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Objective of this session

 To highlight common mistakes made in 
       PalmTrace (PT) that causes denial of 
       the licence request“ ”



Continuous improvement and refinement 
to ensure the key Palm Trace personnel of 

CB are up to date“ ”



Palm Trace Manual - CB Area  



New Features in RSPO Palm Trace

● Update an Existing License without suspension 

As of 2022, all the sections of an active license can now be edited (Sections 0, 1, 2, or 3)

● Multiple Phase License submission for ISH License submission



License Request Submission in Palm 
Trace (P&C and ISH)



Requirement 5.13.2 
5.13.2 

A request for time extension of up to a maximum of three (3) months may be 
approved by the RSPO Secretariat. If a surveillance audit is not conducted within the 
required time frame, unless due to the actions of the CB itself, the CB shall notify the 
organisation and the RSPO Secretariat that the certificate is suspended, until the 
surveillance audit has been undertaken and the certification decision has been 
approved by RSPO. The surveillance audit shall be undertaken within six (6) months of 
the suspension date, otherwise a full recertification audit shall be required



Section 0 - Inconsistencies

� The information of 
Date of Audit, Name 
of Auditor(s), and 
Lead Auditor(s) not 
consistent with the 
Audit Report



Section 3 - Backdating the start date 
of new license

� When there is a lapses 
between previous license and a 
new license validity

� The start date of new license 
shall not be backdated, it must 
follow the same as license 
request date

Previous license validity
(1 year) + 3 months time 

extension 

Start date
15/8/21 End date

14/11/22

License 
request date
14/2/23

End date
14/8/23

New license validity
(1 year) 



Suspend a license

� Prior to suspension of license, 
CB need to remind the CH that 
all unconfirmed transactions 
will be automatically cancelled 
and will only be resubmitted by 
the system once a new license 
has been approved 

Communicate with the member 
about this procedure - make 
sure all transaction (i.e. 
shipping announcement) has 
been completed prior to the 
suspension



QUESTIONS ?



Find out more at



PUBLIC ANNOUNCEMENT PROCESS

CERTIFICATION UNIT
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RSPO Certification System
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i. RSPO member’s name and membership number.
ii. Name of the mill, its supply base and the locations.
iii. For ISH, the name of the group, number of group members and the location of the group.
iv. Background of the management unit.
v. Type of audit and audit date.
vi. Information about the mill including the mill capacity, mill locations and the GPS reference and the estimated
annual CPO and PK production.
vii. Information about the supply base (each supply base) including the location and the GPS reference, total
area to be certified (in ha), total planted area (in ha) and annual estimated FFB production.
viii. For ISH, the list of names of the group members including locations, the GPS reference, respective area to
be certified (in ha), total planted area (in ha), the annual estimated FFB production and the date of joining
the group.
ix. The name of the standard to be audited including the supply chain model.
x. Location maps of the management unit or the ISH group.
xi. RSPO PalmTrace number (RSPO PO_ID).
xii. To indicate whether there is NPP submitted to RSPO Secretariat and the NPP status.
xiii. Status of the RaCP, if applicable.
xiv. CB’s audit team including their roles and brief qualification of each of the team members.
xv. How the stakeholders can submit their comments.
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Annex 5



COMMON MISTAKES RELATED TO ANNEX 5
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• High OER and KER percentages derived from 
estimated CPO and FFB

% Oil Extraction Rate (OER)

= CSP0 (54579 MT)

FFB (125,792 MT)

= 43%



COMMON MISTAKES RELATED TO ANNEX 5
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• No location maps of the 
management unit or the ISH group



COMMON MISTAKES RELATED TO ANNEX 5
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• The RaCP Status is not 
clearly indicated in the 
public announcement



COMMON MISTAKES RELATED TO ANNEX 5
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• No Palm Trace ID number 
(PO_ID)

• Wrong PalmTrace ID 
number



COMMON MISTAKES RELATED TO ANNEX 5
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• Discrepancy of certified and production area from the previous certification, RaCP record 
and public announcement

• Wrong standard stated in the public announcement



RSPO Certification System
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PUBLIC ANNOUNCEMENT
FLOWCHART



PUBLIC ANNOUNCEMENT FLOWCHART
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PUBLIC 
ANNOUNCEMENT

CHECK LIABILITY 
STATUS

ISH NO LIABILITY P&C



NO
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HAVE LIABILITY IS DISCLOSED AND 
ACCESSED THROUGH A LAND USE 

CHANGE ANALYSIS (LUCA) ?

ISH

YES

SUBMITTED?



APPROVED?
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SUBMIT THE PUBLIC ANNOUNCEMENT 
TO RSPO

NO LIABILITY

NO APPROVED

RSPO REVIEW THE PUBLIC 
ANNOUCEMENT

PUBLISHED ON RSPO WEBSITE

AUDIT CAN PROCEED AS SCHEDULE

REVISED THE PUBLIC 
ANNOUNCEMENT



YES
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HAVE LIABILITY

P&C

NO

FINAL CONSERVATION 
LIABILITY (WITH OR 

WITHOUT ENVIRONMENTAL 
REMEDIATION) PRESENT?

