPO to attend our demand.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Other

- Others:

All above information requested were informed

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

 Uploaded file: M-Policies-to-PNC-waterland.pdf
For administration purpose, attachment files are renamed automatically

Related link: http://natu.infoinvest.com.br/enu/6049/natura_2016_AR_engl.pdf

  Land Use Rights

 Uploaded file: M-Policies-to-PNC-landuseright.pdf
For administration purpose, attachment files are renamed automatically

  Ethical conduct and human rights

 Uploaded file: M-Policies-to-PNC-ethicalconducthr.pdf
For administration purpose, attachment files are renamed automatically

  Labour rights

 Uploaded file: M-Policies-to-PNC-laborrights.pdf
For administration purpose, attachment files are renamed automatically

  Stakeholder engagement

 Uploaded file: M-Policies-to-PNC-stakeholderengagement.pdf
For administration purpose, attachment files are renamed automatically

Related link: 

  None of the above
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7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
We have the policy to establish a standard supply contract with all suppliers of raw materials and this contract contains the
following text in the chapter objects, clauses 2 and 3:

2. In case there is supply of palm oil, palm kernels or derived, the CONTRACTED PARTY represents and undertakes to supply the
Products to the CONTRACTING PARTY only from planting areas duly certified by competent entities and credited according to the
RSPO standard (Roundtable on Sustainable Palm Oil - http://www.rspo.org/), as from the date of certification of the chain of
custody, keeping the certification always in force and providing the CONTRACTING PARTY with documents that evidence this
certification.

3. In the absence of the RSPO certificate for palm oil, palm kernel oil or derivatives, the CONTRACTED PARTY undertakes to
become a member of the RSPO (Roundtable on Sustainable Palm Oil), with a commitment to certify all phases of the production
chain of the Products, providing to the CONTRACTING PARTY with documents evidencing that this certification is in progress or
that there is a commitment to obtain certification.

Also, Natura is member of the UEBT (Union For Ethical Biotrade). The Union for Ethical BioTrade is a non-profit association that
promotes the "Sourcing with Respect" of ingredients that come from biodiversity. Members commit to gradually ensuring that their
sourcing practices promote the conservation of biodiversity, respect traditional knowledge and assure the equitable sharing of
benefits all along the supply chain.

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

We are structuring our supply chain for the physical supply of palm oil until 2020.

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

Yes
Report file: M-GHG-Emissions-Report.pdf

Related link: http://natu.infoinvest.com.br/enu/6049/natura_2016_AR_engl.pdf

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

Yes

Natura has been promoted a study of an agroforestry system for planting oil palm (called SAF dendê) since 2007 in the state of
Para / Brazil. Agroforestry Systems are a rural transformation where smallholder farmers strategically increase their use of
intercropping and trees in agricultural landscapes to improve their food security, nutrition, income, health, shelter, energy resources
and environmental sustainability.

With this project, we research an alternative model for palm oil production which combine various vegetable species in the same
production unit. The study has shown that the total environmental value supplied by the agroforestry system is three times greater
than that achieved under monoculture, considering a working life of 25 years for the planted area.
The study also indicated that the ecosystem services generated by the agroforestry system are much more positive than those
associated
with monoculture (provision of foods and wood, regulation of global climate, water and soil fertility) and that the environmental
impacts are also lower, an example being a reduction in greenhouse gas (GHG) emissions. The goal is to study and develop an
agroforestry system for sustainable production of palm with an economic viability and generating environmental benefits (including
food security, production of raw materials, conservation of natural resources and rural development).
The project is developed in an independent smallholder groups in Tomé Açu (a city of Pará State) in the Brazilian Amazon, in
partnership with the Agricultural Cooperative of Tomé Açu (CAMTA- our partner for the supply of passion fruit oils and andiroba and
cupuaçu butter), EMBRAPA and FINEP.
At the end of 2012, technical and financial analysis of the project showed that the pilot is viable, profitable and
socio-environmentally very interesting. Now we are study its large-scale deployment of viability (business plan structure), develop
of locals partnerships and sources of funding. The project is an alternative to large monoculture crops, with the inclusion of small
smallholders, adding benefits partners, environmental and biodiversity.
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

The main obstacle still has been finding suppliers really committed with the sustainable production of palm oil, which seek RSPO
certification mainly in Latin America, a fact that restricts the supply. Another additional obstacle is to have palm oil volume and
fractions in the segregated model.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

In education and promotion, especially with suppliers. If the raw material from the supplier contains palm oil in its composition, we
are requesting, throught of a contract, that observe the RSPO standard, and to commit with certification. Besides that, we are
priorize acquire products from companies who are already members of the RSPO and that are compromised with the production of
sustainable palm oil.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Particulars
About Your Organisation

1.1 Name of your organization

Neste Oyj (Neste Corporation)

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0010-06-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● Biofuels

● Other:

Biobased Chemicals

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Finland

■ Netherlands

■ Singapore

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Applies Globally

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

662,906

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

758,497

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

1,421,403
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume - - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) --

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2011

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2009

If target has not been met, please explain why:
All our certified materials are 100% ISCC certified. Almost all are also RSPO certified. Our market demands only ISCC certified oil.
Our claims are only related to ISCC.

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2013

If target has not been met, please explain why:
All our certified materials are 100% ISCC certified. Almost all are also RSPO certified. Our market demands only ISCC certified oil.
Our claims are only related to ISCC.

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2013

If target has not been met, please explain why:
All our certified materials are 100% ISCC certified. Almost all are also RSPO certified. Our market demands only ISCC certified oil.
Our claims are only related to ISCC.

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Applies Globally
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3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

No

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

The biofuel market is a tightly regulated market, where sustainable certification is not an option, but compulsory. Thus, in procuring
our material we have to strictly adhere to the certification standards endorsed by the governments of which we operate and sell our
products. Thus, the commitment above covers only materials of which certification are recognized in the markets where we
operate, while other markets which products we sell to (biobased chemicals) adhere to our commitment for certification and
compliance to our policies and principles for responsible sourcing. This period we are already buying 100% ISCC (International
sustainability and carbon certification system) certified material into our supply chain. It happens that all our suppliers are also
mostly RSPO certified. This current certification covers our obligation to comply with the EU RED (renewable energy directive) and
at the same time North American compliance. Our commitment above does not only include RSPO oil, but also other sustainably
certified systems.

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

We will work with brands sharing the common supply chain producing palm oil derivatives to ensure that we work together
to make the landscapes/ jurisdictional approaches are sustainable

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

--

- Others:

--

Application of Principles & Criteria for all members sectors
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7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

 Uploaded file: --
Related link: www.neste.com/sites/default/files/attachments/neste_oil_no-deforestation_and_responsible_sourcing_guidelines_for_renewable_feedstock.pdf

  Land Use Rights

 Uploaded file: --
Related link: www.neste.com/sites/default/files/attachments/neste_oil_no-deforestation_and_responsible_sourcing_guidelines_for_renewable_feedstock.pdf

  Ethical conduct and human rights

 Uploaded file: --
Related link: 
www.neste.com/sites/default/files/attachments/corporate/sustainability/managing_sustainability/nhrp_17oct2017.pdf

  Labour rights

 Uploaded file: --
Related link: 
www.neste.com/sites/default/files/attachments/corporate/sustainability/managing_sustainability/nhrc_17oct2017.pdf

  Stakeholder engagement

 Uploaded file: --
Related link: 
www.neste.com/sites/default/files/attachments/corporate/sustainability/managing_sustainability/nhrc_17oct2017.pdf

  None of the above
7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of RSPO
certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
Our company is currently requiring all our suppliers to adhere to ISCC and RSPO principles and criteria by being certified and as members. We
are also working with third party (CORE) who are checking our supplier commitments against our policies.

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you have plans
to immediately cover the gap using Book & Claim?

No

Please explain why

We operate in a tight regulatory environment which does not allow the use of book and claim

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

Yes
Related link: www.neste.com/na/en/about-neste/sustainability/cleaner-solutions/products-carbon-footprint

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

Yes

We have committed ourselves to cooperation projects aiming at supporting smallholders in the development of their sustainability
expertise and the adoption of sustainable practices. We are, for example:
- Participating in a project coordinated by the Malaysian organization Wild Asia involving smallholders producing palm oil in
Malaysia.
- Engaging in a smallholder project coordinated by GAR (Golden Agri Resources) and SPKS (Indonesian Palm Smallholders
Union)
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

Neste produces biofuel which is highly regulated by our market regulation and need to be in compliance with EU RED. Some EU
RED compliance schemes are ISCC and RSPO RED. Unfortunately, we had issues with RSPO RED as there were no customers
which are willing to uptake the RSPO RED biofuels which we produced in the past. For this, there is a need for RSPO to promote
more of their RSPO RED in order to be accepted in the European market. Our other products such as bio-based chemicals require
compliance with our policies

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

Neste has recently published our palm oil traceability dashboard (www.nestetraceabilitydashboard.com) where we have identified
the big reach of our supply chain. In the commitment of making our supply chain more transparent and sustainable, we have
identified the need to work with various stakeholders to transform this supply chain. We aim, this year, to explore cooperation with
fellow brands, suppliers and NGOs to see which landscapes of supply chain we can work towards to make sustainable and
traceable. The many aspects of these supply chain include government cooperation, independent millers and independent
smallholders. For smallholders, we also have committed ourselves to cooperation projects aiming at supporting smallholders in the
development of their sustainability expertise and the adoption of sustainable practices. We are, for example: - Participating in a
project coordinated by the Malaysian organization Wild Asia involving smallholders producing palm oil in Malaysia. - Engaging in a
smallholder project coordinated by GAR (Golden Agri Resources), SPKS (Indonesian Palm Smallholders Union), and WRI (World
Resources Institute). Through developing the sustainability and traceability of smallholders' production, we aim at enabling
certification of thei production, which is a prerequisite for Neste's raw material sourcing from the smallholders.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Particulars
About Your Organisation

1.1 Name of your organization

Newbridge Foods Limited

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0655-15-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Food Goods

● Own-brand-Manufacturer

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Ireland

■ United Kingdom

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Ireland

■ United Kingdom

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

--

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

1,268,944

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

1,268,944
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume - - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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Newbridge Foods Limited
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 100%

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2017

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2018

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2018

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2018

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Ireland, United Kingdom

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related
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Newbridge Foods Limited
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

Product is only sold loose, in frozen state and ready to bake off, to catering industry where product

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

As part of our own promoting to potential new customers, we use RSPO certified palm oil as one of our core USP's

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Confidential

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

 Uploaded file: --
Related link: www.origingreen.ie

  Land Use Rights

  Ethical conduct and human rights

 Uploaded file: --
Related link: /www.sedexglobal.com/

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
We have applied RSPO logo to our stationary (In English)

Report file: M-Practice-Guidelines.pdf

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

Not a customer requirement as of yet

GHG Footprint
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Newbridge Foods Limited
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

potentially we may look into this as part of our commitment towards sustainability

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Communications of
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Challenges Form

Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

CSPO raw material product is considerably more expensive than NON-CSPO product, however we have had to absorb differential
costs as much as possible.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

n/a

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Newlat Food S.p.A.
RSPO Annual

Communications of
Progress 2017

Particulars Form

Particulars
About Your Organisation

1.1 Name of your organization

Newlat Food S.p.A.

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0660-15-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Newlat Food S.p.A.
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Food Goods

● Own-brand-Manufacturer

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Applies Globally

■ Italy

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Applies Globally

■ Italy

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

160

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

160
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Consumer Goods Manufacturers Form

2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated 160.00 - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 160.00 - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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Newlat Food S.p.A.
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 100%

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2015

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2015

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2015

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2015

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Applies Globally, Italy

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related
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Newlat Food S.p.A.
RSPO Annual

Communications of
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Consumer Goods Manufacturers Form

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

--

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

Promote the use of RSPO palm oil

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Confidential

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

 Uploaded file: --

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
Promote the use of RSPO palm oil with our client

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

--

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?
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Communications of
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Challenges Form

Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

Some of our client wanted to change palm oil with another oil.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

We propose to our customers RSPO Palm Oil.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Communications of
Progress 2017

Particulars Form

Particulars
About Your Organisation

1.1 Name of your organization

Nice-Pak International Limited

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0844-17-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers

2672



Nice-Pak International Limited
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Home & Personal Care Goods

● Own-brand-Manufacturer

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Germany

■ United Kingdom

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Germany

■ United Kingdom

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

--

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

--
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - 0.01

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - 0.57

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume - - - 0.58

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia 1%

2.5.3 China --

2.5.4 Europe (incl.Russia) 99%

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2014

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2015

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2017

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2025

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Australia, Ireland, United Kingdom

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related
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4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

Our business focus is private label and 3rd party manufacture (over 98%)

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

We will continue to use both Book and Claim and Physical CSPO where available.
At present over 70% of our CSPO material is Mass Balance sourced.
We still however face challenges in sourcing commonly used materials in physical CSPO form and will continue to work
with our supply chain to try and resolve this.

Where volume allows we will use physical supply chain CSPO material in our 3rd party and private label business in
agreement with those customers.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Confidential

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

 Uploaded file: --
Related link: www.nice-pak.co.uk/2017/07/20/nice-paks-sustainability-goals-2020/

  Labour rights

 Uploaded file: --
Related link: www.nice-pak.co.uk/2017/07/20/nice-paks-sustainability-goals-2020/

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
We publish a corporate social responsibility report each year with our achievements and intentions. this is n English and German
languages

Related link: www.nice-pak.co.uk/2017/07/20/nice-paks-sustainability-goals-2020/

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

Yes
Related link: www.nice-pak.co.uk/2017/07/20/nice-paks-sustainability-goals-2020/

Support for Smallholders
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9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges Form

Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

The main challenge is the availability of cosmetic raw materials in physical CSPO form. Additional on cost of some CSPO grades of
material makes the use and promotion of some materials challenging economically.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

We have supported the conversion of raw materials to physical CSPO forms where the volume demand has allowed us to do so. In
some cases we have had materials unique to our business converted to Mass Balance certified grades.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded

Link: www.nice-pak.co.uk/2017/07/20/nice-paks-sustainability-goals-2020/
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Particulars
About Your Organisation

1.1 Name of your organization

NIPPON SURFACTANT INDUSTRIES CO.,LTD.

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0999-18-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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NIPPON SURFACTANT INDUSTRIES CO.,LTD.
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Consumer Goods Manufacturers Form

Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● Other:

Cosmetic ingredient manufacturer

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Japan

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Japan

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

--

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

1,780

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

1,780
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume - - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) --

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2019

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2019

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2030

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2030

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Japan

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

No

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related
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NIPPON SURFACTANT INDUSTRIES CO.,LTD.
RSPO Annual
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Consumer Goods Manufacturers Form

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

We are a manufacturer operating on a business to business model. The direct users of our products do not use our labels or other
markings in their dealings with the general public.

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

We will continue working towards supply chain certification with a target completion date of 2019.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Confidential

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

 Uploaded file: --
Related link: www.ns-utsunomiya.com/resources/pdf/environment_report_61.pdf

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

 Uploaded file: --
Related link: www.ns-utsunomiya.com/en/nissa/safe.html

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
We are still in the process of working with our suppliers to achieve a certified supply chain from which we can provide
RSPO-certified products.

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

We are not yet certified for RSPO.

GHG Footprint
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8.1 Are you currently reporting any GHG footprint?

Yes
Related link: www.ns-utsunomiya.com/resources/pdf/environment_report_61.pdf

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

1. Many Japanese suppliers have not yet been certified for RSPO, so we cannot source certified derivatives easily. 2. Certified
suppliers charge a premium for certified goods.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

At this stage, all of our actions have been internal, or with our suppliers. After achieving certification, we will consider ways to utilize
the information for encouraging improvements.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Particulars
About Your Organisation

1.1 Name of your organization

Nissin Foods Élelmiszerek Magyarországi Kft

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0719-16-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● Food Goods

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Hungary

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Hungary

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

1,142

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

6

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

1,148
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated 731.72 - - 1.69

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 731.72 - - 1.69

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 100%

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2016

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2016

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2016

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2016

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Applies Globally

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes
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3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2016

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

--

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

Actively and constructively communicate and support the continuation of the Roundtable process and the implementation
of Roundtable projects.
Develop and implement plans of action to our best ability within our own organizations which are in accordance with the
framework of the Roundtable process, to promote sustainable palm oil production, procurement and consumption.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Confidential

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
RSPO website. The guidelines were available in English language.

Report file: M-Practice-Guidelines.pdf

Related link: www.rspo.org/key-documents
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7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

We are using 100% RSPO certified palm oil.
Our production volume has decreased, that is why we are using 30% less RSPO plam oil in our products.

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

--

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

-

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

We accepted our consumers request to use RSPO palm oil in our products. At the same time by using RSPO palm oil we can
emphasize our environmental commitment.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Particulars
About Your Organisation

1.1 Name of your organization

Nissin Foods (USA) CO., Inc.

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0364-13-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Food Goods

● Own-brand-Manufacturer

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ United States

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ United States

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

21,745

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

21,745
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance 21,745.00 - - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 21,745.00 - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) --

2.5.5 India --

2.5.6 North America 100%

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2013

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2014

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2016

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2017

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

United States

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

No

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes
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3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2017

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

Yes

Please state which product range(s) and market(s) you intend to apply the Trademark and when you plan to start using
the Trademark.

Nissin Foods USA has been approved to use RSPO Trademark on our own brand of products effective December 22, 2016. We
continue to look for opportunities to use the Trademark.

Year: 2020

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

Nissin Foods USA successfully transitioned to 100% Mass Balance RSPO-certified sustainable palm oil effective
December 1, 2016. The three major initiatives we are working towards are as follows;
1. Continue to encourage other Nissin locations worldwide, to embrace the use of RSPO certified sustainable palm oil.
2. Continue to work with our supply chain partners to encourage them to hold downstream suppliers (plantations and
processors) accountable to RSPO principles for sustainable palm oil development.
3. Look for market opportunities to use RSPO trademark logo to communicate our sustainable palm oil commitment.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Confidential

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

 Uploaded file: --
Related link: http://www.nissinfoods.com/transparency

  Labour rights

 Uploaded file: --
Related link: http://www.nissinfoods.com/transparency

  Stakeholder engagement

  None of the above
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7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
In less than 3.5 years after joining RSPO, we are proud to achieve this significant milestone of 100% Mass Balance RSPO certified
sustainable palm oil uptake in our manufacturing operations. The best practice guidelines we can share is our organizational
commitment and readiness to pursue this environmentally sustainable initiative. Our supply chain partners have also been very
supportive and worked closely with their supply networks to assure supply.

Report file: M-Practice-Guidelines.pdf

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

Current manufacturing activity does not exceed legal limits established by local environmental agencies.

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

The most significant challenge for us is the rising premiums for CSPO. We are in a very competitive and price sensitive category,
hence, we have to absorb this additional premium into our cost of goods.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

We have reached out to other Nissin Foods locations worldwide to encourage and promote the use of RSPO certified sustainable
palm oil and communicate our common vision for sustainability. In addition, we will continue to update our online presence with our
ongoing support for environmentally sustainable initiatives.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● Uploaded files:
Nissin Update.pdf

Link: http://www.nissinfoods.com/transparency

2699

http://www.rspo.org/acop/2017/nissin-foods-usa-co.-inc./Nissin Update.pdf
http://www.nissinfoods.com/transparency
http://www.nissinfoods.com/transparency
http://www.nissinfoods.com/transparency


Nomad Foods Europe Limited
RSPO Annual

Communications of
Progress 2017

Particulars Form

Particulars
About Your Organisation

1.1 Name of your organization

Nomad Foods Europe Limited

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0067-10-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Food Goods

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ France

■ Germany

■ Italy

■ Norway

■ Spain

■ Sweden

■ United Kingdom

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

Austria, Belgium, Denmark, Finland, France, Germany, Ireland, Italy, Luxembourg, Netherlands, Norway, Portugal, Spain, Sweden,
United Kingdom

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

1,793

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

42

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

28

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

1,863
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance 34.00 - - -

2.3.4 Segregated 1,697.00 41.00 - 26.00

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 1,731.00 41.00 - 26.00

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 100%

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2014

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2010

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2025

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2025

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Austria, Belgium, Denmark, Finland, France, Germany, Ireland, Luxembourg, Netherlands, Norway, Portugal, Spain, Sweden,
United Kingdom

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes
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3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2025

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

We declare the certified status of RSPO segregated Palm Oil for relevant Products only on the ingredient label. We use our
'Forever Food Together' sustainability icon on back of pack to explain that our products are 'responsibly sourced and prepared' and
refer our consumers to our Website for more information.

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

Continue to increase the use of CSPO.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

--

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

 Uploaded file: M-Policies-to-PNC-ethicalconducthr.pdf
For administration purpose, attachment files are renamed automatically

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
We have internal guidelines for the work in Progress to move to as much as possible CSPO. This includes on how we approach our
suppliers to provide CSPO.

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

We used only 65 t of non-certified Palm oil and Palm oil products in 2017 and we are reducing this further. We do not want to add
the administrative burdon for Book&Claim for this little residual quantity.

GHG Footprint
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8.1 Are you currently reporting any GHG footprint?

No

Please explain why

We are currently preparing our CSR Report and this will include GHG reporting.

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Nomad Foods Europe Limited
RSPO Annual

Communications of
Progress 2017

Challenges Form

Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

It took longer than expected for our suppliers to change to segregated palm oil, mostly for specialist compound ingredients where
Palm oil is a minor component.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

We communicated to our suppliers about the RSPO and our plan to move to CSPO. A few suppliers were not aware of RSPO and
we convinced these suppliers to move to CSPO as soon as reasonably possible.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded

Link: www.nomadfoods.com
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NongShim co., Ltd.
RSPO Annual

Communications of
Progress 2017

Particulars Form

Particulars
About Your Organisation

1.1 Name of your organization

NongShim co., Ltd.

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0506-14-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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NongShim co., Ltd.
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Food Goods

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Applies Globally

■ Korea, Republic of

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Korea, Republic of

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

40,000

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

40,000
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NongShim co., Ltd.
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume - - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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NongShim co., Ltd.
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) --

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2019

Comment:
Nongshim Co.Ltd is now studying the effects of supply chain certification ,
and when I finish it I will decide exactly when I will commece to do it

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2020

If target has not been met, please explain why:
Nongshim Co.Ltd is earnestly cosidering to use RSPO CERTIFIED SUSTAINABLE PALM OIL, I am preparing for the step to use
RSPO PALM OIL by 2020

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2025

If target has not been met, please explain why:
Nongshim Co.Ltd is now planning long term strategy for using 100% RSPO Palm oil
I hope that Nongshim Co.Ltd will achieve that goal by then

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2025

If target has not been met, please explain why:
Nongshim Co.Ltd is now planning long term strategy for using 100% RSPO Palm oil
I hope that Nongshim Co.Ltd will achieve that goal by then
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NongShim co., Ltd.
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Korea, Republic of

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

No

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes

3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2025

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

Yes

Please state which product range(s) and market(s) you intend to apply the Trademark and when you plan to start using
the Trademark.

Product ranges : Instant noodles, snacks, and beverages
Markets : KOREA

Year: 2025

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

I have a plan to discuss for usiong RSPO palm oil internally,
and then will find dificulties for using RSPO palm oil in Nongshim
and then I will find best way to solve problems
therefore I hope that it is the year for Nongshim to prepare for using RSPO palm oil

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

--

- Others:

--

Application of Principles & Criteria for all members sectors
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NongShim co., Ltd.
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

I do not think to cover Book & Claim
the more important is to use real RSPO palm oil
so I want to focus on using RSPO palm oil

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

--

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   Yes, in 2025
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NongShim co., Ltd.
RSPO Annual

Communications of
Progress 2017

Challenges Form

Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

To use RSPO palm oil , Nongshim needs to have some more coditions to solve, RSPO palm oil premiun, logistics and RSPO palm
oil supply We are continuously communicating with our interested parties to resolve obstacles

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

We will cooperate with our suppliers who fully understand RSPO to comply with RSPO principles And Criteria. Our supplier will be
a member of the RSPO and in additions there will be regular reviews to make sure our progress to sustainable palm oil is on track.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Nopa Nordic A/S
RSPO Annual

Communications of
Progress 2017

Particulars Form

Particulars
About Your Organisation

1.1 Name of your organization

Nopa Nordic A/S

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0974-17-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Nopa Nordic A/S
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Denmark

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

--

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

--
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Nopa Nordic A/S
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume - - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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Nopa Nordic A/S
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) --

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2015

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2018

If target has not been met, please explain why:
changed membership from supply chain to ordinary ultimo 2017

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2020

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2025

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Applies Globally

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related
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Nopa Nordic A/S
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

--

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

We will continue to promote the use of sustainable palm oil and oil palm products directly to our customers and also
indirectly through the promotion of Eco-labelled products which requires continuously higher demands on sustainable palm
oil content.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

--

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
We advise our customers to commit to RSPO certified oil palm products but do not have any guidelines.

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

Yes

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Nopa Nordic A/S
RSPO Annual

Communications of
Progress 2017

Challenges Form

Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Nordex Holding A/S
RSPO Annual

Communications of
Progress 2017

Particulars Form

Particulars
About Your Organisation

1.1 Name of your organization

Nordex Holding A/S

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0569-14-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Nordex Holding A/S
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● Food Goods

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Denmark

■ Romania

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Denmark

■ Romania

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

2,721

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

2,721
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Nordex Holding A/S
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

971.00 - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance 589.00 - - -

2.3.4 Segregated 72.00 - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 1,632.00 - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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Nordex Holding A/S
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia 100%

2.5.3 China --

2.5.4 Europe (incl.Russia) 20%

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East 20%

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2016

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2016

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2018

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2018

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Applies Globally

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes
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Nordex Holding A/S
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2018

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

Yes

Please state which product range(s) and market(s) you intend to apply the Trademark and when you plan to start using
the Trademark.

From beginning of 2019

Year: 2019

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

Print RSPO Trademark on all products

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

--

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
None. We will start beginning of 2019

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

we have no gab

GHG Footprint
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Nordex Holding A/S
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

no plans

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Nordex Holding A/S
RSPO Annual

Communications of
Progress 2017

Challenges Form

Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

None

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

None

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Nordgetreide GmbH & Co. KG
RSPO Annual

Communications of
Progress 2017

Particulars Form

Particulars
About Your Organisation

1.1 Name of your organization

Nordgetreide GmbH & Co. KG

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0249-12-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Nordgetreide GmbH & Co. KG
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Food Goods

● Manufacturing on behalf of other third party brands

● Other:

ingredient manufacturer

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Germany

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Applies Globally

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

395

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

5

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

400
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Nordgetreide GmbH & Co. KG
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume - - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -

2729



Nordgetreide GmbH & Co. KG
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 100%

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2016

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

If target has not been met, please explain why:
Nordgetreide neither manufactures own-brand products nor plans to do so. Most important: Please note that Nordgetreide does not
manufacture own brand products at all and has no plans to do so in the foreseeable future. Thus, we cannot complete
questions 3.2 to 3.4 as required unfortunately. The year before last year, in regards to the time bound plan of the ACOP Report for
2014, Stefano Savi gave us the following advice on this matter already: "When filling up the form, please report that your Company
does not manufacture own-brand products but private-label products and ingredient-products. Please account for any volumes for
B2B-product for further processing as private-label products volumes. Your form will be accepted although no volumes are entered
for own-brand section. I hope this clarifies and please let us know if you are experiencing any issues with this". Letchumi Achanah
provided the following advice: "Could you please complete the report where applicable with a same note at the end. Additionally I
upon submission of the form, please do drop an email acop@rspo.org to clarify the situation.
I shall also make a note on our end on the reasons so that it would not cause any inconvenience for your organization upon
submission." This Situation has not changed since then. So, We would like to ask you to accept our ACOP Report for year 2016
again please, without having completed questions 3.2 to 3.4.

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

If target has not been met, please explain why:
See comment for Point 3.2 please.
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3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

If target has not been met, please explain why:
See comment for Point 3.2 please.

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Applies Globally

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes

3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2017

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

Nordgetreide has no own brands.

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

Nordgetreide intends to promote RSPO-labeling on the private label brands we are producing for retailers.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Confidential

- Others:

--

Application of Principles & Criteria for all members sectors
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7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

 Uploaded file: M-Policies-to-PNC-ethicalconducthr.pdf
For administration purpose, attachment files are renamed automatically

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
none

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

--

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

--

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

Minimal obstacles based on the small amouts of palm-oil products Nordgetreide processes.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

Repeatedly outlining the importance of RSPO by our sales-team when it is in contact to customers.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● Uploaded files:
Code of Conduct 3.0.pdf
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Particulars
About Your Organisation

1.1 Name of your organization

Norte-Eurocao, S.L.U.

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0345-13-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● Food Goods

● Own-brand-Manufacturer

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Germany

■ Portugal

■ Spain

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Germany

■ Portugal

■ Spain

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

4,751

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

2,730

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

7,481
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance 426.00 6.00 - -

2.3.4 Segregated 869.00 - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 1,295.00 6.00 - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 100%

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2014

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2014

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2020

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2020

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Germany, Portugal, Spain

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

No

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related
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4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

Because our business isn't for a final client.

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

We will promote the RSPO by communications and informative sessions with our clients

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

--

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

 Uploaded file: --

  Land Use Rights

  Ethical conduct and human rights

 Uploaded file: --

  Labour rights

 Uploaded file: --

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

--

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

We don't produce GHG

Support for Smallholders
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9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

We didn't have any obstacle

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Particulars
About Your Organisation

1.1 Name of your organization

NUOVA SESAC,SL

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0385-14-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● Food Goods

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Spain

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Spain

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

2,526

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

74

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

1,060

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

3,660
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance 2,526.00 - - 1,060.00

2.3.4 Segregated - 74.00 - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 2,526.00 74.00 - 1,060.00

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 100%

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2014

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2014

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2025

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2025

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Denmark, Portugal, Spain

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes
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3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2025

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

Our products are not going to final consumer

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

Formation and to offer in our internal personal and customers

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Confidential

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

 Uploaded file: M-Policies-to-PNC-ethicalconducthr.pdf
For administration purpose, attachment files are renamed automatically

Related link: www.gracomsa.com

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
An internal guide for the employers in spanish

Report file: M-Practice-Guidelines.pdf

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

--

Support for Smallholders
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9.1 Are you currently supporting any independent smallholder groups?

Yes

Asociation with Albufera (Valencia)
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

At first it was more complicated, but our customers are more conscious about the subject RSPO

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

Engagement with key stakeholders; business; education/outreach

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded

Link: www.gracomsa.com
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Particulars
About Your Organisation

1.1 Name of your organization

NUTKAO s.r.l.

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0310-12-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Own-brand-Manufacturer

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

Albania, Algeria, Armenia, Australia, Austria, Azerbaijan, Belgium, Bosnia and Herzegowina, Brunei Darussalam, Cote d'Ivoire,
Croatia (Hrvatska), Czech Republic, Denmark, Egypt, Ethiopia, Finland, France, Georgia, Germany, Hungary, Ireland, Israel, Italy,
Japan, Korea, Republic of, Morocco, Netherlands, Norway, Portugal, Romania, Slovakia (Slovak Republic), South Africa, Sweden,
Switzerland, Syrian Arab Republic, United Arab Emirates, United Kingdom

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

866

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

22

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

4,963

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

5,851
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated 9.80 - - 121.00

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 9.80 - - 121.00

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 97%

2.5.5 India --

2.5.6 North America --

2.5.7 South America 3%

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2007

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2016

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2016

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2016

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes
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3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2020

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

Yes

Please state which product range(s) and market(s) you intend to apply the Trademark and when you plan to start using
the Trademark.

The Trademark is present on almost all the products of our brand and in all the countries where we sell our products. As we make
reprints of the labels, we are going to change the labels. All the updatings are programmed within the end of 2018.

Year: 2018

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

We propose to our customers the possibility to buy a certificated product

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Confidential

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

 Uploaded file: M-Policies-to-PNC-waterland.pdf
For administration purpose, attachment files are renamed automatically

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
Statement about the sustenibility of palm oil sent to our customers that buy products on private label (product for final consumer).
All the raw materials used for this type of product is certified and segregated.

Report file: M-Practice-Guidelines.pdf

Related link: https://www.nutkao.com/
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7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

Products that contain non-certified palm oils are for the industrial channel and the customer does not require this type of
certification

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

Yes
Report file: M-GHG-Emissions-Report.pdf

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

European, Australian and also some Brazilian customers know what is RSPO. RSPO is not very known in Middle East and in
Africa.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

We try to explain what is RSPO also in the promotional materials (brochure and poster in exposition).

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded

Link: https://www.nutkao.com/
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Particulars
About Your Organisation

1.1 Name of your organization

Nutreco International BV

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0038-08-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● Other:

Animal Feed and Premixes

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Indonesia

■ Netherlands

■ Spain

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Applies Globally

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

22,964

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

3,620

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

1,790

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

28,374
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

20,000.00 - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance 3,039.00 - - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 23,039.00 - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 100%

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2015

Comment:
Majority is book and claim.

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2015

If target has not been met, please explain why:
Majority is book and claim.

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2025

If target has not been met, please explain why:
we consider book and claim as a part of the supply chain option

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2025

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Applies Globally

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes
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3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

no demand

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

None

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Other

- Others:

No demand

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

 Uploaded file: M-Policies-to-PNC-waterland.pdf
For administration purpose, attachment files are renamed automatically

  Land Use Rights

 Uploaded file: M-Policies-to-PNC-landuseright.pdf
For administration purpose, attachment files are renamed automatically

  Ethical conduct and human rights

 Uploaded file: M-Policies-to-PNC-ethicalconducthr.pdf
For administration purpose, attachment files are renamed automatically

  Labour rights

 Uploaded file: M-Policies-to-PNC-laborrights.pdf
For administration purpose, attachment files are renamed automatically

  Stakeholder engagement

 Uploaded file: M-Policies-to-PNC-stakeholderengagement.pdf
For administration purpose, attachment files are renamed automatically

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
Nutreco sustainability reports for 2015, 2016 and 2017

Report file: M-Practice-Guidelines.pdf

Related link: www.nutreco.com/en/our-way/Sustainability/
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7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

We do not book and claim our palm kernel volume

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

Yes
Report file: M-GHG-Emissions-Report.pdf

Related link: www.nutreco.com/en/our-way/Sustainability/

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

none

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

none

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● Uploaded files:
Sustainability Report 2016.pdf

Link: www.nutreco.com/en/our-way/Sustainability/
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Particulars
About Your Organisation

1.1 Name of your organization

Nutrion Internacional SL

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0682-15-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Own-brand-Manufacturer

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Spain

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Spain

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

--

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

--

2763



Nutrion Internacional SL
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume - - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) --

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2016

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2020

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2030

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2030

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Germany

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes
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3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2030

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

Yes

Please state which product range(s) and market(s) you intend to apply the Trademark and when you plan to start using
the Trademark.

Depending the need and requirements of the products and the clients.

Year: 2018

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

The availability of segregate PFAD RSPO is very limitated and we are constantly working in trying to find alternative
suppliers with RSPO raw materials.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Other

- Others:

It is a very confidential information for us, to disclouse the volumes (tons of each product), therefore due to confidential reasons we
are sorry not for being capable to answer all the questions of this form-

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
Not aplicable.

GHG Footprint
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8.1 Are you currently reporting any GHG footprint?

No

Please explain why

--

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Particulars
About Your Organisation

1.1 Name of your organization

Nutrition et Santé

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0091-10-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Food Goods

● Own-brand-Manufacturer

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ France

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ France

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

511

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

511
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated 499.00 - - -

2.3.5 Identity Preserved 12.00 - - -

2.3.6 Total volume 511.00 - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 100%

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2012

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2012

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2020

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2018

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

France

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

No

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related
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4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

Yes

Please state which product range(s) and market(s) you intend to apply the Trademark and when you plan to start using
the Trademark.

Biscuits

Year: 2012

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

RAS

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Other

- Others:

RAS

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
RAS

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

I am not available to give you the information

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

Yes

We established contracts with our suppliers
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

RAS

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

RAS

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Nuttelex Food Products Proprietary Limited
RSPO Annual

Communications of
Progress 2017

Particulars Form

Particulars
About Your Organisation

1.1 Name of your organization

Nuttelex Food Products Proprietary Limited

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0604-15-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Nuttelex Food Products Proprietary Limited
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Australia

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Australia

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

--

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

--
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Nuttelex Food Products Proprietary Limited
RSPO Annual
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Consumer Goods Manufacturers Form

2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume - - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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Nuttelex Food Products Proprietary Limited
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Consumer Goods Manufacturers Form

2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) --

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2015

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2015

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2015

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2015

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Australia, Japan, Malaysia, New Zealand, Singapore

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related
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RSPO Annual

Communications of
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Consumer Goods Manufacturers Form

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

Yes

Please state which product range(s) and market(s) you intend to apply the Trademark and when you plan to start using
the Trademark.

Singapore, Malaysia, Japan and New Zealand. To be used only for marketing brochures.

Year: 2018

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

RSPO certification is now being used for marketing to promote the use of certified palm oil.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Confidential

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

--

Support for Smallholders

2779



Nuttelex Food Products Proprietary Limited
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges Form

Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

A reliable source of Segregated raw material is still unavailable. Until a reliable source is available Nuttelex does not have the
option to transition from Mass Balanced to Segregated.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

Communication with key stakeholders

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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NV Biscuiterie Thijs
RSPO Annual

Communications of
Progress 2017

Particulars Form

Particulars
About Your Organisation

1.1 Name of your organization

NV Biscuiterie Thijs

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0318-13-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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NV Biscuiterie Thijs
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Belgium

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Applies Globally

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

--

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

--
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Consumer Goods Manufacturers Form

2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume - - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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Consumer Goods Manufacturers Form

2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) --

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2015

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2017

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2017

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2017

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Applies Globally

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

No

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related
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RSPO Annual

Communications of
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Consumer Goods Manufacturers Form

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

95% of our products are private label

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Data Unknown

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

--

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges Form

Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Oleificio Salvadori S.r.l.
RSPO Annual

Communications of
Progress 2017

Particulars Form

Particulars
About Your Organisation

1.1 Name of your organization

Oleificio Salvadori S.r.l.

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0431-14-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Oleificio Salvadori S.r.l.
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● Food Goods

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Italy

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Italy

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

2,575

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

2,575
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RSPO Annual
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Consumer Goods Manufacturers Form

2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance 892.00 - - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 892.00 - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -

2790
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RSPO Annual

Communications of
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Consumer Goods Manufacturers Form

2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 100%

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2014

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2020

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2020

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2020

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Italy

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes
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Oleificio Salvadori S.r.l.
RSPO Annual

Communications of
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Consumer Goods Manufacturers Form

3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2020

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

Yes

Please state which product range(s) and market(s) you intend to apply the Trademark and when you plan to start using
the Trademark.

Fractioned Palm Oil and Frying Oil

Year: 2020

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

Advertising to all our customers

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Data Unknown

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

 Uploaded file: M-Policies-to-PNC-ethicalconducthr.pdf
For administration purpose, attachment files are renamed automatically

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
Information available on our website written below. Available in Italian and English

Related link: www.oleificiosalvadori.com

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

There isn't enough stocking space immediately.

GHG Footprint
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Oleificio Salvadori S.r.l.
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

Not applicable

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Oleificio Salvadori S.r.l.
RSPO Annual

Communications of
Progress 2017

Challenges Form

Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

We didn't encounter any problem procuring CSPO

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

Advertising to our customers

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded

Link: www.oleificiosalvadori.com
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Communications of
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Particulars Form

Particulars
About Your Organisation

1.1 Name of your organization

Oleificio Zucchi Spa

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0640-15-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Oleificio Zucchi Spa
RSPO Annual

Communications of
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Consumer Goods Manufacturers Form

Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Food Goods

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Italy

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Italy

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

--

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

11

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

11
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - 1.00

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume - - - 1.00

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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Oleificio Zucchi Spa
RSPO Annual

Communications of
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Consumer Goods Manufacturers Form

2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 1%

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2015

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2015

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2030

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2030

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Italy

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

No

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related
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Oleificio Zucchi Spa
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

Yes

Please state which product range(s) and market(s) you intend to apply the Trademark and when you plan to start using
the Trademark.

PalmaPalladeRSPO(MB) Vela2lx6

Year: 2015

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

Oleificio Zucchi, even if not specific for the RSPO, promotes "a harmonious, balanced and sustainable development of
economic activities, a high level of employment and social protection, equality between men and women, sustainable
growth and non-inflationary, a high degree of competitiveness and convergence of economic performance, a high level of
environmental protection and the improvement of the quality of the latter, the improvement of the standard of living and
quality of life, economic and social cohesion and solidarity among Member States ". Sustainability is, therefore, defined
according to the "model of the three pillars of sustainability" and takes into account environmental, economic and social,
among them highly interconnected. Environmental sustainability is the ability to maintain over time
the natural resources, according to Herman Daly, one of the greatest ecological economists, a sustainab le resource
management requires that the resource withdrawal speed must be equal to the capacity for regeneration and that the
production speed of waste must be equal to the absorption capacity of the
ecosystems in which the wastes are placed. Economic viability, however, is the ability to create sustainable growth in
economic indicators, generating income and employment and sustain over time the populations, enhance regional
characteristics and allocarne resources effectively. From a social point of view o f
sustainability it can be defined as the ability to guarantee human welfare conditions equally distributed by class and gender.
The welfare conditions include guaranteeing human rights, security, health, protection of workers, consumer protection,
involvement and community development. In addition to the three pillars it was expected fourth commodity nutritional health
pillar.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Data Unknown

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

 Uploaded file: M-Policies-to-PNC-waterland.pdf
For administration purpose, attachment files are renamed automatically

  Land Use Rights

 Uploaded file: M-Policies-to-PNC-landuseright.pdf
For administration purpose, attachment files are renamed automatically

  Ethical conduct and human rights

 Uploaded file: M-Policies-to-PNC-ethicalconducthr.pdf
For administration purpose, attachment files are renamed automatically

  Labour rights

 Uploaded file: M-Policies-to-PNC-laborrights.pdf
For administration purpose, attachment files are renamed automatically

  Stakeholder engagement

  None of the above
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Consumer Goods Manufacturers Form

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
None

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

Oleificio Zucchi, even if not specific for the RSPO, promotes "a harmonious, balanced and sustainable development of economic
activities, a high level of employment and social protection, equality between men and women, sustainable growth and
non-inflationary, a high degree of competitiveness and convergence of economic performance, a high level of environmental
protection and the improvement of the quality of the latter, the improvement of the standard of living and quality of life, economic
and social cohesion and solidarity among Member States ". Sustainability is, therefore, defined according to the "model of the three
pillars of sustainability" and takes into account environmental, economic and social, among them highly interconnected.
Environmental sustainability is the ability to maintain over time
the natural resources, according to Herman Daly, one of the greatest ecological economists, a sustainab le resource management
requires that the resource withdrawal speed must be equal to the capacity for regeneration and that the production speed of waste
must be equal to the absorption capacity of the
ecosystems in which the wastes are placed. Economic viability, however, is the ability to create sustainable growth in economic
indicators, generating income and employment and sustain over time the populations, enhance regional characteristics and
allocarne resources effectively. From a social point of view o f
sustainability it can be defined as the ability to guarantee human welfare conditions equally distributed by class and gender. The
welfare conditions include guaranteeing human rights, security, health, protection of workers, consumer protection, involvement
and community development. In addition to the three pillars it was expected fourth commodity nutritional health pillar.

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

Yes
Report file: M-GHG-Emissions-Report.pdf

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

The decline in palm oil sales declined following the publication of the 201 EFSA opinion which showed significant presence of GE
and 3-MCPD contaminants in this product, which has negatively impacted consumers and customers . Oleificio Zucchi has always
maintained that the formation of such containers in the refined product can be controlled through a careful control of the process of
processing and refining of palm oil.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

Oleifici Zucchi promotes "a harmonious, balanced and sustainable development of economic activities, a high level of employment
and social protection, equality between men and women, sustainable growth and non-inflationary, a high degree of competitiveness
and convergence of economic performance, a high level of environmental protection and the improvement of the quality of the
latter, the improvement of the standard of living and quality of life, economic and social cohesion and solidarity among Member
States .

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● Uploaded files:
ENG Standard CSQA DTP125.pdf
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Particulars
About Your Organisation

1.1 Name of your organization

Onion Specialties International BV

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0492-14-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Food Goods

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Netherlands

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Netherlands

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

2,485

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

2,485
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated 0.25 - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 0.25 - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 90%

2.5.5 India --

2.5.6 North America 3%

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East 2%

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2014

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2016

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2014

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2016

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Applies Globally

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related
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4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

Yes

Please state which product range(s) and market(s) you intend to apply the Trademark and when you plan to start using
the Trademark.

Crispy Fried Onions

Year: 2016

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

n.a.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Confidential

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
we only use RSPO Segregated Palmoil; for the customer there is no possibility for a choice in kind of palm oil.

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

we only use RSPO Segregated Palmoil; no others kind of Palm oils.

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

not necessairy

Support for Smallholders
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9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

n.a.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

n.a.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● Uploaded files:
ALG-S-01 Beleidsverklaring.pdf
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Particulars
About Your Organisation

1.1 Name of your organization

Oriflame Cosmetics Global S.A.

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0135-11-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● Home & Personal Care Goods

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Applies Globally

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Applies Globally

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

--

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

3,930

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

3,930
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - 3,602.00

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - 328.00

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume - - - 3,930.00

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa 100%

2.5.2 Australasia --

2.5.3 China 100%

2.5.4 Europe (incl.Russia) 100%

2.5.5 India 100%

2.5.6 North America 100%

2.5.7 South America 100%

2.5.8 Indonesia 100%

2.5.9 Malaysia --

2.5.10 Middle East 100%

2.5.11 Rest of Asia 100%

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2010

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2010

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2010

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2020

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Applies Globally

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related
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4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

In 2012 Oriflame was the first company in the world to produce a foaming product (Swedish Spa Refreshing Shower Gel 21876)
that contained RSPO (Roundtable on Sustainable Palm Oil) segregated certified sustainable palm oil and had the RSPO
trademark. The product is no longer available in our product portfolio.

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

In order to expand and deepen its work on sustainability, Oriflame adopted a new comprehensive sustainability strategy in
2013, with a broader set of commitments covering product development, social issues and environmentally focused
targets. Through this new strategy, Oriflame committed to source renewable and sustainable materials whenever possible.

Regarding Palm Oil, Oriflame has set several commitments. We will keep on implementing actions during the year in order
to comply with them.
The 2018 progress is as follows:

- Source 100% certified sustainable palm oil by physical supply chain by 2020.
Deadline: 2020
2017 progress: On track
We continued to take steps in supporting the production and usage of sustainable oil palm products. In 2017 over 8% of oil
palm products used in our finished goods was certified sustainable by Mass Balance (a similar volume as during 2016).
The remaining usage was covered by RSPO Credits. In 2018 we will continue to work with our suppliers to increase the
porportion of Mass Balance palm oil further.

- Promote sustainable palm oil by purchasing RSPO credits to cover 100% of our consumption.
Deadline: ongoing
2017 progress: completed
We purchased RSPO Credits to cover the 2017 remaining balance, ensuring 100% coverage. The plan is to continue doing
so for 2018.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Other

- Others:

-

Application of Principles & Criteria for all members sectors
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7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

 Uploaded file: M-Policies-to-PNC-waterland.pdf
For administration purpose, attachment files are renamed automatically

Related link: corporate.oriflame.com/SUSTAINABILITY/Planet/Air/

  Land Use Rights

  Ethical conduct and human rights

 Uploaded file: M-Policies-to-PNC-ethicalconducthr.pdf
For administration purpose, attachment files are renamed automatically

Related link: http://corporate.oriflame.com/About_Oriflame/Code-of-Conduct-/

  Labour rights

 Uploaded file: M-Policies-to-PNC-laborrights.pdf
For administration purpose, attachment files are renamed automatically

Related link: corporate.oriflame.com/SUSTAINABILITY/People-/Human-Rights1/

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
We encourage conscious consumer decisions by transparent communication in English of our palm oil strategy and benefits of
RSPO certified material on our website and sustainability report.

Report file: M-Practice-Guidelines.pdf

Related link: corporate.oriflame.com/SUSTAINABILITY/Planet/Sourcing/

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

Yes
Report file: M-GHG-Emissions-Report.pdf

Related link: corporate.oriflame.com/SUSTAINABILITY/Planet/Air/

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No

2814

http://www.rspo.org/acop/2017/oriflame-cosmetics-global-s.a./M-Policies-to-PNC-waterland.pdf
http://corporate.oriflame.com/SUSTAINABILITY/Planet/Air/
http://www.rspo.org/acop/2017/oriflame-cosmetics-global-s.a./M-Policies-to-PNC-ethicalconducthr.pdf
http://http://corporate.oriflame.com/About_Oriflame/Code-of-Conduct-/
http://www.rspo.org/acop/2017/oriflame-cosmetics-global-s.a./M-Policies-to-PNC-laborrights.pdf
http://corporate.oriflame.com/SUSTAINABILITY/People-/Human-Rights1/
http://www.rspo.org/acop/2017/oriflame-cosmetics-global-s.a./M-Practice-Guidelines.pdf
http://corporate.oriflame.com/SUSTAINABILITY/Planet/Sourcing/
http://www.rspo.org/acop/2017/oriflame-cosmetics-global-s.a./M-GHG-Emissions-Report.pdf
http://corporate.oriflame.com/SUSTAINABILITY/Planet/Air/


Oriflame Cosmetics Global S.A.
RSPO Annual

Communications of
Progress 2017

Challenges Form

Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

While in the past we have been restricted in moving forward quickly towards our target due to lack of availability and significantly
higher cost of certified sustainable derivatives, our plan is now to accelerate our uptake as we get closer to our 2020 deadline.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

Oriflame is actively participating in RSPO working groups representing consumer good manufacturers. We have contributed to the
cosmetics industry sector by organizing workshops in which we share lessons learned and discuss future steps and opportunities. -
In 2017, we actively took part in RSPO activities. We are members of the T&T standing committee and formed part of the review
bodies for SCC and C&C. - In addition we presented Oriflame to members of the Polish cosmetics society as a case study on the
benefits of membership of RSPO and the need for sustainable palm oil in 2014 and to BM Trada who are the main certifying body
in UK & Ireland for consumer goods manufacturers during 2015. - In October 2015 the Swedish Initiative on Sustainable Palm Oil in
Cosmetics and Detergents was launched with Oriflame as one of the co-initiators. - In 2012 Oriflame became the first company in
the world to produce a foaming product (Swedish Spa Refreshing Shower Gel (21876)) that contains RSPO segregated certified
sustainable palm oil and bears the RSPO trademark. - We aspire to increase our commitment and use over the next few years to
demonstrate our support towards RSPO certified sustainable palm oil in order to contribute to the preservation of our natural
resources. - In the WWF Palm Oil Scorecard 2016 Oriflame scored 9/9, placing us with the best in the industry.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● Uploaded files:
2016_Sustainability_Report.pdf

Link: corporate.oriflame.com/SUSTAINABILITY/Planet/Sourcing/
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Particulars
About Your Organisation

1.1 Name of your organization

Orkla ASA

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0602-15-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Home & Personal Care Goods

● Own-brand-Manufacturer

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

Czech Republic, Denmark, Estonia, Finland, Iceland, India, Latvia, Lithuania, Netherlands, Norway, Poland, Portugal, Romania,
Slovakia (Slovak Republic), Sweden, United Kingdom

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Applies Globally

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

42,097

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

1,119

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

15,842

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

59,058
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

1,150.00 1.00 - 1,112.00

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance 1,980.00 535.00 - -

2.3.4 Segregated 738.00 62.00 - 1,243.00

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 3,868.00 598.00 - 2,355.00

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 42%

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2010

Comment:
Before 2015, some of the Orkla companies had individual memberships.

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2017

If target has not been met, please explain why:
Orkla is committed to buying sustainable and traceable palm oil for all own brands by 2017 at the latest. Due to certain markets and
the matureness of these, the progress is slower than expected and we are currently strengthening our efforts as figures from 2018
will show. In addition we work actively to promote RSPO certified palm oil to our industrial customers for their private label products.
We are gradually increasing the share of physical CSPO.

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2018

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2018

If target has not been met, please explain why:
We have a target that all palm oil purchased for Orkla sshall be sustainably produced. To reach this target we are increasing our
use of physical CSPO, but are also working with other activities. Therefore we have not set a
specific year for full conversion to physical CSPO.

As our target for 2017 was not fully met, we are striving to reach the target as soon as possible
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3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Applies Globally

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes

3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2018

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

Yes

Please state which product range(s) and market(s) you intend to apply the Trademark and when you plan to start using
the Trademark.

The RSPO trademark is primarily used in the marketing of margarine and other bakery ingredients

Year: 2012

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

Engage with suppliers to monitor the progress of their work.
Participate in Norwegian and Swedish networks for sustainable palm oil. Prepare and carry out RSPO audits of companies
that have not previously been RSPO members. Continue engaging with professional customers to promote physical CSPO.
Reach the target of 100% certified volumes for own brands in line with our commitment.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

--

- Others:

--

Application of Principles & Criteria for all members sectors
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7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

 Uploaded file: --
Related link: www.rspo.org/acop/2015/orkla-asa/M-Policies-to-PNC-waterland.pdf

  Land Use Rights

 Uploaded file: --
Related link: www.rspo.org/acop/2015/orkla-asa/M-Policies-to-PNC-landuseright.pdf

  Ethical conduct and human rights

 Uploaded file: --
Related link: rspo.org/acop/2015/orkla-asa/M-Policies-to-PNC-ethicalconducthr.pdf

  Labour rights

 Uploaded file: --
Related link: 
www.orkla.com/content/download/2737/282778/file/Orkla%20Supplier%20Code%20of%20Conduct.pdf

  Stakeholder engagement

 Uploaded file: --
Related link: 
www.orkla.com/content/download/2737/282778/file/Orkla%20Supplier%20Code%20of%20Conduct.pdf

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
During 2016 Orkla published a new palm oil pollicy, available in English and Norwegian. Orkla engages on a regular basis with our
key suppliers and discusses challenges, solutions and
progress with them.

Related link: 
www.orkla.com/content/download/81608/16345118/file/Orkla%20Policy%20for%20sustainable%20palm%20oil.pdf

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

Yes

When do you plan to cover the gap using Book and Claim?

2018

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

Yes
Related link: www.orkla.com/Sustainability/Environment/CDP

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   Yes, in 2018
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

For certain palm oil based products, physical CSPO has not been available. This has been the case for certain oleo-chemicals and
confectionery blends. However, we have seen good progress in 2014-2016. In some of the countries where Orkla operates there is
little awareness among customers about the importance of supporting RSPO. There is a skepticism among consumers, retailers
and NGOs in several countries with regards to the credibility of RSPO as a certification standard. We are concerned that the
development towards physical CSPO may exclude smallholder farmers from the supply chain.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

Engaging and informing both stakeholders and customers of our activities

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded

Link: www.orkla.com/content/download/81608/16345118/file/Orkla%20Policy%20for%20sustainable%20palm%20oil.pdf

2822



OTTO Cosmetic GmbH
RSPO Annual

Communications of
Progress 2017

Particulars Form

Particulars
About Your Organisation

1.1 Name of your organization

OTTO Cosmetic GmbH

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0695-15-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Home & Personal Care Goods

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Germany

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Germany

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

--

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

2,700

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

2,700
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - 25.00

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - 1,706.00

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume - - - 1,731.00

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 100%

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2016

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2016

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2019

If target has not been met, please explain why:
We don't have our own brand, but most of our customers, for whom we produce have declared that they want 100% RSPO certified
sustainable palm products (Mass Balance) until the end of 2018. Therefore we are fairly sure that we will reach the target of 100%
for our entire customer base by the end of 2019.

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2019

If target has not been met, please explain why:
We don't have our own brand, but most of our customers, for whom we produce have declared that they want 100% RSPO certified
sustainable palm products (Mass Balance) until the end of 2018. Therefore we are fairly sure that we will reach the target of 100%
for our entire customer base by the end of 2019.

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Germany
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3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

We do not have an own brand.

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

OTTO will inform further partners, particularly customers about the successful implementation of the RSPO-model.
Furthermore, we will communicate our engagement with RSPO on our website.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

--

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

 Uploaded file: --
Related link: www.rspo.org/acop/2016/otto-cosmetic-gmbh/M-Policies-to-PNC-ethicalconducthr.pdf

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
We have implemented a yearly training, in German, during which all the employees, which have points of contact withh RSPO, are
taught about its guidelines and procedures.

Report file: M-Practice-Guidelines.pdf
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7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

--

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

We don't asses the GHG emissions, because we have marginal internal combustion processes. The biggest part of the needed
heat is generated by recovered heat.

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

We have found economical obstacles in the procurement of MB-certified raw materials, since they are more expensive than
non-certtified ones. We have also encountered obstacles simply in finding certain raw materials in MB-quality, since our suppliers
still don't offer them.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

We have shared with our customers the possibility and advantages to switching their products to MB-quality. We have suggested
the positive impact of certified palm kernel oil for environment, workers in plantaions, and throughout the whole value chain until it
reaches the consumer.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded

Link: https://otto-cosmetic.de/en/quality/
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Particulars
About Your Organisation

1.1 Name of your organization

Oy Karl Fazer AB

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0045-09-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Food Goods

● Own-brand-Manufacturer

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Denmark

■ Estonia

■ Finland

■ Latvia

■ Lithuania

■ Norway

■ Russian Federation

■ Sweden

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Denmark

■ Estonia

■ Finland

■ Latvia

■ Lithuania

■ Norway

■ Russian Federation

■ Sweden

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

340

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--
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2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

3,974

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

4,314

2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - 2,470.00

2.3.2 Book and Claim from Independent
Smallholder*

- - - 150.00

2.3.3 Mass Balance - - - 124.00

2.3.4 Segregated 340.00 - - 1,230.00

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 340.00 - - 3,974.00

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 100%

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2012

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2010

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2012

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2020

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Denmark, Estonia, Finland, Latvia, Lithuania, Norway, Russian Federation, Sweden

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes
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3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2012

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

At the moment we do not communicate our responsible palm oil actions with the trademark on the packaging, we communicate
using other channels

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

2012/2013: 100% of Fazer’s palm oil is covered by GreenPalm certificates
2015: Fazer purchased 100% RSPO segregated palm oil for biscuit products 2016
2016: Fazer had a target of 100% RSPO segregated palm oil for confectionery products in 2016. 92% was segregated and
remaining was massbalance or Book& Claim. Target is still to achieve 100 segregated for confectionary products.
2017: Fazer will review of commitment and objectives
2018: All Fazer’s palm oil will be RSPO segregated in Finland, Sweden, Norway, Denmark and Baltic countries. Fazer will
start purchasing RSPO mass balance palm oil in Russia 2020 : In all countries of operation, Fazer will purchase all palm oil
using either the segregated, or the mass balance supply chain system

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Data Unknown

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

 Uploaded file: --

  Land Use Rights

 Uploaded file: --

  Ethical conduct and human rights

 Uploaded file: --

  Labour rights

 Uploaded file: --

  Stakeholder engagement

 Uploaded file: --

  None of the above
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7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
We have been communicating to stakeholders that we primarily aim to support a responsible production of palm oil as opposed to
abandon the use of it. We need to push the demand for responsible palm oil.

We have also been involved in an initiative called "Sustainable Food Chain" in Sweden where certified and sustainable palm oil is
advocated as a minimum for palm oil.

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

Yes, we do.

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

Yes

We buy RSPO certificates to support smallholders.
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

The challenges can vary depending on market. An example is Russia where there has been a lack of supply chain activity. Also a
lack of NGO focus in Russia. There we are a forerunner in taking action towards sustainable palm oil. The credibility of RSPO is
constantly challenged by various stakeholders which is leading to some players abandoning the use of palm oil. It becomes
challenging to defend RSPO when non conformancies to the RSPO standard is on going and reported in the media. We
participated in the first consultation round to the RSPO Principles and criteria. There we have for example stressed the importance
that the UN Guiding Principles is fully embraced in the principles and criteria. Latest debate on the health affect on palm oil has also
been challenging related to (3-MCPD), and 2-monochloropropanediol (2-MCPD) and their fatty acid esters.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

In Russia, where there has been a lack of supply chain activity towards sustanable palm oil, we have still taken action towards
using RPSO certified palm oil. We are advocating, together with other industry players through the initiative 'Sustainable Food
Chain', the use of RSPO certified palm oil.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded

Link: https://www.fazergroup.com/siteassets/responsibility/palm-oil/fg_palm-oil-commitment_gb_2014.pdf
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Particulars
About Your Organisation

1.1 Name of your organization

P&G

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0113-10-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● Home & Personal Care Goods

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Applies Globally

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Applies Globally

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

24,136

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

372,149

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

138,951

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

535,236
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

603.00 - - 2,730.00

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance 23,533.00 29,999.00 - 86,634.00

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 24,136.00 29,999.00 - 89,364.00

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) --

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2012

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2012

If target has not been met, please explain why:
We have been sourcing RSPO certified products from 2012 and use them for corporate reporting and not for branding.

