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Particulars
About Your Organisation

Organisation Name

Bunge Limited

Corporate Website Address

http://www.bunge.com

Primary Activity or Product

■ Processor and/or Trader

Related Company(ies)

No

Membership

Membership Number Membership Category Membership Sector

2-0066-07-000-00 Ordinary Palm Oil Processors and/or Traders

http://www.bunge.com
http://www.bunge.com
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Palm Oil Processors and Traders
Operational Profile

1.1 Please state your main activity(ies) within the supply chain

● Post-refinery processor

● Trader

● Ingredient manufacturer

● Biofuel producer

1.2 Operation and Certification Progress

1.2.1 Do you have a system for calculating how much palm oil and palm oil products you use?
Yes

1.3 Total volume of all palm oil products processed and/or traded in the year in the year (Tonnes)

1.3.1 Total volume of oil palm and palm oil derivatives processed and/or traded in the year
1,267,753.00 Tonnes

1.3.2 Total volume of palm kernel oil and palm kernel oil derivatives processed and/or traded in the year
347,863.00 Tonnes

1.3.3 Total volume of other Palm Oil Derivatives and Fractions processed and/or traded in the year
111,373.00 Tonnes

1.3.4 Total volume of all palm oil and palm oil derived products processed and/or traded in the year
1,726,989.00 Tonnes

1.4 Volume processed and/or traded in the year that is RSPO-certified (Tonnes):

No Description

Crude Palm
Oil
(Tonnes)

Palm kernel
oil
(Tonnes)

All other
palm-based
derivatives
and
fractions
processed
and/or
traded in
the year
that is
RSPO-certified
(Tonnes)

1.4.1 Mass Balance 25467.00 3057.00 33675.00

1.4.2 Segregated 8621.00 1246.00 3558.00

1.4.3 Identity Preserved

1.4.4 Total volume of Oil Palm processed and/or traded
in the year that is RSPO-certified:

34088.00 4303.00 37233.00

1.5 What is the percentage of certified sustainable palm oil in the total palm oil your company sells in:

Europe  13%
India  --%
China  --%
South East Asia  --%
North America  24%
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1.6 What is the percentage of certified sustainable palm kernel oil in the total palm kernel oil your company sells in:

Europe  36%
India  --%
China  --%
South East Asia  --%
North America  3%

Time-Bound Plan

2.1 Date of first supply chain certification (planned or achieved)

2014

Comment:
Our certification initiated with European supply.

2.2 Time-bound plan - Year expected to achieve 100% RSPO certification of all supply chains

2020

Comment:
We are working on this but market has been challenging, as explaining throughout the whole ACOP document.

2.3 What are your interim milestones towards achieving this RSPO certification commitment (year and progressive
CSPO%)? Please state annual targets/strategies.

Bunge announced an updated global palm oil sourcing policy in October 2014. This policy commits the company to develop a
traceable supply chain that protects HCS and HCV areas and peat regardless of depth, and promotes FPIC and other human
rights provisions. (http://www.bunge.com/citizenship/sus_palm_oil.html) The last update on our supply chain mapping was
released in March 2016. Full implementation plans and timelines for 100% compliance are under development. The actualization
of these plans may influence the timing and nature of increases in our purchases of RSPO oil. As such, deadlines in this
ACOP are conditional.

2.4 Timebound plan - Year expected to only "handle/supply" RSPO certified oil palm products

2023

Comment:
We are working on this but market has been challenging, as explaining throughout the whole ACOP document.

2.5 How do you promote RSPO and RSPO certified sustainable palm oil to your customers proactively?

Bunge has RSPO certified facilities in multiple regions and markets both b2b and consumer products as containing RSPO oil.
The following activities are in place: - promotion of meetings with major customers to give information about palm,
sustainability and certification in general - active participation in industry events - open and active dialogue with NGOs
and other stakeholders. For own brands: 1) Use of RSPO as available 2) Mass Balance. Significant financial Support
during the past 3-4 years. 3) For Private Label: Communication / Promotion in collaboration with suppliers, customers and
NGOs

2.6 Which countries that your organization operates in do the above own-brand commitments cover?

● Germany

● Poland

GHG Emissions

3.1 Are you currently assessing the GHG emissions from your operations? 

Yes

3.2 Do you publicly report the GHG emissions of your operations? 

Yes

URL: www.bunge.com/citizenship/enviro_perf.html

Actions for Next Reporting Period

http://www.bunge.com/citizenship/sus_palm_oil.html)
http://www.bunge.com/citizenship/sus_palm_oil.html)
http://www.bunge.com/citizenship/sus_palm_oil.html)
http://www.bunge.com/citizenship/sus_palm_oil.html)
http://www.bunge.com/citizenship/enviro_perf.html
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4.1 Outline actions that you will take in the coming year to promote CSPO use along the supply chain

We will continue to participate in certified market discussions, making proper assessments about how much and how fast it
could increase. We will continue to ask engagement with CSPO in our supply chain, presenting it as means to leverage
governance and to mitigate possible risks in our supply. We are implementing our Palm Oil Policy, which has led us to a
higher understanding of our supply chain and, then, we'll be able to better assess gaps, promote specific engagement programs
and continuously increase our CSPO use as per market demands.