CONCEPT NOTE 
SUBMISSION

ENVIRONMENTAL REMEDIATION 
PRESENT (without FCL)

YES NO REMEDIATION PLAN SUBMITTED?

THE PUBLIC ANNOUNCEMENT 
SHALL ONLY PROCEED WHEN 

THE CONCEPT NOTE HAS BEEN 
SUBMITTED TO THE RSPO 

SECRETARIAT
NOYES

Public announcement 
shall only proceed 
when the remediation 
plan has been 
submitted to the rspo 
secretariat
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Link on the website: 
https://rspo.org/disclosure-and-continuity-of-certification
-for-rspo-pandc-and-rspo-ish-standard/

DISCLOSURE AND CONTINUITY OF CERTIFICATION 
FOR RSPO P&C AND RSPO ISH STANDARD



DISCLOSURE AND CONTINUITY OF CERTIFICATION 
FOR RSPO P&C AND RSPO ISH STANDARD

➢ Certified Unit of Certification 
(UoC) and no change in the 
scope of disclosure submitted 
to the RSPO Secretariat.

➢ All information matches; e.g. 
name of supply bases, total 
land area hectarage.

SCENARIO 1

Status quo. 
Can proceed with recertification.

Previously certified Unit of 
Certification (UoC) can proceed with 
recertification under the condition 
that the affected UoCs resolve the 
issue following the protocol that 
would be developed by the 
BHCVWG.

The additional areas are to be 
excluded from the scope of 
recertification until the RaCP process 
(if applicable) for the additional areas 
has been completed.

SCENARIO 2 SCENARIO 3

➢ Certified Unit of Certification (UoC) and 
may have potential undeclared liability 
within the certified unit.

➢ Discrepancy detected during 
documentation check of the Public 
Audit Announcement.  Inconsistencies 
between scope of audit, RaCP records 
and the Public Audit Announcement 
submitted for recertification.

➢ Certified Units of Certification 
(UoC) that have added 
areas/scope of audit (during ASA 
or RC) and there are 
inconsistencies in documentation; 
i.e. between scope of audit, RaCP 
records and the Public Audit 
Announcement submitted for 
recertification
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PRINCIPLES AND CRITERIA ASSESSMENT PUBLIC 
ANNOUNCEMENT ON RSPO WEBSITE



THANK YOU



Find out more at



VERIFYING COMPLAINTS 
DURING SPECIAL AUDIT 

GRIEVANCE UNIT
RSPO SECRETARIAT



Reasons for Special Audit 

When Why

Complaint has been formally accepted by the
Complaints Panel upon Initial Diagnosis

Check and verify the allegations raised in a 
Complaint 

Complaint involves a Certified Unit. Under the
Section 5.9 of the CAP 2017, any complaint
involving Certified Unit need to be referred to the
Certification Body.

Are these allegations true or otherwise?

Allegations raised in the Complaint are not caught
in the recent audit.

Have actions been taken to address these 
allegations? 

Upon instruction / direction by the Complaints
Panel (CP) to conduct a Special Audit to look into
the allegations raised.



Scheduling of 

Special Audits 

Observations made from a Special Audit Report
(Challenges in a Special Audit)

Communication 

& Language 
Evidence, 

information, & 

methodology on 

the Audit 

conducted  

Understanding 

of Allegations 



1. Understanding the Allegations 

1. Unclear about the issues and/or allegations raised in a Complaint 

2. Allegations are insufficiently verified. For e.g.: Lack of stakeholders mapping could lead 

to the possibility of the wrong parties being identified in a Special Audit. 

How we can help:

1. To convey and/or request from the Grievance Unit for further information regarding the 

Complaint and/or allegations. 

2. The Grievance Unit are better placed to address any queries regarding the Complaint, 

to facilitate the Special Audit. 

3. Important for facts relied on are accurate for a comprehensive Special Audit. 



2. Evidence, Information & Methodology in a Special Audit 

When the Audit is done Purpose Evidence Issues / Concerns 

1. What was asked
2. How many people were

consulted?
3. Who was spoken to?

To facilitate the Complaints 
Panel in looking at the 

allegations, to identify that all 
the relevant/affected parties 
were consulted, to verify the 
allegations in the Complaint. 

Crucial to provide  any 
available evidence as the 

basis for the findings. Bare 
allegations / hearsay evidence 
carry little weight, possibility 

of allegations remaining 
unsubstantiated.

Are there reasons why certain 
information could not be 

verified? 

Were there issues faced by 
the Auditors in obtaining 

information? 