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2014

If target has not been met, please explain why:
We achieved 100% certified Palm Oil &Palm Oil Derivatives via Green Palm Certificates and MB since FY1314. In 2017, more than
97% of our Palm Oil and Palm Oil Derivatives has been MB certified. For PKO we have plan to have Y-o-Y increase. For PKO
derivatives it will be based on availability and resourcing.

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2020

If target has not been met, please explain why:
We have been sourcing most (> 97%) of our palm oil and palm oil derivatives as MB since 2016. We are on track to be 100%
Segregated Certified for PO by 2018, and for PO derivative (incl. palm fractionates) by 2020; these are accelerated from the
original target of 2020 for palm oil. For PKO and PKO derivatives, we will continue to improve certified material sourcing while
focusing on our smallholder program to improve their livelihood. For reference, the PO derivatives in the Table in Section 2.3
includes PKO derivatives that we used in P&G products.
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3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Applies Globally

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

No

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

Lack of consumer awareness and pull.

We view the current review of RSPO P&Cs as a critical opportunity to strengthen the existing standards and ultimately build even
greater credibility and adoption of RSPO across the industry.

Actions for Next Reporting Period

2841



P&G
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

-- Please visit www.us.pg.com/sustainability for a full description of our palm commitment. Key highlight include:

Our palm sustainability program is guided by the broader three pillar management strategy that governs supplier
management, smallholders, and industry engagement.
1. Supplier Management
• P&G is on track to source 100% segregated procurement for traceable sustainable palm oil by 2018, and by 2020 for
palm oil derivatives (incl. palm fractionates). This is accelerated from earlier plan of 2020 for palm oil. We will buy MB to
cover the volume which are not SG certified.
• Continue to work aggressively with our key PKO supplier to drive RSPO certification
• Drive transparency, risk assessment and prioritization for industry-wide effort to address NDPE risks and verification in
the 3rd party, independent supply chain.

2. Smallholder Program
• P&G will continue to drive progress on the P&G smallholder management framework with key partners to improve the
practices, productivity and livelihood of independent smallholders in our key PKO supply chain in Malaysia.
- Scale up program to expand to engage and trace more collection centers and associated smallholders in collaboration
with the Malaysia Institute for Supply Chain Innovations (MISI)
- Develop Oil Palm Data Warehouse to manage the smallholder traceability and information database with MIMOS
- Partner with the International Plant Nutrition Institute (IPNI) to improve the productivity and livelihood of the farmers
through creation of Model Farms to apply and scale up best agricultural practices, crop recovery program and nutrient
management program
- Continue to build and apply the smallholder risk assessment model (SHRAM) to prioritize and manage risk efficiently, and
explore multi-stakeholder solution for water level management for farms on peat, and disease control

‘Improving the Livelihood of the Smallholder has been called out as one of the Companies sustainability priority projects in
the recently launched Ambition 2030 program, visit (https://us.pg.com/sustainability/at-a-glance/our-goals) for more details.
This lays out the company’s future sustainability vision and goals and shows our long term commitment to driving
sustainable practices in the P&G supply chain.’

3. Industry Standard and Methodology Influencing
• As a member of the HCSA SG to continues to support development and implementation of the high-carbon stock
approach to assess and protect forest. Support further development of the approach to address challenges for
high-forest-cover landscape/country and inclusion of smallholders, and integration of HCSA to RSPO P&C revision
process.
• As member of RSPO 2018 P&C Review Taskforce to improve the relevance and effectiveness of the most recognized
sustainability standard for palm oil, and fundamental element of our commitment. Actively support incorporation of NDPE
commitments as member of the No-Deforestation sub-group and the Human Right Working Group. Drive and contribute, as
member of the Smallholder Interim Group (SHIG) to developing an inclusive smallholder standard and enabling the new
RSPO smallholder strategy approved in 2017.
• P&G is member of the Sustainable Landscapes Working Group (SLWG) (formerly the Traceability Working Group) to
advance an industry traceability platform at landscape level and to promote implementation of supply shed risk assessment
and verification as a strategy to advance supply chain risk assessment, especially for the 3rd-party independent palm oil
mills. The key next focus is for the members to develop implementation plan of pilots that include governance framework
that will allow execution to move forward.
• We are also part of the CGF Palm Oil Working Group to mobilize resources in driving industry progress on policy and
goals, as well as alignment on standards and methodologies.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Other

- Others:

Disclosed all the information.

Application of Principles & Criteria for all members sectors
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7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

 Uploaded file: --
Related link: www.us.pg.com/sustainability 

  Land Use Rights

 Uploaded file: --
Related link: www.us.pg.com/sustainability 

  Ethical conduct and human rights

 Uploaded file: --
Related link: www.us.pg.com/sustainability 

  Labour rights

 Uploaded file: --
Related link: www.us.pg.com/sustainability 

  Stakeholder engagement

 Uploaded file: --
Related link: www.us.pg.com/sustainability 

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
Meeting the RSPO P&C is fundamental to the no-deforestation commitments and goals on our palm supply chain. We have made
our policies and goals clear to each of our suppliers. They have provided their action plan as to how they will meet our sustainable
sourcing requirements. We actively work with our palm suppliers to execute our goals, and the progress is on track to reaching
100% SG certified PO by 2018, and PO derivatives by 2020.

Related link: www.us.pg.com/sustainability

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

We achieve 100% PO and POD mostly by MB (97%) and small amount by B&C (3%) . PKO and PKOD not economical
supply/availability.

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

Yes
Related link: www.us.pg.com/sustainability

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

Yes

Yes. Details is provided in Section 5.1 above
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

As high volume user of PKO and PKO derivatives, it is critical to ensure the broad, diverse palm oil mills that provide kernels for our
PKO supply are engaged and prioritized to managing and addressing the identified challenges. The palm oil supply chain includes
a large number of 3rd party, independent mills, smallholders and small growers that are common source of many buyers. It is
challenging to engage this complex supply network and to drive towards the goals of meeting RSPO P&C and NDPE policies. We
initiated and continued to make progress on the program for small holders in Malaysia along with our major supply partners and
multi-stakeholders to understand how we can best engage with smallholders to improve practices, productivity and livelihoods. We
continue to share and scale successful learning from our initial pilots across our supply chain. We participate in the industry forums
to develop supply shed risk assessment & verification process, and drive an efficient approach toward the sustainable sourcing
requirements. It is crucial to establishing and implementing concerted effort supported by multi-stakeholders, such as the
jurisdictional approach initiated by RSPO and landscape level framework in order to scale up and accelerate the process. Finally,
we view the current review of RSPO P&C as a critical opportunity to strengthen the existing standards and ultimately build even
greater credibility and adoption of RSPO across the industry.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

We have always supported the vision and have started via small holder program in Malaysia to enable them to meet RSPO
standards. As a sponsor of the RSPO RT13, 14 and 15 meetings, P&G enabled smallholders from Latin America, Africa and SE
Asia to promote and facilitate sharing and learning of best practices and capability-building training through posters, videos and
class room training to help improve the livelihoods of the smallholders across the geographies. In RT15, we presented our learning
about water level management and disease control from our smallholders pilots, and potential means to mitigate the challenges at
large scale.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded

Link: us.pg.com/sustainability
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Particulars
About Your Organisation

1.1 Name of your organization

Pågen AB

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0478-14-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Food Goods

● Own-brand-Manufacturer

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Sweden

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Sweden

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

857

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

857
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated 857.00 - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 857.00 - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 100%

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2016

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2016

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2016

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2016

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Sweden

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

No

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related
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4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

Yes

Please state which product range(s) and market(s) you intend to apply the Trademark and when you plan to start using
the Trademark.

Pågen Gifflar Kanel (Europe)
Pågen Skorpor (Europe)
Pågen Krisprolls (Europe)

Year: 2016

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

Digital Communication on our website.
Use RSPO trademark on packages.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

--

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

 Uploaded file: M-Policies-to-PNC-waterland.pdf
For administration purpose, attachment files are renamed automatically

  Land Use Rights

  Ethical conduct and human rights

 Uploaded file: M-Policies-to-PNC-ethicalconducthr.pdf
For administration purpose, attachment files are renamed automatically

  Labour rights

 Uploaded file: M-Policies-to-PNC-laborrights.pdf
For administration purpose, attachment files are renamed automatically

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
RSPO training employes.

GHG Footprint
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8.1 Are you currently reporting any GHG footprint?

No

Please explain why

We are measuring energy consumption separately.

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

Answering customer questions regarding palm oil, often neagative opinion.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

No

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Particulars
About Your Organisation

1.1 Name of your organization

P.J. Lisac & Associates, Inc.

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0885-17-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ United States

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

15

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

15
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume - - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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P.J. Lisac & Associates, Inc.
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) --

2.5.5 India --

2.5.6 North America 100%

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2017

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2017

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2017

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2017

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

United States

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related
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P.J. Lisac & Associates, Inc.
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

Our palm oil-based product is an ingredient for a 3rd party. Trademark is not necessary.

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

We see it as part of our responsibility to work intensively with the companies from which we buy, to engage more closely
with the palm supply chain from the smallholder farmer to the end consumer, and to look deeply into the upstream
consequences of using and selling products based on palm oil and palm kernel oil. The RSPO certification process is the
most transparent and effective global initiative to improve the entire palm sector and it provides the necessary infrastructure
to monitor market transformation in a transparent manner.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Data Unknown

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:

Report file: M-Practice-Guidelines.pdf

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

We use 100% RSPO certified palm oil.

GHG Footprint
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P.J. Lisac & Associates, Inc.
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

We do not have plans for future GHG footprint.

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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P.J. Lisac & Associates, Inc.
RSPO Annual

Communications of
Progress 2017

Challenges Form

Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

3rd party supplier who does not take physical ownership of RSPO palm oil was not certified. We worked with the supplier, RSPO,
and Control Union in helping the supplier get certified.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

No further actions were implemented.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded

2858



Pally Biscuits BV
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Communications of
Progress 2017

Particulars Form

Particulars
About Your Organisation

1.1 Name of your organization

Pally Biscuits BV

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0329-13-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Pally Biscuits BV
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Food Goods

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Netherlands

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Netherlands

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

4,867

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

4,867
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Pally Biscuits BV
RSPO Annual
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Consumer Goods Manufacturers Form

2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance 36.00 - - -

2.3.4 Segregated 296.00 - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 332.00 - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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Pally Biscuits BV
RSPO Annual
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 100%

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2012

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2013

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2014

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2014

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Netherlands

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related
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Pally Biscuits BV
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

Not a demand from the market.
Unknown by consumers.

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

No actions planned.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

--

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
Staff training in Dutch.

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

--

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

No plans.

Support for Smallholders

2863



Pally Biscuits BV
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Pally Biscuits BV
RSPO Annual

Communications of
Progress 2017

Challenges Form

Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

Pally already buys 100% of its palmoil volume as segregated palmoil.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

Discussions with business to business partners.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Palmer and Company
RSPO Annual

Communications of
Progress 2017

Particulars Form

Particulars
About Your Organisation

1.1 Name of your organization

Palmer and Company

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0945-17-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers Form

Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Food Goods

● Own-brand-Manufacturer

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ United States

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ United States

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

2

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

2

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

4
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume - - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) --

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2019

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2019

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

United States

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related
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Palmer and Company
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Consumer Goods Manufacturers Form

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

--

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Confidential

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

--

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

--

Support for Smallholders
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RSPO Annual
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Consumer Goods Manufacturers Form

9.1 Are you currently supporting any independent smallholder groups?
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Retailers Form

Retailers
Operational Profile

1.1 Please state your main activities within the palm oil supply chain. Tick all that apply:

 Wholesaler

 Retail

 Food service providers

 Own-brand

 Third party brands

 Biofuels

 Other

Operations and Certification Progress

2.1 In which markets where you operate do you sell goods containing palm oil and oil palm products?

2.5 Total volume of all palm oil and oil palm products in the goods sold in the year:

2.2.1 Total volume of Refined /Crude Palm Oil in the goods sold in the year

0.00 Tonnes

2.2.2 Total volume of Crude and Refined Palm Kernel Oil in the goods sold in the year

0.00 Tonnes

2.2.3 Total volume of Palm Kernel Expeller sold in the year

0.00 Tonnes

2.2.4 Total volume of other Palm-based Derivatives and Fractions used in the year

0.00 Tonnes

2.2.5 Total volume of all palm oil and oil palm products in the goods sold in the year

0.00 Tonnes
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Palmer and Company
RSPO Annual

Communications of
Progress 2017

Retailers Form

2.3 Volume of palm oil and oil palm products used in the year, in your own brand of products, that are RSPO-certified

No Description

Crude and
Refined Palm Oil
(Tonnes)

Crude and
Refined Palm
Kernel Oil
(Tonnes)

Palm Kernel
Expeller
(Tonnes)

Other
palm-based
derivatives and
fractions
(Tonnes)

2.3.1 Book and Claim from Mill / Crusher

2.3.2 Book and Claim from Independent
Smallholder

2.3.3 Mass Balance

2.3.4 Segregated

2.3.5 Identity Preserved

2.3.6 Total volume

2.4 Volume of RSPO certified sustainable palm oil and oil palm products purchased from other RSPO certified companies
(tonnes)

No Description

Crude and
Refined Palm Oil
(Tonnes)

Crude and
Refined Palm
Kernel Oil
(Tonnes)

Palm Kernel
Expeller
(Tonnes)

Other
palm-based
derivatives and
fractions
(Tonnes)

2.4.1 Book and Claim from Mill / Crusher

2.4.2 Book and Claim from Independent
Smallholder

2.4.3 Mass Balance

2.4.4 Segregated

2.4.5 Identity Preserved

2.4.6 Total volume

2.5 What is the percentage of RSPO certified sustainable palm oil and oil palm products in the total volume handled by your
company in the following regions:

2.5.1 Africa  --%
2.5.2 Australasia  --%
2.5.3 Europe (incl. Russia)  --%
2.5.4 North America  --%
2.5.5 South America  --%
2.5.6 Middle East  --%
2.5.7 China  --%
2.5.8 India  --%
2.5.9 Indonesia  --%
2.5.10 Malaysia  --%
2.5.11 Rest of Asia  --%

Time-Bound Plan
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Palmer and Company
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Retailers Form

3.1 Year expected to start (or year started) using RSPO certified sustainable palm oil and oil palm products, in your own
brand of products

3.1.1 Referring to 3.1, in which markets you operate do these commitments cover?

3.2 Year expected to be (or already) using 100% RSPO certified sustainable palm oil and oil palm products from any
supply chain option in your own brand products

3.3 Year expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

3.4 Referring to 3.2 and 3.3, in which markets where you operate, do these commitments cover?

3.5 Does your company have a Time-Bound Plan to require the use of RSPO certified palm oil and oil palm products in the
products you sell on behalf of other companies brands?

No

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand products?

No

4.2 Please explain why

Not required

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

Continue to offer to existing & new customers

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Confidential

Application of Principles & Criteria for all members sectors
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Palmer and Company
RSPO Annual
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Retailers Form

7.1 Do you have organizational policies that are in line with the RSPO P&C, such as:

  Water, land, energy and carbon footprints
No file was uploaded

  Water, land, energy and carbon footprints

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organisation provided in the past year, to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
Recycling programs, water conservation.

These guidelines are available in the English Language

Uploaded files:

No files were uploaded

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please state if you have any future plans to do so?

Support Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

Do you have any future plans to support independent smallholders?

No
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Challenges Form

Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Communications of
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Particulars Form

Particulars
About Your Organisation

1.1 Name of your organization

PAN Surgelati Srl

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0863-17-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers Form

Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Food Goods

● Own-brand-Manufacturer

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Italy

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

Australia, Austria, Belgium, Croatia (Hrvatska), Czech Republic, France, Germany, Hungary, Iceland, Italy, Latvia, Luxembourg,
Netherlands, Portugal, Russian Federation, Slovenia, Spain, Switzerland, United Kingdom, United States

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

749

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

749
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance 732.00 - - -

2.3.4 Segregated 17.00 - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 749.00 - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 100%

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2014

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2016

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2017

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2017

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Austria, Belgium, Croatia (Hrvatska), Czech Republic, France, Germany, Iceland, Italy, Latvia, Netherlands, Russian Federation,
Slovenia, Switzerland, United Kingdom, United States

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes

2880



PAN Surgelati Srl
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2017

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

--

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

We are already using only RSPO certified Palm oil.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Other

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

 Uploaded file: --
Related link: www.pan.it

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
The guidelines are available in german and italian languages.

Report file: M-Practice-Guidelines.pdf

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

--

Support for Smallholders
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9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

Pan Surgelati Srl was certified as RSPO Supply Chain Associate from 2014 until 2017. Since 2017 we are RSPO Ordinary Member
as we moved completely to RSPO certified Palm oil products. Besides RSPO Mass Balance certified Palm oil we process RSPO
segregated certified Palm oil in order to promote sustainable Palm oil production from certified sources. Based on these steps set
we confirm to support, promote and work towards the production, procurement and use of sustainable Palm oil according to RSPO
Code of Conduct.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

Training of staff once a year.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Particulars
About Your Organisation

1.1 Name of your organization

PANEALBA SRL

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0820-16-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● Food Goods

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Italy

■ Poland

■ Portugal

■ Spain

■ Switzerland

■ United Kingdom

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ France

■ Italy

■ Poland

■ Portugal

■ Spain

■ Switzerland

■ United Kingdom

■ United States

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

2,768

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--
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2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

2,768

2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance 1,466.00 - - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 1,466.00 - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 80%

2.5.5 India --

2.5.6 North America 20%

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2017

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2006

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2024

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Italy

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related

2887



PANEALBA SRL
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

---

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

---

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Confidential

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
---

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

---

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

---

Support for Smallholders
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9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

---

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

---

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Particulars
About Your Organisation

1.1 Name of your organization

PAOS INDUSTRIES SDN BHD

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0790-16-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Malaysia

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Malaysia

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

4,621

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

1,155

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

11

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

5,787
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume - - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) --

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2016

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2018

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2018

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

If target has not been met, please explain why:
Paos is only a contract manufacturer and does not have its own brand

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Japan

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related
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4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

Paos does not have own brand

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

N/A

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Data Unknown

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
RSPO SCCS Guidlines Version June 2017

Report file: M-Practice-Guidelines.pdf

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

--

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

Yes

Support for Smallholders
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9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

N/A

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

N/A

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Particulars
About Your Organisation

1.1 Name of your organization

Park cakes Ltd

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0171-11-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ United Kingdom

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ United Kingdom

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

787

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

103

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

59

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

949
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume - - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 100%

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2012

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2018

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2018

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2018

If target has not been met, please explain why:
We do not sell our own bran products that contain palm

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

United Kingdom

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes
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3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2018

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

We do not manufacture any of our own products.

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

We will continue to train all our employees in sustainable raw materials, and will strive to replace the last few minor
ingredients that we have currently been unable to get RSPO palm variants for.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Data Unknown

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

 Uploaded file: M-Policies-to-PNC-waterland.pdf
For administration purpose, attachment files are renamed automatically

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
Part of our employee training includes a section on sustainable raw materials. As far as practically possible we only use raw
materials that contain RSPO certified pal, even in the manufacture of products for customers that don't request it.

2902

http://www.rspo.org/acop/2017/park-cakes-ltd/M-Policies-to-PNC-waterland.pdf


Park cakes Ltd
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

99.7% of the palm oil we buy is RSPO certified, we have a few minor ingredients were we have been unable find an RSPO certified
replacement, we are still working to replace these.
However the manufacture process for our cakes has an average waste level of over 5% so we currently sell less RSPO palm than
we buy in

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

We do report our GHG emissions to one of our major customers, but we currently have no plans to report this more widely.

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

It is difficult to get some technical baking ingredients that contain small amounts of palm as RSPO certified. We are applying as
much pressure as we can on the suppliers to change this, we are also exploring alternative ingredients

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

training for all employees on sustainable raw materials

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Patties Foods Ltd
RSPO Annual

Communications of
Progress 2017

Particulars Form

Particulars
About Your Organisation

1.1 Name of your organization

Patties Foods Ltd

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0380-13-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Patties Foods Ltd
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Food Goods

● Own-brand-Manufacturer

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Australia

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Australia

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

935

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

23

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

4

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

962

2906



Patties Foods Ltd
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance 617.10 15.18 - 2.64

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 617.10 15.18 - 2.64

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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Patties Foods Ltd
RSPO Annual
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Consumer Goods Manufacturers Form

2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia 100%

2.5.3 China --

2.5.4 Europe (incl.Russia) --

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2014

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2014

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2014

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2014

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Australia

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes
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Patties Foods Ltd
RSPO Annual
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Consumer Goods Manufacturers Form

3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2014

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

Currently used for private label products

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

Maintain existing actions including review of own branded packaging

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Other

- Others:

Not applicable

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

 Uploaded file: --
Related link: http://pattiesfoods.com.au/ethical_sourcing

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

Palm oil only in some products from one supplier who uses SG & MB

GHG Footprint
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Patties Foods Ltd
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

To be completed as part of an energy audit when approval for the audit is given.

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Patties Foods Ltd
RSPO Annual

Communications of
Progress 2017

Challenges Form

Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

None

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

Ensuring that only certificated sources are used.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded

2911



Paulig Ltd.
RSPO Annual

Communications of
Progress 2017

Particulars Form

Particulars
About Your Organisation

1.1 Name of your organization

Paulig Ltd.

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0370-13-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers Form

Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Food Goods

● Own-brand-Manufacturer

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Belgium

■ United Kingdom

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Belgium

■ United Kingdom

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

4,219

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

4,219
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Consumer Goods Manufacturers Form

2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated 1,231.00 - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 1,231.00 - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -

2914



Paulig Ltd.
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 100%

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2008

Comment:
World Foods and Flavouring Division (Santa Maria) made the agreement 2008. Snack Food Division 1.3.2014, renewed 2015.

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2009

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2015

If target has not been met, please explain why:
We already achived our goal in this respect. World Food and Flavouring by 2014 and since 2016 no use of palm oil in Santa Maria
branded products. Snack Food Division has used certified palm oil since January 1, 2015.

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2016

If target has not been met, please explain why:
we have already achived our goal in this perspective.

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Applies Globally
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Consumer Goods Manufacturers Form

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes

3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2016

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

We are using different oil alternetives inside same product categories. if the RSPO trademark is shown in some of products but not
in others, it can be confusing for consumers. The health aspects are of growing interest and our plan is to switch from palm oil to
other oils if possible. For Santa Maria brand no palm oil as an ingredience used since 2016.

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

In communication with customers we recommend the use of RSPO certified palm oil.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

--

- Others:

--

Application of Principles & Criteria for all members sectors
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Paulig Ltd.
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

 Uploaded file: --
Related link: 
http://www.pauliggroup.com/press_release/paulig-groups-sustainability-report-2017-has-been-published/

  Land Use Rights

 Uploaded file: --
Related link: 
http://www.pauliggroup.com/press_release/paulig-groups-sustainability-report-2017-has-been-published/

  Ethical conduct and human rights

 Uploaded file: --
Related link: 
http://www.pauliggroup.com/press_release/paulig-groups-sustainability-report-2017-has-been-published/

  Labour rights

 Uploaded file: --
Related link: 
http://www.pauliggroup.com/press_release/paulig-groups-sustainability-report-2017-has-been-published/

  Stakeholder engagement

 Uploaded file: --
Related link: 
http://www.pauliggroup.com/press_release/paulig-groups-sustainability-report-2017-has-been-published/

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
We are using 100% certified palm oil.

Related link: 
http://www.pauliggroup.com/press_release/paulig-groups-sustainability-report-2017-has-been-published/

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

There is no gap, all palm oil used by us is certified, SG.

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

Yes

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Paulig Ltd.
RSPO Annual

Communications of
Progress 2017

Challenges Form

Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

Palm oil cultivation and use as a whole is being critisized in Europe by NGOs. As a brand house we have been struggeling with
reputation issues. Therefore we only accept use of RSPO certified palm oil.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

Our main stakeholders in this respect have been own employees and private label customers. RSPO certifications have been
emphasized as the best solutions in our meetings and communications.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded

Link: http://www.pauliggroup.com/press_release/paulig-groups-sustainability-report-2017-has-been-published/
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Particulars Form

Particulars
About Your Organisation

1.1 Name of your organization

Peak Foods, LLC

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0692-15-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Peak Foods, LLC
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Canada

■ United States

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Canada

■ United States

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

--

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

2,400

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

550

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

2,950
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - 2,400.00 550.00 -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume - 2,400.00 550.00 -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) --

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia 100%

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2017

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2017

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2016

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2016

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Canada, United States

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes
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Consumer Goods Manufacturers Form

3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2016

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

Yes

Please state which product range(s) and market(s) you intend to apply the Trademark and when you plan to start using
the Trademark.

Retail TruBranded Products

Year: 2018

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

Adding the RSPO logo to TruBranded labels

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Data Unknown

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

We are under US emissions laws.

Support for Smallholders
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9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Peak Foods, LLC
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Progress 2017

Challenges Form

Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

NA

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

NA

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Peerless Holdings Pty Ltd
RSPO Annual

Communications of
Progress 2017

Particulars Form

Particulars
About Your Organisation

1.1 Name of your organization

Peerless Holdings Pty Ltd

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0077-10-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Food Goods

● Own-brand-Manufacturer

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Australia

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Australia

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

11,707

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

1,360

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

10,347

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

23,414
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

1.00 1.00 - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance 74.01 2,531.63 - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 75.01 2,532.63 - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia 100%

2.5.3 China --

2.5.4 Europe (incl.Russia) --

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2013

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2016

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2023

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2023

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Australia

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes
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3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2023

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

In case of supply issues, packaging may be non compliant

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

Work with our customers & suppliers to establish a viable commerce sustainable & reliable supply chain.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Confidential

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

 Uploaded file: M-Policies-to-PNC-waterland.pdf
For administration purpose, attachment files are renamed automatically

  Land Use Rights

  Ethical conduct and human rights

 Uploaded file: M-Policies-to-PNC-ethicalconducthr.pdf
For administration purpose, attachment files are renamed automatically

  Labour rights

 Uploaded file: --

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
Internal RSPO audits and training.
IT RSPO oils tracking system.
Internal IT system to allow purchases from only approved suppliers of e.g. MB/SG.
Internal IT system to track ins and outs MB oils.
4 points of tracking – Procurement, Financial, Refinery, QA.
QA registry for approved RSPO suppliers.

2930

http://www.rspo.org/acop/2017/peerless-holdings-pty-ltd/M-Policies-to-PNC-waterland.pdf
http://www.rspo.org/acop/2017/peerless-holdings-pty-ltd/M-Policies-to-PNC-ethicalconducthr.pdf


Peerless Holdings Pty Ltd
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

Yes

When do you plan to cover the gap using Book and Claim?

2023

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

No

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

The major stumbling block is customers refusing to accept price premiums for RSPO certified oils. Availability of SG for special
fractions. Price premium fluctuations, we continually try to source new competitive RSPO palm oil suppliers

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

We continue to engage with our suppliers on RSPO developments

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Particulars
About Your Organisation

1.1 Name of your organization

Peeters Produkten BV

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0102-10-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Own-brand-Manufacturer

● Manufacturing on behalf of other third party brands

● Other:

Business to business

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Applies Globally

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Applies Globally

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

1,800

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

15

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

20

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

1,835
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated 600.00 - - 6.00

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 600.00 - - 6.00

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa 5%

2.5.2 Australasia --

2.5.3 China 2%

2.5.4 Europe (incl.Russia) 70%

2.5.5 India --

2.5.6 North America 19%

2.5.7 South America 2%

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East 2%

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2010

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2010

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2012

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2012

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Applies Globally

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related
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4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

--

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Confidential

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

We use 100% certified palm oil and derivates.

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

--

Support for Smallholders

2937



Peeters Produkten BV
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

Trough our website.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Particulars
About Your Organisation

1.1 Name of your organization

PepsiCo

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0041-09-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Applies Globally

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Applies Globally

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

450,451

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

5,084

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

455,535
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

303,859.00 5,084.00 - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance 146,592.00 - - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 450,451.00 5,084.00 - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia 100%

2.5.3 China 12%

2.5.4 Europe (incl.Russia) 87%

2.5.5 India --

2.5.6 North America 24%

2.5.7 South America 45%

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East 100%

2.5.11 Rest of Asia 9%

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2020

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2015

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2020

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2020

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Applies Globally

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

No

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related
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4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

We currently do not have plans to use the RSPO trademark on any of our branded products.

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

PepsiCo has made public commitments to support RSPO and promote the use of certified sustainable palm oil, including a
commitment that all direct suppliers are RSPO Members. PepsiCo actively engages with our suppliers on the benefits of
RSPO membership to their businesses, the environment and the protection of
human rights. As a result of this engagement, 100% of our direct suppliers, supplying 100% of palm oil procured by
PepsiCo were RSPO members at the end of 2017 (this does not include suppliers in Venezuela, where the current political
environment prevents accurate information collection).
PepsiCo is also committed to sourcing 100% physically certified sustainable palm oil by 2020 and have a multi-year
roadmap in place to achieve this. In 2017, we increased the use of physically certified palm oil to 32% of our volume
(exceeding our interim target of 30%) as compared to 16% in 2016 and 8% in 2015. We continue to ramp up and have set
an interim objective to achieve 50% in 2018 on our journey to 100% by the end of 2020. For the remainder of our palm oil,
we have achieved certification using RSPO Credits, which we see as an initial step to support market development. In
addition, PepsiCo has begun work on our Chain of Custody Certification for palm oil, including conducting a pilot exercise
in 2017.
We publicly support RSPO Next, submitted feedback on RSPO’s 2018 Principles & Criteria consultation and are a founding
member of RSPO’s North American Sustainable Palm Oil Network (NASPON).

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Other

- Others:

Information disclosed above

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

 Uploaded file: --
Related link: 
https://www.pepsico.com/docs/album/policies-doc/pepsico-sustainable-agriculture-policy-(12-16-14)-final.pdf?sfvrsn=2 

  Land Use Rights

 Uploaded file: --
Related link: https://www.pepsico.com/docs/album/policies-doc/pepsico_land_policy.pdf

  Ethical conduct and human rights

 Uploaded file: --
Related link: 
https://www.pepsico.com/docs/album/policies-doc/pepsico-global-human-rights-and-salient-issues-statement-(6-29-17).pdf

  Labour rights

 Uploaded file: --
Related link: 
https://www.pepsico.com/docs/album/policies-doc/pepsico-global-human-rights-workplace-policy-(6-29-17).pdf?sfvrsn=0

  Stakeholder engagement

 Uploaded file: --
Related link: 
https://www.pepsico.com/docs/album/policies-doc/pepsico-global-human-rights-workplace-policy-(6-29-17).pdf?sfvrsn=0

  None of the above
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7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of RSPO
certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
With respect to traceability of our palm oil supply chain, PepsiCo worked with Control Union and Proforest on the development and
implementation of a Palm Oil Traceability and Supply Chain Verification Protocol to be used by direct suppliers to report mill information back
to PepsiCo. A training program on how to use the protocol was implemented for suppliers and was conducted in English and Spanish. We also
established a traceability and verification helpdesk with Control Union to provide on-going assistance.

In 2017, we launched the verification process described in our Palm Oil Traceability Protocol across our entire Tier I supplier base, and going
forward our direct suppliers will be required to undergo an independent third-party review of the data that is sent to PepsiCo.

In 2017, we created the criteria, methodology and initial evaluation that led to our first Supplier Scorecards. This tool was built to address a
range of opportunities. It provides a means to track and encourage progress of our suppliers towards putting in place the key policies and
programs necessary to enhance performance and capability in sustainable palm.

Related link: https://www.pepsico.com/docs/album/policies-doc/pepsico-palm-oil-traceability-protocol.pdf?sfvrsn=2

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

Yes
Related link: 
https://www.pepsico.com/docs/album/policies-doc/CDP_Climate_Change_2017_Information_Request_PepsiCo_Final_Submission.pdf

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

Yes

We are committed to working with suppliers to ensure that PepsiCo’s palm oil policies are implemented in a way that supports the
inclusion of smallholders.
Smallholders engagement and participation in the shift to sustainable palm is critically important and requires industry-wide
initiatives and collaboration, especially in the largest and most fragmented production markets. Planning is underway to develop
long-term programs in collaboration with our suppliers to support smallholders in addressing risks of deforestation and human rights
issues to help them improve their livelihoods while ensuring they are not excluded from the
supply base. We seek to coordinate our efforts in this area with the efforts of other companies as well as through working with civil
society organizations and government.

PepsiCo supported Oleopalma's successful application to the RSPO Smallholders Support Fund, committing to match funding of
the RSPO contribution 1:1, leveraging important resources to the benefit of smallholders. The program is expected to benefit more
than 2,200 people and their communities over the next three years. The objective of the program is for Mexican smallholders to
achieve the RSPO independent group certification while contributing to their livelihoods and ensuring the sustainable supply of
certified palm oil and in addition to serve as a model of sustainable development for the palm oil industry in Mexico.

In February 2018, PepsiCo committed to participate in Oxfam’s FAIR Company-Community Partnerships project in Indonesia. The
project promotes a model for sustainable palm oil that benefits women, smallholder farmers, local communities, the environment
and participating companies. FAIR Partnerships addresses sustainability, human rights, and economic development issues
holistically through a multi-stakeholder, inclusive, and landscape based approach. PepsiCo is contributing funds for the first 18
months of project implementation amounting to nearly 15% of the project budget and will also contribute relevant business
perspective to the initiative as well as share the lessons in its own supply chains and with its sector peers.
We have also made a commitment to better understand our production base and have committed to traceability to
farms/plantations by the end of 2020. One barrier to achieving this commitment was a lack of a common definition of traceability at
the independent smallholder level. We have actively worked with the IDH-led Landscapes Working Group to align around a
common definition. In 2017, we adopted a definition that is currently used by the IDH-led Landscapes Working Group and is
supported by both The Forest Trust (TFT) and Proforest. In 2018, we will use this definition in the interim for plantation-level
traceability and will refine it over time based on experience from our pilots and additional input from stakeholders.
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

We work to ensure compliance with our environmental and human rights policies across our large and complex supply chain, but
we know that taking action by ourselves in isolation is not practical. We recognize that there are significant environmental and
human rights challenges facing the palm oil industry, including forest and peatland conversion, labor practices, the prevalence of
smallholder farmers and potential exploitation of local communities. In 2015, we published a detailed set of palm oil commitments,
including commitments to source 100% RSPO certified sustainable palm oil, trace our entire supply chain and engage with
stakeholders, among other actions. As we have unlocked our supply chain through our mill-level traceability effort (94% traceable to
mill), we have identified the presence of more than 1,500 mills. In 2018 we increased our transparency efforts by disclosing a
complete list of our Direct Suppliers
http://www.pepsico.com/docs/album/policies-doc/pepsico-2018-direct-palm-oil-supplier-list_vf.pdf?sfvrsn=b1bad141_4 and Mill list
https://www.pepsico.com/docs/album/policies-doc/pepsico-2017-palm-oil-mill-list.pdf This disclosure leveraged our ongoing work on
traceability, and we have welcomed the trend for greater transparency around our supply chain, which plays a critical role in helping
to address deforestation and human rights challenges. Greater collaboration and transparency from all supply chain actors is
required and represents a significant opportunity to drive change. Because the issues in the palm oil industry are systemic and
widespread, the solutions that drive improvement at scale requires pre-competitive collaboration and investment by end users,
intermediaries, producers, civil society, investors and government. This requires a significant level of coordination and support
through organizational platforms. The RSPO is very helpful in this regard, though more is needed to foster sustained and
wide-spread collaboration. We continue to evaluate and participate in a number of positive impact programs that bring industry
supply chain actors together. Our consideration of these programs is guided in part by a risk assessment process that identifies
geographic areas within our supply chain that are at high risk of policy non-conformance. Contrary to reports of a surplus of RSPO
certified palm oil, physically certified supply is limited or non-existent in some regions including, for example, some markets in the
Americas. To address this problem, PepsiCo seeks to build certification capacity. For example, we are implementing a holistic
program for sustainable palm oil in Mexico. Another challenge is traceability of the supply chain to ensure that the palm oil we buy
is produced in line with our policy commitments and RSPO certification. PepsiCo is implementing data systems and processes that
allow us to identify the mills in our supply chain. We worked with Control Union and Proforest on the development of a Palm Oil
Traceability Protocol that describes the traceability reporting requirements for suppliers and verification of this data. PepsiCo
requires its suppliers to report quarterly on all palm oil mills from which palm oil is sourced. As required by the Traceability Protocol,
the name of the palm oil mills, GPS coordinates of the mills and traceability percentage need to be reported. A training program on
how to use the protocol was implemented for suppliers. We also established a traceability helpdesk with Control Union to provide
suppliers with on-going assistance. With this significant level of effort we have established mill-level traceability accounting for
approximately 94% of our source volume, and PepsiCo has published its 2017 mill list (as well as its list of direct suppliers).
Achieving the 100% traceability target will be challenging given the complexity of the supply and the availability of data from direct
suppliers in some of our markets. Based on our evaluation of the quality of the data received to date, we have developed a
risk-based approach to independent third-party verification of the mill traceability data to assess accuracy and completeness.
Lastly, no industry definition on "traceability" to the farm/plantation has been fully adopted, so we are participating in the
Landscapes Working Group coordinated by the IDH Sustainable Trade Initiative and supported by both The Forest Trust (TFT) and
Proforest. In 2018, we will use this definition in the interim for plantation-level traceability and will refine it over time based on
experience from our pilots and additional input from stakeholders.
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2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

PepsiCo aims to source 100% sustainable palm oil while helping to lift production standards across the palm oil sector. To achieve
these objectives, we are implementing a holistic strategy built on four mechanisms: 1) risk management, 2) supplier engagement,
3) positive impact, and 4) transparency and stakeholder engagement. Details of our actions and progress is available in our third
annual Progress Report. Given the impacts associated with some palm oil cultivation, we understand that stakeholders want
PepsiCo to move as fast as possible, which is why we have developed a dedicated, cross-functional, global team with deep
expertise to execute our strategy and accelerate progress toward achieving our commitments. We meet directly with stakeholders
on palm oil on a frequent basis and welcome the opportunity to listen to their concerns, receive input and advice about our
programs, and explain our approach to support the development of a sustainable palm industry. We are open to engaging with any
organization that is willing to work constructively with us. During the RSPO Roundtable (“RT15”) conference in Bali, for example,
PepsiCo hosted a discussion with 13 different organizations – both local and global - that are dedicated to preserving forests and
biodiversity, and protecting human rights associated with palm oil production in South East Asia. During the event, PepsiCo sought
insight and advice from participants on the role that brands can play to address these supply chain concerns. Moving forward, we
are working to incorporate the feedback we received into our sustainability programs. For example, participants expressed an
interest in increased transparency; systematic engagement with direct suppliers through our new supplier scorecard;
implementation of our grievance process with clear and consistent expectations for corrective action; and, communication on the
progress PepsiCo is working towards implementing our NDPE commitments along with the on the ground impacts. We value the
input we received during this session and look forward to hosting similar events in the future. In 2010, PepsiCo committed, through
the Roundtable for Sustainable Palm Oil (RSPO), to source exclusively 100% RSPO certified sustainable palm oil by 2015. In 2013,
PepsiCo further strengthened this commitment to purchase 100% physical RSPO certified palm oil by 2020, providing additional
visibility into our palm oil supply chain. PepsiCo also supports RSPO Next. Our Palm Oil Commitments and Action Plan published
in 2015 are aligned with the direction of RSPO Next, including further protection to forests, peatlands and human rights. We shared
our Palm Oil Action Plan with all of our direct suppliers, including the requirement that direct suppliers must be members of RSPO
and as a result of this engagement, 100% of our direct suppliers, supplying 100% of palm oil procured by PepsiCo were RSPO
members at the end of 2017 (this excludes suppliers in Venezuela where the current political environment prevents accurate
information collection). RSPO’s P&C provided us with the framework for a capacity-building program in Mexico, where we built a
partnership that involves the entire supply chain. At the Federal level, we are working with Femexpalma to consolidate its role in
representing and supporting the sustainability of the palm oil sector. This involves strengthening the expertise of the team so they
can provide expert advice and support to its members through capacity building and applied research to the benefit of all its
members. PepsiCo also supported Oleopalma's successful application to the RSPO Smallholders Support Fund, committing to
match funding of 1-1 of the RSPO contribution, thus leveraging important resources to the benefit of smallholders over the next 3
years. The program, a first of its kind in Mexico, will operate in four of the main palm oil producing regions in the country. The
program has set out specifically to achieve four objectives: (1) For all the producers involved to be able to obtain the RSPO
Certification; (2) Improve the quality of life of producers and protect their land rights, while fully preserving forests and biodiversity;
(3) To share the knowledge of the benefits of sustainable production with 1,000 producers and 1,200 field workers who will
participate in the training initiatives; and (4) To serve as a model of sustainable development for the palm oil industry in Mexico.
Additionally, we are implementing a new supplier scorecard with emphasis on policy, engagement, certification and grievances.
This tool enables us to engage directly with suppliers, gauge their status on key performance measures, and guide a process of
continuous improvement to enable them to meet all of PepsiCo’s policy commitments, including our commitment to 100% physical
RSPO certified palm oil. Sustainable palm oil production and sourcing requires collaboration and alignment across the supply
chain. Our scorecards allow PepsiCo to work in a consistent way with our suppliers to help achieve this.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded

Link: http://www.pepsico.com/docs/album/sustainability-reporting/pep_csr16_091317.pdf: http://www.pepsico.com
/docs/album/policies-doc/pepsico-2018-direct-palm-oil-supplier-list_vf.pdf : https://www.pepsico.com/docs/album/policies-doc/
pepsico-2017-palm-oil-mill-list.pdf
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Particulars
About Your Organisation

1.1 Name of your organization

PERSAN, S.A.

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0888-17-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Home & Personal Care Goods

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ United Kingdom

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ United Kingdom

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

--

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

478

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

478
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume - - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 4%

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2017

Comment:
Mass Balance Certification

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2025

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2025

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2025

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Portugal, Spain

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes
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3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2025

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

We are not currently interested in using RSPO Trademark in the consumer products labelling because our private label clients don't
requiered so far.

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

We are now certified in Mass Balance RSPO supply chain model, and then MB products are availbale for our clients if they
request them.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

--

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
Not at this moment

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

We are using certified palm kernel oil for the clients who are requesting it.

GHG Footprint
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8.1 Are you currently reporting any GHG footprint?

No

Please explain why

Not at this moment

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No

2953



PERSAN, S.A.
RSPO Annual

Communications of
Progress 2017

Challenges Form

Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

Currently, not all palm oil based derivatives, which we are using, have a sustainable option on the market; therefore we will have to
cover them with RSPO credits. In addition, the sustainable consumer products have an extra cost that not all customers, or final
consumers, are willing to afford it.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

On one hand, we are establishing commercial relationships and agreements with our main raw material suppliers with the aim of
having RSPO certified alternatives. On the other hand, we will offer to our customer the possibility of manufacturing RSPO final
products.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Particulars
About Your Organisation

1.1 Name of your organization

Peter Kölln GmbH & Co. KGaA

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0179-11-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Food Goods

● Own-brand-Manufacturer

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Germany

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Germany

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

--

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

294

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

2,701

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

2,995
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated - 294.00 - 2,701.00

2.3.5 Identity Preserved - - - -

2.3.6 Total volume - 294.00 - 2,701.00

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 100%

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2012

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2013

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2014

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2017

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Germany

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

No

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes

2958



Peter Kölln GmbH & Co. KGaA
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2017

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

Yes

Please state which product range(s) and market(s) you intend to apply the Trademark and when you plan to start using
the Trademark.

Year: 2017

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

Internet, packaging

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Confidential

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:

Related link: www.koelln.de/infotaiment/unsere-rohwaren/palmoel/

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

--

Support for Smallholders
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9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● Uploaded files:
eng-181003 Compliance-Erklärung-PK_07.12.2017.pdf

Link: https://www.koelln.com/aeb.html
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Particulars
About Your Organisation

1.1 Name of your organization

Peters Food Service Ltd

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0254-12-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers

2962



Peters Food Service Ltd
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● Food Goods

● Own-brand-Manufacturer

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ United Kingdom

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ United Kingdom

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

4,277

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

63

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

4,340
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated 4,277.40 - - 62.70

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 4,277.40 - - 62.70

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 100%

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2013

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2013

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2015

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2015

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

United Kingdom

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes
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3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2015

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

The company sees no advantage at this time

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

Continue to liaise between Procurement, Technical and goods in to ensure that we sustain our commitment to RSPO
standards and continue re-fresher and new starter training.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Other

- Others:

All completed

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

 Uploaded file: --
Related link: www.sedexglobal.com

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
All internal procedures and policies are in English.

Report file: M-Practice-Guidelines.pdf

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

Yes in line with legislation changes

Support for Smallholders
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9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

100% use of certified palm oil, requires consistent co-operation with suppliers

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

Maintaining co-operation with our suppliers and customers to ensure all palm oil is RSPO segregated.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● Uploaded files:
PET-PAL-05 Sustainable Palm Oil Policy Issue 005.pdf
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Particulars
About Your Organisation

1.1 Name of your organization

PHOENIXY SRL

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0720-16-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Food Goods

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Applies Globally

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Applies Globally

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

1,540

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

54

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

1,594
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance 7.40 - - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 7.40 - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 1%

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2016

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2017

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2022

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2027

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Applies Globally

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related
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4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

Yes

Please state which product range(s) and market(s) you intend to apply the Trademark and when you plan to start using
the Trademark.

The product range is corn snacks and markets are Austria, Germany .
We plan to start using the Trademark logo within the next 2 years .

Year: 2020

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

Actively communicate to promote the use of certified sustainable palm oil in retailers’ or other manufacturers’ .
Category managers include CSPO in discussions with retail brand customers; Category Managers propose, on a voluntary
basis, to include CSPO in retailer brand product, if available in the market; Reporting on progress achieved

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Data Unknown

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

 Uploaded file: M-Policies-to-PNC-ethicalconducthr.pdf
For administration purpose, attachment files are renamed automatically

  Labour rights

 Uploaded file: M-Policies-to-PNC-laborrights.pdf
For administration purpose, attachment files are renamed automatically

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
Romanian / English

Report file: M-Practice-Guidelines.pdf

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

Yes

When do you plan to cover the gap using Book and Claim?

2022

GHG Footprint
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8.1 Are you currently reporting any GHG footprint?

No

Please explain why

yes ,in the next 5 years we will prepare to report the GHG Foodprint

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

No significant economic , social or environmental obstacles were encountered.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

Business to business education

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● Uploaded files:
0.Manualul_politicilor_RSPO.pdf
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Particulars
About Your Organisation

1.1 Name of your organization

Pierre Schmidt

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0245-12-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Food Goods

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ France

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ France

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

--

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

--
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance 117.00 - - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 117.00 - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 100%

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2013

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2013

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2013

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2016

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

France

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes
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3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2016

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

Cost

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

Nothing

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Data Unknown

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
Nothing

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

--

Support for Smallholders
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9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

Nothing

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

Nothing

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Particulars
About Your Organisation

1.1 Name of your organization

Poppies International NV

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0164-11-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Food Goods

● Own-brand-Manufacturer

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Applies Globally

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Applies Globally

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

4,068

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

480

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

620

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

5,168
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance 314.00 41.00 - -

2.3.4 Segregated 131.00 2.00 - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 445.00 43.00 - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia 2%

2.5.3 China --

2.5.4 Europe (incl.Russia) 97%

2.5.5 India --

2.5.6 North America 1%

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2011

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2013

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2017

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2018

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Applies Globally

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related

2986



Poppies International NV
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

redesign of all our own brand packaging just done,no changes foreseen in coming years

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

This year we plan that all palm products containing ingredients will be RSPO segregated

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

--

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

 Uploaded file: --

  Land Use Rights

  Ethical conduct and human rights

 Uploaded file: --

  Labour rights

 Uploaded file: --

  Stakeholder engagement

 Uploaded file: --

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

--

GHG Footprint
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Poppies International NV
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

--

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?
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Poppies International NV
RSPO Annual

Communications of
Progress 2017

Challenges Form

Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

-retailers are not prepared to pay more for RSPO certified products,while they are more expensive than those produced with
standard products. -still many technical ingredients (emulsifiers,some palm kernel fractions) are not available as RSPO SG -some
retailers refuse palm ingredients and ask palm free products

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Popz USA LLC
RSPO Annual

Communications of
Progress 2017

Particulars Form

Particulars
About Your Organisation

1.1 Name of your organization

Popz USA LLC

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0839-17-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Popz USA LLC
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Israel

■ United States

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Israel

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

--

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

--
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Popz USA LLC
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - 47,650.00

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume - - - 47,650.00

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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Popz USA LLC
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) --

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East 82%

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2017

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2017

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2027

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2027

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Israel

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related

2993



Popz USA LLC
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

We are a small company that is RSPO certified to manufacture goods on behalf of another company's brand.

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

become certified to manufacture goods containing mass balance certified palm oil on behalf of another company's brand.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Data Unknown

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:

Report file: M-Practice-Guidelines.pdf

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

We are a small consumer goods manufacturer without the means or funding to do so.

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Popz USA LLC
RSPO Annual

Communications of
Progress 2017

Challenges Form

Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

We are certified to produce products for another company's brand.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

We are still considering the financial benefits to using CSPO in all products.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● Uploaded files:
RSPO Certification Plan Ver 03 pdf.pdf
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Pork Farms Ltd
RSPO Annual

Communications of
Progress 2017

Particulars Form

Particulars
About Your Organisation

1.1 Name of your organization

Pork Farms Ltd

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0301-12-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Pork Farms Ltd
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Food Goods

● Own-brand-Manufacturer

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ United Kingdom

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ United Kingdom

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

4,912

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

4,912
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Pork Farms Ltd
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance 10.71 - - -

2.3.4 Segregated 757.27 - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 767.98 - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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Pork Farms Ltd
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 100%

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2013

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2013

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2015

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2015

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

United Kingdom

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes
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Pork Farms Ltd
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2015

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

Not been requested by the retailers

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

Move towards using more segregated palm

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Confidential

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
N/A

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

Yes

When do you plan to cover the gap using Book and Claim?

2015

GHG Footprint
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Pork Farms Ltd
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

--

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

Yes

--
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Pork Farms Ltd
RSPO Annual

Communications of
Progress 2017

Challenges Form

Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

Meeting retailers requirements. Availability of SG product and cost implications

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

Engagement with key stakeholders

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Port City Bakery, Inc
RSPO Annual

Communications of
Progress 2017

Particulars Form

Particulars
About Your Organisation

1.1 Name of your organization

Port City Bakery, Inc

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0773-16-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Port City Bakery, Inc
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● Food Goods

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ United States

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ United States

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

762

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

762
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Port City Bakery, Inc
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance 762.00 - - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 762.00 - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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Port City Bakery, Inc
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) --

2.5.5 India --

2.5.6 North America 100%

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2017

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2017

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2017

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2017

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

United States

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related
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Port City Bakery, Inc
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

All products are sold to 3rd parties for further processing.

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

We are using only certified palm products, we stress this with our customers for their marketing

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

--

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
In English we have a RSPO SOP

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

N/A

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Port City Bakery, Inc
RSPO Annual

Communications of
Progress 2017

Challenges Form

Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

N/A

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

N/A

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Post Holdings, Inc.
RSPO Annual

Communications of
Progress 2017

Particulars Form

Particulars
About Your Organisation

1.1 Name of your organization

Post Holdings, Inc.

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0673-15-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Post Holdings, Inc.
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Food Goods

● Own-brand-Manufacturer

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ United States

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ United States

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

--

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

--
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Post Holdings, Inc.
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume - - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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Post Holdings, Inc.
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) --

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2016

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2019

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2017

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2017

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

United States

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related
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Consumer Goods Manufacturers Form

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

We currently do not use palm oil products in our brands of products produced at Post.

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

We are members of the RSPO and encourage our vendors who use palm oil to join as well.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

--

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
NA

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

Do not know what GHG is?

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

None.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

We minimize the use of all palm oil materials.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Particulars
About Your Organisation

1.1 Name of your organization

Premier Foods Group Limited

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0019-06-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● Food Goods

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ United Kingdom

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ United Kingdom

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

7,643

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

857

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

4,790

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

13,290
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance 3,274.40 857.00 - 4,284.35

2.3.4 Segregated 4,368.87 - - 505.51

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 7,643.27 857.00 - 4,789.86

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia 3%

2.5.3 China --

2.5.4 Europe (incl.Russia) 96%

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East 1%

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2011

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2007

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2015

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2015

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Applies Globally

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes

3018



Premier Foods Group Limited
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2010

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

At present no plans, though we have successfully completed the Trade Mark License application. Premier Foods provides
consumers with information about the palm oil in our food products via our corporate and brand websites.

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

Premier Foods and our palm oil suppliers are all members of the Roundtable on Sustainable Palm Oil (RSPO). We require
that our
suppliers follow the development, and implementation, of the RSPO guidelines to ensure that we are at the forefront of
sourcing
sustainable third party certified palm oil. We will continue to promote sustainable palm oil thought our corporate website
and CSR
reporting. We will attend UK/European stakeholder meetings if possible, representing the UK manufacturing sector. We will
contribute our experiences to assist colleagues elsewhere in the supply chain fully sustainable palm oil.
We will continue to certify our production sites to the RSPO chain of custody accreditation.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

--

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

 Uploaded file: --
Related link: https://www.premierfoods.co.uk/responsibility/Delivering-environmental-improvements

  Land Use Rights

  Ethical conduct and human rights

 Uploaded file: M-Policies-to-PNC-ethicalconducthr.pdf
For administration purpose, attachment files are renamed automatically

  Labour rights

 Uploaded file: M-Policies-to-PNC-laborrights.pdf
For administration purpose, attachment files are renamed automatically

  Stakeholder engagement

  None of the above
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Premier Foods Group Limited
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7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
Continuing dialogue with our suppliers and customer about the benefits of using sustainable palm oil.

Related link: https://www.premierfoods.co.uk/responsibility/Driving-high-ethical-and-environmental-standards

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

Yes
Related link: https://www.premierfoods.co.uk/responsibility/Delivering-environmental-improvements

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

Last year and in previous years we have had issues in the UK of restricted availability of segregated crude and fractions coming via
Rotterdam, this has led to issues where only mass balance certified product has been available for production. While Premier
Foods supports the mass balance supply chain, this is a more serious problem where particular customers insist on segregated
only certified material. This is demonstrating there still needs to be more development of all levels of the certified sustainable supply
chain, to avoid the adoption of different tiers of certification and then have inconsistent physical supply.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

Our Approach Many misconceptions surround palm oil and, therefore, we want to be able to provide our customers and consumers
the confidence that our products contain responsibly sourced palm oil. It is a high yielding resource and, when farmed sustainably
uses significantly less land than alternatives. We continue to be a leader in the UK food market committed to sourcing 100%
sustainable palm oil by 2015, playing our part in helping to prevent damaging deforestation in South East Asia. We are proud to
have achieved this milestone in 2015. Our Progress Gaining and maintaining RSPO certification through Exova a leading
certification body, has taken us a long way towards our meeting our commitment and they have recognised our efforts though their
certification of all our sites and Head Office functions as having RSPO approved traceability systems capable of guaranteeing the
use of palm oil from sustainable sources.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Particulars
About Your Organisation

1.1 Name of your organization

Prima Foods UK Ltd

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0121-10-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● Own-brand-Manufacturer

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ United Kingdom

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ United Kingdom

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

--

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

--
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - 162.71

2.3.4 Segregated - - - 1,248.28

2.3.5 Identity Preserved - - - -

2.3.6 Total volume - - - 1,410.99

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 100%

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2010

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2013

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2014

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2014

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

United Kingdom

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes
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3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2018

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

This will be considered at the next artwork update.

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

To purchase only SG material.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Other

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

 Uploaded file: M-Policies-to-PNC-ethicalconducthr.pdf
For administration purpose, attachment files are renamed automatically

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
Prima Foods has provided a Sustainable Palm Oil Internal Control System (ICS) Quality Manual. All staff are trained against the
Sustainable Palm Oil Internal Control System (ICS) Quality Manual. The documents are provided in English.

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

N/A

Support for Smallholders
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9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

Suppliers being able to continuously supply SG material. Lack of SG material meant the MB material was purchased and used until
SG supply became available.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

The company complies to RSPO standard and have implemented RSPO procedures and policies.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● Uploaded files:
Palm Oil Statement V1.pdf
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Particulars
About Your Organisation

1.1 Name of your organization

Princes Limited

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0513-14-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● Own-brand-Manufacturer

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ United Kingdom

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ United Kingdom

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

852

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

10

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

2

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

864
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated 801.00 10.00 - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 801.00 10.00 - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 94%

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2015

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2013

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2020

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2020

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Applies Globally

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes
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3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2020

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

Yes

Please state which product range(s) and market(s) you intend to apply the Trademark and when you plan to start using
the Trademark.

We plan to introduce the RSPO trademark in 2019 on the three branded products that represent over 99% of our palm oil use.
Trex, Cookeen and Crisp N Dry solid white fats. These are exclusively sold in the UK

Year: 2019

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

We continue to promote the RSPO with all suppliers of finished goods and ingredients we use on manufacturing. Our
buying team receive annual training on palm oil and the role of the RSPO and our obligation to promote its certification. For
all of the own brand ( third party brand ) product we manufacture we already are using only 100% RSPO certified palm oil.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Data Unknown

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

 Uploaded file: M-Policies-to-PNC-ethicalconducthr.pdf
For administration purpose, attachment files are renamed automatically

Related link: www.princesgroup.com

  Labour rights

 Uploaded file: M-Policies-to-PNC-laborrights.pdf
For administration purpose, attachment files are renamed automatically

Related link: www.princesgroup.com

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
We do not have a specific document. When a supplier asks us for information we direct them to the RSPO website for further
information
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Princes Limited
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

Yes

When do you plan to cover the gap using Book and Claim?

2019

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

We are currently assessing GHG footprints models with a view to adopting a model that we can implement across all our supply
chains. We do report all GHG emission for our operations to relevant authorities trough the EU Emissions Trading Scheme, UK
Climate Change Agreements and Carbon Reduction Commitments.

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

We have encountered a growing NGO and media environment in the UK that is hostile to the RSPO and to the use of palm oil in
general for reasons of deforestation and also labour rights. As we are a very small user of palm oil we have not taken any steps to
directly addressing these. We are considering whether it would be better to try to remove palm oil fro our products entirely.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

We frequently remind our customers that the brands they purchase from us contain RSPO certified oil and it is a matter of formal
procurement policy that any palm oil or derivative thereof must be RSPO certified.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● Uploaded files:
princes-business-report-2017-18.pdf

Link: www.princesgroup.com
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Particulars
About Your Organisation

1.1 Name of your organization

Productos Virgen del Brezo, S.A.

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0501-14-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Food Goods

● Own-brand-Manufacturer

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Spain

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Spain

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

1,046

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

1,046
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume - - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 100%

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2014

Comment:
02/10/2014

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2014

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2014

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2015

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Spain

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes
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3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2014

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

Our clients do not require.

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

None special action. Just keeping our customers timely updated by including the RSPO information in the product facsheet.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Confidential

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

 Uploaded file: --

  Labour rights

 Uploaded file: --

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
The use of RSPO certified palm oils is remarked in our product factsheets and supported if necessary by the Certificate. English
and spanish languages.

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

Yes

When do you plan to cover the gap using Book and Claim?

2014

GHG Footprint
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8.1 Are you currently reporting any GHG footprint?

No

Please explain why

Not yet

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

Economic obstacles.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

Both actions are supperted by us: Engagement with key stakeholders and business to business information.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Particulars
About Your Organisation

1.1 Name of your organization

Przedsiebiorstwo Przemyslu Chlodniczego "FRITAR" S.A.

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0987-17-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers

3043



Przedsiebiorstwo Przemyslu Chlodniczego
"FRITAR" S.A.

RSPO Annual
Communications of

Progress 2017

Consumer Goods Manufacturers Form

Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Applies Globally

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Applies Globally

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

809,630

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

809,630
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance 98.05 - - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 98.05 - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) --

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia 50%

2.5.9 Malaysia 50%

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2016

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2017

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

No

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related
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4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

Market trends aimed at increasing the use of sunflower oil.

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

Internal training of employees, as well as informing clients about the possibility of using certified palm oil.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Confidential

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

 Uploaded file: --

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
Internal training of employees, as well as informing clients about the possibility of using certified palm oil.

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

Market trends aimed at increasing the use of sunflower oil.