Reasons for Non-Disclosure of Information

5.1 If you have not disclosed any of the above information please indicate the reasons why

Other

Application of Principles & Criteria for all members sectors

6.1 Related to your sourcing, do you have (a) policy/ies, that are in line with the RSPO P&C such as:

● Water, land, energy and carbon footprints
P-Policies-to-PNC-waterland.pdf

● Land Use Rights
P-Policies-to-PNC-landuseright.pdf

● Ethical conduct and human rights
P-Policies-to-PNC-ethicalconducthr.pdf

● Labour rights
P-Policies-to-PNC-laborrights.pdf

● Stakeholder engagement
P-Policies-to-PNC-stakeholderengagement.pdf

6.2 Where relevant, what prevents you from trading/processing only CSPO? 

Lack of demand from customers in certain regions. Several times, customers want product but are not willing to pay the costs
for that and the supply chain needs to be remunerated.

Commitments to CSPO uptake

As you don't source 100% CSPO through physical supply chains (IP/SG/MB), please answer the following questions: Do
you have plans to?

No

Please explain why:

Bunge announced an updated global palm oil sourcing policy in October 2014. This policy commits the company to develop a
traceable supply chain that protects HCS and HCV areas and peat regardless of depth, and promotes FPIC and other human
rights provisions. (http://www.bunge.com/citizenship/sus_palm_oil.html) The last update on our supply chain mapping was
released in March 2016. Full implementation plans and timelines for 100% compliance are under development. The actualization
of these plans may influence the timing and nature of increases in our purchases of RSPO oil. As such, deadlines in this
ACOP are conditional.

7.1. Do you have plans to immediately cover the gap using Book & Claim?

No

Please explain why:

Bunge announced an updated global palm oil sourcing policy in October 2014. This policy commits the company to develop a
traceable supply chain that protects HCS and HCV areas and peat regardless of depth, and promotes FPIC and other human
rights provisions. (http://www.bunge.com/citizenship/sus_palm_oil.html) The last update on our supply chain mapping was
released in March 2016. Full implementation plans and timelines for 100% compliance are under development. The actualization
of these plans may influence the timing and nature of increases in our purchases of RSPO oil. As such, deadlines in this
ACOP are conditional.

Concession Map

http://www.rspo.org/acop/2015/bunge-limited/P-Policies-to-PNC-waterland.pdf
http://www.rspo.org/acop/2015/bunge-limited/P-Policies-to-PNC-landuseright.pdf
http://www.rspo.org/acop/2015/bunge-limited/P-Policies-to-PNC-ethicalconducthr.pdf
http://www.rspo.org/acop/2015/bunge-limited/P-Policies-to-PNC-laborrights.pdf
http://www.rspo.org/acop/2015/bunge-limited/P-Policies-to-PNC-stakeholderengagement.pdf
http://www.bunge.com/citizenship/sus_palm_oil.html)
http://www.bunge.com/citizenship/sus_palm_oil.html)
http://www.bunge.com/citizenship/sus_palm_oil.html)
http://www.bunge.com/citizenship/sus_palm_oil.html)
http://www.bunge.com/citizenship/sus_palm_oil.html)
http://www.bunge.com/citizenship/sus_palm_oil.html)
http://www.bunge.com/citizenship/sus_palm_oil.html)
http://www.bunge.com/citizenship/sus_palm_oil.html)
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Do you agree to share your concession maps with the RSPO?

No

Please explain why: No plantations in our operations.
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

Market hasn't demand certified product in large scale yet, and as trader we don't have much of power to influence end user.
Main obstacle is cost and procurement. We are promoting all efforts to the implementation of our Palm oil policy. This
policy commits the company to develop a traceable supply chain that protects HCS and HCV areas and peat regardless of depth,
and promotes FPIC and other human rights provisions. (http://www.bunge.com/citizenship/sus_palm_oil.html) The last update
on our supply chain mapping was released in March 2016. Full implementation plans and timelines for 100% compliance are under
development. The actualization of these plans may influence the timing and nature of increases in our purchases of RSPO
oil, although we are promoting RSPO to all of our suppliers. Important to note that Palm Oil may be used for biofuel, and
customer may choose to certify by other standards rather than RSPO.

2 How would you qualify RSPO standards as compared to other parallel standards?

--

Cost Effective:

No

Robust:

Yes

Simpler to Comply to:

Yes

3 How has your organization supported the vision of RSPO to transform markets? (e.g. Funding; Engagement with key
stakeholders; Business to business education/outreach)

Bunge is actively engaged in a variety of sustainable agriculture efforts, projects and multi-stakeholder groups. In October
2014, Bunge announced a new sustainable palm sourcing policy committing the company to traceability and major points of
RSPO guidelines. The company has participated in forums and promote RSPO in its Food and Ingredient operations mainly in
Europe, where 36% of palm products for the segment is already certified.

4 Other information on palm oil (sustainability reports, policies, other public information)

More information about our policies and engagement can be found in our sustainability webpages at www.bunge.com/citizenship

http://www.bunge.com/citizenship/sus_palm_oil.html)
http://www.bunge.com/citizenship/sus_palm_oil.html)
http://www.bunge.com/citizenship/sus_palm_oil.html)
http://www.bunge.com/citizenship/sus_palm_oil.html)