Should the Complaints Panel 
be satisfied with the evidence 

/ findings provided, it helps 
facilitate in their deliberation 
of the Complaint as a whole.  

Important for the Secretariat 
to be informed of these issues 

so that the same can be 
furnished to the CP for their 

deliberation and 
understanding of matters in 

the field. 

Further, it aids the 
Complaints Panel in 

understanding whether all 
aspects of the investigation 

have been covered. 



3) Scheduling of Special Audit

Challenges: 

a) Possibility of there being clashes in schedules; 

b) Instances where findings of Special Audit are incorporated as part of the Annual Surveillance Audit (ASA) 

report; 

c) Possibility of a rush to conduct a Special Audit  to specifically address the allegations in a Complaint;

d) Possibility of sending inexperienced auditors to conduct Special Audit leading to issues not being identified. 

How we can help: 

a) Convey to the Grievance Unit in the earliest time possible if more time is needed with grounds for extension.

(This helps with the preparation of a more comprehensive Special Audit which addresses the allegations and the 

Secretariat is not left in a situation of there being more questions than answers to the allegations from the Special 

Audit Report) 

3. Scheduling of Special Audits 

• In general, the auditors are given 5 days to verify the allegations raised from the

recent audit.

• Where the allegation(s) are not addressed in the recent audit, the CB is to conduct a

special audit within the next ten (10) working days to verify the allegation(s).

• The CB to submit a special audit report within ten (10) working days upon completion

of the special audit.



4) Communication and Language

How we can help:

• Communicate effectively with the Secretariat with regards to the issues raised in a timely

manner.

• This reduces the time taken for a Special Audit to be completed.

• This reduces the need to go back and forth to understand / verify the Special Audit Report.

This helps the Secretariat to communicate with the affected parties and are able to keep updated

on the status of the matter. Further helps manage the expectation of affected parties and the

Complaints Panel on the status of the Complaint.

4. Communication & Language 
Challenges: 

• Quality of report: Instances where we have had to return the report because we can’t understand it

and/or allegations not answered.

• Lack of proofreading and oversight on the final report: Proofreading must be conducted by auditors

so that the Secretariat are able to easily extract the necessary information from the audit report

• Lack of responses and timeliness in responding to the Grievance/Certification Units’ feedback:

affects the status of the Complaint and ultimately prolongs the matter for all parties affected.



What are we looking for: 

1. For allegations to be addressed and answered

• Breakdown in the Special Audit: Allegations, Who was consulted, How was the information obtained?

2. Evidence to be provided together with the methodology and findings of the audit to help

substantiate the allegations

• Ensure all affected parties/stakeholders are consulted pertaining to the allegations.

• Reduce reliance on ASA report especially when the allegations are not captured in the recent ASA

report.

3.Timeliness of Special Audit 

• For a comprehensive Special Audit Report to be provided (i.e. addressing the allegations raised) to 

better manage the expectations of all parties including the Secretariat. 

Key Takeaways 

Challenges for the Grievance Unit: 

• The Complaints Panel are unable to decide due to insufficient and unverified information 

• Possibly leads to an independent investigation which prolongs the Complaints and runs counter to the 

credibility of the Special Audit Reports.  

• Complainants and Respondents remain unhappy 



THANK YOU 



KEY UPDATES ON RSPO RULES ON 
MARKET COMMUNICATIONS & 
CLAIMS 2022

RSPO-CB Interpretation Forum - Bangi, Malaysia 
15 Feb 2023

Presented by:
Muhammad Shazaley Abdullah (Head of Certification) 

Prabhkirat Kaur (Asst. Manager - Trademark)



https://rspo.org/resources/?category=rspo-rules-on-market-communications-claims 

https://rspo.org/resources/?category=rspo-rules-on-market-communications-claims


1. Introduction - What is RSPO 

MC&C 2022? 

2. Revision Process

3. Key Updates

4. RSPO Trademark License 

Statistics

5. Q&A

CONTENTS



DOCUMENT ON WEBSITE

STEP 2

Step 1: Visit www.rspo.org 
Step 2: Click on Resources
Step 3: Click on Trademark

https://rspo.org/resources/?category=rspo-rules-on-market-communications-claims
http://www.rspo.org


INTRODUCTION



Some IT development work 

will need to be carried out by 

the RSPO in order to ensure 

members are able to comply 

with the revised rules 

INTRODUCTION TO 
RSPO RULES ON MARKET 

COMMUNICATIONS & 
CLAIMS 2022

RSPO Rules on Market 
Communications & Claims 

2022

Approved on 
3 October 2022

Transition period of 12 
months before these 

rules become effective 



ANNOUNCEMENT ON WEBSITE

https://www.rspo.org/news-and-events/announcements/rspo-rules-on-market-communications-and-claims-2022--revised-and-approved


This document sets mandatory requirements for all RSPO members when making any 

communication about RSPO membership and the use of RSPO certified palm oil products  

This document is designed to enhance the credibility of the RSPO Trademark & RSPO Claims.