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

--

Support for Smallholders
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9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

None.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

Extending the offer to customers interested in using certified palm oil products.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Particulars
About Your Organisation

1.1 Name of your organization

PT. Mikie Oleo Nabati Industri

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0048-09-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Food Goods

● Home & Personal Care Goods

● Own-brand-Manufacturer

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Applies Globally

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

--

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

--
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume - - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) --

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2008

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2008

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2030

If target has not been met, please explain why:
Mindful of the current level of supply and demand (which varies significantly between markets), PT Mikie Oleo Nabati Industri
(MONI) as an intermediary will be dependent on availibity of supply and to a great extend demand from customers as well. MONI is
committed to the RSPO ambition of certified palm oil becoming the market norm and will reflect again on its time bound plan in
2018 on how to handle and address; only supplying RSPO certified. MONI will have to take into account the availability of supply
and the demand from customers to be able to reflect on this. MONI has made significant progress in making sustainable palm oil
available to the market place and also extended its sustainability commitments to its third party supply chain whereby the objective
is to engage more parties in the sustainable palm oil production and to make it the norm

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2030

If target has not been met, please explain why:
Mindful of the current level of supply and demand (which varies significantly between markets), PT Mikie Oleo Nabati Industri
(MONI) as an intermediary will be dependent on availability of supply and to a great extend demand from customers as well. Moni
is committed to the RSPO ambition of certified palm oil becoming the market norm and will reflect again on its time bound plan in
2018 on how to handle and address; only supplying RSPO certified. MONI will have to take into account the availability of supply
and the demand from customers to be able to reflect on this. MONI has made significant progress in making sustainable palm oil
available to the market place and also extended its sustainability commitments to its third party supply chain whereby the objective
is to engage more parties in the sustainable palm oil production and to make it the norm
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3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Indonesia

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

No

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

Depend on business policy

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

-

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Other

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

 Uploaded file: --

  Land Use Rights

 Uploaded file: --

  Ethical conduct and human rights

 Uploaded file: --

  Labour rights

 Uploaded file: --

  Stakeholder engagement

 Uploaded file: --

  None of the above
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7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
-

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

RSPO GHG calculation tool for downstream activity is not available yet

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

Yes

The company is supporting smallholder through its group`s effort which is IFC IPODS and extension service program of Musim Mas
for third party supply chain
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

The cost of certification is rather high compared to the uptake in the market place. The involved procedure and additional
requirements do bring more cost. Company is committed to CSPO production and also has developed its own policy to extend this.
Still the RSPO could play a role in international setting to promote CSPO and need to increase the uptake

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

The organization has been very active in extending its policy to their suppliers and has engaged with different stake holders on the
importance of CSPO. It has been proactive in the market place with buyer. Its also is engaging on different programs in the field
and is active in many disccussion groups on HCS, smallholders, GHG, human rights, RSPO P&C revision Task Force etc

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded

Link: www.musimmas.com
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Particulars
About Your Organisation

1.1 Name of your organization

PT. Seasonal Supplies Indonesia

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0480-14-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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PT. Seasonal Supplies Indonesia
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● Food Goods

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Indonesia

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Indonesia

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

787

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

139

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

926
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PT. Seasonal Supplies Indonesia
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance 787.37 - - 139.46

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 787.37 - - 139.46

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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PT. Seasonal Supplies Indonesia
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) --

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia 100%

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2015

Comment:
Already acheived

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2015

If target has not been met, please explain why:
Already acheived

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2015

If target has not been met, please explain why:
Already acheived

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2015

If target has not been met, please explain why:
Already achieved

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Indonesia
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PT. Seasonal Supplies Indonesia
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes

3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2015

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

Yes

Please state which product range(s) and market(s) you intend to apply the Trademark and when you plan to start using
the Trademark.

Australia
New Zealand
Singapore
Thailand

Year: 2016

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

Continue to educate staff and customers about the importance of using RSPO certified sustainable palm oil.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Confidential

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

 Uploaded file: M-Policies-to-PNC-waterland.pdf
For administration purpose, attachment files are renamed automatically

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above
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PT. Seasonal Supplies Indonesia
RSPO Annual

Communications of
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Consumer Goods Manufacturers Form

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
RSPO updates are conducted in Bahasa Indonesia to staff.

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

Yes
Report file: M-GHG-Emissions-Report.pdf

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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PT. Seasonal Supplies Indonesia
RSPO Annual

Communications of
Progress 2017

Challenges Form

Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

We continue to have difficulties in sourcing Segregated Palm Oil in practical quantities for a responsible price.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

We continue to talk to our customers about the value of RSPO palm oil in products and marketing that to consumers.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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PT. Sinar Meadow International Indonesia
RSPO Annual

Communications of
Progress 2017

Particulars Form

Particulars
About Your Organisation

1.1 Name of your organization

PT. Sinar Meadow International Indonesia

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0325-13-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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PT. Sinar Meadow International Indonesia
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Communications of
Progress 2017

Consumer Goods Manufacturers Form

Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ New Zealand

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ New Zealand

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

335

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

1,232

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

1,567
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance 335.00 - - 1,232.00

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 335.00 - - 1,232.00

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) --

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2013

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2013

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2025

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2025

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

New Zealand

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

No

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related
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PT. Sinar Meadow International Indonesia
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Progress 2017

Consumer Goods Manufacturers Form

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

Yes

Please state which product range(s) and market(s) you intend to apply the Trademark and when you plan to start using
the Trademark.

Margarine
Shortening
Frying Fat

Year: 2013

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

Joint promotion and event with RSPO indonesia.
As part of sponsorship RSPO Indonesia.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Confidential

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

 Uploaded file: --

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

--

Support for Smallholders
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9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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PT. Sinar Meadow International Indonesia
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Communications of
Progress 2017

Challenges Form

Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

RSPO product is alittle bit higher then non RSPO product.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

Promotion RSPO product with RSPO Indonesia.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Qingdao Kingking A.C.Ltd
RSPO Annual

Communications of
Progress 2017

Particulars Form

Particulars
About Your Organisation

1.1 Name of your organization

Qingdao Kingking A.C.Ltd

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0328-13-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Qingdao Kingking A.C.Ltd
RSPO Annual

Communications of
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Consumer Goods Manufacturers Form

Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Food Goods

● Home & Personal Care Goods

● Own-brand-Manufacturer

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Applies Globally

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Applies Globally

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

1,755

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

1,755
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RSPO Annual
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume - - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) --

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2014

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2020

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2022

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2022

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

China

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related
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RSPO Annual

Communications of
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Consumer Goods Manufacturers Form

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

Yes

Please state which product range(s) and market(s) you intend to apply the Trademark and when you plan to start using
the Trademark.

candle and home fragrance wax product

Year: 2015

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

Recommend customers use sustainable plam oil

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Other

- Others:

Involved information need to be kept secret

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
we have recommended to use the RSPO certified products.we have use chinese.

Related link: chinakingking.com

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

This way is not too clear

GHG Footprint
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8.1 Are you currently reporting any GHG footprint?

No

Please explain why

no requerment

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

Yes

Relevant article forwarded
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Qingdao Kingking A.C.Ltd
RSPO Annual

Communications of
Progress 2017

Challenges Form

Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

Purchasing cycle is long, our solution is to prepare the inventory in advance

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

Recommend customers use sustainable plam oil.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● Uploaded files:
traning about RSPO.rar.rar

Link: chinakingking.com
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Quorn Foods Limited
RSPO Annual
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Progress 2017

Particulars Form

Particulars
About Your Organisation

1.1 Name of your organization

Quorn Foods Limited

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0366-13-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● Own-brand-Manufacturer

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Applies Globally

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Applies Globally

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

82

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

2

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

84
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance 0.05 - - -

2.3.4 Segregated 82.00 2.00 - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 82.05 2.00 - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa 1%

2.5.2 Australasia 1%

2.5.3 China --

2.5.4 Europe (incl.Russia) 91%

2.5.5 India --

2.5.6 North America 7%

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2018

Comment:
We achieved RSPO Supply Chain Certification on 26th January 2018.

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2014

If target has not been met, please explain why:
Already using

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2014

If target has not been met, please explain why:
Already using 100%

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2014

If target has not been met, please explain why:
Already using 100%

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Applies Globally
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3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

No

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

We are still discussing with Marketing whether to incorporate the RSPO trademark onto our products

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

Continue to develop our systems in line with RSPO Supply Chain Certification
Work towards 100% sustainable palm oil from segregated scheme by the end of 2018
Continue to monitor our third party manufacturers for Quorn products on their use of palm oil to ensure they also work
towards 100% sustainable palm oil from segregated scheme by the end of 2018

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

--

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

 Uploaded file: M-Policies-to-PNC-waterland.pdf
For administration purpose, attachment files are renamed automatically

Related link: www.quorn.co.uk/files/content/Sustainability_2017_Report.pdf

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
None

GHG Footprint
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8.1 Are you currently reporting any GHG footprint?

No

Please explain why

Not yet reported via company reports, as this is not a statutory requirement for our business. However we report product and
operational footprint information via our Sustainability Report and voluntarily on our website.

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

Availability and cost are the two main drivers with regards to sourcing segregated CSPO. We have worked very closely with our
suppliers to identify availability and taken on the on-cost

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

We are challenging our suppliers to ensure that, wherever available, they can provide us with segregated certified sustainable palm
oil

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded

Link: www.quorn.co.uk/files/content/Sustainability_2017_Report.pdf
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Particulars
About Your Organisation

1.1 Name of your organization

Rübezahl Schokoladen GmbH

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0191-11-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers

3085



Rübezahl Schokoladen GmbH
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Food Goods

● Own-brand-Manufacturer

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Germany

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Germany

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

432

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

181

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

613
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance 3.94 21.02 - -

2.3.4 Segregated 25.17 134.26 - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 29.11 155.28 - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 100%

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2012

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2012

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2012

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2014

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Applies Globally

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes
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3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2018

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

We do not want an additional Label on the product, as it seems already rather crowded.

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

We have decided to Switch from RSPO MB to RSPO SG completely. We have achieved this Goal already except for one
product, which was not available in SG, but we are currently testing an alternative with SG, storage tests should be finished
by end of June and thereafter we can Change it.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Confidential

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

 Uploaded file: M-Policies-to-PNC-waterland.pdf
For administration purpose, attachment files are renamed automatically

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
Currently, we do not have such Guidelines.

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

Because we do use 100% certified Palm oil - there is no Need for B&C.

GHG Footprint
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8.1 Are you currently reporting any GHG footprint?

No

Please explain why

Not applicable for our Business.

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

We did have Problems in the Supply Chain to get all products in SG, but now, we are pretty much there, the last raw material, that
was only MB certified is now in the storage test and we have final results by end of July and can thereafter Switch to SG 100%.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

Currently, we do not have any other Actions.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Particulars
About Your Organisation

1.1 Name of your organization

Raisio plc.

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0198-11-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Food Goods

● Own-brand-Manufacturer

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Finland

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Belgium

■ Finland

■ Ireland

■ Poland

■ Russian Federation

■ Sweden

■ Ukraine

■ United Kingdom

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

370

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

67

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

2,853

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

3,290
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

173.00 17.00 - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance 152.00 50.00 - -

2.3.4 Segregated 44.00 - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 369.00 67.00 - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -

3094



Raisio plc.
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 15%

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2017

Comment:
Nokia mill (Finland) supply chain certification

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2011

If target has not been met, please explain why:
Raisio plc became a RSPO member in 2011, and then 11% of all palm oil was CSPO.

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2018

If target has not been met, please explain why:
Raisio uses only sustainable palm oil in food products. Raisio works actively to increase volume of sustainable palm oil in Raisio's
feeds. Raisio's feeds will be sustainable during 2018.More information on our commitments in our CR report 2017: https://
www.raisio.com/en_GB/web/raisio-vuosikatsaus-2017/responsibility

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2021

If target has not been met, please explain why:
We expect to use 100% RSPO certified palm oil from physical supply chains in our food products by 2021.

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Belgium, Finland, Ireland, Poland, Russian Federation, Sweden, Ukraine, United Kingdom
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3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

No decision made about using RSPO trademark.

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

Implementing sustainable palm oil for Raisio's feed products.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

--

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

 Uploaded file: --
Related link: www.raisio.com/en_US/code-of-conduct

  Land Use Rights

  Ethical conduct and human rights

 Uploaded file: --
Related link: www.raisio.com/en_US/code-of-conduct

  Labour rights

 Uploaded file: --
Related link: www.raisio.com/en_US/code-of-conduct

  Stakeholder engagement

 Uploaded file: --
Related link: www.raisio.com/en_US/code-of-conduct

  None of the above
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7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
Raisio plc's Corporate Responsibility Programme stets targets for our sustainable palm oil use. The Corporate Responsibility
Report is available in English and Finnish.

Related link: www.raisio.com/en_GB/web/raisio-vuosikatsaus-2017/responsible-procurement

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

Raisio is using sustainable palm oil in all its food products. Raisio's feed products will be certified during 2018.

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

Yes
Related link: www.raisio.com/en_GB/web/raisio-vuosikatsaus-2017/environmental-impact

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

Availability of CSPO from physical supply chains at reasonable price has not always been guaranteed. We actively look for
suppliers who can provide CSPO from physical supply chains.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

Sustainable palm oil is a topic brought up in discussions with Raisio's stakeholders such as suppliers, subcontractors and
customers.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded

Link: www.raisio.com/en_GB/web/raisio-vuosikatsaus-2017/responsibility
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Particulars
About Your Organisation

1.1 Name of your organization

Raps GmbH & Co.KG

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0160-11-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● Food Goods

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

--

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

--

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

--

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

--
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume - - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) --

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2013

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2011

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2020

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2020

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Belgium, France, Germany, Netherlands, United Kingdom

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

No

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes
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3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2020

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

---

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

Exchange of raw materials to achive MB or SG

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Data Unknown

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
---

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

--

GHG Footprint
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Consumer Goods Manufacturers Form

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

---

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No

3104



Raps GmbH & Co.KG
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Challenges Form

Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

--

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

--

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

--
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Rascal Confectionery Limited
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Communications of
Progress 2017

Particulars Form

Particulars
About Your Organisation

1.1 Name of your organization

Rascal Confectionery Limited

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0755-16-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Rascal Confectionery Limited
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Consumer Goods Manufacturers Form

Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● Own-brand-Manufacturer

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ United Kingdom

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ United Kingdom

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

--

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

--
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Consumer Goods Manufacturers Form

2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance 545.00 - - -

2.3.4 Segregated 86.00 - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 631.00 - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) --

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2015

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2015

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2015

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2015

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Applies Globally

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

No

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related
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Consumer Goods Manufacturers Form

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

Yes

Please state which product range(s) and market(s) you intend to apply the Trademark and when you plan to start using
the Trademark.

Year: 2018

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Data Unknown

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

--

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No

3110



Rascal Confectionery Limited
RSPO Annual

Communications of
Progress 2017

Challenges Form

Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Communications of
Progress 2017

Particulars Form

Particulars
About Your Organisation

1.1 Name of your organization

RAUSCH AG Kreuzlingen

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0334-13-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers

3112



RAUSCH AG Kreuzlingen
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Consumer Goods Manufacturers Form

Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Switzerland

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Switzerland

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

--

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

--
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- 5.00 - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - 20.00 - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume - 25.00 - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia 5%

2.5.3 China 5%

2.5.4 Europe (incl.Russia) 90%

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2014

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2014

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2020

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2020

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Switzerland

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

No

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes
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Consumer Goods Manufacturers Form

3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2020

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

We actually intend to give the Information to the selling Points, but not to use it on the product.

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

We ask our suppliers to use certifiel Palm kernel oil an Poil oil sources, being Aware that this will generate more costs for
us.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Confidential

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
We do not have a Special Guideline for this.

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

Our Company is to small.

Support for Smallholders
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9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

CSPO products/raw material are not always available from the suppliers.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

B2B engagement

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Particulars Form

Particulars
About Your Organisation

1.1 Name of your organization

Razzo Ltda

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0686-15-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● Home & Personal Care Goods

● Own-brand-Manufacturer

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Brazil

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Brazil

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

809

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

1,267

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

2,076
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume - - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) --

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2025

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2025

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2027

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2029

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Brazil

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

No

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related
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4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

Yes

Please state which product range(s) and market(s) you intend to apply the Trademark and when you plan to start using
the Trademark.

Razzo plans to use the commercial brand RSPO in personal care products in the Brazilian market.
Strategic planning is in its initial phase, but we intend to evolve with the transition in the next few years

Year: 2025

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

We are, year after year, increasing the participation of RSPO members in our supply of palm oil. We make gradual
changes to align the company's strategies and interests with a focus on sustainability. We will continue with the goal of
reaching 100% of the supply chain of RSPO members in order to achieve this goal by 2025

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Data Unknown

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

 Uploaded file: M-Policies-to-PNC-ethicalconducthr.pdf
For administration purpose, attachment files are renamed automatically

  Labour rights

 Uploaded file: M-Policies-to-PNC-laborrights.pdf
For administration purpose, attachment files are renamed automatically

  Stakeholder engagement

 Uploaded file: M-Policies-to-PNC-stakeholderengagement.pdf
For administration purpose, attachment files are renamed automatically

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
Razzo is in the transition phase, the measures adopted are internal, the alignment between the strategic team and the purchasing
team is taking place to preserve Razzo's economic base and promote the sustainability and life cycle of its products.
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Consumer Goods Manufacturers Form

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

Razzo has plans to use only certified palm kernel oil, but is in transition, the goal is until 2025 to use only certified palm kernel oil.

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

Yes, we have plans to improve the report.
We currently collect data and inform only the Brazilian environmental agency (IBAMA / CETESB)

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

The main impact felt by Razzo in the acquisition of palm oil was the increase in production costs. The impacts were minimized with
the adoption of strategies of gradual change and study of productive efficiency.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

Razzo has been encouraging its customers to adopt palm oil. For our own manufacturing products, Razzo conducts studies for the
use of certified palm oil, but it is still a change project, which we intend to achieve in 2025.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Particulars
About Your Organisation

1.1 Name of your organization

Re.Le.Vi S.p.A

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0828-17-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Home & Personal Care Goods

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Applies Globally

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Applies Globally

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

--

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

351

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

351
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume - - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) --

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2017

Comment:
Certificate start date: 16/11/2017

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2017

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2025

If target has not been met, please explain why:
Objective already achieved for 100% of our demand of SG products (candles) and liquid rimblocks (MB).
A longer term plan for the different types of solid rimblocks is in place.

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2025

If target has not been met, please explain why:
Objective already achieved for 100% of our demand of SG products (candles) and liquid rimblocks (MB).
A longer term plan for the different types of solid rimblocks is in place.

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Applies Globally
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3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes

3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2028

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

Yes

Please state which product range(s) and market(s) you intend to apply the Trademark and when you plan to start using
the Trademark.

We plan to start using the Trademark on the certified products (Candles and Toilet rimblocks) sold in the CE markets.

Year: 2018

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

1. Starting to use the RSPO trademark on brand products.
2. Starting to use the RSPO trademark on the general corporate communications.
3. Promoting RSPO in the businees to business communication in the supply chain.
4. We’ll continue to give strong inputs to our suppliers, actively encouraging them to join the RSPO and to convert their
productions to sustainable palm oil.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

--

- Others:

--

Application of Principles & Criteria for all members sectors
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7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

 Uploaded file: M-Policies-to-PNC-waterland.pdf
For administration purpose, attachment files are renamed automatically

  Land Use Rights

 Uploaded file: M-Policies-to-PNC-landuseright.pdf
For administration purpose, attachment files are renamed automatically

  Ethical conduct and human rights

 Uploaded file: M-Policies-to-PNC-ethicalconducthr.pdf
For administration purpose, attachment files are renamed automatically

  Labour rights

 Uploaded file: M-Policies-to-PNC-laborrights.pdf
For administration purpose, attachment files are renamed automatically

  Stakeholder engagement

 Uploaded file: M-Policies-to-PNC-stakeholderengagement.pdf
For administration purpose, attachment files are renamed automatically

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
For the last year our main objective was to obtain the RSPO Certification, a goal that our organization achieved also thanks to the
promotion of RSPO values to our Suppliers. Other projects are planned for the current and future years.

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

we are already using almost exclusively RSPO certified raw materials, even if we are not yet claiming the sale of certified finished
products.

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

Yes
Report file: M-GHG-Emissions-Report.pdf

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   Yes, in 2028
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

we did not encounter any obstacle.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

we work in close collaboration with all partners across the entire supply chain.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● Uploaded files:
punto 7.1._signed_docx.pdf
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Particulars
About Your Organisation

1.1 Name of your organization

Real Good Food Company plc

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0363-13-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Food Goods

● Own-brand-Manufacturer

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ United Kingdom

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Applies Globally

■ United Kingdom

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

1,044

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

19

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

86

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

1,149
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance 0.76 0.76 - 8.17

2.3.4 Segregated 168.08 - - 0.01

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 168.84 0.76 - 8.18

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 100%

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2013

Comment:
Achieved

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2013

If target has not been met, please explain why:
Achieved

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2019

If target has not been met, please explain why:
Sustainable palm derivative ascorbyl palmitate not currently available (MB) so some products not 100% sustainable.

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2021

If target has not been met, please explain why:
Highly processed, cost effective, sustainable palm derivatives expected to be more widely available by this date.

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Applies Globally, United Kingdom
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3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes

3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2021

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

Not required

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

We will continue to support our retail customers.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

--

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

 Uploaded file: --
Related link: www.realgoodfoodplc.com/corporate-and-social-responsibility/

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
None

3137

http://www.realgoodfoodplc.com/corporate-and-social-responsibility/


Real Good Food Company plc
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

--

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

No

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

We cannot source highly processed, sustainable, cost effective, palm derived ingredients.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

We comply with our customers policies regarding Palm Oil.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● Uploaded files:
Palm Oil Policy RGFC.pdf
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Particulars
About Your Organisation

1.1 Name of your organization

Reckitt Benckiser PLC

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0015-06-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Food Goods

● Home & Personal Care Goods

● Own-brand-Manufacturer

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Applies Globally

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Applies Globally

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

50,689

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

18,894

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

62,792

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

132,375
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume - - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) --

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2013

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2013

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2020

If target has not been met, please explain why:
Since 2016 we have concentrated on investing in a robust programme of direct action, focusing on ensuring compliance with our
commitments to no deforestation, development of peatlands (and any depth) and zero exploitation of workers and communities at
different levels of our supply chain.

In 2017 we met ambitious targets to improve traceability, achieving 88% traceability to mills for of our supply chain outside of India
and above 50% within India where supply chains are more complex. Working with TFT (The Forest Trust), other NGO partners and
our suppliers (all of whom are RSPO members) we continue to improve our understanding of the challenges faced.

We will fully review our Policy, Standard plans at the end of 2018 to ensure we are effective in meeting our ambitions for a
sustainable palm oil industry.

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2020

If target has not been met, please explain why:
We will continue to review our approach in 2017 to ensure we focus our resource on areas that deliver the greatest impact, as per
our answer to Question 3.3 above.
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3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Applies Globally

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

No

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

The majority of the palm oil we use is in the form of derivatives and surfactants across a global portfolio of brands. Due to the
complexities of these supply chains we have decided to focus on detailed reporting of the impacts of our work via RB.com as an
alternative to an on-pack devices such as the RSPO trademark.

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

In 2018, we will build on the progress we have made in improving supply chain traceability for the palm oil we use.
Achieving full traceability to mills for our palm supply chain remains a top priority for us. In 2018, we aim to increase
traceability to mills for over 95% our supply chain outside of India. The complexities of palm oil supply chains in India
present additional challenges in achieving our ambitions for supply chain transparency. We will concentrate on achieving
traceability to refinery of origin for over 65% of our supply in India and to mills for over 50% of our supply in India.

We work with our suppliers, which must be RSPO members, TFT and other partners to roll out initiatives to assess and
remediate non-compliance with our NDPE commitments, tackle the root causes deforestation, environmental degradation
and exploitation of workers:

We will carry out a broad risk assessment of operations in our supply to analyse their proximity to forests and peat lands
and use other social and economic data to identify mills at highest risk of non-compliance with our NDPE commitments. We
will also support field-level assessments and facilitate training and capacity-building with refineries, mills and plantations,
focused on resolving social and environmental issues that are common in the industry.

Through TFT ‘Rurality’ programmes, we are working to improve the livelihoods of smallholders, enabling them to benefit
from and contribute to an NDPE-based approach, through improved access to markets and agricultural practices.
We will continue our support for ‘jurisdictional approaches’ to NDPE compliance and sustainable practice by supporting
efforts to drive engagement between government, other commodities, civil society, smallholders and others to develop
comprehensive and sustainable land use plans.

This will be supplemented by satellite monitoring of land use in areas where our palm oil is sourced from and through TFT’s
‘Kumacaya initiative. This supports the efforts of independent, local NGOs and civil society groups to conduct independent
monitoring and verification of palm oil suppliers’ commitments without influence or interference from funders.

Further details of our programme can be found at rb.com

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Other

- Others:

We have disclosed the information required.

Application of Principles & Criteria for all members sectors
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7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

 Uploaded file: M-Policies-to-PNC-waterland.pdf
For administration purpose, attachment files are renamed automatically

  Land Use Rights

 Uploaded file: M-Policies-to-PNC-landuseright.pdf
For administration purpose, attachment files are renamed automatically

  Ethical conduct and human rights

 Uploaded file: M-Policies-to-PNC-ethicalconducthr.pdf
For administration purpose, attachment files are renamed automatically

  Labour rights

 Uploaded file: M-Policies-to-PNC-laborrights.pdf
For administration purpose, attachment files are renamed automatically

  Stakeholder engagement

 Uploaded file: M-Policies-to-PNC-stakeholderengagement.pdf
For administration purpose, attachment files are renamed automatically

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
We recognise that sourcing of natural raw materials can have significant effects on the environment and on local communities. We
are committed to the promotion of responsible business conduct. This includes ensuring the natural raw materials used in our
products are produced in a manner that meets or goes beyond applicable laws and regulations, respects human rights, safeguards
health & safety, protects the environment, does not cause deforestation and generally supports the contribution of business to
achieving sustainable development.

We have developed our own Policy and Standard for responsible sourcing of natural raw materials. Supplier compliance with this
standard is mandatory and suppliers are made aware of this prior to contracts being signed. The Policy and Standard can be
downloaded from our website (rb.com).

We maintain regular, constructive engagement with our suppliers and work with TFT (The Forest Trust) and other NGOs to identify
opportunities to constructively contribute to and further promote sustainable practices (See answer above to Question 5.1).

Report file: M-Practice-Guidelines.pdf

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

We used Green Palm certificates to cover the palm oil we used in 2014 and 2015. Since then, we have focused on improving our
understanding of the challenges faced in our direct supply chain and on taking action to drive positive change on the ground.

In 2016, we took the decision to work with TFT to further develop a comprehensive programme of engagement at different levels
within our supply chain. This is focused on achieving supply chain traceability, capacity building of palm processing mills, traders
and small holder farmers as well as support for landscape-level/jurisdictional approaches to land use planning. Monitoring and
verification of impacts is assured through the use of satellite and radar technology and engagement with local NGOs. It is for this
reason that we no long cover palm oil volumes through Green Palm certificates.

The details of this answer can be found at rb.com.

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

Yes
Report file: M-GHG-Emissions-Report.pdf

Support for Smallholders
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Consumer Goods Manufacturers Form

9.1 Are you currently supporting any independent smallholder groups?

Yes

We continue to support two palm oil smallholder farmer programmes which are run as part of TFT's 'Rurality' programme. The first
was initiated in 2016 in Malaysia and second in Indonesia.

The programme based in Malaysia is focused on Kinabatangan (Sandakan) – Ulu Segama (Lahad Datu) in the Sabah Province,
Malaysia. TFT is working with local palm oil mills on 3 core objectives: Improves relationships between mill, collection centers and
smallholders to embed sustainability of commercial relationships, improving smallholder management practices and productivity
and income diversification.

Our Rurality programme in Indonesia is focused on a project at Peranap, Riau province. The project team is working with mills
supplying three of our major palm oil supplier refineries and Pandan Wangi village on three key objectives: The validation of village
boundaries and farmer awareness of land use classifications, the strengthening of farmer positioning in the supply chain and
improving farmer productivity through improved, sustainable agricultural techniques.
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

Improving our understanding of environmental and social challenges in our supply chain and the actions that can be taken to
address the root causes of such issues remains a key challenge. In 2017 we met ambitious targets to improve traceability,
achieving 88% traceability to mills in our supply chain outside of India and over 50% within India. We are working with TFT (The
Forest Trust), other NGO partners and our suppliers (all of whom are RSPO member) to further improve the visibility of our supply
chains and are committed to understanding the challenges faced. Verification of the impacts of the programmes we support
represents an additional challenge. In 2017, we piloted our support for a programme in Aceh Tamiang, Aceh Singkil and East Riau,
Indonesia that incorporated analysis of local land cover using satellite and radar technology through a partnership between Airbus
and TFT. To increase our visibility of supply chains, we also supported independent monitoring and verification by third party,
independent, local NGO’s under TFT’s Kumacaya programme. This enabled monitoring of environmental and social issues, without
any interference from funders. Learnings from this work are being integrated into our programmes in 2018. We recognise that
openness and transparency in palm oil sourcing is critical to identifying and resolving issues in complex supply chains and across
the industry. We know more needs to be done and will continue to support efforts in these areas.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

We recognise that openness and transparency in palm oil sourcing is especially critical to identifying and resolving issues in these
complex supply chains and across the industry. As a result, we have disclosed the names of our suppliers of palm oil-derived soap
noodles on our website as well as a full list of all the palm oil processing mills that we are aware of being in our physical supply
chains in 2017. Where possible, we have included the locations of these mills. The mill lists will help us to identify and effectively
target pressing social and environmental issues. Working with our NGO partners and suppliers, we will identify the worst performing
mills and companies to ensure these can be eliminated from our supply chains. We will continue to follow up on specific issues,
identified through external investigations and work with suppliers to verify and ensure issues are remediated. We will continue to
urge for collective, industry-wide action to bring about meaningful reform and welcome input from all stakeholders.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded

Link: www.rb.com/responsibility/sourcing/
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Particulars
About Your Organisation

1.1 Name of your organization

Regals De Bretagne (part of CBE group)

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0251-12-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● Food Goods

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ France

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ France

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

--

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

--

3149



Regals De Bretagne (part of CBE group)
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume - - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) --

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2013

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

If target has not been met, please explain why:
This question is about own brand products which our group does not have. We manufacture products only to the brand of our
customers (private label).

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

If target has not been met, please explain why:
This question is about own brand products which our group does not have. We manufacture products only to the brand of our
customers (private label).

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

If target has not been met, please explain why:
This question is about own brand products which our group does not have. We manufacture products only to the brand of our
customers (private label).

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?
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3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

No

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

--

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

We continue to propose RSPO palm to our clients. More and more brand are switching in RSPO palm.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Confidential

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

-

Support for Smallholders
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9.1 Are you currently supporting any independent smallholder groups?
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

-

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

-

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Particulars
About Your Organisation

1.1 Name of your organization

Remia C.V.

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0083-10-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Food Goods

● Own-brand-Manufacturer

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Netherlands

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Applies Globally

■ Netherlands

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

3,961

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

1,044

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

5,005
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

4,451.00 - - 2,429.00

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance 640.00 - - 300.00

2.3.4 Segregated 3,321.00 - - 671.00

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 8,412.00 - - 3,400.00

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) --

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2012

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2011

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2011

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2018

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Applies Globally, Netherlands

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related
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4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

Yes

Please state which product range(s) and market(s) you intend to apply the Trademark and when you plan to start using
the Trademark.

Shortenings
Margarines and fats used as ingredients in the industry
Frying oil/ fats

Year: 2015

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

The actions that will be taken to promote sustainable palm oil will not differ a lot from what Remia has done during the past
years. Within Remia every employee that is involved in the use of palm (as a raw material or end product) is aware of the
sustainability issues. They know about the environmental and social criteria that the RSPO wants companies to comply to
in order to make sustainable palm oil the norm. This knowledge is essential to have discussions with our suppliers and
customers about sustainability. The buyers of Remia's end products are well informed about the options they have to
support the goals of the RSPO. Remia actively promotes the use of sustainable palm oil. However, we do believe that
especially the people who buy our products should be aware about the adverse effects of large scale palm oil productions.
As soon as consumers are not only concerned but also prepared to pay extra for products that contain sustainable palm oil
in stead of conventional palm oil (or fractions), the transformation to a more sustainable palm oil market will speed up.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

--

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

 Uploaded file: --

  Land Use Rights

  Ethical conduct and human rights

 Uploaded file: --

  Labour rights

 Uploaded file: --

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
Many customers of Remia have already shown interest in switching from conventional palm oil to RSPO certified palm oil. Remia
stimulates this development by working closely together with the customers and facilitating the switch.

GHG Footprint
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8.1 Are you currently reporting any GHG footprint?

Yes

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   Yes, in 2022
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

The RSPO certification of the supply chain models MB and SG has given Remia the option to manufacture products that contain
physical sustainable palm oil, palm fractions and derivatives. Especially sourcing through the supply chain SG has become more
expensive during the last year. In general we would not be surprised to see that such a price development will slow down the
transition from Book & Claim to phisical sustainable palm use. Certain palm fractions and derivatives have not always been
sufficiently available. A limited availability of physical sustainable palm products creates problems in times of additional use and
demand. It happened more than once that SG palm products were not available when Remia had the flexibility to switch from
conventional to sustainable productions.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

Remia started to use the book & claim system in 2011. Since that year Greenpalm certificates (now RSPO credits) have covered all
own brand productions to every sales destination in the world. Every year we see a relative increase of the palm oil and palm
fractions that are sourced from physical supply chains. Regarding our Time-Bound plan we are still on schedule.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Particulars
About Your Organisation

1.1 Name of your organization

Rhodes Food Group

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0716-16-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ South Africa

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ South Africa

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

1,649

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

1,649
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume - - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa 28%

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) --

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2017

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2020

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2025

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2030

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

South Africa

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes
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3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2030

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

We currently don't use RSPO certified palm oil products in our own brand. However should we start using this in future we will use
the trademark. Currently there is limited demand however we would like to be the leaders and make claims in the future

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

2018 - go for first RSPO MB Certification Surveillance Audit
2018 - Start making claims on some of selected products produced for certain clients
2018-2019 Investigate alternative suppliers of RSPO certified fats to enable us to start to use it in a wider range of products
produced

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Data Unknown

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

 Uploaded file: M-Policies-to-PNC-ethicalconducthr.pdf
For administration purpose, attachment files are renamed automatically

  Labour rights

 Uploaded file: --
Related link: http://www.rfg.com/

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
None external - internally training to staff and management

Report file: M-Practice-Guidelines.pdf
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7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

We have a time bound plan
2016 MB for selected clients
2017 - certification
2018 - 1st Surveillance
2020 - start using RSPO Palm own brands
2025 100% RSPO palm formats
2030 100% MB RSPO Palm

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

Yes - RFG stated a sustainability project in 2017 and will report on GHG in 2018/2019

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

Availability of Suppliers that was certified Availability of Certified fats Price (cost) of Certified fats Lack of Awareness and Consumer
demand in South Africa We therefor decided to start with RSPO fats in Top Retailer - and will drive this then in our own brands in
the coming years

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

n/a

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded

Link: www.rfg.com
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Particulars
About Your Organisation

1.1 Name of your organization

Rich Holdings Inc.

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0378-13-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Food Goods

● Own-brand-Manufacturer

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

Brazil, Canada, China, Colombia, India, Korea, Republic of, Mexico, South Africa, United Kingdom, United States, Vietnam

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

Brazil, Canada, China, Colombia, India, Korea, Republic of, Mexico, South Africa, United Kingdom, United States, Vietnam

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

--

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

--
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- 90.00 - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance 17,348.00 6,870.00 - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 17,348.00 6,960.00 - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa 1%

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) --

2.5.5 India --

2.5.6 North America 98%

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia 1%

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2015

Comment:
Joined RSPO as a member in 2013.

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2016

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2023

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2023

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

United States

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

No

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related
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4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

We do not currently have a customer request to provide RSPO trademark products.

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

We will continue to purchase RSPO palm oil and engage with our customers and suppliers.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Confidential

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
We have developed more in-depth training for our associates.

Report file: M-Practice-Guidelines.pdf

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

Plans to assess in progress.

Support for Smallholders
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9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

The complexity of the levels of Supply Chain Certification continue to be a challenge from an educational perspective within the
organization and our customers. While we have increased our associate training, this remains a challenge.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

We have continued to educate our customers on RSPO and engage with key suppliers.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Particulars
About Your Organisation

1.1 Name of your organization

Richardson International Limited

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0617-15-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers

3176



Richardson International Limited
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Food Goods

● Own-brand-Manufacturer

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Canada

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Canada

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

13,982

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

2,435

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

16,417
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume - - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) --

2.5.5 India --

2.5.6 North America 13%

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2015

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2020

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2022

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2022

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Canada, United States

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related
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4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

Yes

Please state which product range(s) and market(s) you intend to apply the Trademark and when you plan to start using
the Trademark.

We plan to use the trademark in the retail margarine category in Canada and the United States.

Year: 2020

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

1. Discuss plans for transition to CSPO with remaining customers still not using CSPO in products we manufacture on their
behalf.
2. Finalize transition plan to CSPO in our own branded retail products.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Confidential

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

 Uploaded file: --

  Land Use Rights

 Uploaded file: --

  Ethical conduct and human rights

 Uploaded file: --

  Labour rights

 Uploaded file: --

  Stakeholder engagement

 Uploaded file: --

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
We are working on education with individual customers mainly by conference call.
Richardson policies and customer presentations are confidential.

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

We have a transition timeline for our own branded products. We are working with customers on who's behalf we manufacture
products on a transition plan but this is ultimately their decision.

GHG Footprint
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8.1 Are you currently reporting any GHG footprint?

No

Please explain why

No plans to report this at current time.

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

The main challenge is convincing customers to accept the premium in cost associated with switching to CSPO. We are working to
mitigate the cost by increasing volumes and spreading the fixed costs of the program over larger tonnage.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

We continue to educate customers on the program and assisting with answering questions and providing resources as needed.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Particulars
About Your Organisation

1.1 Name of your organization

Riva Foods Limited

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0772-16-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● Food Goods

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Belgium

■ Germany

■ Netherlands

■ Spain

■ United Kingdom

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Belgium

■ Germany

■ Netherlands

■ Spain

■ United Kingdom

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

448

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

448
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated 480.00 - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 480.00 - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 44%

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2016

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2016

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2016

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2016

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Belgium, France, Germany, Greece, Netherlands, United Kingdom

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes
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3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2016

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

Because Margarine is sourced from a 3rd party supplier and as such we do not have Palm Oil on site directly or indirectly.

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

Continue to use RSPO certified Suppliers.
RSPO Certification mentioned on supplier audits
Continue to work closely with the RSPO on various projects.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Data Unknown

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

 Uploaded file: M-Policies-to-PNC-ethicalconducthr.pdf
For administration purpose, attachment files are renamed automatically

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
Our supplier only purchases RSPO certified Palm Oil.

Report file: M-Practice-Guidelines.pdf

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

No

Support for Smallholders
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9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

we are not the producer of Palm oil on our site it comes from our Raw Material supplier via Margarine

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

Nothing Applicable due to supplier of Margarine being RSPO certified

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● Uploaded files:
POLICY NO 13 SUSTAINABILITY POLICY issue 3.pdf
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Particulars
About Your Organisation

1.1 Name of your organization

Roger & Roger

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0613-15-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Belgium

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Belgium

■ Denmark

■ Netherlands

■ Norway

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

1,017

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

1,017
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume - - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 100%

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2015

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2015

If target has not been met, please explain why:
not used in own brand products, only for private label

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2015

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2015

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes

3193



Roger & Roger
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2015

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

Only production in sunflower oil for our own brand

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

NA

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Data Unknown

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
NA

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

Yes

When do you plan to cover the gap using Book and Claim?

2015

GHG Footprint
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8.1 Are you currently reporting any GHG footprint?

No

Please explain why

--

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

NA

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

NA

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Particulars
About Your Organisation

1.1 Name of your organization

Royal FrieslandCampina N.V.

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0031-07-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Food Goods

● Own-brand-Manufacturer

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

Belgium, China, Cote d'Ivoire, Egypt, Germany, Hungary, Indonesia, Malaysia, Netherlands, Nigeria, Pakistan, Philippines,
Thailand, Vietnam

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

Belgium, China, Cote d'Ivoire, Egypt, Germany, Hungary, Indonesia, Malaysia, Netherlands, Nigeria, Pakistan, Philippines,
Thailand, Vietnam

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

94,700

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

12,000

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

23,400

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

130,100
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

3,393.00 89.01 - 4,343.00

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance 24,300.00 4,000.00 - 17,500.00

2.3.4 Segregated 67,000.00 8,000.00 - 1,600.00

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 94,693.00 12,089.01 - 23,443.00

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa 100%

2.5.2 Australasia --

2.5.3 China 100%

2.5.4 Europe (incl.Russia) 100%

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia 100%

2.5.9 Malaysia 100%

2.5.10 Middle East 100%

2.5.11 Rest of Asia 100%

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2010

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2011

If target has not been met, please explain why:
as from 2011 100% of our world wide palm oil product volume (palm, palmkernel and palm-based emulsifiers) is RSPO sustainable
(SG, MB, B&C)

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2011

If target has not been met, please explain why:
as from 2011 100% of our world wide palm oil product volume (palm, palmkernel and palm-based emulsifiers) is RSPO sustainable
(SG, MB, B&C)

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2020

If target has not been met, please explain why:
depending on availability

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

China, Cote d'Ivoire, Egypt, Nigeria
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3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes

3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2020

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

depending on selling market

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

FrieslandCampina is already requiring from its palm oil suppliers to fully support RSPO initiatives and all suppliers have
committed to be active in implementing ways-of-working to ensure the palm oil supplied to FrieslandCampina is in line with
the RSPO requirements.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Data Unknown

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

 Uploaded file: --
Related link: 
https://www.frieslandcampina.com/app/uploads/sites/2/2018/04/FrieslandCampina-CSR-Update-2017.pdf

  Land Use Rights

  Ethical conduct and human rights

 Uploaded file: --

  Labour rights

  Stakeholder engagement

 Uploaded file: --
Related link: 

  None of the above
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7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
see CSR report attached

Related link: 
https://www.frieslandcampina.com/app/uploads/sites/2/2018/04/FrieslandCampina-CSR-Update-2017.pdf

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

Yes
Related link: 
https://www.frieslandcampina.com/app/uploads/sites/2/2018/04/FrieslandCampina-CSR-Update-2017.pdf

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

Yes

Smallholders kettle farmers (southeast Asia)
- Training
- Education
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

Availability and premiums differ per supplier whereas we during our tender process have this as one of the focus points. There is no
transparent global standard and also local competitors not using any RSPO are gaining market shares on cost of sustainability.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

Close engagement with our stakeholders and our nourishing by nature strategy procurement team, initiative to start public report on
CSR.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Particulars
About Your Organisation

1.1 Name of your organization

Royal Steensma B.V.

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0336-13-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Food Goods

● Own-brand-Manufacturer

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Netherlands

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Netherlands

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

835,119

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

438,865

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

1,273,984
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance 700,787.00 225,521.00 - -

2.3.4 Segregated 134,332.00 213,344.00 - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 835,119.00 438,865.00 - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa 1%

2.5.2 Australasia 1%

2.5.3 China 1%

2.5.4 Europe (incl.Russia) 25%

2.5.5 India 1%

2.5.6 North America 25%

2.5.7 South America 25%

2.5.8 Indonesia 1%

2.5.9 Malaysia 1%

2.5.10 Middle East 19%

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2013

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2013

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2018

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2018

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes
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3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2018

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

Ingredients on label are named RSPO

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

x

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Confidential

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

 Uploaded file: M-Policies-to-PNC-waterland.pdf
For administration purpose, attachment files are renamed automatically

  Land Use Rights

  Ethical conduct and human rights

 Uploaded file: M-Policies-to-PNC-ethicalconducthr.pdf
For administration purpose, attachment files are renamed automatically

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:

Report file: M-Practice-Guidelines.pdf

GHG Footprint
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8.1 Are you currently reporting any GHG footprint?

No

Please explain why

N.B.

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

Expensive product

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

Only RSPO products for clients

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded

Link: steensma.com
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Particulars
About Your Organisation

1.1 Name of your organization

Royale Lacroix

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0097-10-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● Food Goods

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

Belgium, Cyprus, France, France Metropolitan, Germany, Italy, Luxembourg, Netherlands, Poland, Portugal, Reunion, Spain

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

Applies Globally, Belgium, Cyprus, Czech Republic, Denmark, France, Germany, Italy, Lebanon, Luxembourg, Netherlands

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

8,462

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

3,356

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

11,818
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

788.00 - - 500.00

2.3.2 Book and Claim from Independent
Smallholder*

100.00 - - -

2.3.3 Mass Balance 2,901.00 - - 879.00

2.3.4 Segregated 1,562.00 - - 715.00

2.3.5 Identity Preserved 878.00 - - 429.00

2.3.6 Total volume 6,229.00 - - 2,523.00

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 96%

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2012

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2012

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2017

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2020

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Belgium, France

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes
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Royale Lacroix
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2020

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

Ingrédients

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

-member of belgian and Franch alliance SPO
-Visit mil & farmer
-we want to increase & maintains our volume of SPO

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Confidential

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

 Uploaded file: --
Related link: www.royalelacroix.com

  Land Use Rights

 Uploaded file: --
Related link: www.royalelacroix.com

  Ethical conduct and human rights

 Uploaded file: --
Related link: www.royalelacroix.com

  Labour rights

 Uploaded file: --
Related link: www.royalelacroix.com

  Stakeholder engagement

 Uploaded file: --
Related link: www.royalelacroix.com

  None of the above
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Royale Lacroix
RSPO Annual

Communications of
Progress 2017
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7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
-website
-member of Belgium and french alliance CSPO

Related link: www.huiledepalmedurable.be

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

Yes

When do you plan to cover the gap using Book and Claim?

2018

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

confidential

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   Yes, in 2019
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Challenges Form

Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

-all fractions are not currently available or with high price premiums.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

-business to business education -Royale Lacroix informs all of his customers about the uses & benefits of CSPO .

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded

Link: www.royalelacroix.com
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Rudolf Ölz Meisterbäcker GmbH & Co KG
RSPO Annual

Communications of
Progress 2017

Particulars Form

Particulars
About Your Organisation

1.1 Name of your organization

Rudolf Ölz Meisterbäcker GmbH & Co KG

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0382-14-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Rudolf Ölz Meisterbäcker GmbH & Co KG
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Food Goods

● Own-brand-Manufacturer

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Austria

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Austria

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

802

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

9

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

140

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

951
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Communications of
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Consumer Goods Manufacturers Form

2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance 4.46 1.36 - 12.77

2.3.4 Segregated 797.57 8.10 - 127.52

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 802.03 9.46 - 140.29

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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RSPO Annual

Communications of
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Consumer Goods Manufacturers Form

2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 100%

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2016

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2016

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2016

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2016

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Austria

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes
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Rudolf Ölz Meisterbäcker GmbH & Co KG
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2016

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

not due to packaging desings

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

communications only planed in B2B (retailers)
to consumers within your Homepage, that we are certified

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Other

- Others:

-

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
in our blanco specification Formular our suppliers have to signt concerning ethical and human rights;
German, English

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

presently not

Support for Smallholders
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RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Rudolf Ölz Meisterbäcker GmbH & Co KG
RSPO Annual

Communications of
Progress 2017

Challenges Form

Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

some articles were affected by operatinal capability; it took a lot of testing untilg we could use These articles for our products;

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

all our suppliers have to deliver at least MB-Standards in category of derivates and least SG-Standards in category of
Palm/palmkernel fat/oil; if not, not allowed to deliver; we also tried to reduce Palm; we also increased SG-certifications level

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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RUF Lebensmittelwerk KG
RSPO Annual

Communications of
Progress 2017

Particulars Form

Particulars
About Your Organisation

1.1 Name of your organization

RUF Lebensmittelwerk KG

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0200-11-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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RUF Lebensmittelwerk KG
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Own-brand-Manufacturer

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Germany

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Germany

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

--

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

--
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume - - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) --

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2012

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2020

If target has not been met, please explain why:
Is not fixed yet.

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2025

If target has not been met, please explain why:
Is not fixed yet.

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2025

If target has not been met, please explain why:
Is not fixed yet.

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Germany

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes
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3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes

3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

-

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

-

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Data Unknown

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
-

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

-

Support for Smallholders
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9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges Form

Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

-

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

-

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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S & A - SOCIEDADE INDUSTRIAL DE
APERITIVOS, S.A.

RSPO Annual
Communications of

Progress 2017

Particulars Form

Particulars
About Your Organisation

1.1 Name of your organization

S & A - SOCIEDADE INDUSTRIAL DE APERITIVOS, S.A.

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0646-15-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● Own-brand-Manufacturer

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Angola

■ Belgium

■ Portugal

■ Spain

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Angola

■ Belgium

■ Portugal

■ Spain

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

3,168

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

3,168
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance 1,062.95 - - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 1,062.95 - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 100%

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2015

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2015

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2015

If target has not been met, please explain why:
The tendence of our Clients is to pass from Palma to HOSO

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2015

If target has not been met, please explain why:
The tendence of our Clients is to pass from Palma to HOSO

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Belgium, Portugal, Spain

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes
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3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

Our own brands use HOSO, essencially, and we are migrating from palma to HOSO, in our Clients.
In that ones that continue to use Palma RSPO MB, depends on the intention of our customers

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

Continue to follow the RSPO rules, strictly.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Confidential

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

 Uploaded file: M-Policies-to-PNC-laborrights.pdf
For administration purpose, attachment files are renamed automatically

  Stakeholder engagement

 Uploaded file: M-Policies-to-PNC-stakeholderengagement.pdf
For administration purpose, attachment files are renamed automatically

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
Only in portuguese

Report file: M-Practice-Guidelines.pdf
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7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

The tendence of our Clients is to pass from Palma to HOSO

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

Yes
Report file: M-GHG-Emissions-Report.pdf

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

The essencial question is that Clients want a more healthy product, so are changing to Hoso.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

Always in a colaboration with our clients, to support they preferences.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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S-L Snacks National, LLC
RSPO Annual

Communications of
Progress 2017

Particulars Form

Particulars
About Your Organisation

1.1 Name of your organization

S-L Snacks National, LLC

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0851-17-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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S-L Snacks National, LLC
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ United States

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ United States

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

--

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

--
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S-L Snacks National, LLC
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume - - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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S-L Snacks National, LLC
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) --

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2018

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2019

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2020

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2020

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

United States

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related
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S-L Snacks National, LLC
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

this certification was achieved for a specific customer we produce product for their brand and they have not elected to use the
trademark.

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

currently, the branded products do not use palm oil, only specific customers. Those customer will be provided the option
and urged to consider making the change to RSPO oil when film redesigns occur.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Confidential

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
Training of all employees, labelling of RSPO as an Identity preserved status and initial implementation of RSPO programs.

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

Not sure what this is. If appropriate would consider.

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?
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S-L Snacks National, LLC
RSPO Annual

Communications of
Progress 2017

Challenges Form

Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

The manual for the organization is insufficient to clearly state the expectations and application for finished product manufacturers.
This makes it extremely difficult to establish practices as use of the manual to develop programs proved to be severely inadequate
to accomplish certifications.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

We have worked within the our organization to assist other sites in developing plans.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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S. Spitz GmbH
RSPO Annual

Communications of
Progress 2017

Particulars Form

Particulars
About Your Organisation

1.1 Name of your organization

S. Spitz GmbH

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0270-12-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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S. Spitz GmbH
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Own-brand-Manufacturer

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Austria

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Austria

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

18

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

1,852

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

1,870
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S. Spitz GmbH
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance 18.00 - - 1,852.00

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 18.00 - - 1,852.00

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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S. Spitz GmbH
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia 100%

2.5.3 China --

2.5.4 Europe (incl.Russia) 100%

2.5.5 India --

2.5.6 North America 100%

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East 100%

2.5.11 Rest of Asia 100%

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2012

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2012

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2015

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2015

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Austria

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related
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S. Spitz GmbH
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

The Symbol is not known by our customers. We state with a text on our packaging that we use certified Palm oil but do not Show
the Picture of the Palm tree.

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

--

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Confidential

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
--

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

Is not mandatory in Austria.

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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S. Spitz GmbH
RSPO Annual

Communications of
Progress 2017

Challenges Form

Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

We are planing to Change our sourcing from Mass Balance towards Seggregated in 2018. More and more customers ask for
seggregated instead of mass Balance.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

--

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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S.A. Aigremont NV
RSPO Annual

Communications of
Progress 2017

Particulars Form

Particulars
About Your Organisation

1.1 Name of your organization

S.A. Aigremont NV

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0059-10-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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S.A. Aigremont NV
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Food Goods

● Own-brand-Manufacturer

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

Austria, Belgium, France, Germany, Greece, Italy, Latvia, Luxembourg, Netherlands, Poland, Spain, Switzerland, Turkey, United
Kingdom

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

Austria, Belgium, France, Germany, Greece, Italy, Latvia, Luxembourg, Netherlands, Poland, Spain, Switzerland, Turkey, United
Kingdom

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

18,400

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

5

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

8,014

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

26,419
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S.A. Aigremont NV
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

2,195.00 - - 516.00

2.3.3 Mass Balance 5,225.00 - - 1,422.00

2.3.4 Segregated 11,674.00 - - 4,211.00

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 19,094.00 - - 6,149.00

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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S.A. Aigremont NV
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 85%

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2010

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2010

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2015

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2020

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Belgium

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related
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S.A. Aigremont NV
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

Yes

Please state which product range(s) and market(s) you intend to apply the Trademark and when you plan to start using
the Trademark.

Margarines and fats.

Year: 2010

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

We want to increase our bought volume of sustainable palm oïl.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Confidential

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
We are a member of the Belgian Alliance for the Sustainable Palm Oil

Report file: M-Practice-Guidelines.pdf

Related link: https://www.huiledepalmedurable.be/

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

We have this commitment for the belgium market.

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

Yes
Report file: M-GHG-Emissions-Report.pdf

Support for Smallholders
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S.A. Aigremont NV
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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S.A. Aigremont NV
RSPO Annual

Communications of
Progress 2017

Challenges Form

Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

Certification is not easy for all customers (small company).

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

We are a member of the Belgian Alliance for the Sustainable Palm Oil.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● Uploaded files:
ALLIANCE CHARTE-FR 2014.pdf

Link: https://www.huiledepalmedurable.be/
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SACI Industrie SpA
RSPO Annual

Communications of
Progress 2017

Particulars Form

Particulars
About Your Organisation

1.1 Name of your organization

SACI Industrie SpA

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0877-17-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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SACI Industrie SpA
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Own-brand-Manufacturer

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Italy

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Applies Globally

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

--

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

2,185

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

2,185
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SACI Industrie SpA
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume - - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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SACI Industrie SpA
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) --

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2017

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2023

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2025

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2025

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Applies Globally

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related
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4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

--

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

We will work with our suppliers and our customers to promote the use of CSPO. We will stimulate our suppliers to make
RSPO certified raw materials available on the market mainly according with MB scheme

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

--

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

 Uploaded file: M-Policies-to-PNC-ethicalconducthr.pdf
For administration purpose, attachment files are renamed automatically

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
We provided a guideline "Procedura RSPO" in italian

Report file: M-Practice-Guidelines.pdf

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

We are already suffering a loss of revenue after the adoption of the RSPO certification and we could not afford any further
disbursements for Book & Claims

GHG Footprint
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8.1 Are you currently reporting any GHG footprint?

No

Please explain why

--

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

There is not availability of all the ingredients used in our products as physical CSPO. Furthermore, the prices of these CSPO raw
materials are too high and sometimes not justified

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

We will work with our suppliers and our customers to promote the use of CSPO. We will stimulate our suppliers to make RSPO
certified raw materials available on the market mainly according with MB scheme

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● Uploaded files:
MOD 33-A_Politica del Sistema Integrato_gen2012.pdf
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Particulars
About Your Organisation

1.1 Name of your organization

Sager Food Products Inc.

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0880-17-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Own-brand-Manufacturer

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Canada

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Canada

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

--

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

--
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

94.00 - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance 42.00 - - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 136.00 - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) --

2.5.5 India --

2.5.6 North America 100%

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2019

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2017

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2022

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2025

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Canada

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

No

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related

3268



Sager Food Products Inc.
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

Yes

Please state which product range(s) and market(s) you intend to apply the Trademark and when you plan to start using
the Trademark.

We are evaluating the feasibility of using the RSPO Trademark on our own brand of products in order to promote the RSPO and
the use of Certified Sustainable Palm Oil in Canada.

Year: 2019

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

Sager Foods will continue to promote the RSPO and the use of Certified Sustainable Palm Oil to all its shortening
production and sales personnel. Sales and marketing teams will also be informed of the economic, environmental and
social impacts of sustainable palm oil.

Sager Foods will continue to inform potential shortening clients of its RSPO Status and communicate the availability of
Certified Sustainable Palm Products to its customers.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Confidential

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
No written guidelines available at the moment.

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

No short-term plans to do so

Support for Smallholders
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9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   Yes, in 2019
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

Price of certified product can be an issue for customers. Increased availability of IS-CSPO Credits could help support independent
smallholder groups.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

We hope that our Sustainable Palm Oil Premium Vegetable Shortenings will contribute to the increasing demand for Certified
Sustainable Palm Oil Products. Together, we can help to minimize the negative impact of palm oil cultivation on the environment
and communities in palm oil-producing regions.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Particulars
About Your Organisation

1.1 Name of your organization

Sammontana SpA

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0779-16-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Palm Oil Processors and Traders
Operational Profile

1.1 Please state your main activity(ies) within the supply chain

  Refiner of CPO and CPKO

  Post-refinery processor

  Trader with physical posession

  Trader without physical posession

  Kernel Crusher

  Food and non-food ingredients producer

  Power, energy and bio-fuel

  Animal feed producer

  Producer of oleochemicals

  Distributor and wholesaler

  Other

Palm Oil and Certified Sustainable Palm Oil Use

2.1 Please include details of all operations using palm oil majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets do you sell goods containing palm oil and oil palm products?

2.2 Volumes of palm oil and oil palm products

2.2.1 Total volume of crude and refined Palm Oil handled/traded/processed in the year
--

2.2.2 Total volume of crude and refined palm kernel oil handled/traded/processed in the year
--

2.2.3 Total volume of Palm Kernel Expeller handled/traded/processed in the year
--

2.2.4 Total volume of other palm-based derivatives and fractions handled/traded/processed in the year
--

2.2.5 Total volume of all palm oil and oil palm products handled/traded/processed in the year
--
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2.3  Volumes of palm oil and oil palm products certified

2.3.1 Volume handled/traded/processed in the year that is RSPO-certified (Tonnes):

Description Refined/CPO PKO PKE

Palm-based
derivatives
and
fractions

2.3.1.1 Book and Claim from Mill /
Crusher

2.3.1.2 Book and Claim from
Independent Smallholder

2.3.1.3 Mass Balance

2.3.1.4 Segregated

2.3.1.5 Identity Preserved

2.3.1.6 Total volume - - - -

2.3.2 How much RSPO certified products have you sold as certified (tonnes)

Description Refined/CPO PKO PKE

All other
palm-based
derivatives
and
fractions

2.3.2.1 Book and Claim - - - -

2.3.2.2 Mass Balance - - - -

2.3.2.3 Segregated - - - -

2.3.2.4 Identity Preserved - - - -

2.3.2.5 Total volume - - - -

2.3.3 How much RSPO certified products have you sold under other schemes (tonnes) 

--

2.3.4 How much RSPO certified products have you sold as conventional (tonnes) 

--

2.4 Total annual crude, refined palm kernel oil and derivatives production (only if applicable)
--

2.5 What is the percentage of Certified Sustainable Palm Oil in the total palm oil sold by your company in the following
regions:

2.5.1 Africa 
--

2.5.2 Australasia 
--
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2.5.3 Europe (incl.Russia)
--

2.5.4 North America 
--

2.5.5 South America 
--

2.5.6 Middle East 
--

2.5.7 China 
--

2.5.8 India 
--

2.5.9 Indonesia 
--

2.5.10 Malaysia 
--

2.5.11 Asia 
--

Time-Bound Plan

3.1 Year of first supply chain certification (planned or achieved)

3.2 Year expected to/or started to handle/trade/process any RSPO-certified palm oil and oil palm products

3.3 Year expected to achieve 100% RSPO certification of all palm product processing facilities*

3.4 Year expected to only handle/trade/process 100% RSPO-certified palm oil and oil palm products

3.5 Which countries that your organization operates in do the above own-brand commitments cover?

3.6 How do you proactively promote RSPO and RSPO certified sustainable palm oil and oil palm products to your
customers?

--

Trademark Use

4.1 Do you use or plan to use the RSPO trademark on your own brand products?

No

If target has not been met, please explain why:

--

Actions for Next Reporting Period
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5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information please indicate the reasons why

Application of Principles & Criteria for all members sectors

7.1 Do you have organizational policies that are in line with the RSPO P&C, such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
--

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please state if you have any future plans to do so?

