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Carrefour 
   

Name of the organisation : Carrefour 

Corporate website address : http://www.carrefour.com/ 

Company Details   

Membership number : 3-0016-06-000-00 

Membership type : Ordinary Membership 

Membership category : Retailers 

Please TICK all business activities your organization is involved in, INCLUDING the primary MEMBERSHIP 

CATEGORY. 

(Please note that you are required to complete the form for all categories you are involved in as well)  

You are allowed to tick more than one sector 

| Retailers 

What is the name of the entity or holding company that has management control over all palm oil 

related activities within the organization? Please note that this ACOP submitted is only for the entity and 

subsidiaries that are members of RSPO and not the holding company 

 

Is the holding company a RSPO Member?  

Please name any sub of the organisations in oil palm or related activities. Please note that all of your 

subsidiary companies are also bound by RSPO code of conduct, and this ACOP should report on all of 

their activities & progress whether they are members or not [Name. Activities. RSPO Members (Y/N)?] 

                   .  .  

Please indicate all the regions in which the member organisation and its subsidiaries for which you are 

completing this report operate in 

| Europe  
 

Contacts   

Primary contact responsible for organisational commitment to RSPO 

Grossmith   

33, avenue Emile Zola 

ZAC Ile Seguin 

TSA 55 555 

92 649 Boulogne Billancourt Cedex 

France 

Person reporting (if different) 

 

Financial contact for paying fees (THIS INFORMATION WILL NOT BE MADE PUBLIC) 
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Related information   

State your policy on palm oil (Please provide links, upload attachments or complete the text box) 

Please provide links for reports that may be relevant to Sustainable Palm Oil. 

Carrefour is committed to reach 100% sustainable palm oil in its own brand products by 2015. 

As part of this commitment, Carrefour is member of the RSPO since 2006, and member of the RSPO 

executive board since 2009. 

In order to achieve its target, Carrefour is working closely with its suppliers. Since 2007, Carrefour 

raised awareness among its teams and suppliers regarding sustainable palm oil. In 2010, an 

educational tool kit was designed and sent to all suppliers of the European Purchase Office, in order 

to help them understand social and environmental issues linked to the production and use of palm 

oil. Developed in partnership with WWF France, this guide explains how to source sustainable palm 

oil and become member of RSPO. 

Carrefour is also supporting sustainable palm oil production through Greenpalm certificates 

purchase. In 2010, Carrefour bought 15 000 Greenpalm certificates covering the total quantity of 

palm oil contained in Carrefour brand products sold in France. In 2011, an action plan was designed 

covering all Carrefour brand products sold in France. It includes, among other actions, direct 

purchase of certified palm oil by suppliers and purchase of 9 000 certificates by Carrefour. These 

certificates were sourced from RSPO certified smallholders in Indonesia. 

Thanks to these efforts, the first products containing RSPO certified palm oil are available in French 

stores since 2011. In 2012, this approach was extended to other products, some of them being visible 

through the RSPO trademark. Carrefour has also launched an RSPO certified cooking oil in Indonesia, 

one of the most important market for palm oil consumption. This project is an opportunity to raise 

awareness in Indonesia and it will allow Indonesian consumers to support sustainable palm oil 

production. 

Finally, Carrefour is supporting small holders towards sustainable palm oil production. Carrefour 

Foundation is supporting a project coordinated by WWF Indonesia in order to help a group of 

Indonesian independent small holders reaching more sustainable practices and moving towards 

RSPO certification. Indeed, small holders are key actors in the transformation of palm oil production 

and this project can contribute to their social and economical sustainability.  

Please find all informations related to our commitments and policy in our sustainbility expert report: 

http://www.carrefour.com/cdc/responsible-commerce/sustainability-report/ 

 

Upload new file :  

Palm oil related websites :  

RSPO reporting period : January 2011 to December 2011 

Date of submission : Oct 2012 
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Retailers 

Operational profile: 

Please state what your main activities are within retailing: 

| Food 

 
Note : Information in the following sections has been removed upon request from the Member. 

Time-bound plan 
 

Time-bound plan - Year expected to achieve 100% RSPO Certified Sustainable Palm Oil in your own 

brand products:  

2015 

What are your interim milestones towards achieving this RSPO Certified Sustainable Palm Oil 

Commitment (year and progressive CSPO%) - please state annual targets/strategies: 

In order to achieve its target, Carrefour is working with its suppliers. As started in 2007, the following 

action plan will continue to be implemented:  raising awareness and inventory, building action plan 

with suppliers to insure sustainable palm oil sourcing, supporting sustainable palm oil production. 

 

 

Targets for next reporting period 

Outline actions that will be taken in the coming year to promote sustainable palm oil: 

Carrefour will continue the implementation of its action plan, increasing direct purchase of certified 

sustainable palm oil from its suppliers. The RSPO trademark will be applied to other products 

available in France in the next future. 

 

Reasons for non-disclosure of information: 

If you have not disclosed any of the above information please indicate the reasons why: 

- 

If other please specify: 

 
 

 

  