The RSPO Trademark licence shall be applied under the Parent Entity level whereby 

the Parent Entity shall represent all entities within its group. 

RSPO members wishing to use the RSPO Trademark must hold a trademark licence 

from RSPO. This will be granted upon acceptance as a member. Existing members 

can apply via the MyRSPO portal. 

INTRODUCTION TO RSPO RULES ON 
MARKET COMMUNICATIONS & CLAIMS 2022

3.1

NEW

3.2

3.4



For RSPO SCC or RSPO P&C certified members, this document will form part of the audit 

requirements. Therefore, failure to comply with any of the requirements will be considered as 

an NC. For non-certified members & non-RSPO members, breaches of these rules will be dealt 

by the RSPO Secretariat accordingly.

RSPO reserves the right to publish any cases of unauthorized communication, to request 

the offending organization to comply with these rules, to make amends, and/or to take 

legal action against any members who engage in ‘’unauthorized’’ claims.

3.3

3.5

INTRODUCTION TO RSPO RULES ON 
MARKET COMMUNICATIONS & CLAIMS 2022



RSPO Corporate Logo 
Can be used by RSPO 

Secretariat only

RSPO Trademark
Can be used by all 

members* 

RSPO Label
Can be used by RSPO 
certified members*

*Members are required to have a valid TM licence & SCC (if applicable) 

TYPES OF LOGO



Any communication [e.g., on-pack, 

website, sales documents, product 

specification document, and Annual 

Communication of Progress (ACOP) 

report] in any format regarding the 

presence and/or support of certified 

sustainable palm oil to any 

stakeholder group.

DEFINITIONS

For product-related communications, 

an RSPO certified member is allowed 

to include statements related to the 

content/usage of RSPO certified 

products by their organisation in 

their corporate communication 

tools such as annual reports, 

websites, third-party public 

reports and public presentations.

Claims regarding the 

membership status of an 

individual member and/or 

their support for the 

principles of RSPO.

CLAIMS PRODUCT-RELATED 
COMMUNICATIONS 

NON-PRODUCT 
RELATED CLAIMS



REVISION PROCESS



Sept
2009

Mar
2011

Nov
2011

June
2015

Nov
2016

Jan
2019

HISTORICAL REVISION OF THE DOCUMENT

Oct 2022



2020 2021 2022

June,
2020
Revision of 
document

May, 
2021
Revise document 
presented to OWG

November, 
2021
Public Consultation 
for 2 months

March, 
2022
Submission of 
revised document 
to OWG/MDSC

October,
2022
Approval by 
RSPO BoG 

June, 2022
Final draft 
submission 
to SSC

Ongoing Socialization 

of revised MC&C 

2022

REVISION PROCESS TIMELINE



KEY UPDATES OF 
MC&C 2022 
DOCUMENT



KEY UPDATES
PUBLIC CONSULTATION OVERVIEW  

TOTAL NUMBER OF 
COMMENTS RECEIVED: 

113

Public Consultation: Nov 2021- Jan 2022

Accepted: 52

Partially Accepted:   6

Rejected: 28

Not applicable: 27

113



Total Changes
81

New: 16
(19.8%)

Updated: 59
(72.8%)

Removed: 6
(7.4%)

KEY UPDATES
PUBLIC CONSULTATION OVERVIEW



MC&C 2019

General Corporate 
Communications 

(GCC)

Business to 
Business 

Communications 
(B2B)

Business to 
Consumer 

Communications 
(B2C)

MC&C 2022

General Corporate 
Communications 

(GCC)

Product Specific 
Communications

KEY UPDATES
OVERVIEW COMPARISON

MC&C 2022

General Corporate 
Communications 

(GCC)

Product Specific 
Communications

U
PD

A
TE

D



KEY UPDATES – MC&C 2022 OVERVIEW 

KEY UPDATES
MC&C 2022 OVERVIEW 

MC&C 
2022

General Corporate 
Communications (GCC) Product Specific 

Communications

All Members 
(membership 
status/ 
commitment 
towards RSPO)

RSPO Certified 
Members
(Certification 
status/progress)

General Off Pack Claims On Pack Claims



4.1  Corporate communication is one made by any RSPO member that highlights its RSPO 

membership and/or its commitment to the principles of RSPO. Corporate communication is a 

“non-product related” claim.

4.2 In corporate communications, a member is allowed to: 

KEY UPDATES 
GENERAL CORPORATE COMMUNICATIONS (GCC)

U
PD

A
TE

D

A. display its RSPO membership status 

B. display the RSPO web address (www.rspo.org) 

C. state that the member supports the work of RSPO

D. state the member’s history with regard to RSPO

E. Use the RSPO Trademark with a valid trademark licence number to promote 

its membership



4.4 In corporate communications, RSPO members must not make 

any statement that may lead consumers to believe that RSPO 

membership by itself implies the selling of RSPO 

certified palm oil products.