--

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

Do you have any future plans to support independent smallholders?

No
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Food Goods

● Own-brand-Manufacturer

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Italy

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Italy

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

4,767

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

10

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

4,777
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance 170.59 0.28 - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 170.59 0.28 - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 100%

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2015

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2016

If target has not been met, please explain why:
We started using certified palm oil in 2016.
The quantities of certified palm oil purchased by our company have increased over the following years

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2020

If target has not been met, please explain why:
We are planning to use 100% RSPO certified palm oil for Bakery products.
Ice creams are palm oil free

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2020

If target has not been met, please explain why:
our goal is related to MB supply chain option

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Italy
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3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

At present RSPO is limited to B2B trade relationship.We do not exclude to trademark on our own brand products but it will be
evaluates in the future

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

Contact whit our customer to annonce RSPO product availability.
Keep in touch with "Unione Italiana Olio di Palma Sostenibile", a sustainable palm oil organization, one of whose founders
is AIDEPI, the manufacturer organization to which Sammontana belongs

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

--

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

 Uploaded file: M-Policies-to-PNC-ethicalconducthr.pdf
For administration purpose, attachment files are renamed automatically

  Labour rights

 Uploaded file: M-Policies-to-PNC-laborrights.pdf
For administration purpose, attachment files are renamed automatically

  Stakeholder engagement

 Uploaded file: M-Policies-to-PNC-stakeholderengagement.pdf
For administration purpose, attachment files are renamed automatically

  None of the above
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7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
Sammontana considers palm oil as one of the possible oils to be used in its bakery production chain, provided that it is cultivated in
the respect of the environment and produced with processing and refining processes that guarantee low contents of contaminants
dangerous for health.
For this reason Sammontana has chosen to:
• Use in the processing of its products margarines based on "mitigated" palm oil, with a maximum content of contaminants in line
with the values proposed by the EFSA Commission (Sum of 3 MCDP and esters lower than 2 ppm - Sum of glycidol and esters
lower than 1 ppm), controlling its characteristics and provenance directly
• Eliminate palm oil from the composition of all ingredients and semi-finished products received from third parties (creams,
improvers, flavorings, etc.), on which it is not possible to exercise a "direct" control
• Maintain the RSPO Certification mass balance of the palm oil used

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

we use 95% of cetified palm oil and we intend to reach 100%

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

GHG emission assessment is a work in progress project.
When the project will be completed, it will be publicly reported

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

We had to face the opposition of Italian consumers to palm oil, considered unsafe. This is why we have worked with our suppliers
to reduce the content of hazardous substances such as GE.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

We partecipet in this process by supporting the communication activities fielded by the trade association AIDEPI

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Particulars
About Your Organisation

1.1 Name of your organization

SANYO CHEMICAL INDUSTRIES, LTD.

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0349-13-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● Own-brand-Manufacturer

● Other:

Ingredient manufacturer

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Japan

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Japan

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

--

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

--
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - 25.00

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume - - - 25.00

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -

3285



SANYO CHEMICAL INDUSTRIES, LTD.
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) --

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2030

Comment:
The date depends on situations such as customer demand, supply and price of CSPO. 2030 is the earliest case.

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2017

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2025

If target has not been met, please explain why:
The date depends on situations such as customer demand, supply and price of CSPO. 2025 is the earliest case.

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2030

If target has not been met, please explain why:
The date depends on situations such as customer demand, supply and price of CSPO. 2030 is the earliest case.

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Japan

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

No
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3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

Yes

Please state which product range(s) and market(s) you intend to apply the Trademark and when you plan to start using
the Trademark.

We will consider using the RSPO trademark for products derived from physical supply chain.

Year: 2030

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

We will introduce RSPO in our CSR report.
We conduct an in-house education about RSPO.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Confidential

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

 Uploaded file: --

  Land Use Rights

  Ethical conduct and human rights

 Uploaded file: --

  Labour rights

 Uploaded file: --

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
Working group activities on CSR procurement

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

Yes
Related link: www.sanyo-chemical.co.jp/csr/pdf/csr2017.pdf

Support for Smallholders
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9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

Our customers have little demands for products derived from certified palm oil. CSPO derivatives must be available and
reasonable.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

We will introduce RSPO in our CSR report.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded

Link: www.sanyo-chemical.co.jp/csr/pdf/csr2017.pdf
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Particulars
About Your Organisation

1.1 Name of your organization

Saraya Co Ltd

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0007-05-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Home & Personal Care Goods

● Own-brand-Manufacturer

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ China

■ Japan

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Japan

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

8

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

1,020

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

3,250

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

4,278
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - 1,100.00

2.3.2 Book and Claim from Independent
Smallholder*

1.00 84.00 - 1,410.00

2.3.3 Mass Balance - - - -

2.3.4 Segregated 7.00 - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 8.00 84.00 - 2,510.00

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China 4%

2.5.4 Europe (incl.Russia) --

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2010

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2010

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2020

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2020

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

China, Japan

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes
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3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2020

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

Yes

Please state which product range(s) and market(s) you intend to apply the Trademark and when you plan to start using
the Trademark.

shampoo, soap, detergent, cosmetics

Year: 2010

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

We will search the way to shift from using B&C certificate o procure phisically cerified palm oil products. Prioritize purchase
of certification from small farmers

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

--

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

 Uploaded file: M-Policies-to-PNC-waterland.pdf
For administration purpose, attachment files are renamed automatically

Related link: www.saraya.com/csr/report/images/report2017.pdf

  Land Use Rights

 Uploaded file: M-Policies-to-PNC-landuseright.pdf
For administration purpose, attachment files are renamed automatically

Related link: www.saraya.com/csr/report/images/report2017.pdf

  Ethical conduct and human rights

 Uploaded file: M-Policies-to-PNC-ethicalconducthr.pdf
For administration purpose, attachment files are renamed automatically

Related link: www.saraya.com/csr/report/images/report2017.pdf

  Labour rights

 Uploaded file: M-Policies-to-PNC-laborrights.pdf
For administration purpose, attachment files are renamed automatically

Related link: www.saraya.com/csr/report/images/report2017.pdf

  Stakeholder engagement

 Uploaded file: M-Policies-to-PNC-stakeholderengagement.pdf
For administration purpose, attachment files are renamed automatically

Related link: www.saraya.com/csr/report/images/report2017.pdf

  None of the above
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7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
These information are available in Japanese.

Report file: M-Practice-Guidelines.pdf

Related link: www.saraya.com/csr/report/images/report2017.pdf

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

Yes

When do you plan to cover the gap using Book and Claim?

2019

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

Yes
Report file: M-GHG-Emissions-Report.pdf

Related link: www.saraya.com/csr/report/images/report2017.pdf

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

Yes

We are currently purchasing certification from smallholder groups.
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

Requisite certified derivatives for our products are not available at the Japanese market. General awareness on the certificate is not
developed enough. The price and volume of certified PKO and its derivatives are hardly appropriate to our demands.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

We are making efforts to develop general awareness through our products, and trying to establish the collaboration with certain
influential social networks.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● Uploaded files:
report2017.pdf

Link: www.saraya.com/csr/report/images/report2017.pdf
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Particulars
About Your Organisation

1.1 Name of your organization

SARGENTS PTY LTD

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0365-13-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Food Goods

● Own-brand-Manufacturer

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Australia

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Australia

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

--

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

449

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

449
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - 449.13

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume - - - 449.13

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) --

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia 100%

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2014

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2014

If target has not been met, please explain why:
Already use RSPO certified palm oil and palm products in our own brand products.

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2014

If target has not been met, please explain why:
Already all palm oil products are used are 100% CSPO

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2014

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Australia

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes
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3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

Management & Customer Decision

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

To continue using CSPO products for manufacturing our products

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Other

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
English.
All palm oil products used on site are 100% CSPO

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

No Required

Support for Smallholders
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9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

No issues identified

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

No

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Particulars
About Your Organisation

1.1 Name of your organization

SAS Biscuits Poult

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0136-11-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Applies Globally

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Applies Globally

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

5,700

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

246

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

5,946
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance 1,210.00 232.00 - -

2.3.4 Segregated 4,490.00 14.00 - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 5,700.00 246.00 - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -

3306



SAS Biscuits Poult
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 99%

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia 1%

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2011

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2011

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2014

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2014

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Applies Globally

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes
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3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2021

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

We are mainly a private label producer

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

Next Step is 100% SG (for chocolate compounds for example)

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Confidential

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
none

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

none

Support for Smallholders
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9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

None

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

One big chocolate compound started to be switched in 2017 to SG palm oïl/palm kernel

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Particulars
About Your Organisation

1.1 Name of your organization

SAS Cérélia

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0342-13-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ France

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

Austria, Belgium, Czech Republic, Denmark, Finland, France, France Metropolitan, Germany, Greece, Italy, Netherlands, Norway,
Poland, Portugal, Qatar, Slovakia (Slovak Republic), Slovenia, Spain, Sweden, Switzerland, United Kingdom

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

13,102

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

13,102
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance 0.40 - - 0.02

2.3.4 Segregated 1,309.80 - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 1,310.20 - - 0.02

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 100%

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2013

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2011

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2015

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2015

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Austria, Belgium, Czech Republic, Denmark, France, France Metropolitan, Italy, Netherlands, Portugal, Sweden, Switzerland

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes
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3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2015

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

Yes

Please state which product range(s) and market(s) you intend to apply the Trademark and when you plan to start using
the Trademark.

Use of Trademark on our own brand products when it's applicable.

Year: 2015

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

Cerelia SAS is member of the French Alliance for sustainable palm oil

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Confidential

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

 Uploaded file: M-Policies-to-PNC-waterland.pdf
For administration purpose, attachment files are renamed automatically

  Land Use Rights

 Uploaded file: M-Policies-to-PNC-landuseright.pdf
For administration purpose, attachment files are renamed automatically

  Ethical conduct and human rights

 Uploaded file: M-Policies-to-PNC-ethicalconducthr.pdf
For administration purpose, attachment files are renamed automatically

  Labour rights

 Uploaded file: M-Policies-to-PNC-laborrights.pdf
For administration purpose, attachment files are renamed automatically

  Stakeholder engagement

 Uploaded file: M-Policies-to-PNC-stakeholderengagement.pdf
For administration purpose, attachment files are renamed automatically

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
Presentation and promotion of RSPO sustainable palm oil to our customers in Europe with a focus in Italy.

3315

http://www.rspo.org/acop/2017/sas-crlia/M-Policies-to-PNC-waterland.pdf
http://www.rspo.org/acop/2017/sas-crlia/M-Policies-to-PNC-landuseright.pdf
http://www.rspo.org/acop/2017/sas-crlia/M-Policies-to-PNC-ethicalconducthr.pdf
http://www.rspo.org/acop/2017/sas-crlia/M-Policies-to-PNC-laborrights.pdf
http://www.rspo.org/acop/2017/sas-crlia/M-Policies-to-PNC-stakeholderengagement.pdf


SAS Cérélia
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

we already use 100% RSPO certified palm oil

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

/

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

Yes

https://www.cerelia.com/fr/engagement-de-cerelia/
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

/

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

Business to business outreach

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded

Link: https://www.cerelia.com/cerelias-commitment/
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Particulars
About Your Organisation

1.1 Name of your organization

SAS Devineau

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0018-06-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Belgium

■ France

■ Italy

■ Spain

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Belgium

■ France

■ Italy

■ Spain

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

300

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

300
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated 70.00 - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 70.00 - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) --

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2010

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2010

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2010

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2011

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Belgium, France, Italy, Spain

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related
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4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

Yes

Please state which product range(s) and market(s) you intend to apply the Trademark and when you plan to start using
the Trademark.

Year: 2015

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Confidential

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

--

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

--

Support for Smallholders
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9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Particulars
About Your Organisation

1.1 Name of your organization

SAS PASO

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0748-16-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ France

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ France

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

22

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

22
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated 22.00 - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 22.00 - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 100%

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2017

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2017

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2017

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

France

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related
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4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

We have not planned at the moment

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

No actions planned for the moment apart from the information of the teams on certification on the importance of the RSPO
approach

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Other

- Others:

No information disclosed

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
The information of teams on the importance of the RSPO approach for the company and what is the RSPO approach. It is available
in French.

Report file: M-Practice-Guidelines.pdf

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

--

Support for Smallholders
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9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

No obstacles encountered

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

No more actions apart from the information

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Particulars
About Your Organisation

1.1 Name of your organization

Savane Brossard

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0762-16-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ France

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Germany

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

--

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

--
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume - - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 100%

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2016

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

If target has not been met, please explain why:
we don't use palm oil for our products (our brand)

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

If target has not been met, please explain why:
we don't use palm oil for our products (our brand)

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

If target has not been met, please explain why:
we don't use palm oil for our products (our brand)

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

France

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes
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3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes

3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

we don't use palm oil for our products (our brand)
Our principal activity is private label RSPO is implemented on demand of client.

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

RSPO is implemented on demand of client.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Other

- Others:

we don't use palm oil for our products (our brand)
Our principal activity is private label RSPO is implemented on demand of client.

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

/

Support for Smallholders
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9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

tracability procedure

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

NA we don't use palm oil for our products (our brand) Our principal activity is private label RSPO is implemented on demand of
client.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Particulars
About Your Organisation

1.1 Name of your organization

SC Johnson and Son, Inc

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0047-09-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● Home & Personal Care Goods

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Applies Globally

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Applies Globally

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

2,800

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

2,000

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

3,900

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

8,700
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - 3,900.00

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - 2,000.00 -

2.3.4 Segregated 2,700.00 - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 2,700.00 - 2,000.00 3,900.00

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 96%

2.5.5 India --

2.5.6 North America 4%

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2015

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2010

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2018

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2025

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Applies Globally

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

No

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related
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4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

SC Johnson is a relative small user of palm oil and palm oil derived ingredients. In addition we have limited space on
label/packaging

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

As a member of the Consumer Goods Forum (CGF), we share their commitment to net-zero deforestation by 2020 through
the
sustainable sourcing of pulp, paper, packaging and palm oil. We are committed to working with our suppliers, stakeholders
and partners to achieve this goal. The commitments below will guide our business as we move along this path. SC
Johnson uses relatively small amounts of palm oil, palm kernel expeller or derivatives, but we recognize the impact that
nonsustainable palm oil production has on the planet and our responsibility to future generations. As a result, we have
placed nonsustainable palm oil on our restricted-use-material list. Restricted use materials cannot be used in our products
or can only be used with approval by senior management with agreed upon exit dates. To achieve these goals, SC
Johnson:
• Requires suppliers to sign our Code of Conduct
• Engages suppliers in discussions and review of their palm
oil, palm kernel expeller or derivatives production and sourcing practices.
• Will suspend or eliminate palm oil purchases from any supplier that it is intentionally contributing to deforestation or the
negative environmental or social issues or impacts created by the production of palm oil.
• Continually reviews and revises policies and practices to increase
supply chain sustainability.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Other

- Others:

We disclose our sustainability policies and objectives on our website http://www.scjohnson.com/en/commitment/focus-on.aspx

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

 Uploaded file: M-Policies-to-PNC-waterland.pdf
For administration purpose, attachment files are renamed automatically

  Land Use Rights

  Ethical conduct and human rights

 Uploaded file: M-Policies-to-PNC-ethicalconducthr.pdf
For administration purpose, attachment files are renamed automatically

  Labour rights

 Uploaded file: M-Policies-to-PNC-laborrights.pdf
For administration purpose, attachment files are renamed automatically

  Stakeholder engagement

  None of the above
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7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
The SC Johnson Supplier Code of Conduct specifies the minimum requirements for SC Johnson suppliers as we work, together,
to make life better. SC Johnson believes in making every place where we operate better, because we have been there.
Wherever we operate, we are committed to respecting people and supporting universal human rights, adhering to local laws and
regulations, contributing positively to our communities, and minimizing our impact on the environment. Our operations worldwide
are guided by these principles and we expect our suppliers, contract manufacturers, contractors, vendors and other business
relations and providers of goods or services to share this ethic and commitment. Our Supplier Code of Conduct specifies the
minimum requirements for SC Johnson suppliers and we require all of our suppliers to comply with it.
The Code also sets out aspirations for our longer-term suppliers to be working towards with us. We reserve the right to terminate
any contracts and our business relationship with any supplier that does not meet the minimum requirements of this Code.

Report file: M-Practice-Guidelines.pdf

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

We will cover this with segregated or IP palm oil within the next year

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

Yes
Related link: http://www.scjohnson.com/en/commitment/focus-on/conserving.aspx

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

We have made great progress of moving to segregated and/or IP certified palm oil for several of our products. Finding segregated
PKE and PODs will be our next steps and we are currently exploring this

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

As a member of the Consumer Goods Forum (CGF), we share their commitment to net-zero deforestation by 2020 through the
sustainable sourcing of pulp, paper, packaging and palm oil. We are committed to working with our suppliers, stakeholders and
partners to achieve this goal. http://www.scjohnson.com/en/commitment/supplychaintransparency/ netzero_deforestation.aspx

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded

Link: http://www.scjohnson.com/Libraries/Download_Documents/SC_Johnson_2017_Sustainability_Report.sflb.ashx
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Particulars
About Your Organisation

1.1 Name of your organization

Scandic Food A/S

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0545-14-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Food Goods

● Own-brand-Manufacturer

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Denmark

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Applies Globally

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

--

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

--
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated - 193.00 - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume - 193.00 - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 70%

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia 30%

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2015

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2016

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2020

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2025

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Denmark

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related
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4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

Yes

Please state which product range(s) and market(s) you intend to apply the Trademark and when you plan to start using
the Trademark.

Using already in our consumer goods sold in Denmark

Year: 2016

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

Continiously promote our products under the Green Palm Trademark via fairs and customer contact. We also promote in
our catelogs

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

--

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

 Uploaded file: --

  Labour rights

 Uploaded file: --

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
We have no written guidelines, but we continiously promote our products under the Green Palm Trademark via fairs and customer
contact. Mostly in English and Danish

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

Yes

Support for Smallholders
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Scandic Food A/S
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Communications of
Progress 2017

Consumer Goods Manufacturers Form

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Scandic Food A/S
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Communications of
Progress 2017

Challenges Form

Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

There continue to be a significant price difference and it is still to high for CSPO. Unfortunately we are dependent on a fairly high fat
content, and tests to reduce has not given the needed functionallities.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

Not at the moment

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Schne-frost Ernst Schnetkamp GmbH & Co. KG
RSPO Annual

Communications of
Progress 2017

Particulars Form

Particulars
About Your Organisation

1.1 Name of your organization

Schne-frost Ernst Schnetkamp GmbH & Co. KG

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0475-14-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers

3353



Schne-frost Ernst Schnetkamp GmbH & Co. KG
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Food Goods

● Home & Personal Care Goods

● Own-brand-Manufacturer

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Germany

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Germany

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

998

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

998
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Schne-frost Ernst Schnetkamp GmbH & Co. KG
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated 998.00 - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 998.00 - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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Schne-frost Ernst Schnetkamp GmbH & Co. KG
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Communications of
Progress 2017

Consumer Goods Manufacturers Form

2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 80%

2.5.5 India --

2.5.6 North America --

2.5.7 South America 20%

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2014

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2015

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2015

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2015

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Argentina, Dominican Republic, Germany

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

No

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes
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Schne-frost Ernst Schnetkamp GmbH & Co. KG
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2015

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

--

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

RSPO ist a part of our quality system

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

--

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

 Uploaded file: --

  Land Use Rights

  Ethical conduct and human rights

 Uploaded file: --

  Labour rights

 Uploaded file: --

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
--

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

--

Support for Smallholders
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Communications of
Progress 2017
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9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?
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Schne-frost Ernst Schnetkamp GmbH & Co. KG
RSPO Annual

Communications of
Progress 2017

Challenges Form

Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

We changed the total amount of Palmoil to RSPO, so that we have no problems or investigations in our factory.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

We discuss the advantage of RSPO with our customers.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Schreiber & Rupp GmbH
RSPO Annual

Communications of
Progress 2017

Particulars Form

Particulars
About Your Organisation

1.1 Name of your organization

Schreiber & Rupp GmbH

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0169-11-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Schreiber & Rupp GmbH
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Food Goods

● Own-brand-Manufacturer

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Austria

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Applies Globally

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

1,086

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

1,086
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Schreiber & Rupp GmbH
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated 1,086,290.00 - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 1,086,290.00 - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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Schreiber & Rupp GmbH
RSPO Annual

Communications of
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Consumer Goods Manufacturers Form

2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 100%

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2012

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2012

If target has not been met, please explain why:
We do not use vegetable fat in our own brand products.

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2012

If target has not been met, please explain why:
We do not use vegetable fat in our own brand products.

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2012

If target has not been met, please explain why:
We do not use vegetable fat in our own brand products.

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Applies Globally

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes
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Schreiber & Rupp GmbH
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Communications of
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Consumer Goods Manufacturers Form

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes

3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2012

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

it is not requested by our customer

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Confidential

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

not required

Support for Smallholders

3364



Schreiber & Rupp GmbH
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9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Schreiber & Rupp GmbH
RSPO Annual

Communications of
Progress 2017

Challenges Form

Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Sconza Candy Company
RSPO Annual

Communications of
Progress 2017

Particulars Form

Particulars
About Your Organisation

1.1 Name of your organization

Sconza Candy Company

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0833-17-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Food Goods

● Own-brand-Manufacturer

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ United States

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ United States

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

--

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

--
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume - - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) --

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2017

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2020

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2030

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2030

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

United States

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related
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4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

Currently there are no plans to identify Sconza Brands as RSPO

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

We offer RSPO certified products to our customers and potential customer.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Confidential

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
N/A, We purchase products that are PKO.

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

Not at this time

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

N/A

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

As requested

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Communications of
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Particulars Form

Particulars
About Your Organisation

1.1 Name of your organization

Sels Oel + Fett GmbH & Co.KG

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0211-11-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● Food Goods

● Own-brand-Manufacturer

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Austria

■ Germany

■ Netherlands

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Germany

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

7,820

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

7,820
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated 7,820.00 - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 7,820.00 - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 100%

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2016

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2016

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2016

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2016

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Germany

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes
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3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2016

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

Yes

Please state which product range(s) and market(s) you intend to apply the Trademark and when you plan to start using
the Trademark.

Since 2016, each product is equipped with the Trademark.

Year: 2016

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

Since 2016, only RSPO palm oil will be used.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Other

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
Since 2016, only RSPO palm oil will be used.

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

--

Support for Smallholders
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9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

-

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

-

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Particulars
About Your Organisation

1.1 Name of your organization

SENNA Nahrungsmittel GmbH & Co KG

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0180-11-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Food Goods

● Own-brand-Manufacturer

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Austria

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Austria

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

9,513

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

312

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

9,101

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

18,926
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance 788.00 142.00 - 1,650.00

2.3.4 Segregated 1,794.00 65.50 - 634.00

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 2,582.00 207.50 - 2,284.00

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 100%

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2012

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2010

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2021

If target has not been met, please explain why:
The realization of any target is strongly dependant on market demand. The figures/Targets are a forecast at the actual situation and
information.
Actually market is not in favour for Palm oil in general and RSPO Certification in particular!!
Growth of share of certified PO will be very small in 2018.

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2023

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Austria, Germany, Italy

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

No
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3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes

3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2025

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

Yes

Please state which product range(s) and market(s) you intend to apply the Trademark and when you plan to start using
the Trademark.

Trademark is used since 2015 for B2B margarines, baking and fryingfats, baked goods. Since 2017 Trademark logo is used also
for some end consumer fat spreads.,

Year: 2015

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

Continue intense Information of B2B customers on the scope, benefit and necessity of using products with sustainable
certified palmproducts
Continue cooperation with lokal NGO.
Insert Information about CSPO / RSPO on Homepage Information. Meetings with stakeholders
Extend use of RSPO Trademark to lead interst on certified palmoil

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Data Unknown

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

 Uploaded file: --
Related link: http://senna.at/nachhaltigkeit

  Land Use Rights

  Ethical conduct and human rights

 Uploaded file: --
Related link: http://senna.at/nachhaltigkeit

  Labour rights

 Uploaded file: --
Related link: http://senna.at

  Stakeholder engagement

  None of the above
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7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
Presentations to Customer Groups and NGOs

Related link: http://senna.at/nachhaltigkeit

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

Actually market is not in favour for Palm oil in general and RSPO Certification in particular!!
Customers do not accept Price premium for certified Palm oil. Premium cannot be shared with the customer

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

Foodprint of own actvities is small in comparison to Palm oil contribution. Actually no adequate and comparable informations from
all suppliers / supply chain available

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   Yes, in 2025
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

Actually Palm oil is still seen critically by some groups of consumers and opinion makers. Products without Palm are again more
demanded. RSPO is not enough positvely positioned in consumers opinion. A very effective negative campaign launched 2017 by
Greenpeace discriminating RSPO certification has created further obstacles. Actually the understandig of B2B customers and
consumers of sustainable Palm oil is not good enough. The market actually does not readily accept price premiums for CSPO. In
the Frame of our possibilities we try to overcome tose obstacles by information to customers, stakeholders and authorities. But we
have to say, that RSPO and Palm oil producing stakeholders should give the consumers more information and a better insight in
the benefits of RSPO certification. RSPO criteria seem too little stringent to the public . RSPO next seems to be a good step
towards this directions RSPO next should be more communicated and more informion should be given about members. RSPO
NEXT Criteria should get mandatory within a short term!,

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

Continue cooperation with lokal NGO. Meetings with stakeholders Cooperative work with European Union of Margarin Producers
and ESPOAG. But actually it is very hart to argue against negative running campaigns by Greenpeace,
https://changingmarkets.org, political parties (e.g. European parliament) a.s.o. We would expect more activities of RSPO against
These campaigns!

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Particulars
About Your Organisation

1.1 Name of your organization

Sensient Flavors Ltd

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0483-14-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● Food Goods

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ United Kingdom

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ United Kingdom

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

--

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

3

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

3
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - 3.00

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume - - - 3.00

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 100%

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2014

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2014

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2020

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2020

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

United Kingdom

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

No

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related
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4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

Sensient is not an end-consumer facing producer. No commercial requirement from customers as status covered by certificates of
analysis.

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

Continuation of annual sustainability reporting by Global head office.
Sourcing of non-palm derived glycerine or CSPO glycerine materials is in place.
New formulas containing glycerine must either use non-palm derived or CSPO.
2020 commitment has been met.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

--

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

 Uploaded file: --
Related link: www.sensient.com/sustainability

  Land Use Rights

  Ethical conduct and human rights

 Uploaded file: --
Related link: www.sensient.com/about-us/corporate-governance

  Labour rights

 Uploaded file: --
Related link: www.sensient.com/about-us/corporate-governance

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
Extract from 2017 corporate responsibility report:

Sensient’s research and innovation teams have developed a broad library of sustainable and environmentally friendly natural color
options that do
not require palm oil-based products. These innovative technological platforms are free of all palm-derived components, not simply
the active pigment. In extensive stability testing, the new palm-free natural colors proved to be very well-protected against color
degradation, making them ideally suited for food and beverage applications. From a coloring perspective, palm-free formulations
can be used as an excellent alternative because they do not differ in shade or appearance.

In addition, several Sensient business units across both our Colors and Flavors Groups have engaged with the Roundtable on
Sustainable Palm Oil (RSPO), either as members or as supply chain associates, for the purposes of providing a secured supply
chain for the use of RSPO-certified sustainable palm oil.

GHG Footprint
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8.1 Are you currently reporting any GHG footprint?

No

Please explain why

Sensient has identified key environmental performance indicators as energy intensity, water intensity and hazardous waste
intensity. 10-year goals have been set for each of these KPIs (based on a 2015 baseline) and they will be reported at a global level
as part of the annual sustainability report.

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

No specific obstacles encountered, with the exception of increased cost of use in applications making final product less
economically viable to the end user.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● Uploaded files:
2017_Corporate_Responsibility_Report.pdf

Link: www.sensient.com/sustainability
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Particulars
About Your Organisation

1.1 Name of your organization

Senzora B.V.

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0734-16-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Home & Personal Care Goods

● Own-brand-Manufacturer

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Netherlands

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Netherlands

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

173

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

31

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

107

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

311
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance 88.00 16.00 - 47.00

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 88.00 16.00 - 47.00

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 49%

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2019

Comment:
To comply with customers policies.

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2016

If target has not been met, please explain why:
Start buying MB certified raw materials.

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2022

If target has not been met, please explain why:
Depends on customer policies.

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2025

If target has not been met, please explain why:
Depends on customer policies.

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Netherlands
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3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes

3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2025

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

Only if costumers / consumers ask for it. No wish for our own products.

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

Comply with customer demands.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Data Unknown

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

 Uploaded file: --
Related link: www.senzora.com

  Land Use Rights

  Ethical conduct and human rights

 Uploaded file: --
Related link: www.senzora.com

  Labour rights

 Uploaded file: --
Related link: www.senzora.com

  Stakeholder engagement

  None of the above
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7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
None.

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

Producing RSPO certified articles only if costumers / consumers ask for it. No wish for our own products.

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

Yes
Report file: M-GHG-Emissions-Report.pdf

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

Higher costs for raw materials.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

Not.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded

Link: www.senzora.com
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Particulars
About Your Organisation

1.1 Name of your organization

SEPPIC SA

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0064-10-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Palm Oil Processors and Traders
Operational Profile

1.1 Please state your main activity(ies) within the supply chain

  Refiner of CPO and CPKO

  Post-refinery processor

  Trader with physical posession

  Trader without physical posession

  Kernel Crusher

  Food and non-food ingredients producer

  Power, energy and bio-fuel

  Animal feed producer

  Producer of oleochemicals

  Distributor and wholesaler

  Other

Palm Oil and Certified Sustainable Palm Oil Use

2.1 Please include details of all operations using palm oil majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets do you sell goods containing palm oil and oil palm products?

● Applies Globally

2.2 Volumes of palm oil and oil palm products

2.2.1 Total volume of crude and refined Palm Oil handled/traded/processed in the year
--

2.2.2 Total volume of crude and refined palm kernel oil handled/traded/processed in the year
--

2.2.3 Total volume of Palm Kernel Expeller handled/traded/processed in the year
--

2.2.4 Total volume of other palm-based derivatives and fractions handled/traded/processed in the year
--

2.2.5 Total volume of all palm oil and oil palm products handled/traded/processed in the year
--
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2.3  Volumes of palm oil and oil palm products certified

2.3.1 Volume handled/traded/processed in the year that is RSPO-certified (Tonnes):

Description Refined/CPO PKO PKE

Palm-based
derivatives
and
fractions

2.3.1.1 Book and Claim from Mill /
Crusher

2.3.1.2 Book and Claim from
Independent Smallholder

2.3.1.3 Mass Balance

2.3.1.4 Segregated

2.3.1.5 Identity Preserved

2.3.1.6 Total volume - - - -

2.3.2 How much RSPO certified products have you sold as certified (tonnes)

Description Refined/CPO PKO PKE

All other
palm-based
derivatives
and
fractions

2.3.2.1 Book and Claim - - - -

2.3.2.2 Mass Balance - - - -

2.3.2.3 Segregated - - - -

2.3.2.4 Identity Preserved - - - -

2.3.2.5 Total volume - - - -

2.3.3 How much RSPO certified products have you sold under other schemes (tonnes) 

--

2.3.4 How much RSPO certified products have you sold as conventional (tonnes) 

--

2.4 Total annual crude, refined palm kernel oil and derivatives production (only if applicable)
--

2.5 What is the percentage of Certified Sustainable Palm Oil in the total palm oil sold by your company in the following
regions:

2.5.1 Africa 
--

2.5.2 Australasia 
--
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2.5.3 Europe (incl.Russia)
--

2.5.4 North America 
--

2.5.5 South America 
--

2.5.6 Middle East 
--

2.5.7 China 
--

2.5.8 India 
--

2.5.9 Indonesia 
--

2.5.10 Malaysia 
--

2.5.11 Asia 
--

Time-Bound Plan

3.1 Year of first supply chain certification (planned or achieved)

2014

3.2 Year expected to/or started to handle/trade/process any RSPO-certified palm oil and oil palm products

2015

3.3 Year expected to achieve 100% RSPO certification of all palm product processing facilities*

2020

3.4 Year expected to only handle/trade/process 100% RSPO-certified palm oil and oil palm products

2020

3.5 Which countries that your organization operates in do the above own-brand commitments cover?

Argentina, Australia, Austria, Belgium, Bolivia, Brazil, Bulgaria, Cameroon, Canada, Chile, China, Colombia, Congo, Congo, the
Democratic Republic of the, Costa Rica, Cote d'Ivoire, Croatia (Hrvatska), Cuba, Cyprus, Czech Republic, Denmark, Ecuador,
Egypt, El Salvador, Equatorial Guinea, Estonia, Ethiopia, Finland, France, France Metropolitan, French Guiana, French Polynesia,
Gabon, Georgia, Germany, Ghana, Gibraltar, Greece, Greenland, Guadeloupe, Guatemala, Guinea, Guinea-Bissau, Guyana, Haiti,
Hong Kong, Hungary, Iceland, India, Indonesia, Iran (Islamic Republic of), Iraq, Ireland, Israel, Italy, Japan, Jordan, Kazakhstan,
Kenya, Korea, Republic of, Lebanon, Lesotho, Liberia, Luxembourg, Macedonia, The Former Yugoslav Republic of, Madagascar,
Malaysia, Mali, Martinique, Mauritania, Mexico, Monaco, Morocco, Mozambique, Myanmar, Namibia, Netherlands, Netherlands
Antilles, New Caledonia, New Zealand, Nicaragua, Niger, Nigeria, Norfolk Island, Northern Mariana Islands, Norway, Oman,
Pakistan, Paraguay, Peru, Poland, Portugal, Reunion, Romania, Russian Federation, Saudi Arabia, Senegal, Serbia, Singapore,
Slovakia (Slovak Republic), Slovenia, South Africa, Spain, Sudan, Swaziland, Sweden, Switzerland, Syrian Arab Republic, Taiwan,
Tanzania, United Republic of, Thailand, Tunisia, Turkey, Ukraine, United Arab Emirates, United Kingdom, United States, Uruguay,
Venezuela, Vietnam

3.6 How do you proactively promote RSPO and RSPO certified sustainable palm oil and oil palm products to your
customers?

we progressively convert our palm based ingredients to MB - in 2017 we had 28 references certified MB & all the "wesource" active
ingredient range covered by B&C. Our palm strategy is given on our web site go to https://www.seppic.com
/seppic-corporate-social-responsibility/seppic-committed-sustainable-palm-oil

Trademark Use
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4.1 Do you use or plan to use the RSPO trademark on your own brand products?

No

If target has not been met, please explain why:

we have no use for this trademark as we are in a B to B business model. We don not sale directly to consumers & the MB
certification is granted both on certificate of analysis + delivery bills of the concerned ingredients.

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

we push our usual suppliers to be RSPO members & to certify their supply chain we regularly inform our customers about our
progress we continue to extend the MB certification to our palm-based portfolio

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information please indicate the reasons why

confidential

Application of Principles & Criteria for all members sectors

7.1 Do you have organizational policies that are in line with the RSPO P&C, such as:

  Water, land, energy and carbon footprints

 No file was uploaded
Related link: https://www.seppic.com/corporate-social-responsibility-policy

  Land Use Rights

  Ethical conduct and human rights

 No file was uploaded
Related link: 
https://www.seppic.com/seppic-responsabilite-sociale-lentreprise/key-principles-code-conduct

  Labour rights

 No file was uploaded
Related link: 
https://www.seppic.com/seppic-responsabilite-sociale-lentreprise/key-principles-code-conduct

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
We constantly promote RSPO physically certified ingredients . We have a push list of MB certified SEPPIC ingredients - in english -
that we deliver to our customers.

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

Yes

URL: https://www.seppic.com/seppic-greenhouse-gas-assessment

Support for Smallholders
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9.1 Are you currently supporting any independent smallholder groups?

No

Do you have any future plans to support independent smallholders?

No
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

--

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

--
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume - - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) --

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

No

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related
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4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

--

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

--

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

--

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Particulars
About Your Organisation

1.1 Name of your organization

Seventh Generation, Inc

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0053-08-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers

3412



Seventh Generation, Inc
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Home & Personal Care Goods

● Own-brand-Manufacturer

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Canada

■ United States

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Canada

■ United States

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

--

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

3,500

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

3,500
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- 3,500.00 - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume - 3,500.00 - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) --

2.5.5 India --

2.5.6 North America 100%

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2011

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2011

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2011

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2020

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Canada, United States

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes
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3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2020

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

We don't currently manufacture any of our own products and use a network of third party manufacturing partners to produce all of
our products. None of our third party manufacturers our RSPO certified so we cannot use the logo on our products.

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

We are working with our raw material suppliers to have them get their plants mass balanced certified as a first step. In
parallel we are working with our third party manufacturing partners to become RSPO certified as well.

We also will continue to talk about RSPO on our website and in our annual sustainability report.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Data Unknown

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
N/A

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

Yes
Report file: M-GHG-Emissions-Report.pdf

Related link: https://www.seventhgeneration.com/corporate-consciousness-reports

Support for Smallholders
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9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

N/A

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

N/A

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● Uploaded files:
seventh_generation_corporate_consciousness_report_2016.pdf

Link: https://www.seventhgeneration.com/corporate-consciousness-reports
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Particulars
About Your Organisation

1.1 Name of your organization

Shiseido Company Limited

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0103-10-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Shiseido Company Limited
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ China

■ France

■ Japan

■ Taiwan

■ United States

■ Vietnam

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ China

■ France

■ Japan

■ Taiwan

■ United States

■ Vietnam

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

17

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

7

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

8,000

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

8,024
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Shiseido Company Limited
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

17.00 7.00 - 51.00

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 17.00 7.00 - 51.00

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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Shiseido Company Limited
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) --

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2017

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2012

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2020

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2020

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

China, France, Japan, Taiwan, United States, Vietnam

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

No

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related
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Shiseido Company Limited
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

Under Consideration

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

We will expand the scope of supply chain certification at our factory.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

--

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

 Uploaded file: --
Related link: www.shiseidogroup.com/sustainability/pdf/pdf2009/partner2009.pdf

  Land Use Rights

 Uploaded file: --
Related link: www.shiseidogroup.com/sustainability/pdf/pdf2009/partner2009.pdf

  Ethical conduct and human rights

 Uploaded file: --
Related link: www.shiseidogroup.com/sustainability/human/policy.html

  Labour rights

 Uploaded file: --
Related link: www.shiseidogroup.com/sustainability/human/policy.html

  Stakeholder engagement

 Uploaded file: --
Related link: www.shiseidogroup.com/sustainability/human/policy.html

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
In-house training, Dialogue with suppliers

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

Yes

When do you plan to cover the gap using Book and Claim?

2020

GHG Footprint

3423

http://www.shiseidogroup.com/sustainability/pdf/pdf2009/partner2009.pdf
http://www.shiseidogroup.com/sustainability/pdf/pdf2009/partner2009.pdf
http://www.shiseidogroup.com/sustainability/human/policy.html
http://www.shiseidogroup.com/sustainability/human/policy.html
http://www.shiseidogroup.com/sustainability/human/policy.html


Shiseido Company Limited
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

8.1 Are you currently reporting any GHG footprint?

Yes
Related link: www.shiseidogroup.com/sustainability/env/performance/report.html

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   Yes, in 2020
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Shiseido Company Limited
RSPO Annual

Communications of
Progress 2017

Challenges Form

Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

none

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

none

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Shugar Soapworks, Inc.
RSPO Annual

Communications of
Progress 2017

Particulars Form

Particulars
About Your Organisation

1.1 Name of your organization

Shugar Soapworks, Inc.

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0626-15-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Shugar Soapworks, Inc.
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Own-brand-Manufacturer

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ United States

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ United States

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

--

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

--
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Shugar Soapworks, Inc.
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

100.00 100.00 100.00 100.00

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 100.00 100.00 100.00 100.00

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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Shugar Soapworks, Inc.
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) --

2.5.5 India --

2.5.6 North America 100%

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2014

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2014

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2014

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2014

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

United States

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes

3429



Shugar Soapworks, Inc.
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2014

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

our choice

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

--

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

--

Support for Smallholders
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Shugar Soapworks, Inc.
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Shugar Soapworks, Inc.
RSPO Annual

Communications of
Progress 2017

Challenges Form

Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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SICA DU GOUESSANT
RSPO Annual

Communications of
Progress 2017

Particulars Form

Particulars
About Your Organisation

1.1 Name of your organization

SICA DU GOUESSANT

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0479-14-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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SICA DU GOUESSANT
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● Other:

Fish Feed Producer

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ France Metropolitan

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ France Metropolitan

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

442

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

442
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RSPO Annual
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Progress 2017

Consumer Goods Manufacturers Form

2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated 442.00 - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 442.00 - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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SICA DU GOUESSANT
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 100%

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2015

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2015

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2015

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2015

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

France Metropolitan

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

No

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related
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SICA DU GOUESSANT
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

We are in a B to B business and not B to C.
Lot of our business is done in bulk

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

Continue to explain to custumers the benefits of sustainale palm oïl.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

--

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

 Uploaded file: M-Policies-to-PNC-waterland.pdf
For administration purpose, attachment files are renamed automatically

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

Yes
Report file: M-GHG-Emissions-Report.pdf

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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SICA DU GOUESSANT
RSPO Annual

Communications of
Progress 2017

Challenges Form

Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

we use RSPO palm oil to meet the demand of a client specification.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

compliance with customer specifications that requires the use of palm oil rspo

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● Uploaded files:
Sustainable purchasing policy .pdf
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Signature Flatbreads (UK) LTD
RSPO Annual

Communications of
Progress 2017

Particulars Form

Particulars
About Your Organisation

1.1 Name of your organization

Signature Flatbreads (UK) LTD

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0683-15-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Signature Flatbreads (UK) LTD
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● Food Goods

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ United Kingdom

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ United Kingdom

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

1,369

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

296

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

1,665
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Signature Flatbreads (UK) LTD
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume - - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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Signature Flatbreads (UK) LTD
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 100%

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2012

Comment:
first certificate in 2012

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2012

If target has not been met, please explain why:
Using RSPO certified since 2012

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2012

If target has not been met, please explain why:
Already using 100% RSPO certified

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2012

If target has not been met, please explain why:
only use certified palm oil

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

United Kingdom
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3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes

3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2012

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

n/a

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

We only use RSPO certified suppliers

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Other

- Others:

n/a

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
n/a
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7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

We only use 100% RSPO certified palm oil and palm oil products in the products we produce

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

Yes

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

None

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

We only use RSPO certified suppliers

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Particulars
About Your Organisation

1.1 Name of your organization

Sintesi E Ricerca S.P.A Siglabile Ser S.P.A.

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0514-14-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● Other:

Industrial wax producer and candle maker

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Applies Globally

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Applies Globally

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

34

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

34
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume - - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -

3448



Sintesi E Ricerca S.P.A Siglabile Ser S.P.A.
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 100%

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2017

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2018

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2022

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2022

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Applies Globally

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related
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4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

Because, in these period, we produce only semifinshed product for our customer.

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

We inform and present goods produced with CSPO to current and new customers
We will keep in touch with our suppliers and we are planning to increase the volume of CSPO.
We will continue to talk about the importance of our usage of sustainable palm oil on internal organization.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Confidential

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

 Uploaded file: M-Policies-to-PNC-waterland.pdf
For administration purpose, attachment files are renamed automatically

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
Internal training
Customer comunication
language Italian

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

--

GHG Footprint
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8.1 Are you currently reporting any GHG footprint?

No

Please explain why

No
We made a anergy audit

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

Yes

Periodically meeting with local smallholder groups
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

no obstacles meet

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

Continuous meeting to our customers Continuous comunication about environmental point of view use of land

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● Uploaded files:
Politica Qualità - Ambiente - RSPO - Sicurezza Alimentare firmato.pdf

Link: www.serwax.com
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Particulars
About Your Organisation

1.1 Name of your organization

SmålandsMunken AB

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0322-13-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Food Goods

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Denmark

■ Finland

■ Germany

■ Netherlands

■ Norway

■ Sweden

■ United Arab Emirates

■ United Kingdom

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Denmark

■ Finland

■ Germany

■ Netherlands

■ Norway

■ Sweden

■ United Arab Emirates

■ United Kingdom

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

508

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--
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2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

508

2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume - - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa 100%

2.5.2 Australasia 100%

2.5.3 China 100%

2.5.4 Europe (incl.Russia) 100%

2.5.5 India 100%

2.5.6 North America 100%

2.5.7 South America 100%

2.5.8 Indonesia 100%

2.5.9 Malaysia 100%

2.5.10 Middle East 100%

2.5.11 Rest of Asia 100%

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2014

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2016

If target has not been met, please explain why:
THIS IS APPLICABLE FOR THIRD PARTY LABEL PRODUCTION. WE DON´T PRODUCE IN OWN BRAND

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2022

If target has not been met, please explain why:
THIS IS APPLICABLE FOR THIRD PARTY LABEL PRODUCTION. WE DON´T PRODUCE IN OWN BRAND. WE BASE ALL OUR
PRODUCTION ON THIRP PARTY (PRIVATE) LABELS

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2024

If target has not been met, please explain why:
THIS IS APPLICABLE FOR THIRD PARTY LABEL PRODUCTION. WE DON´T PRODUCE IN OWN BRAND. WE BASE ALL OUR
PRODUCTION ON THIRP PARTY (PRIVATE) LABELS

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Sweden
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3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes

3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2016

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

WE DON´T PRODUCE IN OWN BRAND. WE BASE ALL OUR PRODUCTION ON THIRP PARTY (PRIVATE) LABELS

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

OUR CEO WILL CONTINUE TO DISCUSS WITH THOSE OF OUR CUSTOMERS THAT STILL NOT BUY PRODUCTS
CONTAINING RSPO SG PO, ALTHOUGH WE CAN PROVIDE IT, TRYING TO CONVINCE THEM TO ALTER THIER
PURCHASING PATTERNS.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Other

- Others:

WE DON´T PRODUCE IN OWN BRAND. WE BASE ALL OUR PRODUCTION ON THIRP PARTY (PRIVATE) LABELS

Application of Principles & Criteria for all members sectors
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7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

 Uploaded file: M-Policies-to-PNC-waterland.pdf
For administration purpose, attachment files are renamed automatically

  Land Use Rights

 Uploaded file: M-Policies-to-PNC-landuseright.pdf
For administration purpose, attachment files are renamed automatically

  Ethical conduct and human rights

 Uploaded file: M-Policies-to-PNC-ethicalconducthr.pdf
For administration purpose, attachment files are renamed automatically

  Labour rights

 Uploaded file: M-Policies-to-PNC-laborrights.pdf
For administration purpose, attachment files are renamed automatically

  Stakeholder engagement

 Uploaded file: M-Policies-to-PNC-stakeholderengagement.pdf
For administration purpose, attachment files are renamed automatically

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
SEE UPLOADED FILE BELOW

Report file: M-Practice-Guidelines.pdf

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

WE DO ALREADY USE 100% RSPO CERTIFIED PALM OIL IN OUR PRODUCTS. THE SHEET DOESN´T CALCULATE
CORRECTLY!!!

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

NO LEGISLATIVE OBLIGATION

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

IN THE AUTUMN 2016 AND WINTER 2016/2017 THERE HAVE BEEN PUBLISHED SCIENTIFIC STUDIES REGARDING
CONTENT OF GLYCIDYL ESTHERS, 2-MCPD, 3 MCPD IN FOOD PRODUCTS CONTAINING PO (BISCUITS, INFANT
FORMULA ETC). THE SWEDISH NATIONAL FOOD AGENCY HAS REACTED AND WE HAVE NOTICED A DISCREPANCY
BETWEEN EFSA AND WHO REGARDING THE THRESHOLDS FOR CARCINOGEN HEALTH EFFECTS FROM INTAKE OF
THESE BY-PRODUCTS. WE, AS A SMALL ORGANIZATION, HAS NO POSSIBILITY TO MAKE OWN CONCLUSIONS, SO WE
MUST RELY ON THE SAFETY ASSESSMENTS MADE BY THE AUTHORITIES (EU/WHO) ETC.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

WE ARE SUCH A SMALL ORGANIZATION, FULLY FOCUSED ON DELIVERING PRODUCTS. WE FIND THAT WE HAVE NO
POSSIBILITY TO MAKE WIDE ARRANGEMENTS IN THIS MATTER. OF COURSE, THE CEO ALWAYS COMMUNICATE THAT
WE CAN DELIVER AND DEVELOP PRICEWORTHY AND COMPETETIVE PRODUCTS OF HIGH QUALITY THAT ARE RSPO
SG CERTIFIED (BUSINESS TO BUSINESS)

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● Uploaded files:
Smålandsmunkens decisions & Policy to promote a long term CSR work.pdf
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Particulars
About Your Organisation

1.1 Name of your organization

SMB (St Michel Biscuits)

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0202-11-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● Food Goods

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ France

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ France

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

1,492

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

781

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

2,273
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume - - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 100%

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2011

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2021

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2023

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2023

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

France

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes
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3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2021

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

Commercialisation des produits en BtoB: les engagements RSPO sont repris au niveau des spcifications.

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

Certification des produits de prêt à garnir pour le BtoB prévu sur 2018 (le palme utilisé est déjà RSPO MB)

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Confidential

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

 Uploaded file: --

  Land Use Rights

 Uploaded file: --

  Ethical conduct and human rights

 Uploaded file: --

  Labour rights

 Uploaded file: --

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
Nous avons défini une stratégie RSE afin d'appliquer notre vision "Devenir une référence en matière de croissance citoyenne"

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

Le palme utilisé est déjà RSPO MB ou SG dans les produits non-certifiés.

GHG Footprint
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8.1 Are you currently reporting any GHG footprint?

No

Please explain why

non connu

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

Pas de difficultés rencontrées en tant qu'utilisateur final

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

Pas trop actions prises

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Particulars
About Your Organisation

1.1 Name of your organization

Snack Foods Limited

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0299-12-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Food Goods

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Australia

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Australia

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

9,094

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

9,094
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated 7,033.00 - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 7,033.00 - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia 100%

2.5.3 China --

2.5.4 Europe (incl.Russia) --

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2013

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2014

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2015

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2015

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Australia

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes
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3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2015

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

--

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

Continue to purchase 100% certified Palm Oil for all snack foods produced at our two Australian manufacturing sites.
Maintain our RSPO certification through the accredited certification body.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Data Unknown

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
As per the Snack Brands Australia website under Sustainability

Related link: snackbrands.com.au/Sustainability

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

Yes

When do you plan to cover the gap using Book and Claim?

2013

GHG Footprint
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8.1 Are you currently reporting any GHG footprint?

Yes

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

Nil

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

Snack Brands has a certified Palm Oil Policy signed by the CEO. On our company website we also communicate our actions and
commitment to sourcing Sustainable Palm Oil.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded

Link: snackbrands.com.au/Sustainability
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Particulars
About Your Organisation

1.1 Name of your organization

Soapworks Limited

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0096-10-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● Home & Personal Care Goods

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ United Kingdom

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ United Kingdom

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

684

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

215

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

172

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

1,071
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated 477.48 161.44 - 170.63

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 477.48 161.44 - 170.63

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 100%

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2011

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2011

If target has not been met, please explain why:
Commenced using RSPO certified Palm oil to the RSPO SCCS in 2011. Currently no own brand products

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2011

If target has not been met, please explain why:
Commenced using RSPO certified Palm oil to the RSPO SCCS in 2011. Currently no own brand products

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2011

If target has not been met, please explain why:
Commenced using RSPO certified Palm oil to the RSPO SCCS in 2011. Currently no own brand products

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

United Kingdom

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes
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3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

Yes

Please state which product range(s) and market(s) you intend to apply the Trademark and when you plan to start using
the Trademark.

We use the RSPO TL logo on a number of our customers products with their approval/at their request. We currently do not produce
our own brand products.

Year: 2011

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

We will continue through our Business Development department to actively promote the use of CSPO derived soap base
with our existing and new customers. The decision to use however rests with our customers who are the brand owners and
on whose behalf we manufacture.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Other

- Others:

All information disclosed. this button checked in order to submit form completed

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

 Uploaded file: M-Policies-to-PNC-waterland.pdf
For administration purpose, attachment files are renamed automatically

  Land Use Rights

  Ethical conduct and human rights

 Uploaded file: M-Policies-to-PNC-ethicalconducthr.pdf
For administration purpose, attachment files are renamed automatically

  Labour rights

 Uploaded file: M-Policies-to-PNC-laborrights.pdf
For administration purpose, attachment files are renamed automatically

  Stakeholder engagement

  None of the above
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7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
We will continue through our Business Development department and Soapworks web site to actively promote the use of CSPO
derived soap base with our existing and new customers however the decision to use rests with our customers who are the brand
owners and on whose behalf we manufacture. All communications are in English.

Related link: www.soapworksltd.co.uk

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

Currently Soapworks Ltd is a contract manufacturer of bar soap providing product for our customers under their brand. The
decision to use CSPO derived soap base rests with them as does the right not to participate nor purchase/support the RSPO
through the Book & Claim process.

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

We monitor and report our GHG emissions to stakeholders/interested parties such as customers and audit bodies on request. As a
SME it is not required or commonplace to publicly report GHG emissions.

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

We continue to take steps to tackle the financial on-costs of using/moving to CSPO/CSPKO derived soap base with our customers,
not only in the development of new products but also in the reformulating, re-branding and re-registering of existing non-SPO
derived products. We continue to promote that the only viable alternative to palm oil is the sustainable palm oil however we still
have customers wanting to use non-palm derived soap bases and for who the use of SPO is not a priority.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

We continually promote the work of the RSPO and use of CSPO with other manufacturers, customers through energetic and
favourable pricing when possible and assisting other businesses on achieving membership/ certification with the RSPO. In our
website and other external communications, such as educational visits to schools, we continue to promote the work of the RSPO
through tackling the issues raised by palm cultivation.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded

Link: www.soapworksltd.co.uk
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Particulars
About Your Organisation

1.1 Name of your organization

SOCADO S.r.l.

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0383-14-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Australia

■ Italy

■ Japan

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Australia

■ Italy

■ Japan

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

75

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

16

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

91
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume - - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia 90%

2.5.3 China --

2.5.4 Europe (incl.Russia) 9%

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia 1%

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2014

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2014

If target has not been met, please explain why:
We do not produce products under our brand with RSPO certified oil.
The entered date is false.
it has been inserted only because the field is mandatory.

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2014

If target has not been met, please explain why:
There is no program.
The entered date is false.
it has been inserted only because the field is mandatory.

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?
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3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

At the moment the property does not intend to commercialize a RSPO cerioficated product

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

--

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Data Unknown

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

 Uploaded file: M-Policies-to-PNC-ethicalconducthr.pdf
For administration purpose, attachment files are renamed automatically

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
--
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7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

Socado uses 100% certified palm oil and adheres to the Mass Balance supply chain.
All certified oil is used for production on behalf of third parties

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

Not required by the model

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

Sometimes little product availability.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

NA

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● Uploaded files:
RSPO_2018.pdf
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Particulars Form

Particulars
About Your Organisation

1.1 Name of your organization

Societe Industrielle De Bondues

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0081-10-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers Form

Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ France

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ France

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

1,143

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

510

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

1,542

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

3,195
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - 275.00 - 488.00

2.3.4 Segregated 4.00 18.00 - 116.00

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 4.00 293.00 - 604.00

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 100%

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2012

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2010

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2011

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2015

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

France

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes
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3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2011

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

--

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

Increase segregated volume used in the plant

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Confidential

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
/

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

Using 100% RSPO certifies palm oil

GHG Footprint
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8.1 Are you currently reporting any GHG footprint?

No

Please explain why

/

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

/

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

/

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Particulars
About Your Organisation

1.1 Name of your organization

SOFIVO SAS

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0861-17-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers

3495



SOFIVO SAS
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Food Goods

● Own-brand-Manufacturer

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ France

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Applies Globally

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

11,850

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

11,850
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

11,850.00 - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 11,850.00 - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 100%

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2012

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2012

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2016

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2026

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

France

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related

3498



SOFIVO SAS
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

Yes

Please state which product range(s) and market(s) you intend to apply the Trademark and when you plan to start using
the Trademark.

As the green palm logo is over in the end of 2017, we do not plan to use it anymore such as the new one in 2018.

Year: 2017

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

We still continue to buy all volumes in Book & Claim certification with credit buyer

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Confidential

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
-

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

-

Support for Smallholders
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9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

No major issues encountered

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

-

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Particulars
About Your Organisation

1.1 Name of your organization

Solent International

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0384-14-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Home & Personal Care Goods

● Own-brand-Manufacturer

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ China

■ United Kingdom

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ China

■ United Kingdom

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

--

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

269

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

269
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume - - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 100%

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2015

Comment:
First production of fully segregated RSPO bar soap. Factory (Wilmar Oleochemicals Shanghai Co., Ltd.) fully audited and supply
chain certification accredited by RSPO.

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2018

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2013

If target has not been met, please explain why:
Green palm certificates purchased from 2013 onwards for all palm oil, palm kernel oil and palm derivatives

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2018

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

South Africa, United Kingdom

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes
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3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes

3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2021

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

End consumers do not understand what it means. Adds nothing to sales. Takes up space on labels that is required for legal
statements.

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

- auditing our suppliers against sustainable palm requirements
- setting a business policy to where possible (dependent on global availability) and commercially viable to use mass
balance palm derivitives not book and claim
- always offering customers a choice of RSPO certified ingredients and helping to promote the sustainability message even
if commercially it is more expensive

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Other

- Others:

we have disclosed all information

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

 Uploaded file: M-Policies-to-PNC-ethicalconducthr.pdf
For administration purpose, attachment files are renamed automatically

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
We have used our customers RSPO policies and worked with these. We have trained our staff in UK and Asia in these
requirements and they have communicated out in China in Mandarin. We have recently started our own sustainability policy

Report file: M-Practice-Guidelines.pdf

3506

http://www.rspo.org/acop/2017/solent-international/M-Policies-to-PNC-ethicalconducthr.pdf
http://www.rspo.org/acop/2017/solent-international/M-Practice-Guidelines.pdf


Solent International
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

Yes

When do you plan to cover the gap using Book and Claim?

2018

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

No plans at this time

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

RSPO certified palm remains more expensive than non certified - this is something we increasingly find customers and consumers
are not willing to pay for - an example is that we used to supply RSPO fully segregated palm soap to a UK retailer - they would no
longer pay the added cost and we had to move back to mass balance palm to keep the business. We have for 2018 now lost this
business again based on price.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

No

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● Uploaded files:
Draft Sustainability Policy v1 Apr 2018.pdf
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Particulars
About Your Organisation

1.1 Name of your organization

Solvay

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0849-17-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● Own-brand-Manufacturer

● Other:

Surfactant manufacturer

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Brazil

■ China

■ Germany

■ India

■ Italy

■ Netherlands

■ Singapore

■ Thailand

■ United Kingdom

■ United States

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Brazil

■ China

■ Germany

■ India

■ Italy

■ Netherlands

■ Singapore

■ Thailand

■ United Kingdom

■ United States

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

--
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2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

106,093

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

106,093

2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - 391.80

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume - - - 391.80

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -

3511



Solvay
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China 1%

2.5.4 Europe (incl.Russia) --

2.5.5 India --

2.5.6 North America 1%

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2014

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2014

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2025

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2025

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Applies Globally

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

No

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related
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4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

We have a MB suffix to identify our RSPO MB certified products.

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

We will have all of our sites handling palm oil derivatives RSPO MB certified by June 2018.
We have specific communication with our customers to promote the use of RSPO MB certified products and we have
developed a brochure for them to identify all our products available in MB.
We constantly adapt our offer to our customers willingness to purchase certified PKO derivative products.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Confidential

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

 Uploaded file: M-Policies-to-PNC-waterland.pdf
For administration purpose, attachment files are renamed automatically

Related link: www.solvay.com/en/binaries/20170215_Sustainable_Sourcing_Statement-303061.pdf

  Land Use Rights

 Uploaded file: M-Policies-to-PNC-landuseright.pdf
For administration purpose, attachment files are renamed automatically

Related link: www.solvay.com/en/binaries/20170215_Sustainable_Sourcing_Statement-303061.pdf

  Ethical conduct and human rights

 Uploaded file: M-Policies-to-PNC-ethicalconducthr.pdf
For administration purpose, attachment files are renamed automatically

Related link: www.solvay.com/en/binaries/20170215_Sustainable_Sourcing_Statement-303061.pdf

  Labour rights

 Uploaded file: M-Policies-to-PNC-laborrights.pdf
For administration purpose, attachment files are renamed automatically

Related link: www.solvay.com/en/binaries/20170215_Sustainable_Sourcing_Statement-303061.pdf

  Stakeholder engagement

 Uploaded file: M-Policies-to-PNC-stakeholderengagement.pdf
For administration purpose, attachment files are renamed automatically

Related link: www.solvay.com/en/binaries/20170215_Sustainable_Sourcing_Statement-303061.pdf

  None of the above
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7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
We have developed a sustainable sourcing statement regarding palm oil and palm kernel oil in 2016. The statement highlights our
main commitments for responsible sourcing as well as our recognition of RSPO principles & criteria and RSPO Certification as
evidences of sustainable sourcing.