KEY UPDATES 
GENERAL CORPORATE COMMUNICATIONS (GCC)



4. KEY UPDATES – GENERAL CORPORATE COMMUNICATIONS (GCC)

4.5 RSPO certified members are allowed to make statements that highlight 

their RSPO certification status and product related claims in their 

corporate communication tools. Some permitted examples include: 

KEY UPDATES 
GENERAL CORPORATE COMMUNICATIONS (GCC)

• “We have been sourcing RSPO certified palm oil since (YEAR).”

• “We have used (X) tonnes of RSPO certified palm oil for our 

products manufactured in the last year.” 

• “Our company covered (X%) of palm oil derivative volumes used 

across all our products manufactured in (YEAR) with smallholder 

credits.”

NEW



4.6 RSPO non-certified members are allowed to make product-related claims in their corporate

       communication tools by doing the following: NEW

KEY UPDATES 
GENERAL CORPORATE COMMUNICATIONS (GCC)

A. Use the RSPO Trademark with a valid trademark licence number to promote its membership of RSPO. It is 

sufficient for non-certified members to indicate this only once in their communication.  

B. Claim statements are limited to the following examples: 

C. In cases wherein an organisation/member would like to indicate their commitment to sourcing RSPO certified 

volumes, the statement shall be accompanied with a disclaimer: “This reported figure is not audited through 

RSPO Certification’’.

i. “The rate of RSPO-certified palm oil procurement was (X%). We aim to achieve (X%) sustainable 

procurement by fiscal year (YEAR).” 

ii. X% of palm oil sourced by our organisation are certified through the Roundtable on Sustainable Palm Oil 

(RSPO) supply chains as (a) Identity Preserved, (b) Segregated, (c) Mass Balance, or 

(d) Book & Claim. 



Module A-E applies for product specific communications

KEY UPDATES 
PRODUCT SPECIFIC COMMUNICATIONS 

MC&C 2022

General Corporate 
Communications (GCC) Product Specific 

Communications

All Members 
(membership 
status/ 
commitment 
towards RSPO)

RSPO Certified 
Members
(Certification 
status/progress)

General Off Pack Claims On Pack Claims



5.1 GENERAL

5.1.1 Product-specific communications refer to any public statement about an individual 

product that contains RSPO certified sustainable palm oil. These product-specific 

communications can be made on pack and/or off pack such as shipping documents, 

advertisements, flyers, brochures, posters, displays, newsletters, websites, emails, letters, 

offerings, invoices, (annual) reports, or media interviews.

5.1.3 Wherever the RSPO Label is displayed for product-specific communications, the 

applicable trademark licence number must be shown immediately under or next to the 

trademark or the statement itself.

KEY UPDATES 
PRODUCT SPECIFIC COMMUNICATIONS 



5.1 GENERAL

5.1.5 Any organization that does not 

further modify end products or does not 

need to undergo Supply Chain Certification 

such as retailers, traders or distributors, 

enters into any agreement whereby the 

RSPO certified supplier labels products with 

the retailers/ traders/ distributors RSPO 

Trademark licence number, the following 

conditions shall be met:

KEY UPDATES 
PRODUCT SPECIFIC COMMUNICATIONS 

NEW



5.1 GENERAL

5.1.6 Organisations that do not further 

modify end products or that do not need to 

undergo Supply Chain Certification such as 

retailers, traders, or distributors or who 

intend to use the RSPO Label with their own 

RSPO Trademark licence number in any of 

their product-specific communications, can do 

so by undergoing a remote audit. The remote 

audit shall be carried out as follows:

KEY UPDATES 
PRODUCT SPECIFIC COMMUNICATIONS 

U
PD
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5.2 OFF PACK CLAIMS 
5.2.1 Off pack claims are product-specific communications 

regarding the certified sustainable palm oil contained within the 

product(s) made on any communication materials such as shipping 

documents, advertisements, flyers, brochures, posters, displays, 

newsletters, websites, emails, letters, offerings, invoices, (annual) 

reports, or media interviews. 

The RSPO Label should be used together with the valid trademark 

licence number wherever an off pack claim is made.

KEY UPDATES
PRODUCT SPECIFIC COMMUNICATIONS 

NEW



5. KEY UPDATES – PRODUCT SPECIFIC COMMUNICATIONS 

5.2.3. Where a distributor or wholesaler takes title to products containing certified sustainable palm 

oil products, the requirements of the RSPO SCCS can follow either one of these two options:

Option B:
Certified

Distributor/ Wholesaler

Option A:
Not Certified

Distributor/ Wholesaler

May only communicate RSPO certified 
palm oil products by linking the product to 

the manufacturer using the 
manufacturer’s SCCS certificate number.