Solvay also highlights in this statement its willingness to work with like-minded companies and responsible PO/PKO suppliers who
can document their RSPO membership and certified PO and PKO derivatives at a competitive price.

Only available in English.
Report file: M-Practice-Guidelines.pdf

Related link: www.solvay.com/en/binaries/20170215_Sustainable_Sourcing_Statement-303061.pdf

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

We have an action plan to use 100% RSPO certified palm oil and palm kernel oil derivatives and we are focused on this objective.

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

Yes
Related link: http://annualreports.solvay.com/2017/en/

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   Yes, in 2019
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

Some difficulty to get a "kick-off" guide for the RSPO certification of our site.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

Collaboration with our customers to to meet their time bound plans and objectives. Collaboration with our suppliers to help them
progress and selection of our main suppliers according to sustainability criteria.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded

Link: www.solvay.com/en/binaries/20170215_Sustainable_Sourcing_Statement-303061.pdf
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Particulars
About Your Organisation

1.1 Name of your organization

Spaas Kaarsen NV

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0324-13-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Own-brand-Manufacturer

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Belgium

■ Poland

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Belgium

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

4,608

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

2,477

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

7,085
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

986.00 - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 986.00 - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) --

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2014

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2014

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2020

If target has not been met, please explain why:
We changed the target from 2019 to 2020.
The demand for RSPO certified sustainable palm oil increases less than expected. There are still difficulties to find the appropriate
raw materials.

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2021

If target has not been met, please explain why:
We changed the target from 2019 to 2020.
The demand for RSPO certified sustainable palm oil increases less than expected. There are still difficulties to find the appropriate
raw materials. The fees on MB and SG are still high.

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Belgium
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3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes

3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2022

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

no need for any extra labeling - no request

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

The customers are informed about our policy. They have an option between Book & Claim and MB.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Confidential

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
The customers are informed about our policy. They have an option between Book & Claim and MB. This information in done in
Dutch or in English.
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7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

No all customers are prepared to pay for this additional fee.

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

--

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

There is still a price gap between MB and SG. There is also a price gap in palm oil and palm oil derivates. The big retailers are not
willing to pay anything for this gap. As a small manufacturer it is hard to compete.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

We give a clear explanation about the use of palm oil and stress the positive things and the goal of RSPO towards our workers and
the environment. Using renewable resources is better than using non renewable sources in our specific case. We always give a
presentation about the possible steps in RSPO for internal and external stakeholders.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Particulars
About Your Organisation

1.1 Name of your organization

SPAK ORGOCHEM (INDIA) PVT. LTD.

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0502-14-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● Other:

Food Emulsifier , surfactants

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ India

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

--

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

--
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - 8.80

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume - - - 8.80

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) --

2.5.5 India 100%

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2016

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2016

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2030

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2030

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

United Kingdom

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

No

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes
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3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2030

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

Yes

Please state which product range(s) and market(s) you intend to apply the Trademark and when you plan to start using
the Trademark.

SPAK-60 (MB) or Sorbitan Mono Stearate (MB)

Year: 2018

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Data Unknown

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

--

Support for Smallholders
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9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

It is very difficult to source segregated palm products. The suppliers are unable to commit availability.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded

3529



Specialty Bakers LLC
RSPO Annual

Communications of
Progress 2017

Particulars Form

Particulars
About Your Organisation

1.1 Name of your organization

Specialty Bakers LLC

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0980-17-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● Food Goods

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ United States

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ United States

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

--

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

--
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance 100.00 - - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 100.00 - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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Specialty Bakers LLC
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) --

2.5.5 India --

2.5.6 North America 100%

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2018

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2015

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2019

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2019

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

United States

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes

3533



Specialty Bakers LLC
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2019

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

Not at this time. This may change in the near future.

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

Our main supply line is already certified. We continue to require that all items with palm based components comply by early
2019.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Data Unknown

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
Only an internal statement at this time.

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

Uncertain what this is

Support for Smallholders
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Specialty Bakers LLC
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Specialty Bakers LLC
RSPO Annual

Communications of
Progress 2017

Challenges Form

Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

None

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

Verbally with manufacturers and vendors

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded

3536



Specialty Food Group, LLC
RSPO Annual

Communications of
Progress 2017

Particulars Form

Particulars
About Your Organisation

1.1 Name of your organization

Specialty Food Group, LLC

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0744-16-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Specialty Food Group, LLC
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Food Goods

● Own-brand-Manufacturer

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ United States

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ United States

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

854

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

854
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Specialty Food Group, LLC
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance 18.55 - - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 18.55 - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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Specialty Food Group, LLC
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) --

2.5.5 India --

2.5.6 North America 98%

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East 1%

2.5.11 Rest of Asia 1%

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2016

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2016

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2016

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2016

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Applies Globally, Jordan, United States

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related
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Specialty Food Group, LLC
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

Not required by customers.

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

Meet customer requirements.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

--

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
Not available.

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

Not required by customers.

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

Not applicable.

Support for Smallholders
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Specialty Food Group, LLC
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Specialty Food Group, LLC
RSPO Annual

Communications of
Progress 2017

Challenges Form

Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

Does not apply.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

Does not apply.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● Uploaded files:
2.8.7 RSPO Oil Management.pdf
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Spring kitchen co. Limited
RSPO Annual

Communications of
Progress 2017

Particulars Form

Particulars
About Your Organisation

1.1 Name of your organization

Spring kitchen co. Limited

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0845-17-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Spring kitchen co. Limited
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Food Goods

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Thailand

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Thailand

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

--

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

360

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

360
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Spring kitchen co. Limited
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - 360.00 - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume - 360.00 - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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Spring kitchen co. Limited
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) --

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia 100%

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2017

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2017

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2017

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2017

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Belgium, France, Japan, Netherlands, United Kingdom

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

No

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related
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Spring kitchen co. Limited
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

No customer request

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

To communicate RSPO palm oil to all customer.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Confidential

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
RSPO manual writen in Thai

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

No plan yet

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Spring kitchen co. Limited
RSPO Annual

Communications of
Progress 2017

Challenges Form

Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

Customer request to use RSPO palm oil

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

To comunicate to all stake holder.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Stöhr-Brot Ammerländer Großbäckerei GmbH &
Co. KG

RSPO Annual
Communications of

Progress 2017

Particulars Form

Particulars
About Your Organisation

1.1 Name of your organization

Stöhr-Brot Ammerländer Großbäckerei GmbH & Co. KG

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0699-15-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Stöhr-Brot Ammerländer Großbäckerei GmbH &
Co. KG

RSPO Annual
Communications of

Progress 2017

Consumer Goods Manufacturers Form

Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Food Goods

● Other:

bakery products

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Germany

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Germany

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

80,530

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

680

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

57,640

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

138,850
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Stöhr-Brot Ammerländer Großbäckerei GmbH &
Co. KG

RSPO Annual
Communications of

Progress 2017

Consumer Goods Manufacturers Form

2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated 80.53 0.68 - 57.64

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 80.53 0.68 - 57.64

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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Stöhr-Brot Ammerländer Großbäckerei GmbH &
Co. KG

RSPO Annual
Communications of

Progress 2017

Consumer Goods Manufacturers Form

2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 100%

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2015

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2015

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2015

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2015

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Germany

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

No

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related
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Stöhr-Brot Ammerländer Großbäckerei GmbH &
Co. KG

RSPO Annual
Communications of

Progress 2017

Consumer Goods Manufacturers Form

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

Not required by the customer

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

Continue to buy RSPO SG certified merchandise

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Data Unknown

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
This was communicated in the regular plant inspections

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

We can not understand this statement. We only use SG certified raw materials and sell our end products as SG certified. The
calculated numbers also agree, so that mathematically no overhang can be recognized. The values were collected from 2017.

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

There is currently nothing planned

Support for Smallholders
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Stöhr-Brot Ammerländer Großbäckerei GmbH &
Co. KG

RSPO Annual
Communications of

Progress 2017

Consumer Goods Manufacturers Form

9.1 Are you currently supporting any independent smallholder groups?

Yes

RSPO SG
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Stöhr-Brot Ammerländer Großbäckerei GmbH &
Co. KG

RSPO Annual
Communications of

Progress 2017

Challenges Form

Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

Prerequisite condition to be an approved supplier of palmoil containing raw materials is the RSPO-Certification. Some potential
suppliers are currently not certified. They have to certified or replace the palmoil before they are allowed to deliver.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

RSPO is an important element of suistainability activities. They will be communicate internally an externally.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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St Hubert
RSPO Annual

Communications of
Progress 2017

Particulars Form

Particulars
About Your Organisation

1.1 Name of your organization

St Hubert

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0128-10-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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St Hubert
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Food Goods

● Own-brand-Manufacturer

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ France

■ Italy

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ France

■ Italy

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

--

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

2,443

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

2,443
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - 2,308.00

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated - - - 135.00

2.3.5 Identity Preserved - - - -

2.3.6 Total volume - - - 2,443.00

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 100%

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2016

Comment:
We had a first audit the year before but we had to align some administrative documents with our suppliers to be able to get the
certification

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2010

If target has not been met, please explain why:
As far as we became RSPO member, we moved to 100% of the palm oïl and palm kernel oïl dérivatives we use as RSPO
sustainable certified

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2010

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2020

If target has not been met, please explain why:
We use only dérivatives: we succeeded in supplying segregated palm stearin (organic and conventional one) but we still not
achieve for palm kernel stearin which is really specific

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

France, Italy
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3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

No

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

We do explain on our pack that St Hubert is contributing to developp sustainable palm oïl but we don't use the trademark that is not
well known in France

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

We explain to our customers (French retailers) that we use RSPO certified sustainable pail oïl dérivatives.
We are currently working to get a certificate as "Sustainable little company" and we valorize our commitment as RSPO
member

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

--

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

 Uploaded file: --
Related link: groupe-sthubert.fr/nos-engagements/developpement-durable/

  Land Use Rights

  Ethical conduct and human rights

 Uploaded file: --
Related link: groupe-sthubert.fr/ressources-humaines/notre-maniere-de-travailler/

  Labour rights

 Uploaded file: --
Related link: groupe-sthubert.fr/ressources-humaines/nos-offres-demploi-2/

  Stakeholder engagement

 Uploaded file: --
Related link: groupe-sthubert.fr/ressources-humaines/nos-offres-demploi-2/

  None of the above
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7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
information for our consumers through our call center and website (in French)

Related link: groupe-sthubert.fr/nos-engagements/developpement-durable/

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

We do not report but we mesure it : we realized our carbon footprint already 2 times and will do it again beginning 2019 for 2018

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

The supply of our main raw material derivated from palm, which is palm kernel stearin, is very difficult for a little company as we are
: it's very difficult to find suppliers with available segregated palm kernel stearin and the premium price is hudge

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

we are in contact from several years with WWF and we would like to use their contacts to be able to supply segregated palm kernel
stearin and to work on a local program; but for the moment, even them cannot help us because of too little volumes

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Particulars
About Your Organisation

1.1 Name of your organization

St.Paul NV

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0139-11-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers

3564



St.Paul NV
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Food Goods

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Applies Globally

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Applies Globally

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

1,646

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

1,646
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance 383.00 - - -

2.3.4 Segregated 86.00 - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 469.00 - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 100%

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2011

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2011

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2020

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2020

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Applies Globally

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

No

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related
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4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

Yes

Please state which product range(s) and market(s) you intend to apply the Trademark and when you plan to start using
the Trademark.

on website, specifications, marketing.

scheduled for 2020

Year: 2020

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

Clients informing about RSPO, how they can be a member of the RSPO.
This will be discussed by our sales managers with our customers

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

--

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
How to become a member of the RSPO organisation

Report file: M-Practice-Guidelines.pdf

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

At this moment we are not ready for it.

GHG Footprint
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8.1 Are you currently reporting any GHG footprint?

No

Please explain why

2020

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

n.a

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

To bring it under the attention of our customers

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Particulars
About Your Organisation

1.1 Name of your organization

Stratas Foods LLC

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0117-10-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers

3571



Stratas Foods LLC
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● Food Goods

● Own-brand-Manufacturer

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Canada

■ United States

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Canada

■ United States

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

--

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

--
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance 348.36 18.14 - 26,653.74

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 348.36 18.14 - 26,653.74

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) --

2.5.5 India --

2.5.6 North America 35%

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2014

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2014

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2022

If target has not been met, please explain why:
This target remains fluid and will depend on the customer demand for sustainable palm oil.

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2022

If target has not been met, please explain why:
At this time, this is remains customer driven and we offer a variety of streams of palm oil.

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Canada, United States

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

No
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3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

At this time, our customer based does not find it necessary on the manufacturing ingredients side of Stratas.

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

Stratas will continue to offer MB palm as customer request shortening and oils that meet that standard.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Confidential

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

 Uploaded file: --

  Land Use Rights

 Uploaded file: --

  Ethical conduct and human rights

 Uploaded file: --

  Labour rights

 Uploaded file: --

  Stakeholder engagement

 Uploaded file: --

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
Stratas currently advised customers we have MB palm oils available if that is a requirement for their shortening and oil needs.

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

Yes

Support for Smallholders
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9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

None to report

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

Stratas continues to offer MB products as the customers inquire.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded

Link: www.stratasfoods.com
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Particulars
About Your Organisation

1.1 Name of your organization

Struik Foods B.V.

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0498-14-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Own-brand-Manufacturer

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Netherlands

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Netherlands

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

1

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

92

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

93
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - 2.40

2.3.4 Segregated - - - 11.55

2.3.5 Identity Preserved - - - -

2.3.6 Total volume - - - 13.95

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 64%

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2014

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2015

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2019

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2019

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Belgium, Germany, Netherlands, United Kingdom

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes
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3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2019

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

We are still investigating the market (positive) impact before implementation.

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

When we or our suppliers use palm oil this has to be RSPO certified. Without the appropriate certifications (for supplier,
manufacturer and product) the raw material will not be approved.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Data Unknown

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

 Uploaded file: --

  Labour rights

 Uploaded file: --

  Stakeholder engagement

 Uploaded file: --

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

Our company policies states that we only use Mass Balance or Segregated Palm Oil.
So Book & Claim is not allowed.

GHG Footprint
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8.1 Are you currently reporting any GHG footprint?

No

Please explain why

Struik Foods complies (substantiated by an external, independent audit body) with the European Directive 2012/27 (also called
Energy Efficiency Directive (EED)). This directive states a European target of general energy level reduction of 20% to be achieved
in 2020.

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

The main challenge remains to get our raw materials fully certified throughout the complete supply chain. This is the main reason
that we did not achieve our target of 100% fully traceable raw materials in our supply chain (actual level is 64%). We're confident to
achieve all our raw materials a 100% fully CSPO by 2019. Regarding the application of the Trade Mark on our own brand products,
we are still investigating the market (positive) impact before implementation.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

Struik Foods Europe, as part of the FMCG supply chain, is in constant contact with his business partners (customers & suppliers) to
motivate and activate switching to CSPO. RSPO forms a integral part of our Sustainability Policy which communicated with our
business partners and other stakehoulders. By doing so we propagate the use of CSPO.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Particulars
About Your Organisation

1.1 Name of your organization

Swallowfield plc

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0694-15-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Home & Personal Care Goods

● Own-brand-Manufacturer

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ United Kingdom

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Canada

■ France

■ United Kingdom

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

15

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

19

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

265

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

299

3586



Swallowfield plc
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance 0.12 9.12 - 220.20

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - 2.42

2.3.6 Total volume 0.12 9.12 - 222.62

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -

3587



Swallowfield plc
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 95%

2.5.5 India --

2.5.6 North America 5%

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2018

Comment:
Planned by the end of 2018

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2016

If target has not been met, please explain why:
Already using RSPO materials where available

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2022

If target has not been met, please explain why:
Change over as and when materials become available

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2022

If target has not been met, please explain why:
Change over as and when materials become available

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Canada, France, United Kingdom
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3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

Not a marketing requirement

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

Promoted as part of our sustainability program

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Data Unknown

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

 Uploaded file: M-Policies-to-PNC-ethicalconducthr.pdf
For administration purpose, attachment files are renamed automatically

Related link: www.swallowfield.com

  Labour rights

 Uploaded file: M-Policies-to-PNC-laborrights.pdf
For administration purpose, attachment files are renamed automatically

Related link: www.swallowfield.com

  Stakeholder engagement

 Uploaded file: M-Policies-to-PNC-stakeholderengagement.pdf
For administration purpose, attachment files are renamed automatically

Related link: www.swallowfield.com

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
RSPO mentioned within sustainability information & discussed with suppliers.
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7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

If requested by customers & if materials are available.

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

Yes
Related link: www.cdp.net/en

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

Sourcing of RSPO materials & deriviatives olus systems required to administer the processes.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

Part of our Sustainability program

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Particulars
About Your Organisation

1.1 Name of your organization

Sweet Tec GmbH

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0508-14-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers

3592



Sweet Tec GmbH
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Food Goods

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Germany

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Germany

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

--

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

552

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

552
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume - - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 95%

2.5.5 India --

2.5.6 North America 5%

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2011

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2012

If target has not been met, please explain why:
no own brand

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2012

If target has not been met, please explain why:
no own brand

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2012

If target has not been met, please explain why:
no own brand

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Germany

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes
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3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes

3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2015

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

No own Brands. Up to now we only produce retail products for third party (private label) and it's the final decision of the retail
Company to imprint the RSPO-Logo on the pouches we are producing for him. Currently our Customer is planning doing this (step
by step at Relaunch of packaging Layouts). The trademark Registration has already taken place. First Layout is finalized.

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

see 4.1
Already 100% segregated Palm oil is used. A FONAP membership is being considered, final decision is pending.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Other

- Others:

No

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

 Uploaded file: --
Related link: www.sweettec.de

  Land Use Rights

 Uploaded file: --
Related link: www.sweettec.de

  Ethical conduct and human rights

 Uploaded file: --
Related link: www.sweettec.de

  Labour rights

 Uploaded file: --
Related link: www.sweettec.de

  Stakeholder engagement

 Uploaded file: --
Related link: www.sweettec.de

  None of the above
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7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
German

Related link: www.sweettec.de

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

Already 100% segregated Palm oil is used.

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

We do not have any records from all the steps from warehousing to production an from production to our warehousing. We have
records for GHG Emission due to our consumption of natural gas and electricity. We are buying green electricity.

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

no specific obstacles related to the production, procurement, use and promotion of CSPO. Already 100% segregated palm oil is
used.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

no specific actions exept for mentioning on the homepage. Already 100% segregated palm oil is used. A FONAP membership is
being considered, final decision is pending.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded

Link: www.sweettec.de
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Particulars
About Your Organisation

1.1 Name of your organization

Switsbake Int AB

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0595-15-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Food Goods

● Own-brand-Manufacturer

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Sweden

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Denmark

■ Finland

■ Norway

■ Sweden

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

535

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

535
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated 474.32 - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 474.32 - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 100%

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2015

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2015

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2015

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2015

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Denmark, Finland, Norway, Sweden

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes
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3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2015

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

we havn´t decided yet if we should use the Trademark.
Our web site informs that we are members in RSPO
All our products, containing palm oil, is today produced with certified palm oil

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

Digital communications on our web site

we have decided to only use certified palm oil. We already buy SG

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Other

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

 Uploaded file: M-Policies-to-PNC-waterland.pdf
For administration purpose, attachment files are renamed automatically

  Land Use Rights

  Ethical conduct and human rights

 Uploaded file: M-Policies-to-PNC-ethicalconducthr.pdf
For administration purpose, attachment files are renamed automatically

  Labour rights

 Uploaded file: M-Policies-to-PNC-laborrights.pdf
For administration purpose, attachment files are renamed automatically

  Stakeholder engagement

 Uploaded file: M-Policies-to-PNC-stakeholderengagement.pdf
For administration purpose, attachment files are renamed automatically

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:

Report file: M-Practice-Guidelines.pdf
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Switsbake Int AB
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

we are already using SG palm oil in all our palm oil containing products. 100%

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

No legislative obligation

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Switsbake Int AB
RSPO Annual

Communications of
Progress 2017

Challenges Form

Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

We can see that costumers as well as consumers ask for palm free products. In the autumn 2016 and winter 2016-2017 there have
been published scientific studies regarding the content of Glycidyl esthers, 2-MCPD, 3-MCPD in food products containing PO The
Swedish National Food Agency has reacted and we have noticed a disrepancy between EFSA and WHO regarding the thresholds
for carcinogen heath effects from intake of these by-products. We, as asmall organization, has no possibility to make own
conclusions, we must rely on the safety assessments made by theauthorities (EU/NFA ).

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

We are such a small organization, fully focused on delivering products, so we have no possibility to make wide arrangements in this
matter. we produce quality that are RSPO SG-certified

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● Uploaded files:
Switsbake Code of Conduct.pdf
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Symingtons Ltd
RSPO Annual

Communications of
Progress 2017

Particulars Form

Particulars
About Your Organisation

1.1 Name of your organization

Symingtons Ltd

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0215-11-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Symingtons Ltd
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Food Goods

● Own-brand-Manufacturer

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ United Kingdom

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ United Kingdom

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

1,142

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

9

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

7

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

1,158
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Symingtons Ltd
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume - - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 100%

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2014

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2016

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2020

If target has not been met, please explain why:
Symington's is working with its suppliers to move palm and palm oil products used to RSPO certified sustainable. However, with
over 800 ingredients and over 600 own brand products, this is a long-term project requiring careful planning and the cooperation of
our suppliers.

Our original target was 2019, but it is envisaged that this will not be possible to meet due to the difficulties our suppliers are
encountering with sourcing certified sustainable alternatives to existing materials used.

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2024

If target has not been met, please explain why:
Symington's is working with its suppliers to move palm and palm oil products used to RSPO certified sustainable. However, with
over 800 ingredients and over 600 own brand products, this is a long-term project requiring careful planning and the cooperation of
our suppliers.

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

United Kingdom
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Symingtons Ltd
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes

3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2024

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

We intend to make online claims when we move Symington's brands to RSPO CSPO, rather than on-pack claims.

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

Symington's will determine its palm oil usage in its own brand products, and work with suppliers to convert more ingredients
to RSPO CSPO, where possible.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Data Unknown

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

 Uploaded file: M-Policies-to-PNC-waterland.pdf
For administration purpose, attachment files are renamed automatically

  Land Use Rights

  Ethical conduct and human rights

 Uploaded file: M-Policies-to-PNC-ethicalconducthr.pdf
For administration purpose, attachment files are renamed automatically

  Labour rights

  Stakeholder engagement

 Uploaded file: M-Policies-to-PNC-stakeholderengagement.pdf
For administration purpose, attachment files are renamed automatically

  None of the above
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Symingtons Ltd
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
Symington's Terms and Conditions of Supply specify that all palm ingredients should be RSPO CSPO from a physical supply chain.
These Terms and Conditions are available in English, only.

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

Symington's need to first identify the quantity of palm used in our own brand products to understand exactly how many RSPO
Credits would need to be purchased. This work is due to take place in the coming year.

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

Symington's assesses its GHG emissions, but does not currently, nor has any plans at this moment to, publish a CSR report.

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Symingtons Ltd
RSPO Annual

Communications of
Progress 2017

Challenges Form

Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

A number of ingredients that Symington's use contain palm oil that is not RSPO certified sustainable because - i) they are
derivatives ii) our suppliers are encountering issues with the availability of these derivatives from a CSPO supply chain. Where
ingredients contain palm that is not CSPO, we regularly review status with the supplier. Where there are no plans to convert to
CSPO, we seek alternative supply. We do not approve any new ingredients that contain palm oil unless they are CSPO.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

We have worked with retailers to fulfil their sustainable palm oil commitments, and engaged with our suppliers to increase RSPO
CSPO usage rather than moving to palm-free alternatives.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● Uploaded files:
scan_stuart.nicholson_2018-04-17-16-59-22.pdf
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Töpfer GmbH
RSPO Annual

Communications of
Progress 2017

Particulars Form

Particulars
About Your Organisation

1.1 Name of your organization

Töpfer GmbH

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0662-15-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Töpfer GmbH
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Food Goods

● Own-brand-Manufacturer

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

Austria, Bulgaria, Chile, China, Germany, Greece, Italy, Netherlands, Poland, Romania, Russian Federation, Switzerland, Turkey,
United Kingdom

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

Austria, Bulgaria, Chile, China, Germany, Greece, Italy, Netherlands, Poland, Romania, Russian Federation, Switzerland, Turkey,
United Kingdom

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

672

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

672
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Consumer Goods Manufacturers Form

2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated 672.00 - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 672.00 - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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Communications of
Progress 2017

Consumer Goods Manufacturers Form

2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China 100%

2.5.4 Europe (incl.Russia) 100%

2.5.5 India --

2.5.6 North America --

2.5.7 South America 100%

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2015

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2015

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2015

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2015

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes
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Consumer Goods Manufacturers Form

3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2015

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

--

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

No Actions pland

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Confidential

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
German

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

--

Support for Smallholders
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RSPO Annual

Communications of
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Consumer Goods Manufacturers Form

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Töpfer GmbH
RSPO Annual

Communications of
Progress 2017

Challenges Form

Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Taiyo Yushi Corp
RSPO Annual

Communications of
Progress 2017

Particulars Form

Particulars
About Your Organisation

1.1 Name of your organization

Taiyo Yushi Corp

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0149-11-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Taiyo Yushi Corp
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Food Goods

● Home & Personal Care Goods

● Own-brand-Manufacturer

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Japan

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Japan

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

3,000

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

4,000

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

6,000

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

13,000
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance 100.00 70.00 - 40.00

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 100.00 70.00 - 40.00

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) --

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2013

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2015

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2020

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2025

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Japan

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

No

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related
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4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

Yes

Please state which product range(s) and market(s) you intend to apply the Trademark and when you plan to start using
the Trademark.

We have already used the Trademark on our personal care products and detergents since 2015.
- Shampoos, Conditioners, Body soaps, Hand soaps, Face wash and Laundry detergent.

Year: 2015

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

- Make presentations about RSPO not only to our customers but also to other companies who are interested in RSPO.
- Contribute to hold the event in Japan about sustainability of palm oil as a member of the executive committee in 2016 and
2017.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

--

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

 Uploaded file: --

  Land Use Rights

  Ethical conduct and human rights

 Uploaded file: --

  Labour rights

 Uploaded file: --

  Stakeholder engagement

 Uploaded file: --

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

Because, it depends on customer request in our food business.
We are planning to achieve 100% in our soap business using any physical supply chain model. However, at present, it is dificcult to
procure certified palm oil derivatives.

GHG Footprint
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Taiyo Yushi Corp
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

8.1 Are you currently reporting any GHG footprint?

Yes

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Taiyo Yushi Corp
RSPO Annual

Communications of
Progress 2017

Challenges Form

Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

We think that there is a need to increase recognition and understanding of RSPO in Japan. In order to cultivate a better
understanding RSPO, we took part in an event "JaSPOC; Japan Sustainable Palm Oil Conference" in Tokyo on November 6, 2017.
At this event, we shared information on variety of problems about production and efforts for sustainability of palm oil with
stakeholders. In addition to this, we made presentations about our activities and difficulties with procurement and use of CSPO
products at seminars organized by WWF Japan. Moreover, we established the committee for RSPO in our company and discuss
what action our company can take for them.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

- Attended seminars about sustainability of palm oil and made presentations to many companies regardless of whether they are in
our supplychain or not. - Contributed to the event "JaSPOC" as a member of executive committee and a sponsor to promote
sustainable palm oil and RSPO in 2017. - Gave our factory visitors lecture on RSPO, countries of palm oil producers and our
activities. - Visited school and gave students special lessons about sustainability.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Takanashi Milk Products Co.,Ltd.
RSPO Annual

Communications of
Progress 2017

Particulars Form

Particulars
About Your Organisation

1.1 Name of your organization

Takanashi Milk Products Co.,Ltd.

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0761-16-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Takanashi Milk Products Co.,Ltd.
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Food Goods

● Own-brand-Manufacturer

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Japan

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Japan

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

1,022

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

558

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

1,580
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Takanashi Milk Products Co.,Ltd.
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

6.00 - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance 336.60 - - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 342.60 - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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Takanashi Milk Products Co.,Ltd.
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) --

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia 100%

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2017

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2017

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2023

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2028

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Japan

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related
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Takanashi Milk Products Co.,Ltd.
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

At preasent,only specific customers are requesting RSPO.

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

Continue to use CSPO and promote sales by changing product prescription.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

--

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

 Uploaded file: --
Related link: www.takanashi-milk.co.jp/company/eco.html

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:

Related link: www.takanashi-milk.co.jp/company/eco.html

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

Yes

When do you plan to cover the gap using Book and Claim?

2019

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

Yes
Related link: www.takanashi-milk.co.jp/company/eco.html

Support for Smallholders
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Takanashi Milk Products Co.,Ltd.
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Takanashi Milk Products Co.,Ltd.
RSPO Annual

Communications of
Progress 2017

Challenges Form

Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

In using CSPO, some economic burden occurred. It is difficult to reduce it.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

I participated in the palm oil workshop in 2017 and shared information among companies.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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TAMANOHADA SOAP CORPORATION
RSPO Annual

Communications of
Progress 2017

Particulars Form

Particulars
About Your Organisation

1.1 Name of your organization

TAMANOHADA SOAP CORPORATION

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0297-12-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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TAMANOHADA SOAP CORPORATION
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● Own-brand-Manufacturer

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Japan

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Japan

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

0

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

0
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TAMANOHADA SOAP CORPORATION
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - 391.00

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume - - - 391.00

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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TAMANOHADA SOAP CORPORATION
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 2%

2.5.5 India --

2.5.6 North America 8%

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia 90%

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2012

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2012

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2020

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2025

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Japan

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related
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TAMANOHADA SOAP CORPORATION
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

Yes

Please state which product range(s) and market(s) you intend to apply the Trademark and when you plan to start using
the Trademark.

??????????????

Year: 2012

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

??????????????????????????

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Data Unknown

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

 Uploaded file: --

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
???

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

Yes

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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TAMANOHADA SOAP CORPORATION
RSPO Annual

Communications of
Progress 2017

Challenges Form

Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Tangerine Confectionery Ltd
RSPO Annual

Communications of
Progress 2017

Particulars Form

Particulars
About Your Organisation

1.1 Name of your organization

Tangerine Confectionery Ltd

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0308-12-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Tangerine Confectionery Ltd
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Food Goods

● Own-brand-Manufacturer

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ United Kingdom

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Australia

■ United Kingdom

■ United States

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

1,185

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

1,185
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Tangerine Confectionery Ltd
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance 32.30 - - -

2.3.4 Segregated 1,152.70 - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 1,185.00 - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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Tangerine Confectionery Ltd
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia 1%

2.5.3 China --

2.5.4 Europe (incl.Russia) 98%

2.5.5 India --

2.5.6 North America 1%

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2013

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2013

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2013

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2013

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Australia, United Kingdom, United States

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes
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Tangerine Confectionery Ltd
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2013

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

marketing decision

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

maintain support to customer on their enquiries

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Confidential

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

 Uploaded file: M-Policies-to-PNC-waterland.pdf
For administration purpose, attachment files are renamed automatically

  Land Use Rights

  Ethical conduct and human rights

 Uploaded file: M-Policies-to-PNC-ethicalconducthr.pdf
For administration purpose, attachment files are renamed automatically

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
support to customers

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

confidential as internal KPI

Support for Smallholders
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Tangerine Confectionery Ltd
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Tangerine Confectionery Ltd
RSPO Annual

Communications of
Progress 2017

Challenges Form

Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

The ongoing availability of specific technical fractions from certified RSPO segregated supply chain

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

Ongoing support is provided to customers making the shift to RSPO supply chain certification. Engagement with all major UK
retailers regarding the development of their palm oil sourcing programmes

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Tante Fanny Frischteig GmbH
RSPO Annual

Communications of
Progress 2017

Particulars Form

Particulars
About Your Organisation

1.1 Name of your organization

Tante Fanny Frischteig GmbH

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0688-15-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Tante Fanny Frischteig GmbH
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● Other:

Trading goods including palmoil

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Austria

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Austria

■ Germany

■ Hungary

■ Netherlands

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

1,043

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

1,265

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

2,308
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Tante Fanny Frischteig GmbH
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - 1,265.00

2.3.4 Segregated 1,043.00 - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 1,043.00 - - 1,265.00

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 100%

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2015

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2015

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2015

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2015

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Austria, Germany, Hungary, Netherlands

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes
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3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2015

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

Yes

Please state which product range(s) and market(s) you intend to apply the Trademark and when you plan to start using
the Trademark.

We want to start, when wie have 100% SG

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

B2B communication: We promote the use of 100% RSPO to our trade customers.
B2C communication: We do not plan to promote before reaching RSPO 100% SG.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Other

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
There are best practice guidlines of our producer.

Report file: M-Practice-Guidelines.pdf

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

It is planned for the future.

Support for Smallholders
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9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

The availability of 100% segregated fractions and derivates is not always secured and the costs are increasing accordingly
depending on availability. This ist the main reason, why we have not yet moved to 100% segregatet CSPO so fa.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

No

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Particulars
About Your Organisation

1.1 Name of your organization

TC HEARTLAND LLC

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-1002-18-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers

3654



TC HEARTLAND LLC
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● Food Goods

● Own-brand-Manufacturer

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ United States

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ United States

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

--

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

--
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume - - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) --

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2018

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2018

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2018

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2018

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

United States

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes
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3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2018

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

Not necessary at this time.

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

Follow the steps outlined in the original RSPO plan.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Data Unknown

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
We have just received our approval on 3/1/18.

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

Not at this time.

Support for Smallholders
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9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

None at this time.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

We support RSPO with our customers and suppliers.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Particulars
About Your Organisation

1.1 Name of your organization

Teamfoods Colombia S.A.

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0054-09-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● Food Goods

● Own-brand-Manufacturer

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Chile

■ Colombia

■ Mexico

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Chile

■ Colombia

■ Mexico

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

132,615

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

16,817

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

82,913

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

232,345
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance 13,363.78 3,397.15 - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 13,363.78 3,397.15 - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) --

2.5.5 India --

2.5.6 North America --

2.5.7 South America 5%

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2015

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2015

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2030

If target has not been met, please explain why:
We intend to achieve 100% RSPO use in our own brands by 2030, however, we know that we must not neglect market dynamics
and consumer drivers, given that our competitiveness in the market may be significantly impacted by this decision.

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2030

If target has not been met, please explain why:
We currently use 100% CSPO from physical supply chains (MB).

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Chile, Colombia, Mexico

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3664



Teamfoods Colombia S.A.
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

Yes

Please state which product range(s) and market(s) you intend to apply the Trademark and when you plan to start using
the Trademark.

We are vigilant of market trends regarding labels and their impact on consumption, so we are open to use in the future the RSPO
trademark in our own brand consumer products. However, we do not have a planned date for this to occur.

Year: 2025

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

We continue to participate and promote the use of CSPO with our clients and consumers, based on the environmental and
social benefits made possible by complying with RSPO principles. Our participation in the project aimed at certifying
smallholders in the Cesar region of Colombia, and our active communication through different channels will continue to
take place.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Confidential

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

 Uploaded file: --
Related link: https://team.co/en/model-of-sustainability-in-team/

  Land Use Rights

 Uploaded file: --
Related link: https://team.co/en/model-of-sustainability-in-team/

  Ethical conduct and human rights

 Uploaded file: --
Related link: https://team.co/en/model-of-sustainability-in-team/

  Labour rights

 Uploaded file: --
Related link: https://team.co/en/model-of-sustainability-in-team/

  Stakeholder engagement

 Uploaded file: --
Related link: https://team.co/en/model-of-sustainability-in-team/

  None of the above

3665

http://https://team.co/en/model-of-sustainability-in-team/
http://https://team.co/en/model-of-sustainability-in-team/
http://https://team.co/en/model-of-sustainability-in-team/
http://https://team.co/en/model-of-sustainability-in-team/
http://https://team.co/en/model-of-sustainability-in-team/


Teamfoods Colombia S.A.
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
We have worked closely with strategic suppliers towords RSPO certification. Also, we have supplied information about the benefits
of palm oil versus other vegetable oils, promoting the use of CSPO with our clients. This information is not public and has been
given upon request.

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

No, we do not have plans to cover the gap with book & claim for the moment taking into account the current market situation,
consumer demands in Latin America, and our strategic goals among others.

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

Yes
Related link: https://team.co/en/model-of-sustainability-in-team/

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

Yes

We are participating in a project with several industry members (NGO's, clients and suppliers) to certify in RSPO 40 smallholders in
the Cesar region of Colombia, a project expected to finish in 2020.
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

In Latin America, the demand for CSPO both at industry level and end consumer has been low, challenging companies who seek to
pomote the use of RSPO in terms of competitiveness. The increased use of palm oil substitutes and other vegetable oils in the
market also make it difficult to continue using CSPO in certain cases, which is why our overall use of CSPO decreased versus the
previous year.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

We actively participate in different scenarios that promote the use of CSPO and RSPO certifications. Likewise, we are publicly
communicating our commitment to the promotion of CSPO throigh different communication channels and continue to invite our
industrial clients to use RSPO certified oil in their products based on the environmental and social benefits.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded

Link: https://team.co/en/model-of-sustainability-in-team/
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Particulars
About Your Organisation

1.1 Name of your organization

Terravita Sp. z o.o.

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0893-17-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Food Goods

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Poland

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Bulgaria

■ Poland

■ Romania

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

--

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

36,997

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

36,997
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - 36.99 -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume - - 36.99 -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 100%

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2017

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2019

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2025

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2025

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Applies Globally

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related
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4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

It will depend on the clients' requirements

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

Promoting RSPO at clients

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Confidential

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
No guidelines

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

At present, we have raw material reserves with the RSPO certificate

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

--

Support for Smallholders
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9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

No obstacles

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

Engagement with key stakeholders

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Particulars
About Your Organisation

1.1 Name of your organization

The Bama Companies, Inc.

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0743-16-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● Manufacturing on behalf of other third party brands

● Biofuels

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ United States

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ United States

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

--

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

--
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - 10,924.00

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume - - - 10,924.00

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) --

2.5.5 India --

2.5.6 North America --

2.5.7 South America 1%

2.5.8 Indonesia 51%

2.5.9 Malaysia 48%

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2016

Comment:
July 1 2016

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2016

If target has not been met, please explain why:
July 1 2016

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2016

If target has not been met, please explain why:
July 1 2016

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2016

If target has not been met, please explain why:
July 1 2016

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

United States
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3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes

3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2016

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

Our customers do not ask for it, they only want the certification.

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

We will continue to only source RPSO certified mass balance palm.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Confidential

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
None

GHG Footprint
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8.1 Are you currently reporting any GHG footprint?

No

Please explain why

--

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

The tropical hurricanes of 2017 presented a supply challenge. Justifying the increased cost of palm to our customers.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

The Bama Companies was B Corp certified in 2017. Many of the goals are similar with RSPO.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Particulars
About Your Organisation

1.1 Name of your organization

The Clorox Company

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0649-15-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Food Goods

● Home & Personal Care Goods

● Own-brand-Manufacturer

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Applies Globally

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Applies Globally

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

1

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

2,318

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

2,319
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - 18.00

2.3.2 Book and Claim from Independent
Smallholder*

- - - 45.00

2.3.3 Mass Balance 1.00 - - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 1.00 - - 63.00

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) --

2.5.5 India --

2.5.6 North America 3%

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2025

Comment:
Clorox is working with our current suppliers to ensure the palm oil and derivative ingredients used in our products are from responsible sources. In 2012, we set
a public goal that we would source all palm oil ingredients from Roundtable on Sustainable Palm Oil-certified sustainable palm oil or through Green Palm
offsets by the year 2020. In 2015, we created a more robust and comprehensive Palm Oil Responsible Sourcing Commitment that replaces the goal set in
2012. This updated commitment expanded the scope of our palm oil ingredient sourcing practices to address three key areas: 1) deforestation and peatland
protection; 2) business ethics and human rights; and 3) traceability. Per this commitment, by the end of 2020 we’ll expect suppliers to secure third-party
verification to demonstrate compliance with the following sourcing practices throughout all tiers of their supply chain:

Deforestation & Peatland Protection

In 2015, we began communicating requirements to our palm oil ingredient suppliers to ensure they respect the principles of no deforestation and peatland
protection. By the end of 2020, we’ll expect suppliers to secure third-party verification to demonstrate compliance with the following sourcing practices
throughout all tiers of their supply chain:

• Comply with existing RSPO Principles and Criteria or other equivalent standards.
• Do not contribute to deforestation by conserving and protecting primary and secondary forests, High Carbon Stock[1] and High Conservation Value[2] forests
across all of their landholdings.
• Commit to no new development on peatlands, regardless of depth.
• Use best management practices[3] for existing palm oil plantations on peat soils.
• Prohibit the use of fire for preparation or clearing of land areas.
• Comply with existing RSPO Principles and Criteria or other equivalent standards.

Business Ethics & Human Rights

Clorox holds suppliers at all tiers within its palm oil supply chain accountable to the following principles listed in our Business Partner Code of Conduct:

• Comply with all applicable laws and regulations in the countries of operation.
• Prohibit child labor, forced and/or bonded labor.
• Compensate workers in accordance with all applicable laws and regulations—including those pertaining to minimum wage, overtime, maximum hours,
benefits and leave.
• Prohibit discrimination, harassment and inhumane treatment in employment or occupation.
• Provide a safe and healthy work environment, including clean and safe housing when provided.
• Respect workers’ rights to freedom of association and to collective bargaining.
• Prevent and prohibit corruption, including extortion and bribery.
• Use ethical recruitment practices, in which recruitment processes are documented and transparent, and costs charged to the workers are transparent,
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justified and legal.
• Identify and implement efforts to reduce environmental footprints.
• Provide safe work procedures and appropriate personal protective equipment to prevent chemical exposure, and, where possible,
eliminate worker exposure to harmful chemical, biological and physical agents.

In addition to the principles within our Code of Conduct, we require these suppliers to:
• Respect land tenure rights and the rights of indigenous and local communities to give or withhold their Free, Prior and Informed
Consent (FPIC) to operations on lands to which they hold legal, communal or customary rights.[4]
• Have a credible and accessible grievance mechanism that allows for stakeholders to report concerns without fear of recrimination or
dismissal.[5] New or existing conflicts, including ones resulting from a lack of FPIC, should be managed and resolved through a
transparent, balanced and accessible dispute resolution process.
• Track and reduce GHG emissions at plantations and mills per planted hectare and per ton of crude palm oil and palm kernel oil
produced.
• Facilitate the inclusion of smallholders into our supply chain, and support them through the process of achieving compliance.

Traceability

We’re currently mapping various suppliers in our supply chain and are further investigating various approaches and tools we can deploy
to help us assess risk and drive positive change. Due to the complexity of the palm derivative supply chain, the process of achieving
traceability involves a number of companies at many tiers.

We will partner with our suppliers and NGOs to enable third-party verification of our suppliers’ supply chain traceability efforts as well as
to verify that sourcing practices prevent deforestation and protect peatlands.

Clorox sources a low volume of palm- oil-derived ingredients from various suppliers, with fluctuations from year to year in amount and
source based on our business needs. As a result, we review our purchases annually and determine our priority suppliers. Working with
our current priority suppliers, our goal is to map the supply chain back to the mill level by the end of 2018. Traceability is far more
challenging for palm oil derivatives than palm oil; therefore, this timeline could change as we learn more and gain a better
understanding of the progress of our suppliers.

Implementation

Clorox’s Palm Oil Responsible Sourcing Commitment took effect August 2015. As part of that commitment, we developed an initial
time-bound action plan to work with our supply chain and third-party stakeholders to achieve and verify company-wide compliance.
Another time-bound action plan was published in 2018. Progress reports are made available twice a year.

We’ll continue to assess, monitor and verify our direct suppliers’ sourcing practices and identify areas for improvement. In the event of
non-compliance with our requirements, we will work with suppliers to create a corrective action plan with time-bound commitments.
Suppliers failing to reasonably meet our remediation requirements may be subject to non-renewal or termination of contracts. In
addition, the commitment criteria will be included in the Clorox supplier selection process going forward.

Our focus has been on developing a comprehensive approach to traceability, transformation and verification of upstream supply chain
practices for palm oil, palm kernel oil and especially palm derivatives since they constitute the vast majority of our palm-based
ingredient usage. We have started the process of developing our strategy for 2025 and will further evaluate our commitment and our
means of verification in our supply chain.

Please see additional information on our palm oil commitment and action plans:

Palm Oil Responsible Sourcing Commitment is available at
https://www.thecloroxcompany.com/corporate-responsibility/environmental-sustainability/commitments-and-progress
/supply-chain/palm-oil/

Clorox Palm Oil Responsible Sourcing Action Plan through 2017 is available at https://www.thecloroxcompany.com
/wp-content/uploads/clorox-palm-oil-responsible-sourcing-plan.pdf

A Progress Update on Implementation of Our Palm Oil Responsible Sourcing Commitment, March 2018 is available at https://
www.thecloroxcompany.com/wp-content/uploads/2018/03/2018-Progress-Update-on-Palm-Oil-Responsible-Sourcing-Commitment.pdf

2018 Clorox Palm Oil Responsible Sourcing Action Plan is available at https://www.thecloroxcompany.com/wp-content/uploads/2018/
03/2018-Clorox-Responsible-Palm-Oil-Action-Plan_Final-1.pdf
_________
[1] High Carbon Stock (HCS) forests as defined at http://highcarbonstock.org by the HCS Steering Group.
[2] High Conservation Value (HCV) as defined by the HCV network: https://www.hcvnetwork.org/about-hcvf/the-six-high-
conservation-values.
[3] Best management practices covered by the “RSPO Manual on Best Management Practices (BMPs) for existing oil palm cultivation
on peat.”
[4] The Clorox Company will follow the definitions and guidance as laid out in the UN Declaration on the Rights of Indigenous Peoples,
as well as the UN FAO’s Voluntary Guidelines on the Responsible Governance of Tenure.
[5] Suppliers should follow the guidance regarding grievance mechanisms from the UN Guiding Principles on Business and Human
Rights.
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3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand products

2025

If target has not been met, please explain why:
Clorox is working with our current suppliers to ensure the palm oil and derivative ingredients used in our products are from responsible sources. In 2012, we set
a public goal that we would source all palm oil ingredients from Roundtable on Sustainable Palm Oil-certified sustainable palm oil or through Green Palm
offsets by the year 2020. In 2015, we created a more robust and comprehensive Palm Oil Responsible Sourcing Commitment that replaces the goal set in
2012. This updated commitment expanded the scope of our palm oil ingredient sourcing practices to address three key areas: 1) deforestation and peatland
protection; 2) business ethics and human rights; and 3) traceability. Per this commitment, by the end of 2020 we’ll expect suppliers to secure third-party
verification to demonstrate compliance with the following sourcing practices throughout all tiers of their supply chain:

Deforestation & Peatland Protection

In 2015, we began communicating requirements to our palm oil ingredient suppliers to ensure they respect the principles of no deforestation and peatland
protection. By the end of 2020, we’ll expect suppliers to secure third-party verification to demonstrate compliance with the following sourcing practices
throughout all tiers of their supply chain:

• Comply with existing RSPO Principles and Criteria or other equivalent standards.
• Do not contribute to deforestation by conserving and protecting primary and secondary forests, High Carbon Stock[1] and High Conservation Value[2] forests
across all of their landholdings.
• Commit to no new development on peatlands, regardless of depth.
• Use best management practices[3] for existing palm oil plantations on peat soils.
• Prohibit the use of fire for preparation or clearing of land areas.
• Comply with existing RSPO Principles and Criteria or other equivalent standards.

Business Ethics & Human Rights

Clorox holds suppliers at all tiers within its palm oil supply chain accountable to the following principles listed in our Business Partner Code of Conduct:

• Comply with all applicable laws and regulations in the countries of operation.
• Prohibit child labor, forced and/or bonded labor.
• Compensate workers in accordance with all applicable laws and regulations—including those pertaining to minimum wage, overtime, maximum hours,
benefits and leave.
• Prohibit discrimination, harassment and inhumane treatment in employment or occupation.
• Provide a safe and healthy work environment, including clean and safe housing when provided.
• Respect workers’ rights to freedom of association and to collective bargaining.
• Prevent and prohibit corruption, including extortion and bribery.
• Use ethical recruitment practices, in which recruitment processes are documented and transparent, and costs charged to the workers are transparent,
justified and legal.
• Identify and implement efforts to reduce environmental footprints.
• Provide safe work procedures and appropriate personal protective equipment to prevent chemical exposure, and, where possible, eliminate worker exposure
to harmful chemical, biological and physical agents.

In addition to the principles within our Code of Conduct, we require these suppliers to:
• Respect land tenure rights and the rights of indigenous and local communities to give or withhold their Free, Prior and Informed Consent (FPIC) to operations
on lands to which they hold legal, communal or customary rights.[4]
• Have a credible and accessible grievance mechanism that allows for stakeholders to report concerns without fear of recrimination or dismissal.[5] New or
existing conflicts, including ones resulting from a lack of FPIC, should be managed and resolved through a transparent, balanced and accessible dispute
resolution process.
• Track and reduce GHG emissions at plantations and mills per planted hectare and per ton of crude palm oil and palm kernel oil produced.
• Facilitate the inclusion of smallholders into our supply chain, and support them through the process of achieving compliance.

Traceability

We’re currently mapping various suppliers in our supply chain and are further investigating various approaches and tools we can deploy to help us assess risk
and drive positive change. Due to the complexity of the palm derivative supply chain, the process of achieving traceability involves a number of companies at
many tiers.

We will partner with our suppliers and NGOs to enable third-party verification of our suppliers’ supply chain traceability efforts as well as to verify that sourcing
practices prevent deforestation and protect peatlands.

Clorox sources a low volume of palm- oil-derived ingredients from various suppliers, with fluctuations from year to year in amount and source based on our
business needs. As a result, we review our purchases annually and determine our priority suppliers. Working with our current priority suppliers, our goal is to
map the supply chain back to the mill level by the end of 2018. Traceability is far more challenging for palm oil derivatives than palm oil; therefore, this timeline
could change as we learn more and gain a better understanding of the progress of our suppliers.

Implementation

Clorox’s Palm Oil Responsible Sourcing Commitment took effect August 2015. As part of that commitment, we developed an initial time-bound action plan to
work with our supply chain and third-party stakeholders to achieve and verify company-wide compliance. Another time-bound action plan was published in
2018. Progress reports are made available twice a year.

We’ll continue to assess, monitor and verify our direct suppliers’ sourcing practices and identify areas for improvement. In the event of non-compliance with our
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requirements, we will work with suppliers to create a corrective action plan with time-bound commitments. Suppliers failing to
reasonably meet our remediation requirements may be subject to non-renewal or termination of contracts. In addition, the commitment
criteria will be included in the Clorox supplier selection process going forward.

Our focus has been on developing a comprehensive approach to traceability, transformation and verification of upstream supply chain
practices for palm oil, palm kernel oil and especially palm derivatives since they constitute the vast majority of our palm-based
ingredient usage. We have started the process of developing our strategy for 2025 and will further evaluate our commitment and our
means of verification in our supply chain.

Please see additional information on our palm oil commitment and action plans:

Palm Oil Responsible Sourcing Commitment is available at
https://www.thecloroxcompany.com/corporate-responsibility/environmental-sustainability/commitments-and-progress
/supply-chain/palm-oil/

Clorox Palm Oil Responsible Sourcing Action Plan through 2017 is available at https://www.thecloroxcompany.com
/wp-content/uploads/clorox-palm-oil-responsible-sourcing-plan.pdf

A Progress Update on Implementation of Our Palm Oil Responsible Sourcing Commitment, March 2018 is available at https://
www.thecloroxcompany.com/wp-content/uploads/2018/03/2018-Progress-Update-on-Palm-Oil-Responsible-Sourcing-Commitment.pdf

2018 Clorox Palm Oil Responsible Sourcing Action Plan is available at https://www.thecloroxcompany.com/wp-content/uploads/2018/
03/2018-Clorox-Responsible-Palm-Oil-Action-Plan_Final-1.pdf
_________
[1] High Carbon Stock (HCS) forests as defined at http://highcarbonstock.org by the HCS Steering Group.
[2] High Conservation Value (HCV) as defined by the HCV network: https://www.hcvnetwork.org/about-hcvf/the-six-high-
conservation-values.
[3] Best management practices covered by the “RSPO Manual on Best Management Practices (BMPs) for existing oil palm cultivation
on peat.”
[4] The Clorox Company will follow the definitions and guidance as laid out in the UN Declaration on the Rights of Indigenous Peoples,
as well as the UN FAO’s Voluntary Guidelines on the Responsible Governance of Tenure.
[5] Suppliers should follow the guidance regarding grievance mechanisms from the UN Guiding Principles on Business and Human
Rights.

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain option in your own brand
products

2025

If target has not been met, please explain why:
Clorox is working with our current suppliers to ensure the palm oil and derivative ingredients used in our products are from responsible sources. In 2012, we set
a public goal that we would source all palm oil ingredients from Roundtable on Sustainable Palm Oil-certified sustainable palm oil or through Green Palm
offsets by the year 2020. In 2015, we created a more robust and comprehensive Palm Oil Responsible Sourcing Commitment that replaces the goal set in
2012. This updated commitment expanded the scope of our palm oil ingredient sourcing practices to address three key areas: 1) deforestation and peatland
protection; 2) business ethics and human rights; and 3) traceability. Per this commitment, by the end of 2020 we’ll expect suppliers to secure third-party
verification to demonstrate compliance with the following sourcing practices throughout all tiers of their supply chain:

Deforestation & Peatland Protection

In 2015, we began communicating requirements to our palm oil ingredient suppliers to ensure they respect the principles of no deforestation and peatland
protection. By the end of 2020, we’ll expect suppliers to secure third-party verification to demonstrate compliance with the following sourcing practices
throughout all tiers of their supply chain:

• Comply with existing RSPO Principles and Criteria or other equivalent standards.
• Do not contribute to deforestation by conserving and protecting primary and secondary forests, High Carbon Stock[1] and High Conservation Value[2] forests
across all of their landholdings.
• Commit to no new development on peatlands, regardless of depth.
• Use best management practices[3] for existing palm oil plantations on peat soils.
• Prohibit the use of fire for preparation or clearing of land areas.
• Comply with existing RSPO Principles and Criteria or other equivalent standards.

Business Ethics & Human Rights

Clorox holds suppliers at all tiers within its palm oil supply chain accountable to the following principles listed in our Business Partner Code of Conduct:

• Comply with all applicable laws and regulations in the countries of operation.
• Prohibit child labor, forced and/or bonded labor.
• Compensate workers in accordance with all applicable laws and regulations—including those pertaining to minimum wage, overtime, maximum hours,
benefits and leave.
• Prohibit discrimination, harassment and inhumane treatment in employment or occupation.
• Provide a safe and healthy work environment, including clean and safe housing when provided.
• Respect workers’ rights to freedom of association and to collective bargaining.
• Prevent and prohibit corruption, including extortion and bribery.
• Use ethical recruitment practices, in which recruitment processes are documented and transparent, and costs charged to the workers are transparent,
justified and legal.
• Identify and implement efforts to reduce environmental footprints.
• Provide safe work procedures and appropriate personal protective equipment to prevent chemical exposure, and, where possible, eliminate worker exposure
to harmful chemical, biological and physical agents.

In addition to the principles within our Code of Conduct, we require these suppliers to:
• Respect land tenure rights and the rights of indigenous and local communities to give or withhold their Free, Prior and Informed Consent (FPIC) to operations
on lands to which they hold legal, communal or customary rights.[4]
• Have a credible and accessible grievance mechanism that allows for stakeholders to report concerns without fear of recrimination or dismissal.[5] New or
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existing conflicts, including ones resulting from a lack of FPIC, should be managed and resolved through a transparent, balanced and
accessible dispute resolution process.
• Track and reduce GHG emissions at plantations and mills per planted hectare and per ton of crude palm oil and palm kernel oil
produced.
• Facilitate the inclusion of smallholders into our supply chain, and support them through the process of achieving compliance.

Traceability

We’re currently mapping various suppliers in our supply chain and are further investigating various approaches and tools we can deploy
to help us assess risk and drive positive change. Due to the complexity of the palm derivative supply chain, the process of achieving
traceability involves a number of companies at many tiers.

We will partner with our suppliers and NGOs to enable third-party verification of our suppliers’ supply chain traceability efforts as well as
to verify that sourcing practices prevent deforestation and protect peatlands.

Clorox sources a low volume of palm- oil-derived ingredients from various suppliers, with fluctuations from year to year in amount and
source based on our business needs. As a result, we review our purchases annually and determine our priority suppliers. Working with
our current priority suppliers, our goal is to map the supply chain back to the mill level by the end of 2018. Traceability is far more
challenging for palm oil derivatives than palm oil; therefore, this timeline could change as we learn more and gain a better
understanding of the progress of our suppliers.

Implementation

Clorox’s Palm Oil Responsible Sourcing Commitment took effect August 2015. As part of that commitment, we developed an initial
time-bound action plan to work with our supply chain and third-party stakeholders to achieve and verify company-wide compliance.
Another time-bound action plan was published in 2018. Progress reports are made available twice a year.

We’ll continue to assess, monitor and verify our direct suppliers’ sourcing practices and identify areas for improvement. In the event of
non-compliance with our requirements, we will work with suppliers to create a corrective action plan with time-bound commitments.
Suppliers failing to reasonably meet our remediation requirements may be subject to non-renewal or termination of contracts. In
addition, the commitment criteria will be included in the Clorox supplier selection process going forward.

Our focus has been on developing a comprehensive approach to traceability, transformation and verification of upstream supply chain
practices for palm oil, palm kernel oil and especially palm derivatives since they constitute the vast majority of our palm-based
ingredient usage. We have started the process of developing our strategy for 2025 and will further evaluate our commitment and our
means of verification in our supply chain.

Please see additional information on our palm oil commitment and action plans:

Palm Oil Responsible Sourcing Commitment is available at
https://www.thecloroxcompany.com/corporate-responsibility/environmental-sustainability/commitments-and-progress
/supply-chain/palm-oil/

Clorox Palm Oil Responsible Sourcing Action Plan through 2017 is available at https://www.thecloroxcompany.com
/wp-content/uploads/clorox-palm-oil-responsible-sourcing-plan.pdf

A Progress Update on Implementation of Our Palm Oil Responsible Sourcing Commitment, March 2018 is available at https://
www.thecloroxcompany.com/wp-content/uploads/2018/03/2018-Progress-Update-on-Palm-Oil-Responsible-Sourcing-Commitment.pdf

2018 Clorox Palm Oil Responsible Sourcing Action Plan is available at https://www.thecloroxcompany.com/wp-content/uploads/2018/
03/2018-Clorox-Responsible-Palm-Oil-Action-Plan_Final-1.pdf
_________
[1] High Carbon Stock (HCS) forests as defined at http://highcarbonstock.org by the HCS Steering Group.
[2] High Conservation Value (HCV) as defined by the HCV network: https://www.hcvnetwork.org/about-hcvf/the-six-high-
conservation-values.
[3] Best management practices covered by the “RSPO Manual on Best Management Practices (BMPs) for existing oil palm cultivation
on peat.”
[4] The Clorox Company will follow the definitions and guidance as laid out in the UN Declaration on the Rights of Indigenous Peoples,
as well as the UN FAO’s Voluntary Guidelines on the Responsible Governance of Tenure.
[5] Suppliers should follow the guidance regarding grievance mechanisms from the UN Guiding Principles on Business and Human
Rights.

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply chains (Identity Preserved,
Segregated and/or Mass Balance) in your own brand products

2025

If target has not been met, please explain why:
Clorox is working with our current suppliers to ensure the palm oil and derivative ingredients used in our products are from responsible sources. In 2012, we set
a public goal that we would source all palm oil ingredients from Roundtable on Sustainable Palm Oil-certified sustainable palm oil or through Green Palm
offsets by the year 2020. In 2015, we created a more robust and comprehensive Palm Oil Responsible Sourcing Commitment that replaces the goal set in
2012. This updated commitment expanded the scope of our palm oil ingredient sourcing practices to address three key areas: 1) deforestation and peatland
protection; 2) business ethics and human rights; and 3) traceability. Per this commitment, by the end of 2020 we’ll expect suppliers to secure third-party
verification to demonstrate compliance with the following sourcing practices throughout all tiers of their supply chain:

Deforestation & Peatland Protection

In 2015, we began communicating requirements to our palm oil ingredient suppliers to ensure they respect the principles of no deforestation and peatland
protection. By the end of 2020, we’ll expect suppliers to secure third-party verification to demonstrate compliance with the following sourcing practices
throughout all tiers of their supply chain:

• Comply with existing RSPO Principles and Criteria or other equivalent standards.
• Do not contribute to deforestation by conserving and protecting primary and secondary forests, High Carbon Stock[1] and High Conservation Value[2] forests
across all of their landholdings.
• Commit to no new development on peatlands, regardless of depth.
• Use best management practices[3] for existing palm oil plantations on peat soils.
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• Prohibit the use of fire for preparation or clearing of land areas.
• Comply with existing RSPO Principles and Criteria or other equivalent standards.

Business Ethics & Human Rights

Clorox holds suppliers at all tiers within its palm oil supply chain accountable to the following principles listed in our Business Partner
Code of Conduct:

• Comply with all applicable laws and regulations in the countries of operation.
• Prohibit child labor, forced and/or bonded labor.
• Compensate workers in accordance with all applicable laws and regulations—including those pertaining to minimum wage, overtime,
maximum hours, benefits and leave.
• Prohibit discrimination, harassment and inhumane treatment in employment or occupation.
• Provide a safe and healthy work environment, including clean and safe housing when provided.
• Respect workers’ rights to freedom of association and to collective bargaining.
• Prevent and prohibit corruption, including extortion and bribery.
• Use ethical recruitment practices, in which recruitment processes are documented and transparent, and costs charged to the workers
are transparent, justified and legal.
• Identify and implement efforts to reduce environmental footprints.
• Provide safe work procedures and appropriate personal protective equipment to prevent chemical exposure, and, where possible,
eliminate worker exposure to harmful chemical, biological and physical agents.

In addition to the principles within our Code of Conduct, we require these suppliers to:
• Respect land tenure rights and the rights of indigenous and local communities to give or withhold their Free, Prior and Informed
Consent (FPIC) to operations on lands to which they hold legal, communal or customary rights.[4]
• Have a credible and accessible grievance mechanism that allows for stakeholders to report concerns without fear of recrimination or
dismissal.[5] New or existing conflicts, including ones resulting from a lack of FPIC, should be managed and resolved through a
transparent, balanced and accessible dispute resolution process.
• Track and reduce GHG emissions at plantations and mills per planted hectare and per ton of crude palm oil and palm kernel oil
produced.
• Facilitate the inclusion of smallholders into our supply chain, and support them through the process of achieving compliance.

Traceability

We’re currently mapping various suppliers in our supply chain and are further investigating various approaches and tools we can deploy
to help us assess risk and drive positive change. Due to the complexity of the palm derivative supply chain, the process of achieving
traceability involves a number of companies at many tiers.

We will partner with our suppliers and NGOs to enable third-party verification of our suppliers’ supply chain traceability efforts as well as
to verify that sourcing practices prevent deforestation and protect peatlands.

Clorox sources a low volume of palm- oil-derived ingredients from various suppliers, with fluctuations from year to year in amount and
source based on our business needs. As a result, we review our purchases annually and determine our priority suppliers. Working with
our current priority suppliers, our goal is to map the supply chain back to the mill level by the end of 2018. Traceability is far more
challenging for palm oil derivatives than palm oil; therefore, this timeline could change as we learn more and gain a better
understanding of the progress of our suppliers.

Implementation

Clorox’s Palm Oil Responsible Sourcing Commitment took effect August 2015. As part of that commitment, we developed an initial
time-bound action plan to work with our supply chain and third-party stakeholders to achieve and verify company-wide compliance.
Another time-bound action plan was published in 2018. Progress reports are made available twice a year.

We’ll continue to assess, monitor and verify our direct suppliers’ sourcing practices and identify areas for improvement. In the event of
non-compliance with our requirements, we will work with suppliers to create a corrective action plan with time-bound commitments.
Suppliers failing to reasonably meet our remediation requirements may be subject to non-renewal or termination of contracts. In
addition, the commitment criteria will be included in the Clorox supplier selection process going forward.

Our focus has been on developing a comprehensive approach to traceability, transformation and verification of upstream supply chain
practices for palm oil, palm kernel oil and especially palm derivatives since they constitute the vast majority of our palm-based
ingredient usage. We have started the process of developing our strategy for 2025 and will further evaluate our commitment and our
means of verification in our supply chain.

Please see additional information on our palm oil commitment and action plans:

Palm Oil Responsible Sourcing Commitment is available at
https://www.thecloroxcompany.com/corporate-responsibility/environmental-sustainability/commitments-and-progress
/supply-chain/palm-oil/

Clorox Palm Oil Responsible Sourcing Action Plan through 2017 is available at https://www.thecloroxcompany.com
/wp-content/uploads/clorox-palm-oil-responsible-sourcing-plan.pdf

A Progress Update on Implementation of Our Palm Oil Responsible Sourcing Commitment, March 2018 is available at https://
www.thecloroxcompany.com/wp-content/uploads/2018/03/2018-Progress-Update-on-Palm-Oil-Responsible-Sourcing-Commitment.pdf
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2018 Clorox Palm Oil Responsible Sourcing Action Plan is available at https://www.thecloroxcompany.com/wp-content/uploads/2018/
03/2018-Clorox-Responsible-Palm-Oil-Action-Plan_Final-1.pdf
_________
[1] High Carbon Stock (HCS) forests as defined at http://highcarbonstock.org by the HCS Steering Group.
[2] High Conservation Value (HCV) as defined by the HCV network: https://www.hcvnetwork.org/about-hcvf/the-six-high-
conservation-values.
[3] Best management practices covered by the “RSPO Manual on Best Management Practices (BMPs) for existing oil palm cultivation
on peat.”
[4] The Clorox Company will follow the definitions and guidance as laid out in the UN Declaration on the Rights of Indigenous Peoples,
as well as the UN FAO’s Voluntary Guidelines on the Responsible Governance of Tenure.
[5] Suppliers should follow the guidance regarding grievance mechanisms from the UN Guiding Principles on Business and Human
Rights.
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3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Applies Globally

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on behalf of other companies?

No

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods you manufacture on behalf
of other companies?

No

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

Please see additional information on our palm oil commitment and action plans:

Palm Oil Responsible Sourcing Commitment is available at
https://www.thecloroxcompany.com/corporate-responsibility/environmental-sustainability/commitments-and-progress
/supply-chain/palm-oil/

Clorox Palm Oil Responsible Sourcing Action Plan through 2017 is available at https://www.thecloroxcompany.com
/wp-content/uploads/clorox-palm-oil-responsible-sourcing-plan.pdf

A Progress Update on Implementation of Our Palm Oil Responsible Sourcing Commitment, March 2018 is available at https://
www.thecloroxcompany.com/wp-content/uploads/2018/03/2018-Progress-Update-on-Palm-Oil-
Responsible-Sourcing-Commitment.pdf

2018 Clorox Palm Oil Responsible Sourcing Action Plan is available at https://www.thecloroxcompany.com
/wp-content/uploads/2018/03/2018-Clorox-Responsible-Palm-Oil-Action-Plan_Final-1.pdf

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil palm products along the
supply chain

Read our 2018 Clorox Palm Oil Responsible Sourcing Action Plan at https://www.thecloroxcompany.com/wp-content/uploads/2018/03/2018-Clorox-Res
ponsible-Palm-Oil-Action-Plan_Final-1.pdf

2018 Clorox Palm Oil Responsible Sourcing Action Plan

Overview
The 2018 Clorox Palm Oil Responsible Sourcing Action Plan outlines the strategy and specific milestones that will help ensure we and our suppliers are making
progress in implementing our Palm Oil Responsible Sourcing Commitment. This year, we will focus on three key steps to be carried out in cooperation with our
suppliers:

1. Evaluate and track ongoing supplier progress to meet our commitment.
2. Trace our core volumes to key milestones in the supply chain, including origin refiner and mill.
3. Leverage key points in the supply chain where we can influence change and support related transformation activities on the ground.
Refer to the individual sections below for additional detail about each of these steps.

Note: Clorox sources a low volume of palm-oil-derived ingredients from various suppliers, with fluctuations from year to year in amount and source based on our
business needs. As a result, we review our purchases annually and determine our “priority suppliers.”

During the first quarter of 2018, Clorox will review our domestic purchases of palm oil-derived ingredients to ensure we fully execute this action plan with an
updated set of priority suppliers. Based on current information, priority suppliers represent more than 92 percent of the domestic volume of palm oil derived
ingredients that we purchase annually.

This year, we will continue to focus on engaging our domestic business suppliers as we complete an assessment of possible palm oil derivatives in our
international business supply chain. Once identification and analysis is complete, Clorox expects to integrate palm oil-derived ingredients sourced for our
international business into our future annual volume updates and supplier prioritization, with supplier engagement and traceability work undertaken as appropriate.
Today no direct palm oil or palm kernel oil is purchased for our international operations, and the derivative volumes are small and generally acquired through
distribution channels.

Three Steps Toward Responsibly Sourced Palm Oil
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1. Evaluate and track supplier progress to meet our commitment.
Clorox will require our priority suppliers to have company sourcing policies, procedures and/or commitments that ensure material
compliance with our Palm Oil Responsible Sourcing Commitment and the Clorox Business Partner Code of Conduct. Clorox will actively
engage them on their approach and progress to support these principles across their operations, using third-party verification as
appropriate.

Key supplier engagement milestones:
• May 2018: All domestic business suppliers informed of Clorox’s sourcing commitment and expectations.
• December 2018: Deadline for priority suppliers to submit relevant policies, procedures, commitments, and/or action plans
demonstrating how they will materially comply with our palm sourcing requirements and the Clorox Business Partner Code of Conduct.

2. Trace our core volumes to key milestones in the supply chain, including origin refiner and mill.

Clorox will look for our priority suppliers to demonstrate continuous improvement in traceability to the origin refiner, mill and, where
feasible, to plantation levels.

There are three major points in the palm oil supply chain that represent the greatest opportunities to drive transparency and
transformation through the entire supply chain and back to origin:
• Palm oil mills, where fresh fruit bunches are initially processed after they’ve been harvested.
• Origin refiners, which are the first refiners in the country of production that source crude palm oil or palm kernel oil directly from mills or
from aggregators like traders and dealers.
• First importers, the companies (usually refiners/traders) that are responsible for importing palm oil from a producing country to the
country of ingredient manufacturing (such as the United States).

Due to their close relationships with the mills and influence within their respective mill sheds, origin refiners represent the greatest
opportunity in the supply chain for a company like ours to contribute to meaningful transformation work on the ground. As a result, we’ve
identified traceability to origin refiner as a key milestone to continue to report on publicly. Transparency and responsible practices at all
mills supporting an origin refiner are needed to ensure the production of responsibly sourced palm oil.

Key traceability milestones:
• March 2018: Summary report on 2017 traceability efforts; palm oil-derived ingredient volume update and progress report for current
priority suppliers.
• December 2018: 100 percent traceability to origin refiners for palm oil-derived ingredients from priority suppliers, with an objective for
all identified origin refiners to provide transparency to all mills in their supply chains.
• December 2018: Analysis of ingredients that may be derived from palm oil purchased by Clorox for international operations.

Through these milestones, we are building on previous engagements with suppliers to improve their levels of traceability and working
with an updated list of suppliers to encourage additional traceability efforts.

3. Leverage key points in the supply chain where we can influence change and support related transformation activities on the ground.

Through increased traceability, transparency and engagement with our direct suppliers, Clorox will be able to communicate and
encourage sourcing commitments further upstream. This will help ensure that our expectations and values are understood and
promoted by stakeholders able to influence change on the ground.

Clorox has been working with our implementation partner, The Forest Trust (TFT), to help achieve this goal. We’re supporting Priority
Areas for Transformation, a program focused on land-use planning within a highly biodiverse ecosystem in Indonesia that allows
program members and other participating stakeholders — including local communities, civil society, smallholders, industry and
government — to work together to bring about sustainable economic growth while protecting a critical ecosystem. Clorox will continue to
support this work as well as identify additional opportunities and partners that will allow us to promote industrywide transformation. We
will encourage our suppliers and responsible sourcing industry partners to increase their involvement in that transformation effort as
well.

As a company, we recognize there are many challenges associated with the production of palm oil and its derivatives that are
widespread and common throughout the industry, and it will take time to address all of them on a large scale. To ensure that progress is
being made, we expect our suppliers to have time-bound action plans, including grievance mechanisms and procedures, to react to and
address issues as they arise.

Other contributions to industry transformation that Clorox will encourage include participating in trainings and workshops aimed at
actively addressing the palm industry’s most critical and widespread challenges; improving practices in our suppliers’ supply chains
beyond certification and sourcing policy and/or commitments; and increasing percentages of suppliers’ palm volumes covered by broad
transformation plans.

Next Steps: 2018 and Beyond

Clorox will continue to explore additional strategies and opportunities to meet our commitments as we gain further insights and achieve
greater engagement with our supply chain. We believe implementation will be a journey of continuous improvement and that we will be
most successful through capability building as well as strategic partnerships within our supply chain and with credible external
stakeholders.

Our action plan will be re-evaluated in the first quarter of 2019, when we will review our progress, update our priority suppliers and
identify the next interim milestones required to achieve our Palm Oil Responsible Sourcing Commitment.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

--
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- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

 Uploaded file: --
Related link: 
https://www.thecloroxcompany.com/corporate-responsibility/environmental-sustainability/commitments-and-progress/supply-chain/palm-oil/ 

  Land Use Rights

 Uploaded file: --
Related link: 
https://www.thecloroxcompany.com/corporate-responsibility/environmental-sustainability/commitments-and-progress/supply-chain/palm-oil/ 

  Ethical conduct and human rights

 Uploaded file: --
Related link: 
https://www.thecloroxcompany.com/corporate-responsibility/environmental-sustainability/commitments-and-progress/supply-chain/palm-oil/ 

  Labour rights

 Uploaded file: --
Related link: 
https://www.thecloroxcompany.com/corporate-responsibility/environmental-sustainability/commitments-and-progress/supply-chain/palm-oil/ 

  Stakeholder engagement

 Uploaded file: --
Related link: 
https://www.thecloroxcompany.com/corporate-responsibility/environmental-sustainability/commitments-and-progress/supply-chain/palm-oil/ 

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of RSPO certified
sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
While our commitments are not specific to CSPO, we are making significant progress toward responsibly sourcing palm oil. More information on our
commitments, action plans and progress can be found on our website (links below). The following are highlights from our 2017-2018 palm oil supplier
engagement activities:

1. Evaluate and track ongoing supplier progress to meet our commitment.

• Clorox will require our priority suppliers to have company sourcing policies, procedures and/or commitments that ensure material compliance with our
Palm Oil Responsible Sourcing Commitment and Business Partner Code of Conduct. Clorox will actively engage them on their approach and progress to
support these principles across their operations, using third-party verification as appropriate. Key supplier engagement milestones:

• May 2018: All domestic business suppliers informed of Clorox’s sourcing commitment and expectations.
• December 2018: Deadline for priority suppliers to submit relevant policies, procedures, commitments, and/or action plans demonstrating how they will
materially comply with our palm sourcing requirements and Business Partner Code of Conduct.

2. Trace our core volumes to key milestones in the supply chain, including origin refiner and mill.

3. Leverage key points in the supply chain where we can influence change and support related transformation activities on the ground.

We believe the key to achieving these goals is open communication and transparency, whether it is with our suppliers, NGOs or the public. Consistent with
that approach, we have committed to providing semi-annual progress updates, the first of which was published in October 2016. All our progress updates
can be found on our website.

Related link: 
https://www.thecloroxcompany.com/corporate-responsibility/environmental-sustainability/commitments-and-progress/supply-chain/palm-oil/ 
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7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you have plans to
immediately cover the gap using Book & Claim?

No

Please explain why

The Clorox commitment is defined as follows:
https://www.thecloroxcompany.com/corporate-responsibility/environmental-sustainability/commitments-and-progress/supply-chain/palm-oil/

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

Yes
Related link: https://www.thecloroxcompany.com/corporate-responsibility/environmental-sustainability/commitments-and-progress/operations/footprint-reduction-summary/ghg-emissions/

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   Yes, in 2020
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

We have encountered significant obstacles regarding RSPO-certified sustainable palm oil products, specifically related to palm
derivatives. The vast majority of our palm footprint involves the use of derivatives of palm oil and palm kernel oil. It is our
experience that commercial availability of such oleochemical ingredients does not meet global demand, and the assortment of palm
derivatives are not all available from RSPO-certified manufacturers or producers. Beyond commercial availability, we are further
limited in the usage of RSPO-certified sustainable palm derivatives because the Clorox Palm Oil Responsible Sourcing
Commitment goes well beyond RSPO Principles and Criteria. While we support RSPO Principles and Criteria, we established our
Palm Oil Responsible Sourcing Commitment through extensive multistakeholder engagement and believe our responsibility is to
source palm-derived ingredients in a manner that does not contribute to deforestation, protects peatlands and respects human
rights in our sourcing communities. We have invested in partnerships through The Natural Resources Stewardship Circle, The
Forest Trust, and AIM-Progress to engage our suppliers and collaborate within the industry. We look forward to participating in the
2018 review of RSPO Principles and Criteria in an effort to more closely align them with our commitments and stakeholder
expectations to drive transformation within our palm supply chains. Clorox has been working with our implementation partner, The
Forest Trust, or TFT, to drive positive change on the ground in palm sourcing communities. We’re supporting Priority Areas for
Transformation, a program focused on land-use planning within a highly biodiverse ecosystem in Indonesia that allows program
members and other participating stakeholders — including local communities, civil society, smallholders, industry and government
— to work together to bring about sustainable economic growth while protecting a critical ecosystem. Clorox will continue to support
this work as well as identify additional opportunities and partners that will allow us to promote industrywide transformation. We will
encourage our suppliers and responsible sourcing industry partners to increase their involvement in that transformation effort as
well. As a company, we recognize there are many challenges associated with the production of palm oil and its derivatives that are
widespread and common throughout the industry, and it will take time to address all of them on a large scale. To ensure that
progress is being made, we expect our suppliers to have time-bound action plans, including grievance mechanisms and
procedures, to react to and address issues as they arise. Other contributions to industry transformation that Clorox will encourage
include participating in training and workshops aimed at actively addressing the palm industry’s most critical and widespread
challenges; improving practices in our suppliers’ supply chains beyond certification and sourcing policy and/or commitments; and
increasing percentages of suppliers’ palm volumes covered by broad transformation plans.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

We have contracted with third-party experts to advise our strategy for the responsible sourcing of palm oil ingredients. We also are
members of The Forest Trust (TFT). We work with reputable organizations and supply chain partners to ensure responsible
sourcing of palm oil-derived ingredients for cosmetics, food and household products. In order to drive collaboration, we are
members of two responsible sourcing industry organizations, AIM-Progress and the Natural Resources Stewardship Circle, which
seek to drive best practices and transformation in upstream supply chains, including natural ingredients such as palm oil.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded

Link: https://www.thecloroxcompany.com/corporate-responsibility/environmental-sustainability/commitments-and-progress
/supply-chain/palm-oil/
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Particulars
About Your Organisation

1.1 Name of your organization

The Estee Lauder Companies Inc.

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0596-15-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Home & Personal Care Goods

● Own-brand-Manufacturer

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Applies Globally

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Applies Globally

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

--

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

3,347

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

3,347
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - 2,229.00

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - 1,118.00

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume - - - 3,347.00

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa 100%

2.5.2 Australasia 100%

2.5.3 China 100%

2.5.4 Europe (incl.Russia) 100%

2.5.5 India 100%

2.5.6 North America 100%

2.5.7 South America 100%

2.5.8 Indonesia 100%

2.5.9 Malaysia 100%

2.5.10 Middle East 100%

2.5.11 Rest of Asia 100%

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2021

Comment:
The Estée Lauder Companies commits to starting RSPO supply chain certification no later than 2021.

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2015

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2015

If target has not been met, please explain why:
Our ability to maintain use of 100% RSPO certified sustainable palm oil and oil palm products from any supply chain option for
volumes that we procure directly is dependent on acquisitions we may make in the future.

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2030

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Applies Globally

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes
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3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes

3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2015

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

Trademark usage on our products is evaluated on a case by case basis. At this time we do not have plans to use the RSPO
trademark on our product packaging.

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

The Estée Lauder Companies plans to continue substituting existing palm kernel oil derivative ingredients with
RSPO-certified Mass Balance alternatives by partnering with strategic suppliers on our palm oil sourcing policy.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Other

- Others:

3.1 Date of first supply chain certification (planned or achieved)

As a consumer goods manufacturer, The Estée Lauder Companies does not plan to certify supply chain facilities at this time.

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

 Uploaded file: M-Policies-to-PNC-ethicalconducthr.pdf
For administration purpose, attachment files are renamed automatically

  Labour rights

 Uploaded file: M-Policies-to-PNC-laborrights.pdf
For administration purpose, attachment files are renamed automatically

  Stakeholder engagement

  None of the above
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7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
All new materials are reviewed for PO/PKO content, and verification that such content is sourced sustainably, before they can be
approved for use. Existing raw materials that contain PO/PKO have been reviewed for PO/PKO sourcing information and are
prioritized for movement to sustainable sources (if they are not already sustainably sourced) by volume and corporate impact, in
line with our long term goals on sustainable palm oil sourcing. These guidelines are not available in print.

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

Yes
Related link: https://www.cdp.net/en/responses/5885?back_to=https%3A%2F%2Fwww.cdp.net%2Fen%2Fresponses%3Fpage%3D3200%26per_page%3D10%26queries%255Bname%255D%3D%26sort_by%3Dproject_name%26sort_dir%3Dasc&queries%5Bname%5D=

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

The Estée Lauder Companies is a comparatively low-volume user of palm oil, palm fruit oil, palm kernel oil (PKO) and PKO
derivatives, and consequently, we possess limited leverage to impact the global palm oil market through individual action. With this
in mind, we are sensitive to the social and environmental issues and complexities around the production and traceability of
palm/palm derived ingredients and we are making efforts to contribute to their resolution. The Estée Lauder Companies
predominantly sources PKO derived materials, similar to most other personal care products companies. The complexity of the PKO
derivative ingredient supply chain continues to pose significant challenges to establishing source traceability for the Company as
well as our tier 1 direct suppliers. Additionally, we are working to increase procurement of certified sustainable PKO derived
ingredients through physical supply chains in a market environment that offers limited availability of RSPO-certified PKO and
PKO-derived ingredients. Resolution/Mitigation Efforts: The Estée Lauder Companies is collaborating with stakeholder groups and
other companies to identify mechanisms to improve traceability in the PKO and PKO derivatives supply chain with a goal to
increase our procurement of CSPKO ingredients and collectively engage key actors along the supply chain. The Estée Lauder
Companies is also continuing to search for greater volumes of Mass Balance products as the oleo-chemical industry evolves to
meet growing demand for CSPO/PKO materials. Additionally, in 2017 we continued to develop a responsible sourcing framework
that will help ensure the sustainable use of materials from biodiversity. This effort is planned to further strengthen our corporate
commitment to sustainable sourcing practices.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

We believe that through partnership and continuous improvement, we can make strides in improving our activities related to palm
oil sourcing. Our approach includes partnership and collaboration with our high-volume suppliers to enhance traceability of PKO
derivative ingredients we use, addressing the social and environmental issues present in the supply chain, and encouraging the
development of sustainably sourced alternatives for our Company. In 2017, The Estée Lauder Companies increased procurement
of PKO derivative ingredients through RSPO certified physical supply chains (Mass Balance) to 33% from 20% in 2016. Our
remaining volume of PKO derivative ingredients is covered annually through the Book and Claim supply chain via the purchase of
RSPO Credits, to ensure that every ton of PKO purchased supports the production of sustainable palm oil. Beginning in 2018 (for
2017 volumes), The Estée Lauder Companies will purchase RSPO Credits via the Palm Trace platform, since GreenPalm is no
longer endorsed by the RSPO as a Book & Claim supply chain. The Estée Lauder Companies intends to continuously purchase
RSPO Credits via the Palm Trace platform to cover any volumes of conventional palm kernel oil and/or palm oil procured directly.
Our goal is for at least 50% of our supply to come from certified-sustainable physical supply chains by 2020. Lastly, we have
continued to ask our suppliers to provide information about their processes and their own suppliers, with the ultimate goal of
engaging with first refiners to determine that their practices are consistent with our palm oil sourcing policy.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● Uploaded files:
ELC_Citizenship_Sustainability_Report_2016.pdf

Link: https://www.elcompanies.com/our-commitments/viewpoints/palm-oil
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Particulars
About Your Organisation

1.1 Name of your organization

The Father's Table

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0642-15-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Food Goods

● Own-brand-Manufacturer

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ United States

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ United States

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

2,247

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

1

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

55

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

2,303
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance 36.31 0.11 - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 36.31 0.11 - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -

3706



The Father's Table
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) --

2.5.5 India --

2.5.6 North America 100%

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2016

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2016

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2019

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2019

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

United States

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related
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4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

Currently, The Father's Table has no plans to update their packaging.

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

The Father's Table will continue sourcing ingredients that are RSPO certified, and will work on removing ingredients that
will not certify the palm oil in their products.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

--

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
The Father's Table has created an RSPO Procedure that's available in English.

Report file: M-Practice-Guidelines.pdf

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

The Father's Table uses Mass Balance and purchases credit to cover ingredients not RSPO certified.

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

Currently, The Father's Table does not have plans on installing equipment to assess GHG emissions.

Support for Smallholders
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9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

In the past year, The Father's Table has had a few issues sourcing RSPO ingredients. In one instance, the ingredient is made with
RSPO palm oil but the manufacturing company is not certified. We were able to purchase credits to cover the usage.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

We work closely with our customers to ensure we deliver quality RSPO certified products, and review new ingredients to ensure
they are RSPO certified before being used.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Particulars
About Your Organisation

1.1 Name of your organization

THE GB FOODS S.A.

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0286-12-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Own-brand-Manufacturer

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Applies Globally

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Applies Globally

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

--

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

5,934

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

5,934
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - 3,543.00

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - 2,308.00

2.3.4 Segregated - - - 83.00

2.3.5 Identity Preserved - - - -

2.3.6 Total volume - - - 5,934.00

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa 60%

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 40%

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2012

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2016

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2017

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2030

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Applies Globally

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

No

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related
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4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

As company Policy, it was decided not use the RSPO Trademark unless customer requirement.

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

Increase the use RSPO certified sustainable palm oil and oil palm products from physical supply chains instead of
Book&Claim

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Data Unknown

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

 Uploaded file: --
Related link: thegbfoods.com/environmental-policy

  Land Use Rights

  Ethical conduct and human rights

 Uploaded file: --

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
Internal operational procedure "Sustainable Palm Oil Management", in English

Report file: M-Practice-Guidelines.pdf

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

Under Management discussion

Support for Smallholders
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9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

Mass media information against palm fat because its nutritional profile, Also the presence of some pollutants after refined that have
been related with some diseases. Added the bad practice to produce palm fat, related with environmental damage Because of that
some retailers decide to retire products containing palm fat. There isn´t a clear message to the end consumers

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

Our suppliers of raw materials and BtoB final products containing palm oil and derivatives were engaged to join RSPO and certify
the production for GBfoods. In some cases we have provided technical support and addressed to our certification entity. We are
discussing about to take part in Spanish organization tp defense the use of sustainable palm fat.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded

Link: thegbfoods.com/environmental-policy
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Particulars
About Your Organisation

1.1 Name of your organization

The Hain Celestial Group, Inc

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0265-12-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● Food Goods

● Home & Personal Care Goods

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Canada

■ United Kingdom

■ United States

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Canada

■ United Kingdom

■ United States

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

1,267

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

92

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

928

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

2,287
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

57.00 71.84 - 243.07

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance 126.10 19.66 - 555.69

2.3.4 Segregated 0.67 - - 35.84

2.3.5 Identity Preserved 853.63 - - 31.61

2.3.6 Total volume 1,037.40 91.50 - 866.21

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 100%

2.5.5 India --

2.5.6 North America 100%

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2014

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2013

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2015

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2020

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Belgium, Canada, France, India, United Kingdom, United States

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes
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3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2020

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

Yes

Please state which product range(s) and market(s) you intend to apply the Trademark and when you plan to start using
the Trademark.

Spectrum® Oils

Year: 2013

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

1. We published our 2015 annual report, where we discuss the importance of sustainable palm oil, our progress and our
support of RSPO Next criteria.
2. Continue to move products from Book & Claim to physical supply chain (MB/SEG/IP)
3. We completed our audit of personal care palm use for Hain US and will continue this exercise for personal care Hain
Canada.
4. We are continuing to promote RSPO on our Spectrum® branded products.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

--

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

 Uploaded file: M-Policies-to-PNC-waterland.pdf
For administration purpose, attachment files are renamed automatically

  Land Use Rights

  Ethical conduct and human rights

 Uploaded file: M-Policies-to-PNC-ethicalconducthr.pdf
For administration purpose, attachment files are renamed automatically

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:

Report file: M-Practice-Guidelines.pdf
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7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

--

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

Yes
Report file: M-GHG-Emissions-Report.pdf

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

Yes

Spectrum®Oils Organic Palm Oil Fair Trade USA Certification in 2016
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

Existing multi-ingredients with secondary palm/palm derivatives and fractions have proven to be a challenge to convert due to high
minimum order commitments required for special order CSPO palm oil, palm kernel oil derivatives and fractions or a CSPO version
is not available on the market. We will continue to use book & claim while working with our existing ingredients suppliers to mitigate
the aforementioned challenges. Our R&D and procurement teams are identifying and sourcing ingredients for reformulated
products and new products that only contain CSPO, when available to purchase.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

In our food sector business by 2017 Hain Celestial's Maranatha Brand reached its goal of replacing book and claim palm oil and
converted to 100% CSPO mass balance and identity preserved palm oil. The personal care palm activity audit was completed for
Hain US to begin reporting palm consumption totals in this years 2017 ACOP report.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● Uploaded files:
HCG-2015-Sustainability-Report.pdf
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Particulars
About Your Organisation

1.1 Name of your organization

The Hershey Company

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0159-11-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● Food Goods

● Own-brand-Manufacturer

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Brazil

■ Canada

■ China

■ India

■ Malaysia

■ Mexico

■ United States

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Brazil

■ Canada

■ China

■ India

■ Malaysia

■ Mexico

■ United States

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

10,731

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

18,625

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

3726



The Hershey Company
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

29,356

2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance 10,731.00 18,625.00 - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 10,731.00 18,625.00 - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China 4%

2.5.4 Europe (incl.Russia) --

2.5.5 India 1%

2.5.6 North America 91%

2.5.7 South America 3%

2.5.8 Indonesia --

2.5.9 Malaysia 1%

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2014

Comment:
We achieved 100% mass balance RSPO certified in 2014. In 2017 we transitioned all newly integrated businesses using palm oil
and palm oil products to mass balance RSPO certified. We will continue our commitment to purchasing 100% mass-balance RSPO
certified.

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2014

If target has not been met, please explain why:
We achieved 100% mass balance RSPO certified in 2014. In 2017 we transitioned all newly integrated businesses using palm oil
and palm oil products to mass balance RSPO certified. We will continue our commitment to purchasing 100% mass-balance RSPO
certified.

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2017

If target has not been met, please explain why:
Newly integrated businesses have all transitioned their purchases to mass-balance RSPO certified in 2017.

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2014

If target has not been met, please explain why:
We achieved 100% mass balance RSPO certified in 2014. In 2017 we transitioned all newly integrated businesses using palm oil
and palm oil products to mass balance RSPO certified. We will continue our commitment to purchasing 100% mass-balance RSPO
certified.
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3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Applies Globally

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

No

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

We do not put the RSPO Trademark on any of our products. As we are buying 100% RSPO mass balance certified, we are making
a corporate purchase claim in our annual Corporate Social Responsibility report and our corporate website.

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

We are incorporating our commitment to purchasing RSPO certified mass balance palm oil in our upcoming Corporate
Social Responsibility Report. We will continue our traceability work with our suppliers and continue to monitor their
compliance with RSPO standard as well as our own Responsible Palm Oil Sourcing Policy.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Other

- Others:

We do not manufacture products on behalf of other companies, so while we do source 100% mass balance RSPO certified palm oil
for all of our products, questions 3.6 and 3.7 are not applicable to our organization.

Application of Principles & Criteria for all members sectors
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7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

 Uploaded file: --
Related link: 
https://www.thehersheycompany.com/content/dam/corporate-us/documents/legal/palm-sourcing-policy.pdf

  Land Use Rights

 Uploaded file: --
Related link: 
https://www.thehersheycompany.com/content/dam/corporate-us/documents/legal/palm-sourcing-policy.pdf

  Ethical conduct and human rights

 Uploaded file: --
Related link: 
https://www.thehersheycompany.com/content/dam/corporate-us/documents/legal/palm-sourcing-policy.pdf

  Labour rights

 Uploaded file: --
Related link: 
https://www.thehersheycompany.com/content/dam/corporate-us/documents/legal/palm-sourcing-policy.pdf

  Stakeholder engagement

 Uploaded file: --
Related link: 
https://www.thehersheycompany.com/content/dam/corporate-us/documents/legal/palm-sourcing-policy.pdf

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
We have provided best practice guidelines in our Responsible Palm Oil Sourcing Policy.

Related link: 
https://www.thehersheycompany.com/content/dam/corporate-us/documents/legal/palm-sourcing-policy.pdf

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

Yes
Related link: 
https://www.thehersheycompany.com/content/dam/corporate-us/documents/csr-reports/2016-hershey-csr-report-detail.pdf

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

We have encountered reputational obstacles with NGOs who have issues with RSPO enforcement of policies on growers and
plantation managers. We point to our traceability work and are committed to working with our suppliers to remediate any violations
found in our supply chain. If necessary we will suspend or remove any suppliers tied to our supply chain that do not comply with the
RSPO's standards, Hershey's Palm Oil Sourcing Policy, and Hershey's Supplier Code of Conduct.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

We supported the vision of RSPO by funding trainings for mills and mill suppliers on our palm oil sustainability expectations and
standards.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded

Link: https://www.thehersheycompany.com/content/dam/corporate-us/documents/legal/palm-sourcing-policy.pdf
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Particulars
About Your Organisation

1.1 Name of your organization

The J.M. Smucker Company

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0285-12-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● Own-brand-Manufacturer

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ United States

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ United States

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

--

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

--
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume - - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) --

2.5.5 India --

2.5.6 North America 100%

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2012

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2012

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2015

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2017

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Canada, United States

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

No

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related
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4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

Yes

Please state which product range(s) and market(s) you intend to apply the Trademark and when you plan to start using
the Trademark.

Select organic peanut spreads, starting in April 2018.

Year: 2018

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

Consumers can learn about our sustainability requirements on our brand or corporate websites, including information on
our support and use of certified palm oil by the RSPO.

Second, we will utilize the IP RSPO logo on a new launch of select organic peanut spreads.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Confidential

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

 Uploaded file: --
Related link: http://www.jmsmucker.com/company-news/corporate-publications

  Land Use Rights

 Uploaded file: --
Related link: http://www.jmsmucker.com/company-news/corporate-publications

  Ethical conduct and human rights

 Uploaded file: --
Related link: 
http://www.jmsmucker.com/assets/pdf/Global%20Supplier%20Code%20of%20Conduct%202016.pdf

  Labour rights

 Uploaded file: --
Related link: 
http://www.jmsmucker.com/assets/pdf/Global%20Supplier%20Code%20of%20Conduct%202016.pdf

  Stakeholder engagement

  None of the above
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7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
Our policies and procedures help ensure our suppliers' operations are consistent with our commitment to sustainable palm oil which
include: Thouroughly communicating our sustainable palm oil principles with our direct suppliers; Working with our suppliers to
trace their palm oil to plantations that are independently verified as legally compliant; meeting the principles for protecting forests,
peat lands, and human and community rights; and complying with all RSPO Principles and Criteria.-Participating as members of the
RSPO and requiring that 100% of our direct palm oil purchases come from suppliers who participate with the RSPO. -Requiring
through our Global Supplier Code of Conduct, that our suppliers commit to ethical business practices, respect for human rights, and
reduce the impact on the environment. Supporting the Consumer Goods Forum pledge to achieve net zero deforestation by 2020,
as a member of the organization; Annually reporting updates on achieving our commitments as part of our Corporate Responsibility
Report.

Related link: http://www.jmsmucker.com/company-news/corporate-publications

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

Yes
Related link: www.cdp.net

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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The J.M. Smucker Company
RSPO Annual

Communications of
Progress 2017

Challenges Form

Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

We have met our goal to source 100% CSPO for our direct purchases. We will continue to work to strengthen the transparency of
practices through close collaboration with suppliers and industry.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

In 2018, we will launch a product that includes an IP Palm Oil, which we will also include the RSPO logo on-pack. This will be an
opportunity to market the efforts of the brand to support sustainable palm oil practices and production. In addition, we have
achieved internal leadership alignment to the RSPO goals and objectives, and we have regular engagement with our key suppliers.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded

Link: http://www.jmsmucker.com/company-news/corporate-publications
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Thurn Produkte GmbH
RSPO Annual

Communications of
Progress 2017

Particulars Form

Particulars
About Your Organisation

1.1 Name of your organization

Thurn Produkte GmbH

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0587-15-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Thurn Produkte GmbH
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Home & Personal Care Goods

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Austria

■ Germany

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Austria

■ Germany

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

--

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

1,656

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

1,656
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Thurn Produkte GmbH
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume - - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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Thurn Produkte GmbH
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 100%

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2016

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2016

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2019

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2019

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Applies Globally

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes
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Thurn Produkte GmbH
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2019

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

Needs to be discussed with our customers.

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

Nearly 100% use of certified palm oil (mass balance) in 2018 for all our customers.
Next RSPO audit in September 2018

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Confidential

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
The uptake of RSPO certified palmkernol oil derivates is mainly based on the demands of our customers

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

Yes

When do you plan to cover the gap using Book and Claim?

2018

GHG Footprint
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Thurn Produkte GmbH
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

-

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   Yes, in 2018
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Thurn Produkte GmbH
RSPO Annual

Communications of
Progress 2017

Challenges Form

Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

increase of prices for certfied raw materials - close interaction to suppliers and customers

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

business to business education

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded

3745



Tom Hannah (Agencies) Ltd.
RSPO Annual

Communications of
Progress 2017

Particulars Form

Particulars
About Your Organisation

1.1 Name of your organization

Tom Hannah (Agencies) Ltd.

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0523-14-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Tom Hannah (Agencies) Ltd.
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ United Kingdom

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ United Kingdom

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

--

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

574

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

574
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Tom Hannah (Agencies) Ltd.
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - 574.00 - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume - 574.00 - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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Tom Hannah (Agencies) Ltd.
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia 1%

2.5.3 China --

2.5.4 Europe (incl.Russia) 98%

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East 1%

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2014

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2014

If target has not been met, please explain why:
We began our RSPO Certification process by making a firm commitment to purchasing only RSPO certified material through the
mass balance supply chain model. We have been purchasing 100% mass balance material since 2012.

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2014

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2014

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Australia, Gibraltar, Ireland, Israel, Malta, Spain, Sweden, United Kingdom

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

No
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Tom Hannah (Agencies) Ltd.
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes

3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2014

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

We have no immediate plan. Our customers specifically order RSPO MB certified material and we are fully appreciative of the
RSPO supply chain models.

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

We will continue to purchase RSPO MB supplies and actively engage customers in doing likewise, with the aim remaining
to be to move to SG, as supply and demand allows. The SG model allows greater benefits in terms of traceability and
removes the possibility of conventional sources being within the supplies purchased. We will continue to promote the
RSPO segregated route with our customers and the benefits it has to offer in terms of traceability and sustainable action.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

--

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

 Uploaded file: M-Policies-to-PNC-waterland.pdf
For administration purpose, attachment files are renamed automatically

  Land Use Rights

  Ethical conduct and human rights

 Uploaded file: --

  Labour rights

 Uploaded file: --

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:

GHG Footprint
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Tom Hannah (Agencies) Ltd.
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

8.1 Are you currently reporting any GHG footprint?

Yes

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Tom Hannah (Agencies) Ltd.
RSPO Annual

Communications of
Progress 2017

Challenges Form

Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

We continue to work with our supplier to source SG material at costs and availability that are similar to the MB model.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

We committed from the outset to only purchase RSPO MB material. We actively encourage customers to support sustainable
sourcing.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Ton Savon, Inc.
RSPO Annual

Communications of
Progress 2017

Particulars Form

Particulars
About Your Organisation

1.1 Name of your organization

Ton Savon, Inc.

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0377-13-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Ton Savon, Inc.
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Home & Personal Care Goods

● Own-brand-Manufacturer

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ France

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ France

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

300

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

250

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

550
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Ton Savon, Inc.
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance 300.00 250.00 - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 300.00 250.00 - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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Ton Savon, Inc.
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) --

2.5.5 India --

2.5.6 North America 100%

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2015

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2015

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2015

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2015

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

United States

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

No

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related
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Ton Savon, Inc.
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

Yes

Please state which product range(s) and market(s) you intend to apply the Trademark and when you plan to start using
the Trademark.

Bar soaps

Year: 2019

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

Try to use Mass balance and Segragated when pricing allows

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Data Unknown

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
N/A

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

Not right now

Support for Smallholders
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Ton Savon, Inc.
RSPO Annual

Communications of
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Consumer Goods Manufacturers Form

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Ton Savon, Inc.
RSPO Annual

Communications of
Progress 2017

Challenges Form

Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

Supply and price

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

Pushed by retailers

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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TOP Taste B.V.
RSPO Annual

Communications of
Progress 2017

Particulars Form

Particulars
About Your Organisation

1.1 Name of your organization

TOP Taste B.V.

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0156-11-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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TOP Taste B.V.
RSPO Annual

Communications of
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Consumer Goods Manufacturers Form

Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Own-brand-Manufacturer

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Applies Globally

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Applies Globally

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

5,200

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

5,200
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated 5,200.00 - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 5,200.00 - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa 100%

2.5.2 Australasia 100%

2.5.3 China 100%

2.5.4 Europe (incl.Russia) 100%

2.5.5 India 100%

2.5.6 North America 100%

2.5.7 South America 100%

2.5.8 Indonesia 100%

2.5.9 Malaysia 100%

2.5.10 Middle East 100%

2.5.11 Rest of Asia 100%

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2011

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2013

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2016

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2016

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Applies Globally

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

No

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related
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4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

Not applicable

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

Promote active the use of sustainable palm oil to customers

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Data Unknown

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
Not apllicable

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

No

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

None

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

None

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Particulars
About Your Organisation

1.1 Name of your organization

TOTTIS FOODS INTERNATIONAL S.A. ta TOTTIS BINGO S.A.

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0792-16-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Food Goods

● Own-brand-Manufacturer

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Greece

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Greece

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

458

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

287

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

745
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume - - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) --

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2017

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2018

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2027

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2027

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Greece

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes
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3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2027

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

Management decision

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

We will begin to use MB & SG RSPO Sustainable palm oil & derivates at 2018 for some PL and BN products, according to
our customer demands.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Confidential

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

 Uploaded file: --

  Labour rights

 Uploaded file: --

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
The guidelines are part of the implemented Quality Standard and all guidelines are written in greek.

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

Economic reasons

GHG Footprint
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8.1 Are you currently reporting any GHG footprint?

No

Please explain why

--

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

CSPO products are more expensive revatively to no CSPO products and this has a negative affect to the production cost. Although,
because of both environmental reasons and specific customers demands we intend to use CSPO.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

Together with our customers we are trying to support the need in the use of CSPO products.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Particulars
About Your Organisation

1.1 Name of your organization

TOTTIS-BINGO S.A.

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0868-17-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Food Goods

● Own-brand-Manufacturer

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Greece

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Greece

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

537,215

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

258,434

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

795,649
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume - - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) --

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2018

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2018

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2022

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2022

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Greece

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes
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3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2022

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

Management decision

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

We will start using MB RSPO Sustainable palm oil and its derivatives in 2018 for some PL wafer products, after being
RSPO Certified, according to our customer demands.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Confidential

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

 Uploaded file: --

  Labour rights

 Uploaded file: --

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
For 2017 all the guidelines/ information are under construction. Although all information will be written in greek

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

--

GHG Footprint
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8.1 Are you currently reporting any GHG footprint?

No

Please explain why

--

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

We intend using CSPO according to specific customer demands, because CSPO products are relatively more expensive than the
non CSPO ones, which will negatively affect the production cost.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

In collaboration with our customers we will try to understand and further support the need of using CSPO products.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Particulars
About Your Organisation

1.1 Name of your organization

TreeHouse Foods, Inc.

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0588-15-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Food Goods

● Own-brand-Manufacturer

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Canada

■ United States

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Canada

■ United States

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

42,957

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

2,215

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

45,172
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

40,023.00 1,836.00 - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance 2,586.00 379.00 - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved 348.00 - - -

2.3.6 Total volume 42,957.00 2,215.00 - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) --

2.5.5 India --

2.5.6 North America 100%

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2016

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2020

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2020

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2020

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Canada, United States

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes
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3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2025

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

We are evaluating use of RSPO Trademark internally.

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

Continue to work with our customers for additional uptake in RSPO CSPO and suppliers for certified supply chain
transparency and availability of cost effective RSPO CSPO volumes. Additionally create awareness at all levels within the
company through continued engagement and education of RSPO Principals and Criteria.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Other

- Others:

All information has been disclosed.

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

 Uploaded file: --
Related link: 
http://www.treehousefoods.com/Investor-Relations/Sustainability-in-Action/Environmental-Sustainability-Update

  Land Use Rights

  Ethical conduct and human rights

 Uploaded file: --
Related link: http://www.treehousefoods.com/Investor-Relations/Social-Responsibility-Policy

  Labour rights

 Uploaded file: --
Related link: http://www.treehousefoods.com/Investor-Relations/Social-Responsibility-Policy

  Stakeholder engagement

 Uploaded file: --
Related link: http://www.treehousefoods.com/Investor-Relations/Social-Responsibility-Policy

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
We provided annual training to all employees at our approved RSPO Supply Chain certified sites with recent updates/changes in
RSPO P&C. Prepared additional sites for RSPO Main Assessment audits by providing current RSPO Supply Chain Certification
documents and employee training. All documents are in English and training is done in English.

GHG Footprint
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Consumer Goods Manufacturers Form

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

--

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

In some instances, high Premiums for RSPO CSPO are prohibitive to be competitive in the market place where we operate.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

Business to Business dialogue for use of RSPO CSPO.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Particulars Form

Particulars
About Your Organisation

1.1 Name of your organization

Trend Laboratories Pty Ltd

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0401-14-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers Form

Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Australia

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Australia

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

--

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

904

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

904
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume - - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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Progress 2017

Consumer Goods Manufacturers Form

2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia 100%

2.5.3 China --

2.5.4 Europe (incl.Russia) --

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2015

Comment:
Certification was commenced in 2015 due to customer requests. Customer was wanting to go to certified palm process however
the have since held their decision on this introduction.

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2019

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2019

If target has not been met, please explain why:
Currently we only make as third party manufacturers for other branded products. Full use will depend on all customers moving to
the use of certified palm products

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2019

If target has not been met, please explain why:
Currently we only make as third party manufacturers for other branded products. Full use will depend on all customers moving to
the use of certified palm products

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Australia
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Consumer Goods Manufacturers Form

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes

3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2019

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

Currently we only make as third party manufacturers for other branded products. Full use will depend on all customers moving to
the use of certified palm products

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

We will continue to progress our business in line with customer demand and requirements.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Data Unknown

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
We have provided the ability to use RSPO CSPO to our customers through creating the processes and structures which they can
use should they require CSPO to be used. This has been done through engagement with the Product development teams at our
customers.
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7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

We will be using 100% RSPO as of Jan 19

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

This is not something that currently our customers are asking for. Should the requirements of our customers change then this will
become a priority.

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges Form

Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

Currently we would use CSPO however the cost of doing so makes this a decision for our customers who we manufacture on
behalf of. They currently do not want to absorb the cost. This may change as public pressure and awareness grows alongside
availability and cost neutral raw materials for the household and personal goods sectors.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

We continue to discuss CSPO with Raw material suppliers to understand new available raw materials as the industry evolves
towards more available and cost neutral CSPO. Our Sales teams also discuss this with their customers who also have the final say
in what products are used in the manufacture of their products.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Particulars
About Your Organisation

1.1 Name of your organization

Trensums Food AB

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0562-14-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers Form

Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Sweden

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Sweden

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

--

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

--
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume - - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -

3796



Trensums Food AB
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) --

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2030

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2030

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2016

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2016

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Sweden

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes
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3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2016

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

We have no own Products at all. In the form you do not open for that choice.

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

Remove all palm oil - and traces of palm oil - from all products and ingredients in our production.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Other

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

 Uploaded file: --

  Land Use Rights

 Uploaded file: --

  Ethical conduct and human rights

 Uploaded file: --

  Labour rights

 Uploaded file: --

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
Secure supply chain of segregated palm oil.
Actively remove all need of palm oil in Products.

GHG Footprint
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8.1 Are you currently reporting any GHG footprint?

No

Please explain why

We aim to remove all palm oil from all clients' Products.

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

No obstacles

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

Just to remove need of palm oil.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Particulars
About Your Organisation

1.1 Name of your organization

Twincraft Skincare

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0071-10-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Home & Personal Care Goods

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ United States

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ United States

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

1,985

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

767

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

2,752
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance 1,722.00 767.00 - -

2.3.4 Segregated 263.00 117.43 - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 1,985.00 884.43 - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) --

2.5.5 India --

2.5.6 North America 100%

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2010

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2010

If target has not been met, please explain why:
As stated in past ACOP reports, we do not produce our own brand(s). 100% of our production is customized product under contract
for our customers and produced for other companies under their brand name(s). We can not commit to a time bound plan because
our product formulation is dependent on customers' specification and requirements. We recommend adoption of
sustainably-sourced ingredients.

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2010

If target has not been met, please explain why:
As stated in past ACOP reports, we do not produce our own brand(s). 100% of our production is customized product under contract
for our customers and produced for other companies under their brand name(s). We can not commit to a time bound plan because
our product formulation is dependent on customers' specification and requirements. We recommend adoption of
sustainably-sourced ingredients.

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2010

If target has not been met, please explain why:
As stated in past ACOP reports, we do not produce our own brand(s). 100% of our production is customized product under contract
for our customers and produced for other companies under their brand name(s). We can not commit to a time bound plan because
our product formulation is dependent on customers' specification and requirements. We recommend adoption of
sustainably-sourced ingredients.
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3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

United States

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

As stated in past ACOP reports, we do not produce our own brand(s). 100% of our production is customized product under contract
for our customers and produced for other companies under their brand name(s). We can not commit to a time bound plan because
our product formulation is dependent on customers' specification and requirements. We recommend adoption of
sustainably-sourced ingredients.

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

We will continue to promote use of RSPO to our customers for the products we manufacture on their behalf. Our CSPO
usage has increased greatly over the past years. We will continue to educate our customers about the availability and
value of sustainable alternatives. We are also consolidating many products to shift the balance toward CSPO products.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Data Unknown

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
We now offer RSPO credits for customers wanting non-RSPO possible product. They must reach out to us to discuss this
opportunity and it is handled on a case-by-case basis.

GHG Footprint

3805



Twincraft Skincare
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

This is not a possibility with our facility at this time.

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

We encourage all customers to choose CSPO in the products we manufacture for them. Many opt for less-expensive options
stating that the cost is prohibitive even though the intent is noble. We continue to educate and even accommodate customers
toward CSPO.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

Part of our business is bar soap. There has not been a viable option for translucent soap that is RSPO. We have been developing a
new soap base for our customers that is translucent and also RSPO certified.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded

Link: http://www.twincraft.com/twincraft-rspo
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Particulars
About Your Organisation

1.1 Name of your organization

UAB "Eurobagetas"

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0911-17-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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UAB "Eurobagetas"
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Food Goods

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Lithuania

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Lithuania

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

93,211

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

93,211
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UAB "Eurobagetas"
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated 80,794.00 - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 80,794.00 - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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UAB "Eurobagetas"
RSPO Annual

Communications of
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Consumer Goods Manufacturers Form

2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 100%

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2017

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2017

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2025

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2025

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Finland, Germany, Latvia, Norway, Sweden

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

No

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes
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UAB "Eurobagetas"
RSPO Annual
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Consumer Goods Manufacturers Form

3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2025

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

We do not have necessity.

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

We do not have action plan at the moment.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Data Unknown

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
Information about possibility to produce RSPO products.

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

There is a time bound in which we will use 100 % RSPO certified products.

GHG Footprint
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Consumer Goods Manufacturers Form

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

--

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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UAB "Eurobagetas"
RSPO Annual

Communications of
Progress 2017

Challenges Form

Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

The problem is social or economic obstacles in my country and our customers from east. People earn small money. They can not
pay more expensive for RSPO products. And our Company is not big and world wide known.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

Engagement with key stakeholders.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Ultra Fine Foods Pty Ltd
RSPO Annual

Communications of
Progress 2017

Particulars Form

Particulars
About Your Organisation

1.1 Name of your organization

Ultra Fine Foods Pty Ltd

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0818-16-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Ultra Fine Foods Pty Ltd
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Food Goods

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Australia

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Australia

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

--

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

--
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume - - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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Consumer Goods Manufacturers Form

2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia 100%

2.5.3 China --

2.5.4 Europe (incl.Russia) --

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2016

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2016

If target has not been met, please explain why:
Only manufacture for 3 party companies, we do not manufacture own brand products, but only purchase RSPO certified oil palm
products. If we were to manufacture own brand products the oil palm products would be RSPO certified.

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2016

If target has not been met, please explain why:
Only manufacture for 3 party companies, we do not manufacture own brand products, but only purchase RSPO certified oil palm
products. If we were to manufacture own brand products the oil palm products would be RSPO certified.

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2016

If target has not been met, please explain why:
Only manufacture for 3 party companies, we do not manufacture own brand products, but only purchase RSPO certified oil palm
products. If we were to manufacture own brand products the oil palm products would be RSPO certified.

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Australia
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Ultra Fine Foods Pty Ltd
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes

3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2016

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

We only manufacture for 3 party companies, we do not manufacture own brand products. If we were to manufacture own brand
products the oil palm products would be RSPO certified.

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

We will continue to only purchase our yoghurt compound containing RSPO certified palm oil from Industrial Food Services
who are an RSPO certified facility to the segregation model.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

--

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
None

GHG Footprint
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Ultra Fine Foods Pty Ltd
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Consumer Goods Manufacturers Form

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

No

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Ultra Fine Foods Pty Ltd
RSPO Annual

Communications of
Progress 2017

Challenges Form

Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

None

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

None

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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RSPO Annual

Communications of
Progress 2017

Particulars Form

Particulars
About Your Organisation

1.1 Name of your organization

Unichips Italia S.P.A.

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0714-16-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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RSPO Annual

Communications of
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Consumer Goods Manufacturers Form

Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Food Goods

● Own-brand-Manufacturer

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Italy

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Italy

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

486

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

7,079

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

7,565

3823



Unichips Italia S.P.A.
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance 486.67 - - 7,078.60

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 486.67 - - 7,078.60

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 100%

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2014

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2015

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2016

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2016

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Italy

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

No

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related
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RSPO Annual
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Consumer Goods Manufacturers Form

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

we are not envisaging this option at the moment

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

we support company associations in positive communication about palm oil (in Italy though the Sustainable Palm Oil Union)

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Confidential

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
none

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

we perform a limited GHG emission assessment, since our plant according to the applicable law does not need to be subject to a
wide GHG assessment program.

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges Form

Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

we have not encountered specific obstacles

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

none

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Unilever
RSPO Annual

Communications of
Progress 2017

Particulars Form

Particulars
About Your Organisation

1.1 Name of your organization

Unilever

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0001-04-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers

3828



Unilever
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Food Goods

● Home & Personal Care Goods

● Own-brand-Manufacturer

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Applies Globally

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Applies Globally

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

643,496

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

231,014

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

435,318

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

1,309,828
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

5,232.00 416.00 - -

2.3.3 Mass Balance 343,731.00 53,825.00 - 200,590.00

2.3.4 Segregated 100,081.00 38,807.00 - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 449,044.00 93,048.00 - 200,590.00

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa 45%

2.5.2 Australasia 38%

2.5.3 China 35%

2.5.4 Europe (incl.Russia) 85%

2.5.5 India 21%

2.5.6 North America 50%

2.5.7 South America 60%

2.5.8 Indonesia 73%

2.5.9 Malaysia 23%

2.5.10 Middle East 52%

2.5.11 Rest of Asia 39%

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2011

Comment:
We obtained our first supply chain certificate in 2011 for 23 factories in Europe under Unilever Supply Chain Company (USCC).

As part of our continued commitment to physically certified palm oil, we now have more than 100 factories RSPO supply chain
certified across Australia, Latin America, Southeast Asia, North Asia, North America, Africa, the Middle East and Europe, and will
continue to expand our scope of certification in 2018 as we continue to increase our uptake of physically certified palm oil.

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2009

If target has not been met, please explain why:
We started using RSPO certified palm oil in 2009. From 2012-2015, 100% of our palm oil volumes were covered by a combination
of RSPO segregated and mass balance oils and GreenPalm certificates.

In 2016, we brought forward our target for purchasing 100% physically certified crude palm oil (CPO) to 2019 as part of a refresh of
our Sustainable Palm Oil Sourcing Policy. While we have a clear path and roadmap in place to achieve 100% sustainable palm oil
for our core volumes by 2019, the situation for palm kernel oil and its derivatives is very different – and much less straightforward.
We are looking at an acceptable timeline and glidepath to achieve 100% sustainable palm kernel oil.

In 2017, 56% or 737,000 metric tonnes (MT) of our total core palm oil volumes were physically certified as RSPO mass balance,
segregated or equivalent sources.

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2012
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3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2019

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Applies Globally

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

No

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

Yes

Please state which product range(s) and market(s) you intend to apply the Trademark and when you plan to start using
the Trademark.

4 Blue Band margarine Stock Keeping Units (SKUs) in the Netherlands.

Please note that Blue Band is part of the newly formed Flora Food company and will no longer be a Unilever brand after the
divestment of our spreads business is complete (July 2018).

Year: 2017

Actions for Next Reporting Period
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5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain
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1) Unilever’s commitment to sustainable palm oil is reflected in our Sustainable Palm Oil Sourcing Policy. Our policy drives
our efforts to achieve 100% physically certified palm oil (RSPO mass balance, segregated, or equivalent) for core volumes
as part of our vision of transforming the palm oil industry. It applies throughout our global operations and underpins our
target of sourcing 100% physically certified palm oil for our core volumes by 2019. At the heart of our Policy is our
commitment to the principles of 'No deforestation, No development on peat, No exploitation of people and communities' (or
‘NDPE’).

2) Unilever and the Indonesian government-owned palm oil plantation company and RSPO member PT Perkebunan
Nusantara (PTPN) signed a Memorandum of Understanding (MOU) to work together in Indonesia to support palm oil mills
and smallholder farmers to produce palm oil according to RSPO certification and NDPE standards. This produce-protect
partnership will also help farmers to increase their yields and improve their livelihoods. As part of the partnership, PTPN will
provide Unilever access to its mills and its supplying farmer base. Unilever will support the mills and farmers to obtain
RSPO certification through a combination of dedicated resources, funding and technical expertise. This will ensure
smallholder farmers are better positioned to enter the palm oil supply chain – they will be able to increase their productivity
while producing palm oil to the right standards to protect people and planet.

3) Unilever continues to be globally committed to improving the livelihoods and incomes of smallholder farmers and is
working to do this in palm oil where we see enormous opportunities for social and economic empowerment that goes hand
in hand with forest protection. We will continue working with several partners on projects that support independent
smallholder RSPO certification through direct investment in programs and through the purchasing of independent
smallholder certificates. A brief summary is provided below, however, please refer to question 9.1 for more details.

a) PT Perkebunan Nusantara III (PTPN 3) – We began our partnership in 2013 with PTPN 3, The Sustainable Trade
Initiative (IDH), and RSPO on an independent smallholder pilot project surrounding our Sei Mangkei palm oil processing
facility in North Sumatra - Unilever Oleochemicals Indonesia (UOI). In 2017, the first independent smallholder farmer group
in North Sumatra consisting of 63 farmers on 207 hectares became RSPO certified. We are planning to scale-up the
certification program to more than 500 independent smallholder farmers in this landscape in the next two years.

b) PT Perkebunan Nusantara V (PTPN 5) – We signed an MOU with PTPN 5 in August 2016 to work together to increase
the sustainable palm oil production of smallholders and develop a traceability and certification mechanism that would
potentially provide smallholders with training and support towards RSPO and ISPO certification. We have also signed an
MOU with World Resources Institute (WRI) Indonesia, who have conducted a baseline study for the feasibility of the
smallholder traceability and certification program. They have also mapped over 1,000 smallholders that are part of PTPN
5’s mill supply base and are now in the process of certifying at least 1,000 independent smallholder farmers by the end of
2019.

c) Yayasan Penelitian Inovasi Bumi (Inobu) – With Inobu, the district of Kotawaringin Barat, and the provisional government
of Central Kalimantan, we are working together to map independent smallholders and provide training on RSPO good
management practices with the goal of certification for more than 600 farmers on around 1,400 hectares of land. In October
2017, the first group, consisting of 190 independent smallholders part of the Tani Subur Cooperative, achieved RSPO
certification through this program. This is the first independent smallholder farmer cooperative to be RSPO certified in all of
Kalimantan (Indonesia-Borneo).

d) Amanah Association – In partnership with WWF Indonesia, Unilever supported the certification of 360 smallholder
farmers in Riau Province in 2013. Amanah was the first group of independent smallholders in Indonesia to become RSPO
certified and currently has more than 500 smallholder farmer members in its association. Unilever will continue to purchase
independent smallholder certificates in support of Amanah.