When confirming the sale of certified palm 
oil products, members must adhere to the 

requirements of the RSPO SCCS. This 
includes stating the supply chain model 
and certificate number under which the 

claim is being made.

Manufacturer

KEY UPDATES 
PRODUCT SPECIFIC COMMUNICATIONS 



5.3 ON PACK CLAIMS 

KEY UPDATES 
PRODUCT SPECIFIC COMMUNICATIONS 

5.3.2 Limited space issue 
addressed

5.3.2 One-liner claim 
suggestions provided

5.3.6 Members to submit end 
products update via the 
MyRSPO portal

NEW



5.3 ON PACK CLAIMS 
5.3.2 One-liner claim suggestions:

A. For IP/SG Certified Products:

• RSPO IP/SG CERTIFIED*

• Contains RSPO certified palm oil 
(IP/SG)*

C. For Partially Certified Products:

• RSPO 50% MIXED*

• Contains at least 50% RSPO 
certified palm oil*

D. For Products covered with B&C:

• RSPO CREDITS*

• Supports the production of RSPO 
certified palm oil*

B. For MB Certified Products:

• RSPO MIXED*

• Contributes to the production of 
RSPO certified palm oil*

*Add RSPO Trademark Licence number below or next to the claim.

NEW

KEY UPDATES 
PRODUCT SPECIFIC COMMUNICATIONS 



5.4 MODULE

MODULE A

IP & SG

MODULE B

MB

MODULE C

50% 
MIXED

MODULE D

B&C

MODULE E 

Combined 
SC Models

Exchanged
Note* B&C was Module E in 2019 version

MODULE D MODULE E

B&C
Combined 
SC Models

KEY UPDATES 
PRODUCT SPECIFIC COMMUNICATIONS 
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5.4 MODULE 
Module A: Identity Preserved and Segregated Specific Rules

• 95%* of the palm oil content must be 
RSPO IP/SG certified

• RSPO Label package options: 

KEY UPDATES 
PRODUCT SPECIFIC COMMUNICATIONS 

RSPO Trademark removed 
from IP & SG package

U
P

D
A
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D



5.4 MODULE 
Module B: Mass Balance Specific Rules

• 95%* of the palm oil content must be RSPO MB-certified

• RSPO Label package options:

KEY UPDATES 
PRODUCT SPECIFIC COMMUNICATIONS 



5.4 MODULE 
Module C: Partial Product Claims Specific Rules

• The member making the claim is the end product 

manufacturer, is an RSPO member, and is certified 

against the RSPO SCCS, or is an RSPO retailer member 

authorised to use the RSPO Trademark. 

• At least 50% of the palm oil content has been supplied 

through an RSPO certified supply chain as IP, SG, 

and/or MB. 

• The remaining volume of the non-certified palm oil 

content shall be covered by the purchase of RSPO 

Credits of equivalent volume

KEY UPDATES 
PRODUCT SPECIFIC COMMUNICATIONS 

• RSPO Label Package options: 



5.4 MODULE 
Module D: Book and Claim Specific Rules

• RSPO members who have purchased RSPO Credits are 

entitled to claim their support for the production of 

certified sustainable palm oil. These claims can be made 

anywhere – in store, on-pack, in marketing materials. 

• Product-Specific Communications Labelling: 

– Must use the RSPO label with the tag “CREDITS”. 

– 100% of the oil palm-based ingredients must be 

covered by RSPO Credits or physical certified 
material.

KEY UPDATES 
PRODUCT SPECIFIC COMMUNICATIONS 

• RSPO Label Package Options: 

RSPO SCC Standard

4.1 Buyers of RSPO Credits can make market claims for one 
(1) year from the date of purchase of credits

3.9 Book and Claim audits shall be conducted once the 
qualifying level of 500 RSPO Credits have been claimed for a 
specific calendar year by an organisation. In addition, where 
the claim is transferred, the qualifying level of 500 RSPO 
Credits applies to the organisation to which the claim is 
transferred. The organisation shall engage an accredited CB 
to conduct the audit using the Book and Claim checklist. 



5.4 MODULE 
Module E: Combined Supply Chain Models Specific Rules 

• Where a mixture of inputs supplied 
through different RSPO supply chain 
models are present in a product, the 
following guidelines are applicable: 

KEY UPDATES 
PRODUCT SPECIFIC COMMUNICATIONS 

U
P

D
A

TE
D



5. KEY UPDATES – PRODUCT SPECIFIC COMMUNICATIONS 

KEY UPDATES 
ANNEX
6.1 Approved RSPO Trademark & RSPO Label Masters



5. KEY UPDATES – PRODUCT SPECIFIC COMMUNICATIONS 

Clearance area 
indicated

KEY UPDATES 
ANNEX 

Clearance area 
indicated

Minimum sizes 
specified for 

every logo design



RSPO TRADEMARK 
LICENSE STATISTICS



RSPO TRADEMARK LICENSE STATISTICS

Data as of 31 Dec 2022

Total RSPO Trademark license holders: 2138
 1098    

 475    
 409

 96    
 36    

 19       4      1    



RSPO Label used on over 570 products in 
about 60 countries worldwide. 