4) Since our decision to stop buying GreenPalm certificates (with the exception of certificates from independent smallholder
farmers) in 2016, our aim has been to repurpose $50 million over five years that we would have spent on GreenPalm
certificates and invest it in place-based partnerships. This will help increase the availability of physically certified
sustainable palm oil, scale up direct sourcing from targeted sustainable palm oil mills, and invest in sustainable smallholder
projects. We are investing directly in a number of projects with strategic suppliers and in 2017 committed to contribute up to
$25 million over the coming 5 years to the &Green Fund for investments in deforestation-free agriculture that also enhance
the livelihoods and improve the productivity of smallholders. The &Green Fund aims to protect 5 million hectares of forests
and peatlands by 2020.

5) As mentioned in 3.1 – as part of our continued commitment to physically certified palm oil, we now have more than 100
factories RSPO supply chain certified across Australia, Latin America, Southeast Asia, North Asia, North America, Africa,
the Middle East and Europe, and will continue to expand our scope of certification in 2018 as we increase our uptake of
physically certified palm oil.

6) Unilever continues to take an active leadership role in RSPO as co-chair of the RSPO board. We are also involved in
several RSPO working groups and committees: we are chair of the Claims and Communications working group, participate
in the Principles and Criteria (P&Cs) taskforce review representing the consumer goods and manufacturers category, and
are also a member of both the Smallholder Working Group (SHWG) and the Smallholder Interim Group (SHIG). We are
actively involved in the Curriculum Development Committee for the RSPO Smallholder Academy tasked with advising
RSPO on curriculum design, content selection and generation, and content review. We are also active in the Human Rights
Working Group and Labor Taskforce, and recently joined the Jurisdictional Approach working group. Through our active
involvement in the RSPO across these groups, we are striving for change among members and are seeking to enable
greater adoption and integration of environmental and social criterion and implementation in the industry.
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6.1 If you have not disclosed any of the above information, please indicate the reasons why

Other

- Others:

We have disclosed the above information.

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

 Uploaded file: --
Related link: 
https://www.unilever.com/sustainable-living/reducing-environmental-impact/greenhouse-gases/

  Land Use Rights

 Uploaded file: --
Related link: 
https://www.unilever.com/Images/responsible-sourcing-policy-interactive-final_tcm244-504736_en.pdf

  Ethical conduct and human rights

 Uploaded file: --
Related link: 
https://www.unilever.com/Images/responsible-sourcing-policy-interactive-final_tcm244-504736_en.pdf

  Labour rights

 Uploaded file: --
Related link: 
https://www.unilever.com/Images/responsible-sourcing-policy-interactive-final_tcm244-504736_en.pdf

  Stakeholder engagement

 Uploaded file: --
Related link: 
https://www.unilever.com/Images/responsible-sourcing-policy-interactive-final_tcm244-504736_en.pdf

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
As mentioned in question 5.1, our Sustainable Palm Oil Sourcing Policy drives our efforts to achieve 100% physically certified palm
oil for our core volumes as part of our vision of transforming the palm oil industry. It applies throughout our global operations and
underpins our target of sourcing 100% physically certified palm oil for our core volumes by 2019.
At the heart of our Policy is our commitment to the principles of 'No deforestation, No development on peat, No exploitation of
people and communities'. Often referred to as 'NDPE', this is the focus of multi-sector efforts to transform the palm oil industry.
We aim to build a supply chain that delivers more efficient land use and forest protection, while increasing our positive social
impact, with a focus on the inclusion of smallholders and women to support improvements in their productivity and incomes. This
commitment is embodied in the Five Principles for Sustainable Palm Oil that we require all our suppliers to meet.
Our policy is available in English.

Related link: https://www.unilever.com/Images/unilever-palm-oil-policy-2016_tcm244-479933_en.pdf
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7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

As mentioned in question 5.1, Unilever stopped buying GreenPalm certificates in 2016 (with the exception of certificates from
independent smallholder farmers). We are redirecting the $50 million over five years that we would have spent on GreenPalm
certificates to place-based partnership programs to transform the palm oil sector. These partnerships will help increase the
availability of physically certified sustainable palm oil and support sustainability programs for independent mills and smallholders.
We’re investing directly in projects with strategic suppliers and in 2017 we committed to contribute up to $25 million to the &Green
Fund for investments in deforestation-free agriculture that enhance the livelihoods and improve the productivity of smallholders.
The &Green Fund aims to protect 5 million hectares of forests and peatlands by 2020.

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

Yes
Related link: 
https://www.unilever.com/sustainable-living/reducing-environmental-impact/greenhouse-gases/Our-greenhouse-gas-footprint/

Support for Smallholders
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9.1 Are you currently supporting any independent smallholder groups?

Yes

Unilever is globally committed to improving the livelihoods and incomes of smallholder farmers and is working to do this in palm oil
where we see enormous opportunities for social and economic empowerment that goes hand in hand with forest protection.
Developing an effective strategy and approach on smallholders is central to Unilever’s market transformation and long-term
procurement objectives. Working with partners, Unilever is aiming to support and empower 25,000 smallholder farmers in various
priority landscapes by 2030. Below are the main smallholder projects we are currently working on:

1. Unilever and PT Perkebunan Nusantara (PTPN) 3:
In North Sumatra (Batubara District), Unilever has been working with PTPN 3, IDH Sustainable Trade Initiative, De Guru
Consulting, and the Roundtable on Sustainable Palm Oil (RSPO) on an independent smallholder pilot project surrounding
Unilever’s Sei Mangkei palm oil facility (Unilever Oleochemicals Indonesia - UOI).

As an initial step to this project, in July 2017, Unilever supported 63 independent smallholder farmers to become RSPO certified
(including 19 women farmers) on 207 hectares as part of the UD Lestari smallholder group. This is the first independent smallholder
group to have been RSPO certified in the province of North Sumatra. We hope that this number will increase as neighboring
smallholders see the benefit for RSPO certification in the surrounding landscape of UOI. Together with our partners, various
trainings were conducted on topics including Good Agriculture Practices (GAP), Best Management Practices (BMP), High
Conservation Value (HCV) areas, work health and safety requirements, and the RSPO P&Cs. We are currently planning the
scale-up plan to certify more than 500 independent smallholder farmers in this landscape in the next two years.

2. Unilever, PT Perkebunan Nusantara (PTPN) 5, and the World Resources Institute Indonesia:
In Riau (Rokan Hulu District), Unilever officially signed an MOU with PTPN 5 in August 2016 to work together to increase the
sustainable palm oil production of smallholders. The MOU states that the two parties would partner to develop a traceability and
certification mechanism for oil palm smallholders and potentially provide them with training and support towards achieving
certification based on the RSPO P&Cs and the Indonesian Sustainable Palm Oil (ISPO) initiative. We are engaging with the World
Resources Institute (WRI) Indonesia in the program and have signed a three-year MOU to work with them on this project. WRI and
partners have now conducted a baseline study for the feasibility of the smallholder traceability and certification program and have
mapped over 1,000 smallholders as part of the supply base of the PTPN 5 mill.

We are currently certifying 1,000 independent smallholder farmers targeted for the end of 2019. Though we are starting with the
supply base of one mill, plans are being developed to expand this project to the other mills of PTPN 5, impacting more than 5,000
smallholder farmers. We have involved various partners to support us in this endeavor including the SPKS (Oil Palm Smallholder
Association) and Daemeter Consulting.

3. Unilever, Yayasan Penelitian Inovasi Bumi (Inobu), and the RSPO:
In Central Kalimantan (Kotawaringin District), Unilever is advancing our jurisdictional smallholder project with Inobu. Working
specifically in the district of Kotawaringin Barat, together with our partners we are mapping independent smallholders and
conducting various RSPO trainings on good agriculture and best management practices. Together with Inobu, we are working with
600 farmers on around 1,400 hectares to obtain certification based on the RSPO and ISPO P&Cs. If this pilot proves to be
successful, activities can potentially expand to other areas in this district and the neighboring district of Seruyan, reaching more
than 12,000 independent smallholder farmers on 20,000 hectares of land.

In October 2017, the first group, consisting of 190 independent smallholders part of the Tani Subur Cooperative, achieved RSPO
certification through this program. This is the first independent smallholder farmer cooperative to be RSPO certified in all of
Kalimantan (Indonesia-Borneo). The group of farmers also received ISPO certification in 2017. In addition to this farmer group,
another group in a nearby village consisting of around 400 farmers will be RSPO certified in 2018.

4. Unilever, Amanah Oil Palm Independent Smallholders Association:
In partnership with WWF Indonesia, Unilever supported the certification of 360 smallholder farmers in Riau Province in 2013 and
committed to purchasing GreenPalm certificates from the group upon certification. This project enabled smallholders to have a
positive environmental, economic and social impact while driving sustainable palm oil production. Amanah is the first group of
independent smallholders in Indonesia to become RSPO certified and currently has more than 500 smallholder farmer members in
its association.

We have purchased independent smallholder RSPO certificates from five out of the six independent smallholder groups currently
certified in Indonesia in 2017. The groups are Amanah Association, Gapoktan Tanjung Sehati, FPS-MRM, UD Lestari, and KUD
Tani Subur. We believe through the purchasing of these certificates that we can directly incentivize and support the livelihoods of
independent smallholder farmers.

5. Unilever, palm oil mill PT Sumer Kencana Indo Palma (PT SKIP):
In Riau, Sumatra, we have been working with PT SKIP to develop a Palm Oil Field School training program for smallholder farmers
as part of Unilever’s Farm Start Palm Program, developed to enable us to source sustainable palm oil from independent mills in
Indonesia by actively addressing the challenges faced by these mills and their smallholder farmers in complying with sustainability
standards. The Palm Oil Field School, or Sekolah Lapangan Kelapa Sawit (SLKS), aims to improve the knowledge of smallholder
farmers to increase oil palm productivity, profitability and resources they need to commit to NDPE. Five hundred farmers took part
in the training over five months from December 2017 to April 2018.
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

The palm oil industry is extremely complex and has many challenges. Many of these challenges require collaborative industry
participation to address them - from the farmers and suppliers who provide our palm oil, to governments, businesses, civil society
and NGOs. No single organization can deliver sustainability alone, so it is essential for the entire palm oil sector to work together.
We are committed to working with our stakeholders to drive industry transformation and address the challenges we have identified
below: 1) Though issues within the palm oil industry are complex, consumers continue to view palm oil negatively, and quite often,
without fully understanding the complexities of the industry or the positive aspects of palm oil, such as its land efficiency and the
economic benefit the industry has had on the millions of smallholder farmers and economies of producing countries. We continue to
face consumer pressure, particularly in European markets. However, we remain committed to sustainable palm oil globally and will
progress with our target of purchasing 100% physically certified palm oil for core volumes by 2019. 2) Our policy goes beyond the
RSPO Principles & Criteria (P&Cs) to include NDPE commitments, which are the core of our policy. The gap between the P&Cs
and our policy is a challenge as it requires us to implement additional effort to ensure supplier compliance to NDPE. However, we
have been involved in the P&C taskforce review this year and have pushed for broader P&Cs to be more closely aligned with our
policy principles. RSPO is the platform to help the industry progress and evolve standards to address company NDPE
commitments and is relevant to the sectors striving for continuous improvement. 3) Palm oil user and grower companies continue to
receive pressure from NGOs. We continue to engage in constructive dialogue with NGOs, our suppliers and their third parties to
meet our policy commitments and to take remedial action where appropriate. We have a grievance process in place to address
supplier grievances identified in our supply chain and continue to put pressure on these suppliers to ensure they are adhering to
our policy commitments. 4) Though RSPO has established a Grievance Process, some in the industry see it as ineffective at
resolving grievances in a timely manner. RSPO undoubtedly has an important role to play in offering a central platform to report
complaints, however there is still room for RSPO to strengthen their process. We support the RSPO Grievance Process, and in
addition we have developed our own grievance procedure that provides a systematic framework for handling, investigating and
resolving both social and environmental issues raised within our own supply chains in a timely, transparent and effective manner.
https://www.unilever.com/Images/palm-oil-grievance-procedure_tcm244-510633_en.pdf 5) How to identify and measure social risk
is another industry challenge – though there are various platforms such as WRI’s Global Forest Watch (GFW) tool to help measure
environmental risk, a similar tool does not exist to measure social risk. However, we continue to engage in dialogue with industry
stakeholders and governments on how best to accelerate progress to address social issues in producing countries. For example,
we are engaging our suppliers to improve their social sustainability practices through both bi-lateral and industry meetings. We are
working with the RSPO in areas including strengthening the current certification standard (through our membership of the P&C
Taskforce); improving RSPO governance including reform of the voting system; accelerating the implementation of policies on the
ground and the monitoring of their effectiveness; improving the grievance mechanisms available to workers; and ensuring that any
negative human rights impacts are remediated. We are supporting this work through our membership of the Human Rights Working
Group and the Labour Taskforce. 6) Traceability in palm oil supply chains is still a challenge in the industry. Several factors
obstructing traceability include complex supply chains, limited traceability reporting in the industry, purchases through commodities
trading, government-controlled palm oil purchases, and complexities with oleochemicals and derivatives. With greater traceability in
both our own supply chain and those of other companies, this would enable us to collectively improve our ability to identify and
address risks and work towards implementation of NDPE commitments. We believe transparency plays a crucial role in addressing
issues across the supply chain. We are the first major consumer goods company to publish our supplier and mill data on our
website. We need to ensure that more industry stakeholders follow suit. 7) Traceability of the palm kernel supply chain in particular
is even more challenging, as it is difficult to identify where palm kernel oil originates, which means we need to be very diligent in
selecting the suppliers and regions we source our palm kernel oil from. There is a limited supply of sustainable palm kernel oil and
looking at all the commitments in place across the industry, this shortage will become even greater in the coming years. To
overcome this, Unilever is working on a range of initiatives to achieve a positive breakthrough in the market aimed at bringing more
suppliers on board the sustainability journey and improving traceability of palm kernel oil. In parallel, we are looking at an
acceptable timeline and glidepath to achieve 100% sustainable palm kernel oil. 8) There is a huge part of the palm oil-producing
market that is not yet certified – only a fifth of palm oil producers produce sustainable palm oil and there has been little growth in
this number in the last three years while demand for sustainable palm oil continues to increase. Many large consumer goods
companies are steadily increasing their uptake of certified sustainable palm oil, yet they cannot make a difference alone as the
majority of palm oil produced is used by olein companies who turn it into cooking oil for various markets. For this part of the market
to jump on board, there is a clear need to demonstrate the commercial value of sustainable palm oil. This will only happen when
there is sufficient awareness for the importance of sustainable palm oil in the large palm oil cooking oil user markets India and
China which in turn would lead to higher demand. 9) Smallholders are an integral part of palm oil supply chains and their integration
into sustainable supply chains continues to remain a challenge, particularly for independent smallholders where farmer
aggregation, incentives for certification, land rights and replanting can be problematic. We want to ensure facilitation and inclusion
of smallholder farmers, and through our various smallholder partnership programs with PTPN 3, PTPN 5, Inobu, and PT SKIP, we
are scaling up our work to provide training on agricultural practices for smallholders, creating avenues for increased RSPO
certification, and implementing a jurisdictional approach to sourcing. These projects will enable greater supply of certified
sustainable palm oil in the market. Transformation of palm oil supply chains towards sustainability takes time and requires the effort
and collaboration of all industry stakeholders to identify and align on key priorities. We need to continue to ensure greater
transparency and constant supplier engagement and must continue to use our leadership role to move our suppliers to adhere to
our policy requirements. Engaging in multi-stakeholder conversations and driving industry conversations in the direction of action
must also continue so that we do not lose momentum in moving towards a truly sustainable palm oil industry.
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2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

1) Unilever’s commitment to sustainable palm oil is reflected in our Sustainable Palm Oil Sourcing Policy. As part of our policy, we
require our suppliers to provide traceability to known sources. By enhancing our own and our stakeholders' understanding of where
our palm oil comes from, we improve our ability to identify and address risks and build trust in our supply chain. We have been
working closely with UTZ (joining forces with Rainforest Alliance) and the PalmTrace platform to capture traceability information
from our suppliers. In 2017, we achieved 78% traceability and made progress on mapping our suppliers, third-party suppliers and
mills in our extended supply chain. We have visibility of more than 1,400 mills in our extended supply chain and were the first major
consumer goods company to disclose our mill data and supplier list on our website at
https://www.unilever.com/sustainable-living/reducing-environmental-impact/sustainable-sourcing/transforming-the-palm-oil-industry/palm-oil-progress/.
2) We will continue working with the World Resources Institute (WRI) and the Global Forest Watch (GFW) tool to conduct risk
assessments of the mills in our extended supply chain. By combining our mill data and the geospatial PALM Risk tool on the GFW
platform, we've assessed risk using an index of five environmental factors: fire severity; extent of forest; recent deforestation; peat;
and overall risk across these factors. Social indicators are assessed when we conduct desktop due diligence and site verification of
mills located in high-risk areas. Through our pilot of the PALM Risk Tool, our team identified 42 mills located in areas of high
deforestation risk in 2016 according to this methodology. We are working with the consultancies Daemeter and Proforest on a more
detailed analysis of these high-risk mills and their locations. In particular, we are researching landscapes to enable us to set up
strategic sustainability and remediation programs with partners to address risks to forest cover, peat lands and fires. 3) In 2017, we
carried out a human rights risk-mapping and impact assessment for our palm oil supply chain and launched an internal
cross-functional team to improve working conditions in the palm oil supply chain – at the plantation, mill and refinery level. We work
with our suppliers to identify mills where there is a high social and/or environmental risk. This will help us prioritize mills – and
surrounding plantations (‘hot-spots’) – for responsible and sustainable sourcing assessment. 4) Unilever developed a Farm Start
Palm program to enable us to source sustainable palm oil from independent mills and independent smallholder farmers in
Indonesia. The program is a partnership with our suppliers that facilitates the inclusion of smallholders into economically, socially,
and environmentally sustainable supply chains. Farm Start Palm addresses the challenges faced by smallholders in complying with
sustainability standards by translating Unilever’s commitments into requirements appropriate to smallholders; providing support to
meet those requirements and adopting a stepwise approach to compliance. The expected outcome of the program is that
smallholder farmers will change their agricultural and land-use practices and hence improve sustainability and their own profitability.
At our pilot site in Riau, activities commenced in June 2017 and will continue for 24 months across five concurrent workstreams:
landscape risk assessment; farmer registration and mapping; Farmer Field training and support; verification of compliance; and
differentiated market access for sustainable palm. The pilot will gradually expand to support 3,000 farmers to improve their land
management and agricultural practices and increase their profitability. From July 2018 we will introduce the Farm Start program to
other independent mills across Sumatra with the aim of supporting the sustainable transformation of farming practices of many
more smallholders. 5) Unilever remains on the Executive Committee of the High Carbon Stock Approach (HCSA) group. We
updated our palm oil policy in 2017 to reflect the HCSA Approach Toolkit 2.0 agreed between the High Carbon Stock Approach
(HCSA) and the High Carbon Stock Study (HCS+). We will continue to encourage all growers and users of palm oil to adopt this
methodology and move to implementation, while recognizing that the next big challenge will be to ensure the application of the High
Carbon Stock Approach in highly forested landscapes and with smallholder farmers. 6) We are committed to driving systematic
change in the palm oil industry through coalitions such as the Tropical Forest Alliance, RSPO, New York Declaration on Forests,
Banking Environment Initiative and the World Business Council for Sustainable Development. We acknowledge that collaboration
and partnership are essential to transform the industry and bring innovation to scale. This participative approach has been our
policy from the start, and with our scale, we see this as an opportunity for us to positively influence the rest of the industry on the
issues of deforestation and human rights. Additionally, we are working with industry bodies such as the Consumer Goods Forum
(CGF) to eradicate forced labor focusing on migrant workers in palm oil in Indonesia and Malaysia and particularly on three core
principles of every worker should have freedom of movement, no worker should pay for a job and no worker should be indebted or
coerced to work. We are also members of the Leadership Group for Responsible Recruitment, a collaboration between leading
global companies and expert organizations working towards best practices in the responsible recruitment of migrant workers. 7) In
2017 we joined a group of palm oil buyers in collaboration with BSR (Business for Social Responsibility) to take collaborative action
and build capacity to improve the working conditions and livelihood of palm oil workers in Indonesia focusing on wages, contract
status and grievance mechanisms. 8) Unilever works to encourage other companies to adopt sustainable palm oil practices through
the CGF. At the COP 21 climate negotiations in Paris in December 2015, Unilever with other CGF members signaled an intent to
preferentially source palm oil from jurisdictions that have adequate no deforestation policies in place, otherwise known as a
‘Production Protection’ approach. Following this commitment, our first example of this is in the district of Kotawaringin Barat,
Central Kalimantan, Indonesia where we are working with Inobu, the provincial government of Central Kalimantan and the district
government of Kotawaringin Barat to source sustainable palm oil at a village level. More info here:
https://www.unilever.com/news/news-and-features/Feature-article/2017/We-are-driving-a-new-approach-to-sustainable-palm-oil.html.
9) Unilever’s CEO continues to provide leadership in the Tropical Forest Alliance (TFA) that will focus on the solutions to stop
deforestation, and will engage with governments, private sector and NGOs to work collectively together. Our Chief Sustainability
Officer is also the vice-chair of the TFA Steering Committee. We were also co-lead of the sustainability working group in the CGF
up until recently and will continue as an active member. We contributed to the published CGF guide for sustainable palm oil
sourcing and will continue working with the CGF towards our zero net deforestation commitments. 10) We participate in the
Indonesia Palm Oil Platform or Forum Kelapa Sawit Berkelanjutan Indonesia (FoKSBI) launched in 2014 by the Ministry of
Agriculture of Indonesia in partnership with the United Nations Development Programme (UNDP) and other organizations. The
objectives of FoKSBI are to create a multi-stakeholder National Action Plan for sustainable palm oil, address issues limiting
sustainability in the palm oil sector, influence government policy to enable a framework for sustainable palm oil and establish
partnerships to support sustainability in the Indonesian palm oil sector. Overall, Unilever will continue to drive greater visibility and
transparency of the palm oil sector’s supply chain. We are committed to developing programs to foster smallholder inclusion in the
industry, driving implementation of NDPE commitments and to the continuous improvement of processes to identify and remediate
social issues. We will also continue to engage with our key stakeholders – suppliers, NGOs, and other user companies – to ensure
we continue the dialogue on moving forward to transform the industry and ensure supplier adherence to our policy. Engagement is
required across all sectors – governments, businesses, and civil society – as there is a shared responsibility among stakeholders in
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this transformational journey.
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3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded

Link: https://www.unilever.com/Images/unilever-palm-oil-policy-2016_tcm244-479933_en.pdf
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Particulars
About Your Organisation

1.1 Name of your organization

United Biscuits

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0022-07-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Food Goods

● Own-brand-Manufacturer

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ France

■ Netherlands

■ United Kingdom

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ France

■ Netherlands

■ United Kingdom

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

50,153

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

1,444

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

6,395

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

57,992
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

1,186.00 9.00 - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance 674.00 1,354.00 - 2,905.00

2.3.4 Segregated 48,293.00 81.00 - 3,491.00

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 50,153.00 1,444.00 - 6,396.00

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 100%

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2009

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2009

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2010

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2018

If target has not been met, please explain why:
The aim to source 100% RSPO Segregated palm oil remains the ambition for European operations. The move to 100%
Segregation is however dependent on refinery critical masses and the pledges of others.
UB sourced physically sustainable palm oil for it's operations in Europe in 2016. NB. for a small percentage of products -
'ingredients containing palm oil', which equals less than 2% of UBs European consumption, Green Palm certificates were used.

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

France, Netherlands, United Kingdom

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes
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3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes

3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2018

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

Yes

Please state which product range(s) and market(s) you intend to apply the Trademark and when you plan to start using
the Trademark.

Applies to a limited number of SKUs (including Carr's Crackers & McVities Ginger creams) currently exported in Canada and the
US. Majority of the UB products do not carry the RSPO Trademark and sustainability claims are limited to raw materials bought,
rather than product
sold.

Year: 2015

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

United Biscuits has the ambition to source 100% segregated palm oil and is therefore continuing to work closely with our
supply base to find the best sustainable solutions. United Biscuits is continuing to work closely with its suppliers, actively
promoting our own requirement for MB and SG palm derived materials across the supply chain. As well as the above,
United Biscuits is also a member of the FDF through which we support their efforts to promote sustainable palm oil.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

--

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

 Uploaded file: M-Policies-to-PNC-waterland.pdf
For administration purpose, attachment files are renamed automatically

  Land Use Rights

  Ethical conduct and human rights

 Uploaded file: M-Policies-to-PNC-ethicalconducthr.pdf
For administration purpose, attachment files are renamed automatically

  Labour rights

  Stakeholder engagement

 Uploaded file: M-Policies-to-PNC-stakeholderengagement.pdf
For administration purpose, attachment files are renamed automatically

  None of the above
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7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
Our Sustainability Programme includes a range of clear and measurable targets to help improve our environmental footprint as well
as other initiatives to help our supply chain.
The majority of Pladis suppliers are on Sedex and committed to responsible and ethical business practices. In the UK since 2010,
100% of the Palm Oil we use in our biscuits and snacks have been certified from sustainable sources Pladis’ has been committed
to lowering CO2 emissions. Since 1995, we have reduced carbon emissions by an impressive 40%. We have 'Energy Champions'
dedicated to each of our manufacturing sites. Combined they have devoted over 350 hours a year to
energy management and reduction. In 2016 alone saw the introduction of 30 new forward-thinking energy initiatives by our Site
Energy Champions. Due to our 'Fewer and Friendlier Miles' strategy we have cut our fleet's carbon footprint by 46.5% since 2005.
In addition, 16 of our trucks driving up and down the country are fuelled by waste oil Pladis’ send absolutely no waste to landfill and
we recycle almost 90% of all none food waste and we continue to work with suppliers and customers to improve our performance in
this area. Pladis offer a biscuit wrapper recycling scheme through the Terracycle organisation. This allows consumers to recycle
packaging while also raising money for good causes.
Pladis’ strategic water conservation efforts have reduced our UK water consumption by 43% since 2007. In 2017 we have started
to invest in Rainwater Harvesting technology to improve our reliance on mains water. We are constantly reviewing how we use
water in order to continue our water reduction efforts even further

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

Yes
Report file: M-GHG-Emissions-Report.pdf

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

Availability of physically sustainable materials within certain geographies is very challenging due to the lack of development in
these supply chains. Premiums for MB and SG materials are not transparent and hence are uncompetitive (even more so for
complex fractions); making the cost of moving to MB and SG expensive for us and for the consumer. As an end user of Palm oil,
who also uses a range of other materials, each with their own sensitivities, it is difficult to manage onerous administrative systems
which work in isolation from others. Supply chain certification would benefit from recognising other schemes, permitting a single
approach to administration and auditing. The current administrative burden will be prohibitive to many small, medium and large
sized users.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

United Biscuits frequently engages with its customers to promote its use of RSPO and to help develop our customers sourcing
strategy. United Biscuits frequently engages with its supply base to promote our demand for SG material. United Biscuits engages
regularly with its key stakeholders to promote the use of RSPO palm oil and the development of our sustainable palm oil strategy.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Particulars
About Your Organisation

1.1 Name of your organization

United Oil Processing and Packaging, S.A.E

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0691-15-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Food Goods

● Own-brand-Manufacturer

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Egypt

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Egypt

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

124,973

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

124,973
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume - - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) --

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2018

Comment:
We received RSPO certification for Mass Balance in December 2017.
We booked 15000 MT RSPO Mass Balance certified of RBD Palm Olein for the year 2018.

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2020

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2028

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2028

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Egypt

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes
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3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes

3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2030

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

Yes

Please state which product range(s) and market(s) you intend to apply the Trademark and when you plan to start using
the Trademark.

RBD Palm Olein and Palm Oil products:
Mixed Oil bottled Products in Egypt (contains Palm Olein)
Shortening Products in Egypt (contains Palm Oil)
Ghee Products in Egypt (Contains Palm Oil)

Year: 2019

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

- We announced receiving the RSPO Mass Balance certification on our website and linkedn pages.
- We are using the Mass Balance logo in our communication channels (letterheads and other memos)
- We are promoting receiving the Mass Balance certificate to all our clients that are interested in using RSPO certified
products.
- Our Marketing team are preparing a campaign to educate consumers about RSPO, its goals and how our company is a
member in RSPO and Mass Balance certified.
- Our staff is receiving training to know more about RSPO and why did our company chose to become a member and a
certified Mass Balance member.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Other

- Others:

All data need is submitted

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above
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7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
Since 2017 we were only members of RSPO, we only announced this membership on our website and Linked-in page.
As we obtained our RSPO Mass balance certification, we followed the communication guidelines in using the logo and data
provided on our website and Linked-in pages to announce it.
We also sent copies of our Mass Balance certificate to our clients who are interested in purchasing RSPO certified Palm Oil
Products.

Related link: www.unitedoil-eg.com

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

We were members with RSPO upto December 2017.
Since Jan 2018, we received our Mass Balance certification.
Our products since Jan 2018 use RSPO Mass Balance Palm Olein and the figures of usage will be indicated in our ACOP 2018
report

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

We do not have greenhouse facilities since we are a refinery and processing of palm oil products.

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

Since we only obtained our MB certificates in Dec 2017, we didn't start any communication about it. We shall monitor 2018 while
we promote the use of RSPO certified Palm oil in our products and analyze the impact it might have.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

We are approaching our key accounts (Business to Business) to promote the vision of RSPO. Our marketing team is preparing a
campaign to promote RSPO in our products for 2018 and 2019.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● Uploaded files:
RSPO procedures - United Oil Processing and Packaing Oct 2017.pdf
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Particulars
About Your Organisation

1.1 Name of your organization

VALENTIN TRAITEUR

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0536-14-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

Austria, Belgium, Bulgaria, Croatia (Hrvatska), Cyprus, Czech Republic, Denmark, Finland, France, Germany, Greece, Hungary,
Ireland, Italy, Lithuania, Netherlands, Poland, Portugal, Romania, Slovenia, Spain, Sweden, Switzerland, United Kingdom

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

1,011

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

1,011
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance 1,009.41 - - -

2.3.4 Segregated 1.60 - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 1,011.01 - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 100%

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2014

Comment:
2014 membership
2015 certified

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2015

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2015

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2015

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Austria, Belgium, Bulgaria, Croatia (Hrvatska), Cyprus, Czech Republic, Denmark, Finland, France, Germany, Greece, Hungary,
Ireland, Italy, Lithuania, Netherlands, Poland, Portugal, Romania, Slovenia, Spain, Sweden, Switzerland, United Kingdom

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

No
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3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

90% of our business comes from private labels. Our clients do not communicate for the moment on RSPO.

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Confidential

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

--

Support for Smallholders
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9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

At the moment, we are using CSPO MB palm oïl and a small quantity of CSPO SG palm oïl. The use of SCPO SG palm oïl needs
more Financial efforts, not supported by our clients for private labels.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

No

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Particulars
About Your Organisation

1.1 Name of your organization

Valio Oy

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0526-14-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Food Goods

● Own-brand-Manufacturer

● Other:

Dairy products

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Finland

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Finland

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

2

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

2
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume - - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) --

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2020

Comment:
If we will give up palm oil completely as planned, then we will not sertify our supply chain.

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2015

If target has not been met, please explain why:
Already in use. In 2017 we bought 2000 kg of MB palm oil. No B&C palm oil.

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2020

If target has not been met, please explain why:
If we will give up palm oil completely as planned, then we will not buy any palm oil.

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2020

If target has not been met, please explain why:
If we will give up palm oil completely as planned, then we will not buy any palm oil.

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Finland
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3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

No

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

If we will give up palm oil completely as planned, then we will not need trademark in our products.

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

At the moment we are waiting for confirmation and schedule of new startegy to give up palm oil completely.

In the mean time we will continue to purchase B&C certified palm oil if the amounts are bigger than 1000 kg.

If we will decide to continue to use palm oil, we will have discussion about the RSPO supply chain certification advantages
and different palm oil certification types with top management and make plan for next steps.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Other

- Others:

We have replied to all questions

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

 Uploaded file: M-Policies-to-PNC-waterland.pdf
For administration purpose, attachment files are renamed automatically

Related link: https://www.valio.com/articles/sustainability-management-and-reporting/

  Land Use Rights

  Ethical conduct and human rights

 Uploaded file: M-Policies-to-PNC-ethicalconducthr.pdf
For administration purpose, attachment files are renamed automatically

Related link: https://www.valio.com/articles/sustainability-management-and-reporting/

  Labour rights

 Uploaded file: M-Policies-to-PNC-laborrights.pdf
For administration purpose, attachment files are renamed automatically

Related link: https://www.valio.com/articles/sustainability-management-and-reporting/

  Stakeholder engagement

  None of the above
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7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
Our purchasing prinsibles has the requirement:
We only buy palm oil from producers that are members of the Roundtable on Sustainable Palm Oil (RSPO). Valio is member of
RSPO since 1.1.2015 and will purchase B & C (Book & Claim) certified palm oil as of 1 January 2015.

Prinsible document is in Finnish and in English.
Report file: M-Practice-Guidelines.pdf

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

Yes

When do you plan to cover the gap using Book and Claim?

2015

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

We only follow direct CO2 emissions of the energy production.
In addition we follow the emissions of R-labelled refrigerants.

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

Yes

Finnish farmers are our owners
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

None because we have plan not to use palm oil.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

None because we have plan not to use palm oil.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Particulars
About Your Organisation

1.1 Name of your organization

Van Delft Biscuits BV

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0531-14-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● Food Goods

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Netherlands

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Netherlands

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

1,010

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

1,010
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume - - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) --

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia 33%

2.5.9 Malaysia 33%

2.5.10 Middle East --

2.5.11 Rest of Asia 34%

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2014

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2014

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2018

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2018

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Netherlands

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes
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3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2018

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

We mainly produce private label for large retailers in the EU. It is thier policy that they do not us the trade mark.

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

We only use RSPO SG palm oil in our products.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Data Unknown

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
None specific guidline. We as a company have turned over from Book and claim toward RSPO SG in the last few years.

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

We only have RSPO Sg in house , book and claim is not the case.

GHG Footprint
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8.1 Are you currently reporting any GHG footprint?

No

Please explain why

2020

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

To make the process as clear as possible we have turned over from MB towards SG last year.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

As a producer and end user of palmoil containing products we do not have a direct action on this.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● Uploaded files:
2017.01.10 statement RSPO.pdf
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Particulars
About Your Organisation

1.1 Name of your organization

Van Den Doel BV

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0262-12-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Food Goods

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Poland

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Poland

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

2,050

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

2,050
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance 50.00 - - -

2.3.4 Segregated 650.00 - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 700.00 - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia 1%

2.5.3 China --

2.5.4 Europe (incl.Russia) 98%

2.5.5 India --

2.5.6 North America 1%

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2012

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2014

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2019

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2019

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Applies Globally, Poland

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

No

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related
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4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

Yes

Please state which product range(s) and market(s) you intend to apply the Trademark and when you plan to start using
the Trademark.

Crispy Fried Onions

Year: 2020

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

Additional promotion of RSPO product among clients.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Other

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

 Uploaded file: M-Policies-to-PNC-ethicalconducthr.pdf
For administration purpose, attachment files are renamed automatically

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
-

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

We started using 100% RSPO certified palm oil in April 2018

GHG Footprint
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8.1 Are you currently reporting any GHG footprint?

No

Please explain why

n/a

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No

3882



Van Den Doel BV
RSPO Annual

Communications of
Progress 2017

Challenges Form

Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

More usage of RSPO certified palm oil in 2017. Plan to start of 100% usage in year 2018.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

Business to business education

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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VancoVienno
RSPO Annual

Communications of
Progress 2017

Particulars Form

Particulars
About Your Organisation

1.1 Name of your organization

VancoVienno

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0985-17-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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VancoVienno
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Belgium

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Belgium

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

--

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

--
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VancoVienno
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume - - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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VancoVienno
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) --

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2018

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2018

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2018

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2018

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Belgium

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

No

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related
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VancoVienno
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

Yes

Please state which product range(s) and market(s) you intend to apply the Trademark and when you plan to start using
the Trademark.

All products - Belgium - after certification (oktober 2018)

Year: 2018

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

Certification RSPO planned 2018

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Other

- Others:

No RSPO volumes yet, certification RSPO planned in 2018

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

 Uploaded file: M-Policies-to-PNC-ethicalconducthr.pdf
For administration purpose, attachment files are renamed automatically

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
Implementation of RSPO in QA handbook
No RSPO production yet

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

--

Support for Smallholders
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VancoVienno
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Progress 2017

Challenges Form

Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

Implementation RSPO in traceability system

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

/

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Vandemoortele NV
RSPO Annual

Communications of
Progress 2017

Particulars Form

Particulars
About Your Organisation

1.1 Name of your organization

Vandemoortele NV

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0049-09-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Vandemoortele NV
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Food Goods

● Own-brand-Manufacturer

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

Belgium, Czech Republic, France, France Metropolitan, Germany, Hungary, Italy, Netherlands, Spain, Sweden, United Kingdom

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

Belgium, Czech Republic, France, France Metropolitan, Germany, Hungary, Italy, Netherlands, Spain, Sweden, United Kingdom

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

33,293

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

930

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

13,701

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

47,924
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Progress 2017

Consumer Goods Manufacturers Form

2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

27,755.00 689.00 - 10,907.00

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance 4,038.00 208.00 - 2,445.00

2.3.4 Segregated 1,500.00 33.00 - 349.00

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 33,293.00 930.00 - 13,701.00

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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Communications of
Progress 2017

Consumer Goods Manufacturers Form

2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 100%

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2010

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2015

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2015

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2030

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Belgium, Czech Republic, France, France Metropolitan, Germany, Hungary, Italy, Netherlands, Spain, Sweden, United Kingdom

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related
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Vandemoortele NV
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

Vandemoortele has a corporate responsibility to source sustainable palm oil, and we inform our customers about it through several
communication channels. Using a logo on the products would not bring added value.

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

Vandemoortele will yearly publicly report on progress towards traceability and compliance with deforestation-free and
exploitation-free palm oil. Vandemoortele encourages its customers to become member a RSPO and use 100% certified
sustainable palm oil.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Confidential

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

 Uploaded file: --
Related link: 
http://www.vandemoortele.com/sites/default/files/2017-05/Palm%20oil%20soucing%20charter%20new%20CI_0.pdf

  Land Use Rights

 Uploaded file: --
Related link: 
http://www.vandemoortele.com/sites/default/files/2017-05/Palm%20oil%20soucing%20charter%20new%20CI_0.pdf

  Ethical conduct and human rights

 Uploaded file: --
Related link: 
http://www.vandemoortele.com/sites/default/files/2017-05/Palm%20oil%20soucing%20charter%20new%20CI_0.pdf

  Labour rights

 Uploaded file: --
Related link: 
http://www.vandemoortele.com/sites/default/files/2017-05/Palm%20oil%20soucing%20charter%20new%20CI_0.pdf

  Stakeholder engagement

 Uploaded file: --
Related link: 
http://www.vandemoortele.com/sites/default/files/2017-05/Palm%20oil%20soucing%20charter%20new%20CI_0.pdf

  None of the above
7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of RSPO
certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
Sustainable Palm Oil Progress Report 2016
http://www.vandemoortele.com/sites/default/files/2017-05/Vandemoortele%20sustainable%20palm%20oil%20progress%20report%202016.pdf

Sustainability Report 2017
http://www.vandemoortele.com/sites/default/files/2018-03/2017%20SUSTAINABILITY%20REPORT.pdf

Related link: http://www.vandemoortele.com/sites/default/files/2017-05/Vandemoortele%20sustainable%20palm%20oil%20progress%20report%202016.pdf

GHG Footprint
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Vandemoortele NV
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

8.1 Are you currently reporting any GHG footprint?

Yes
Related link: 
http://www.vandemoortele.com/sites/default/files/2018-03/2017%20SUSTAINABILITY%20REPORT.pdf

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   Yes, in 2020
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Vandemoortele NV
RSPO Annual

Communications of
Progress 2017

Challenges Form

Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

Obstacles A large part of the palm oil that is used by Vandemoortele are derivatives. Market availability of especially SG RSPO
certified derivatives is still limited and price premiums are high. For some of our smaller customers (artisan bakers and
foodservice), the certification process is too complex and not cost effective. In some countries there is a growing demand for
palm-free products. Efforts Vandemoortele is in frequent dialogue with suppliers to monitor the availability of more complex palm oil
derivatives. Vandemoortele promotes the use of CSPO by its customers and assists smaller customers to find their way to
certification. Vandemoortele explains its customers asking for palm-free that moving away from (sustainable) palm oil and replacing
it by other oils and fats does not necessarily benefit the environment.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

Vandemoortele informs its customers about sustainable palm and promotes the use of CSPO. Vandemoortele is a founding
member of the Belgian, French Alliance for Sustainable Palm oil and the Spanish Alliance for Sustainable Palm Oil. Vandemoortele
contributes and participates in the Dutch Task Force on Sustainable Palm Oil , the European Palm Oil Alliance and the European
Sustainable Palm Oil Advocacy Group.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded

Link: http://www.vandemoortele.com/sites/default/files/2017-05/Vandemoortele%20sustainable%20pa
lm%20oil%20progress%20report%202016.pdf

3897

http://www.vandemoortele.com/sites/default/files/2017-05/Vandemoortele%20sustainable%20palm%20oil%20progress%20report%202016.pdf
http://www.vandemoortele.com/sites/default/files/2017-05/Vandemoortele%20sustainable%20palm%20oil%20progress%20report%202016.pdf
http://www.vandemoortele.com/sites/default/files/2017-05/Vandemoortele%20sustainable%20palm%20oil%20progress%20report%202016.pdf
http://www.vandemoortele.com/sites/default/files/2017-05/Vandemoortele%20sustainable%20palm%20oil%20progress%20report%202016.pdf
http://www.vandemoortele.com/sites/default/files/2017-05/Vandemoortele%20sustainable%20palm%20oil%20progress%20report%202016.pdf
http://www.vandemoortele.com/sites/default/files/2017-05/Vandemoortele%20sustainable%20palm%20oil%20progress%20report%202016.pdf


VANDEPUTTE HOLDING S.A.
RSPO Annual

Communications of
Progress 2017

Particulars Form

Particulars
About Your Organisation

1.1 Name of your organization

VANDEPUTTE HOLDING S.A.

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0900-17-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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VANDEPUTTE HOLDING S.A.
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Own-brand-Manufacturer

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Belgium

■ France

■ Russian Federation

■ Spain

■ United Kingdom

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Belgium

■ France

■ Russian Federation

■ Spain

■ United Kingdom

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

--

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

4,205

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

4,205
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RSPO Annual
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Consumer Goods Manufacturers Form

2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - 80.00

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume - - - 80.00

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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VANDEPUTTE HOLDING S.A.
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 100%

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2018

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2019

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2025

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2025

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Applies Globally

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

No

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related
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VANDEPUTTE HOLDING S.A.
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

Our first priority is to follow the requirements of our customers on RSPO

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

1) Implement certification of RSPO Mass Balance supply chain in september 2018
2) Starting of RSPO MB purchases and uses

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Data Unknown

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
Info's on RSPO process given to our customers.

In Fr & En

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

Cover 100% in Book & Claim is challenging for us and our customers.

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

--

Support for Smallholders
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VANDEPUTTE HOLDING S.A.
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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VANDEPUTTE HOLDING S.A.
RSPO Annual

Communications of
Progress 2017

Challenges Form

Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

Higher prices for RSPO certified materials and availability

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

Information and training to customers

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Vanguard Soap
RSPO Annual

Communications of
Progress 2017

Particulars Form

Particulars
About Your Organisation

1.1 Name of your organization

Vanguard Soap

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0312-12-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Vanguard Soap
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● Home & Personal Care Goods

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ United States

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ United States

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

2,283

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

2,283
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Vanguard Soap
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume - - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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Vanguard Soap
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) --

2.5.5 India --

2.5.6 North America 100%

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2008

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2008

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2021

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2021

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

United States

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related
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Vanguard Soap
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

Yes

Please state which product range(s) and market(s) you intend to apply the Trademark and when you plan to start using
the Trademark.

Bar and Liquid Soap in 2021 in USA

Year: 2021

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

We will continue to let customers know that it is available to use in their products and the benefit of using RSPO certified
palm oil.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

--

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

 Uploaded file: M-Policies-to-PNC-waterland.pdf
For administration purpose, attachment files are renamed automatically

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

Cost affect.

GHG Footprint
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Vanguard Soap
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

Not currently required.

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

Yes

We purchase fair trade items whenever possible.
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Vanguard Soap
RSPO Annual

Communications of
Progress 2017

Challenges Form

Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

None

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

We discuss the option with customers as they come up.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Ventura Foods, LLC
RSPO Annual

Communications of
Progress 2017

Particulars Form

Particulars
About Your Organisation

1.1 Name of your organization

Ventura Foods, LLC

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0116-10-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Ventura Foods, LLC
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Food Goods

● Own-brand-Manufacturer

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ United States

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ United States

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

--

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

--

3913



Ventura Foods, LLC
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume - - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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Ventura Foods, LLC
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) --

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2013

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2017

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2020

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2020

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

United States

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related
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Ventura Foods, LLC
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

Yes

Please state which product range(s) and market(s) you intend to apply the Trademark and when you plan to start using
the Trademark.

Sunglow European Style Butter Blend

Year: 2017

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

In the coming year, we will continue to promote the use of RSPO-certified palm oil throughout the supply chain. In addition,
we will actively engage with the North American Sustainable Palm Oil Network.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Confidential

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

 Uploaded file: --

  Land Use Rights

 Uploaded file: --

  Ethical conduct and human rights

 Uploaded file: --

  Labour rights

 Uploaded file: --

  Stakeholder engagement

 Uploaded file: --

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

--

Support for Smallholders
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Ventura Foods, LLC
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Ventura Foods, LLC
RSPO Annual

Communications of
Progress 2017

Challenges Form

Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

We have encountered economic, social and environmental obstacles in the production, procurement, use and/or promotion of
CSPO, including an increased cost of certification and supply.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

We have engaged with numerous customers and other stakeholders to assist in their progress in RSPO membership, certification,
and uptake of RSPO-certified products. We also highlight our relationship with RSPO in our CSR report as well as ensure that our
suppliers abide by Ventura Foods' Supplier Code of Conduct, which requires compliance with our palm oil policy. We also actively
engage in the newly-formed North American Sustainable Palm Oil Network.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded

Link: http://www.venturafoods.com/wp-content/uploads/2018/04/Ventura-Foods_Final-2018-CSR-Report.pdf
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Verdener Keks- und Waffelfabrik Hans Freitag
GmbH & Co. KG

RSPO Annual
Communications of

Progress 2017

Particulars Form

Particulars
About Your Organisation

1.1 Name of your organization

Verdener Keks- und Waffelfabrik Hans Freitag GmbH & Co. KG

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0186-11-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Verdener Keks- und Waffelfabrik Hans Freitag
GmbH & Co. KG

RSPO Annual
Communications of

Progress 2017

Consumer Goods Manufacturers Form

Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Food Goods

● Own-brand-Manufacturer

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Germany

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Germany

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

21

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

4,968

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

4,989
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Verdener Keks- und Waffelfabrik Hans Freitag
GmbH & Co. KG

RSPO Annual
Communications of

Progress 2017

Consumer Goods Manufacturers Form

2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated 4.90 - - 1,467.90

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 4.90 - - 1,467.90

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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Verdener Keks- und Waffelfabrik Hans Freitag
GmbH & Co. KG

RSPO Annual
Communications of

Progress 2017

Consumer Goods Manufacturers Form

2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) --

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2011

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2013

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2015

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2015

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Denmark, Germany, Switzerland

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes
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Verdener Keks- und Waffelfabrik Hans Freitag
GmbH & Co. KG

RSPO Annual
Communications of

Progress 2017

Consumer Goods Manufacturers Form

3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2015

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

Until now it is not common practice to use the RSPO Trademark on Biscuits and Wafers.

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

Actively communicate that we only use sustainable palm oil of segregation since the beginning of 2017. Items on
www.keksblog.com.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Confidential

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
None.

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

We use 100% RSPO certified palm oil of segregation since the beginning of 2017.

GHG Footprint
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Verdener Keks- und Waffelfabrik Hans Freitag
GmbH & Co. KG

RSPO Annual
Communications of

Progress 2017

Consumer Goods Manufacturers Form

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

--

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Verdener Keks- und Waffelfabrik Hans Freitag
GmbH & Co. KG

RSPO Annual
Communications of

Progress 2017

Challenges Form

Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

Using 100% RSPO certified palm oil from supply chain option "segregation" for the whole production since the beginning of 2017.
We accept the additional costs even if they are not supported by all of our customers.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

Commitment regarding sustainability on our homepage http://www.hans-freitag.de/die-marke/nachhaltigkeit/. This commitment is
publicily available.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded

Link: www.hans-freitag.de/die-marke/nachhaltigkeit/
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Vi-Jon, Inc.
RSPO Annual

Communications of
Progress 2017

Particulars Form

Particulars
About Your Organisation

1.1 Name of your organization

Vi-Jon, Inc.

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0947-17-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers Form

Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Home & Personal Care Goods

● Own-brand-Manufacturer

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

Aruba, Bahamas, Barbados, Bermuda, Canada, Chile, Costa Rica, El Salvador, Guatemala, Honduras, Ireland, Japan, New
Zealand, Nicaragua, Panama, Peru, United States

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

Aruba, Bahamas, Barbados, Bermuda, Canada, Chile, Costa Rica, El Salvador, Guatemala, Honduras, Ireland, Japan, New
Zealand, Nicaragua, Panama, Peru, United States

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

--

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

3,593

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

3,593
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Consumer Goods Manufacturers Form

2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - 3,593.00

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume - - - 3,593.00

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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Consumer Goods Manufacturers Form

2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 1%

2.5.5 India --

2.5.6 North America 97%

2.5.7 South America 1%

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia 1%

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2019

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2015

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2015

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2020

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Aruba, Bahamas, Barbados, Bermuda, Canada, Costa Rica, El Salvador, Guatemala, Honduras, Ireland, Japan, New Zealand,
Nicaragua, Panama, Peru, United States

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes
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Consumer Goods Manufacturers Form

3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2015

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

The vast majority of our products are produced under private label. At this time, we are not using the RSPO Trademark on own
brand products. We will review the potential use of the Trademark in the coming year.

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

We will begin the process of certifying our production locations. We will use mass balance palm and palm kernel oil
derivatives where economically viable.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Data Unknown

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

 Uploaded file: M-Policies-to-PNC-ethicalconducthr.pdf
For administration purpose, attachment files are renamed automatically

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
Please see our palm oil policy attached.

Report file: M-Practice-Guidelines.pdf

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

Yes
Report file: M-GHG-Emissions-Report.pdf

Support for Smallholders
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9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges Form

Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

As a private label manufacturer, we are unable to pay a premium for mass balance material and remain a viable business. Until we
are able to purchase CSPO raw materials at parity or are able to pass the cost to our retailer, our only practical option is to utilize
Book & Claim.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

As we discuss products produced from palm and palm kernel oil with our suppliers, we communicate our goal to move to all mass
balance palm oil within the supply chain.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● Uploaded files:
Palm Oil Policy Statement.pdf
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VICENZI S.P.A.
RSPO Annual

Communications of
Progress 2017

Particulars Form

Particulars
About Your Organisation

1.1 Name of your organization

VICENZI S.P.A.

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0576-15-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers Form

Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Food Goods

● Own-brand-Manufacturer

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Applies Globally

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Applies Globally

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

3,690

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

3,690
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - 3,690.00

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume - - - 3,690.00

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa 100%

2.5.2 Australasia 100%

2.5.3 China 100%

2.5.4 Europe (incl.Russia) 100%

2.5.5 India 100%

2.5.6 North America 100%

2.5.7 South America 100%

2.5.8 Indonesia 100%

2.5.9 Malaysia 100%

2.5.10 Middle East 100%

2.5.11 Rest of Asia 100%

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2015

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2015

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2016

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2016

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Applies Globally

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes
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Consumer Goods Manufacturers Form

3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2016

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

--

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Data Unknown

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

--

Support for Smallholders
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9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges Form

Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded

3939



Victoria Scandinavian Soap AB
RSPO Annual

Communications of
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Particulars Form

Particulars
About Your Organisation

1.1 Name of your organization

Victoria Scandinavian Soap AB

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0856-17-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Home & Personal Care Goods

● Own-brand-Manufacturer

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Sweden

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Sweden

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

1,600

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

1,600
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance 340.00 - - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 340.00 - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 100%

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2015

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2015

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2019

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2019

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Sweden

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes
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3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2019

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

At present, we are planning a number of new products within our own range. When these are ready to start producing, we will
discuss any new labeling on packaging materials. Then we will review our entire range.

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

We always advocate Mass Balance in the initial phase in the development of new Products. This is a step in our pursuit of
using only RSPO certified palm oil.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Data Unknown

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

 Uploaded file: M-Policies-to-PNC-waterland.pdf
For administration purpose, attachment files are renamed automatically

  Land Use Rights

  Ethical conduct and human rights

 Uploaded file: M-Policies-to-PNC-ethicalconducthr.pdf
For administration purpose, attachment files are renamed automatically

  Labour rights

 Uploaded file: M-Policies-to-PNC-laborrights.pdf
For administration purpose, attachment files are renamed automatically

  Stakeholder engagement

 Uploaded file: M-Policies-to-PNC-stakeholderengagement.pdf
For administration purpose, attachment files are renamed automatically

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
No guidelines.
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7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

Customers who require certified palm oil have set Mass Balance as the lowest level.

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

Not currently.

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

Since we are not producers of palm oil itself but only use soap base containing it in our products, we have not noticed any direct
challenges. Some of our customers require their products to be produced with RSPO certified soap base while we try to control
others against starting to do so.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

Since we are not producers of palm oil itself but only use soap base containing it in our products, we have not noticed any direct
challenges. Some of our customers require their products to be produced with RSPO certified soap base while we try to control
others against starting to do so.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Particulars
About Your Organisation

1.1 Name of your organization

Vieira de Castro Produtos Alimentares S.A.

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0543-14-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Food Goods

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Portugal

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Portugal

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

1,845

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

1,845
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance 119.00 - - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 119.00 - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 6%

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2015

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2016

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2020

If target has not been met, please explain why:
Still to be confirmed.

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2020

If target has not been met, please explain why:
Still to be confirmed.

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Portugal

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes
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3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes

3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2020

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

Yes

Please state which product range(s) and market(s) you intend to apply the Trademark and when you plan to start using
the Trademark.

Biscuits.
Potentially all markets.

Year: 2016

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

Continue to use the RSPO Trademark in selected products we manufacture.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

--

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
Compliance with legislation in force in Europe.
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7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

Continue to evaluate the market trends related to the use of palm oil in our products.

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

We send information to the Portuguese governmental authorities.

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

Market trends indicate that use of palm oil is unadvised, due to higher levels of glycidyl fatty acid esters. We are working on this
with our palm oil suppliers.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

We consider this principle as a mandatory marketing trend. Something that we currently implement, not only with big retailers but
also in B2B projects. We spread this principle not only in our institutional brochures but also in all the internal comunication.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Particulars
About Your Organisation

1.1 Name of your organization

VISTA PROCESSED FOODS PRIVATE LIMITED

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0902-17-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● Food Goods

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ India

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ India

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

1,900

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

1,900
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume - - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) --

2.5.5 India 73%

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2019

Comment:
Our customer has provided guidelines on shifting to either RSPO MB BY 2019 or SG oil usage 2020, Once we plan to shift by 2019
we will plan to do our plant certification for RSPO.

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2019

If target has not been met, please explain why:
Our customer has provided guidelines on shifting to either RSPO MB BY 2019 or SG oil usage 2020, At present we are doing book
and claim certification on behalf of customer.

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2022

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2022

If target has not been met, please explain why:
We will be first moving to Mass balance model in 2019 than to Segregated for 2020 and, sourcing of IP sustainable palm oil by
2022. However this depend on the capability of compliance of oil refineries to SG and IP.

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

India
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3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes

3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2022

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

We do not manufacture in our own brands.

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

We are committed to RSPO's efforts taking for sustainable palmoil. As a company we will spread awareness of sustainable
palm oil to end customers.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Other

- Others:

We have disclosed information related edible oil.

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
We prefer to purchase from RSPO certified oil suppliers.
As only few customers are demanding certified oil we are doing book and claim for the remaining palm oil.
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7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

We have covered around 73 % of our palm oil vol under Book and claim, as per our customers requirement. Once our other
customers come up for the requirement we will move towards 100 % sustainable sourcing of palm oil.

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

Right now we are not having any requirement from our customers for GHG footprint however as a good citizen we are following few
good practices such as
1) Use of alternative bio fuel for our boiler instead of fossil fuel.
2) We optimize use of electricity within our processing sites thus reducing the equivalent amount of Carbon dioxide in environment.

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

1) We are procuring palm oil from RSPO certified suppliers. Currently very few customers are demanding for RSPO certified oil as
customers are not ready to pay the premium charge for certified oil. 2) Although the certification are with supplier but since the
demand is low the processing cost and charges are high impacting the overall end price of oil.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

Whenever we are meeting new customers we are informing them about RSPO as a certification body and benefits of using RSPO
certified oil.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Particulars
About Your Organisation

1.1 Name of your organization

Vitacuire SAS

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0104-10-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Food Goods

● Own-brand-Manufacturer

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ France

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ France

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

230

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

276

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

506
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated 46.00 - - 56.00

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 46.00 - - 56.00

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 100%

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2013

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2014

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2014

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2014

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

France

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related
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4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

Our strategy is to develop products on behalf of retailers (with their brand). The quantity of products made with our own brand is
small.

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

Some of our customers (retailers) do not express the need to use sustainable palm oil, so we have still to discuss with them
to promote the RSPO palm oïl.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

--

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

 Uploaded file: M-Policies-to-PNC-waterland.pdf
For administration purpose, attachment files are renamed automatically

  Land Use Rights

  Ethical conduct and human rights

 Uploaded file: M-Policies-to-PNC-ethicalconducthr.pdf
For administration purpose, attachment files are renamed automatically

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
none

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

we are already using 100% RSPO certified palm oil

GHG Footprint
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8.1 Are you currently reporting any GHG footprint?

No

Please explain why

--

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

we are working mainly for retailers who are not always ready to include the Financial surplus for producing with sustainable palm oil
in the selling price. All the palm fractions we need are not alwalys available in certified sustainable palm.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

data not known

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Particulars
About Your Organisation

1.1 Name of your organization

Vortella Lebensmittelwerk W.Vortmeyer GmbH

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0100-10-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Food Goods

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Germany

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Applies Globally

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

4,789

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

584

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

5,980

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

11,353
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance 1,052.00 220.00 - -

2.3.4 Segregated 2,087.00 276.00 - 3,015.00

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 3,139.00 496.00 - 3,015.00

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 100%

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2010

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2011

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2020

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2020

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Applies Globally

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related
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4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

Yes

Please state which product range(s) and market(s) you intend to apply the Trademark and when you plan to start using
the Trademark.

Vortella Bio Margarines (we started using the trademark 2017 on our organic product range)

Year: 2017

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

- continue to convince customers of the RSPO
- switch to RSPO certified Palm regardless of customer requests
- training of customers regarding the possibilities of RSPO

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Data Unknown

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

 Uploaded file: M-Policies-to-PNC-ethicalconducthr.pdf
For administration purpose, attachment files are renamed automatically

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
We are a 100% b2b manufacturer with a relatively limited customer base, which is why we communicate directly with our
customers to demonstrate the benefits of the RSPO.
That is the reason why we do not have any published guidlines or Information concerning the RSPO. We support the RSPO
through customer discussions and training of our distribution partners.

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

We want to cover the gap with real, physical sustainable palm oil. The trading of certificates is not expedient in our view. The
additional costs are not honored by all customers and are therefore not economically sustainable for our company.

GHG Footprint
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8.1 Are you currently reporting any GHG footprint?