RSPO TRADEMARK LICENSE STATISTICS



Any Questions? 
THANK YOU

Contact us at: 
trademark@rspo.org



Case Study & FAQs related to RSPO Rules 
on Market Communications & Claims 2022

Presented By :
Muhammad Shazaley Abdullah (Head of Certification) 

Prabhkirat Kaur (Asst. Manager - Trademark)

Date: 18 January 2023



1. As a trader, they will receive the packaged RSPO certified palm oil products from 
their suppliers, and without any physical handlings, they will sell the products to 
their downstream buyers. The questions are:

a) As a trader who is not certified against RSPO SCC Standard, are they allowed to 
use their trademark license number on pack received from RSPO certified 
suppliers? State yes/no and why. 

a) If a) is not allowed to do, are they allowed to use their suppliers' trademark with 
suppliers' trademark license on the products to sell to downstream?

Case Study 



1. As a trader, they will receive the packaged RSPO certified palm oil products from their 
suppliers, and without any physical handlings, they will sell the products to their 
downstream buyers. The questions are:

a) As a trader who is not certified against RSPO SCC Standard, are they allowed to use their 
trademark license number on pack received from RSPO certified suppliers? State yes/no 
and why. 

No, as they are not RSPO certified and they have received the end product from their 
supplier. Should they intend to further modify the product, they will need to go through 
RSPO SCC and use their own trademark license number on pack.

a) If a) is not allowed to do, are they allowed to use their suppliers' trademark with 
suppliers' trademark license on the products to sell to downstream?

Yes, manufacturer's trademark licence number should be on-pack provided the supplier 
is RSPO Certified.

Case Study 



2. We hold a supply chain associate membership in RSPO. We are a cosmetic ingredient 
manufacturer. In some of our products, we use RSPO certified Propanediol raw material. 
Some of our customers have asked us about the claims they can make. 

We do not claim that any of our products is RSPO certified, but we do claim that the 
Propanediol in them is RSPO certified (the supplier certifies this). This propanediol is the 
only palm oil-derived raw material used in the manufacturing process. The question then 
becomes, if our product is not certified, can our customers who are using it claim that their 
finished product is RSPO MB certified based on the claims they wish to make? 

Case Study 



2. We hold a supply chain associate membership in RSPO. We are a cosmetic ingredient 
manufacturer. In some of our products, we use RSPO certified Propanediol raw material. 
Some of our customers have asked us about the claims they can make. 

We do not claim that any of our products is RSPO certified, but we do claim that the 
Propanediol in them is RSPO certified (the supplier certifies this). This propanediol is the 
only palm oil-derived raw material used in the manufacturing process. The question then 
becomes, if our product is not certified, can our customers who are using it claim that their 
finished product is RSPO MB certified based on the claims they wish to make? 

As you do not have any RSPO Supply Chain Certification (SCC), then the products you 
produced cannot be claimed as RSPO certified. If you want to claim them as RSPO certified, 
you need to apply for RSPO SCC. 

Case Study 



3. Our customer has asked us to put the RSPO Label on the product label and on the carton. 
Our customer buys frozen raw puff pastry appetizers packed in plastic bags. Each carton 
contains 4 bags of 1kg. Can you tell me where should I put it? What are the rules I will need 
to follow?

Case Study 



3. Our customer has asked us to put the RSPO Label on the product label and on the carton. Our 
customer buys frozen raw puff pastry appetizers packed in plastic bags. Each carton contains 4 bags 
of 1kg. Can you tell me where should I put it? What are the rules I will need to follow?

If your customer does not further modify (any activity of unpacking, repacking or relabelling) their 
own brand product manufactured by an RSPO Certified manufacturer (you), then they may just use 
your trademark license number in their product-specific communications (on pack/ off pack) and 
supply chain certification is not needed for them. The brand owner is required to be an RSPO 
member as their brand name product is making an RSPO claim and RSPO claims can only be made 
by members. 

The RSPO Label could be placed anywhere on the product label or the carton. Your valid trademark 
license number should be present under/below the RSPO Label. 

In contrary, should your customer further modify the product, then they will need to undergo RSPO 
Supply Chain certification after becoming a member of RSPO. Then, they should use their own 
trademark licence number on pack as they are considered the end manufacturers of the product. 

Case Study 



4. We would like to know our options to claim "RSPO Certified" on our finished products.

We purchase a finished product (Chips) that use RSPO Certified palm oil as one of the 
ingredients.  We add our seasoning to the plantain chips and sell under our brand. The 
supplier of the chips has provided to us a mass balance RSPO Certificate for the palm oil.