No

Please explain why

data unknown

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

The current move to non-palm products forces us to convince our customers of the benefits of palm oil. With public statements that
portray palm oil positively, we are trying to move customer inquiries towards sustainable palm oil.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

We support the RSPO by training clients and our marketing partners, clearly demonstrating the benefits of palm oil over other fats /
oils, and completely migrating to RSPO SG in the economically feasible framework.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● Uploaded files:
Stellungnahme Nachhaltigkeit beim Palmölanbau.pdf
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Particulars
About Your Organisation

1.1 Name of your organization

Vreugdenhil Dairy Foods

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0505-14-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Food Goods

● Own-brand-Manufacturer

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Applies Globally

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Applies Globally

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

16,043

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

16,043
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance 4,813.00 - - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 4,813.00 - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa 85%

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) --

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia 15%

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2014

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2014

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2014

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Applies Globally

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes
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3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2014

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

Our clients don't ask fot it

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

In our creating shared value communications we communicate that we use 100% RSPO certified palm oil (annual report
2017, posters, website)

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

--

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

 Uploaded file: --
Related link: http://www.vreugdenhildairyfoods.com/sustainability/

  Land Use Rights

  Ethical conduct and human rights

 Uploaded file: --
Related link: http://www.vreugdenhildairyfoods.com/sustainability/

  Labour rights

 Uploaded file: --
Related link: http://www.vreugdenhildairyfoods.com/sustainability/

  Stakeholder engagement

 Uploaded file: --
Related link: http://www.vreugdenhildairyfoods.com/sustainability/

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
We allready use 100% RSPO certified palm oil
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7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

--

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

We are measuring our GHG footprint but we don't report it in our annual report. In 2017 we made a plan to realise our ambition:
climate neutral production in 2029. Our plan is published on our website: http://www.vreugdenhildairyfoods.com
/sustainability/factories-and-offices/

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No

3980

http://www.vreugdenhildairyfoods.com/sustainability/factories-and-offices/
http://www.vreugdenhildairyfoods.com/sustainability/factories-and-offices/
http://www.vreugdenhildairyfoods.com/sustainability/factories-and-offices/
http://www.vreugdenhildairyfoods.com/sustainability/factories-and-offices/


Vreugdenhil Dairy Foods
RSPO Annual

Communications of
Progress 2017

Challenges Form

Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

no

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

Our organisation is RSPO certified in 2017 so our customer can use the RSPO logo on its products

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded

Link: http://www.vreugdenhildairyfoods.com/sustainability/
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Particulars
About Your Organisation

1.1 Name of your organization

W.D. Irwin and Sons Limited.

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0591-15-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers

3982



W.D. Irwin and Sons Limited.
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● Food Goods

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Ireland

■ United Kingdom

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Ireland

■ United Kingdom

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

122

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

122
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance 110.54 - - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 110.54 - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 100%

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2015

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2015

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2015

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2015

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Ireland, United Kingdom

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related
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4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

We do not make any claims on our products.

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

N/A

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Data Unknown

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
N/A

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

N/A

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

N/A

Support for Smallholders
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9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

N/A

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

N/A

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Particulars
About Your Organisation

1.1 Name of your organization

Warburtons Ltd.

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0066-10-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Food Goods

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ United Kingdom

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ United Kingdom

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

--

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

1,399

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

1,399
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - 339.41

2.3.4 Segregated - - - 1,060.06

2.3.5 Identity Preserved - - - -

2.3.6 Total volume - - - 1,399.47

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 100%

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2010

Comment:
Achieved in 2010

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2010

If target has not been met, please explain why:
All palm oil products were from book and claim, mass balance and fully segregated sources from this date.

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2015

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2015

If target has not been met, please explain why:
All palm oil products were from mass balance and fully segregated sources from this date.

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

United Kingdom

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

No
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3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

No plans to put the RSPO trademark on our products.

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

Continue to maintain, review and improve processes in place to ensure as a minimum we are using 100% MB or SG
sustainable palm oil. Continued collaboration with our suppliers to move to fully segregated palm oil and/or fractions from
mass balance with an aim of being 100% fully segregated by the end of 2020. Through our palm oil steering group continue
to monitor hotspots for risk in our palm oil supply chains and work with suppliers as required to understand potential risks
and mitigate risks where possible.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

--

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

 Uploaded file: --
Related link: www.warburtons.co.uk/files/corporate/WCR_Ethical_Principles.pdf

  Labour rights

 Uploaded file: --
Related link: www.warburtons.co.uk/files/corporate/WCR_Ethical_Principles.pdf

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:

GHG Footprint
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8.1 Are you currently reporting any GHG footprint?

No

Please explain why

We do assess our greenhouse gas emissions but we do not publicly report this, and there is no current plan to report in the future.

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

We haven't encountered what we would describe as significant obstacles. However, it should be noted that our supply base have
found it volumetrically challenging to produce fully segregated compound ingredients for just Warburtons. We are therefore working
with our supply base to influence a broader change to fully SG derivatives..

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

We have actively worked closely with our supply base and ensured the vision of RSPO is embedded. Our commitment to go to
100% segregated by 2020 is fully communicated to all our suppliers. Clear action plans to move from MB to SG in advance of 2020
are in place with key suppliers and are reviewed on a quarterly basis to ensure milestones are being met.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded

Link: www.warburtons.co.uk/Images/upload/Warburtons_Palm_Oil_Statement_-_Final_6th_April_16.pdf
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Particulars
About Your Organisation

1.1 Name of your organization

Watt´s Comercial S.A.

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0443-14-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Palm Oil Processors and Traders
Operational Profile

1.1 Please state your main activity(ies) within the supply chain

  Refiner of CPO and CPKO

  Post-refinery processor

  Trader with physical posession

  Trader without physical posession

  Kernel Crusher

  Food and non-food ingredients producer

  Power, energy and bio-fuel

  Animal feed producer

  Producer of oleochemicals

  Distributor and wholesaler

  Other

Palm Oil and Certified Sustainable Palm Oil Use

2.1 Please include details of all operations using palm oil majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets do you sell goods containing palm oil and oil palm products?

● Chile

2.2 Volumes of palm oil and oil palm products

2.2.1 Total volume of crude and refined Palm Oil handled/traded/processed in the year
3,709.00 Tonnes

2.2.2 Total volume of crude and refined palm kernel oil handled/traded/processed in the year
2,651.00 Tonnes

2.2.3 Total volume of Palm Kernel Expeller handled/traded/processed in the year
--

2.2.4 Total volume of other palm-based derivatives and fractions handled/traded/processed in the year
1,021.00 Tonnes

2.2.5 Total volume of all palm oil and oil palm products handled/traded/processed in the year
7,381.00 Tonnes
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2.3  Volumes of palm oil and oil palm products certified

2.3.1 Volume handled/traded/processed in the year that is RSPO-certified (Tonnes):

Description Refined/CPO PKO PKE

Palm-based
derivatives
and
fractions

2.3.1.1 Book and Claim from Mill /
Crusher

2.3.1.2 Book and Claim from
Independent Smallholder

2.3.1.3 Mass Balance

2.3.1.4 Segregated

2.3.1.5 Identity Preserved

2.3.1.6 Total volume - - - -

2.3.2 How much RSPO certified products have you sold as certified (tonnes)

Description Refined/CPO PKO PKE

All other
palm-based
derivatives
and
fractions

2.3.2.1 Book and Claim - - - -

2.3.2.2 Mass Balance - - - -

2.3.2.3 Segregated - - - -

2.3.2.4 Identity Preserved - - - -

2.3.2.5 Total volume - - - -

2.3.3 How much RSPO certified products have you sold under other schemes (tonnes) 

--

2.3.4 How much RSPO certified products have you sold as conventional (tonnes) 

2,259.00

2.4 Total annual crude, refined palm kernel oil and derivatives production (only if applicable)
0 Tonnes

2.5 What is the percentage of Certified Sustainable Palm Oil in the total palm oil sold by your company in the following
regions:

2.5.1 Africa 
--

2.5.2 Australasia 
--
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2.5.3 Europe (incl.Russia)
--

2.5.4 North America 
--

2.5.5 South America 
100%

2.5.6 Middle East 
--

2.5.7 China 
--

2.5.8 India 
--

2.5.9 Indonesia 
--

2.5.10 Malaysia 
--

2.5.11 Asia 
--

Time-Bound Plan

3.1 Year of first supply chain certification (planned or achieved)

2018

3.2 Year expected to/or started to handle/trade/process any RSPO-certified palm oil and oil palm products

2017

3.3 Year expected to achieve 100% RSPO certification of all palm product processing facilities*

2018

3.4 Year expected to only handle/trade/process 100% RSPO-certified palm oil and oil palm products

2020

3.5 Which countries that your organization operates in do the above own-brand commitments cover?

Chile

3.6 How do you proactively promote RSPO and RSPO certified sustainable palm oil and oil palm products to your
customers?

We promote RSPO with our Membership and searching all certified suppliers.

Trademark Use

4.1 Do you use or plan to use the RSPO trademark on your own brand products?

No

If target has not been met, please explain why:

Because the products are in bulk

Actions for Next Reporting Period
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5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

We will close the certification RSPO for our products.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information please indicate the reasons why

unknown

Application of Principles & Criteria for all members sectors

7.1 Do you have organizational policies that are in line with the RSPO P&C, such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

 No file was uploaded
Related link: www.watts.cl

  Labour rights

  Stakeholder engagement

 No file was uploaded
Related link: www.watts.cl

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
only membership
Related link: www.watts.cl

7.3. Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why:

--

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please state if you have any future plans to do so?

--

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

Yes

Please state the markets where you use or intend to apply the Trademark and when you plan to start

--
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Chile

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Chile

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

--

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

40,000

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

100,000

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

140,000
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - 30,000.00 80,000.00

2.3.4 Segregated - - 30,000.00 -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume - - 60,000.00 80,000.00

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) --

2.5.5 India --

2.5.6 North America --

2.5.7 South America 60%

2.5.8 Indonesia 20%

2.5.9 Malaysia 20%

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2017

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2018

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2020

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2020

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Chile

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes
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3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2018

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

--

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

certificate

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Data Unknown

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

 Uploaded file: --
Related link: www.watts.cl

  Labour rights

  Stakeholder engagement

 Uploaded file: --
Related link: 

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

--

Support for Smallholders
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9.1 Are you currently supporting any independent smallholder groups?

Yes

--
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

We use certified supplier for assure this point.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

We help and support key stakeholders.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded

Link: www.watts.cl
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Particulars
About Your Organisation

1.1 Name of your organization

Weleda AG

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0931-17-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Home & Personal Care Goods

● Own-brand-Manufacturer

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Germany

■ Switzerland

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Germany

■ Switzerland

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

59

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

265

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

324
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - 2.00

2.3.2 Book and Claim from Independent
Smallholder*

- - - 50.00

2.3.3 Mass Balance - - - 213.00

2.3.4 Segregated - - - -

2.3.5 Identity Preserved 59.00 - - -

2.3.6 Total volume 59.00 - - 265.00

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) --

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2009

Comment:
Our internal policy allows only RSPO certified crude Palm oil or any Palm derivatives.
Therefore this is a requirement to our suppliers to have RSPO certification for their raw materials.

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2009

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2025

If target has not been met, please explain why:
For our natural and organic cosmetic products we have achieved 84% RSPO certified raw materials.
Anyhow, for our pharmaceutical products this is still a challenge. Pharmaceutical raw materials (based on Palm derivatives or
fractions) are still not offered in certified Quality on the market.
Our Approach is, to compensate These volumes with Independent Smallholder Certificates.

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2025

If target has not been met, please explain why:
See comment above - whatever raw material we can not source in RSPO certified Quality will be compensated through
Independent Smallholder Certificates.

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Germany, Switzerland
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3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

No

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes

3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2025

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

Not all of our products contain Palm based raw materials and if they do, it is only a small percentage. With that and in Addition the
fact that already a lot of Information and other Labels are printed on our packaging, we do not strive towards an RSPO Trademark
Label.

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

As a member of FONAP (Forum on Sustainable Palm oil) we are working closely with other members and as well with our
suppliers to improve the Palm sector.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Confidential

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

 Uploaded file: --
Related link: www.ethicalbiotrade.org

  Ethical conduct and human rights

 Uploaded file: --
Related link: www.ethicalbiotrade.org

  Labour rights

 Uploaded file: --
Related link: www.ethicalbiotrade.org

  Stakeholder engagement

  None of the above
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7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

Yes
Related link: https://www.weleda.de/weleda/nachhaltigkeit/geschaefts--und-nachhaltigkeitsbericht

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

Yes

The volume of not certified Palm based raw materials is compensated with sourcing Idependent Smallholder Certificates.
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

Our main challenge is the market of derivatives. First the lack of traceability, but as well the availability of at least MB certification -
especially for pharmaceutical raw materials. A second obstacle is, to explain the complexity of derivatives to consumers - as well in
other countries, where the discussions around Palm end at the stage of crude Palm oil and are not touching the issues of
derivatives. To react on this we are leading the working Group of derivatives within the FONAP where we were able to define and
implement a new member category "supporter", which is meant for Traders and Producers of Palm derivatives with own ambitious
self commitment. Furthermore the pharmaceutical sector is still not resolved. Any raw materials in pharmaceutical Quality
containing any Palm based derivatives are still not available in RSPO-certified grade. With that it is big challenge for us to reach
100% without B&C.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Particulars
About Your Organisation

1.1 Name of your organization

Wells Enterprises, Inc.

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0975-17-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Food Goods

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ United States

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ United States

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

3,017

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

1,508

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

4,525
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

3,017.00 - - 1,508.00

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 3,017.00 - - 1,508.00

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) --

2.5.5 India --

2.5.6 North America 100%

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2018

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2019

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2019

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2019

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

United States

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes
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3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2019

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

--

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

We are working with our suppliers to move toward increasing the number of purchases that we make of products that
contain certified sustainable palm oil.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Confidential

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

 Uploaded file: --
Related link: https://wellsenterprisesinc.com/values/responsible-sourcing

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
Will not disclose

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

Yes

Support for Smallholders
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9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

Not willing to disclose

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

Not willing to disclose

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded

Link: https://wellsenterprisesinc.com/values/responsible-sourcing
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Particulars
About Your Organisation

1.1 Name of your organization

Wernsing Feinkost GmbH

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0389-14-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Own-brand-Manufacturer

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Germany

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Germany

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

4,275

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

4,275
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated 4,275.00 - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 4,275.00 - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) --

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia 25%

2.5.9 Malaysia 75%

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2014

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2014

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2015

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2015

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Germany

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related
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4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

Yes

Please state which product range(s) and market(s) you intend to apply the Trademark and when you plan to start using
the Trademark.

product range: french fries and potatoe products
for the european and international market

We plan to start labeling in 2019

Year: 2019

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

we are member of the German and European Potato processing association.
We are in contact with several other manufactures and try to convince them about the advantages of using RSPO palmoil

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Confidential

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

 Uploaded file: --
Related link: https://www.wernsing.de/fileadmin/downloads/Wernsing-Verhaltenskodex_DE.pdf

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
we have implemented a sustainability system
based on the ZNU

Related link: http://www.mehrwert-nachhaltigkeit.de/index.html

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

we have an internal GHG report

Support for Smallholders
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9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   Yes, in 2019
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

we decided from the beginning of our RSPO membership, only to use segregated palmoil because we have the opinion, that this is
the right way

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

we are in a close contact to our suppliers of palmoil we are planing to participate in a project along the palmoil supply chain

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded

Link: https://www.wernsing.de/unternehmen/nachhaltigkeit/
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Particulars
About Your Organisation

1.1 Name of your organization

Wessanen Nederland Holding BV

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0147-11-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Palm Oil Processors and Traders
Operational Profile

1.1 Please state your main activity(ies) within the supply chain

  Refiner of CPO and CPKO

  Post-refinery processor

  Trader with physical posession

  Trader without physical posession

  Kernel Crusher

  Food and non-food ingredients producer

  Power, energy and bio-fuel

  Animal feed producer

  Producer of oleochemicals

  Distributor and wholesaler

  Other

Palm Oil and Certified Sustainable Palm Oil Use

2.1 Please include details of all operations using palm oil majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets do you sell goods containing palm oil and oil palm products?

● Belgium

● France

● Germany

● Italy

● Netherlands

● Spain

● United Kingdom

2.2 Volumes of palm oil and oil palm products

2.2.1 Total volume of crude and refined Palm Oil handled/traded/processed in the year
613.00 Tonnes

2.2.2 Total volume of crude and refined palm kernel oil handled/traded/processed in the year
119.00 Tonnes

2.2.3 Total volume of Palm Kernel Expeller handled/traded/processed in the year
--

2.2.4 Total volume of other palm-based derivatives and fractions handled/traded/processed in the year
--

2.2.5 Total volume of all palm oil and oil palm products handled/traded/processed in the year
732.00 Tonnes

4029



Wessanen Nederland Holding BV
RSPO Annual

Communications of
Progress 2017

Palm Oil Processors and Traders Form

2.3  Volumes of palm oil and oil palm products certified

2.3.1 Volume handled/traded/processed in the year that is RSPO-certified (Tonnes):

Description Refined/CPO PKO PKE

Palm-based
derivatives
and
fractions

2.3.1.1 Book and Claim from Mill /
Crusher

66.00

2.3.1.2 Book and Claim from
Independent Smallholder

2.3.1.3 Mass Balance 40.00 67.00

2.3.1.4 Segregated 470.00 52.00

2.3.1.5 Identity Preserved 37.00

2.3.1.6 Total volume 613.00 119.00 - -

2.3.2 How much RSPO certified products have you sold as certified (tonnes)

Description Refined/CPO PKO PKE

All other
palm-based
derivatives
and
fractions

2.3.2.1 Book and Claim - - - -

2.3.2.2 Mass Balance - - - -

2.3.2.3 Segregated - - - -

2.3.2.4 Identity Preserved - - - -

2.3.2.5 Total volume - - - -

2.3.3 How much RSPO certified products have you sold under other schemes (tonnes) 

--

2.3.4 How much RSPO certified products have you sold as conventional (tonnes) 

31.65

2.4 Total annual crude, refined palm kernel oil and derivatives production (only if applicable)
0 Tonnes

2.5 What is the percentage of Certified Sustainable Palm Oil in the total palm oil sold by your company in the following
regions:

2.5.1 Africa 
--

2.5.2 Australasia 
--
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2.5.3 Europe (incl.Russia)
100%

2.5.4 North America 
--

2.5.5 South America 
--

2.5.6 Middle East 
--

2.5.7 China 
--

2.5.8 India 
--

2.5.9 Indonesia 
--

2.5.10 Malaysia 
--

2.5.11 Asia 
--

Time-Bound Plan

3.1 Year of first supply chain certification (planned or achieved)

2012

Comment:
We joined the RSPO as members in 2011. We achieved our first local certification in 2012.

3.2 Year expected to/or started to handle/trade/process any RSPO-certified palm oil and oil palm products

2012

If target has not been met, please explain why:
We have been trading certified RSPO palm oil containing products since 2012.

3.3 Year expected to achieve 100% RSPO certification of all palm product processing facilities*

2014

3.4 Year expected to only handle/trade/process 100% RSPO-certified palm oil and oil palm products

2014

3.5 Which countries that your organization operates in do the above own-brand commitments cover?

Belgium, France, Germany, Italy, Netherlands, Spain

3.6 How do you proactively promote RSPO and RSPO certified sustainable palm oil and oil palm products to your
customers?

1. We continue in close contact with our suppliers to have them comply with our palm oil policy, so that we have less need to
compensate using Book & Claim.
2. We use the RSPO logo in the UK and France.
3. Continue renovating products that do not contain sustainable palm oil to either remove the palm oil or substitute it with physical
RSPO certified palm oil.
4. Continue to communicate with our customers and consumers in relation to palm oil sustainability.
5. We have developed a Palm Oil webpage in our Whole Earth website which educates the consumer about sustainable PO.
6. We conduct internal training to all employees so they can act as our ambassadors regarding RSPO.
7. Since 2018, we manage RSPO certification as a multi-site certification.

Trademark Use
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4.1 Do you use or plan to use the RSPO trademark on your own brand products?

Yes

Please state the markets where you use or intend to apply the Trademark and when you plan to start

We have been using the RSPO logo in: 1. the UK since 2012 on our Whole Earth Peanut Butter and Whole Earth Breakfast
Cereals and also on our Kallo brand - Stock Cube Products. 2. France on Gaylord Hauser and AlterEco brands.

2012

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

1. We will continue to track the use of sustainable and non physical RSPO PO in our supply Chain. 2. We will continue with our
plans to renovate those products not containing physical RSPO and either substitute with RSPO or replace with an alternative
ingredient. 3. As the parent company actively acquires new companies we will integrate them into the Wessanen Palm Oil Policy. 4.
All new third party suppliers for products containing palm oil are requested to comply with our Wessanen Palm Oil Policy and are
given a timeline to comply and become to RSPO certified.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information please indicate the reasons why

other
All information was disclosed.

Application of Principles & Criteria for all members sectors

7.1 Do you have organizational policies that are in line with the RSPO P&C, such as:

  Water, land, energy and carbon footprints

 No file was uploaded
Related link: wessanen.com/what-we-care-for/reporting-performance/csr-policies/

  Land Use Rights

 No file was uploaded
Related link: wessanen.com/what-we-care-for/reporting-performance/csr-policies/

  Ethical conduct and human rights

 No file was uploaded
Related link: wessanen.com/what-we-care-for/reporting-performance/csr-policies/

  Labour rights

 No file was uploaded
Related link: wessanen.com/what-we-care-for/reporting-performance/csr-policies/

  Stakeholder engagement

 No file was uploaded
Related link: http://wessanen.com/what-we-care-for/reporting-performance/csr-policies/

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
1. WE manage a webpage in our Whole Earth Foods website to educate consumers of sustainable Palm Oil. See http://
wholeearthfoods.com/palm-oil/. English language.

2. Palm Oil Policy translated into French and English for all third party suppliers.

Related link: wessanen.com/what-we-care-for/reporting-performance/csr-policies/

GHG Footprint
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8.1 Are you currently reporting any GHG footprint?

Yes

URL: wessanen.com/wp-content/uploads/2018/02/Wessanen-AR-2017-FINAL-2.pdf

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

Do you have any future plans to support independent smallholders?

No
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Food Goods

● Own-brand-Manufacturer

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Germany

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Germany

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

111

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

51

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

162

4034



Wessanen Nederland Holding BV
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated 111.30 51.30 - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 111.30 51.30 - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 100%

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2012

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2014

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2014

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2022

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

France, Germany, Italy, Netherlands, Spain, United Kingdom

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related
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4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

Yes

Please state which product range(s) and market(s) you intend to apply the Trademark and when you plan to start using
the Trademark.

We have been using RSPO logo in:
1. UK since 2012 on our Whole Earth peanut butter and Whole Earth breakfast cereals and also our Kallo brand - stock cube
products.
2. France in our AlterEco and Gayelord Hauser brands

Year: 2012

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

1. Continue in close contact with our suppliers to have them comply with our palm oil policy, so that we have less need to
compensate using Book & Claim.
2. Continue developing products without palm Oil.
3. Continue to renovate existing products that currently contain GP to either contain RSPO or remove it completely if
possible.
4. Continue to communicate with our customers and consumers in relation to palm oil sustainability.
5. Promote RSPO internally with all new employees.
6. Promote RSPO and the use of sustainable PO on the Whole Earth website.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Other

- Others:

All information has been disclosed.

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

 Uploaded file: --
Related link: wessanen.com/what-we-care-for/reporting-performance/csr-policies/

  Land Use Rights

 Uploaded file: --
Related link: wessanen.com/what-we-care-for/reporting-performance/csr-policies/

  Ethical conduct and human rights

 Uploaded file: --
Related link: wessanen.com/what-we-care-for/reporting-performance/csr-policies/

  Labour rights

 Uploaded file: --
Related link: wessanen.com/what-we-care-for/reporting-performance/csr-policies/

  Stakeholder engagement

 Uploaded file: --
Related link: wessanen.com/what-we-care-for/reporting-performance/csr-policies/

  None of the above
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7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
1. A new webpage was added to our Whole Earth Foods website to educate consumers of sustainable Palm Oil. See
www.wholeearth.com . English language.
2. Palm Oil Policy translated into French and English for all suppliers.

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

Yes
Related link: wessanen.com/wp-content/uploads/2018/02/Wessanen-AR-2017-FINAL-2.pdf

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

Wessanen 3rd party suppliers of finished products are not all engaged with RSPO standard, making it difficult for us to comply
100% CSPO from physical supply chains. We mitigate by engaging (and even switching to) new suppliers which are committed to
RSPO, developing products without palm oil and by mitigating this situation with the buy/redemption of RSPO credits.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

Given the relatively small size (volumes palm oil) of our organization within the palm oil community, we have decided to implement
the standard in our own scope, but unfortunately we do not have the manpower to invest in other activities.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded

Link: wsn.madriverpreview.co.uk/wp-content/uploads/2018/02/GRI2018.pdf
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Particulars
About Your Organisation

1.1 Name of your organization

Weston Foods (Canada) Inc.

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0615-15-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Food Goods

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Canada

■ United States

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Canada

■ United States

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

28,727

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

3,659

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

32,386
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

24,030.47 3,659.18 - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance 3,393.36 - - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 27,423.83 3,659.18 - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) --

2.5.5 India --

2.5.6 North America 100%

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2017

Comment:
Maplehurst Bakeries LLC was RSPO Supply Chain Certified in 2017.
Interbake Foods, LLC was RSPO Supply Chain Certified in 2017.

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2015

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2021

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2025

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Canada, United States

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes
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3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes

3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2025

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

No demand from our consumers for such claims. Packaging formats are already cluttered with information and the message is lost.

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

We are in a position to comply with our customer requirements pertaining to the use of palm oil and palm kernel oil covered
by Book & Claim or Mass Balance.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Data Unknown

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

 Uploaded file: M-Policies-to-PNC-ethicalconducthr.pdf
For administration purpose, attachment files are renamed automatically

  Labour rights

 Uploaded file: M-Policies-to-PNC-laborrights.pdf
For administration purpose, attachment files are renamed automatically

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
We have published our Sustainable Palm Oil Statement on our website.

Report file: M-Practice-Guidelines.pdf
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7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

Yes

When do you plan to cover the gap using Book and Claim?

--

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

Yes
Report file: M-GHG-Emissions-Report.pdf

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

The only challenge we have see is the volatility in pricing of Book & Claim Certifications.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

Not at this time.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded

4046



Wewalka GmbH Nfg.KG
RSPO Annual

Communications of
Progress 2017

Particulars Form

Particulars
About Your Organisation

1.1 Name of your organization

Wewalka GmbH Nfg.KG

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0216-11-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Austria

■ Hungary

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Austria

■ Hungary

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

2,371

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

2,876

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

5,247
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - 201.00

2.3.4 Segregated 166.00 - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 166.00 - - 201.00

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 96%

2.5.5 India --

2.5.6 North America 4%

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2014

Comment:
achieved 2014

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2015

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2015

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2015

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Applies Globally

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes

4050



Wewalka GmbH Nfg.KG
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2015

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

Yes

Please state which product range(s) and market(s) you intend to apply the Trademark and when you plan to start using
the Trademark.

probably in consideration

Year: 2019

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

Cooperation with WWF Austria is in place since April 2015
All our key account Managers promote actively CSPO in their communication with our customers.
However, in 2017 in some markets the trend to eliminate Palm oil has increased.
By mid of 2018 we will only use 100 % Segregated Palm oil and derivatives.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

--

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

 Uploaded file: M-Policies-to-PNC-waterland.pdf
For administration purpose, attachment files are renamed automatically

  Land Use Rights

 Uploaded file: M-Policies-to-PNC-landuseright.pdf
For administration purpose, attachment files are renamed automatically

  Ethical conduct and human rights

 Uploaded file: M-Policies-to-PNC-ethicalconducthr.pdf
For administration purpose, attachment files are renamed automatically

  Labour rights

 Uploaded file: M-Policies-to-PNC-laborrights.pdf
For administration purpose, attachment files are renamed automatically

  Stakeholder engagement

 Uploaded file: M-Policies-to-PNC-stakeholderengagement.pdf
For administration purpose, attachment files are renamed automatically

  None of the above
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7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
we do not have any guidelines

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

we are using 100 % certified Palm oil.

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

no data available

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

3MCPD and Glycidol residue discussion ...

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

we have an active cooperation with WWF Austria regarding Palm oil.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Particulars
About Your Organisation

1.1 Name of your organization

Whitehall Specialties, Inc.

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0733-16-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● Own-brand-Manufacturer

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ United States

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ United States

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

12,500

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

12,500
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance 12,500.00 - - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 12,500.00 - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) --

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2016

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2015

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2016

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2016

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

United States

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes
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3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2016

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

Customers have not asked for it and we have not fully considered if we want to apply it to our products or not. However, customers
have requested the RSPO Certificate # and Mass Balance (MB) be listed on the BOL and COA.

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

Whitehall Specialties, Inc. will promote the use of RSPO to all current and potential customers in order to increase market
uptake. Furthermore, only RSPO certified palm products are currently used in our facilities, if new palm ingredients or
suppliers are needed RSPO Certification will be mandatory for Whitehall Specialties to use.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Data Unknown

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
Whitehall promotes the use of RSPO at various customer meetings. We also feature the RSPO logo and our certificate on our
company website.

Related link:  http://www.whitehall-specialties.com

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

--

Support for Smallholders
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9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

Though Whitehall Specialties, Inc. does not have any foreseeable obstacles we still are willing and wanting to support our suppliers
in any obstacles they face, as well give them any necessary support to help dissolve and overcome these obstacles.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

Whitehall Specialties, Inc. will continue to invite customers to participate in efforts to become RSPO Members and understand the
benefits of being RSPO certified. Furthermore, we will continue to meet our customers demands for RSPO certified palm oil.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Particulars
About Your Organisation

1.1 Name of your organization

Wholesome Harvest Baking, LLC

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0809-16-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Food Goods

● Own-brand-Manufacturer

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Canada

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Canada

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

--

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

--
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume - - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) --

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2017

Comment:
Certification was for Mass Balance (Mixed)

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2018

If target has not been met, please explain why:
We are using Mass Balance (Mixed) certified palm oil

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2030

If target has not been met, please explain why:
We are dependent on timeline of our supplier of Mass Balance (Mixed) certified palm oil so would base our timing on the supplier's
progress.

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2030

If target has not been met, please explain why:
We are dependent on timeline of our supplier of Mass Balance (Mixed) certified palm oil so would base our timing on the supplier's
progress.

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Canada
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3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

No

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

Yes

Please state which product range(s) and market(s) you intend to apply the Trademark and when you plan to start using
the Trademark.

Trademark will be used on Frozen pastry products in the Canadian market in 2018

Year: 2018

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

We will communicate the use of RSPO (Mixed) Certified Sustainable palm oil by using the Trademark on our consumer
packaging and on communication to our consumers on our website.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Data Unknown

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

 Uploaded file: --

  Land Use Rights

  Ethical conduct and human rights

 Uploaded file: --

  Labour rights

 Uploaded file: --

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
We are just in the process of launching our products with RSPO
Mixed certified palm oil logo and will be communicating this to our consumers on website.

GHG Footprint
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8.1 Are you currently reporting any GHG footprint?

No

Please explain why

We having internal discussions.

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

We have not encountered any specific challenges for use of Mass Balance (Mixed) certified palm oil

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

We have developed communication to our consumers on our website and corresponded with our customers and other stakeholders
on approach we are taking to support the RSPO vision.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Particulars
About Your Organisation

1.1 Name of your organization

Wikana Keks- und Nahrungsmittel GmbH

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0701-15-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers

4068



Wikana Keks- und Nahrungsmittel GmbH
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Germany

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Germany

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

807

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

807
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated 266.00 - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 266.00 - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 99%

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia 1%

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2013

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2013

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2020

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2020

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Germany

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related
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4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

Yes

Please state which product range(s) and market(s) you intend to apply the Trademark and when you plan to start using
the Trademark.

Winner Nougat Wikana
Waffel & Keks Wikana
Mürbchen Minz Wikana
Othello Minis Wikana
Fruchtkeks Wikana
Happy Halloween Wikana
Bio DK Quinoa ZB Wikana
Lutherbrodt Riegel / FS Wikana
Bio DK Kakao Wikana
Kalter Hund Tartelettes Wikana
Mandelspekulatius Wikana
Gewürzspekulatius Wikana
Kokoskeks mit Schokostückchen Wikana
Cottbuser Keks Wikana
Mini Mandelspekulatius Wikana
Knusper Plätzchen Wikana
Wikinger 3er Wikana
Wikinger Kakao Wikana
Wikinger Erdbeer Wikana
Wikinger Vanille Wikana
Wikinger Zitrone Wikana

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

not yet specified

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Data Unknown

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
look at www.wikana.de. The language is german.

Related link: www.wikana.de
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7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

certificates trade

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

--

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

since 2001 Wikana has been committed to organic farming. since 2007 we have been a voluntary member of the "Environment
Alliance Saxony-Anhalt" since 2008 we have been "Fairtrade" certified and thus support ethical trade A photovoltaic system
supplies electricity for our production We have installed a heat recovery system for a sustainable production

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

with no other actions

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Particulars
About Your Organisation

1.1 Name of your organization

Wilhelm Reuss GmbH & Co. KG Lebensmittelwerk

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0101-10-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Food Goods

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Germany

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Germany

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

9,514

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

1,104

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

10,618
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance 263.00 155.00 - -

2.3.4 Segregated 9,251.00 949.00 - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 9,514.00 1,104.00 - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 100%

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2012

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2015

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2015

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2015

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Germany

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes
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3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2016

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

Yes

Please state which product range(s) and market(s) you intend to apply the Trademark and when you plan to start using
the Trademark.

Spreads

Year: 2016

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

Move MB amounts to SG (as far as available and customer agrees)

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Confidential

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

 Uploaded file: M-Policies-to-PNC-ethicalconducthr.pdf
For administration purpose, attachment files are renamed automatically

  Labour rights

 Uploaded file: M-Policies-to-PNC-laborrights.pdf
For administration purpose, attachment files are renamed automatically

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
None

GHG Footprint
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8.1 Are you currently reporting any GHG footprint?

No

Please explain why

Monitoring through DIN EN ISO 50001 - no added value from additional GHG monitoring

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

None

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

Use of Segregated Palm Oil for several products, on own cost if customer is not interested in sustainability Status of the product or
not willing to pay the premium for it.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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William Jackson Food Group
RSPO Annual

Communications of
Progress 2017

Particulars Form

Particulars
About Your Organisation

1.1 Name of your organization

William Jackson Food Group

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0199-11-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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William Jackson Food Group
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Food Goods

● Own-brand-Manufacturer

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Applies Globally

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Applies Globally

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

613

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

2

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

615

4083



William Jackson Food Group
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - 0.58

2.3.4 Segregated 613.67 - - 1.63

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 613.67 - - 2.21

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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William Jackson Food Group
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa 100%

2.5.2 Australasia 100%

2.5.3 China 100%

2.5.4 Europe (incl.Russia) 100%

2.5.5 India 100%

2.5.6 North America 100%

2.5.7 South America 100%

2.5.8 Indonesia 100%

2.5.9 Malaysia 100%

2.5.10 Middle East 100%

2.5.11 Rest of Asia 100%

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2014

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2014

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2015

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2015

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Applies Globally

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes
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Consumer Goods Manufacturers Form

3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2015

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

Limited understanding of or demand for the mark by consumers.

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

We will continue with the use of 100% certified sustainable palm oil and palm oil products and advocate for the same use
by other organisations.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Confidential

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

 Uploaded file: --
Related link: http://www.wjfg.co.uk/wewill/

  Land Use Rights

  Ethical conduct and human rights

 Uploaded file: --
Related link: http://www.wjfg.co.uk/wewill/

  Labour rights

 Uploaded file: --
Related link: http://www.wjfg.co.uk/wewill/

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
We have a range of public commitments which can be found at http://www.wjfg.co.uk/wewill/

Related link: http://www.wjfg.co.uk/wewill/

GHG Footprint
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William Jackson Food Group
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

We plan to publish intermediate performance figures against the We WIll targets in 2020.

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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William Jackson Food Group
RSPO Annual

Communications of
Progress 2017

Retailers Form

Retailers
Operational Profile

1.1 Please state your main activities within the palm oil supply chain. Tick all that apply:

 Wholesaler

 Retail

 Food service providers

 Own-brand

 Third party brands

 Biofuels

 Other

Operations and Certification Progress

2.1 In which markets where you operate do you sell goods containing palm oil and oil palm products?

Applies Globally

2.5 Total volume of all palm oil and oil palm products in the goods sold in the year:

2.2.1 Total volume of Refined /Crude Palm Oil in the goods sold in the year

0.09 Tonnes

2.2.2 Total volume of Crude and Refined Palm Kernel Oil in the goods sold in the year

0.00 Tonnes

2.2.3 Total volume of Palm Kernel Expeller sold in the year

0.00 Tonnes

2.2.4 Total volume of other Palm-based Derivatives and Fractions used in the year

0.00 Tonnes

2.2.5 Total volume of all palm oil and oil palm products in the goods sold in the year

0.09 Tonnes
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Retailers Form

2.3 Volume of palm oil and oil palm products used in the year, in your own brand of products, that are RSPO-certified

No Description

Crude and
Refined Palm Oil
(Tonnes)

Crude and
Refined Palm
Kernel Oil
(Tonnes)

Palm Kernel
Expeller
(Tonnes)

Other
palm-based
derivatives and
fractions
(Tonnes)

2.3.1 Book and Claim from Mill / Crusher

2.3.2 Book and Claim from Independent
Smallholder

2.3.3 Mass Balance

2.3.4 Segregated

2.3.5 Identity Preserved 0.09

2.3.6 Total volume 0.09

2.4 Volume of RSPO certified sustainable palm oil and oil palm products purchased from other RSPO certified companies
(tonnes)

No Description

Crude and
Refined Palm Oil
(Tonnes)

Crude and
Refined Palm
Kernel Oil
(Tonnes)

Palm Kernel
Expeller
(Tonnes)

Other
palm-based
derivatives and
fractions
(Tonnes)

2.4.1 Book and Claim from Mill / Crusher

2.4.2 Book and Claim from Independent
Smallholder

2.4.3 Mass Balance 7.27

2.4.4 Segregated 0.11

2.4.5 Identity Preserved 1.38 0.01

2.4.6 Total volume 8.76 0.01

2.5 What is the percentage of RSPO certified sustainable palm oil and oil palm products in the total volume handled by your
company in the following regions:

2.5.1 Africa  100%
2.5.2 Australasia  100%
2.5.3 Europe (incl. Russia)  100%
2.5.4 North America  100%
2.5.5 South America  100%
2.5.6 Middle East  100%
2.5.7 China  100%
2.5.8 India  100%
2.5.9 Indonesia  100%
2.5.10 Malaysia  100%
2.5.11 Rest of Asia  100%

Time-Bound Plan
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Retailers Form

3.1 Year expected to start (or year started) using RSPO certified sustainable palm oil and oil palm products, in your own
brand of products

2014

3.1.1 Referring to 3.1, in which markets you operate do these commitments cover?

3.2 Year expected to be (or already) using 100% RSPO certified sustainable palm oil and oil palm products from any
supply chain option in your own brand products

2015

3.3 Year expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2015

3.4 Referring to 3.2 and 3.3, in which markets where you operate, do these commitments cover?

Applies Globally

3.5 Does your company have a Time-Bound Plan to require the use of RSPO certified palm oil and oil palm products in the
products you sell on behalf of other companies brands?

Yes

3.6 If so, what year is it by? 

2015

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand products?

No

4.2 Please explain why

Limited understanding of or demand for the mark by consumers.

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

We will continue with the use of 100% certified sustainable palm oil and palm oil products and advocate for the same use by other
organisations.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Confidential

Application of Principles & Criteria for all members sectors
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William Jackson Food Group
RSPO Annual

Communications of
Progress 2017

Retailers Form

7.1 Do you have organizational policies that are in line with the RSPO P&C, such as:

  Water, land, energy and carbon footprints
No file was uploaded
Related link: http://www.wjfg.co.uk/wewill/

  Water, land, energy and carbon footprints

  Ethical conduct and human rights
No file was uploaded
Related link: http://www.wjfg.co.uk/wewill/

  Labour rights
No file was uploaded
Related link: http://www.wjfg.co.uk/wewill/

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organisation provided in the past year, to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
We have a range of public commitments which can be found at http://www.wjfg.co.uk/wewill/

Uploaded files:

No files were uploaded

Link to Website
http://www.wjfg.co.uk/wewill/

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please state if you have any future plans to do so?

We plan to report interim progress against the We Will targets in 2020.

Support Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

Do you have any future plans to support independent smallholders?

No
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William Jackson Food Group
RSPO Annual

Communications of
Progress 2017

Challenges Form

Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

Nothing to report.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

Nothing to add.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded

Link: http://www.wjfg.co.uk/wewill/
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William Sword, Limited
RSPO Annual

Communications of
Progress 2017

Particulars Form

Particulars
About Your Organisation

1.1 Name of your organization

William Sword, Limited

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0482-14-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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William Sword, Limited
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ United Kingdom

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ United Kingdom

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

490

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

490
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance 490.00 - - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 490.00 - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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Consumer Goods Manufacturers Form

2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 100%

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2014

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2014

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2014

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2014

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

United Kingdom

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes
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William Sword, Limited
RSPO Annual
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Consumer Goods Manufacturers Form

3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2014

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

Business decision

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

No planned actions

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

--

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

No

Support for Smallholders
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Consumer Goods Manufacturers Form

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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William Sword, Limited
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Communications of
Progress 2017

Challenges Form

Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

None

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

No

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Communications of
Progress 2017

Particulars Form

Particulars
About Your Organisation

1.1 Name of your organization

World Cones NV

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0416-14-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Own-brand-Manufacturer

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Applies Globally

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Applies Globally

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

1,037

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

16

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

1,053
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume - - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia 2%

2.5.3 China --

2.5.4 Europe (incl.Russia) 94%

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia 4%

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2014

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2014

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2014

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2014

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Applies Globally

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes

4103



World Cones NV
RSPO Annual

Communications of
Progress 2017
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3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2014

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

Yes

Please state which product range(s) and market(s) you intend to apply the Trademark and when you plan to start using
the Trademark.

waffles

Year: 2016

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

We already use RSPO certified sustainable palm in all our products

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Confidential

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
RSPO is included in our annual staff training and reported in our management meetings

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

--

GHG Footprint
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8.1 Are you currently reporting any GHG footprint?

No

Please explain why

--

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

none

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

As we need to meet the customers demands, RSPO will alays be a part of this.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Particulars
About Your Organisation

1.1 Name of your organization

Wright's Pies (Shelton) Limited

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0633-15-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Food Goods

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ United Kingdom

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ United Kingdom

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

2,188

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

2,188
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance 2,187.80 - - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 2,187.80 - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 100%

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2015

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2015

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2030

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2030

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

United Kingdom

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes
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3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2030

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

It is not currently a requirement for Wrights branded products. To be discussed further at board member level.

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

Notify customers and suppliers.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

--

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

 Uploaded file: M-Policies-to-PNC-waterland.pdf
For administration purpose, attachment files are renamed automatically

  Land Use Rights

  Ethical conduct and human rights

 Uploaded file: M-Policies-to-PNC-ethicalconducthr.pdf
For administration purpose, attachment files are renamed automatically

  Labour rights

 Uploaded file: M-Policies-to-PNC-laborrights.pdf
For administration purpose, attachment files are renamed automatically

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
This is being driven customer demand and customer codes of practice.
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7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

Not required.

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

Lack of understanding of what GHG footprint is?

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

We haven't had any issues.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

None

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Particulars
About Your Organisation

1.1 Name of your organization

Yee Lee Oils & Foodstuffs (Singapore) Pte Ltd

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0899-17-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● Food Goods

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Singapore

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Singapore

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

107

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

107
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

107.00 - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 107.00 - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) --

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2020

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2018

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2025

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2025

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Singapore

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes
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3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2025

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

Yes

Please state which product range(s) and market(s) you intend to apply the Trademark and when you plan to start using
the Trademark.

Vegetable Cooking Oils (Singapore)
Blended Cooking Oil (Singapore)

Year: 2018

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

We intend to advice supermarkets chains, general stores and restaurants to buy RSPO Palm Olein.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Data Unknown

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
At the moment we do not have any published material on guidelines.

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

No immediate plan at the moment.

Support for Smallholders

4118



Yee Lee Oils & Foodstuffs (Singapore) Pte Ltd
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

No comment

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

By word of mouth, we are encouraging our buyers to use RSPO Palm Oil products.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Particulars
About Your Organisation

1.1 Name of your organization

Young's Seafood Ltd

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0037-08-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Food Goods

● Own-brand-Manufacturer

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ United Kingdom

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ United Kingdom

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

--

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

--
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - 1.52

2.3.4 Segregated - - - 473.98

2.3.5 Identity Preserved - - - -

2.3.6 Total volume - - - 475.50

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 1%

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2014

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2015

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2015

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2015

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

United Kingdom

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes

4124



Young's Seafood Ltd
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2015

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

Consumer evaluation not assessed

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

Continue to purchase only from certified supply base.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Other

- Others:

NA

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

 Uploaded file: M-Policies-to-PNC-laborrights.pdf
For administration purpose, attachment files are renamed automatically

Related link: www.youngsseafood.co.uk

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
Please refer to Young's Seafood Palm Oil Policy which suppliers must adhere to available in English.

Report file: M-Practice-Guidelines.pdf

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

Yes
Report file: M-GHG-Emissions-Report.pdf

Support for Smallholders
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9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

Following on from internal and external RSPO training we have identified no further barriers to entry.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

RSPO is a recognised Food Industry Standard which Young's approved suppliers have adopted as an accreditation. RSPO is now
a mandatory standard when sourcing new raw material.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Particulars
About Your Organisation

1.1 Name of your organization

YSCO NV

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0417-14-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Food Goods

● Own-brand-Manufacturer

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Belgium

■ France

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Belgium

■ France

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

78

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

88

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

166
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance 2.02 - - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 2.02 - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 100%

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2011

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2011

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2016

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2016

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Australia, Austria, Belgium, Bulgaria, Cameroon, Cape Verde, Congo, the Democratic Republic of the, Croatia (Hrvatska), Cyprus,
Czech Republic, Denmark, Djibouti, Finland, France, French Guiana, French Polynesia, Gabon, Gambia, Germany, Greece,
Guadeloupe, Hungary, Iceland, Ireland, Italy, Latvia, Lithuania, Luxembourg, Macedonia, The Former Yugoslav Republic of,
Martinique, Mauritius, Mayotte, Monaco, Morocco, Netherlands, New Caledonia, New Zealand, Poland, Portugal, Reunion,
Romania, Russian Federation, Saudi Arabia, Senegal, Seychelles, Sierra Leone, Slovakia (Slovak Republic), Slovenia, Spain,
Sweden, Switzerland, Togo, United Arab Emirates, United Kingdom

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes
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3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes

3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2011

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

In Ice cream % palm/palmkernel in total recipe is very limited (<1% of total net weight).

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

Put pressure on our suppliers to become able to deliver us RSPO SG Palm oil Products.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Data Unknown

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

 Uploaded file: M-Policies-to-PNC-ethicalconducthr.pdf
For administration purpose, attachment files are renamed automatically

  Labour rights

 Uploaded file: M-Policies-to-PNC-laborrights.pdf
For administration purpose, attachment files are renamed automatically

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
We've published the possibility of sourcing RSPO MB/SG Ice Cream products on our web site
French/English/German/Dutch

Related link: http://www.ysco.eu/en/philosophy/sustainability
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7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

Yes

When do you plan to cover the gap using Book and Claim?

2019

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

Yes
Report file: M-GHG-Emissions-Report.pdf

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

The standard is sometimes difficult to understand (eg. carrier in additives)

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

/

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded

Link: http://www.ysco.eu/en/philosophy/sustainability
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Particulars
About Your Organisation

1.1 Name of your organization

Zak?ad Wyrobów Cukierniczych Millano Krzysztof Kotas

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0453-14-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Food Goods

● Own-brand-Manufacturer

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Poland

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Poland

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

1,336

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

8

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

1,344
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance 91.25 - - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 91.25 - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) --

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2014

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2017

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2030

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2030

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Poland

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related
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4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

We use trademark only for private label, on request our customers.

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

In 2017 our certyficate was extended by Segregation Supply Chian Model.
In 2018 we had first production of product in Segregation Supplay Chain Model.
We will infirm our customers that we are a member of RSPO and we can manufacture goods with RSPO certyficate
according to Mass Balance and Segregation Supply Chain Model.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Confidential

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

 Uploaded file: M-Policies-to-PNC-ethicalconducthr.pdf
For administration purpose, attachment files are renamed automatically

  Labour rights

 Uploaded file: --

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
We did not provide any best practice guidelines or information to facilitate the uptake of RSPO certified sustainable palm oil and oil
products.

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

We did not consider such a solution

GHG Footprint
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8.1 Are you currently reporting any GHG footprint?

No

Please explain why

We do not emit GHG in the atmosphere.

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

The high cost of implementation and maintenance of the system, additional costs of purchase in accordance to the system Mass
Balance and Segregation, that need to be transferred to the product.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

In 2017 our certificate was extended by Segregation Supply Chain Model. We conduct periodic training in terms of RSPO,
improving employee awareness.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Particulars
About Your Organisation

1.1 Name of your organization

Zamek Lebensmittelwerke GmbH

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0801-16-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Own-brand-Manufacturer

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Germany

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Applies Globally

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

366

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

366
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance 181.00 - - -

2.3.4 Segregated 185.00 - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 366.00 - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 99%

2.5.5 India --

2.5.6 North America 1%

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2015

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2016

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2016

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2016

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Applies Globally

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

No

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes
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3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2016

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

--

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

Increase the share of segregated palm oil.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

--

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

 Uploaded file: --

  Labour rights

 Uploaded file: --

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

--

Support for Smallholders
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9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

We eliminated the use of non sustainable Palm oil materials in 2016 completely. The use of segregation palm oil increased to over
50%. This is an increase of 40% compared to 2016.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Particulars
About Your Organisation

1.1 Name of your organization

Zentis GmbH & Co KG

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0232-12-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Own-brand-Manufacturer

● Other:

fruit preparations, chocolate coated cereals, endproducts like jam, rolled marzipan products, different creams

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Germany

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Germany

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

--

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

--
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume - - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 100%

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2012

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2012

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2012

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2012

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Germany

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

No

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related
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4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

Yes

Please state which product range(s) and market(s) you intend to apply the Trademark and when you plan to start using
the Trademark.

Nusspli 200gr (2012)
Nusspli 400gr (2012
Belmandel 400gr (2015)
buckets: 12,5kg (2015)

Year: 2012

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

We contact our suppliers to switch more products to sustainable palm oil and to the SG supply chain model.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Confidential

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

 Uploaded file: M-Policies-to-PNC-ethicalconducthr.pdf
For administration purpose, attachment files are renamed automatically

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
-

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

Yes
Report file: M-GHG-Emissions-Report.pdf

Support for Smallholders
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9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

Short-term suspension of a supplier lieads to shortage of segregated palmoil and to extra costs. Availability of specific products
(fractions/derivates) of segregated palm oil in small quantities for a reasonable sustainability.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

Zentis is a member of FONAP since 01.01.2017

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● Uploaded files:
Nachhaltigkeitsbericht 2014_2015.pdf
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Particulars
About Your Organisation

1.1 Name of your organization

ZITO d.o.o.

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0681-15-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Food Goods

● Manufacturing on behalf of other third party brands

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Slovenia

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Slovenia

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

341

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

341
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance 93.60 - - -

2.3.4 Segregated 247.70 - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 341.30 - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 100%

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2015

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2015

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2020

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2020

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Applies Globally

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related
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4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

The current public opinion is not in favor - we do not emphasize usage unless it is our buyer's demand

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

the certification will be extanded to other product types in according to buyer's demands

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Data Unknown

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
english

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

No

Please explain why

not required by our legislation

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

none

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

expanding the scope of certified products for new traders

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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Particulars
About Your Organisation

1.1 Name of your organization

Zott SE & Co KG

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0777-16-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Food Goods

● Own-brand-Manufacturer

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Germany

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Applies Globally

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

219

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

39

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

258
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance 8.00 - - -

2.3.4 Segregated 250.40 - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 258.40 - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 100%

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2017

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2017

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2018

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2018

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Applies Globally

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

No

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

No

Trademark Related

4165



Zott SE & Co KG
RSPO Annual

Communications of
Progress 2017

Consumer Goods Manufacturers Form

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

Yes

Please state which product range(s) and market(s) you intend to apply the Trademark and when you plan to start using
the Trademark.

DE, GB, FR, NL, IT, DK, SE, FI, PT, PL, CZ, SK, HU, HR, BA, MNE.

Year: 2017

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

we already use 100% certified Palm Oil and Palm kernel Oil.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Other

- Others:

3.7
data are not applicable

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

 Uploaded file: --
Related link: https://issuu.com/zott-dairy/docs/zott_caring_for_life_nachhaltigkeit_22aadf585bf656

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
German and English. Report of sustainabilty.

Related link: https://issuu.com/zott-dairy/docs/zott_caring_for_life_nachhaltigkeit_22aadf585bf656

GHG Footprint

8.1 Are you currently reporting any GHG footprint?

Yes
Related link: https://issuu.com/zott-dairy/docs/zott_caring_for_life_nachhaltigkeit_22aadf585bf656

Support for Smallholders
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9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

RSPO certification was in 2017. So far, we were not faced any obstacles in 2017.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

So far no special action took place. We are selling RSPO certified products only a short period of time.

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded

Link: https://issuu.com/zott-dairy/docs/zott_caring_for_life_nachhaltigkeit_22aadf585bf656
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Particulars
About Your Organisation

1.1 Name of your organization

ZPC FLIS SPOLKA JAWNA

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0598-15-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Food Goods

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Iceland

■ Poland

■ United Kingdom

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Iceland

■ Poland

■ United Kingdom

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

2,217

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

--

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

2,217
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance 80.22 - - -

2.3.4 Segregated - - - -

2.3.5 Identity Preserved - - - -

2.3.6 Total volume 80.22 - - -

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 100%

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2015

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2015

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2025

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2025

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Iceland, Poland, United Kingdom

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

Yes

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes
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3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2019

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

no relevance to the markets

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

Discussions with suppliers. Comunication with our customers, participation in RSPO meeting, conferences, internal training
for employees.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Data Unknown

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

  Land Use Rights

  Ethical conduct and human rights

  Labour rights

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
not applicable

7.3 Your answers above indicate that you are not yet using 100% RSPO certified palm oil and oil palm products. Do you
have plans to immediately cover the gap using Book & Claim?

No

Please explain why

it not necessary

GHG Footprint
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8.1 Are you currently reporting any GHG footprint?

No

Please explain why

--

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

There were no significant obstacles during reporting period

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

see above

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● Uploaded files:
Polityka Bezpiecze?stwa.pdf

Link: www.flis.pl
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Particulars
About Your Organisation

1.1 Name of your organization

Zur Mühlen Gruppe Aps & Co. KG Hamburg

1.2 What is/are the primary activity(ies) or product(s) of your organization?

  Oil Palm Growers

  Palm Oil Processors and/or Traders

  Consumer Goods Manufacturers

  Retailers

  Banks and Investors

  Social or Development Organisations (Non Governmental Organisations)

  Environmental or Nature Conservation Organisations (Non Governmental Organisations)

  Affiliate Members

  Supply Chain Associate

1.3 Membership number

4-0278-12-000-00

1.4 Membership category

Ordinary

1.5 Membership sector

Consumer Goods Manufacturers
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Consumer Goods Manufacturers
Operational Profile

1.1 Please state what your main activity(ies) is/are within manufacturing 

● End-product manufacturer

● Food Goods

Operations and Certification Progress

2.1 Please include details of all operations using palm oil, majority owned and/or managed by the member and/or related
entities

2.1.1 In which markets where you operate, do you manufacture goods with palm oil and oil palm products?

■ Germany

2.1.2 In which markets where you operate, do you calculate how much palm oil and oil palm product there is in the goods
you manufacture?

■ Germany

2.2 Volumes of palm oil and oil palm products (Tonnes)

2.2.1 Total volume of Crude and Refined Palm Oil used in the year (Tonnes)

--

2.2.2 Total volume of Crude and Refined Palm Kernel Oil used in the year (Tonnes)

--

2.2.3 Total volume of Palm Kernel Expeller used in the year (Tonnes)

--

2.2.4 Total volume of other palm-based Derivatives and Fractions used in the year (Tonnes)

459

2.2.5 Total volume of all palm oil and oil palm products used in the year (Tonnes)

459
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2.3 Volume of palm oil and oil palm products used in the year in your own brand products that are RSPO-certified (in
tonnes):

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.3.1 Book and Claim from Mill /
Crusher*

- - - -

2.3.2 Book and Claim from Independent
Smallholder*

- - - -

2.3.3 Mass Balance - - - 362.47

2.3.4 Segregated - - - 96.60

2.3.5 Identity Preserved - - - -

2.3.6 Total volume - - - 459.07

2.4 Volume of RSPO certified sustainable palm oil and oil palm products sold to other RSPO certified companies  (in
tonnes)

Description

Crude and
Refined
Palm Oil

Crude and
Refined
Palm Kernel
Oil

Palm Kernel
Expeller

Other
palm-based
derivatives
and
fractions

2.4.1 Book and Claim from Mill / Crusher - - - -

2.4.2 Book and Claim from Independent
Smallholder

- - - -

2.4.3 Mass Balance - - - -

2.4.4 Segregated - - - -

2.4.5 Identity Preserved - - - -

2.4.6 Total volume - - - -
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2.5 What is the percentage of RSPO Certified Sustainable Palm Oil in the total palm oil used by your company in the
following regions:

2.5.1 Africa --

2.5.2 Australasia --

2.5.3 China --

2.5.4 Europe (incl.Russia) 100%

2.5.5 India --

2.5.6 North America --

2.5.7 South America --

2.5.8 Indonesia --

2.5.9 Malaysia --

2.5.10 Middle East --

2.5.11 Rest of Asia --

Time-Bound Plan

3.1 Date of first supply chain certification (planned or achieved)

2013

3.2 Date expected to/or started to use any RSPO certified sustainable palm oil and oil palm products in your own brand
products

2013

3.3 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from any supply chain
option in your own brand products

2013

3.4 Date expected to be using 100% RSPO certified sustainable palm oil and oil palm products from physical supply
chains (Identity Preserved, Segregated and/or Mass Balance) in your own brand products

2013

3.5 Referring to 3.3 and 3.4, In which markets where you operate do these commitments cover?

Applies Globally

3.6 Does your company use RSPO certified sustainable palm oil and oil palm products in goods you manufacture on
behalf of other companies?

No

3.7 Does your company have a Time-Bound Plan to only use RSPO certified palm oil and oil palm products in the goods
you manufacture on behalf of other companies?

Yes
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3.8 When do you expect all products you manufacture to only contain RSPO certified sustainable palm oil and oil palm
products?

2013

Trademark Related

4.1 Do you use or plan to use the RSPO Trademark on your own brand of products?

No

Please explain why

An advertisment will only be considered if they are identity preserved

Actions for Next Reporting Period

5.1 Outline actions that you will take in the coming year to promote the use of RSPO certified sustainable palm oil and oil
palm products along the supply chain

We already use RSPO Certified Palm only.

Reasons for Non-Disclosure of Information

6.1 If you have not disclosed any of the above information, please indicate the reasons why

Data Unknown

- Others:

--

Application of Principles & Criteria for all members sectors

7.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

  Water, land, energy and carbon footprints

 Uploaded file: --
Related link: http://www.zurmuehlengruppe.de/en/home/quality/sustainability/

  Land Use Rights

  Ethical conduct and human rights

 Uploaded file: --
Related link: http://www.zurmuehlengruppe.de/en/home/company/responsibility/

  Labour rights

 Uploaded file: --
Related link: http://www.zurmuehlengruppe.de/en/home/company/responsibility/

  Stakeholder engagement

  None of the above

7.2 What best practice guidelines or information has your organization provided in the past year to facilitate the uptake of
RSPO certified sustainable palm oil and oil palm products? What languages are these guidelines available in?

Comment:
No best practice guidelines or information were provided. We are already 100% RSPO ( MB or SG)

GHG Footprint
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8.1 Are you currently reporting any GHG footprint?

No

Please explain why

We determine the Emission by calculation, but do not publish them

Support for Smallholders

9.1 Are you currently supporting any independent smallholder groups?

No

   Do you have any future plans to support independent smallholders?

   No
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

We had no problems being supplied.

2 In addition to the actions already reported in this ACOP how has your organization supported the vision of RSPO to
transform markets in other ways? (e.g. Funding; Engagement with key stakeholders; Business to business
education/outreach)

-

3 File -Please attach or add links to any other information from your organisation on your policies and actions on palm oil
(EG: sustainability reports, policies, other public information)

● No files were uploaded
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