We do not purchase palm oil nor do we add palm oil to our finished product.  The palm oil 
was added by the supplier of the chips. We want to state on our labels that the palm oil in 
our finished product is RSPO certified.  

 

Do we need to become an RSPO member? 

Do we need to be RSPO certified even though we are not purchasing and adding the palm 
oil to the product ourselves?

Case Study 



4. We would like to know our options to claim "RSPO Certified" on our finished products. 

We purchase a finished product (Chips) that use RSPO Certified palm oil as one of the ingredients.  We add our 
seasoning to the plantain chips and sell under our brand. The supplier of the chips has provided to us a mass 
balance RSPO Certificate for the palm oil.

We do not purchase palm oil nor do we add palm oil to our finished product.  The palm oil was added by the 
supplier of the chips. We want to state on our labels that the palm oil in our finished product is RSPO certified.  

Do we need to become an RSPO member? 

Do we need to be RSPO certified even though we are not purchasing and adding the palm oil to the product 
ourselves?

Yes, RSPO membership is required because only RSPO members can make RSPO claims. In 
addition, you would also require to be RSPO supply chain certified if you wish to make an 
RSPO claim on your brand product as you would be further modifying the products (any 
activity of unpacking, repacking or relabelling) manufactured by an RSPO Certified 
manufacturer.

As you manufacture your own brand product then you are required to go through the 
supply chain certification process before you are able to use the RSPO Label accompanied 
by your trademark licence number for your product communication as a manufacturer.

Case Study 



1. Clause 4.2 (MC&C 2019) mentions that the trademark needs to be accompanied by the 
text ‘Check our progress at www.rspo.org'. However, the new version (Oct 2022) does 
not have this statement anymore. So, the clients still have to mention this statement for 
digital logo use or not?

FAQ

http://www.rspo.org


1. Clause 4.2 (MC&C 2019) mentions that the trademark needs to be accompanied by the 
text ‘Check our progress at www.rspo.org'. However, the new version (Oct 2022) does 
not have this statement anymore. So, the clients still have to mention this statement for 
digital logo use or not?

The ‘Check our progress at www.rspo.org' text is not mandatory anymore. 

FAQ

http://www.rspo.org


2. If a company intends to use the one-liner claims on pack in a different language than 
English, is it allowed for them to translate it themselves?

FAQ



2. If a company intends to use the one-liner claims on pack in a different language than 
English, is it allowed for them to translate it themselves?

Yes this is possible as we do not have the translations ready as of now. The MC&C 2022 will 
be translated into 6 languages within this year - Spanish, Thai, French, Japanese, Italian, 
Polish. 

However, we do not allow members to translate the RSPO Label themselves. 

FAQ



3. Is it correct to indicate the RSPO Label and my license number on the invoices of our 
RSPO-MB products?

FAQ



3. Is it correct to indicate the RSPO Label and my license number on the invoices of our 
RSPO-MB products?

If the member intends to make any RSPO claim on their Invoice/ sales document/ delivery 
notes, then they will need to state the following: 

 

5.2.2 When confirming the sale of certified palm oil products, members must adhere to 
the requirements of the RSPO SCCS. This includes stating the supply chain model and 
certificate number under which the claim is being made. 

If the RSPO Label is used on any of the documents, then the valid trademark license number 
must be present. 

FAQ



4. Can I renew the trademark license under the subsidiary level or should be it parked under 
the parent company’s trademark license number?

FAQ



4. Can I renew the trademark license under the subsidiary level or should be it parked under 
the parent company’s trademark license number?

Optional to renew under parent or sub level. However, any new applications must only be 
applied under parent level.

FAQ



5. Who’s trademark license number should be on pack?

FAQ



5. Who’s trademark license number should be on pack?

The end manufacturer’s trademark license number should be printed on pack provided they are 
RSPO certified and hold a valid trademark licence number. 

For manufacturers:

If your customer does not further modify (any activity of unpacking, repacking or relabelling) 
their own brand product manufactured by an RSPO Certified manufacturer (you), then they may 
just use your trademark license number in their product-specific communications (on pack/ off 
pack) and supply chain certification is not needed for them. The brand owner is required to be 
an RSPO member as their brand name product is making an RSPO claim and RSPO claims can 
only be made by members. In contrary, should your customer further modify the product, then 
they will need to undergo RSPO Supply Chain certification after becoming a member of RSPO.

For brand owners who do not physically handle:

Display manufacturer's trademark licence number for product-specific communication. Unless 
member wishes to use own trademark licence number, then member should undergo remote 
audit as per clause 5.1.6 of MC&C 2022.

FAQ



6. What happens if the trademark licence lapses while the products are available in store? 

FAQ



6. What happens if the trademark licence lapses while the products are available in store? 

The licence should be valid at the time of the production.

FAQ


